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R ERAB AT FIRRSA R RE

= 55 F Y
(P FFR2F F2EBe , K 300071)

B e e T e e e e e e ey e

B OE: OAPARARISA P AR R ML ERP SRR FF S EL FaL
F AR FRMRAFEMABXOAZ AP ARAETERE LR TFEREEREL TS,
122 Bk %-F & @miE R P ARNERERTHRAR K 6 dE, A Tz%if}]}ﬂ)’@lx_l"]e» F &R
KA T SR T X, B I R AR RN FARR—ANE R A AT IR 6
TP AR N SRR SRR EAT TR, MR T A P AR AW MA R 5 £ ; RIEKEHF
B AE B A B AU S A AT R AR BAT T 2, B T iR E F &
By BN 7y KGR & A T G RGBT o9 36 I NIEST LS Fe % - & BRSNS
AERET KRR R T @, A B A KRR RIRAE L Ao B38, 55 B 4 b Fo-F & ) 2 A
& 0 U R

SRR A P A R R B AR SRR U AL

FESES:F270 XEAARIRE: A XESHS: 1001-4950(2018)08-0141-12

e o S e et e e S e Attt ST ST

—. 5l

Web2. 0B, P ARGURE B S 5%, M BN A B o FH P 7eAt 38 R | i R
i IS Il AR )AL X B R A B B R RSO R B AT 2
INZS R )R T 70 P 4B 8N 25 (user-generated content, UGC) , BXE6& RS JH P #I R TS,
B4n, BT NG A P R TR]D, B AR LA AL 52 3 T LR A5 22 4k %8 {7 (Zhang fllSarvary
2014) 5 FH P A N 25 7 2R AR W7 38 A0S & D [ s g, NI4T T & T Al e
(Kim%§,2009 ) 5 { b 3 76 2% i Rt DX A S 18 48 P X TH 7= i B SUAst , & BRATE 22 80 7= i )
15 8 (Gamnefeld%, 2014 ) ; THE A WA VS T ™= i 5 SRRV AR, 40 A8 ISPk

IEAESR P A2 BN 25 B O AR S 5E R BB 2 R R . 20084 24, - P A=

il

ks B #A: 2017-09-29

ELWH: AR AAAFLALR B (71172072); & F K F MR P FBIR B (AS1707); b = HA A&
R—R KX F (FH) Fotf E LI FE T LT B (96176409)

EERIM: A 35(1992—), %, HF X F A FRF LR A GRIREH);
& #(1989—), B, &R FAFRE LT L.

JL P A 1P B BB AL 36 BT 7 4k R R 2
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P25 O BIF 5 05 A0 45 P AR BN B R S AL AR 2 a2 M 4% AL RERON 45 (B fl AN B SF B
2017) o X FHNEE (2012)FE FH P A= LN 25 B BRE RIVA G AN R S sh R 5 sl IR 4 sl A
il sl R RSB B0 K SRR G SR G B il WEAENL 2 CH R AL R, 355
SRR TIAE  FMEE Z e 5SS, 5w sh R st Sl )k e R RA RN & 455, il
A R 8 B DA 200 sl AR g L[] SR 55, N ol R A 35 S SRl AR RE T HR T
U7 FNSHR | BRI G FURIAPE S S 25 2807 i AR S5 R BRI, &2 P & it sl b L 2 e £
A LN 25 (Saridakis®, 2014 )

TER ARV P AE BN 2SS LY (Rl ), 2238 A T — 2058 T anfel i i+ R ge FRisah pL i LA
YR A 0 P R BTER , XOG  An Al B 285G B VA BRI ALEI R, - BAEAER
Y e B AN 5Tk N 2 (Park 1 Van Der Schaar,2010) , BUSZ 425G W G 5 N A 4L A
/2 (Sun%§,2017; Burtch, 2017) 8 STHRAN KA ) (Chend , 2010 ) o #57F- H AN BESR AL 70 12 A7 Mk
AR NEE, MRS RE 32 252, P SEAR AT g% ) HoAhF- 5 (Schaedel F1Clement, 2010 ).
FH P AE B AR AN fE — 7 T2 LA A 38 G s e g 1 - P B AR 8 ), dan]
7 P A N 2R R R 25 (Goes,2014) o FE an = dh S &5 H B ] s AR 8% 7, FF 40
PRI i ) AR , THA P mT L 2 P AR I I i Bt o5 — T, FH P EAt
AR5 L AFAEE % 55RO (Sun®, 2017 ), BIVINACE 65 f B TR R, BTk g 25 1) 2 S /N

PSR ML T T R A AR A, Wl it it TR e HHA TR W R A T
157 LA B af PR BTG 2l , LAah - STk N2 3 il 7 SRR S IR U ACR 1 220 3 it
AT TRV A XTI A2 BN 25 B 253 B0 45 FH P A N 28 O R R (2R 40 72, 2014) )5 L
T 55 S EARAT b P P A AN 28 A9 0 A (Lu Al Stepchenkova, 2015 ), A [RJZEHL Fr A i 45
FR I L T SIS Ty ik (R JRUER RN R, 201 1), FH P A L P 25 KT 9% 3 S RS B L v
s BB AR SR (SR R AR 552, 2015) , FH P AR UM A I sl GREF=R1 55, 2012) 58, R W 4R
BN ZS TR AL £ BE A T 0 R GEAR IR 45 T I, AR SCHE e 132 K 5 P A BN 5 Bl A DG SCik
PERN L, SR T P A BN A 2 SRS A VEE S R R BN TR IR 2
TSN RN 25 5 TR — A A T ELR R BSOR R AT T 2 o 2 B TR U A S R R AN
BN, sty X P X DT R R A HLAA IE s (E R A P R P BTk P A i
(IR A NERIS 1B = i o NI K | 2801/ U D B W K 35 o L xR et 2 et
85 APy SO0 P STERE A U AR AT 0 L TR M 5 PR SR I Rk e 2 BRI
TR PR o B J5 25 T AT, AR SCHR AR AT DL KA 4 8 2 il 5 | AZRS ML
-5 BB WU S5 A BE i — 2P 8T AR S Bl 2 X AN [R)ih Jr =X  HARCR R S hi B,
AR5 B HE At FIBT EUES , TS B Al R 5 ) 3 P IURIBOR

—. RREBNTNBES R EE

(—)H P AR NS

20054, B A YouTube 2% , FH P Az BN 25 4R i A AT TRIAIER , 55 22 AHGH I A
SRR A user-generated content(UGC ) \user-created content(UCC )%, i UGCR % L
A N AR B R S, B BAE 2007 R 4 55 A AE S & R 4121 (OECD ) i (Participative Web and
User-created Content: Web 2.0, Wikis and Social Networking )#i 45 7, RI48 d1 JE Ll A B dEAL
BN LR HFE LA R QIVER FE BRI _E AT AT R B — @ A N2 A 223
SUH T 4EREE Ry X, BICH F AR BN 25 0 B R G0 HH P sl 55 A2 ) AT FE RGeS 3R
B A FIE NS, B — BT 6 BN SRS A LE AL SR A A i

SNEZGFEEHE (F40EF8H )



LAV PER AR G0 )T AR DL e URBL T P A A B PR (1) AR
AR T A5 (2) HAREBO, SO 1 B IR A TFARAS o Ja e TN It B X P AR
PN AT S0 WA S BB IE A B, F P AR B 452 Web2. OB AR —F i (1) I 2815 5
FRAIWERAZUE A G FIAE,2012) ;s WIBRSKRE , P A N B2 A8 7E M 26 A R BUR AT
W, AP EIER &R NE B0 B B A G, 201 1) (B
Web2. 08 FHI H ) 3z, P A U 54 B i N S ORI 22 . Qiao % (2017 ) 1A R, ELHK M
F A R ABT TFNSS g BTk i R AV S B0 P AE A2 oA S G DA SO P AR
AR T P AE A A T 5 (U S A | Fa i Il R0 93 2 Ity P2t IX 46 ) R 3R 1)
TR R A RO R N2

55 P A B2 B SORE AR SUR B IX 51 A A A A v 11 8 (B LB 4 A C T T
1 #% (electronic word-of-mouth,eWOM ) F¥) SCik , SRANAL L it i SR B R I 7E L S Brak
B LA A3 228 X0 o — 7= Sty sl Al A S g S T s 670 1T s , S it T LA 3 ot K PO A 426 22 AR
Z NFZH 21 (Hennig-Thurau?, 2004 ) . N GE LA, HLF VAR AR 258, i P A e
K FRESIT-E LA A& IE S E RS 9, R P AR N A5 o A H 2
— AR A A L AR R P A BN A BB T R E, B P AR N R A
FH P AETEZR )AL DX A A28 1) SR PR 7 (5 AR DG A (A1 R, 72 Y ouTube T A% ) 452 AR M LS

N MBI T b R 2% A BA A1 1S M B AY i3 £2 (Prahalad FlTIRamaswamy,,

2004) P A= N A H B AL AL T RIBE(Yen, 2015) , 53 AMIL 22 i i % 1) i (H 2k
(ORI AN AR 732
FUBIE A P A N AR GE— 23 2B b, A E R M- & STk S0y R
FROREZATT AT T 7328 OECDIE I AR N 8RB A /BRI R 5 I ]
18 & ARG I L AL 5 2 BT I (AR ) s R PR A s B sl A 3 (s i LB Ay 7y
) 5 HEAUNN T (I 0 28 30 X P R 1 B B9 KB ADL R ) o IARTESF- 5, P AR IO 2 RT A3 DAy T 1)

FARKY Cange 5L AR ) A =) A9 (Anfids) (Krishnamurthy #1Dou, 2008 ) o M A= A B F
FP A B 25 R L3 B AR B Can ™= e ) A R P E By ClnE B 45 7RI 241X .

MTTHRE R YRR , GLE R 7 (4 N ALY ARIEARZH SURN S R RS ) A3 A Ryl
PO RINRER , (AR B AL AR AN GERAY R lp B AR A2 GR T4, 2012) o VAR G
NG B BT, ARSI A7 (AW A3 ) 5 AR A T o (g fS ) AR SC %
KA B 5 AL L E X AR R AR R T 0 2

=. RREBNEHBHLH

A SCHR LR B (2 By b ) (FE LR 24t X (A Yahoo! Answers ) FHPEIE 9 3t (4
Epinions ) 5 i 2 , 73 AME A 454t 22 W3t A B (Kittinger, 2015) (& F 43 54t X (Zeng Fl
Wei,2012) . f# 1% (ToubiafliStephen, 2013 ) ZEHE ARl AR L HACIR S5 N F G AR
AR B = Ul P AR R R S 2 TR S A SRR AR R AR G PR R A LT T R A T A 4 (S0
1), P A N 2 093N 7 2XCRT LA 43 250 0Rh AR 28 B Tl R0 2 BK G Uil — R3S s b
AR T DT P A R A R A f |, B ol R A AR R R A B 5 S
TS AR (Burtch%,2017) JBHIAG PR JBMSS N RBE GaLF B M EE 2k

(Qiao%:,2017) . PE43 (Chen:,2010) FEIE & ML (Paulos, 2014) % s RIS RLM 18 1E T bk,

Mo 25E (Liu% ,2016)

JiL P A R RSB LR BT 5 Sk R R 2
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*1

FA P A RN B RN AL SRk 2

T —
worst | IR g g MR
. s st | e e | Stephen®i(2012), Huang5(2012),
7= R %%g@%ﬁ%f gﬁ?ﬁnglﬁi Garnefeld£(2012), Yufl
FEEA | 55FE, ﬁﬁfﬁéﬁ%g%%ﬁt ﬁ£EE :55%5; eI Zou(2015), Paviou T Wang (2015),
AP RS | ARET- ISl 1 ﬂ:u?‘.b:%ﬂ‘ﬁﬁﬁ Poch#IMartin(2015) , WangZ%
™ ; HFRAYIBEE BRI | P TS 320 | )
g | BEEMY | UYL s g Jsivg (2016), Geri%(2017) , Burtch %
2% 2 el BRI | TS E RIS 1K (2017). Qia0’(2017) . Sun’s
) i i umﬂ’ ’
e | BT | SR AEAAR A5 k
AT 1 P2 | R AR Wan%§(2017)
Pransi s | =Sk | i s E R A | RIS ECE \PESr | | CabralfILi(2015), Kittinger(2015),
=i e | itk VS i Fradkin®3:(2017)
~ e Sato%% (2008 ), FarzanZ: (2008 ), Li%%
EETE%EEEEEE (2012), Easley f1Ghosh(2013)
TELALIX ;gé& %;F;;j\@éﬂ JH P 1 ISR | Jain®g (2014 ) , Deangelis
WG | VB e | i S (BRI IFIEHC | Barber(2014), Mackiewicz(2014),
it NASEAT s %ﬁ(i% {E%E;}ﬁﬁ%& RN AE . | MutterFIKundisch (2015 ), Khansa%4:
3 | e }}lﬁ g gy | TRET (2015), LiuZ(2016) , Schuckert
2%%“% 7 (2016), Zhao%% (2016 ), GoesZ&
k2 TR (2016), Geri% (2017)
Grilk PNZE T EE A IR FormanZ$ (2008 ), Goes%:(2014)
il | TR | TR | SRR RS ATE| AN AR A | ToubiaMiStephen(2013 ), Helm%
# LR TURRF 5 2 5 Ml A | it (2013),Kittinger(2015 ), Shen%
iy (2015),Geri%:(2017)
S AR PHEHFIPE| LR ERSNTAR | P50 PFIR%cE | Chen®(2010), Garnefeld55(2012),
PRI gy i K Burtch(2017)
|| msib ok | AR Shverti2012), zeng
- E T kKR % W Wei(2012), YanflJian(2017)
N I T
e (e | ST e prg | Bunen 2017)
Jpigs

(= )BT A2 BN 2R A T N Y R

il BB AR 0 P STk S 2502 —FP AR [ AR R 7 =X, G4 B 0 4 B il (Stephen,
2012 ;Garnefeld%:,2012; Burtch%,2017; Sun,2017; Qiao%%,2017) A2 % (FradkinZ§:
2017) Hr40(Cabral FILi, 2015) | EHAGT T2 (Zhaos5,2016) JH T3 (Wan%, 2017 )55 . 7E
FELARIEEETS  WIPLE PR R 2 2 28 Dl 8GR 7 MG RN 5 , FH P AR N 5 A 7o SUA o] 22
7 2E= AT IR S A T T IRAFSE

1. B il i 2 il

B a b BRI B R A B A FL AP S v 3k A50.25 38 0T . I DR
B, 4B Be R B2 B P RSB P A 2 5 B (Garnefeld%5,2012) , B4 M Tk A 52
(Sun%,2017) . FH IS M 5 (Qiao%,2017) , HXFPEIS K FEVE A 20 , M PEIE A
FHPEFN TR 0955 17K RO 7 /EF (Suna, 2017 ; Burteh ™, 2017 ) .

FH P AEAE DX A T A i | St 4 R X Il i FH P S ik P9 2 1 1 DR Bt 2 5 ) 4 R R il
PRI o 4 BRIl oot I A /0 B BB AT AT B SO E AR S A 2 5L 2Rk 258l 07,

SNEZGFEEHE (F40EF8H )



SR SR U2 Ah S, St A F I B STRRE P B A AR T, PR e it
BEX AU PRI R P (Garnefeld®5 , 2012 ) o 724 DL 1S5 514 22 J5 R SR FRAR T
TR BRI 3 SCRINFRSIL(Qiao%s , 2017 ) , (™ A 52 5y LA™ , R B AR Y 5 0 JiAR 3
B2 (SunsE, 2017 ) , TR 28 S R A B 3 2 45 BRAL K0

SRR AL 2R P TR A 2R BOAIA K BE RRE  3 2mi HAF o6 F A N
FALETE ATERPER R (YuFZou,2015) , HETTFEAR A P A 0N 2800 W SE DR SR B 206 ) o 24 i
5 BT M A MU A B R TELAF- B (AL b ) DUON A S & — MR )5 A 3 iFie &
SEECH A UL, PRI 2R S IR A 2 A8 3 A0 EARELF- 15 7 D ) /I E
S S 2 N [ 25 )55 IR RE , s R O S 2l 2 P S 4, (H S BKERAL I, iR 7
SRR AN BT EARAT P Tt (Huang5,2012).

2. AR ekl

S S T I A OEER I foe b DL AR e Bl , X s AR IR R ORI ST H BRAR AL

B ARG T LR IS 3R (Cabral AL, 2015 ; Fradkins , 2017 ), {H % oAy i 52 ma 52/

H B o AR B HEE S B il — T 2 ECA W 2E T, RIS S T S
] T 5 IE e, K B & fb i P AR S 7 ITE (Cabral F1Li, 2015) 5 55—
T2 FECR RIS RN, EX R LT I0m o th_ErT WL, AR S B S B lsieR
AEARL - 55— ARl FH P 2B i P 2 ) O AR A R P 4T (D6 T HACR 2 AR A v
KBTS

(AR BB RT P A= L 2547 R 5 T

bR T BTN, T & il WAL 8T 8 R g AR 2 Uil ORI P 5t
MR N2 AR T A Sk B B A = SCalias X 44 75 iR, AR ES  DASEBRBRD H 19 .

1. WeskAki it

TR AR TR WY S FUE T (Deterding 55, 2011) , # H FIFAR TR A5
7 B 9] HETT#% (TobiasFDennis , 2015 )

(1) WERIT RS

B RG50S — GO 2 AR5 LA S S5 2 AR R I R, 5 T
FH P BTHREE 2 N4 AER B RGMEG T, P AT LA 38 SR e i S ) B8O THEA T
TG T — O rY =28, 2R STERIN A R SIS AR TR, BT 2E 1Y F EESHLE AR 5R
B S P AU ARAF R X Fp A2 il (Farzan®5:, 2008 ) , B R G0 =28 P i 3
BRANA] BT A FH P AR S ) T BT iR AR 43 5 7 A 45 (Farzan %6, 2008 ) o

H A BERON (B H AR e 2R BB I HF ) TE A4 R GEhout I sesk N 2 19474
£ 22 (Von Rechenberg®5,2016) , /MBI (B 717801 L PribfE , AT TS E S8 B A1
R SE LT PER A AT LU, TR SRLAZ L b/ IN—38 43 s i B, Rl AT TR Al ) TG
BN 0 )2 e A — 52 A2 (Mutter flKundisch, 2015 ) o BV #3155 5 2 (Deangelis Fl

Barber, 2014 ) FFRAFHLIN] (Jaind, 2014 )  $RAF B A9 ABUA K B 1 M {E (Easley F1Ghosh,

2013 )#R 2R MU AR o FL AN, 25 N 25 TTRRE 2R AR 20 N 25 vh 3R 2 FH P dk 255 0 1Y)
PRSI REAS B B B0l , L U T Rt 1) il B 52 1 7 5 % (Deangelis filBarber, 2014) .47
A AR S 0T LIRS B3 IR 5 28 S8 Z AN R DG 2R 2 s il L P BTiikA TR (Jain$, 2014 )

fif ARG R GE B O B A AR IRAE b BB B RE 2 1) B ARES , AN R EARZ IR IN IS 258
FRR I B AR, FE T2 2 ER BRI s F N STk A (Goes S, 2014) , PEARTS BT Z il
FILR , P AN G TN n) 20850, 19 20 BTS2 %, M) 2254008 31 704 (Rechenberg®, 2016 ) fHE Y

JiL P A R RSB LR BT 5 Sk R R 2
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BS AR W, HAE I P S B AR S , STEKOE R R B E P B 4T, AR F
PR ANKT R, BT 5 200l 0 RBUSCR R A 19, I ELRE R [E] 1 R R (LindE,2016) oA
ST H P SCH B ARE DTRR R BR800 1A AR 2538 o LidE (2012 )T H P ZE N3RS
—ASHFR S, P 2B N BTk Y Y 45, Rechenberg s (2016 ) BT 5T 45 S ) ¢ W FH P AE 3K
PR G LR N, Tl 228 5 o e B S o O 70 1T 3 T o DG T — SR 4 P v A B i B A
(FarzanZ%,2008 ).

HRYELL LA, 767 & iR RGeS R 2 R RE B B A58, 4 F — 4 HirK
SESCEL, P o] RE R 3 5 R B, B DTHR N A A, S ) B AR R i B R R
FP AT RE = A F RN , B2 508 31 i e SO0 B 3 i, SRl SRk M52 1 P AT BESE BE A DTk P 25
BBl T -

(2 X BRI RGERHEN RS

AR TS ARG T RE WL B TTERE HES , FL AN Bt PFe E HER RS, IE A T L
HAZ ARG AR IFCHE HES IS S8 A H B [ A2 H - B R STk N
R FE LI, TV FIPE BT A PR S SR R S 2R 48 AE M M e R | i itk
FJiT it (Mackiewicz, 2014)  HE4 RGWFEESSINRIVS B G E 1555 e E A
VFE RIS T N : — L, e & Sl R e ET R m i i, SR BRI B Se s o —
Jr T, PES B A R BRI A T R R R B P R RIS (Shen, 2015) , iX & FEOEIS I 22 1k .

2. AL

(1) B RERE

R RESAR IS BR -5 N AR OC (U8 Xk i N 25 N0 505 Dk R 6 CAnsE bt 2450
HAR 25480 (LevinafllArriaga, 2014 ) . Hennig-Thurau5: (2004 )T A 7525 (403 A sk i) ol A
TR IE— IR R BE ) BRI 7 DTk 25 o IE SR O P B R 7 25 A i A i 1 A
A AANASRE K FEBOAE L B i S A (Sunf$,2017), REH P AT ABE S A S R EE,
WM SR DLER, BV 5 F P AS = A AT Ao B8y R RE ™= A= PO E F G EER T H P X gl e i
—ERRE R, R BIAAAE (R 2 UTER ) FIE AR R, S H P EITHe TN
Paulo (2014 ) 7F 5L 56 i & 30 S H P AR5 A N, AT SIS PR8I 3% T A 2>
P O T A 22 B P VR R S i NI S B i &, X P A S R (g W AR, AT ]
SRS Bl ) || =SS

RS IC BE R HEURNIE SR 24 75 &8s FNTERGR R P, B TR ZBEERDL P, 4
PN B VE PR T N 7ERL 2% (ToubiaflIStephen, 2013 ) o i b iy 22850 A IX AT
58] 5 B O T R, AR AR A P ) A RS S (Cha, 2010) o A AR P4 AN RE EL XS
TSR A RS B P P2 A B RO AR VR 2 M 22 0] L= A B E T, AR NS 25 Bk 24
AAT A P O ) — By 2 QSR P R A NS AN RS M A SR R Ry 22850, T & AT N A i
22 N (ToubiaFlStephen, 2013 ), 1M % F R4t S0 a5 110 TRk N 280 H P, &8 B KA N R 22
B OV E R, D BE By 22 B0 e 22, P 38 & A i P9 45 (Toubia I Stephen, 2013 ) .

2)AFFTTIRAE R B

TR 2 1 o — B SOR A FF STk 1945 2., Forman5 (2008 ) I AFFY SR A T B fig
PRAFAE B NS A X2 R AR L P B A TG BT B2 A EE AR A A1 X 1 B £\ [F] 5
FARAT A X AT, PRI A THE B H P st - A i sh AL s 2

3. P fthRifE

()3t ShnifE

S FRAEFE N e —A 7 A T, Qi e SE = S P 2 B PRe i P L

SNEZGFEEHE (F40EF8H )



(Burtch®§,2017) AL HRiERT LLSZMa HI AT, B T A A T A 200> Tt 1 B
o N A SRR R B AR S RS, A& i 5 A EESR M B & e IE
BHRAT R AR FLRT T & AP s v, 45 0 P Al T P B3P BRI o3 th A 45, PRI A 8 it
P BERR S A BT N (Burtch 5, 2017 ), W4 2548+ (Chens,2010) A- 25 hnifE 5 Y
WEBSIHLAR G , R P At 2o bl 2 B i DUk i 55 IR B

(2)$ LS R bR IE

HNESERAEFS IR N 51 TR AR DL S B IE A F AR (Garnefeld:,2012) , AMabRifE
S SobR AR LL , SR A 22 . Garnefel d4%5 (2012 ) i) [ 25 4+ X FH 7 22 336 B 4038 R LAl
F A B FRATT R A ] 5 R ) AR X, 8 TS B bR, AT E AT 24 A i
[l 25 R 5 118 ) R AR B Ak X7, 5 R 3R B X b ok BB 3 i TG BRI P A A B JE 0 R
XFANTE BR P 0 5 ikA 7R IR0

BT i AR B 2, S A TR TS O R % P AR N AT R R s )
(ZengFWei, 2012 ; Shriverss, 2013 ) o DX H A 2545 Wi 7 (1) FEURG P 252 Wi 30 FH P AR B BT iikA 7
3 (YanAilJian, 2017 ) o - £5 B ES PRI 5 | P RAESRE I B9 STRA AR KEZ I , NP 15 2850
A3 FF R HIAT A DI RE 5 T4 T Sl P AEAt X R BTk, - 5 45 Sl A P [l
SRR A (IR, DU i A 38 A BRI S 5t

(=DBRA WA P A BN AT R 52

HRAE A SCHAR | B2l A B S Jah R Bl F P A SN 25 AR AEVT 22 Il DR ke 22 4t 1 R
ST AR 2 BRI A 25 G 1 77 X . Burteh %5 (2017 )38 30 S50 A& R, [RIER 48k S k25
DI G 18 7 AN R IEORI P STk T 2308, 1 H et B4 S a2 R R A il mT g 1) 55
FUSTRR N A %5 IR EE (A S hr (s B P A S PSR B G ERIAT R AR
TR Ak, IRl B PR A S B R AR S AR B T P TR P AR AR TR D8 55 H DTk Y
B IR

W% T AT LA T IR B IR Rl L 3 P LA T 43 B BEEK 458Ul - Aaltonen I Seiler (2016 ) & BRAE
AEEL AR, SCRE B g o £ |, SCR T st R BN A STk A BRI R AU .
PRI FH IS0, P CATEART I 28 55 Sl s i P A6 i 22 2 28 I Al AR 2 55 3
T B P BRI 2 5 o LU AR GAE R s, AR T DR T B B il H P 5 0
W A T R PP AT REHRC , BE S AT LA ) R I s R RN ] P R 2 ST TS, e
PR T S B 1 N2

FEONP S TR ROk A AT T S

M. KRR R RE

YUV AN L S 25 Hh S T-Uah B9 TR AR 22, TP AR N 8 K AR A R 5
R R AL BT R A T 2 Al MR B (Chenss, 2010 ), X LI B $2 4L T
B 2P R T A SVE AR AR IR Aol A ZUE R AU IS AR N A
B R T N BGE R (£ 42, 2010) , K 2B BEAE F P A N B AT R AR TE T o Lk
ST A W A AR LA R AT 52 22 Ao B P AR I A R iU e, A P9 2 Rl B
TEWeb2. 05 5 MK ARIE H L Rl 2 il 5 >R BEIE , nT AL 2 A0 T R 0 AL 1 Rt |
PR U ARSI FLP A A o i A it b BRSSO 58 AT H AR5 B
18 B AR AR AR e, BVPRUESE H AR A& BEVE R SCELE B AT REVE X FP A2 1
RN IT BE , KRR TR SE A ShZeiH AN SEE X Fe o PRk 1 3 it i 221

JiL P A R RSB LR BT 5 Sk R R 2
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K2 APRERARTERMARMRE S
RS ‘
it |l i s B
T KA 2. P B Ak
R, VPSR SRR A0S K T
ST | 1 ST L 05 ST |6 A B 2 1 S O THakE /1 3.
G | SRR |1 08 2. S R R, 3. K | Ao A SRR O RS B B L
WO | e | B A R RS T R T e | B PSR s 4. BT Pk
Jih R R P R AT (RGN 5. SRV
N I AT
6. 1y S A (i
s | GRS D172 TR F | 1 O LA Bee, SO b
v | g e | FEE QEVORF PO TR AS . W0 | I P TORRBRKENE 2. B B 19
sz | | TEVBCZETERE SR T UK 4. 475G T, AP S ORI I 3. 3 T3
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A Literature Review of the Incentive of User-Generated
Content and Prospects

Qin Fen, Li Yang
(Business School, Nankai University, Tianjin 300071, China)

Summary: User-generated content is the content created by users on Internet platforms such as
social media, e-commerce websites, video-sharing websites, which has the forms of text, image, audio,
video and so on. User-generated content is crucial to the orientation of platforms, the survey of
enterprises and the choice of consumers, but its shortage and under-contribution are major problems on
many platforms, which are related to its inherent attributes of public goods and users’ fatigue effects. In

order to encourage users to generate content, a variety of incentive systems are adopted, and the effect of
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which has become a hot research topic in recent years. Given that study on this issue is new and largely
fragmented, it will be theoretically important to understand what has been studied. In this study, we
conduct a systematic review of related literature. For one thing, we discuss the concept and classification
of user-generated content from multiple angles , and compare them with electronic word of mouth, value
creating and so on; then we classify incentive systems into the economic type, the non-economic type
and their combination. More importantly, we evaluate the advantages and disadvantages of various
incentive systems and sum up the influencing factors of their effects. Various incentive systems take
advantage of different user motivations, so we also analyze them. Economic incentives include offering
monetary rewards, discounts and coupons, other user donations and so on. This type of incentive plays a
role in stimulating all users to generate content in the short term, but it is not feasible in the long run,
especially for active users. It even has a negative impact on the content quality. Non-economic
motivation systems have more forms, commonly including gamification designs, reputation visualization
and providing norms. Points system, ranking system and peer-rating system are essential elements in the
gamification solution, which can inspire users to contribute more information in general, especially at
the period of approaching certain level, taking advantage of their motivation of pursuing honors, external
rewards, attentions and so on. However, the effect of the points system incentive is periodic. After
achieving the fixed target, users’ contribution frequency reduces significantly, and with the users’ level
increasing, the average quality of content declines. Reputation visualization contains displaying data
associated with users or content, for instance, the shared number, contributors’ personal information, etc.
Research results show that this kind of motivation can positively affect the users’ contribution behavior
for a long time, and when reviewers’ personal information is disclosed, their comments are more
positive, but for users pursuing reputation, the frequency of creating content decreases as the content can
not affect the number of followers. Providing social norms can also be a positive stimulus, but external
standards have no effect on the inactive users. The combination of economic incentives and non-
economic incentives can be conducted simultaneously or in different stages, which can avoid the
corrosive effect of money for active users. Future studies can consider giving users a large number of
economic rewards, introducing punishment mechanisms and joint incentives of multiple platforms. By
providing a systematic review of different incentive methods and their benefits and shortcomings, we
believe that we will contribute to the understanding of the UGC incentive systems, give a useful basis
for UGC research, and help enterprises or platforms to make appropriate incentive policies in the future.
Key words: user-generated content; social media platform; incentive
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