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JEt - ik B A1 B 52 1 W A 48 55 1Y) A AR B DA PR F ) 1) 38 m T3 22, DA & T S g
CRE A A A 8 9 B 2 A S — 2 S 9 20 2 T 3 R 0 i (Xie 25,2008 5 Cova il Dalli, 2009 ; Mar-
tin Al Schouten,2014) , 5 5ZEH it 26 B 4 TE7E 3 2 AN [R] o5 2 26 6 {81 A9 3138 BIF 5% 400 AR X
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Quitty,2013) , (2) MR 3R, 5 % P45V X G2 TG VL Tl /2 1 B 0% il A 0 SR T i 3 2 A7 2 7 )
T, WBRE R SR OO BR A U, [ 3R AR EL AN PR AE 1 BA IR, O 7R A Sk | A A 4
il 2R BA 8 %545 (Holt,1995) .

(IOl K

SCHRATL B i R & BAT 2 3 U A BN (B B 5 SN HEAT B TR A 9T, (0 — 26 2 35 76 F 5% )
TR B U [E) B A0 A ) R ST L AR R X — R, X SRR SR B MR LR LT
5T BB% A 36047 A (Aggarwal Fl Singh, 2013) . 4135 K 28 F B0 52 4= 3% vh iy i % 1 32 4
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2014a) . RAE A FR P IS, B A B A 18 R T 2 RN iR R R R R Y B AT O, L E B R R
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() B8 B A (B 6T i ol B3 5 il

3 LA A Ml 48 2 Ay A A A B AR 0T 2 08 A 7 sl o AR SRR T A A0 (6T i Ml 79 5 e 05
G4 7 S A B T LB 5 Al 18] 56 R e Al AF e T 3R A = A

L= a3 T . BURAL Y (endowment effect) IA kX [7] — 9 5, 32 07 J& 325 12 32 10 0 A%
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nathan,2013) . ASSCAR A7 B, 76 025 At @0 A0 {0 F) ok 52 o, JO50 25 360 o Xof #8840 o8 42 # TA R0 A T
Wy BN T ST T IRRIR G B A 4R X G R 5 0 1 R T X R A X G 0 B
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S5 5 1A [ K 52 e HC X R AR 0 G B LA 7 Al N T T 52 e JB 2 S5 Ak TR A 6 &R . Xl
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The Study of Customer Independent Value Creation:
Review , Analysis and Prospects

Li Yao',Zhou Mi*, Wang Xinxin®
(1.Business School s Henan University  Kai feng 475004 ,China ;2.School of History and
Culture s Henan University s Kai feng 475001, China ;3.School of International Business

Administration s Shanghai University of Finance and Economics,Shanghai 200433 ,China)

Abstract: Value co-creation is one of the important contents in marketing research in re-
cent years.With the development of consumption practice,value creation has broken through
this traditional paradigm.Some foreign scholars propose the concept of customer independent
value creation, and several domestic scholars also focus on it and have made some related
studies. This paper firstly reviews the background & process of the proposal of customer in-
dependent value creation and the differences from related concepts.It summarizes its main
features.Then based on a literature review and authors’ observations,this paper explores the
motivations, patterns and processes of customer independent value creation,and also analyzes
its impacts on customers and firms.Lastly,it sums up its research significance and points out
future research directions.

Key words: customer independent value creation; value creation mode; customer domi-
nant logic
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