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Frvs. A &) Fo o B 34T T MAAGIE I (AL Ys. JE IAAL) 3T )5 182 A 69 R ZAE A B HE A
BEAHRL BRI (1) 57 F F R &, AR T EMAR T, EMAAZIH &4 T = R s
HREE S 3T LA, AR TMANLEKT, BEMALEKTGEST SRt SR E
%, ()X T F RS, SHEIERHIEGH AR E, 5 EMAR T A= 50 15 R 26 Ha P
FPNER ;X TEAR, SEIEH R @ e E, FEMANZ T = 5% 0SR20 %
s PRSP NVER R TALLE R, KB RIGE T AT G I AT H XTI, B oA A
AE 3R B84 75 5 3 A AT AN R ok 09 35 R T A,
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—. 5l

TH DR AT R S A B 98— — B H 0 2 R AR 2 DG W K T IRV 2% (Folkes FlMatta,
2008 ) oSS A 5 T B DANASE A F 4 (H A ST 22 PRI ST A HR SR, 2™ fb I 458 A i
SR W J BF, AR ™ o 0 SE ) TR 2R R 23 (R 1) 77 i T 2% (Sheehan fllDommer, 20205
Zhu%5,2012), KL, W J5 T8 S B980T 20 5 AT R A oE i e 3 A B2 5 L (Mugge s,
2010) . IMAENE 5 TH P A AR v, I i B R A AR i 2 — IR A B I 3% 5 1Y
fift R R AR Y 07 Xz — TR R A S A i 5 % P i SR P LR VAR DG
(FolkesHlIMatta, 2008 ; RamFlJung, 1991 ; Shukla, 2004 ) ,
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L b H AR R B AR TR TR ZEAO OGRS AT IR T
By i Z A B TR AR I B 04 R E RE ff HiR (BagozziFlIEdwards, 1998) , iX {45
TH % Bt AR DR 25 5 32 A0 P 7 i o) 8 2 P 19 B SR L R R ) B B R R 1 T (Zho 5
2012) AHFFE O R IUNABETHE S —FIFE NG T 97 B2 R 08 100 25 188 o W I R 1 2 A SR e
(Aggarwal fl1McGill,2012;Chen%,2017; Nowak%5,2009 ; Rauschnabel flAhuvia, 2014;
Waytz%,2014) , 7E 0 J5 B Br o 6l 7 Az /B R R s e 2 AT AR BT 7= i 2 kT 2
W Z ik /b g2

FHOCH ST 22 WA, WA J fift FH 0 R 5 2 [ o) 52 380 DI 8 T AR A 00 0 J R 5 ARG SR T AR
el P 7 it Bk )15 45 R 06: 452 B 52 W) (Folkes flIMEatta , 2008 ; Gollwitzer, 1996 ) o R4k — M s, —
D7 72 fb B T RE RS I I FH 7= i B A M AR 55 (Aggarwal ,2004) , 17 75— J7 1T, S

AT I A BERR T 5 B SR (Yuan I Dennis , 2019 ), B 8 | fE— 0TS\ PR IEEE T,

WNA BT 356 (4 17 B (1 7T R 2% D RE A (LR 41> A6 17 T 1 T (Argyris, 1987 5 Ashforth il
Humphrey, 1995; Lewis, 2000 ) , BRIt , 80N AR5 1068 04 J5 foff FH 22 9 52 o B TS [ 1) 7 v 55
B2, AT Re XTI B TR D B8 7 T HAT AN R0 E R B 0 7™ b 2 A LA AN [R80R  AR T R A, T 9%

FAEVEN FE SRR S 3 e i 2 AR 3 U5 (Batrafll Ahtola, 1991 ; DharflTWertenbroch,

2000 ) o ZE 5K di SR PR G 8 H SN A SIS B G, ST S TR ST
J&#H ¢ (DharfllWertenbroch, 2000 ; Herr% , 1983 ; Voss®%,2003 ) ST T EZ RS , M IR E 121
Ji 5 o Bz [t S22 SR A8 A ARG, LA AR A REAIE BB A3 0 5 FH =2 5 & B 1R SRR 1L, 3 LY
PR NG BRI R Z | T LA TR 52 R it A 0 ek FH o T e AR B R M AELE
SEFH ST T 2 e 0 I (T P B B0 DG 3 7™ b ) D REAREAIE A o et SRR, AR T T ik
PRI AT B T T R 45 IO Rl R 7 T s ), DT (4500 9% B B ARt F it 5 o B
THRE = AR A I L2t FREfE M NS K= (Zhouds,2019) , I AATTXFAE AT 4 A1
RLPEREN , TR AT 51200 G 00 BREE 5, DRt , ARG N R0 BB 5 02 1 3R 28 B0 1Y
AR, IF HO TSR S, O PHEE B 1 ) s e {6 TS0 A O B R s e il
HIHE

S IR AT R SRR L AR5 38 A PR B S I R — 0 S b S, HARERSE T A
AT i I WA S i P ) 38 B FH RS N FERILR, DR 58 253840 e T 0 )5 1 2 AU
IS, IF BAT BT AR X WA -5 W S5 55 B SR I A5 1 A R B G b FHA AL SR

—. BERRESHRMEL

(—) W AT AR SR TS
TH 288 B R ARAE AT FH A P A R 7™ i, SR T, AR RO SE K 24 e ™ i SR A 1, X
7 ity A AT FH AT e A s A R A B S M R 2 L /0 (Tang %5, 2022) o 1 ki e ey

DA Ry A At 07 S0 phe i BA B ) S SR B 5 S, (AR #EA TR A48 5% (Folkes FiMatta,

2008 ) o 5 N GG T G HR PRI Ay 38007 it 5 st R0 A 08— b O A2 1 I 2 n Al
FH L [FIEE, B8 B A BE AR s i fiff o, D R & S 4R % P R O P s A R
(FolkesFlIMatta, 2008 ; RamFllJung, 1991 ; Shukla, 2004 ) ,

S 28 WA I SR A R R AR, 77 iR IMARRIE B R R 5 R R AR 25 M T 2%
I S A e AR TR AR TS T RIZ R — R a9 SR ms . BT, AR L
I, TG K By B B R 8 2 T S 5 BE AR S B R e, FE N i B B A T ek (et FH 1 7 A= T AR A
FHoZhu%5(2012) &I, FEWASERT LA B B RE RS I R 7= i AR A B B B R R WA )45 vh o U 3
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MIRRGEE , 2B i T B X 7= i B B T3, 63 9% U\ Ry e 20U FH 3k 2 11 7= A P LAk 31
H & FUHHRRCR , AR A — 375 18 5 7= 5 i FH i . Sheehan fllDommer (2020 ) & Bt , 45
FIAAE AR B ORI 5 052 00 2 0 (B0 T Ak B O R AiE i BRI 9%, B PR sk
IO 2 f5 Y 9% AR i kG o FH =, Bk T ARAS S (I D 2 A2 S A
{E . Tang% (2022 ) KB, FEAL B BTG S, BLAR SR AR Btk LA IR 9847 0 — PR IR A T
e AR R IOR T O AR O A S BT I B L, D8/ T A YR 2 N CRR, B I 233
I B A i 2 bR SCHRIR B AT LA BR, IR 55 T S ik i ) A AL % B B — e
B SR M S X 5 o P P A S, R, 1/ 22 WS R SN I A SR DR RO A R 7 R OR
W, FE I FT B B2 7= AR AU AE Y, A I I {0 mT 8 7= A T AR VR FH o AR B
TR B b SR FH ) B SR, o XAy (o P 7 A JE AR VR, B AR A P oG e, BRI, A
WFFERE XA ATE ST X 0 J {2 ) VA TR

() AALTBE A2 TSR J5 o8 FF e ) 52 HARE

PTG W T B SAR S 1R AT G 5 A SAR LA RAE | shIL 25 e sl 15 R it
], 1T F A B B A B BUARIE” (Epley 5, 2007 ) AR ARTE S Hhoi AR5
LR R T IHRL RS2 15 B R B IR R AT E— A e A A 4 R 3]
FAUAZE I BN, IRAEAN I ARG R AR T IR, E SR ) (Aggarwal FIMcGill,,
2007); 5 IR RIE L — ARBORT | T2 A4 5 7= F AT 0 518 B sh (il an, < B2 PR
HL”) (Wanf§,2017) o B2, W98 3 38 2k 76 7 B B R ERAE (Bl in AR 45 HE)
(May#F1Monga, 2014 ) sl {8 1 55— AFRIGIAR (HurZs, 2015) %0 7= St A AR5 H i, 3
MNACTE R 20 B2 R0 98 A T B9 v Ok BRAZ B F A (Waytz55,2010) , AH OGS i A 43
G R, F A2 % T 2% 35 W 3K [ Be i D0 7 A= AR AR 1Y 52 ) (A ggarwal FIMeGill, 2012
Chen%¥,2017; Nowak45,2009 ; Rauschnabel 1 Ahuvia, 2014 ; Waytz25, 2014 ) . B4R 14, 8 A
BB TR IR AU AL AT i A2 & 2K (Epley?, 2008 ), I 41 2 %t 415 B AN F T
(Touré-Tillery MIMcGill, 2015 ) , I-EIH 284 5 i JEF B EL BB 4 5 HAF O (Chens,2017) , Fi7
FEIH 2R 5 e % & (LombartflLouis, 2016 ) , fx Z& 32 T 77 i (Delbaere:, 2011 ;
LandwehrZ% ,2011) A1 5 B i (CiminoflIMarcelloni, 2012 ) H 2 , 44 —S6iF 5748 AL %
THAEREEIE OL T T RE Sl AL, X 7= S PP = HE AN MR (Velasco®s:, 2021) o 49141, Puzakova
(2013 BURFFE A, 24 0 R 308 7= S A5 2 S LIS, SR AU A 2L T B e A5 i R 5
B E AR R T DT IIRIDGE ff LB B TR VEA 5 SN, A g 48 1 KB 2 b A A
S ARG B 2 T i R R R, AT S B E TP U (Puzakova fll Aggarwal , 2015 ) 5 X1
AT Q2017 IAFIE AR, B AR 5 Sy 45 TH 3% 8 T 22 I MR IR DA T 5 385 67 T 11
[ o IR AT B AT TR B R AR ST A R 32 BN
[Fi) 155 58 R = i 28 78 26 PR 2 %) g i), AR St A SR A5 T g I o P T B AR AS [ 118 2% A
IR NGl

1 FF ST BB, WA J (o FH o PSR 2 ] B 32 B T B8 5 TR i a0 o e JR 1 S R A5 R T
AE T FH 7= R A 17 25 AR 6 25 )52 1) (Folkes fllMatta , 2008 ; Gollwitzer, 1996 ) . 5& Ttk , — 7
07 X7 AT AL RERSH THI 3 5 BUIA B (Aggarwal, 2004) , 1 53— J7 i, ELATF
FE3E M AAL A= SRR IEASRE A7 S B AT AT A5 2 ) S REMN L, A2 il S F T 7 i i Ja
15 i (YuanFDennis, 2019 ) o I, ASBFGE A AR BE X6 0 S5 fifE P 2 7 s i) 75 22285 5 XoF
TIIRE A T T A TN ELAT A [RI E 2 B 1 7 S 2R B A 7 9 B o LA U, T 2 3 X 77 i i J
I SRS FE 2 40, T 2 3 I PSR A A oh 7 i 19 2 SR 1 AN S FH P B 3 (Choi 5, 20205
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Okada,2005) o 2= 5K i B8 SO RELE A TE I BRANERE L3R5 3 1Y S5k 1 B A DRUBR3Z 114 7= i 5
S FH S e SO HAT S @ 1 L BB A2 A 2 Bl ke T st L T BN B0 ™ (Voss 5,
2003 )  HAJIE T , T2 AR S I T B B R R M A S (o 4, B ) TSP 5 B9 9
T KRR AR A S AN B (B 40, 2] ) (Dugan®,2021)

AR AR S, 7R e (e P B A 2 2 G Bt )RR R BB AR AR I A1 (R 158 4
JBAZ it KPR, B AT REAE IR ™ it AN 9% 2 2 0] A A JRRIBC 2 , M 2 fe it
PRPHIER ST A B ER L RO B2 B o R 2 22 I 119 O 22 5 5 % (Fournier, 1998 ), FEfHi 7 9%
H P — RGN 15 25 U (Delbaere, 2011) o T 2% 5 %) 7 fi B 288 22 , BB 36
#Z If B, M AACBE A P A X i AR (YuanFlDennis, 2019 ), 3401 H B 5 4 8
K25 iy JE it (Fazli-Salehi®F, 2022 ) , Mi9H 2% 77 fi il LA R — B0l 7= Sl A B 381977 2K (Belk,
1988) , il 22 fif) i Fi B0 AT i 23 165 3 Fh - 1% (Folkes flMatta, 2008 ) o 3L F LA _F20Hr , ARBFSE A
R TSR i, AT RS RGN 2% 7= b A (R, DRI s A S R

HI TR0 AR TR, RGBT 25 T = i i I J5 i s £

T 38 S FF A i 5, (o P S P A ) A 3RS T B ThRE M AR B AN BE 72
fn AR &R MY T REMN A, (L JCE B3 2T i i8R 5 2 (Yuan Al Dennis , 2019)  JF H., A
WFSEHR T, E A A 5 o T I i R, R E 2GR, TR Sl 2 &
A RIRBE A E S B8 (Li 55,2019) F 52 I, 4 FIRE 138 % IR 2 2 A e 2 S %
Z M (Aakerss,2010; Wang&5,2017 ) o AR UL, 7 — ST B LA M IS B v, AW G B A5
e 1 5 A FEPE RS (Argyris, 1987 ; AshforthfllTHumphrey, 1995; Lewis, 2000 ) . (Kt , S AL %31
T T B I 7 o SRR R e ) A B v A S R A el A AR v B A A P R R O B

S o T 2571 2 5 T 7= it 0 JoT e AR, 2 R AEORT 7= it A el T R S A e T £ (Mugge %
2010) T LA EAHT, XTS5 Fdh, AR BETT 23k 20 78 9 2 % 7= S A o o, DR A s
ik -

H2 S MR TR, FEA AL A F = e 5 e 2

(=) DBREE 2 B s AR

FE LR Hr o AR T — 7 TR IR ™ b 55 T 2 2 Al O BRI 2, AT 5| R £
TR A SRR S, 5 — 7 T, 1] R 2 PR DAy A% 368 55 R 8 — S 3 o & Pk g A7 35 b = A B T/
FHAUNAR BT 2 T DA 23 7= A s e R A i 2 th FRB g et A 28 KI5 (Zhoud%,2019) , fifi
PEAATEAE AR G BB 5 NS ARRIE | 7= A 1 SR S o BRIl R Ay PRI 5
M 4ERE Z — (Liviatan¥,2008 ), R, A2 A SRR AL, AT 596 AR SR Z ] i
o PRER B 2508/ (LiFISung, 2021) o O PREF 595 02— 41 5 M (FE AL BERAR A DG/ &
WEEAZ (Troped, 2007 ) AR AR T-BIE , AATTRT =44 Py i A8 2 B 5 %o 42 SR 5 (i i)

PR A5 TR R RS RS LS ) BORIRE T A AR R ST, AT i A AT TH K2 (Spexard 35,

2007 ) o TEAS Fh AR RE B v, ARG ST B R AT S B, 48 S A5 ] BB a2 S (R
PUINARY ™= ) Z B A JEHIEE 85 28 Bk, AL IR T BES R I 9% 38 5 7 i 2 ] ()0 3R
B, DTN 3 0= i 22 [8] U BELEC 2, iy ke T 22 FEUR A 155 JRR R

I H, S NAB= A R 24 -5 7 i 22 (AL B B SR T, T 2 5 67 b Ty
YT AT e 23 PR 85 S R AT BT A [R] o A9 3R I, o0 BB 2 2552 i) AT A9 81 ( Trope Fil
Liberman, 2000 ) FIZh AL (Kivetza5 , 2006 ) , & X5 NS HIW AP SFAT 12 B9 5200 (Dhar
Kim,2007) . & A ¢ T 0 BRI 25 04 7 57 35 38 1A 3830 i) Ak 2 BB B RE 8 77 R BT ARG 1) A
(Back%5,2008 ) , (H 1A —2efF 57 2 01 , 45 60 B B8 0 A U2 BB = AR 1E 1 4E FH (Giessner il
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Schubert, 2007 ; Huang?,2013 ), 7EAS [FIEHE T, 4O BRI 2 7= A (R 5CR nT RER [R] o A 5
& BRLRR I 5 AN JRR =2 [ B kE G, B0 -5 308 I 8 =2 ] P SRR B s, 2 e DT 0 5
AHA %45 J1 (GiessnerfllSchubert, 2007 ) o [RIFE , A A5 e IR 25 50w b 25 A I 400 5
()82 (Huang®5,2013) . 53 41, Park 45 (2020) Y RIFSE 2R BH , XTI i 28542 o R, 76 41 S8 AR I
13 5590 % 22 180 A0 B B, AT O BRI S A ] At 0 2 S 0 R R B (R 25T A 0 BE
RN e AN B ) RRAIR

B L, AT T AR B8 7= A i 3l 1 2% 5 5 7= i 22 110 BB B Y 2558 (LiF Sung,
2021) AHIZECR AR AL BT WA Je o FH a2 B M v BT REFEAS [R] B4 7= S AU B v = A AN
[F] A FH % 22 i A0 2, 1 21 3 B 0 E A SR AR 0, LA AR TR T 2 3 ™ i 22 ]
R0 B 5, T T B R i 22 1) 155 SRR 4 , REAS Y Sk o 22 RO A7 SRS I, DT A i B
LT T LA, X TSR AR i, OB 85 114) o 2 o (P o o A B S i B b, B G T B

H3 X F AR i, O BRI B 0E [ 5 i (o o, FEAE A5 F X 7= i g Je {2 f) s i v
A ER .

TAE S i BT B A b, 3 23 S i SO REME M, 7E X 28 7= S O I B v, SN
B A REMS R T 7 -5 T B 22 8] 000 B 335, A 35 5 S (BT, 02 % 72 S THRE O T 0
AU 00 5 R 7 A 7 TS M, DT 5 3850 £ P ()RR AEG  Jr LL, XoF 5 R o O LB 85 1) 4
SN P P A T AR T B I AR A R R

HA FF50 O BRI B 0 ] s M (P o, FEAE A5 F X 7= i A J 4 P o fg s i v
A ER .

=, MIR&IT

(—) SCH— . SCHL IS

SIS — 1 A8 238 i E L R B AR BT TR i R 0 f (8 5
HAEH RN 5L 2 B b5 B8 B Al

WG R FH500mIA K F KR RS2 50w A TS 80 1, o 18 O™ m S B A i
PR By W SIC0 A HEA T T TSI AP rP A A i A LS A DI R AR S AR
PUNAL, VAR 45 18 R 4 S b A2 2R o, R AR AR B I AR AE AL
B2, LA R ik B2 0R ST 1B 10 [ 3R SR i ) 0 4 T 4, 38 0 A DU P 4L 5 I 7 B
KA - CULIELS (&6 BT K18 ), 43 il A A s S i ARSI S (A8
NACT A 2 5R DL ARG T B 5258 i P 5T et T2 (BB BT A AL vs AR
NAR)>x2 (77 i 2 - 22 0K ftvs SE T ) AL IA) 525, — 320k 7 60153 (14, b Ag 20 354 15453 1]
G o Gt XA RL I AT & B, A LA KT 1835 K F AR (M 04=4.575,
SDy=1.229, My ) =3.317 , SD s ex=1.633 , F(1, 58 )=11.372, p<0.011. H 4, 52 S i 52
JEMEAOE KT E IR [ Moy =4.573 , 8Dy =1.673 , M 1,=3.687 , 8D ,=1.286, F(1,58 )=
5.296,p<0.05]; T i Y ZE AR B AT 38 KT S A (M 54=4.487,SD 4 55=1.371 , My =
3.633,8D,.,:=1.592,F(1,58)=4.947, p<0.05]. 145 FAE W LB #5 i 3

2. IEASEER T

TERSEIRAEAC 7 i s A LA B4k A\ A e a R 7 AT T A ol S Lo 2k SE g
KSR 220204E3 H 1S HRI3H 21 H , H &5 T 24000k 1 7K SAFFE H R Rl T IS 56 9 52
Bt AR 2 (AL A vs AL )2 (7= Fh 2 A - B2 AR Shvs. S A ) O ZHL 1) 5256 AF
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B1 ARt B2 FEmALIRT
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fiti—EX TIps oF E B

B3 =Rl EE B4 SARIEE
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ARLINE
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PSS EBE
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fht-ux
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| ARLINE 2
AHQY
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B7 BAKEFREROK 8 IRMIAMLEREROK
FRE A BBNSSE AR IR — e & 25— 0 4, EEIMA NS5
REPLHAT LR PULH ™ b B —Fh S 5 E E RN OKZ S , 735 B i e A U4 ™ i A~
PRARIE B BRI 2S5 T B2 Mk F K, B8 7R B R R AR s A — DA I T 7K Y
FIRATIREE (RN RS S 5HEERN N L) BO, — RURTERTA BB E R
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HURCT A1 , DA (0] 45 8 7 s EA T AT ™ T s K 56, DR ARAR KRR 1 52 B
Pl AMARREICRZS A GE R A DCAE B O TR p &, o 1By 1h 2 5 H 2 O
SET IR R AR, [ R 2R U SR R, BRI 2 DI AN 2, FUSH
W SEPRIE L RIAT I HL, o4 T SR ) 25 R SR R AT R SRR I KO
PR TET DU 1 220 5 2% CERL SR 11 KR AN RN B, e AR5 21 22 Ak 10 7RO Ak B i it
FR920mIk F1K, I 20 ITER S b 20 1 205, B m AE AR EARGE Wk D AOREr FRYZIBEL, A
MG 20 B8 2% (A3 0822 LU BN ) o th TOrEZ I8, 255 KA 20 B SR S F AR T i, B
J& FRAIESE A IR T K B0 2 e (500m) 98 25 225 25 A0 A felt e ok A LSz Bl i O HL
H TR 12 5 5 S 200 AR ()45 22 (] (4 s [] 2545 B AN (6], SR T 7 P 24 A ()
AR5t (R PSSt/ TR ABR) o 53 A0, SR T B Lot 2 0 2T B XSk 11 7K ) foff P ™ A s o, B
AEEFE T 58 4B b ik D K B o 25K P TLURR FKAAE B T T B AR E Ry 2
53 w2, i waR — T e — R 45 AU LM R 19203 (), Horb A R B A
1440y CHorp, SR DAL AT 440y , SR AR AL AT 340y, ST AU ZE A 3363, SEH]
an AL A 3343 5 TCAL R4 S Bt i SR R ) i R Al P B AL A P — Ui ™
AR T i P i R S Y 1) 45 ) o

RIS e B

(D BREERG I BE R, B 50 i, A2 i A AR B3 R TR L
My x=4.357 , Dy n=1.280 , My 15=3.090 , SD ) 5=1.320, F (1,142 )=34.128,, p<0.001] .
A Sz RS2 @ KO BB R T AR S [ Mo 5=5.750, 8Dy 1y5=1.253 , M+ ; n=3.971,
SD s 55=1.555,F(1,142)=55.752,p<0.001]; S 4k it I AR JE MK 7 b 38 R TS I [M s =
5.192,8D.54=1.259 , My =4.614, 5D, =1.369, F(1,142)=6.970, p<0.01].

(2) 38 B 43T o 38 3 Bl 43 M & 127 10.056
9.296

B, 77 i ZE BRI AL Bl FH A 10
Wi fE s HAEFH[F(1,140)=8.441, '
p<0.017, EAKFT L9 X T35 F i, AR
MBI B 2 T
TR M st 2-296 , SD e =
4.633 , My oinnun=6.942 , SDy gppn=3.505, SR M LM
F(1,64)=5.417,p<0.05]; X} T 55K i, LEZIUNTA K YNIA
MNABET T B R E R TR AL
T B [ My essgne=10.056 , SDyy s pepsgnn=
6.038 , M i ieinn=7-807 , SD sy peiinn=3-772 , F (1,76 )=3.621,p<0.05]

(3198 o d i A 07K Ay S5 i 4 S S5, 7 LS I 85 PO AR B 7 i 2 1
Xof W J A P o )28 EAE FH AT T 0025 e IR TR H T AIMBGRH3 , BRIV T 525K i, S
AT BT LA A BT 25 T B2 s 0 T2, AR AT 25 T B e L
UNACBT 25T B2 I S50 5 B B S R (AW 4 R A AT R, 30 S S e 5
5 L Rtt— 2 N AEL TR TR B 1A TR S

() | —

138t

S — O 283 i S SR A UE B AT A i SRR i i W 5 e AP R AC

9 BALZIHIFRERTEERTHRSERE
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YEM ABAE et SE b TR R A, g R e B d A Rr it — 2D 90k, 75 2T R S g4 il
TR PR RIS o PRI, AR S 1 A AR UL 5K, B Ry B AR HAE A TR AR .

SLER IS T720204F4 A 12 H 24 H 17 HIRUA G, A 171AIS T s, Hd 16003 A 3%
()4 (o m) G vk B I i e A E 1 ) o o, 75% 2ok, 25% 0 55 M 3 4E R R27.06 %7 A
G A 7 35 S 50 R B GE AU AR R T i 2 R A S A s BAE R, 2% T Zhe 5
(2012) 95, LEIH 2 FERR G 0 W J 1 B8 rh DA, U0 (o et S g rh e B 1T 9 78 H 2k
T R R B2 VR et , LA b= i i AR WL 10 BT LD A 54k rh i APk
RAREAUNALAEHERINAL , DR RN T 5 AR NS (IR 1) A543 S H il 2R i o S 3R
2B B A Vs AERAAAL ) <2 G G 2 B2 AR s SER ) ALl i3, 25 35 Bl
LTSI UL 2 rh (B2 454048 ) A HA T 0™ It B A A E 455 [m12%
72 A AL R B0 1Y PUAS (]300 (PuzakovaZs, 2013), 40, “BERELLIRIFAR R A F1E A A
Oy AR (TR IR AR, 70K IR H R E7; Cronbach’s 0=0.994) , L S H]
o RS2 AR i R AR ARG B0 1 45 DU AN ] 30T (Vooss 5, 2003 ), 49120, S s ] 302 kg 5 F— AN 52 T
(IR FAR S, TR F AR H 52 Cronbach 's=0.959 ) , & 5 il [A] 5 A <A 56— A My
(LA ARFEAM N, 7 Fe AR H Wit ; Cronbach’s =0.873 ) , AR )51t S 5 F AIWINA T 1%
P LAG R Rt Oy T B OR A R el s i R R T A O A T o, 5 — b L )
i PR IR VR FE 8 PR R B (1R 20K - ++ - 61K (6K LA 1) 5 =X s i F e, 26— Fb B A-E G
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2. 5004 R

(DEHERE B R Y], 2 55 B ACH ALK 83 KR TAE AL [ My =
5.219,8Dy ) 4un=1.452 , M ) =2.175 ,SD sy s yen=1.215 , F (1,158 )=206.824 ,p<0.001]. %5 7b, 5
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MNACTK T [ Mgy 00=4.984 , SDyy o =1.162 , Mipyy 1 100=2.519, 8Dy ) 44=1.500, F(1,154)=131.535,
p<0.0017. 734k, 52 it i 52 8 P K P 828 K T 52 SR i [ Mg =4.426 , SD 5 =1.379 , My .=
3.405, D z5=1.466, F(1,154)=20.051,p<0.001]; %= 5K i A 52 AR SR MKV B 23 R IEHI fh [Mo =
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Does Anthropomorphism Lead to More or Less Use?
Interaction between Anthropomorphic Design and Product
Type on Post-purchase Usage
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Summary: At present, most articles are concerned about the consumption behavior in the purchase

stage, while little research focuses on the consumption behavior in the post-purchase stage. In fact, post-

purchase usage behaviors such as post-purchase usage decisions also deserve attention, as post-purchase
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usage affects key indicators such as customer satisfaction and customer loyalty. At the same time, as an
effective marketing strategy, anthropomorphic design has been widely used in enterprise marketing
activities, such as product design, product packaging, advertising communication, etc. However, existing
research mainly focuses on the role of anthropomorphic design in the pre-purchase stage for purchase
intention, while little pays attention to its impact on usage in the post-purchase stage. Based on this, this
paper explores whether the effect of anthropomorphic design in the post-purchase stage will lead
consumers to increase or reduce usage.

This paper carried out a field experiment and two situational experiments. Study 1 conducted a field
experiment to distribute mouthwash products by directly entering the dormitory building of a university
in the north. A 2 (anthropomorphic design: anthropomorphic vs. non- anthropomorphic) x 2 (product
type: hedonic vs. utilitarian) between subject experimental design was used, anthropomorphism and non-
anthropomorphism were manipulated through the appearance packaging of products, the mouthwash
was designed as utilitarian products and hedonic products with different advertising language, and the
participants were observed to use four mouthwashes (2 anthropomorphic designs x 2 product types).
Study 2 and Study 3 conducted situational experiments, taking shower gel and toothpaste as
experimental objects respectively, and other designs are the same as study 1.

The results show that: For hedonic products, compared with non-anthropomorphic design, the
usage under the condition of anthropomorphic design is more; for utilitarian products, compared with
non-anthropomorphic design, the usage under the condition of anthropomorphic design is less. At the
same time, the psychological distance between consumers and products is the mediating variable of the
above interaction. For hedonic products, psychological distance has a positive impact on the usage of
products. That is, anthropomorphic design reduces the psychological distance between consumers and
products, thus making consumers increase the usage of products. For utilitarian products, psychological
distance negatively affects the usage of products. That is, anthropomorphic design reduces the
psychological distance between consumers and products, but makes consumers reduce the usage of
products.

The main contributions of this paper are as follows: First, most of the existing studies focus on
consumers’ decisions in the purchase stage, while this paper studies consumers’ post-purchase usage
decisions, which makes theoretical contributions to the integrity of consumer behavior research. Second,
it focuses on the role of anthropomorphic design in the post-purchase stage. The effect of
anthropomorphic design in the post-purchase usage stage is not exactly the same as that in the purchase
stage, so this paper makes theoretical contributions to a more comprehensive understanding of the role
of anthropomorphism. Third, it explores the impact of anthropomorphic design on the post-purchase
usage in combination with product types, which provides reference for enterprises to apply
anthropomorphic strategies.

Key words: anthropomorphic design; non-anthropomorphic design; utilitarian products; hedonic
products; post-purchase usage
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