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BT ESLCIFEIE, 57258 TF UG A1 (co-creation ) Al A0 B35 7 AL AW B R
B A 5 AH 5GBTS LAY (brand co-creation )iX —AZ L
W3, I 22 00— Rl i 5 Ak 7 2 ( Christodoulides , 2008 ; MerzZ5, 2009 ) 3% B bk & , 78T
BT ST, Al R AT i R 18 B o 6 A U R At R 35 AH 6 2 X LB e Sk R 2 5
(Boyle,2007 ) o Bl 7 FLIK I (1) & J At s AR IR i 24k , R 400 Rt DX R Ay £l s 6 T HC Al
A 2578 TF 8 fi ML B Y F 27 & (Brodie %, 2013 ),

X HEAPL S R DX 2 5 3 (R A, [ A DG A9 F2 B2 R S0 4 2 55 A 7 sl 2 s
FIE IR IT , AR /DA W5 DA A3 — AR A I AER TS o 53 A1, B SCiR X T % 2 5

ks H#A: 2017-05-19
EeWmB: B R A &AF A48 (71372182,71771060) ; )~ F 95N T K 3 S b & A A R B
EE N Rm et (1972—), %, )7 RAMESN T KX F 8 F i al $uiz GRIAEL )

FEHE(1966—), B, 7" KIMEIN T K FH FRAR;

KRB (1970—), 5, )" K IMESM T R ¥ 3 F a8z,

il
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WAL A AR AV E LIRS SR = RGeSO, 2012 R4, 2014) [
HhE SRR AL AL DB 2 5 it LB Y b 72 =X e PR R R A RE SR AT T
R} (HatchF1Schultz, 2010; Hollebeek , 2011) , {HAHSCHFSATI AL T2 20 B B, FEAC 1 AR HRTST
BTN IR FH RGN S5 G DT RS e K AR R, 3X
ARSI T WG BHL AL RS O A =B A S S M EILRIAT R T T 4028 B
WFFE X AN [ 2SR LA T HEE HX L GG I i 25 5, 2 F S L1 o i 43 28
e Ho 2 S PR S I B SR A 2 PR AS o BH BT 30 286 [ ST 4 A 8 /87 B A X A 2 1

B S HBA WIFI PRI S BTFRTE 5| o T I, A SCLA/ INRAT DX 3> Al B A9 |

T[] P S ELA QP ) R A0 A A DX O IS E X 42, izt DX A 2 B EA T I R A, SRS
R AU A DX B 2 5 it R0t R B 2 e B A PR AT &5, A SC B TR IR LR
(DR - K ADL it A DX 25 5 AN ] S R s R R0 it R B S MR AR AP AR 22 S P 7 2
5 i AR T it R DR W) BV T BILER A e 2 B 2 5 AR (i) 21 25 5t A B0 L BBl B 52 )
TEAERIBLH] LS e 2 5 7

RSO e e SCRRITSE A LA L3 HR AP IR BRI AR, R 1R T A SOOI S BT, L
FEREA RO AL IR 25, 25 T s M WA BN B A TR 5, F e T
ARSCR S TTRR- 54 BUR RS R BET T ARSRITIE R

—. BREMEHRRRKEE

()% 25 i A

SRR FE I A R BV A R, AiK eller 7R 19934F B 1 T 34 T &
) At R P BRE DA A A RV I, AU A HH i I 2 T AR B s Ak it R %) 1) 2 B AN Tt
%25 (Brownd§,2003) , {0 i 341 (brand co-creation )V A% o ME S 44 HH I B0 Ky —Fb
B i R U S A R 55 2 AR A (A SR NE Y SRR 2 | (Merz%F,2009) . Ik 55
I E IR B AN A T B TR AR ™ i 32 B R 0 B R o S A A
Tl AP B o B A5 =X il HH R (Christodoulides, 2008 ) o 3R 4 G AL T 04 2 DL R 56
FRRAIE : AGE I S 1) B3 A [ 5 RIS R S T % 6 o R () s Ao R v A A B AR A [l P R
BEAk 5 NJB 8 0k ot G 1 R B BT R 2 A S 3 A R E M B IR L AL 5 RN (1 1Y) 81K B
F L AL AT 2 24 Sh A A S ad R Ak Ik 4 AR 7, 2013 ) s Merz4 (2009 ) K i it
B RIS CHE S5 Gl TSRS, 3T A B Y & VR 72 - Hatch Fl
Schultz (2010 )TA A i R A1 0 2548 Ab 18 1) 25 AH OG5 44 BRI O 22 45 B sl i 45 5%, ) 35 4 26
H Z A1 . sh S [R)AE T  RE ) R SORMA (B o D 2 TG i R R A A e S, b el Al
(F R P ) SR S AR e SL Rl B A, i D6 R B sl A R B A 3 A =X, Al S5 R 25 AH O3
BB SR T i A 7 ORI L, Fe 2 AR T T A R0 7 A A R 25 A S AN AL 7
PUA B, B WA B R A ) 25 R DGR , AL 7 L 2 Ak (BURF A BRI B B T (Van
Doorn%%,2010; Fliess&5,2012) JTEAMFFE H, FA TR K 100t R X Aol i) B FITSTE N 5 2
5 AR ATy, R 2 2 5 g

RIS T, LS AL XA 2 5 5 LA 1 F 2 15 (Brodieds,2013) , i
T2k DL A X 2 5 B R RN A, 43 it R P AR RERAZ , Sy it A T A S 4
T A U388 e AL A DX B Y 3 RN ) WA R O T R L S L, 5
2 545 R KT 8 , BT R 4E D IR 5 Y 5 2R Tsuyoshi®s (2003 ) TAA B2 HULAH AT X
B A A 55 =07 R = Fh kA 77 20, Kang5 (2007 )84 Al 2 i 1 kg 480 5 ot IR Sy
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B AL AL X, TR P 5 58 =07 IR R AL A R B AL A DX [ ok
DX A A TR AR A2 R Al AR B AR At i X

X T REAPL s R DX B2 A e 47 4, [l N AIFSEATO AR BRI 8 A 7 B o Gl i (B 2L B R
AR 2D A it R 1] 1 R (AR £ o L BB (Brodlie 55, 2006 ; Payne %, 2009 ) o [ 4% 45 BAR X i %
Z 55 R R R Oy = R R NS I S AE SR AT T #95 (Boyle, 2007 ; Hatch il
Schultz,2010; Hollebeek,2011) , {EABAT BT 5T FEAS AR T BRI B 590 20 B o il
Boyle(2007 )4 H} 1 i ML 1 1) T B BOd B, ER3F 1 AN [RI ) 25 AH 5C38 7E it LA i 4
FHL 50T T MRS A8 R Al 42 A0 325, IR o A ph U 455 1 F 32 5 s Payne 55 (2009 ) R4 2 T
KRR BT NS A SR, DA Al 5 U 22 [B) A R LB, SEBR 2 U5 B 82 > JEih
A i LG R ARG R TR S B R ; Hatch flISchultz (2010 ) 7£ Prahalad flIRamaswamy (2000 )
KT UEILEI A B SIDARTH AR 1E (dialogue ) 32 fi (access ) XU (risk ) 175 BH (transparency )]
Lt b, B AR /A 25 AH DG R AFIZH 2 B AT B s —ZE ALy, T LA R Al A 25
AHDCFE 2Z 8] it R ) 5 ORIBILAR , IF I DAL A% 0 K J i R LA 38 | Ah , — S5 A
Ji5 % filt A (customer egagement ) 1) A BE X & AL AN A9 4E B (Van Doorn%%,2010; Hollebeek,
2011 ;Fliess%,2012) JEMia K % & 4134 (Hoyer%:,2010; Hollebeek , 2011 ; BrodieZs, 2013 ) 47
THT AR, SR L, B LR ) ST T AR B = A 238 T K40 A A DXt
%25 S BALRT Th RS s e KA AL RS

Zwass (2010 )R ISR T AL AT LA B i (B 2L A1 (R Al slkt X & i
FIA LTS 3 ) A1 A A& AN EEA) (B 3 SRS M B TG 3l ) RS AL fa it R 45 (2011 )1A
HIE 2517 0] 5k £35S 512 5 ; Roberts 55 (2006) AR R BA M F 312 5
17 RS R S AREAE (2014) X 43 T AR MEL AR B & B EL QIR I kB E
TN R 7= s e ARV P AL A A 25 57 RIS A B B 6 sl vy DB A R AL A DX i
AR & % 2 5 4 R 00 b RRAL A, an S RGO & I DL Rt ) 4 i Bk B & 1 2k
TR SO ERTE 0 BB, A0 S A | RS RS ARG 43 S A TR K RS [R] 2 78 g
FERILA v, I i A 1 = S A A B AT A 22 5 L X AT AR A SR AR AR — R A IR AR
GG X 533K PR AS [R] b RS AR S B AT T it R Rk e s e S HE 2 Sk

(DB % 255 i LA 5 5 B I

Oliver (1999 )\ Jhy it BB — MR , X Il 2 4l 197 i IR 95 ZE AR
VAR T 5 W S ) AR, ELIX R VAN 2352 oy 52 N S5 VS B ) B 8 s i) T ek 228 o A DA 4
FRGTI EZEFE AR, R B 201 22 604F A LR iR S R FERN S 55 A OCTE  F, (B R
G5,2015) SEFATIRE TR AGAE AR SRR | it MU B S50 22 RE A i BRI R 2%
Wit 5 11 % A 2 3 T PR S R R 2 R UL 4%, il bR b 22 b3 i Ak S AR AT ok
HAT S5 Z B FR , HERL G R DX RS A Al 1% 75 0 2% i R A ) — o 11 7 2 % 1 KU
st A DX 2 5 Al AR 1 o R B0 ol RALAERUR 52 0, pR TR 2 AF OGBS, FRATTAT LAZ IR
Ji5E %5 2 55 Al 7 it BRI 55 I R X it AL P 5 T AJL B R 43 BT o Grissemann FllStokburger-
Sauer (2012 )X kA 4% 5 B (B LA T BRI ST A B, B 2 5 RA T 77 58 il AR FE S m A ]
XA B4V 2 B U IR B DA R R AT T A 52 5 Chan % (2010) DA 4 iR 55 15 S A 9E &
B, %2 5 RSG5 U (E S B2 T T B0 (436 BB 5 Ostrom 35 (2010 )48 H & 2 5 IR 45 AL [ A1)
T, 23RS X IR 45 I (4 B X il R T L B A ) S A i) b A HE A2 AT R o 7 R AL
JEAE DX B 2 55 il & e ) o R ), S R e T LA B A A0 By, S IR % X6 s it
T AN, I N7 U 5 R ) P A7 SRR 2, DA T B2 TP B3 5 1 il R S A, A1 a0 & e

SNEZGFEEE (F40EFESH)



SEIRAE R TE (Brodie®s ,2013) AL T LA gk, FRATHERT .
Hila: L5 AL X% 2 5 4l b 1) b R 1 ) 52 i JEL i A
X% 25 | &0 RIS SR O R R ATTS IR 5 % 2 (8] 44 5 % 5
FE R B MR LB AT o ZE 8 AN BT AR (2010) OB A B, b Rk X R B 1 B 3 55 06k i
TN REIE R0 i i S B 32 0 . Madupu 1 Cooley (2010 ) FBIF5E 26 B 2 100 5 e [X it
KSR WU REIERSZ B S RGA L DX RRAE | 2 17 2l Al i R 7= A BN ) i R
B 2V IS i R TR0 R SCIE (2012 ) RIS IIESE i AT DX R B 22 (1] Jeiit
5 BT 2 0 AR B 5 7= i 2 (R0 1 2 400k i . sh s T B0 A, AT 3 1B X6 i et o
TR o REFBL S AT X B % 2 5 1 & A S R0 £ S AT e S N U 4 5 BB B
s R, B I B X i R DAL P A RGBT, 2 TR e i B (B ) %) 5 i R 3R (Mc Allexander
25,2002) LTI, FRATHERT -
H1b: LG AT XU 2 5 A &0 i LB I v 52 G A R
AR, BATANINE 2 5 lb KR SRR S 5 8 % 00 i R0 X 5 R R A 5% 1
A REAETEZE 5 B 58, A 2 5 X W28 S SRR ZE LR 8 B A2 7 A 2 54k
LA SR AN 2 5 AT 5 & AT REIE T4k 0 ) S sl SRS MRS R (5, 2007 ), T
i % 2 5 20 di R A DX PN R B 3 1 A R B Bl mT RE S 2 M R TR A N TE R SR (.
HRT IR , 2008 ), PRI, 0% 2 55 & R0 R G A o o R AR M 5 2 sl o R, i 7
Z 5 4b &R S REIEAIR, 2 538 Oy OB RS Rk 5 A S5 B &R R
AT Z R —F AR ZAT R, MK A &£ 5, 25800 58t i % (Boyle,
2007 ; ZEWIMESE,2014) i), FE T IH NS LA, JBUA 72 S 5 A0l &k 1 il AL i), 2 18 58
S RAZ BRI, TR 2SI B Al (B ) T AES 5 B & /Y S AL, 258 38 1A
JEAZ BRI, T g2 UH BT & e 3 AN 2 Al 55 5 (Rifon 5, 2004 ) o G, 3R AT 7 i 421
fn A X 2 5 A R AL BAR T T2 5 4l & R A i R BT % 174 i e S AT B
WA sEm 5T LR o3, A SCH B
H2: B0 A X% 2 5 [ & 0 S BT T2 5 4l & B 00 R 0% i R A o
FERIPNIO-A T
(=% 25 ff A2 M) i B R R AV FH ML
Al ) R ULt A DX L 58t R 5 I R A S8 RN EL B, DA Sy AR R S EOC R
ST b Al 0 it R — A R SR GUE R AR L, S S U A S A T A R
AT, FRROR B 1 S RN i 1 il i 2 5 Al e ) it L O R LA B A AL X A R
) b R, % RE A IR b R IR T i, I %5 R A B2 A B i Ak o e A, SC
FRATEEE S BR, JB007 11 i R R TR % 1 3 i RELEE 45 1 [ S i)t R R ami RY I B R R ) R
an MBDRZE W] RBAE R % 2 5 R LA 5 R 2 ) G R i A A o AT R
1. &R R AR
(1) f R ILRI X i R R ) 5
vt RER T TEURBE 5 DAY % 28 R TEURE S v 1T > (P R, 2008 ) o Keller (2003 ) 5 TR AR B
BRSO R IC A AR DG T A b L R S, BRI 2 a2 A e
AL AR AR AR (5 L Wu T Fang (2010 ) & 30 AP 5 R DX Ji %5 22 1] 1) . Sh RE %
Bt T O ) R, AR P A B R A A B s Van Dk (2014)AF 9 TE S A1 5 1 Joi 5 X6
JEE T S R LR PR I B 2 5 L A DX R B 5 BRI L At 51 5 ) 3
BT IR i EAE S AR 2 (R A% | B i JI 2 TR i LY B2 72 B2 (Andersen,

> B
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2005 ), DI B 252 M 7 2 % b B R AA R ( Casal o, 2008 ) o 24 B % % i B D REME L R AR A
PRI 25 A 488 PO IA N B RN BGR B  FEAEICAC TP B T 58 A 1 09 AR T B IR it LI AR
B, 2 R Dy b A B 5 P OO TR A T S8 3 ) A R RAR R (Keeller, 1993) o 36T D 43
B A SCHR R B

H3 - AL AL DX B % 2 5 it R ) T ) 52 M JEG LRI 5

H3a: LS AL X B 2 5 4l ke 1) b ) 1 ) 52 M JEC R 5

H3b: LA AT XU 2 5 A & 0 i LRI 1 v 52 R R

(2) it PR ot RS TAK FH 5 e

Keller (1993 )3T B2 1) f R 5% P B R DA Ay JO5 2 11 ot LRI DEL S B0 A1 T 000 o WL B 35 sl )
25 AR, A A5 B ) it R e 1O A o R SR o IR SRR AN TR R A S T 3K — WA
Ratchford (2001 )55 TA A 225 %5 T 55 A R 0 R AR AR 08 A N T 087 A LR Tl L 46
FRLL M A S (o G R A 3 22 SR A i R 2 2 T 90 el 0 B v () (o R B R R B 2 388
T s R 2 R it S Park AT Lessig (1977 ) W) AR5 S5 & AR AR A7, 2 11 T 2% 2 U B
THIH BB A A8 36 7 it [B) 7 S 1 DT A5 B P R DR SR 5 SR, R T 7 Jiey 820 S v B ] R A
AR RS DR T I L A% ] R AF (2016 )X RESE = ST g RS R B, T O
SRRURIL ™ (5t JR IRUSSE SIS/ N it WL AEL VAR B A 5 B2 M, % AR H RS 1 77 i, T 2 UE
Tia) 52 ] it AR RE DR B, X T g JEB R RS 140 7™ i, T 9% 8 R X o R SRl B R s i S U L 6 T LA
o FRATTHE ST -

H4 -« JB 1) it R TR L i) 352 i L it R R

(3) A RBAIRTE S LA 5 i UEIROC R i g T A VE -

Keller(1993,2003 )tA A £l 1 58 fib R0 75 4 105 Sl 26 U5 0o b 2 17 3 5 1)l LA
T, TR #E T b BRI, BRIV R RRTE i RIS 30 55 o A ek ) OC R B AR 22 AE T . Van
Dijk &5 (2014 ) i SRR UE 52 A1 3 8 J031 75 6T it R P 5 ek AR o P oA SR ) 8 i) JHL I S
JE AN, B SCH A3 T2 B, I 5 5 HE ULt R A DX 1 it R, R A% 1 0 R = I 2% 114 o R R
W (WufllFang,2010; Van Dijk%,2014) , g it U8 (Brodie s, 2013 ), B2 &t AL 1F
0] 5 M) G i j L (Park Fll Lessig , 1977 ; Ratchford , 2001 ) , PRI TR AT THEWT I % 2 55 dE 4005 AL
DX ) it R, 2 0F it REE A RN AR T b I B T RS 45 A U1 A ] T ot RO ) 3
it LA B S o FH I, A SRR H DA iR

HS : S ATRAEIIR 2 5 5] 5 i ULk C & i h AR

H5a: S JEATRFEIB R 25 4l & ke 1) b 1) 5 i BRI OC R bk rh A1 H 5

HSb: S FHRTEINE 2 5 A & L] 5 5 U R i hAYERL

2. H RS EER LS 0y R AR

(1) RERIEAIXT F T b R4S 1) 52 1

B 3R A RRLIDE 45 T8 1 B (0 RS A e A iR AL AN ZR ik B 3R B FE B (EscalasFl1Bettman,
2003) . # 4 BendapudiFlLeone (2003 ) X i % 2 15 2 [A] )3 O ML ] B9 5% , S I L B2 i &
T O3 I BRI A AT 0T B e B DG IR A S AN 1 R R S e, AR AE TR R
H5HSHENARIEL TG T 80X — Bl TE 335 M2 RO, &y 7 &
5 i LR B 0 0 B F S K ZE (Bogoviyeva, 2009 ) o 78 HE Pk AL X, BRE AR At X bt , 3
b X RS B 2 5 R DL R R R R i Ak AR R B 0y AR A FRIE 4 (Chahal fil
Kumari,2012) ARPEINHIZ JHPEIE (Festinger, 1957 ) , fE— Bt R PAMAR AL 3 1Z LR
AR 23 B8 T o PR G 2 2 5 R ) P P B i o, BB , s AL 3R S5 A S R AT
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FEETTAIAKD , NS AL 1 3R REIBR 2 o F ok, FRAT T4 1 DA i

H6 : FELL S AL IX B 2 5 R ) 1 ) s e EE 19 3 LR &4 5

Hé6a: JEL AL X% 2 5 4l e 1) il R 1 1] 52 L 1 3 5 PRI 285

H6b : FE L AT X % 25 A & ) i AR 1E s B R 5 R, .

(2) A 3 i BI85 X i L A ) R )

WIFGEUE S i REER BE F2 3k 1 208 100 A 3R, 1 2% 8 0T i R i) S B B &7 < Sirgy 4 (1997) 1
SEUEAFSY 26 B dh RS T 2R B TR A — B RE SR T 2 0 i RELAEL SRR 1 TET 1A Park Al
Lee (2005 ) & 30 =5 7K - 14 i Jt 1 FRAE 2 — S0P 300 Aok g Dt it 2 T 0 B 2% Sl ™ A= 1 [ 5
M o AR AN JE 24 (201 1) BT FEUESE S RGP0 A L B FR A R 235 00 o L5 A BB A Tt % 1 &
JE S o DRL I B 5t R 1) [ Rt LR & A P 5, IO ik A R i i i 5  FRIE 42—
PR X2 AL ARt R g SR T, FRATTAR S DU R

H7 B 13 it RLE 45 1 1) 2 i Gt R AL

(3) AT S RIS AE A 2 5 LA 5 LR OC R g AR

HSCR AT 20, 400 hAt X B 2 5 it R BI3% 2l , b b RELEA 7 8 5 et , i
5\ & AR A TS F 5 T—20(BendapudifilLeone, 2003 ) , 71X — i 2 il & %) ft i 5 A
FRIE G 1) — Btk = AR S A ] B 1) 3 3R B 4545 215 £k (Bogoviyeva, 2009 ) , 11 B %
I FR 5 ol BB h s B TS A ) T P R 2R A R AL B FRIE 42, IR i & 2 der sk
W S22 R 7 i, 1) A AR 12 A R (Sirgy ™5, 1997 ), DT 2230 H B 5 A1) i i (Park T
Lee,2005; T RAEMFE A, 2011) E Tt FATIR H LI R R%

H8: A3 SR ECEETE R 25 i A 5 5 R Y 56 R i R AR T 5

H8a: A3 IR EELE I % 2 5 Al kA i) it L) 5 R A a0 DG & Pl rp AR

H8b: [{ i UIRES R 2 5 A E AL 5 G U R i A PERL

3. ARG B 3R i LR 2 15 )

EscalasF1Bettman (2003 ) & BB % AT LATE A i R ERAEUI A4 4 b AR A, 015 B FRABE oA G
Z, T B 1 TR G et | KM A1) S (2016 ) B BIFFEIE S, B2 =2 ] L K B 2% 5 i 2 il
FY BB ASHL , AT LASE IR 5 b R AR IR 28 7 , BRI % i R ARSI R 1 T i, Dy ke
T A (N PR ], 05 B B R A AN ) — BB a7 1 5 A G
T ER FIA R FPOCEK, B A 385 5 R A B2 w215 250 1k (IR, 2014) . 1L4b, Park Al
Lessing (1977 )IAN , 2 BBEA % A9 52 ma G 4505 2, DRI A B R 8 — 5T, ik IR AT 4
FE s EAE R [ R 5 — Bt R R AR BT LA e B AT, 0L A DX
Ji5 % 2 5 i LRI, BRI T I 7 i BRI S — A5 S BN B S (S
TR IR S TR TR A 5 B FRIE S 0 AR DGR, AT AR [ 55 it R a] o
g5 Ik, AT LU R

HO B 114 i R A ) S e L 5 R R

SEAHTSCIHERT , SR ARRTE % 25 i R 5 5 R Y S R R R A E T, AR
IR 25 A % 2 5 5 AL A 5t BRI OC &R s AR L 9T BB A9 & R EN R E [ 52
M) HL 9 TR S RIS, PR LA UK 2 5 i R Rk i LB 2 M v, T REAATE b R S A 3R
s LR 238 P UL A 20N o FH G, FR AT -

H10: [l % 2 5 i LA 1o 5 RIS 3RS RELBE 2 ) R i A4 2 Ml i L AR5

H10a: &S 540 & A i R LA 8 5 AR S B TR S R4S 14 U Hh AR FH 52 )
hm REL 5

JBE- 55 i Ji 3L A do (T Fe T+ o R G 2
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H10b: %25 H A 09GNI & RS 8 F IR ES A XU A4 P20 ot
A
RS LA BT BGR , A SO AU AE SR AN AT 1 i

i g Slinfry sl
BRI f 3Rl

(— FEA T Wtk

AWFFE e v [ B I R T £ <l 4 L (www.wijix.on ) , 38 3 T SE AT 2R A IR 45 8 i
EEIR) G AR 52 R /N K i Rt X A 25 B3 O FE—> 22 A (R T) B, S [l kg () 5: 883 4%, Hovp
39453 [v1) 5 PRI 287 R (1) 3 o 8 2 52 O30T 9 S B, B I A8 3] 46 4890y , A AUFE AR RN
55.38% A RREA /N K THLEI P 5 F095.1%, I1 HL72.8% FIFEAS I S ik /INK Ay oA ™= s A
BREAR I A 25 A R DL 1 5 Ak, a7 22 0BTl R A BOREAS RO EAS AE N D G R |
BAFEA 2 (p>0.05)

()i

AL E R S5 0l &R LR A S5 B &R LRI SRR A IR
FEUIBRZE | b LRI A O AR B, TN Aok ) sk B B ST L IR S 5 4l & R ) i
MR <R 288 S 5/ R LR IIE Sh<FRAL T IR Z 0 S 5/ KRG s <R AT TIRZ
815 5/ K 09E 2 =SS0 (Chan, 2010); i & 2 5 [ & By 5 LG R IR 2% 101/
KA RN, DL T 1) 7= S BRI 55 FR 2 o 2/ N K S I il 2R K R R 4k Ay
FE2 5N KRG SRS =I5 & (NysveenFllPedersen, 2014 ) ; i i AT <X /INAKIX A iy
FE, RN AHR 227 TR AR AN 3R/ IN K il R T B & 2 TR B O X /N KGR A
e T i = A (WulFang, 2010 ) 5 [F 3 S ARICEE R A /IR IXA i s e T R 2 AT
ZFE N B /NG A S R B A O B e B @ a4l FH /N KX A dh e, S5 RSB
WA ARER A =AM 35+ (EscalasFBettman , 2005 ) 5 fi 53 % <36 23 1 76 1 IR A 4
2/ NKRFHL AR TFHL, FATIR S LN KR F-HL ML FALE, /NKF IR TR B 2k =4
DI i (Labrecque, 20145 EAH24 55, 2015) TG A8 355K 28 e R 7 o i 2R i o,
IR TERANRIR, 73R R AN, MR AR A7 AR A X AT BRAEAE A4 il A i

M. #HESHEER

E1 REIEZR

=. BRET

(—)F RS RE
17 BEAGL 0 A0 455 N A8 — BUME AR BE RN 5 15 B2 o 25771 , BT AT #4 28  Cronbach’s of {37

SNEZGFEEE (F40EFESH)


www.wjx.cn
www.wjx.cn
www.wjx.cn
www.wjx.cn

R1 FEREBMER (N=489)

A e I oo LA (% )

5 247 50.5

= X 242 49.5

19—24% 56 11.5

25—30% 230 47.0

e 31—40% 172 35.2

M58 31 6.3

m (L) LLLF 12 25

K% 80 16.4

&3] AR} 338 69.1

i+ 56 11.5

e 3 0.6

3 000C AR 42 8.6

3001—4 000G 103 21.1

. 4001—6 0007C 123 25.2

AT B 6 001—8 000JT 110 22.5

8 001—10 0007T 70 14.3
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How Does Customer Engagement in Brand Co-creation
Promote Brand Loyalty? A study on the Influences and
Mechanisms of the Types of Brand Co-creation Behavior
on Brand Loyalty

Zhu Liye, Yuan Denghua, Zhang Hongming
(School of Business , Guangdong University of Foreign Studies , Guangzhou 510006, China )

Summary: Based on the theory of value co-creation, western scholars began to re-examine the
role of brand managers, customers and other stakeholders in the brand building from a “co-creation”
perspective. They put forward the core concept of brand co-creation, and regard it as a new branding
paradigm. With the internet development and the rise of social media, virtual brand communities have

become the important platform for customers to engage in brand co-creation. However, for the co-

%5 5 i i LA do T 5- 7t i bR R 2

97



98

creation behavior of customers in virtual brand communities, domestic researches still revolve around
the value co-creation in the field of production or consumption. They are rarely explained from the
overall perspective of brand co-creation. Although foreign scholars have explored the process, modes,
influencing factors and theoretical framework of customer engagement in brand co-creation, their
researches basically adopt theoretical analysis or case study, with very few empirical researches. No
scholars have systematically studied the effect of customer engagement in brand co-creation on brand
performance in virtual brand communities and its mechanism. In fact, virtual brand communities exist
because of the brands, and the interaction between enterprises and their customers and the interactions
among customers all revolving around the brands. With these interactions, the meaning and value of the
brands are created and enhanced. Therefore, customer engagement in value co-creation in virtual brand
communities should be conceived as co-creation of brand value, and it is more appropriate to understand
and explain the behavior of customer engagement in co-creation in virtual brand community from an
integrated perspective of brand co-creation. In addition, customer engagement in brand co-creation in
virtual brand communities contains both enterprise-initiated brand co-creation such as brand
development, evaluation and promotion, and customer-spontaneous brand co-creation such as brand use,
communication and experience sharing. In these two different types of brand co-creation, there are
differences in the dominant position and initiative of the customers, which may have differences in
brand performance. So based on the overall perspective of brand co-creation, and a questionnaire survey
on the registered members of Xiaomi brand community(a virtual brand community of a famous cell-
phone company in China), this paper empirically examines the impacts and mechanisms of customer
engagement in brand co-creation and different types of brand co-creation on brand loyalty in virtual
brand communities. In the process, 489 valid samples are obtained to test our hypotheses. Based on the
survey data, we firstly check the reliability and validity of measurement and then employ structural
equation modeling and Bootstrap method to examine the proposed model. The results show that: there
are significant differences in the impacts of customer engagement in enterprise-initiated brand co-
creation and customer-spontaneous brand co-creation on brand loyalty. Specifically, the effect of
enterprise-initiated brand co-creation on brand loyalty is not significant, but customer-spontaneous brand
co-creation has a direct and significant positive impact on brand loyalty; customer-spontaneous brand
co-creation not only influences brand loyalty directly but also influences brand loyalty through the
mediating roles of brand knowledge and self brand connection. There are three paths in the mediating
effects: customer-spontaneous brand co-creation influences brand loyalty through the mediating role of
brand knowledge; customer-spontaneous brand co-creation influences brand loyalty through the
mediating role of self brand connection; customer-spontaneous brand co-creation influences brand
loyalty through the dual mediating roles of brand knowledge and self brand connection. This paper
enriches and develops the theoretical results of value co-creation in the field of network environment
and brand research, and provides important guidance for enterprises to operate and manage the virtual
brand communities effectively.
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