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REBNABL L% AEIE RN AE BB, TR B AR AR WR OC 202 iU A A 35 rh R e
M N2 o — BOIR 8 5C R W MGE KR 48 R AR AR 2 i OC R 2L %5 N %5 (Buss, 20005
Morris?,2015) c WA Y22 0 A FE R U, BE AR RS — A SRR 1AM D & 75 B8 A2k
(Buss,2000,2006; Griskevicius fllKenrick, 2013 ) ; M2 22 1) £ BE R 16, TR 8 56 22 AR i
T B B A R A IR AR 2 S 5 (Liu%s, 2020 Rokach #lIBrock , 1998 ) T 4E 3K , AH 5624 Mt
A BRA AR T AR T A D 0 P4 e 2880 7 R LA T AR SR e g PN 25, LR A3 o7 1 2
BEAIGFANA B AN FAT M B9 52 (B4, Buss, 1989 ; Griskevicius%, 2007 ; VandenbroeleZs ,
2020).
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B R SR - (mate tactic ) 248 A ATE A DR N 1 (] LS ML VR R SRIUAT R SR mes , 4511
VR G R B IR OC R TP AEAESE =B, AR S R U W AR FR T A5 RO AR 4k 2R SR W (Buss,
2002,2006,2007) . — ELEASBCAE A MR , 822 fe K5 00470, RO ZAT R BL T 5%
T SR AR X 7 A AL 35 132 T i (Buss, 2002 ; Griskevicius%:, 2007 )  ZE 5 4123, T 2 AT 45
E WA 2 B0, A4 i AR BB LA URIE TIH 29474 (Ding%F ,2020; Veblen, 1994)
PR b T 1 5 W S M) ) AARA 7 T B L AR IR L S0 SR A 7o v, X B89 SR A T M IR I R AR T
e W HEARIE B DI fiE (Borauss: , 2021 ; Griskevicius&s , 2007 ; Wang flGriskevicius, 2014 ) . il 41,
AR R 5 | ShALB S i, BB 2SS AR i, Lok 23 S0t 2825474 (Griskevicius 5,
2007) , XA NEAL S H P A R TV & I DIRE , 2R T oA AR Z i BT DB, Tk
FEBRFIE b 0T (AN, BB MR B & Aot i 26 2% 5 ) & B AR i 4 R BB e T, A B
B4 A E MR E 1R (Buss, 1989 ; Buss 1Schmitt, 1993 ) 78 24471 A 45 A4 [ Bri] F)Journal of
Consumer Psychology - 7E20134F 5 1 X% 1), WHe#EAIE N AR A S B 2847 R Y
s, JEHE T dE L@ B TE 384T 8 (evolutionary consumption ) #3x (Griskevicius Fll
Kenrick,2013;Saad, 2013 ). BussflFoley (2020 )t 48 H} T P W% 5 | 45 e (8 5w Xof T 3785 4 1 2
B2, JF H Psychology & MarketingflJournal of Business Research’43 5| F-20214-2 F Fl
20204F 11 3 Tk T & T REAGIE W FTH 247 9 B L A8 (BilAn , Russell55, 2021 ; Saad , 2020 ) . H AT,
KT AL AE X T B8 AT M5 e R BF 5% 22 38 £ 1 A SR i 7 FH (1510 40, Buss Al Foley , 2020
WangFGriskevicius, 2014 ),

T BCAH TR W X 2% o3RI T oA e 5T 2B I 1 — 2 k2 (R A SCRE R 40
HEIEL AR SR 2 [R] A9 OC 2R S BC A SRR A& (AT 2R A TR o 5 T b, A S BE o A T SR
ARG, RG M LA MR A G U A T N 2 TKES FNE K, OR45 G O SR S R G A
KA TRIRAE o 730 AR SR A T R BC SR 0 2R 50 5 A T 2 T R AN SRR B R R A A
TR A SCH LATF JLEB A2 : 1575 , BB T O A SR W R G i P 2 S AL T 1 D) B - B i R
W& R G0 IR TE ORI BB Be AR 18 0C R 4 R BB, o rb i 60 3 PO (RS R o m (e 5 15
WS T A 5 4P SRS, i 2 60 1 TR A 2R RS o PO, A 1 EL AR LA SR s X 24 T R ) B
i) o 76 A SR R BN, AR T HAT R S R D RE T 91 7o o PR B T AN A%
PR 28 R PR 28 6 O AR SR s 3R 485 1 245 M B2 ) o Pl T A MR A AN AR PR 28 2 08 sl s i)
AMERBIECEFE NG RS, A SCIF S ER R T IR 22 0 1H SR I R 40 11 S A5 PR 28 (AR PR &
it — 2BV R I AT R a3 T ARRAISE 7 1] o AR AIF 5T 1] AR SE 5 B SR s R
45 SRR BT SR AE R ATRIT S I B SR R GE M AN I R R MR R |, I B iC i 5R
W R G ANz Ak S e 55 B A AR B a4k 22 TC AT 94 T o0 o BB R U, B SRS R A2 R i TH 9%
o FRFINA T A 2O B2 U S B 0S8 L AN T 2 JR ) — S AF S B T ] PR ) R AT 5 i At
R B 2R R D (2014) DL RSR B FIAC/NEE (2014) 45 T & R L TR VR — PR A
SIHLAHE AR B2, o A 4E BAT SR TE 3% 3 BTE SRR SR, Ak T E |
BCAR T R T AR 24T R, (LR 3 A A SCRR I IR0 AT 28 S b 2 38 T 1 SR s 3R e b ELAAR B 1
TGN AT R W sE I o PRI, AR SO B SCFE T 1 58, U PR A A T OB SR R4, sl 1
BC AR SR 55 AR DG AT 24T k5 R, S T 52 i LA SRS R G MR R R A MR R 2 A
AR T B e T A T SR 5 AT AT R s BRI, B T LA SR R e AT 5 55 AR AR
IF5E 07 1) o AR SCHH BRI 3o 0P SR BN ZRR |, (2 i [ NI U e i) & e
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Buss (1988a) M 4f 1A /K SCHY [ ARIEBRHIEPE H , SRABAT A 29 F AR BB IR A5 Ak i AT
N 454 Buss(1988a,2000) Janssens™ (201 1) FRF5E , A SCIA K B SRABAT R &AM 1 eid
Tl T R ZE A o ) VA E T A A e B — AN BU LA, IR L FO R 5 | B e A5y Xk
ICHC AR , SR J5 060 FH AH G 3R & 4 22 2 284K A5 A BCAH o BR1 0, R 2 A SRAE AT R B 48 A B Bt
(Buss,2000; Hasford%, 2018 ; Wang fllGriskevicius, 2014 ) , 1 552 ¢ &I BB B (formation
stage) , ™MEEEST G B C R GRRE B9 A IR HU— 2 B9 56 & R AL 18 (mate acquisition ) , B
A B PE 4 (mate selection ) (Buss, 1989 ) (Bt fHiN 5| (mate attraction ) (Griskevicius3¥,2007) |
Fid {55 4+ (mate competition ) (Buss, 1988b ) &5 5 M ; HIR S ¢ R 4 & B Bt (maintenance stage ),
AAGHE 1 B fH 4E 22 (mate retention ) % LA 5% (Buss , 2006 ; Wang fllGriskevicius, 2014 ) 4E 2 55
TCAHS ) G 3R o 3 L AR 55 24 2R T HS AH DG S m e [ 28 i e A SR s R 48, AR AR A TR i A T
R, 3K BEAT R A OGS Y R DI R R IA , FRAE T 55 RH 7 C {1 SR W A T 0L %) 2 Ak 1Y 2 e
(Buss, 2002 ; Griskevicius&,2007 ) .

AW 0 £ B R0, R 22 800 5 M R L A T B S MR BB B R AR, MR B e T A
FCAH ot R B3l A O o B B4 TR B IR0 R BC R B Sk 491 55 1
WA H AL AR IS, X R o0 TR AU BT E A L E et A AL R
U 18 22 5 I S RS e At S A SXORE AR AR B AT AP B B O RS AR 9 2B A7 55 U (Buss, 1989,
2000; Sundie?¥, 2020 ), 73 4b, ZHETEHELERC I BEPE5] (Sundiess , 2011), 1T 55 PETE TR 18 X 5
FROERE PRI —J7 (Chen®,2021) ; Zo M B AT BB SR K HHTL{H OC & (long term mating strategy ),
1M 55 PR B ] BB SR S L 48 5C £ (short term mating strategy ) (JacksonFIKirkpatrick, 2007 ) , H:
U FEWTRA T BRAR AR XS B 5, MR TR 22 [ OB A T A4 R W 5 | ey , 45 an A T7E
FEASF- 5 IEE O B B LR s B R 1Y BHAFI L B 19 3 1A (Vandenbroele®s:, 2020)
MATAL S FEAE WS T 4 X 3 26 B A9 e A 4 BT iF 17 B 7R (Greenlees MM cGrew, 1994
KoestnerfllWheeler, 1988 ) . IL A1, 75/ AR I BC A A2 B rh A AR A AR A e 4 8, S AEE 2
[ B 2 T, PO A 5 4 SR A2 (AR PR IR A 5 | 7 A AHDCHRE T, A 1 O AE S 4 & v s i
AR E AT BC A (Buss, 1988b)

XFF N, HARTSF B AN R R 0 B0, AR 75 224k R 5 BRI OC R o (R 4
FRORME LA A IR 12 50 X T UM A TR AR 2R Y TR T8 OC R B AR TR AN 5 T
(GriskeviciusflKenrick,2013) . Bt fH £ LA B (mate guarding )2 Br (24 22 7 i 8 B 2L ORI
S TAAESS = (mate poacher ) DA N 232 AN A O 5 1A, BCE AL TR T i
TR PR A 38 O P (R R (Buss, 2002 ) o AR T 4% TOEC R, v LA B2 027 =2 Ja b (i n, 4T
B A AT LR BB AR i G A A9 5 B (g, LR FC RS scs AN LA 24 A R M FE
M5 23) (Buss,2002) o[BS WP R — P H ARG 28 1R 00, AR TR 18 0C R 4k R b k458 B 24E
L BRI S A BB R A O, ot B e 3222 5% B 1 26 A7 X (Buss, 1988a,
2007).

FERE BT DA TR T LASRAE A AE N () LA ARE BT, 80 a0 AT L SE RO M T 2ok R I
) A28 5% b7 AT 38 31 W 5 | B8 ) L A %5 (Grriskevicius ¥, 2007 ) o R I, AR SCHE T ORKE 4351
PRI SRS R GE R AN [R] N T SR AT A5 ) o AH DG R BS T 17
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(—)KRRIE B B ECAR SRS 5T 24 TR

1 BC AR ERR SR e

A AR B TC AR B 38 O -2 5 T HCH 2R DR SR S50 2R AT R, o MR ) T SR A 1R G
B ZR, T A2 B 25 Y 0 6 22 (Buss FISchmitt, 1993 ), 336 23 52 M A1 X6 7 i 1) 15436 AR 0612 Jo%
(sexual imagery )] 5 I ZSJE o U0, LoV A JE T ) SE A AR IR 1A FF AR WL PR 1) 55 P
ST = 0, BRI ZI B R A LR B R T s A AR, AR T BEXS OC R A5
H R, X 23 RS L PR AR A2 () 7= S S B (Su%EE, 2021) s o MEA BB B N B G 1) v 57
P TIAS B 1, PR e B 5 R 0 TS, BR AR PRIRR 4 nT LA i3 B SE R i
it (Dahl %5, 2009) 5 8 THE) 5 52 19775 (Vohs 5, 2014 ) o 5 M A 158 25 e (1 s) B8 fist )
TP I E 1 5C 2R (JacksonlIKirkpatrick, 2007 ), tH 5T 28 5 3232 B AR BOPEAT A o DR I Ja
J b S AR TS TR B A O RIR 55 R 4T, BRI R ) 2 S s 5 Mk B Ak 1B
SR TR 180G R 38 K 2B AT M X BB A T R AR 5 (FUR i B TR IE R T 5 A &
REALR 5 X A OGP 1 P 4 (Ml Gal , 2016 )

2 eI 5 | SR

BCAR R 5 | SIAILAR el 3 2 2 SR BURE A BT 28470 LAk B0 5 | ECAR A A, 461 Gy S At A AT
VLG AP B0 B BB T 4 7 i (Griskevicius45 , 2007 ) o AMAAE P AR 10 35 R o i Bl
AEE AT LI i T B AR B 2 S (Kirsner5: , 2003 ) o 20138 1 5L T 98 JEURN M A7 Sk 2EA% 5
PR BCAB A, PRI 5 T AT BE R A T MM T 9% (Griskevicius %5, 2007 ; Panchal f1Gill, 2020
Roney,2003; Sundie®,2011 )2k B/~ H C A BRERBE J1 A (7 , E4 T 4% (23 2% (Borauss, 2021 ;
Griskevicius%§,2010; Palomo-Vélez%, 2021 ) 3 1% L4 (Saad MGill, 2003 ) 2K J'é7r H A
1%, AT AS AR 2% (Griskevicius %, 2006 ) 3K W 5 | A o £k R RREME T 9% 5 B R TR
T F A A SEA L SRR, DR TR S R oM LA AR B S Lot S R B SR Y 41
2x17 7 (Griskevicius%:, 2007 ) o 25 , Lol v] BE 276 1R 18 56 2R AYTE iU BE R FAG 5EF-5) 3T
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VAR5 [ VAR LA, U252 %5 B B 35k 8 (Hasford %5, 2018 ) o W 5 | TE 1 A4 sh ML 2> e fii 4o
EA TSRS | S 0T 9470, B an A Tt T 2 G M55, 2013) ket (Mafra®F,2020) (i
PR AR A fFE 2 ) (Otterbring, 2018 ) 5% . 53 41, W 5 | FCAR A ALt 25 3 B8 M A PR
BLUCE W, 10 B AR £ AT B R (Kruger, 20083 Li%:,2012) , P al R4 A TRTFA C Y
AN S | 3Tz A {8 R XU AU AR 25 (Hill Al Durante , 2011 )

3 LA T G R e

BC AR 5 e 2k JR SCHE Y B PR PR BRIE o A T B — IR, G AN BT e (14 P 0 A e R e
AT BEBEAL, DA AR () — 7 5 B A 7 [F) 1 55 4 A R AR A3 AC LA ( Darwin, 1871) o MASE B
BC B 354 S MR () )7 S R S 5| (Buss, 1988b) , i AL4E IR A5 35 40 00 T, LA L BE R T
TE BB A1 & 145 (FisherflCox, 2011 ) . F #R JanssensZ: (2011 )42 H s Y 58 v K i b3
FTCAR R 51 PG A~ H A, (2 BE AR T 4 5 m 2 A HUBC A8 (9 ) A% rh Ji 8 EAS AT S 1) — 246 . £91)
W1, Buss (2000 ) FE 3 , A4 185 Ty 2 5 1 1 11438 07 24 7] R gk 6 455 B {3 5% 4 5 Senyuz Al Hasford
(2022)WF58 AR, FETE IR 18 5C R I B A AR S e T, 1 AR e 4, MR T RER 2L
WA SE 4 2 IS [ O, XA RS & BULA TR IE R T BB HLR AT 5 0 Hei2 i)
JE o PRI I , TEC 11 3 4 SRR VR 1 G R TP LB B A T (S SR 2 — ¢

AEEUAC A B i P AR A [P 35 4 2 (Buss, 1988b) , AR LLTE i 45 5 A T 247 M it
PR A 7 4 P05 7 1 [ A B A, P T LG 3 2R B A2 B 5 A 51 77 (Buss, 1988b;
Hudders%,2014; Zhao%,2017) , {H /2 B A B T8 G R B Lo PEZE G W ik 72 v 23 SRR B3 [l
VA B3 (Russell55,2021) o Bl 5w Gt 2 il 5B PR AE AP R AT I L N KM IR 46 2737
A A o AE & A 85 /K (FisherflICox, 2011 )  #E47 12 B VE T 2% (Hennighausen %5
2016)55 B T4y A C A RTHIR 5] Ty, 55 Pkt &7 R 1 55 4 v J s 1 it % U (Buss,
1988b) JHSL PRI 427 & Bk i i (negative brand ) (“YRIE 427 & BRI 5 AT MR A0 0 R
) R AR B, i R 7K ) LURE B H 5 Aok i A5 [ P 35 4+ (King Al Auschaitrakul , 2021 )

()RR R BRI FCR RIS ST AT R

FEARTSECAR Z 5 , 55 2 WOy 2 FEU = Bl b R B W L [ Al 2 80 i G 2%, il , 50k
BN 55 B L S R IR 6 o)y, Lo Pkt 6 338 B IfT % 44 (Schoenfeld%5, 2012) 5 53
PE S I ECR Y B4 75, KRB RE AR 4 R SR C R, RINFE LR K i B4
I, 5 PR 2 B AR A BE BRI 2088 B O 9 F5 2K (Hasford %5, 2018 ; Richerson® , 2020 ) . Garcia-
Rada% (2019 ) &3, Toit i B PRI S Lo M40 ml 56 23 5 22 b 25 G (18 1 % B o7 ARy I R B
PERE F ORI ™ b

IEAh , FEAE R B OC R A R, 38 P RE S5 I 55 — 34 2 55 OB Bn) & (Buss , 2002),
PRI A 230 5 TG P TL SRR O TLC A o Y AF AR5 = B, R T L 5 TH X 25 =3, o ml
DA S A (%) SR s, e HoAth [ PR 26 3k A OB PEAR T A CIRIR I OG0, X ¢ A& i A& i
(Buss, 1988a) , X HE5H —# i KA FEiB K A 118 (SchmittFlBuss, 2001 ) AZ M TH 2% Bk
AT DA S [ BC B, Al DL 4 2 5501 19 56 £ (Griskevicius%, 2007 ) . Wang fllGriskevicius (2014) &
M, A B — 4 Lo O TR P AL (R i A 7R 25 A2 W 2, DAt A% 3k ft 55 AR <47 Lb
S URE T BETT R TR 7 RIS AU X R BB TR E BN 4, TR A4 R 5
FCAH IR 18 G 2 (Buss, 1988a) . DiBello%F (2014 ) & BB 235 I MA R A 724

MRS, ARG O T IR X R BB B AR 18 ¢ 2 4 2 B Be A A [ e
R 5 DR RAE , (EURAF 5 =B A rh RIS OC R BB B, U HUR BB 5| H AR T A&
TAT R M ECARAE R BAS R AR - T 05 i AN 2

INEZ G EE T (F44%FoH)



M., SMERERE R R X BB R R 5 H BT AR

A1 I 15 R 2R 23 A R I e A A TG 1 SR M R e R 2R AT 8 o B 40, Burtaverde Ml
Ene(2021) &I, # SR LF8 5 6 25 W Lo e B B 4, ZEAR0E I S5 b, &
PR A F B MRS NRRET, 180035 At S R S Lo M A 1 B AR U R R fig ) ot
MR ] 2Bl FARD R B0 AR FREE AR YtEss , #if 2 i A AR B BC A Y
PR R B AYSS T, ST 251 TR o

(— 5 He )

P 0] A7) 32 0 3 e ) 5 i B R S M AR A9 178 (Kvarnemo Al Ahnesjo , 1996 ) o P
T LA R A T B AR AR I R TP AR AR R 2 RS 4, R AR T SR T At 2 58
M) (FFR SR A5, 2012 ) o 0 A, 4 ) 451 2 i fof A 1 1) B 810 Ak 45 4 CRE IR i B e et &2 )
W — 5 R T RIS O , 75 245 th 3 22 B sRASS 07 AT TSR AN AR 2% 00 22 0 BE R R AR, 14

S 2 I 45 o 3 B R R H BRI 2947 (Griskevicius %5, 2012 ) o M 51 He 4912 i th 2 %
T = R0 (WeifllZhang, 2011 )

PRSI HIEE AR A B 5w 4 SR Ao it 2, B2 IR 1 (Griskevicius
85,2009) , A RABAH G ™ S A6 28T 22 B8R, 1 N S BT 5% A 45 1 48 ( Griskevicius 95,2012 )
PER H A 2 R AT 5% P45 B, HAnge 55 A 22 A IR v, 8 o mT RE R B ST Z BB B 1)
F AW £ T AN T 2 K I S s AR B AR 38 NS R 17 (5 B (Griskevicius4F,
2012) o P L 2552 M AR A IO AR IR 75 SR g, TC eI BB Ao, FE 501 LU A T A 1l
57 B B AT BB RS B A — 57 L, BIVAE S ml P 8 rh b A 748 v 0% A v B s R s XU
TGS T — A NPERO A AR, T LAURS B MRS T ZE BLAR B2 T 47 B4 (Ackerman®s,2016 ).
B 2 T VA F LB TR] ORE 7 B8 R S VR BT ) AR R e 5 | LR R ek
TR IR O R o B TN 2 XA HT A PR G 3R G 1 B TS ) L (RN (B MR B
PR R G SRR, R I RR S 4k R At = AR (55 s ARG B R A ) R R A
TR TR T, AR R B 0 A A A (Aung5, 2019 ) o o2 M B 2 R ) U 4911 A
5% b8/, Duranted5 (2012 ) & 351 LU 1 R A 25 52 e 2o M TAE R B, 72 B R D R AR
HRLe A R SR Y A L R R i o R

PR HAG S A S5 AR BT B8 A TR, o 2 70 B 2 LA 23 i %o 2 XL 28 5% 3t Bl 2 Wi
(R BT ATIHEL 20125 TRAE, 2012) AE B HETE Z A5G, BL il 35 - S 80R L 1 ZEHER
T2 % (DufiWei, 2013 ; WeifliZhang, 2008 ) . B 41, B T 5 A CENS AT %
AR b7, 2338 SRR B 5 s, T S B0 i ik (Wei s, 20125 3 1 X B
2020) o P LA 2552 i b X GDP , BT 582 W & J2 05 W 7 3 v — A S A o A8 o, DRI
S E A A AR AT LR L B SR ) B Al (B3 ) TAR R A3 W & W 25 S o 45, A
MB35 Z () GDP(Weifl1Zhang, 2011) . Angrist (2002 )il i 25 £ R 5 & B, 44t & 3885 p
BYETEZ0E, BAERWAIG N, ZovE i 55 sl 38R 5T ELE S e %5 55 3 g (Hny e S i 5l , 7
PER IS 3] B AR K- Z G AT NAFLE (Grosjean K hattar, 2019 ).

(Z)&BFfEhL

225 DR R TC HS SR R e ) s i) 2 BEAR R 7E G RIE B B, 1 An 28 5 A ML el P 1
W27 | SR WS RTS8 4 SR e, S 1T B50AH 7 A9 22 55 FITH 284 T o T B 4 i iR 2 e 55 Ml vk
LIRS o 22050 45 B e Mk, (A5 Lo M T 7 J 5 AR A DG A TC (A5 5T (Lee Fl
Zietsch,2011) , flinze 5 iR 2 i Lo A A A S i BT A W51 7, DR 58 PR A e BT
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(B 5 | ShHLAY A R 2%t 542 & i 22 (Bradshaw2$, 2020 ) . [R]B, 255 w8 2 (i 2ok
BEATE 248 1ok 5 | A R Sk at i 55 v (Ellis%, 2009 ), 41 Gnit SERESS SR 5 B 51 F111)
P2 2L (Hill%,2012).,

HWR , 255 5E1R 250 B AR R B TE 4 3RS . White %5 (2013 ) & B, 205 265 E S EBUR B M
{ELR) 53 MR B 5 4 AR SREMES, 481 LA B 22 ) At A 7o B SR IBUR Y -4 BCIBOSR 5 177 =7 T
TR 5B P RIS N 3 SCTR W, PR A Al A1 ] 7 B A 3 0 oA L 35, Vi B 4 R sl B s A fE 3%,
BRIHA B0 ) At 257 S SCRFBUR 1) -3 PR BUR

(=) HSRIAEE

S A TR TC I SR S R AL RSN IR EE I 2 B 45 B SR IAEE, Qo R (H O B2 Y JRl 3k
A Ak ) R A3 T30 M) ) T A8 T8 5 | R 4 2R SR o X4 AT H O R R B 275 1, AT
AR R, )W SOR R, AT SRR S RE R, 5P DR I 2 7= A B 4 1 S AL AN
TR 26 , 3K 2335 5B P X BRI 5 | O H 1 25 42 5 1 R 47 (E1 Hazzouri 5§, 2020 ) o o P4 i SR A
SIMLHAN 252 B K BHEE 7 B2 ), 352 PR A 2 P A 2R B 30 ) B AT sh il & 7= A o e 3 1)
2 (El Hazzouri% , 2020 ; Griskevicius® , 2007 ; B AIABHAR , 2015 ) o A HUE S EHA 520 A
FRHIECE RIS R g0, HoAth A SRFABE R, Bl An X, o 2 2 ) A AT] B BC B SR IS 32 48 - Williamson
S5 (2021) &I, W23 REMA G Z2 4k 22 B B i85 5 10 0 IS 00R ot 2 B, AR U6, B XU 28 n— Bz
ik [E) 22 PR AT 08 5 LT A B R il B AR A IR W B B W A2 B R XL Z T A 7K

(POOAE e

PRI NISAE AR R v 22 18 380 A 552 T A A7 ) KT A, R AR I i 17—
JE A3 IV RE T, A% G P 3 9 X T A8 S e 28 496 P s i) = 28 (R LA T 10 8 BB ORE s R T 4 3R S s
b NI B et 75 4 T 39 ) LA s [l ke Sl L, PR it ) 5 1) N DR RE 5, (ELR X R8T
TR IE AR RS N, R TR ATE AL A B (Gul&s, 2021) B e 15 R 1T AT TR
A 5 3K, S8 B ] At 22 BRI e AT TR it A TSI, 5928175 =2 BiAH B, A8 22 i 1 7E
AN SR , 320215 A AN AN D A S G 0 (Chisom, 2021) o 73 46, 68T
TG B R, AATTIA 5 S BRGEE AR DC 1) ShAIL (2 R BO AR RJEE ) B REED (8 i S pL
HE, BARTERASENG B AT R 5 O IR AR C B ShHLEE 8 2 (Ko&F , 2020 ; Pick S,
2021), {H 2K E N EC AR 5 R EAE TR B 5 A8 S S i B AR

I IR SCHEREZE AT, S AL SRS RS ST AT MBI R R R, AR
S TN A SR FREEFIE G P DO Iy T, FLrb P ] L il Az B fepls T4k &,
H ARG FE YL e s & T ISR R o A7 SCaE & I 3 L B A 22 HLR AT G
IR R 2 A /b, 3R BE R PR R P 1) b ) 3 a5 4 X (R SRS R A S5 AT R
T S T A PR ZE AN SR PRBE A i B Ol B2 A AR 5 AR .

. MEREXEERE R ESHET AN

B T AN R R AR R Al 28 & sk R FL A SR I R 55, R A S T 91 T o
Az i 7 s BiE (life history theory )JIACHTEFRIUEL (H 77 5 5 AR A5 P8R4 Ay T A7 75 i 35 47 15 40
A KRB A AN 6] BN BAFE 2 5 A AR SR 4k 25 53, IF 32 BIAM R IR BE 52 (Griskevicius 4
2011; Griskevicius%, 2013 ; MAEME FI T HE, 2015) o 40, H5 K BE Ao 1 A P T -t 2 X P i 5
% 2240 3 15 (Park % , 2008 ; Saad FllStenstrom , 2012 ; A FIEB#AE , 2015) .

(—) =it

A 7 SR B O T MR IR AR SS Sy (IR 2 R AN ) 5 B 488 ) CRIANFR R G 1R
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HH R BE R O3 BC SR A S R R A IMATE RS IR A0 AP A 22 57, IR B IR i 23 52 B MY 1
K2 PSR 2 (HillSS , 2012 5 AREGEFI T, 2015 ) AL B B 28 P 25
EIRSI LSRG , 25 10 R B A PR B 25 3 3O B DR SRE s (Ao, B B sty , B o e
18, G REGEZ ), TTE R0 ZRBE BB v B AT R RETE B4 SR W () 4, S ik i,
F/DHAER R ECEE ) WA T, 2015 ) o Ktk , A ECAR SR IE R Gem i BE T &, Dok
W A AR L SR AR TE BT AR BRI 143 e S 2 i B

TERE BIANFRIREE T MR BE IR T B AT A 35 25 7 (HURTE B IR BSR4 M SR B
FRISEIE T, AR R A 28 1 Fi G ) < DR et <12 w25 9 B9 R 43 iC 22 57 ( Grriskevicius
85,2011,2013) B4R, R T 1B I, 78 Rk 2 2 B M PR 5T R R AR ST R BERS N it
B RARFA , RS b sl A B B 5 7R S 2 M BRI RS R R A4, B AT B R
AETESR R BRAE (R A 15 i b, AT sl B B G (Griskevicius%,2013) .

()KL

AR K L (digit ratio ) /2 A8 TE 7 AT S2H A 5200 N AR A0 L BDC R P a5 15 L
BMEZRRERESITARLHIX R (2D:4D) , IR = 1 520 , & 5 B LR,
LU A fe R 2 I SR, 2 B 2 P AR 1Y 4R AIE (Nepomuceno&$,2016; Van den Bergh#il
Dewitte, 2006 ) , B 2350 9% & O BCAR IS | SRS |0 58 4 SR s R TAC (48 28 SR, 38 170 2 Ml 7
PAT R AEFCAR S | SR 7 T, ARFE S LU Y 53 P S AT RETE e Ak A28 4 0l H 5 (Stenstrom &%,
2011) L2 0 & 1972 i (Nepomuceno %, 2016 ) W 5 | i , 5538 1 LY B9 Lo 5 nT BE g S
T E | 177 i LAREREC 45 (Nepomuceno®, 2016 ) o FE B 5w 4+, 45 1< LAY 55 1 B e
fe AL A7 Y 58 A0 T, AR K LU B Zo M SE i B BRI 5| ) B35 X T (Park S5, 2008) .
AMARTE K LI 23 5200 R 1 FC A 48 2 SRS, MR8 LU i) S5 PR AR R 98 LG 10 2 P B P RIS 26 VR
=LY 4E R 5 A R (Nepomuceno™, 2016 ) .

(=) 2ot 3

L 4 A ] S e i T R R ol M B g e 55 MO0 R A L PR, 25 5 )
VR TC A I 5 | S, et AT T 0 A EE AT E O AW VA A O | (R HA 255 i Lo PE A e (58
FroRmE o Lo PETEHE TR (vs B ) BA SR 2R B S AL, TERC AR e 43 Hh S v J RR A I B IR
Joi i B BB A TR AL AR BN 74545 5 (Haselton flIMiller, 2006 ; Penton-Voak #lPerrett,
2000; Puts, 2005 ) 1 55 P (41 23 037 (Lens %, 2012 ) o e MEAEHEI It ELAT 365K W5 | e A A
FEARASHHIL, PR AT REFEAT A BB LA | L (Saad FlStenstrom, 2012 ) , L B B 54T (7
ok L A IR (Beall Ml Tracy , 2013 ) o A= B & Mt 2 52 e 2 M (%) TC A 52 4 SR W . Durante 55
(2014 )£ HHEDP 3 4Bt , W2 HE B 0 Y 2 PG 2 5 HoAh 2o VESE 4 A BE LBl b e 5 | 381 vy Ak
PRI 3 St (A T A, DRT I 4 30 HE O B 009 o 2 oK A, ot SR B8 o it (T Pk s b o7, AR 75 | P
[Fi) o 1] b 2 2 B R R AR IR K i 45 [R) 1452 4 (Durante S, 2011) o & THiX — G Y BIFSE , [ A
P BRI AR AR (2015) LUK FE BRI AN EAEAE (2015) I AL T B RGEEEA , AR SO T
T .

SR IR SCERAT RN, S0 R SRS R G S A T MR R R A L e K
Lo A BRI, JEHE 2o AR B, 2 B A T A T 1 R 8 AET o AR D s B AL A
TG 5 AT R ST R AR B AR Iy A TR B Lo A 3R] 300 A 52 e ) 52
BRI ACE R

FL A% S 2 Gi xS AT 4 92
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g5 A FEAIE N BTH BT o AR R R Y — D 2 EIBRIH T TN AR
H & PR — B0 G, 1 U 0 A9 T 2 b R A5 T IO AR SR W R GE X %A 7o A 52 )
(#5140, BussflFoley, 2020 ; Wang fGriskevicius, 2014 ) A5 M T BCIHR IR R4, I 45 A1
TSRS RGBT AHL BT 9 3R AE , MR T R M B SR IE R85 1H AT A AN AR [ 22
FVMRR R RSN A VERT , AMTT—RZ NS 2 RS 5 R ECE 24 R B R 5
(MongaHGiirhan-Canli, 2012) , FHOCHF 5T 45 AR £l & BRIF ) 2% 5 AR Il 4 2 e i
LR AL TS HE T, W A AR B R ARO[ AR W R 48 ST 9h 3R 2 T WF9T Skl
TH AT AR A SRS R GEXHE P T o e B ST, AR SO RSP LU ARG T 1)

55— AR5 AT DL 22 M R AR T A 4% 2R I B P SR s AR 7 (A9 24 7 o LA T i SR e
RGN T AT R s e oY 32 AR TR AR B OC R TE LB B, A DG HC 1 ¢ R 4k R B Bl 2
11 B FE 8 /D (RichersonZs , 2020 ; Wang Al Griskevicius, 2014 ) fHJ2: , A7 FL {56 &2 857, Bt
THERYE R XA S ANE R MRS AR T B2, MR INE H AL OC R 4E R (Ko%F,2020) i
TR R A GE R V5 B AR DG R ASHUAN 3 B4 3E XU ¢ & 19474 (Ogolsky 55,2017 ) o A1)
5T AT DAFR IS LA A TE 1R G 22 4 2 SR (il dn , Wz AR e i AU B 8))) DA s e e g A
T RTE AT R NSRS TR A T R W DI BEAN(EL. [RIB , 7R TR I8 ¢ R 4k R A b rT g B A A
(infidelity ) 4175 % (Fisher%:, 2009 ; TaglerflJeffers, 2013 ) , % EC A A A S 1 g S 2 PRI 515
SRS anfar sEma AR BT 24T R R — A R R T 1

55 BR TR OC R B MBI OC R YE R , AMTTAAEAE A — SE O (R S m , Qne (5 Rk
%4 (relationship breakup ) FIECH 5 22 4t (mate switching ) , ;X ZE B2 AR5 238 , 51412020
AR REE R G AR AR , 202047 FE B IS\ 1 80EE J9373.6 1%, BS54 3. 1% (¢
N RFEFNE RELES, 2021) o Bl OC R RLR4E 2 T — 7 88U i3 £ S U TR 18 ¢ R sl i 1
KRB (Morris,2015) , B A% A0 HFN AR B o K #2457 (Field , 2011) , T804
PR E R R , A TIE BB R ST 2178 (Davis®F,2003 ) o4 1 G2 6 F k2438 s 1
L BV A AN R A LX) S, Lot T AT R ][R A AR 1T B PR S AR T4 T — Bt
23 (Priest&F, 2009 ) . AR AHF 58 AT LAAR SR SC R R 1 HAD BARIE BPET T8, DA SGX
SEAT SRR BRA TR B SR o B OC R B AR T B T — BORIE R A — BRI X R, X
TEVFZ SCA PR B I o B AR A B B0 , A2 Akl A rp X e AR 40 A O P () R B 1
T8 VR8T, DATIOI AT AR A 4 A AL s, St AR SR m IR 6 B 2 TR A PR AR (Buss S,
2017) . FCAR AT AMUAFAERT R IR B BCA AR S |, 3085 KT BT TR T2 WO A 4 A (i FR 18 80 |
I/ X6 T AT A 3 s v 0 5 B W D AR B AT B 3 i 035 (Buss 35,2017 ), BT IR AELE
XA BCAR AR , AR IF 5T 0] DATR A BRI X 3 Iy 144 T R X 2 R (R 2 )

55 = AR B FE AT DA TR V2 AR A BN R EE R 2R AR R R R R SIS H 2R
W R SRR MR B E R G, (R 1T, e g K b B rh, sema A A AF
At O NS B R Y AR PREE IR AR 2, Hofth, [ SRPAEE R 20 A 25 LA S s ] 52 4
IR ELAE S RE RGEVE7BR T H AR IR 2, SO AEAE 2 PREE PR 2R 0 T BB e R Ay T £ SR s
Shanks% (2015 )58 & B, BUAR RIS ALIEAS B 2 2 gk i B B AT PR DROBAT R, LA K
SEREMETE S AT X5 1R T AR A O B i N 2A T R B 1 25 % A e 221
Il g Tl , N ZSAE S AT R AT B T — 2 938 1V B8 T , H R X0 1 B8 ) T BE A [l G A S
A E LT J IR B AT P AN [R5 A2 AR DR 2= TR g, A A R PR B A A T el

INEZ G EE T (F44%FoH)



A5 NG AT A AL S — AR E A, R 8 2 Y P SR U LA SR W (Buss Al Schmitt,
1993 ), 7 XoF A WA AN 252 7 B4t B W] e 32 3l i B8 % (Parker %, 2022) , ik 7E—E P2 L 5 i
A B PR R SIS 45 1 5 2 177 Bt o L5 D IR, 33 i AR AT 8k 32 B A% e P 391 22 B B S
B RE A, ST DR ) RS 2R B Lo M R AT ] B — R 2 O P IR R R T AT REAAEAR
TESBE RSl 2 [E] iR By, slsioh BB 9 4 N (Gui, 2020) o BB A B AZ SN (EUL A v
23 5 M D5 P R L PR R HUE 8 R 4 2R T 1 ) SRS, A SR A 90 AT AR SL TR A PRI TRC 1 SR s
G52 AR DG B84 TR 08 SCAL A (DU R PR 3R 45 5 25, SR itk — 2D B T A O B2 X6 A2
15 R M B A 5501 o

S, BRSNS R G 2% S sRAB TC S YO BEANAT g ke R 7 A S 00 4511200 , 5 A 30 VR 12 )
BUE A& E A (Kim, 2020) S 3CEE (Yang®,2019) , X Ao ki 1) S8 4k 25 52
AT 7= i 1) AT (Chen®E, 2016 )45, L {5 £ 55 4000 B 11 S8 48 23127 Ak s i HAt 4508k 1) 15
SR FRFN PSR 3 1 A C A AH SC SV AR AR PE S HLE 332 9 3 X i sl 2l A8 T AT THY
Y TSI AN BT LA 400K, AR SC3Z R i T BRI R R TF 2538 o AR I IF 9 R AR ST
TC AR SR 72 0 10 SR A2 A A AR SRAR T 294 T R 52 i
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The Impact of the Mate Tactics System on
Consumption Behavior

Chen Rui, Jin Chengwen, Zhang Yanning
( School of Management, Xiamen University, Xiamen 361005, China)

Summary: Romantic relationship or marriage relationship is a very important interpersonal
relationship for human beings, which can provide emotional and social support for individuals and play
an important role in human reproduction. In recent years, from the perspective of evolutionary
psychology, scholars have gradually revealed, deepened and clarified the individual’s acquisition or
maintenance of mate tactics and related consumption behavior. Consumption psychology and decision-
making behaviors stimulated by mate tactics is a growing research hotspot in the field of psychology and
marketing. Related research in China is still relatively rare, and there is little literature that
systematically summaries the relationship of mate tactics, the impact of mate tactics on consumption
behavior, and the factors that affect mate tactics.

Through the literature review, this paper first systematically summarizes mate tactics and related
consumption behaviors by constructing the mate tactics system. The mate tactics system includes mate
selection tactic, mate attraction tactic and mate competition tactic in the formation stage of romantic
relationship, and mate retention tactic in the maintenance stage of romantic relationship. These specific
mate tactics make consumers to adopt specific consumption behaviors to achieve the corresponding
evolutionary adaptative purposes. Second, this paper summarizes the external environmental factors and
individual factors of the mate tactics system. Different external environmental factors (sex ratio,
economic crisis, natural environment, infectious diseases) and individual factors (Life History Theory,
digit ratio, female menstrual cycle) affect related consumption behaviors by influencing mate selection
tactic, mate attraction tactic, mate competition tactic and mate retention tactic. Third, we believe that
future research can be carried out from the following aspects: Deeply investigate the mate tactics system
and corresponding consumption; broadly explore the influencing factors; and delve into consumption

behavior that affected by the mate tactics system but unrelated to the purpose of mate acquisition and
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mate maintenance. In addition, values in the new era will affect the tactics of men and women to acquire
and maintain a mate. Future research can continue to explore the factors such as cultural values and
other personal factors that affect the related consumption behavior of the mate tactics system, in order to
verify the effectiveness of evolutionary psychology to human behavior.

The main contributions of this paper are as follows: First, it innovatively constructs the mate tactics
system which presents mate tactics and related consumer behavior. Second, it summarizes the external
environment factors and individual factors that affect the mate tactics system, which is conducive to a
more comprehensive understanding of mate tactics and evolutionary adaptation behavior. Third, it finds
the research weakness and future research directions of the mate tactics system. This paper not only
provides theoretical guidance for enterprises to discover and utilize consumers’ mate-obtaining
motivation or mate retention motivation, but also lays a foundation for researchers to extend and deepen
the mate tactics system and related consumption behavior.

Key words: mate tactics system; mate selection; mate attraction; mate competition; mate

retention; consumption behavior
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