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16 HE W 2, AT TR ER LIRS P o e 2 B W 5E 2 B, 69% 1B I A Ak

H OO IRINTHE 2, RV 3% 4 S — 0K IR 5) (Bellenger filK orgaonkar, 1980 ), 7E 11 21
PR RS A I IEORIAE OG5 B AE R, B4+ 25 52 KF (Rosenbaum FlIMassiah, 2007 ; Loane %,
2015) TH BT O R B AR 25 SR B i (Hajli, 2014) 4123 32 K7 9345 585 R
WS & 2 AT A S A G Bl AR F R g, Sk R R 5T A S A2 S
FFA I B T ) T A T R W B, 5 PR AT T M i B T DL SR DL IRSS
PEULRT L R A 3 B8l , NI 2 A O 4t 2 2R 2 (Kang fRidgway , 1996 ) o TE7E 4L
an AT DX 2 23 T A2 Bk [ AL B AR B A A 23 SRR T AR SRR B B R AT
S, BRI S HERE T A3 TR AR DL K Sk At Jo5 % HE DL A XE 45 (Liang®%, 20115 Zhu%s,
2016) , FEM A A AN SHT K i 03 AR Al 578 2 3 I AR SC IS A, #2530k
AT 78 55 98 B AT R R Al B A SR HA TR A O R I G 3R SR AN e] e AR AE Y 7
XL R EAR G | T 2= T DG 5 8% . BT, B8 OUEA et & SCRFA SR AT B R 21, 2
FATTDRA 25 SRR N T v AR AR, A I U PeAE B T 2207 ), A Lo L & i
s f5 HEA: 2017-01-11
ESWE: BR AKXMAFEALFTFAA (71602072) ; A FALALHF FHF B (14YIC630094) ; )~ & 4+

S E BT W BT T A1 73 F A (2015CP06)
TEBRN: BX % (1979—), k), B R FE L FRIIF, M+ 42 FIF;

A 4. (1993—) , &, B K FF 2 F M LA 5 A GRRES) .
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BUAHEL T T BISETE 48 T 1, AR SO0 FE N AN RH DG SCRREEAT T ARBE , 15 Jend & 4 At 2 S 8
AIRES T T A ARG RGBS T AL SO 28 MR- S SR N A 181R Tk
SCREUT S U5 E RIS SIS AR M AE R S AR IALAR , LRI T4 25 SCRpIL A i X SR, -
TEMCFER b, X ARK AW T T 0] AT T J B2, LU B [ P9~ 38 6 0 U i) 1 — A PR
o, RIS Al B 4 S RIS 7

=, HEXHFSEHTENH SR

(— )t SRR JUAP R LA

#1253 FF (social support) BEE A 201 28 704F AR HR H LK , HEN IR FE & B Z (Al 2
SERFNER R A i ARIB B, 3 5 A S SR R B A BRI R B VI AH DG I 25 SCRRIT 9 A i T
A OBl 5 AT 240U (Cobb, 19765 Cassel, 1976) , Bl# 4123 M 45 2 M 7 2 AW 2 5
56, R 2 W5 B AT St A S0 B 2E S5 R IE A AT S SRR B W R RN R 2R
(CohenFIWills, 1985 ; Smith%, 1990) . 20120 904F A%, 1 45 SLREMF 5 FF R ik A T 0 B 41 4K
LT 3 F 3 412 2 FF (market-based social support) i [l 414 % 5 (commercial social
support ) | i % [8] 41 2 % #F (intercustomer support ) 55 4 KM & (Kang flIRidgway, 1996 ;
RosenbaumfIMassiah, 2007 ). H {7, #1 2 ZFrHE S MEC 51 & 01/ 7 (Rosenbaum
2006;Hajli, 2014 ; Loane%¥,2015; Zhu%§, 2016 ) o A [A] S A 52 2 % 4k 2 S 4 &% U AN
[F] P XU 51, o fERREATF ST N 51 Cobb (1976 )48t , #t & e — 2l MAREAZ B B OB % ph g
A AR B AR B M AR A B T E M OENEYT AR R ) 0 B
S 2 (B 2 )8 55 7E FH (CohenfIWills, 1985 ) o /0 B4 MK 41 25 37 R0 A AN AR B sl A4 56 3] 7Y
F S EHURE A EARTREE U B MR T 5 B A & M 4% (Taylor®s, 2004 ) o 833 X 91
A SCHER AR, A SN i B it SRRy = A, BDDDRERL AR FE S0 LA RN
FROC R, A AR AR B R S SRR R .

®1 HEIFHRAERARENX

B FEMA E X
Cobb(1976) ihe A ARIERAZ B0 G2 Bl 25 o K B FLA s B A N EAR S
ShumakerfIBrownell (1984) L8R WA AL LT SR AT 3, HASHe 1) 45 5 B H )
CohenFWills(1985) ik —FA R F L& R 1 AR SE A SR AR R RS P S
Smith%(1990) NFREHR NS AZIE R EBICER

AdelmanfilAhuvia(1995)  APRXEFR  LUMEIEAL S h S0 W iR 55 B A oxd i 191 5 sl k18 7 18 38
KangFIRidgway (1996 ) ANBRIER THPE DB A DI B 9% 5 A AR U EE B L S R
Rosenbaum fMassiah(2007) #2590 TH 3% Xt A\ SRR 2 15 560 B ERAZ AR, 2 RI9RA T R B i BRI
GottliebF1Bergen(2010) ANBRICHR AL TP FARZ 0] 1) —FioAE B G 2 A AR A 2 5 =X

Hajli(2014) FEETRUR P e e LAt XU B i A5 8 AN IEAR Bl
Chiu%5(2015) ANBRXEZR  THPH DL A IR A 5 il N ST i — R RsUE At 23 6 R
Zhu%(2016) FEATERE R TSR SR X R AS ) — R BB A4 S

GBI ARG A S SRR B

Xt AN R A 2 SCRpR IR REA T 0 AT , AT DUR B 2 SCRr A I R A — R
P, B2 SRR R AR 00 e B D P AR, BRI FAE A HOC AR s ARk, IkE s
A EAT PP O TE R 5 =R B RO 2 Ak 23 SR 2 AR M A T 4%
ERVLE U AL 2 STRFITIE , AR L A FA 1200 3, IR AR SO 2 SERp AR,
TN BB 2 IR AT

EHAB A2 LA TR T ERE
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() BH RS SR S — A 2 SRR C &R

WG ETIR #1223 ST AL VR T4 22 L0 B DA SOIRA T 2 S U, 1 X6 1) 2 —
B bt RE . A20H20904E A0 , 41 SRR R IR 1 ACE RS U, B T AR b At 2
SCRE ET T At 2 SR G A B — D B A U 2 S R PR SR A SR R
H 5 VA 2SR OC R o — 7 T, B 25 SR — A 2 SR S i v Y
LRI, X T — et 2 S e 5, R TEELAE RN I AR s R0 55 T B S 4 22
SCREBR TORIET LR IR (S5 TIH R LSRR EN JHASE) B vl LUOR IR T 5
ISR VR 0 A, B BN BB R A 223 A A SRR At 2 SR LA SO B Z 1Y
SCREMEAT 55 AEASHR R A, B R 2 1) M B Z R A2 s e — e BB L mT 3 2%
P #2334 (Lakey FlCohen, 2000 ) , 5 R AE T3k 864t 23 SRR TE BRIT I 2 A 20
BN RAER O —I7 T, BB it o S R S — e 2 SRRV B E B A k2
SCREEIL B IR B A5 B B T A T R S84 A AR DA =3 o 3 — i) o9, 4 2%
G R S HREATE S 5O RWSEAT R B 2R IR AF AR L S RE 45k A 4l
o7 i R IR 55 4 A B A RS R X S A RO A S S R AR B L BB L OG0 A
RosenbaumflIMassiah (2007 )FEMF5E i & B, i 03 5575 9 & 5 IS i 2 (g2 5 /R85
AR IRTCE ) X B it % RS 2 B IR 2 7 AR BG h  FE {5 BTG, 77 /IR 85 1)
5 B IR ZI M Z A 250 2 OB AT R TR 4™ fn s B RN & IR 2 R S50
PR B SR A B R LA R AT 2 27 O T ka2 3%, 2R
U A B 0T e S R AR A A I TSR ReAE — R L 45 2 PR A R M B Y S
R LA VWA Ty T CIEBEAN RSB , AR SN B RS Sk 4+ & S H e S5 — e tedt &
SCRFEAT IR 22 XA X, F2 AR BRI R 55 AN ) 102 J 2 e 0 2 I 4 v ) LA B
R AE I T AT AR o A SORE A T 2, EVE 238 i O3 s R 547 R as A4k
EALUE SRS E N (S RSN L EUN (DO

TEE AL, A NP E R RE W 2 B A 2 ORI T TIRAIR DT, ands & ik
5-#001 ] (AdelmanFllAhuvia, 1995) %&)T (KangfIRidgway, 1996 ) . fi# £ H1.0> (Rosenbaum Al
Massiah,2007) #1532 M 25 IR 45 (Hajli, 2014 ) 4 M3k (Liang%F,2011) e REARIX (T 2
85,2016 FEL b AL X (Zhu5, 2016 )55 FETH SR A8 4 & S e D AMUIUE—Fh et 42
ML IR T2 3 AR MR 25, BRI 5 38 A Z ) Ak 5 Z ) kg A 5 5k 2
[i) A R Ji5t 75 5 LAt ot 75 22 (] A G R -5 45 BARRAE 1 R 305 2 (Gremler flGwinner, 2000
Gottliebf1Bergen,2010; Black%,2014)

=. EHIEHSHNSESNE

(—)2A%) 4
FES SCRE AT DU RS HRRUR A I DL B SR e A i T 2 E A2
S MG SRR IR A 40 2 T A S SRR L AR DR R, 59 SR AT AR DG AL 23 E
AT 43R R KA 2 SR IR Tl a2 SRR B Al 4t 25 324 (Tonsing %, 2012 ; Kong Al Y ou, 2013
Hajli,2014; 5k 2245 ,2016; ZhuF,2016) . House (1985 )IA Ky , AT Ars Bag4E & L EHH A
NI A BRAE (BN Ak b2 SR ) AR, 244k k2 NI B AR 5 AR 1G5 Z= b, =2 536k 0 A
5 BB AR A B NS H A8 15 38 LB AR LA L X ) & JR | 2 = i1 5 (the third place )
BTN T B A2 S R B R R 2 — (Oldenburg, 2002 ) o 5 =i S5 BEANT4E3E 3
AR NI, i) T (Rosenbaum, 2006 ) . 35 & JE (Price Al Arnould, 1999) . 435 (Oldenburg,
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2002 ) AT R 45 M3 (Hajli, 2014 )%  Rosenbaum (2008 )45 H 1 B [l 41 25 S 4 A /S T E N
25 PRSI RE R AT LA B BRI AT R dE S LA S R By, OB AR T B R
S RRSE R b Tl i =9 S A L7/ R U N o D N b e L e T R s ) S S e

(WangF1Hajli, 2014 ) oA\ 3 A1 2 R HE iR %5 A Gt & 5372+ F (AdelmanfllAhuvia, 1995;

GremlerflGwinner, 2000 ) A1/ St X 4t 2 357 B GRS A1 222785, 2016 ; Zhu%,2016) .
R ST TS AN R e iR O e S 3 e R TS AN 1907 N [ BT S 5 iy 1 1) N e D
K& (KangflIRidgway , 1996 ) , Herf 5 B A5 AH 5C A Canas s A B2 s At i 2% 28 ) X 9% 4

AR SO (BT S LA SR A6 AN 55 ) 482 Bl 5 B 4 5L SRR A OC AR 2 AR A,

TR [RI SR, 5 TG e LA B4k 8 A B LI REURIA A 458 5 4 DUIHE R DG FAARAS 7 7ol 1 S 5t
8 FE T AL S SR IR TR], AR O T B A 2 SRR et 2 3R (Rosenbaum A1l
Massiah, 2007 ), Ifii T B M4t 23 30 8e 0T i — 2040 43 i Pk ot & SRR Bk st &5
(Coulson¥,2007; Zhu%F, 2016 ) o R, T HPE#H 23 SR HG % ELHEHE 2 1ok A A 1)
Wy S A CAnE AR AR A 28 05 S8 A AR e A AR 4 2555 ) L HE Ay SR L5 B35 = W SE
BEILARF I B A s SRR FEORG PR I 3 AR T P S A N A 9 S B S i
TR B R O O 5 E S B IR B FRG TR AR R, ok
BRI 3% T A X 8 AR A E Lk X o0 SR 28 56 DS S SR WA SE R UL , DAARAR — a2 i 4L
2 HF(Wang%5,2012; L%, 2016).,

55 = ORI SRR A B 028 A S SRR LS A W I A AL S SRR S
#1437 45 (Schaefer®s, 1981 ; Smedley?, 2015 ) o UNYH 2% 2 A K —F /N TFHL, ZASRBER L
T S HRE R A T AL 2333 , AR S AL DX rh U DR ML 2 5 P SR A0 0 K 2 IR ToE At 25
SCRF R A 22708, 2016 ) o T S Bl IR 85 A 7 45 T4k & S e i =X, kAt 2303 o0
RS AL SRR F 42 R (Adelmanfl Ahuvia, 1995 ) , X Rl 4% 8% 0 FH TAE S A0 IR
55 B B H T RS IR AR R AL GUE A TR T 1At & SCR R A B R AR AT i 4 2
SRR DX R A B I, o 2E A R R R BUE S AR R o 2k E At & R R it
Fr O 45,2015, WudE, 20155 Zhus$,2016) b4k, T AL RS A A TETH 37, 16
AT OB R s a2 S R B 4L 2 SR (Harris S5, 2000 ; Black %, 2014 ) o 25 I 42 0 FF
FARAT AT R AR T A R VR ) Hh it — 2 RT3 ) 1 2 A5 N [T FR B AN R ot g
SRR, TR

"o e - D
THRE | | P 25 e R - |Rn
ERIE | BRRR e &

BH/FR | |EE/ARES
i Al S » | BEMEE
&E/BT | | B/
as-= A I IR & 3 -
B

v

B1 EEMETHRXFHNSEMEETEREE
() RE Kl &
SRS RIS BT BT 5838 6 Ak 2 SR A N TR S 0 A S ) ) DL A, (EXAE 2 S R —
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D ZYAEFER X — W I8 T — 2 21 Suurmeijerds (1995 )& T 28 5 Hldt & eI 46
(social support questionnaire for transactions, SSQT) , ¥4t &30 A HAHERE , 435102 H %1
JEME S A L In) S ) I R SRR RS R T E M SRR DL R R T e TR S
Rosenbaum (2006 ) fEfESSQT & 712 F T8 /T IH 2o i il i R R MR R i R I TS
R A2k, R Rt At & S A T A & SR, i L T g il P 4
I, J5 A A F e T B ff e ] (5 2045 JCEE N 45 o BEAFFEKE Suurmeijer ¥ (1995 )
T H 5 S S A P R [ 155 TR S AR L R B A T 8 R A7 S Ak 25 SR I R B B s
2 SRR R AT T X —4E K] 43 (Rosenbaum AlMassiah, 2007 ; Liang5%, 2011 ; Hajli,
2014),

B I 245 TR P S 0 P 1 55 1) e AR R SR R 4 B R 78 22 A P o Zh 55
(2016 ) it Rt X i 2% 2 32 B A 2 SRR 0 A5 B PR A S ST AV et a2 SR P
4 B A5 K 2 H0 e 2ttt X 32 B i 4E 2 SCREAR R LSO Bl (fF B B U5 1
(Wuf,2015; Smedley55,2015) , 7 B A 23 SRR U 6 3 A0 T figp e ] R A B¢
BOEE BN A CNH 5 B A S 3R 90 RS B T AR B B 2, 5
Rosenbaum (2006 ) T4 (1) T E At 23 SR E I — 20, A & PR Z P S5 (Oh4%, 20135 5K
A4F,2016)  EIWE 4 (2012) FERR I 23 SCREFEY) 0 3 SC55 530 1431 2 22 [l 3 55 4 FH At
T AT S SRR B SCAF  FE SR DA RO A 2 SRR B = A, N 2
HR TR 222 1 KU (1987) e il A At 25 SCRFVTE 1236 (social support rating scale, SSRS )i
FTABR A8 SAB TR 1 o T TR 1045 HALK, 8% V2 W T 0 B2 ke SO
2RAFGR 5 AL, MelrosedF (2015) W44 52 PRS2 HF (received support) 5 /8132 4F (perceived
support) P 43 FFIN i, 174 A SR I 5 Sl H IS DL R, — A I S 2RI AR Y
F RN ARl F IO, — 4 H WA S RS2 AR Bl 45 J5 5 W FH 28 8 0 2 4
JE R4 £ S FF # (multidimensional scale of perceived social support, MSPSS ) , 1% #{#
B b T4, 2 B FE AT A AT (Zimet%, 1990; Clara®, 2003 ; Cox fWilliams,
2008) AP, #h 2 SRR Z T SRR A R, AU AR T SIH 2 H S I v 0]
FN WA A F A E R R AW AT A VR B A R AR IS A AR A
[] % L gb 47 7 8 o BAR A 4k B R 43 5 0 = (Kang fIRidgway , 1996 ; Guenzi f1Pelloni, 2004 ;
Osman?¥,2014; AlifliMandurah, 2016 ) . 5 I, R SCHE 59 280 B8 AT 0 AR DG E 22 SR i 4
B RN B 22,

M., EHIEHSIFRZMERSIERIE

2 R B A E B {H (AdelmanflAhuvia, 1995 ; Rosenbaum, 2006 ; Liang 5% ,
2011), EAUBELATH P R B A 25 , AT B T A US4 Al B 0 S A O i £ 2k
T2 R P E A WSEYSR 5170 DL B U A5 T T 52 5 J5 o AR T4t
SRR B ML B 2 BRA TR B A A M T Sl ) S b AR S e 4 FH 8 T 9 A 4 3
& (Rosenbaum, 2006 ; RosenbaumFlMassiah, 2007 ) . il 35— LA — 5z i A5 = B S-O-RIRIE (I
F-45,2015;Zhuds,2016) FEZIAFIFE (Chiuds, 2015 ) DL K4t 252 i #38 (AliFIMandurah,
2016) SEHEAT AR RE At 23 AR 45 AR it (AN 23 Az BRI O PGB o 2 2 B sl % R A T
A )RR BRI AR, WA R sE VR

(— )2 SCHRPRHE 2 R 2 i 45 2R

B, S SCRPOTE 93 00 3R AR B R K S B A ST HE H AR S L B 2R 4

SNEZGFEEHE (405 FE1H)



®2 HEIFHHEERNE

HEERL YL T LR KEENE RIS

L R 14 TR BBl B AT
L Ty s TR M e £ Rosenbaum(2006)
L BARL BN (50 R ik .
e 4 B AR R ik Zhu(2016)
TR 3 T A A T SR
S b W ASE RS R TR (2012)
R 3 R 0 SRR SRS
Tk Y b T s B
S WE 3 B PR ON(2013)
R 3 M R A
FE W B B (e R
=4t JHk/EZE 4 R PUR 0E 0 REE OsmanZ:(2014)
FE{A 4 IR TE R fET
A e 1 s IR ok I B
WES A 6 B EHNTE Bk B
Y AR 5 FRULWIER WY B EAZ Suurmeijers (1995)
H A T L b FEE LM (e 1 By
FESE TR 3 R R

GBI ARG A SC SRR R

B, s SR R AT R S R SR A A A A B % 2 8 1 2 2645 B13IE S (Cohen Al
Wills, 1985 ; LakeyflCohen, 2000 ) . 75 5 5 0 3 , 4t 2 34t HAT AL B9 35K - Adelman Fll
Ahuvia(1995) &I, FE R 55 28 2 At 23 SCRERIARAT IE 1) 52 R R 45 06 R A L i, (i % P A
REARAF KA AORE iR 25 , e RACAE SO RIS At & CRFRE A SR IE S 1R ) Bk S
2R (Rosenbaum , 2008 ) o 14 9 5 76 Bl /D JEAE AL 2 SCRpI, AR AL S8 IR | i 2
BB I T R IR S5 TH B A B LU AR S Bl DAk 2 S R (H A 3 R S5 A A I & A O B L
A B K P (Kang MIRidgway , 1996) . He R R ZE T TH S i 0 B 8h G 2 4 5 8
BN B s A T 9% S 0 B ) W] R AR AR IR AL A SRR T RE T S B T S A B IR S5 it
Jof s AR 4 2 B B A R mT AN B CHERRIIM A5 | DT AR ASHE /3 1o FHURI A PR (ke e
IR 2 BIHE , Rosenbaum (2006 )TN A, T 9 45 1l 1 42 32 48 Bt At & R fn T Bt & 30FF e
AR E — L OS2, A JIOMAE , £ 545 (2012) LUK 2R P M VIS B 28 T W)k
F SCMEU At 2 SRR A T 2 ) Z [ R DG 3R, R AT 2 SRR 255 R 9% 5 AN
B RIS A% £ 1A AR R, ol IR SR B 22 .0 MBS  Melrose 5 (2015 ) 1 Thiph 7E 4R A
S B & T 9 T L LA R R A4t 2 SRR A s SR AR I g K AR
WAEH

FR A2 SRS TE %8 M SE DS e R 5 S PRI SEA T Ry = A 5 i 3l 3o 3 A A 253
HEE , LiflLee (2012) 3TN AL 0 43 M AR 252 0 M7, 32 1 T B FAh & R Tl
PB WS Y RAESE AE X —HEZLh T 234 A SE P 3R 7 B4t 2 SRR I 80 e ) I L
5 E R R, Z 20 S LR 2 A A TS S M 45 0 HAh AR 5 AR — 20
B, RIUAT T E I ARAT o 5425 SRR 3K — 52 M 45 S G A R 2 At S HE R AT TR 9%
G R T B, LI IR O A O Rk R 1 AR NS BN A B I - A LAY P
PEPEAR—E(Wan%$,2014) . Hajli (2014) R T 44 RS 45 Pl vp VR A5 At 2
SCRPIE 5200 FH P 254 T 7 95 4122 0 78 0] A 4538 - Woodruffe (1997 )48 Hi , 24 Ani A 16 BRAR

EHAB A2 LA TR T ERE
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5 NOTRA U, 22 0L A7 AR — R U gy =X MAE S B IR A 2R A S
REZA MMATRAL SR (58 (S8 SRR M S R R AR 4SS rRRSS
TR BB R AR NBRIC R, R, AR BT 324k 22 S bl 8 5 7 HE R R 25 i AN
SEGUNE 28 , 3K T BN AT ) T 38 5 9 2 ok 0T O SR 5 AR T IR 22 7% 22 (Baumeister
85,2005 ) At 2 L RFA B = A AT RES AU ISR | F B KFE N AT F R UG s A, AT
T ECHE B 5 PR O RN 2 AT O (E W 45,2012 Dubois®E, 2012 ; Roberts 5,
2014),

B A2 SRS T O B A BE RN S5 AR I o A B 2 2 Bt 2 SR g —Fd:
239EUR (Hajli, 20143 Zhu%,2016) ARYETTIEASH PRI , AT ZELLSFR ARG TR 5 fib A\ 2
Fr28 3, 3 e e (AN 3Rk % A R I A4 1) (Hb A 58 L &8k (R DL IR %5 (Foa,
1971) 4t 25 32 Fp e — R AR 5 BRAE B At S0 S5 ifE—EWY) SR s
DRI A B AR 45 A6 1 T B0 PR R (Harris % , 2000 ) o AFEAOBIFSE K I, DB 26 1] £14) 56 2R 2
WG PIAR B ) — A2 3R T IZ A T RS, 245 HH AR R 4517k (Nicholls,
2010) FEFH S SZRFRGE R R ] 4k 2 740 (A [0 287 i (o FH n) L 43 5 22 5055 ) B R T
B R AF AT 22 0 R XPTH  1A) 7  ) SE I PR B1— d SeVE FH  S2E X T 2 AR 0 A
FEHE %0 ( Gremler flGwinner, 2000 ; Wang Fl1Hajli, 2014 ; Black %, 2014 )  Jii & (6412 S0 5 fe
B A X BER ) R S ) S S AR JE% (Rosenbaum, 2008 ) . Chiu%F (2015 ) 55 F51
TERFSE & BR, 24 AR LAt X 3545 0 22 14t 2 SRR, Al ] 2 2 B0 o 5 O o Al 42
BRSSO A — R, 2 X6 T B A A B B PR A B, R AR S Lk
st LA DX BT 1 6 5 B (Zha 55, 2016 ) , F 38655 JB 114 32 N S8 2 PR DX U i R (o AL 5
2016),

(2SRl B M 5

(AR BP0 RN | B = R} A EE = w3/ et A s O £ =3 W OB TG |
TeB W SEATIR I 22 AL R R 2 o RATIR PN, 412 SRR 1 2 22 26 T 2 38 1 W ) i
RPN — T TH A — R AR B B FiH S A s sy Y85 I I 42 4t
S FFREAR LS S I B T SR A S SRR R BRI O S TR BRI
S E PRI 9 AE AT A LAER AT L G IR RN ) BT A T R 1 Bk O A ok 1) £ T W 4% (Adelman
Ahuvia, 1995 ; KangfliRidgway, 1996 ; Rosenbaum, 2006 ; Wan%5,2014 ) . 55— )7 1 , BT ifAt & %
R Z M o TR TR 5 B ARG Bk, JOlk B AR 2 T st & B ST
B o R TENR 55 B2 fl b e 30 5 00 % 1 22 41, 4ol 5B A 3R A (Gremler FIGwinner, 2000 ) .
Black %5 (2014) 6 &3, 471 235 32 B 2 1 5 Al i 3 R 2% 35 ik h 2o SCRemd Al T2
PR ZAL B AL T 21 4R

B T 85 BRI LLAL & S8R S R A RAT O A R A2 EAE H o Rosenbaum il
Massiah (2007 )i iz %1207 44 filt & 0ol 235 R T 400, R BRI A & R 2 n T 3%
FEHAEENRE S5 %A AR5 K, ) S A 67 2, 56 A () 3400 F1 35 4T
O, TEFE B0 A B 5 25 By A s o S e A BT 1 L B AT B R 0 BRI TR BV B TR
(customer voluntary performance, CVP) o 3X FhEi % H 17 A (AR (1) T REALHE B0 5 B 1Y
i % A ) B T Tk B IR S5 R BE B (Hsieh%:, 2004) . Zhu (2016 )IAK #1252 FF
X%/ 474 (customer citizenship behavior, CCB ):E R FSZMAE F , B EIRIR 12>
SR (B 4L 23 3 R 5 ke ah 2 SR ) VE AN ) oA B & SR A B A & SRR IE )
S 5 b ) 7 UL T A 7 i R 45 e LA T 5 B A B 5 25 i 5 B AT N o AN ) A R
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P2 SCRFEAN R o At 2 S 5 I Wl 7 B = o R A AN RIVE o LA &, Al dh 23 4
P WS 0 R R ) 8T =530l 61 o [ B I S E I 0 [T S e e R R Y e Y A e R i
5 B30 5 i R B ) 6 AR =2 I RO J 3 o 6 45044 T LT BR 3 2 3 A 2580 , AlifIMandurah
(2016) & BAt 2 3L R 3R A5 2 AR 3E 0 2 & 141 22 5E4E47 4 (socially responsible behavior,
SRB), Bixt A7 4\ #2552 4T: (corporate social responsibility , CSR ) At 21 2347 A8 558 R AU
PRI, 0 PR S AR A Ml T WA S S BRI 55 S A5 43 A 25 16 B 4 o IRl B, B At 24552
FrE L& AR A AT TR 2 SR A S A A 5L (AN TR BE RN IR AE ) 3 DL, 7T 2%
1728 18 22 2 ECHA 8 03 A JERAZ (0 ) TAC R SR A 25T R

IEAh A2 SRR AT Al S 5 2 Z R A B 261  Wang FlHajli(2014) 45 i, #128
BAARLEN 2 AN PR S S B R E A S R T A AR RE # , FEX A B b
A& M E N KD T E NS 58, 1+t & TR E AR E NS S EE
(RosenbaumFIMassiah, 2007 ) o JBi % 2 JIr AT & T8 7™ it & S Ak 16 3, 2 i T IEaz 31 30 F
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A Literature Review of Social Support
in Marketing and Prospects

Luo Ziwei, Chen Siyun
(School of Management, Ji’nan University, Guangzhou 510632, China)

Summary: The concept of social support, acquiring resources such as companionship, emotion

and other related information in the consumption process, was firstly reported in the 1970s. Since the

1990s, the research on social support has entered into the marketing sector, appearing other concerning
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concepts like commercial social support and market-based social support. After reviewing the existing
literature, this paper concludes three perspectives defined by predecessors, namely functional
perspective, social resource perspective and human relationship perspective. Based on different criteria,
social support can be classified diversely. On the basis of different subjects, social support concerning
consumer behavior can be divided into social support from customers, enterprises, and relatives &
friends. Based on different nature, social support is divided into instrumental social support and
emotional one. On account of its visibility, social support can be also classified tangibly and intangibly.
Social support is a multi-dimension structure. For example, we can understand it in five dimensions.
They are daily emotional support, problem-oriented emotional support, companionship, daily
instrumental support, and problem-oriented instrumental support. Along with the advancement of online
media and e-commerce, information support is increasingly crucial. Influenced by the present
consumption, social support is no more than a transitive benefit of stereotype starting from the providers
but ending up as the recipients. We prefer to view social support as a way to show the character of the
mutual relationship and emotion, which can be found between the customers and their friends and
relatives, between the enterprises and their customers, between the service personnel and the customers,
and even between a customer and other customers. With an essential value of marketing, social support
not only can benefit consumers a lot, but also assist companies to achieve satisfying marketing success.
First, social support has a positive effect on the psychological and physical health of consumers. In the
fields of sociology and psychology, the buffer effect of social support on stress and anxiety and its
promotion to individual health have been firmly confirmed. Second, in the purchase process, consumers’
decision-making and actual behavior can be influenced by social support. Finally, social support does
affect consumers’ attitudes as well as their service experience. Moreover, the most direct impact of
social support on the business can be noticed first in the improvement of corporations’ sales
performance, which includes the increase in both frequent purchases and consumption spending. No
matter how much social support consumers gain, there is always an impact on how often consumers
shop. Consumption has some particular symbolic meanings, helping some consumers to flaunt their
status and portray their successful images. While social support can provide resources such as
information, emotions and materials, consumers without social support or with less social support are
forced to shop more frequently so that they can get rid of the negative emotions caused by the lack of
resources provided by social support. Otherwise, consumers with higher social support have gained
more satisfaction due to more information and emotional support. Therefore, these consumers are more
willing to consume. Through theoretical review and literature review, we conclude that in the field of
marketing, although certain achievements have been made in the research of social support, there is still
some gap between related and mature theories. Thus, there is still much room for exploration and
expansion in the future. From the perspective of social support, this paper elaborates several parts of
social support, including its definition, classification and measurement, the influential results and
mechanisms as well as the coping strategies. Besides, it has also reviewed the relevant research at home
and abroad. And on this basis, the directions in future research have been pointed out.

Key words: social support; resource exchange; consumer behavior
(FTEHRE:

<

SNEZGFEEHE (405 FE1H)



