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FAE AL A 25 AH SRR ) AL S 4y, Bt S ME M EZ AR 2 2554, HA S 5CSRiF
I 5 Al S B AL 2 0 (8 SL B Y SR 4 A1) A 3 L BE s 7 (Bhattacharyaf1Sen, 2004 ;
Jarvis%§,2017) AHAE G 5T R X AE A A S E A1 b g 27, LR E 2 5
X} CSRI 3l B AL A B AL 1 A F i =2 FE 005 1) 53 o JB 3 — b e (AL B I B R AR 8 7 T &
RIS g5 £ 22 RS ER RSBHERRS SRR T2 K IRERBFF LA (R IEAL
85,2016, HHICHE F S AR A LA 5 Al 3 [ A1 il (2850 ) I E A& (RS ) ik 3=,
T AEA 2 O A8 A AZBE 1) Al A 25 AT (R AT 5 33k oK Aol A S fE— R 4t S DA 7R
A S RE A, 2 T B AR A 15 AH DCHER S 5 X CSRIF s il 4t 2 (A1 1
Ry M

UEAER , B —A Ml A 2 (B )BT i 705 S 2 A O, "2 B AT TR 5 A OG A

% 2 5 55 S LA JF e T AHSEHIESE - Morsing F1Schultz(2006 ) #2 H T Fl 3541564 2 5 CSRIG
BIAYEAR, ROl AL A5 R 3540 e 3 5 5 CSRIG sh G i 72 , A4 BELECSRIG B A5 &
FIZE A B IR ET o KorschunF1Du (2012 )48 H T MEFAICSRUFIE A& , F48 Al 5 i & 25 1 25
AHEFH B HEPLCSRATIE 23 77 A A AN BRI 25 A 22 M1 B . Agrawal 5 (2015 ) FilSigala (2015 ) J
TR 25 AH I BRI, 45 Al ] 3 o B R 5 DA 11 5 2R I 46 v 452 i A 3 ) IR
ok [R) s S B A B A A R A AL 2 (5 9 A 75 o Brock (2018 ) 38 2 X DU 5 4t 2 Bk 41 21
(benefit corporation, B} AT 74k 7 20z 8 24 22 500 H B4k ) i Z2 2B 5, A 1 I8 45 1) 2
FHICE PRI A AT 2 M BRI 2h e A € . S LRI 3B 7224 R B E 2 5
A7 B T CSRIG 30 L5 42 T R 25 0] R A e e, 9 P 0 S BRI % 5 4ol i 4+ 25 (B 3
O’Brien% (2015) filJarvis® (20172 H T R F K 2 5 CSRIG sh i+t SN E LA, s
5% 2 5 e Y B B b S E LA SRR A (2017) T HES M A < 21T
SR BN AE (20172, 20170 )53 FILLC BT A BURAE S AEE B A 0T TR 2 5 4
CSRIE I X % Al 4+ 2 TRAT A R A5 I

WL, A SCHE R GERTHL E AT M OESCRR A SERE L 30 T & — b At S (E S IR
AGHT T B —A b a2 E SO A8 4R B SR PR 2R FE IS5 AL, I e T s —Ail At
S E SO IR S ATHE AL AR SCIR IR T IR AE Ak At 2 SR B AT A S (B A T A E
HAE, R 2 5 CSRIG S LA H &, X B — il 4k 2 i () R L P s SR 55, 1A T
TEN ARG HHEE AT R AR OB E S5 M EILE] bt & 5T R 25
K AN S IS R A A i AT, I R BUE —A At 2 M E B ) R e
SEWFICBEE T — 2 (B SER

ARCHY NI 515 EB R T4 S LB IE R IR S A BIE 3 55 45 %6
S3AE B AL AT 2 E QSRR LR L, R HT TR —Alah 2 o (B e A& 4B
FIAY 55 =0 RGEMHE T A —A bk 2 M B Y F2 220K 3 P 2 5 58 DUFR /> Rk T
J B — Al A 2 M (E B Y S SR FHAS S 28 R A T A — A A S E I s
AIMTHESE X5 AR AT RE AR5 7 mitEA T T s,

= BE— i S AR OIS T

(—) At 2 E A S FTE

1. Ak At 2 (A A REE

XA S ME A E RS A A, H AT FEEA7E) SR SR o Dahlstud (2008 ) A
e SCILA B & A A S E A A AL 2 ST Y4 24 . Bhattacharyas (2011 ) fll

J - —d b AR 2 E A B T R 5 R E

/3



/4

Jurietti% (2017 I, Al At 2 (O 2 48 Akl i B A T4 S ST A& T A M (8 LA M
M, BD I A AP CSRIG shxah X 4k 2 AR 7= A B R i), 3K L35 3l 1T RE AL G4 2545 8 |
BRGNS 2505 2 B E AL AT OB 45 o [ N 3 X Al Ak 2 (0 1 1 B A A Xk T
S, BIRs A S [ A (R A5 o 5 Bl AR AT 3HE (2005 ) A KA 45 (2011 )M, b4
I BB 3 A8 A 38 i A A B B 1 16 3 Ak 25 i 255 sk, B0 1) T 3% 2 (45 1 7
FRSS , A DR 53 B (4t T AR B (5 FRR 0 PR B 5 4, DA AR S IR I AR5 AT RS A e | 14k 23
18T 1E X PSR H B RAT R, itk 24w RN 26 35 HLAFE I 78 42 45 M 20 7256 (2014)F6
A AT SN A A AE A B AT AT 2 DT Rl Al RIS AR T Bt 45 B Z ot
HF K, ERENREE T 20 AL PN B S EEY) S A1 TR R 2k L
WA, Y E TR ATAE S T R A A S (5 ) B 2T BORIARAE o AR SCF 2 Pk S
KA S E A R Al B AT S T M S AE M E R R

2. At S AR K

O Mt 2 M A E ST £ ZAFTE I TR 25 A b At & AR S T4k 2
ARSI T EAFE R = A, At S E A R T AR A = FIE (S ).

®1 flHSHEEN=FEX

JEA— B -
A HATHERA AL A e EILEI A
E AL Egﬁﬁﬁ e e N N Lo
M E B A | il (AR AT EA Al 55 85 5 55 1 15 AH G
WEBNERE | BT A ST E MtbisfEAzIH | SiES , ES b H )
SRR PoterfKramer(2011), Wilson#lIPost(2013), | Sigala(2015), JuriettiZ®(2017), 5K
T % (2014) Singh(2016) HAHH 2 (2017)

BERRUR ARG AR G SRR

B —Fh R BT R SR AR G A AL 2 TR BRSO S AN 20, Bl AR At 4
B A BTE A 3l a0 B A TR 2580 G A S SRR T S A A3 A S TR
FA A DA 2 (B 3 5% Ml 9 2 A o8 A SR RE BV , A Al o] LA S 43 AL B B 5
TE A8 1 A 55 B, R X 45 200 25 A0 G B AT AL 2 UEAE , IF Hh e B 3 AR R A A 2 M
(PoterflKramer,2011) .5 BUIR]E, 4l A n] DL 5o 63 A 25 A0 & A TAL S 50T, SRR A2
AT REPEIL A KA PRI ZA0; SR G 2800, AT B3 Hh B 2 (a2 0 (1 212555 ,2014) .

5 MR TAE SO ES A S E RIS TE S, Rt S A 8ls - Sk i ik s s
B R T S E R BE A1 2 AL 41 20T (social business )1E R —Fh#r 1)
IREMALUE, Bt oM EaE N EZ 2, BRRIEE R A LUE T BT RS0 & ek
& 55, A3 AR A 7 AL A A DR R ] g At 2 Tl i A AL S i 5 AR R 4140
G2 B Y, 5ERIEL I T I3 A& H G/ —&, e B ny 2k e
w2 HrfE (WilsonFlPost, 2013 ) o it 2 M (B A3 S At 25 Al i ask i Pt 25 [R] s e ph 25728 o
SIS A 2 O ) A B AR A X B K E PR 8V 2 1, A7 4w A
WA SRR, GRS B S T8 (B FIYE (Singh, 2016)

5 AR T M E AL Mt S E LD, Bl 5 4R 45 400G 2 [F At 2
(B AE QIS OBk 2 N F 1173578 85 S 5T A8 (Kambil 55, 1996 ; GalvagnoAlDalli,
2014) AH LA (A SO B8 FEml i+t 25 o (8 LB 58 e 20 55 W o Ak 23 A1 (B LB 8 31 2 46 )
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% AH I 28 Al At 2 (581 3 rh A EEZEAE ] (Sigala, 2015) . KorschunF1Du (2012 ) DL K&
Jurietti% (201743 11 T 5T B BICSRIE 2 (4t 2l LA 28, 2 524 A5 Bt 38 A4
M-, SEE A A 35 HBEIA TSI EME , DLSCEL S T T Ak 2 A1 gk
AT = (2017 ) S EAE A Al [R5 TR & 8 H AR AH S A A 25 40 7 ik il
G SERRANE B AR, B3 55 a2 (A B AR AT sh a2k, IR 4L 2 M 3L A
W B AR AN AT 2 DT RIS AT 2 Bl Al Db SR FA 34

(O —Alb At 2 M (A O A HE S A A

1. & —A b At 2 B A&

FEA M E LA oAl 5 I 25 AH DGR IL A4 2 (H (Agrawal %, 2015 ) HAE S5 0L TF
JEAE S M E LRSS R 25 AR A, A WFE RO EUR A S A28 Al 5 T K&
W 5E A Al A, 509 B i3 2 5 CSRIG 35 5 Ak LB AL 2 0 (8 2L A1) i) B 5 B 1R
(Jarvis%§,2017) FESE B, PEBE S 2R TH 3% E 11 24 35 MUV S 5 CSRIE 8 & B 1Y AN Wi 2
T i o Al A 72 0 SN2 E TG SR H 25 525, HAE A2 (B 015 175 h b il B 5
Y AL B S S 25 200 (Auger 45,2010) .0’ Brien®% (2015 )42 H T % 2 5 CSRINAE &, 4%
HSE Sy R A 2 KRR IR R A S TAT G 30, T DA RIE 28 (SR sl bt 55 ) $43t
PR LA HRA L A 2 ST [A)8 Jarvis S5 (2017 )W H , 2 5 CSRYE sh R & 5 b SE 4t 2
WHEAN P B 2P, BB FE IR i R) ) sk (R $E Al L X AR 45 TAE) (44 L1 5t
ik Canm 7 A 2 b A8 30O SRR R 1 (A AM T R o SR 2 5 b HAE shASTR], & 2
L CSRIG BB THE S TR —FEZ X, F2UEN T A Skt S AR, 1t 2 i S 4
r I LB G e d 48 22 — (OkazakifiiMenendez, 2017) 41, T #F— 2 Wi &
FE AL S M E A P E AR, A SRR A A 25 M) A AL S TR SRS 0
S SERH L 4 IR —A A S E B, R e SOk — R TR 2 5 CSRIE 3
FIAt M EILETE R, BRI R T b A st 2 AT H RS 540 PR A CSRIG 3, 4
AR A S E AT R

2. A —A bk 2 M AR i 2

XAl At 2 EL B RO R AR RS, AR SCHITSE 2 2B 2 5 A e TR

(R BT TR AR XS B B R TE 2 A AN AR R 53 bR ifE O’ Brien% (2015) 45 A % 2 5
C SR UL Pt 23 [ ) B 5, MOAFN BT = A7 1, X & 2 5 CSRIG 3l
e AT T R A i L 3L Fvan Doorn%E (2010) 2 H AT s S Y& = 50, YiflGong
(2013) .JaakkolafllAlexander(2014) Jarvis®s (2017 ) Lz OkazakiflMenendez (2017 V¥ il % %
L CSRIFE 443 A oI5 (B ] 488 (200 HERe K VR EEE BT I A BR B 3hT o (A dE
J5E £ ) EL )y RN (B B B))) Ak 2 BEARAT o0 = AR B —A At S E LRIy —Fh T
5% 2 5 CSRIG AL S M EILEPE A, A SCh B S 590 &8 R 3 R A
PRE SIS TR T = A

(=) —Alb A S A (A Y 2578

FET RO A SCER T AH CE S A R G, 25 6 % R A A 75 = (2017 )34 174 LA i
H— At S EILEN R B IR BT, A SC FEEPILANEAS I R R O R AT AR =
ANT7 I & X B Al A S E A B BRI A TR (B L 3R2) .

L ARSI A LB iR AR R 53

AR % 2 5 CSRYE sh AR & 4% , F5 2 Jarvis 55 (2017) (AR CHFST , AR —As ol

FEE BN 53 DUF = Rh A . — 2 % T4 1 2 5 CSRIG 3, RV % 3 i 1 Ge 48T S,

J - —d b AR 2 E A B T R 5 R E
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BRI IS T x A Ak
fegk T A3kl JE 2 T X T2 5 CSRIT 8l
el TEL UL A AL S 5 CSRIT 5
2 b P AU Lk b & iIRBZ 5 CSRIF )
e il Jo e LA S A ™ i 55U 5 1) 7 X215 CSRi 3y
I EAEER | S Jiii % 55 Al 2L 7] 58 BLC SR Bl i 1 44U 2
kLAY o LLBUAR B 3 25 Ay T 2 (4 AR CSR i 2
Sep [ZagmEwei il Jei % 55 Al AL 1A T C SR B i i B 1) 4% 2 i) 3t
_ Lt AL BB AN AE St B BEw 52 5 CSRIT 5

OB A5 BB

il se Bt S M AR TR BUE AL S 5 CSRIG 8, BB i A2k i 05 5K, Sl s
AL S M EILA]; =R BEL - L T IRAS 5CSRIG 8, A a4k F+4& T, 5
Ay SEEAE S E A, W B F < HE — oo i B RIRSR I T4 2 LR E 2577
CSRARFLE T = ,2017)

2. M EAT S ] F A a5 R 43

FEo (A TR (B Al ) 8] % & R % L BSCRAT B2 o PR, AT IR B % A
Z 5CSRIEGE Sl i Hh 5 il 56 & & — AL S ESAN A28 5 3K A VEU Rk =X
SRR 22 RIS BUEAE A T 58 5 1 — 7, il WS Al = sk 55 1 i XS
CSRIi 3ll,, W Timberland A4 “filk & 78 FR2E I H AT B 0o BLRR T 52 0 0 4 3 D745 5
HAERILBRFR I EAE A L A 1ER , 5 3L R 58 S CSRIE sh Ay i i1 A 4% St , an ey
JFEEE A B “fa—o0 I B Z2AE B TE NN 45 R RIS 5, 2017 ) 5 Wik a3 2 45 i
BB R By, Z 540 TITF & B9IFERZECSRIE 51, U010 b5 4 AR < ds R vk | 72 ] el 15 1)
W B S BTN A,

3. MRt S L At R 4

KorschunZ§: (2012 )48 i, Al 75 ZEAE BET RN ST 2815 254 70 5 | B % 2 5 CSRI 8 (1)
PSR o f AT UL JB & — Al A S A () = 20 i B 2 5 C SR 8h B 1R T 1HFN S it 1 A ok
SEERAY , I AT a3 R e St S B AR SR BB 3 B A AR CSRIG BhBET B BE
Rl R S| A R s R T o | e s S i R = RO A S R Ll b i e ST S DS NS W e S RO
fitn A A BRI HRAE N AT D S 58 AGEE S 5000k 0 4T CSRIG
3, Sk S S E IR,

=, BE—ftIHSMELXINERHEER

EA B — A 2 P E I A SRS IR R AR TR, BRI T 2 5 CSRIG 31 |
R % CSRIA L | 1 B At 23 DEAL A5 T7 I AIFFE SCHR o 22 TR AH S SCRR A4 S 5 AT, R SCRE Sk 3l
o 5 Aalb I F AL 2 M E L AT S R PR AR N R I H MR & —lk 5.3
NP N 2R PYANT7 1

() AR

VRN —Al At 2 A (E AL B A B2 AR, % A S R IL AT Sh i) BRI N R Z —,
B S 8 1E i1 7o N Ei 3] W 2\ SH 1 a1 P M S i [ 9 m~ O  NH  Ne ]  E)
B 1) AL BT P Al AR 0T X 0 T A ) M A J i R ML, L R o 25 2 T ¢
R AN R B SR B BIL, A0 2 (9 S35 ORIt 3 SO AT S R 0 28 T IR A (S 48 e
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H,2014) A AGESIHL HERSIHL At S ShHLAI 45 shAILAE , S0 (5 2 B T e 45 28 361
1% 3J) (Fernandes fllRemelhe, 2016 ) o J8 % tA 1 B i 2 5% C SR Bl Akt 2 B AL Ao, DA K
% H B TR o £ AR A 2R (201048 HY L BRFICSR AE SR JBIRLRE B FRsR 1L %5
R Z 2 IR BN % 2 5 IR 15 16 30 Y 2K 2 5 Grozad5 (2011) Y SEUERF Y & 1, B % %) 4l
SHALAY U PR TF [ 5% 00 Ji5 % C SR B 37 BE ; MattilaFfiHanks (2012 )P, &%/ 45 35l A 3t
5 23 1 1) 5 M LA S R, LSz i 32 28] o5 5 b 67 R PR 5 5 R L (2013 )35 B A f
{EDUR 0o BB D) R IR 23 s i) L R 4k 2 (B AL B3 2l i B s Mattila®F (2016 ) BFRY &
B, B ) B R R 2 DAt S BB 1 BB A o B S 5 CSRIG B A B FIFE A 70 .
UEAN B AR IR R | A Bt S0 (B 6 CSRI 3 ) e FBAIL, X 5 il
eI E A B IREEH (Jarvis®,2017) .

(ZOWHRFZE

Ji5 5 — Al Ak 2 A B A Sl b Sk LR CSRIG H 28 4, R IL CSRI H (1) BLARERIE
Rpmi § 2 2 B E— a4k 2 A 2R s R 0 H R PuE TR RS 5 0
1250 &S5RI H | ¢ F 2 FECSRIN H 1) SERAAE A SRR IE A 7 T 7E5 H
St AFAE J5 T, MattilaFiTHanks (2012 )TA K22 75 501 H 55 005 A H2 30 1 2 1 [ 52 M) B 2% 48 0 2
JE X M X A A TR AR IO 3 5 SRAL(2013) i Xt =AML A 2550 H o) i fiS 5
ML) 22 220 LA AT, 0 L e B ) 0 Ak 7 il AR G0 R B SR AL i 4, o 25 42
PRV TF R L S AR 2h 102 5 AR H AL SRR T, 2848455 (2017 )3l
it SRR R B, 15 0 5 A BE SRR EE AL A R TR AR B AR REIE 25 i AR I 2 A AT R DR
ZEHER AR RZE (2017 )48 H CSRI H A E SRR Sl 2 71 9% — Ak R 2 i fy 7= A
IE [, T e IS A Al S M A B R

(=D& b B s H 2%

Jo5 5 — Al A+ 2 AE S R B Al 8 o B s B v A S E A R, B R — 4
M B S T A R IR SR 5 Al A S L EE S N R 2 — , HOP X A
%5 A lb =z 8] ) BBl K i A 22 8] 8 LBl P2 TR B 5 ik 22 8] % BB J5 1T, Agrawal 5
(2015) AL BIRIFFE R IR, B 80 6 F AR HE 0% —A ol 4+ 25 (5 L 61 i) 8 22 R & 5 Okazaki Al
Menendez (2017 )%} 4RV HEFLCSRXSTESZ BRI FY & B, 7 Twitter i CSRIK F |, il & 540>
b Z [RGB B 8l K -l CSRAF B R RE A5 B 2743 , JF 43 % CSRIG 8h 2 5 FE Ml
Ji5i 26— b Ak 2 ()l Sk 71 T ) o B 22 1] B EC BJ) 77 T, Nambisan AIBaron (2009 )TA
Ry B PR 28 FE DL A T A B S AR 25 BB AT T A SR 25, E I AT TR CSRIG 8h 2 5
A S E IR s OB TR A5 (201635 H , X145 B4 DX Hh (14 i 2% [ 2 s LB 2 AR A (R
HA IE R AL S E SRR

QUDEZS 7S

IR R BN 5 Al 4k 2 o (B L B3 2 i ik ) SR B ARAE , JERI R BT & — Al 4 2
MBS 14 B S 2500 RIS BT 22000 o 5 B AR A T I FE LR FE DU PR B8, X & — Al 4+
S E LRI 2h A AL RN S B AT R A A2 2 VE FH o Nambisan (2002 )48 1, HEFULE % A5 7E
A AR AR B | P AR A T B BT R AT it 2 AR R S Al 1)
Y B SLB, B0 T KA 28 55 1830 o Verhagen5 (2015 ) Y SEIERIF ST & BIL , RE 0087 2% B 455 f 240
PUREL A5 BRI A 2h ] A a6 R FATIART Ak a8 3B TR A T8 SR AE , &5
308 3 O A P I PR R A 2% 1 [ S ) B — b (LB 1R EE S (2016) [ SCIERF 9T 45
R DL PRI 1 58 B At se P B P A P 3 4 w2 B SRR AIE , LA AR 565 A i 43 o

J - —d b AR 2 E A B T R 5 R E
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A B (LB T B A A 2 AR T R
M. mE—flitSMELRERER

B —Ai Ml A S E LB Sy —Fh I T % 2 5 CSRIE i (4t S B LADE L, A0
et S EEA B AR SR E AT, i mat AR AR SR A28 55 BRI 25 4T 8 55 5 [
Ao 3 23 R s 2 AN Aol F By A AN AL, SE s A AT YRR St S (B A B A o

()R SRFDKT A 55 IR S A

B R G AHOCHARSE A5 7 GER , BEAS Ml Al B3 BE R A4 2 M B (Agrawal 5, 2015 ) B % —
AL S E LA RE S 7855I H B2 B A R s AHOCHE i AP F W REShPE , 20
A YT 1 05 BRI BR S TR ANl A BT TR B R FR A , DA HE 5 C SR sl i 11 B B i Bk 14: A1
ST B B A B , SR CSRIE Bl AL S AN E RE T o — 7 T, B —A At S LA
BT D 8 32 D A 23 (R RN A B [ R, B8 iy 4k 2524 He 4 F1) 7K T (Okazaki fliMenendez,
2017) o B A B At S AR B A5 5 T IR A 1Y) 32 8 4 E S S R IR S5 KA 5 o 2 AR
FHOG R, ARG LhAis 80 25 20 200 ARt S E A RE 16 S ], g — b At 24
(B A RRAZ AT 25 I WA 25 2 ORI Al B2 5 R BIR , 5 Ry PRl b & s B & A Ok 5 4l o a2
BN B o — 7 T, A —A b AL 2 o A RE A% 1R AL AL FE B Al 7R N 1At 2525 57
PR 25 AR, T 1R At & 1A 45 B AL 16 B M S R4 T 4 (Bhattacharyas , 2011 ; Jurietti %
2017 ) o I —Am bt 25 (B A 3 A2 [l At 2 B Ak iy A R > il A ST R iR
HIIEE LR, DO & R B K sh it T st #

(OFETHIEAARDE Al A ) S5 05 % R A b AN

Cha%f (2016 )48 i, BMEZ B A ATy, 2 il S0 AR 45 M B T AP ER R 1 [RI B, DA
FRAT A BRSBTS L A R Al A9 3 R 25 AH OGBS AR ) BE ZE A LR 43, I
Bt [ 23 BT —Ai ol A+ 2 (B LA S ARSI R A (B . — 7 T, B 5 A I At 2t
{EILAE s R v, A 25 IR 25 At A\ 2635 By 254t 2t ke s A i A5 B 4E S 1A il F 2
I H = A TR R ER L TA TR U L RK R JEORT Ak 2 A AR JBR, AT S B A AR A A B $E T
(KahleFllKennedy , 1988 ) . 73— /7 T , ZE )8 % — A\ - S (E LA R A i 5 4l At st
K A SR SE G RN CSRIN H I B — R 5 JRR S AE 3hE 8l I N iRAS A — it
B AT AT R B B REER AR BN B (e 55, 2016) X Al i 5, & —Ai ol At
S AT Sl ST A 5 B ] RIS G 2R 94 8% T (OkazakiflMenendez, 2017 ), ] LA
HanR R 5 A 1) OC R BRI ¢ R M A, TS & % AR BR L I T 1 AL ot
BN AT R (AguinisFllGlavas, 2012 ; Mattila®s, 2016 ) o 5 BE[aR] B, o & — 4t 24 3418
Rt Al At 2 2 R AL O BRI AL BRI I S, DA 9 A4 I XoF £ Ml B i R ) i
W R UG AT , A A 00 2%l 2 AN B 2% HE0 3k (Harwood Al Garry , 2015 ; Jarvis %5, 2017 ; B 45
2017b;0’Brien%$,2018 ).

F. BE—EdHSMELSINEIESITERMARRE

(=) —b At A E A BEE M2

B A B — Al A 2 i (E 2 QAR SC T 5T 32 2 BT 2 5 CSRIG 3l % 5 Al fE 421
CSRXFil At 2 QP S0 T, HRZ A& —Al At S B30 A A2 i, b 5ei H
VRIS 2R X i 2 — Aol A S A E SE B R A AR i A 0, I 2 24 b TR 2 5 i %t
CSRA IR AR A2 D4R =AM J7 1 78 R GE 0] 2 A FH O SCRRAG LR |-, AR SCHR Y T i —

SNEZGFEEHE (FAEFE2H)



A2 EIL BT RIHE S FUE A RN E R MR R 25 M EILE] B A Al
FEATHESER R, LA van Doorns (2010) 42t AU 2 517 80 A 1 i —All
B EILBIBT AR BE T HESS , QI 1T

REEE SHEE Bl T3 FEHR
NMEEIL 7 B LR ey SR
AN G FE AR AT B 2 [H] Emﬁ%ﬁﬁ
i »
A\ 4
N BE—GIdapiote |
R VRN, NI, M H s .
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A Literature Review and Prospects of Customer-Enterprise
Social Value Co-creation

Jiao Juanni“?, Fan Jun'

(1. School of Business Administration, Zhejiang Gongshang University, Hangzhou 310018, China ;2. School
of Economics and Management, Hunan University of Science and Engineering, Yongzhou 425199, China)

Summary: Social value co-creation refers to the management process and action of an enterprise
to cooperate with its stakeholders related to its sustainable development goals, to identify value goals,
and create and share social value together. It has drawn more and more attention from enterprises and
been used in the design and implementation of corporate social responsibility strategy, and thus appealed
to the extensive participation of the public. Customers, as an important stakeholder of enterprises and the
main beneficiary of social value, although have the convenience and initiative to co-create social value
with enterprises, traditional research on social value co-creation has neglected their important role in the
creation of corporate social value. Therefore, based on the systematic review of existing literature on the
theory and practice of stakeholders, value co-creation, corporate social responsibility and customer
participation, and considering the enterprise social value co-creation practice, this article firstly shows
light on the concept, dimension composition and main types of customer-enterprise social value co-
creation through the literature deduction method. Then it summarizes the main driving factors of
customer-enterprise social value co-creation by using the method of literature review, and analyzes the
consequences of customer-enterprise social value co-creation from social value and other (customer,
enterprise ) value. On this basis, a preliminary theoretical analysis framework of customer-enterprise
social value co-creation is constructed, and five main directions of future research are discussed.

The main theoretical contributions of this paper are as follows. First, the conception of customer-
enterprise social value co-creation is put forward, defined as a form of social value co-creation based on
the customer participation in CSR program, and divided into three dimensions: resource commitment,
interpersonal interaction, and responsible behavior. Meanwhile, based on the three aspects of co-creation
approach, co-create relationships between subjects and co-creation process, the form of customer-
enterprise social value co-creation is divided respectively into traditional offline co-creation, online
virtual co-creation and online + offline co-creation; transactional co-creation, collaborative co-creation
and gamification co-creation; design co-creation and implementation co-creation. Second, the factors
that engage customers in social value co-creation concludes the motivation and cognition of customers,
project implementation features and social effect features, the interaction between customers and
enterprises, and the interaction between customers and the virtual customer co-creation environment.
Third, the basic theoretical analysis framework of customer-enterprise social value co-creation is set up
based on the analysis of antecedents and outcome variables of customer-enterprise social value co-
creation, and it preliminarily clarifies the process mechanism and influence mechanism of customer-
enterprise social value co-creation and provides a theoretical fundament for further research in this field.

Key words: customer-enterprise social value co-creation; corporate social responsibility; customer
participation
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