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#2385 (social crowding ) &4 16 FPAR B LA IR 42 , FLandeE Ak b A3 B UL ARG
e NI e ] LR SR Z 8T S Tl 5 8 B B, FRAT T4 % ReAE B A 2 ET 1Y
Y A SHETAE 20 2060 O 232 24 1 56, IR IFoY 248 e LU A7
1 : (1) TFSHYIRITE ; (2) T NG F2A AT 5 (3) 56T NIl 25 8] 19 SL IR A5 5
(4) KT NSAT MM FIRFSE 10256 TS PBEXH Y oA T M S AT ST T AR S A 153
2R XA 5 T AR A AN PR A8 B RE T LAY RN o7 e A 1) sy, ff
PRRTR AT LIARYEY 238 B Ak A S A R85 (L Anmstb gk ok 4 it i 55t i S N 337 i )14 5 5 ik ofe
(1 5E A (AndrewsZs , 2016 ) , i AR AE B DL R AR E 0F 98 1 S M B8 1 T Fo R JERE . TR
W5 H% sh H K 9 4 e , AATTRT LATEAS R 137 T AE R T 2%, Xt K T b S4BT o3
W5 A SE A, A 41 2 BT BRI S Y FRAS F R BR T 26 T T 2B 5% o 3 Ao AL S BT B 4
SR B A — A ST IR T DA AR S IE 5 A A 2 D AR SOt [ P A MR AR A AF 9 B 2

il

Istks B #A: 2018-05-14
EEWH: BRAAFFALFERA (71832015); B X @ A3 44 @ L7 B (71572207)
TEZE N LT3 (1989—), %, P X FE R R LH T4,
T8 (1966—), B, P K FF PRI, WA 500 GEIREER);
PAEA(1983—), %, P LK FEE PR LA A,
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PEAT T DB RE , LA (2 2 [ PN 322 ST 5 1)
. HERFHWRIESNE

(—)rk s R X

ST E LZD T — AW R e 8 i F o (B AR TRl A 9517 ) (Webster’s
New Universal Dictionary of the English Language ) (1970 )i\ At 2x 3 E 0 & AL« (1) 7815
N5 (2)ZA5 K 5 (3)FEAARIT , Bk = 25 0] o AHJRAZ08 U SR IE T Wy B2 [B) i 25 BE R, 1A
BB A5 N5 N 22 (A1 AH L RZ A A PR 26 28 4 1 3k o Desor (1972 )i ik SEUEAG 6048 i, Sl BT AS
AL AT 25 ] A 3 B i ELAL B N5 N Z (DA EVE R At S 4 B WP 38 i kA i 2
FEEPE AR AR SR IR BT 3 2 I 2% AN T ZESR BT, AT
Z B EARAE SR i ELSRIE T 4SBT NS A Z A2 5 8l At Sl ok >
B, AT BT I AL 22 AR 2SR , Machleit 5 (1994 ) Jxk I 0 BT A 41 L1 40 5% 17 122 40 25 SRR AT
23 (R PREE FUB TR IR BT I HE B, 4 1 ELAI 5ty =X 3k -5 i T 4 80 P P S B R 25
A B R —— X W 1Y o 7 B 3 0 SETERFSE H , XuFiTAlbarracin (2016 ) & 3, 764 FRIW 23 [a] | 2
R B ZAZ SR B AT A = A wg o R, 76 228 1 A5 9 364tk (Maeng 45,2013
O’Guinn4,2015) , A SCIAH L 2e P 248 th T B2 T AR 101 285 B RN S B0 AR B 32 2 7R
FIPREARAS | F AR A £ FE R ) BN ETAE (1) R SZ At PR BT 0 15 B 25 [R) ) B 13 A
K2R SR AT BR A 1] () S U S: , J—Fh R Z .

(OB S AR e R

FRR AL 2 ET (social crowding )RS, A RI bE Gt 2 R 5 8 (density ) | JE 185 i
(perceived density ) . BT B (physical proximity ) S HE 190G 2R o EATTHY & SURI alch
AR5 X — A0 A i 5 3 SR B PR R PRI L, T3k BE AR S & S AL S PB4 7 LA b
(ZW31) , LME A S 78 B SCHR AT 5 SRR S IR REAS B0 IORS R A L S B FOME &
i

®1 HLPFEIBSHNERESHSAFHIXER

W & O A AT R
e | PR | RO A F IR 2 | LIRS SO R 7
| f(Mehta, 2013) | 4 S R AR T S
I BB S R0
N S T N . .
DINSLIIS T rtrop et AR | SO A
g |IRVERND S Wi, A | 9% A, M2
Ninrpuisall DT SRR R T SN EA TN
: RREZ 250
B ) LRI L | o
i | NTAZISRE | Ao e 1o, ) P SRR
g |PUEOXUS. 20120 | H AR ORI DR = ﬁ%;‘; i %ﬁ—%ﬁ,@A%E X
H HPYaray Q‘ k \Lg:q“ g‘E;EI_‘ > m J‘I:# ,;_::" J—[_;rle‘f NYA
Consiglio%:,2018) %ggu B 4 i 5 S —Fh 30 5 A= i 23 (AR B

I R LA A S AT T LA Y R — AR S I A5, AT nT A i 0 2 (]

AR/ N R LSRN BB R T3 HE S B 2 P R AR B R BN T8 0 25 B R —
WUAEAE A ELZ R B B e — b LAY P SZ AT, B 2 IR A AR BT A 1 458 B AN D T i 3
5 SR BE T AN B AT AT RN By sl Y AR B 2, AL 2 BT U PR B — L8 LA 1 2 ,

41 3



PRI B A AL S PIET R — P 3 A B A R U TE M (Mehta, 2013 ) AT A 4[] R il #1525
Mol —BETRAE A8, FL NS SR 5 O | BRORATIE R 55 o L X S P A A BR T P AS R e A AR
P BR A (A1 I WA SR 23 B A o 23 8 — A BRI 23 (8], UL L 7T BB = 2 B 1Y) (B —E &
il BT o A2 0] P A R B A - SR Y, a3 B 20 >0 I3 T AT BR A 2 [ o
AT AR, A TE ZAT 0 LU, st AN 515 B (Stokols, 1972 ; Huang %%, 2018 ) .
PR JEREPHET (T SRR T 25 (A1 SZ BR ), 4k 25 PR R A 2 75 2% T 1Y) o 1F A Desor (1972) (A fiff
TR, FHET R P A A FEFN I 450, — A S B 2, — et SRR A3 R
YER BT EAT R A 2 (] R 22 B ) AR A RURR M 25 5 TRz B 23 (R R/ NS A7
SRIGAS— 20k, B2 325 (BN 2 o MATEIR IR BT 2 )5 , 237 A —Fos /b 7 22 BR ) AR AL Y
ML, AT RE S IRE A O 54200 5C 2ok i/ MBI ET 1 R AR 5 8 | 2E 1T 2 A 5 10 8
FE SR 0 B AT I B 3K P AR At 28 R L RN 2 48 5 1 A ] NG e, 2% 3 2 34
K, RIEF N5 N Z B AR B d R 40 AR, T N5 N2 (B FE B8 T DA 25 2 1) 2% B i
37784k (GraumannFIMoscovici, 1986 ) , PRl it 23485 F1 B (AT #E 25 A ME R 58 AR [R] , 1
SR AR OB o F A, 2508 —AN 23 8] e N5 N Z IR 1 BE B AHAE I8 2t E 2% s Bl N0
BT A, PREEFIRE 4T 2% B, N5 N Z (A1 5 R LAYE 45 8 1 %5 B T EXRE s
ARA, T LA T B X I, Bl i — SRS e B, Ak S AT T 1 3 22 A B A T AT LA ST
F A5 A Z 8] 9 B T A77E (Consiglio®s , 2018 ) o B AT I B S At 2405 (1 Wb B T84 451«
BRI IR B A — i B ET, Mg M B A S dn i N5 A Z B3 (Al e

(=D k 2P0 I g =X

1 4SS PET I =X

HEAF LT A8 S A HA i T A HAR S ok S WL TR+t S ET A S  B
FE20MHZ0804FAR , A WFIT & T & T4 L SHET 2 B &7 ML, & —Fhif L2557
R BRI . KWWY & IR A1 BRHIFE vl LA & sh, ol URE H W4
A LLAF I B ()3 B W o, BT HRET , SR R AE 1, 2 25 B R B 25 N BT 1
JEHE (Harrell 55,1980 ) i i 8 eI ] LA 3], 12 i 3% 2 200 i 7 25 [A] A0 2 BR L , X 42>
YRR A FEAEA S . 2 )5, Machleit: (1994 ) i — 1 12 36 & J 4 4 8 i 2 s 4 i
P, o IE T AL SRR BTS2 o B — A B R OGN 2 [ BT 1 L A B =N
AT I ALFAR B 5 3R AE B I WA v AR AR IR 5 B L LM B8 32 Ao o — MR B G
FEAUFLIIET I, A2 55 PUA DI - 530 52 7 )i %o TR SR L ABIF R FAHT s XK R KA T 51X K
RIS BB EA K XKL T AIRZ A

AR, B ELSCSC AN — R AT R BT A T — S b = e,
BN SR P A N I B A A 8 T R I B i 5 4 (PuzakovafTKwak , 2017 ) 5 X i s 4+
AR R IR ORI TEPIET 5412 B2 Z 0 1 Bk, 45 3 R B R 595 sh )2 ok i I i
B E S TR LR S Bk E R R i) A (O’ Guinns, 2015) o S AR U, 3 RIS ik
SRR, M AE R FPRERE | R AT 2% B 51t S 2R EN G AE— 2 I OCEK , (FUE I8 3t
B RIEYE SR A TSR YA 2% B R W L 2 2 1 B3

2. fESPET I ERY =X

H T AL S PBFIX A SAS B (3 S AR B S, DRI 3 mT DL s 3 i O iR 25 1)
W, ETER B P SZ o BRI Ty = P -

S — PR Ty SR AR SR 2 P — A BB I W 0 R 2l s S
e il 1 — A EUSE P BF R B , sl SR R — M R B2 A A2 0] SZ RSB AR, iF
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MR S BTAS 1t B 4n 388 3 1) B g P il 1 H0 AN ) 5 B ) 5 3, A9 3 AT LAE — 1> i
LB LA N [R) 20 5B (123 [B) 485 (Levav Al Zhu, 2009 ) . AT AR T8 (a7 B 5 =X, o sk A2 4
RO BB BENL /> BE ) 3 E) (Maeng5: , 2013 ) . BRI )y 2AE) SELfAT 20, {H 2 2 ] i 18 24
AR B, RIS AR N A A B P 5 — |, SEBR IR Sk B — e e L 8 A 5%
HIXAr T ESE R sh T, 2E R S 2S8R A N 3 T 2 M 2R AL R 20 P Fh 5%
A (XuFiAlbarracin, 2016 ) . ifF 55 # L5250 2 23 R 43, 38 3 BEAIL 3 e L L — 2P il AL FE S0 %
BIHTFAR A, 75— AR TE 5 2 E 8B 53 AR e — R o 55 Z 5, EOR AR TR 5 23 o A%
SHEIFTEB A, (AR AL 7E F 58 7 1 8 aURR S 25 (] 2 A0 , E TR\ T 25 I Z AR AL AIASZ
RACPHIFP A

55 MY 0y XU ARG AT S 1B IR X Fh Oy 2 R TR LR IR B
P, HAR Y U E B A R B C IR E R A ot be b SR05 5 T H OIS A
o HARY ] BRLEARTR 5T AN R IT AT 22 55, R AT LR TR T 3058 , ] DAFE IS ) Sty 22
i MERAAL AL 3 | B3 7R JFOR A9 Al SR Bl . L, Hui 1 Bateson (1991 ) 78 1L 55 37 5t v [ 72 1
FEFIIE i e A R R B = b R =R IR Ao T B RUR TRIAMA Y 22 57
MAFFERITEAE TR 2R ARS8 B0 AT AL A A 3, 23l N e B ke A R 1l v
FE N (O’Guinn%, 2015) .  FAL S IH R —Fh EERZ , AR SC R, e FAE S E i
PRI, A 45 B BRI o LR 0K vT A 1) N BUE S s B 254 (Hock AiBagchi, 2018 )
AT SEBF 506 L 1 P A1 50 %8 B T R A 8% 2514 (Maeng %5, 2013) . AR IR BB 25 (1 5
2—3 N NI S A Bl 0 2 22 5 (FUR AR MEHEBR LA 55 25 RAFAE U sl B Bl UTE i 3
17T BB o

M2 IR ERY I NS RS 3 T8 1 By Yoy 2, HOE R JE T LR &
F5E B LS 9 RO 5E A SRR 35 AT 55 15 IR 77 o SR, B3 e b B2k A
U FCATER AP  [RIB , FL SR A 5 5 | R A R IR , I TR 45 2 i e TR AW
P 7 3, HAR AT o R TR R iR S IS 3 AN AT DR s 8 5 Jl S 484, i EL vl LA
HRYEAI G B, X AH DG AR F AT 7™ A ], A5 0 a5 T T3 T BT o T L o S Bl i)
B UTIR FEAG, AR MEVR ARSI S35 075 S ML L 0155 28 A ARG, DR G AR 9 3 7 S B0 30
IR PR BN R

=. HESRFHEHIN

H T, BEE S PETIFIE SCR SU0 H oS i b S BT B B R i (1) SCERFES BT A ¢
F5E P o 4l Y L RIS R  MAE S PR P A S (RN A SR T A R R BT LA 2 ]
FERHT IR A IFIE 2 &I T+ S5 BRI AR SCUCH  f S B 7E S A4
B R AR ARSI 8O, RIS BT X0 934 7 R A AR T AR i), A7 E R, N 1T
ARSCRE N AT 2P B E I S RN A T[] B

(— At S HERIE 247 R A T AR

1 A SHEA & S 2

BT BB Z5E 5 5 I S T A 4, TG 5 A R 7= 2 T A Tl ( Stokols, 1972 ; Sommeer,
2009) o MMATE—A~Z PR A 25 (8] 5 AN B AR RE B S i, 25 5 72 AR B ok Il 4 A FSE 4R 1
FERPET AT TP TR A O AT B0 SR RIS AR B 5514 T, T 2
B4 T s B AR 25 (Mackingtosh2s:, 1975 ) o Y305 (19 B A ] DL 2L 37 1 7 Bl
i, A2 = A N s 8] 32 YR AL R RS, S8R A O AT R 32 B 3 7 245k sz 72 A 310
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TG, I 9 8 2 B X I DA B S BRI . Saegert (1973) & 3L, AHXT T ARHHHT Y
25 BT M IR 25 5 (0 2 38 e A S A, SR X P B AT A KR I AR R 5 B R
AE ST R , DTS 2500} 3 i 16 7 B2 A %6 . Harrel 1452 (1980 )i 1t 517560044 11 28 5, X 1 2%
R TR AR AT, o R IR EY I ARE 22 R G T HRA A AT R, FF52 T 2 e &
G AP IR AZ At SRS & 0 B T IR 28 30 R B T3 2138 RGP B IR A A o M i
AR TR O T &R T BRI S R S, A IS R . FL inHui AT Bateson
(1991 )i it I - A 5 X, R RAE BT O RA T s b BB S T s g 2 1 4 , dE =
FOTERAT I AT

2. ¥ ST R BGR%ETT

FES PRI % 0 ST M A R IAE 5 | A H 2 R 4R AT L AEAE SR e 5
BETRA RGO V5 220 8 1 G ST 2 8 IR 2 R 2, BV 2% & AR 461 7
KR FEFRET AR R, T8 2 3 4l BT B, BRI 25 & 7™ A i R 8% (Sherrod FiCohen,
1978) Filulkt 17k (Harrell55, 1980 ) o HL AN, 78 i AU AL SR BE A 52, F 58 4 & B E B 4L
Ak BRI AR B A BR 8 v 27 A 7 T SR (PuzakovafliKwak , 2017 ) JESHEFAEREE i T
THPRE MR TH P R A IR S ™ S BB A e , PR B g BB AR ™ i
PP AR

3. A S HETRE M A A Ky

FESSHETBR T B3 W3 B B R R A B P, 1402 [R1 R 3 2 5 6 R ) o AL
TEA R i B AN AR AT o ATV ] TR 4045 1) 7 DS AT R A 23 B2 03 2 3 0, TRk AS
B0 R S HENT R AL 23 2 BT 25370 (O’ Guinn4: , 2015 ) ik ARk B T AN T LSRR
TR [ B A o X R B G 7E sh it S wp o] IO 2] FEsh P i 5o sh s Ry KA
P&, LIARTS B KA 35 (Edney, 1974) o (G4l 91 Lk 2 QRS AU st 2B 2 . 25 1)
B St o b B AR G OC R RIS () B OR GBRAEBT , At S b 6 B ARG Bl , AT T
MW EEIAEE T 19 SR AR 2 B2 9 1 7= 5 388 RS AR BT i 22 (O”GuinngE, 2015) . iX
W MRS T 28 12 A (ELANLV ) K Z AT, R THTHT R A48 I 25 2 1L 5 R )
EIE S B S REAE A T A

(O HERNE 2247 R A R 1)

1 A ST U B AR I 7 5625

FESSHE R B AT R 2 i HE A BRI A Y (Erogluds, 2005 ; Pons4, 2006 ; Li%F, 2009 ) .
CARFFE & B, BN 23 (Rl 2oy R T AR 26, 1B A TR B 2 R B I 28 (Li%§, 2009) o
TEPAES AR T B 2 M Bz BT AT, 25 50155 K TH 8 G T2 UG sk R 4 0 A5 A
R B RIS 9 0 50 T BT B — PR & ORI , U= T LU %I 9837 5¢
MISEESRE . LN, TsedF (2002 ) & BUBIHHHT 54805 10 955 B2 IEAHOC T 2% 4 i i B AR R ok
FAKTELF B 0 B, U IR BT AR, T R G DA s TR PR B S SR BT A ER
BRI 938 024ty IR R 7T (0 2 2 7 A B IR R T4 (HuiFlBateson, 1991)

2. LSBT R A M 2

CAT BRI 4L S ETACAT ARG ST 2% 8 5 i B (R DG 2R, Bl REAR AR i HL T
DAPEHETY 2 528 0N D E 8l 48 8 R =2 5 8 (Huang %%, 20185 Consiglios, 2018 ), M
LFE A HLHIE A T 28 P AMEE O3 A DR U P R IR B 1450 2 4 A PR a3l 3%
P S RE R TR BB (Mead%5:, 2011 ; Wan%5:, 2014 ) LA, 114 B & 1 1) T4
300 A A AR DU ST T B, R R A B Bk R S U A A i A ]
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ST B EAT N PERAE , LU AT 24 75l A 2 T N RRIE , BRI 2% 8 25 S A A
FREX 2R R94CER 5 (Fournier, 1998 ; MacInnisfllFolkes, 2017 ) . & F 1t , Huang 5% (2018 )ifF o8 & FEL,
EPEIREE T, M2 5 S AW 9 3 B Bl B RS T, R AR i 3 s 75 SR AFAS 2]l
JE R T HEATIRRD T B SRR vt R, R A AT DAV BB A G2, TR B iR
B s R 28R AT BT BT, BT AR o] DR BB 2% 3 54 B N S B 3y, 2 5 11 A
53 TE IR (Consiglioss:, 2018 ) . FH T H Y M EE 25 30 2 A P8 BB 2%, o T IR AR,
TH A T SR LB B, 0 43 52 B 2R L R AR A T

M., HSAFRNBRIER

D2 Rl O W1 N S ond [ i g iy AN 25 1 35 = S R o1 S P S R U
fiF o FE 25 [V 2 JBE I, 76 W 9% 0 B BN AL & 0 57 S Bt 5 2% 5 (Harrel 145, 1980 ) g1 2% Ji
(EroglufiMachleit, 1990 ) i34 A i 2 e o I8 A8 7 53 & BRUBR N 2% i 4 B4R M R 5% , IRl 42
S S ] (Hui i Bateson , 1991 ) 2 () #5 %% BE 2 @A HF Y Setke 55 14, FLR g 54k I R W
10 RS AR, PR B A R 5D ARXT T 5 AL SRR A3 DG R LR I DR A A 25 5 1T
RIGHER R AT S ARX R 2 | TR AR 4304 B i A e it S BT R0 it SRR &

BRSSPI ET PR AR SR M T 1, (ER I rh IR DGR R I Y, BT 23 S50 o
HHR AT E 5= i R I, EAE 2P R i PR R T, 4+ 2 PR B R0 AS S 52 53X i el
FARFEAE A5, 5582 A2 3K P O 2R AR5 ] o AR SORE PR R 3 1R B RRIE B0 285 BB B I RRAE
W B 0] ) 6 R G BT LA Z R DG 2R TR 5 2 A S ETE 2  S AT 52
M A SR — 8, B SZ B B R R AR 43 2 0] 5C R (2

SR BT LA RRIE B — 7 TR 288 A N RRIE B2 o A F 8 R B, 1 0 X B
JEA T, 7 [ 45 v 5 L 2R AT, P L L MR B ST £ (ErogluiMachleit, 1990 ) . Pons il
Laroche (2007 )ik & 8 T 1 9 2 15 S SCHUHEHIFRES 12 o in & A HE 85 VG B\ AE (] 4598
T ARG BEHET  BLAL, Stokols®E (1973) W58 & B, ZEFEF 4 0F T, Bl fth A B 25 AP
WHAZ WA R, IF B S A T B A, A58 R B, AR Y B 3R a4 1 A
A LA ST 78 [ R A A A AT B AR R S AT B R A 25 22 (Holland 45, 2004 ) . Huang % (2018 )
#£Amazon’s Mechanical Turk [t 5 , Set Bl iy A 3R A KT, Z 5 2R plAE —A4~
H O B S, R 5 S A R 2 i 3 S5 SR R B, A S R A 3R R E BT A R
FEAEASTRES () S5 AT BE SR A S AR A . N St ST v i 44 MR EAR A 1T i
XA TR SR = R o LU AN 9 35 BRI 30 9% 28 R sk i) S o) A5 PR R0 P RE X I BT 2R 0% T 10) 55
FEAT R HE AR R s ) o (H2 C AT AR XX T SRR LA b | R Seib o vl LAiE— D IR AFZ
o 55— 7 TR 7= SRR AT (R R o 41 S5 BT A0 A B B AE R N 28 K DL Mk 2 T sk
I, P RS A A AL S T BERE AL S P ET R BUAT S R e, AR &
B, ZEPRET BUIREE T, ELA AR 2 MR A6 R n T DA i 9 1 G A SR T 2R G
JA 7 (Huang%%:, 2018 ).,

HYRIHET 53 22 0] & FR (R 52 BT A3 2 (A1 56 R EELR IR PET TR BT Hh A5 A%
RUBNGYIRR I, NSYIRXREER D Z DR A I8 AL, Han & U,
PRI 7 3 B R ATT S BT A5 N 2 [ 1) 2 R 6 2R A 70 B S o AT THE BB ER 58 Hh 1 2 1 AN
32 375 8] BRI A 52 ], 37 BB EAR S HOC R 52 AR S JE RF AR 2 (B2 A s
BAERZR I B A [ AEEBR ], A Tt 25 BB HB A 1855 o 1N 24 B 1 2B A A BREE A
FEME T, PR A B T B T AE P AN BT (Huang %5, 2018 ) o R L , S 8% a3 =22 ] A 56
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, AP BT RN B RS R B NGB RPN #B 2 W B 5 I , R TS0 1
AT ARIEAT 2N R S, AT 1] T8 B P A A B3 37 SERP R VRTINS FHE PR A B3 7R
o ARSI B 2 A1 B S N, A T R B S 2 i) f B LA IR AT (Glick 4, 1988 )
[RIRE  FEPHETAOEREE T , M PBF B0 AN S T RS, AT SE AT ) 45 T9U835 16, o
Fe L AE ih (Maeng %5, 2013 ) ; 24415 A4 2 (B B Az I, A T T0) i he A A AR 2 I 25
5 TABF RIS, TR AE NS B IHEAAAE I, BT WA B A A AR
B ETEPIBT R P LT BB TEAPIBT ST 27 A B A AR AR, TS A 55 T A — ke Ak
THBRIIRIGE, WAAFE X U0 (Huang s, 2018 ) .

F. HESWFRIWEBRIT AR AEIE

YER—FiE WA G 4t S T2 A el s e T 2947 S AR 7 X4 T 2 3 A T 3B (R 155
B, AT 125 1) & X SR T R 7 A A 4 R E, I AR 5% TRl S PR B R4 1 43 o A LA
FIRIFSE , FATT AT B 25 15 2 S AT T A 2 T 4k 2 3 2 a3 247 o0 B P ZE AL
@SR NP ZZN

(—)IH A B2 N

FE T BB RN 3R 40, AR SC SRR T A S BT AT R AT AR e e A S
B A B 1IN 26 SN 23 B RZ WA 2 8 6™ b R RPN o 1 25— N AR e T 348
AT LUAS B IFGEE DAIT 26 25 T BEAR AR BT A T T 9% 38 04T R o I — NI RGR G N T 2 AR
ZXWARG I T ISR —F 2 S E B A TRE T DGE s KSE-/ . A i brifs s 240
AT, T Ll i KT RS A A R e k1T (ShivATFedorikhin, 1999 ) o I ZK - 1% 45 Jin
TSI T vh sh RE %, A FH A D RS A N8R A sh & Az 5 i i K S B BN T 236 T2
P, 2L WERR R PEAR AT B A A RS BUE SR RPEAN o R, AIKOF A T4 219 46
I, T i AT B N T3 2 A B B8 2% (Hock AT Bagchi, 2018 ) .

PIEF B8 25 B35 | AR ) 4 SR B SOV S5 4, ki X AR B4 T R AR BN T AR 55
52 AR L AR S o B AN AE BB (4 K 42 b iR AT R 45 B MR 3] 4 14 7 46 AL ) (Evans il
Wener, 2007 ) 31 H., 78 5 A 26 B IR v, At i ] 7 A T AR A 45 , 58050 BT 55 19K
JEH 2= (Langerf1Saegert, 1977 ), ££ 75 #5145 v DA B A b 78 ) 06 B 10 T R AR 2 i R B
P I B X 2l 25T 5 B %) s i) Sl 1o 175 4 1 VR T 2 A2 19 (Erogluds , 2005) JF5E &
B, FEHBT R T BRI BT T LU ARG 45 , PR R0 o 3K BT 10 s R 465
NI 5 BN 25 T 4 B S T AR S 28 , DR T 2 B R BT 0 i R 465 R 258 ) s Tl e 7
TR 2155 28 R R RS A 2 W AT (LisE, 2009)  FEF BT I BREE L B TS 48 &
ge o T, R TE 2% A T 2R 25 5 52 B3 M) o B8 57 ar R B AR B I X APV 9%
A HAEH (MattilaFWirtz, 2008 ) , B 2 #1435 5 2K B 8Ly ™ i (Hock FliBagchi,
2018).

(WP BN T

FEFIEFIEREE R, 15 B S far i K, T 3% 8 6 A s R B3 A5 Bt A T B0 TR HILH] s 2
F o AT BRIS A ZE S BT 0 B b 1B 5 AR B B R A A s R BUE B R LA
(Milgram,1970) , PRl i MALE ST B9 PAEE T 58 AT 55 B B4 5 5300 o TH B 8 ST B TR B (R IA S0
T HLHI AR — A R T, TG 2R B AW SRR AR Z A HIN T3 b, i Tl e
A FR T A R AR DT, DRI SR B A B SR X - S BT A T ML 264 T
B3
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1. FEHIES

FEFIE AR T, T AZS BN R 28U T 32 2R S, AMA TS B O 1T, Joik
56 B OIS Bl o A AN UL, PREE A B A AE 23 BN 1, DA N A )
(SherrodfiiCohen, 1978) . B HR UL, FEFAEF IR EE o , MR TGS 747 8h_ LIS JE A AL b # R
TEHII TR

S S R R R B AT M S R A Calhoun By “3 45 5256, Calhoun /1N (1 B S
XFG2, F0/IN 1 BRUBCAES 04 o () v, 85 SR R B0/ N 1 B S 50 I I % At Pl a2 1 T s il
Pl i B (Calhoun, 1962 ) o Z i , 4 N TARSLIR AIZ IS , $2 Hh TIAFIIE RIS, IF
T S SRS IS UE T 25T 2% B BT A IR AT T, AR T AR T S i v i A k2 O £
JET CRPZE A L X BT AT T — 2 i) , Al 58 BT 55 9RO 38 44 (Langer F1Saegert,
1977) o U FRAWF ST E— A ANAAT 55 MERE | & BITE 58 T BRAT 45 B, F T 55 78 R A
R, TE S0 IR AT 55 1T, 12 9% B A S B AR A A 55 58 IURICR, , L g il v A
Y511 (Sinha#1Sinha, 1991) . 2411 , Hui Al Bateson (1991 ) BF5¢ & B BR H. 20 AT LASE & 7 2% 2 1)
PR, XA T R ™= A IE VR FH o S0 2 8 BN 2 [ O T DMSCEREE , Al T4 il B ot

i Tl A3 247800 = 5% (WegnerFfllWheatley , 1999 ) , Rt 25 46 21475 il ke
I 32 B g, AT T A MR AT R R R 4 L E% (Langer, 1975 ; Whitson il
Galinsky , 2008 ; Kay4§, 2010) . RltL , ZE AR X FAE ST AR 5E f IR 20 24 T 0 i N FEAIL
HlEBA B TR 2 B A 75 2K o Bt , X438 9% 3 BN AN AR B B AT 2538 i 2 A ek
F R SR IR 52 i R (Levav I Zhu, 2009 ) . 25 7] 7 I 25 AT B4R w2 5 25 AR A A () b 4
PERT R, AR F s AE T il AN T80 A28 [ A e, Al T2 e 200 R EL (R 2R 78 5 10 24 Ak
Bl 5 AT T B B AT, AT 2 B NS 32 ARAE, BT [, BRI 2 e b R
iR R B OS5 AR (Xu%,2012) AL DR 0 N AR 8 15 R F T 2 — . 24
ANAKIY) B BEAZ B R, AT RE Sl i H BSR4 T A 3R (de Angelis?s,2012) P58
RIS T, AT AR T4 AE T8 1 45 (Consigliods, 2018)

2. HIRIETT IS

FRYE B IS, AR T PSR AP S, — PR o T 1m) , 55— Rl FRh 10
FETE T 1) SELAE () MR TE HEA T HR SR, B 2255 SR 2 2 M RS M o ARG AR 1 2 1) A~
A T T AR R 2RI B O AR N AT R TR AR e AT R
(Higgins&%,1997 ) LA A 5E O, > A 25 (8] 32 2HRAL 23175 & B AR A RS T2 o L an, Iy
M TAEANG HTAE STEP NI AN, IR T 2 1R 46 178 AE P E RS,
NATTRTRE 2R T HoAth A, 8% G A A2 8 H 51 (Evans AlTWener , 2007 ) . Maeng %5 (2013 ) A M3 $7
SRR IRLRESIAIL , 2 TS 500 9 8 BN e Bl 4 Rl 7 i, 7R BN RIAE SR A T 55 B
B, W25 5 52 2] B 3 AEZE B A2 AN L, Maeng Al Tanner (2013) A5t —2 &
B, 101 36F S AL T BORE 8 P ARl T SCHB A RS L BT I BB 45 2 VORI 1) Tl sk R 4, ki
e AN AR AR S BT 1) 2R FH 90 977 3 1) ) S =X, T B SR b B 2 b o5 TR e AR
PE ANBF IS 9 [ T A IR BLAE N A% SCAT B, AT WA 385 Hh A 7= AN B 2 S A
EMA% (O’Guinns,2015),

N HERFRRWEHBTHRERE

(— LSNPSR E IR R
A KAt 2B AR TEN E B S B B BB 7 B S IR WA SCRT T AT S 2R, 41
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SARB B RRNAG IR BN RN 247 KR, B oK A RIS SR A S

ELRTIT T, — T T R R b el Ak 2 1455 70 St O T R M . Sk T g B R ) £ T RZ )
TH 2 E TR B P PR 85 vh & 8 3 78 4 0 S S 0 g S B[] LA R AIG 4 5 8% (Harrel 155
1980) o i Ji5 o AT LASE 5 2% I 53 T35 B9 2ok R AT 2% 8 AE AR TR SEA 75 AR 56 21 ity At 254
R (MattilaFIWirtz, 2008 ) , 557538 10 A\ 48 i >R R AT 9% 2 AT I I 4 , 0 4 = T o 0 1Y)
TR RE S AN, R T SR B ) TR A HE R &R BT R IE 4 6 07 S s I,
UL R RN T AL ot R DV AT S Ao 7 ) A SR FAEC 7 i B 4 57 8% (O° Guinn %, 2015 ) o #E 234
BSOS T2 R A 15 %8 5 T P AN BeictA e & . B A WA R W, IR AE
22 11 b B P AR R, SR T S R TR A A e R Hen , B S AL fb
i R M TE % 4 B ARE vh 2H S 17 TSR (PuzakovafiiKwak , 2017 ) , B A L ZE R Bl X
EYNIR NGO N=E5' 9 Gl IR N IVAL A SIS E VYN fay v

T35 T &AL S BT B E BN o th 95 5% B A e 2 UG R A 1 15 2
DR L BRI A B0 1 45 9% 3 BT, LUV M AT, T A B 4 & B 558 A 18 11 5 05 14 %37 R 3
T FEN DB, A AT DATE S A8 PR S AR (AR 2 = IRl A FE B e, T s B IE
AL, 24 A5 BB 2 20 5 L % 1 A sh ik 45, LA 2 Tt — i 4%
Tk H FHL(Kemp, 2017 ) X R , FELR N 255 S Wt 56 7% sh s £ B RS st e AN [ i 91
B4 55 A7 BT R AT LA & AR I B RO 9T R B, A S B T LR T 2 & 4y AR LR B R
TH A TEPHET 1 PR BT 2l 1 4 SE AR 2R PP R HE B R AR B 4 il /8% ( Consiglio®% , 2018 ) . 1X
XF Tl 288 5 A PR e A B A 254 T 250 , Huang 55 (2018 ) & B 5% (1 BR8]
DARERRE 2 3 5 7 5 I SE &R O A i T R SR s VR B B R R R
Al AT DA s R 5 AR A TR HERE AL, MR BITH 2% T AL SRR R AR B, PRI A DG
BTG S5 ERSEBOR RN 28 B Sl A8 v , E Tk 20 B B TG SRR RO

(Z)ASReMg e

R FNHEIIBE O AT TP 2R RIS B TSP EHE S — sk
B S AT A IR AR R P i PR A, B0 SOk e TAL S PET S
BRI S8 AR 22 JR B 10 ] PR3 — 3 A R AR AR AP AEAR 22 1 11 AR S R A SR F
FEAT AR LT LA T »

1RSI L S P08 0 R A 1 b

KT SIPIERITSE , B AT 2 TR AR I XTI 9% 3 IR AT I i 2 i 9 B AT
B, FH EL AT BT G IREE , P55 10 858 23 (14 2% 4 o 2 b e R S 42 42 5 ) 1) 7 i (Maeng 4%
2013), BEFEIN 24 & 0 £ K % BLAY P2 & (Hock flIBagcehi, 2017 ) , 55 22 3 FoR ZREAL A i
(LevavFiZhu,2009) o fHJ2 , AN [FIE X B H 455 2 15 X 2 35 0 D SR AT S [] 1) 5% 1 W 7 Chae il
Zhu (2014 ) 7ERFFE EREE XA R B TR T 10 R , sk HE IR 43 B 17 ISR SE FTC P (R 3R, 45
BRI, RA TR A 2 b ARSI A FoA5 5 58 71 32 2 Bl Al , i 2 80 e 7 Ry
I AET PR AEAE A BT AR E R BT T, nHERAE SCA 85T 8T 5 e 4 i
BT R4 3K P RS [R] R IE X 2 5 TR SR AT R e A AN R A8 S e 7 Ak, 153 T
DL M RINIIET 5 58 B 15 . Bell 35 (2001 ) $2 31) , # 1 S BP0 9T 7 S PR T — N JE s A Rk 52
5w e, AR AR LRSS T AE S R A BT, BRI X Ak 2 B B IR N 2% 5 2 AR R
£ o N—M0E A S IR LA B R AR 16 P 91T, AT RE S R B 2 AN TR A O RN T8 )
N7 . Sng 5N (2017 )i ad — FH s Az s iy i IE B T S B E R E IR T, ARE R
B B8 PR RA TR, AL R AR e m) B 2 IS E AR R MR 25 IS AR AR B R

93



94

FIE Z B AR B IR AFEN I KPR PR 2 15 2 RE e 2 8 A D sk e 7 L an
TR WIHEIR T 2 RN B D3R o I S 2 i S 5 ] AR SR i I

2. WAL LR W T AT ) R

HAT, XA SPEEE LG R AR Hean A I BB e 9 R R, B
PR RAL S PET R 0 TubE £ A 285 LU A R (94T 4 J5 SR (Chaef1Zhu, 2014 ; Hock #1Bagchi,
2017 ) ; A A IR T 0% #R B, R0 21 8 AR R I g J ml o 2 i J T A M PR 2 A T o
(PuzakovafiKwak, 2017 ; Huang%5, 2018 ) fHJ& , X P4l 2538 , B8 R FRIS HIME LR RS L
W, FEGET A S ETX A ETS Be A b A AR AR SR BT A PR BT AR 2% Te ik Rk
T MRS, NI TRE S TR B4 R 80 £ 5, BRI ) e 75 o 2R % HLAY 7 i (Hock
F1Bagchi, 2018 ) ; i AT A2 INIA ORI i A B, 38 ok S0 6 28 S0 P — T 45080 o R B, A2
BEL i 7 22 1) PRI 2 BRI VS 9% 28 ) 22 AR PR U o, AR L2 AR A T o 4 s FL R T 2
PR A R AR B BLAY 7= 5 (Xu A Albarracin, 2016 ) o % THIHFFREE R 11 25 3 28 T [l ks S 18
HE, A RS WAELE— 5 4 . Maeng 25 (2013) B TFSY C Z5F ] T 14 B 5 ZE 9 I3RS T 4
HR A s LA ), FRIW AT B R e 4 R ) 0 it 5 (AT PR R BAES BY AR T, A
TR TR 8 M AR 25 G WS 2y Gl PSR (Sng4F, 2017) X A FIMESIE , A
MBI A —1n] , H AT AT S P LATE G i BEAS R A 285 21, RN AR A 5 R R IR R AT
JIR RN

3. AL PR ()75 A 1o FH 4k

XA SHET R SE R % Bk O A 3 S48, AR BR T 1Ak i A S5 DL
HITH R BT, R R BN A, LU AN BT iR B0 I R E Pe8 S5 20 U St In)
R 2B T R R o DA BT U A 151, 30 A R B A I A R B A L Sk A A A
XL (SamperfiSchwartz, 2013; Ilyuk%:, 2014 ) . T By P 3 IR AGFR Bk , 76 BE B 5 fis M
KA I 208 BB B MBI 5= I8 A, B P St Bt S0 BXE 9 3 i st B se e e
JUE 2R BRI 2 A M WE 2 AT BFSE R I, ZEPR BT BREE N 1 2 & RIS IR <F
MRS G L R A2 I 22 (] e BRIt 1 2 3 T 22 B R IA 3K 24 )5 FL A = . (Maeng
FTanner,2013) At , WA BFSE & IR, N BUAFTE ST 2 %07 i Y PP  Argo&s (2008 )
B, LA )W 5 S R S0 2 9 e X T R ) ) 7 A B TN 2 BLEY , Thakor %6
(2008 )t & B, 78 AF KB & 7 I, AR RR A T Ml 55 7= ff PN S5 FRAR B A RSP 5 T I
FEZSHBT NI 2 09T T RS S AT A 252 M W 2B IR T T 9 AR AR BT i A e
PR BB R BT STRRCR TN S5 15 22 B LA 21 34 5 i W 23X 6 ) A A
JE SRS IR IR R -
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A Literature Review and Prospects of Social Crowding
Research in Marketing

Shen Mangiong, Wang Haizhong, Hu Guimei

(Sun Yat-sen Business School, Sun Yat-sen University, Guangzhou 510275, China)

Summary: Social crowding becomes a new research topic in consumer behavior domain in recent
years. It is defined as the experience state caused by the large population density per unit area. At
present, the research on this topic is fragmental, and the domestic research in the lens of consumer
behavior is relatively rare. Therefore, it is necessary to systematically sort out relevant research. This
paper firstly introduces the concept of social crowding and distinguishes the terms of density, perceived
density and physical proximity. It also demonstrates the multiple measurements and manipulations of
social crowding to further clarify the definition of social crowding. Then it describes the research
findings from the negative and positive sides in detail. Specifically, social crowding can induce negative
emotion, lead to withdraw behavior, and influence the status inference. In Contrast, some research
provides empirical evidence that social crowding increases the satisfaction of experience consumption,
such as consumption in the restaurant and in the bar. In addition, social crowding facilitates
compensatory consumption. For example, it leads consumers to become more attached to brands as an
alternative way of maintaining their basic need for belongingness. Meanwhile, this paper discusses the
moderator factors of social crowding, including the view of the characteristic of the crowding
component per se and the relationship between the components. For the characteristic of the crowding
component, culture, gender, personality and product attributions have an impact on perceiving crowding,
and as a result leading to different behaviors. The relationships between the crowding components, such
as the individuals in crowding are in-group or out-group, acquaintance or strangers, also affect consumer
behavior, which can be explained by the social identity theory. Moreover, this paper analyzes the
mechanism of social crowding on consumer behavior from the perspective of consumers’ emotional
response and cognitive processing. Based on the dual-processing model, an automatic affective process
is a domain in the crowding environment, which influences consumer behavior. In view of the cognitive
processing of social crowding on consumer behavior, this paper mainly discusses the control theory to
explain why consumers do compensatory consumption to recover their sense of control, and the
regulation theory to explain why consumers tend to be conservative in the crowding environment. In the
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At last, the paper further puts forward the practical enlightenment to consumers and merchants
based on the principle of unconscious thought, suggests that it is necessary to pay attention to the impact
of unconscious thought on consumersé complex decision-making under massive information
environment of the internet, and further explores the dynamic coupling of unconscious and conscious
thought in complex decision-making of consumers.

Key words: unconscious thought; conscious thought; complex decision-making; consumer
decision-making; dynamic coupling
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end, it demonstrates the future research outlook in order to advance the concerns and discussion of social
crowding research in domestic academia. It is divided into the implication of social crowding on
marketing and the future research directions. Marketing managements should make good use of the
strengths and avoid the weaknesses of social crowding. For the future research, researchers can further
explore the subset of social crowding, such as well-organized or disordered social crowding, long-term
or short-term social crowding. Whatds more, we should explore stronger explanations for some
contradictory existing findings. Finally, further research can expand the crowding background to other
domains, such as health care, tourism, charitable giving, sports events, and so on. In sum, this paper
reviews the influence and mechanism of social crowding on consumer behavior and points out the
possible directions for further research.

Key words: social crowding; social density; consumer behavior
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