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PEATHESE AR S Z IR (MR AL AR, 2017 ), b ELAR 2000 i 38 A R AR DS R 1
M R R AR A4 35 P 2 2R R G L AR B BT T H (Banerjees, 2020 ) , 2 58 20K
B 5 T T ARSI AR O RE R R 2% (Chawla, 2019 )., JiE 32 5 BR300 i AT B U545 1
SRR N LA A ) (RussellflBrannan, 2016 ) , BEAE 4 X 43~ T. B 4k BF A1 2 1F P 4k
(LievensFIHighhouse,2003 ), T A4k FE AR 2H St 14 N B8 487 R S e 1) B2 T (it 1)
SESAEAE R TR 5, A0 e F I RS 1 TAE BRUIMLES s SAEPEAE BRIV i S 4121
AEAEIE BY T RCSE A7 M7 83 AT B3>, I ANZH 2150 Ak  ZH 407 2% 53 /4 i RE A R B3 T
TEBGA RN A IR 0 25 5, 107 AR Rl TAEA 78 (Maurya il Agarwal , 2018 ) o HH I T K, 2H

il
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TEEBN: L (1974—), B, XXX FLZFE5ERF R F B = 2HSEFEAA O 8 308, M A 57
(i Ak 4, chenjianan@whu.edu.cn) ;
B A(1994—), %, RIRKFZF5ERFRMEANRTA;
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AU TR B 2R A4 T A IRRORORS 1 28 i i 3 R AR P 25 O DRI L, 5 50 2 i) T HL
FEFNGAE 2 B AnfeT 3R 3 B3 T4 TAEBOI A 88472, B M A,

Ji 3 i i W] B AmblerflIBarrow (1996 )4 H , 22 J5 T B A AR 20 58 % FL45 S0 (1) e 1
XTGALFES MR B | 51 TR G =2 R 6T 50 TR0, i 3= 5l A R (1 25 SRR 6
KTAERSE 5170 AR UR B2 B PR 32 T 0L T T AR 58 /AT R 52 . A
TR T At 25 A [ TN N—ZH ZUDC BE PR IE S, i 3 5 R SE e 4 T 51 TR0 T AR
(KunerthfliMosley, 2013 ) F1 11 #8474 (Uen5 , 2015 ; Charbonnier-Voirin%5 ,2017a ) , 3 H.iili & &
A N—4 LU FLAE — 3 Z (8] & A5 EEHEHL ] (Davies®F, 2018 ; Chawla, 2019) SR , % T &
rnREFEA T & 0 T 54 8U2Z RIS R AFAE T BRI B iR A b, T2 Mt 2l TH]
BT AN N—Z ST L Y A R PR A IR 32 A T L — AR A 2] 0 T T AR sk i T
SRR RS T REAF AR I o 7 R T A R —AEREZR b, T AR 2 DA TR I A ) e A
PRAL B ARIN ARG 21 28 3 D) 7= A S M 5 SR AF P4 B I 5 22 DL TR 2 8 MR o sl AT
G AR R TSR 7 2R 52 o PR , AR SCERA Ae e A R A 20 e 3 o R T Btk
g4 93-S W11 ki3 5+ | /1 D v O O I =5, | A S M R ey e e 3 6 =1 [

MASHR AU, 215 51 T2 (Al 56 RIFARES e —Fh BB S R R A FEL T A
e 5 1% BACH PRI T (Zhu, 2016 ) . T EL2E B R G L SUR L — RO TE AR A SE D etk ¢
TG R 01 T TAEARAHER (25 2c 4 ) AL 40 [ 25 O a4 ), 53 TR DA T ARSI A
BRAT ke [l A 20 DA 25T A R B AR R 136, 53 T A U I BN R UR T4 48U Sy e S At
BRI 8 D B A BRGEAS SR AR 2 BT R AR L 2 ) 53 TAR 3 52— AR B TAE S T i 41
AR, % 51 T R4 A 25, g o TAEAOIL AN TR T8 o it , AR SCE | AHEU A 2
T AESRARIE, Ha 7 Jie 3 i R0 T B 2 B RN G AR A 248 2 S | 52 i) T AR AN A 1 AT B A
TERL, AR AN 5] 1R

XS T RS TAERBR TAR#OE

/]

JE 3 R B L A= R

E1 s

ARAITFE ) TTRRAE T - S A TR A 41 HH R 5 et R T B2 B AN RAE R AR S 73
BT B3 T TARRIOIP A VAT R B AN [R) R  LATE DR S0 R AL 2 A ) B i N —2H 2D ]
BE, IR AR — B A S mE AR — M SR 1 BN 01 T AR A7
BB o 5 EATHFTEAR L, AR SO 2238255 S B R DA SR 7 Jie 2 e A T Bk A4
JEFNGAE AL RE 735008 53 T T AE#OIL AN FRAT S 9 28 S AR me , A7 B 1o e it B i A
RUESE L B 52 BE (Y

AT

A4

—. BEipEMS5RIZRN

(— ) JR 32 il R T L 2 o oo TR A Ot T AR RSO AN RS A AR VR

TAEFAF R —AEA H E R A AOHE S, A e 2 5 TR A4 SRS b
AR CIN TAEWCA  TAEPREE A TAEE T ) 1 77 A 08— F 000 BRRRAS LRGSR e 4a x 345
PR 1D R FHXT IRAS A2 (B 4 e AN AR, 2019) o ik BACE TAESRAR LA I T NZH
SESCAEAE G AG RN R LR, AT B AT (< B A5, AR R AR A AR A e HAT T R
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WEEZ b, 5 TARPAH AR S A BE SR AR R RIST R, 248 51 0K A S R3RIe SRS L, &

PG BN FIERAFAE 2200, BLUCHIX R 22 B AN 201 (PMT B AR K &, 2016 BRAG AN —1E,

2016) o NS HRXT Gk, TAEIRFHERIE A R LR IS5, 5 A F AT SRR 15200 L Bk
B 5 AR 2 SO A £ U AR R 45, 5 5 MRS L S A o6

JiE T R A LS R R A P S B A 45 5 14 (Edwards FlIEdwards , 2013 ), % 18 5
KR NAZE TIN5 T B2 BE R AR v 2 B Herp, T B2 Bl e OMARIRAH SR K
W BRI S MR AR LS, AR S LS TAEIREE AT 455K T AR 5 S S e A
1A AR F (LievensFlHighhouse, 2003 ) o 3X #6777 TN T 51 TR UL S SAELE AL TS A
TEARATIE TAEARAS R SR IR AN SER , TAESAFEIE A T IRA T HE , 0 3R 2 )
FEUE L A A SR i o PRI, R S R T A 4E B BB AR T 51 T Y TAE ARS8 (Tanwar Fl
Prasad,2016).

BT S5 HA Z [ E S FEA BT LR 25840 0C R i 11 72 (Rhoades FlEisenberger,

2002) o 12U} 53 THEHEFA P Cn s 5  HRE B 5 THILS )5 51 TXF 2407 DA Rl (Can T A
DTk ST ) A B AE H (Tsui%, 1997) , A BB - 34 10 X R 15 LIRSk . TAERISIE
) G TG A4 v ) B BN 2SR 22U R BTk, St A R T2 2L N AR 5 M T . T
YERSOI LA 51 T 7 2H 21 5% T AT a7 38 1) £ €8 SE 4l (Saks Al Joseph, 2006 ) , RN T ) 2=k AN
% 7F (Schaufeli, 2002) , 764 i _E1EJ2& 61 T LA a1 4R 41 21— Fh 05 20 (Kunerth fllMosley,
2013) o BT S A By BB, 53 T 2R B TAE A5 B 0 = IR B ) 21 2 [m1 45 A Aol 72
BE o 51T FRRAT S & —Fh R R A N BPRIEaE , 0 At Sr T 2UE 851G shi /1 (M T
(Van HoyefllLievens, 2009 ; Keeling%§,2013) .2 H 51 T/ T BALE 7] LISZ 0 B T2 AR ER
R A B A5 5 Re A B iR 2 SO SR IRE (W5 | ), EE 2 AT R LR B R AL R sl
T E RIS S AT SR ) AR 22 A B i B EEN , TAE R R i R T AR AN S A
S BT Rt B 1 0] 4% S 55 1T B0 B 1 #8147 (Charbonnier-Voirin%,2017b; Sainill
Jawahar,2019) .55 LA LA ASCHE DL %

H1 i 3 b T B4 R e 4 v TARE AR i 51 T2 TARR

H2 - i 3 b T B A Rl e 4 v TARE AR i 51 TR AT

()0 AR T Lk o ot i R A 20 X AR RO RN 1 A8 7o A AR

HAEABTHOE N, 0L TAE AL RAMG R RS T R SC 3 A S E A LRI IF
REW 2 B B 75 K AR B (Pierce™, 1989 ) ZHZL A B FEMZS : — 2 W H7 AT FEX
AR HAZ BN AN ; ) —SORRPR A & SR A SO REE SR v A7 R R i) 5249 (Rogers
FlAshforth, 2017 ) o 3 19 e 25 F i J2 H22 52 25 X6 U Jass SRR ASE A8 5 5K, R T 7= AR 2 41 1 2
(RogersFlAshforth, 2017 ). FlIt , HZ B 25 I BUBR AR 046 : — i i 5 2 20 A% A H ok 4R

5 IR i PR LU R PEOY 9 SRR RT T Az B4 2 A [ R 8] 3 3R AT (TR A%

2009 ),

Jie AR T LR A B Sy B T AR LS SEAEAE A T AR A AR Tk —FhZH SV RN % B T
P B o LA 2 53 175 SR A i R A 25 A 75 Sy o i T LR 4E R Re A 4R T 3 T A2
A 257K (McAllisterFiBigley , 2002 ; Bowling5, 2010 ) AR At 2358 B BiE , 51 T 540402 [al Y
AT DU T B A 55 A8 CUNSR AR R ) , tho mT DU TCIHE A S e (CUnfE AT A 30 ) o B2 T3
Tt AL H AR ATEARR] L A B OS2 T AR S A E ML, 12
BTGB T 8 DA AL AR ) B B 0], 2H 21 3 B e 1) D T2 B Ml T AR sl S s i Bh 4

21, LA IR 20 U P AR R RS AN OG22 o DR, ZH Y A R4 —Fh 2SO RS /Y TAE BT,

JEE R hR ey B A0 ET: IR gy B T AR 5 O AR YA R R R
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TR AT A B SR TN [H] 2% 22 — (Mauno®%:, 2007 ; Bowling5,2010; Ilona%s,2019 ) , TAE
WOW AN AR T AR R AL ST R, A SRS B EY A A IR Bl 3 T DL A i, AR S e
N &

H3 . Jf 5 R T LA 33 o 18 = 21 2 A RS B3 T AR

H4 : Jf 5 R T L2 B3 o 1 = 21 2 A RS O3 T A TR

(=) JfR 32 ol KL A P 2 0 o it o 21 20 B 2 AR RO A A T AR VR

JiE L T SR AU e 3R IR RN AN 42 (Kashive filKhanna, 2017 ) o Hirfr,
GAETELE AR R AT RIRTTGIE S, 2 5 T XM SURE AN 45 & sloet S5 A1 25 AH
KBV L LLANER RGBS R AY S A9 RN G HE 14 8 # (Ambler filBarrow,
1996 )  GAE k248 B bk 25 2 2 HA B9 AR ARAE , () G B0 & QR o, 24U o e
) — B4 JE PR R B o 2H 41 A X e A RS AR 2 1 10 55 B R T A RRAE 2 2 P B AN AR 1k —
AP ZH UV R iy i) A EAS- 1 22 A0 R EYFE S (Rampl MK enning, 2014 ) 5 &, 41 21255 1 i
SEES = U IR ) B A R 32 R A LA A i 3 1 B i AP 42 (AnjaFfIMatthias, 2020) .
I, 5 T2 A b, R AE M 4 B B RE X A0 21 201 e 5 HAh 4 409 22 57 (Backhaus Al
Tikoo,2004; Van Hoye5,2013 ).,

B3 T XA 2R 5 B 0y B A% A - RS2 B A Jie 3208 42 % #H5% (Fernandez-Lores %,
2016) )it EIL L AFEWIIE . — ISR BN AL S By — D3 T I T2 B IR 6 1M 8z 2 A L 4Vl
FERRRE A0 S s 5 — SRR RN AN S —— B8 T AL AN AT AL 8L T T E A
FILHZIEN G RATE Pk 24 B A% 356 1) 8 IR 42 0 B3 T AE R IR L 82 (B304 T FL A 43 T T 32
FIVSRAR A5 18 o BRUR 114 25 57 Ll At SHe 58 v (A B, 90 A2 B3 T 4R T A FRIE 4 i 338 H RIS
BN, 7R S B LR TAERY B T RS 2 AN AR AR AT T, BT B e /KA A 24 %
(5 TTHURIARZEAE, 2006 ) o PRI, GAE AR B2 R (W L0 21 B FNZH S5 Z g e It 51 TRy 441
. (Bowling%%,2010) #% 18 [ 3K — SR A2 AR A, IR Se B B B FRIANAY IR T A S A
TR, 1) 3% shoRe st AL AU 1) A FRABE & 4120 A B 110 53 T s Xt 2 U RV R AT 24l
ZUHFRNALE] A O TAEFT Rz v, ITTE 5 30 5 2R AR — B0 & BE FA TR (Pierce
MGardner,2004) 2 22, 4141 A BEARAY 61 T3 AT 0] BER TR SR G sl il AR A T ok o ARl
X AR, AT R 2 5% TS0 i A A AL 800 1 S, 8 Rl SUN R 17
R BRI, ZHE A B B T 2 SRR 2 R T2 TAES (Vaneet filRicha, 2019 ) AR
A T8 (A5, 2019) o F G, AR SCHE HE DA A -

HS i 35 G RGN A 58 o 18 i 2 0 A S 0 01 T AR

H6: i 3 RS A2 B 58 o £ i 4 0 A S 0 O3 T A TR

=. Ri&iIt

(— ) Edi ik

AR AR 2 DAARJSR ) 456 P 508 S AL 76 i IR R Y1 = b2 A A ZE R
MBA“% G FEA T[] B 2 o T ERMBASF 50 JR 3 A 08 45 B R AR R (AR 6, , AR5 LA
TEHIMBAZ7 53 AREAS I Gl (9 o IO IR 5 376 20 70 P R T ) 2 (BESR AR 2 5 Ak 44 VRO R
W), R — e e RS — R IR BRI 63205 R4 , [mIic6024y , & (el i~ B3 i e
LA 3 CRLAE T HAERIGAEME R 320 ) o b T2 8 UE FR AR 32 W 5% TR A e
E AT BEIF AN —E, (R T A A R TR A2 R e H D BRI T O, RS R
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FH B TR s R M PP e 3 i hi o SR eV R BGE 275 A 2% B A R — By el &
2 AREN A A 58440y B AR IR RR L TR Z I L & 6 13003 ) 4 (CBLSRARBH 245 Fnltk 44 ),
WIS R 4824, B FEDNHE 51 T. A B E 3k A& HE A B TARIRIS R TARAL A D
TRAT R I, 555 — 40 R A A AR A (584453 ) itk 44 —— X L A AT S RIS AT 45 1y, B A4 AT 3K
IR R 71.36%

BRREAR BYE B T 5 BB F R 45.5% ;s AR08 )7 T, 26—30% (547.7%,31—35%
1732.2% , HAAF I B (5 21.1%; 24 1 J5 T, AR} 5 82.7% , i+ 15 15.3% , HiAth 52% (/- MBA2%
BT 2 10 L GBS At 24 B AT I 2440 ) 5 WA 40 A3 T 1T, S 5 5 26.8% , 32
EHAG534.6%, TZE AL 529.9%, mHAE TG H8.6% ; Mk M By i, AT 4l 5
33.3%, B (L) B 1527. 7%, AN 5 17.3% , Hofth 521.7% s i A 7 1T, 100 A K LA
1123.1%,101—300 A 17 18.2%,301—500 A 5 11.8%,501—1 000 A /511.8%,1 000 A L) F 5
35.1%; AV ST AEBR 5 18, 34 S AT 196.7%,4—54F 1510.2%, 6—104F 59.8%, 1 1—204F |5
25.9%,204F L4 I 547.4%.

(=) Ar i

1. i 3 SR T EAEGERE (1) FIRAEELESE (S,,) o R HLievensFlHighhouse (2003 ) HF %
B 32 T B — AR SR B S 2 1S H L D e T AR (6145 HD) AR AR 4
BEQSANEH) lin2l SR ALK AR B Al SUfEAE 2 52 iR gl Bis 3 2 A
FEH LSRRG LA T A, Fe RS v RES AR DA IR 32 T RS T EL 2 B PR A R A

2. HAA B (Oy;) o K HiPierces (1989 ) Hiil it 3R , F 2HEL H BN B4R A& 101 5%
H A8, Bl an e A rp FRARZARAT . g P8 22w e S0P A C s 1Y 2H 2 A 2K

3. TAEIRIHIER (S, ) o TAEDRAF R S e 3 tH O EA b B RR e A A2, A G i T HL i
KRBT ST & FHOY SR A R IR 2 Y, (R S8 05 S 55 (2016 ) TF & A b 3R AT ke 2%
FEAE ARATFER A By PR Ry TAE A5 8 S 4% BRI TAE AR 38, o] <R X) 24
I TAEUS N BRI B o BB 2% s R 543, 4 R B & AR R4 T UPFAf o FEAR
WF9E Z AT, 2R 20505 10134, [MICA 2500 45 16 147, RFREE 5 i TAE SRS IR R HEA (5 B Ak
FERS , SR 1 R, BT 22 DT 4169.385% , 5 WL MG R EX (Cronbach’s a ) H A
0.888 o X BB 45 - JE AF 28 35 18 Iy PR A B i T AR RAH R R IR U He Aty

4. TAEHOI (W) oK FHSchaufelifs (2002 ) 4w il (TUWES & 3% , &1 71 Bk & 7 =4 4k
EI7AE Bl FRIRZ GRS IRE L TR . gl 2= e e Sl iE4n B & Bl
B TARIRE

5. TVRRAT A (W), ) o Stinivasans (2002 ) i HARAT Ry R JEAEHL F RIS I BE © 7 & iy, 3t
INSH L Hh A B RIS R T I8 BIZHZ BRI, Uens (20154445 B b iy« st 4
BRI ED AR TR AR B ) HA A TR 7 AR =R 18 A AN A BN TR A
FIR TAE”, K A ARG A PR — B0 o R, A58 SR FH Uen %5 (2015 B FTRRA Tl 46 .

6. Tl AR it S T AHOCHF 58 AR RN R E RR T 5 20 2R R 25 i T A RS B AN
TAEfTM (TanwarfllPrasad, 2016 ; Charbonnier-Voirin:, 2017a; SainifllJawahar, 2019 ) , % [E %]
B 0 AT A A SR R A ) AR T T S , B Al PR BT RS BT
FERRAVE il As it oy, E B A% (P,) B 2K Fl K ammeryer-MuellerFll Wanberberg (2003 )
il 11055 HiE 3R, Hlan B 2 A CA SR HY) , RS TR E,

JEE R hR ey B A0 ET: IR gy B T AR 5 O AR YA R R R
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m. #FESTSRIERE

(— BT

AHIESE R AR T LR R SRR T AR S A TARERD
CURRAT R A 3 Sl A% Y 58 B L 0 R (Cronbach’s o) (B3 91)2490.803.0.910.,0.863 .0.866 .
0.924.0.8127F10.794 , 34K F0.70 , F B A48 R —B0HE LA AT ASBFSEfd FHAMOS 8.0k 4%
FERREGUEPE R 238, B FEXT BT A A8 R A TR 3 o 3 T 45 SR AN 3R L, - Rl A8 5 H At
BERUA L, A RE R R A A A U B 4880, 1 /df=2.517 <3, CFI=0.965 . TLI=0.943 \NFI=0.945
¥1KTF0.90, 3 HRMSEA=0.058 <0.08 , i3t A 245 2 2 [l fE % [X 4

F1 WIEMEFIHER

Ve df r/df  CFI TLI NFI ~ RMSEA
I\ T (Ses L, OsesSss We Wors Pr,Co) - 310619 96 3236 0948 0916 0.927  0.070
LT (S L5, O6sS1is Wi, Wonss ) 234.094 93 2517 0965 0943 0945  0.058

INF (St 5,05, 14, Wi, W Py ) 401.462 99 4.055 0926 0.886  0.905  0.082
TN T (St s, OgtS,, W, W Pr) 475592 104 4573 0909 0.866 0.888  0.089
VU F (St Les, Ot S,s Wit WouoPr) — 579.414 108 5365 0.885 0.837 0.863  0.098
=T (Spyt L, Ot S, AWt WoroPr)  697.468 111 6283 0.857 0802 0.836  0.108
T (St s, Ot S, Wit W, tP,) - 841.144 113 7444  0.822 0759  0.802  0.120
R F (SpptLest Ot S, Wit WouitPp) 1344145 114 11.791  0.699  0.596  0.683  0.155
S SRR AL ; 1= E A T B Oy =2 A 5 S, = TAERTS B =T AFAL
A5 Wo,= A TR 5 Pi=E B A ; C =7 VR R FIEAR 1+ RN RIL G

()i mZE 8T

S T R R U5 R 25, ASIESE SR FH A ) 1] 3 i SCHE 20 2RI R e R 2 5080 o oh 1 o A
T I AR PR F FR RS, AR A R R 22 o o0 T ) R R 2 A TR 560, K e = B
TEPELERE R B S T EAELE R 2 A 25 TARIRAHER . TAEARL, . R8T RN 2 sl AAS 1)
B 2 B4 E BISPSS 20.0 P17 BA P Z N F 0 o 45 R R - R JEsE Z i s — A FrY 2
Tl }25.687% , 78/NT-40% I FARHE (PR , 2020 ) P TR IR 22 A8 e i il v A W 4%
RFAPIR , N HE PR (RI7E L AR B in—AN O ik R i ) 19 B 5 A TR B0+
P F-E R AR 25 G BRI T i i 45 S8, TRIVR R 22 5 A8 2 U BIF 28 4538 1 T 54k

(=AM

W27, Jie =6 AR T LR 2 B S 2 20 [ 2500 35 IR AR 96 (7=0.282, p<0.01) , 5 TAEFRAHER
3 A5 (7=0.546,p<0.01) , 5 TAEHQI &35 1IEAHDE (7=0.452,p<0.01) , 5 O #4780 B3 1E
AR (7=0.372,p<0.01 ) ; Jit TS MR AE MR E B 5 41 20 A 25 8 3 1IE A ¢ (=0.235,p<0.01) , 5 T.
VEDRAT R 3 IE AR O (7.=0.366,p<0.01) , 5 TAEHIL 8 2 IEAHE (7=0.330,p<0.01), 5 H 47
R i 2 TEAR G (7=0.320,p<0.01 ) ; L A 85 TARBOIY 2 TEAHDC (5=0.526,p<0.01) , 5 F
1M B IEAK (7=0.319,p<0.01) ; TAEIRIHERS TAEALY 835 15 M1 56 (7=0.639,p<0.01), 5
FURRA TR B IEAHOE (7=0.416, p<0.01 ) o 3K BEAF Sk 25 S A BB S H2 138 T 0028 e ~c 4% .

QUIpISE 5L

AHFFE R FMplus 6.1253 516 560 AH AR5 o 1558, #4 78 S 5000 4544 7 R AL (&I 207 )
TR TP AR 2 VB Al A R AL AR R % B AR AR R 2
T iy BT L 2 B X T AR AR A R AT S B B3 I IE [ B2 (8=0.209,p<0.001 ;
£=0.266,p<0.001), Ji& 5= 5 G AE 4k B % T ARSI AN D BT R B9S2 PR 8 2% (5=0.147 ,
p>0.05;4=0.142,p>0.05).,
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xr2 TEMHE REESHEXEST

5 BE M SD 1 2 3 4 5 6 7 8 9 10 11 12 13 14
1 S 04550498 -
2 A% 3.5280.846-0.264" -
3 % 41260426 —0.020 —0.019 —
4 WV 2.2040.935-0.23370.496 0.052 —

1k - .
5 2.568 1.508 0.185™ 0.103" 0.009 —0.063 —

PE 5

&l 0.096"
6 AL 3.180 1.614 —0.080 0.075 —0.020 —0. —0.048 —

Al - - -
7 g 39891276 0025 0.007 0.035 ~0.15870.1497 0.3777  —

8 P, 3.7780.443 —0.11570.138" 0.033 0.245 0.038 0.007 —0.104" —

9 I, 3.3300.541-0.160" 0.045 0.157" 0.142” —0.008 0.035 —0.12570.366"" —

10 S, 3.5830.552 0.009 —0.057 0.119" —0.028 —0.030 0.158" —0.041 0.267" 0.536™ —

11 Oy 3.8200.453 —0.090 0.163™ 0.072 0.344™ 0.024 —0.105" —0.105" 0.596"" 0.282"0.235" -

12 8, 3.3830.706—0.1707 0.113" 0.169™ 0.265™ 0.007 —0.002 —0.085 0.493" 0.546™ 0.366" 0.497"" —

13 W, 3.6230.542—0.158"0.257" 0.139™ 0.367" —0.040 —0.098"—0.155"0.514"" 0.452" 0.3300.526™0.639" -

14 W,, 3.4410.606 0.031 0.062 0.046 0.036 0.069 0.084 —0.119" 0.304™ 0.372"0.320™0.319™0.416" 0.367" —

T N=451;"FRp<0.05, " F/Rp<0.01, " F/R"p<0.001 CBUNASE ) ; = sk AHE , Sp=Ji T 54

TEVELERE | L= T 2R LEEE , O =t A 2, S, = TAERIS I, W=TAEROI, Wo,= 474

I \

T N=451;"FR8p<0.05, " FEmp<0.01,  FEmRp<0.001 (KL )
2 EPMNEBHNSTER

BERY QY L s RNt ORI EN IR I i sy R RN R - S I e 1 R e e ey i
BB oAb AR 2R B, IR 3BT /R o i 32 i R T LM 4 e 0% B 3 4R T TAE AR A9k (=0.641,
p<0.001)FIZHZ F %.(p=0.184,p<0.001) ; TAEFRFFERIN] 5 2 3K 5 T AEAOI (8=0.284,p<0.001)
FIIR8AT R (8=0.207, p<0.001 ) ; 21T 7 2l i 242 2 TR0 (8=0.166, p<0.01 ) FT 17547
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“Interior”and “Face”of Employer Brand: The Effectiveness
to Drive Employees’ Work Engagement and Word-of-Mouth

Chen Jianan?, Gu Xing', Cheng Shuang'

(1. Economics and Management School, Wuhan University, Wuhan 430072, China;
2. Research Center of CIURIC, Wuhan University, Wuhan 430072, China)

Summary: Different from consumer-oriented business brand, employer brand is a brand
established by an organization as an employer to attract potential employees and retain existing
employees. Since employer brand is put forward, it has gradually been a hot topic in the field of human
resource management. Aiming to manage the perception and views of existing employees, potential
employees and stakeholders on the organization, employer brand becomes a powerful tool to drive
employees’ work engagement and word-of-mouth. Existing research shows that good employer brand
can promote employees’ work engagement and word-of-mouth. These studies reveal the outcomes of
employer brand from the perspectives of social identification theory or person-organization fit theory. In
essence, employer brand is the relationship between employees and organizations, which has the mixed
characteristics of instrument and emotion. It is one-sided to understand the instrumental-symbolic
framework of employer brand from the perspective of social identification theory or person-organization
fit theory.

This paper divides employer brand into two dimensions: instrumental (tangible factors, such as
salary and working conditions ) and symbolic (intangible factors, such as employer image ). Based on

the exchange theory and the identification theory, this paper reveals the influence mechanism of
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employer instrumental-symbolic brand on employees’ work engagement and positive word-of-mouth by
the survey data of 451 employees. Mplus6.12 is used to test the hypothesis. The conclusions are as
follows: These two dimensions are not all effective in driving employees’ work engagement and word-
of-mouth; Only instrumental dimension has a positive effect on work engagement and word-of-mouth
by improving employees’ sense of job acquisition and organizational self-esteem, but symbolic
dimension cannot.

According to the above conclusions, the practical implications are as follows: First, to increase the
investment of instrumental brand is the key for organizations to try to drive employees’ vitality from
employer brand. Second, both sense of job acquisition and organization-based self-esteem are the key
factors to win employees’ work engagement and positive word-of-mouth through instrumental brand.

The original contributions are as follows: It is revealed that the instrumental brand is the key factor
to influence internal employees’ work attitude and behavior. From the perspectives of exchange and
identification, this study provides a more complete explanation for the influence of employer
instrumental-symbolic brand on employees’ work engagement and word-of-mouth.

The limitations are as follows: First, for all variables are self-reported by employees, the reliability
of conclusions is easily questioned. Second, aiming to reveal the influence mechanism of employer
instrumental-symbolic brand on work engagement and word-of-mouth, this study makes an investigation
on the mediating mechanism of the sense of job acquisition and organization-based self-esteem, but does
not take the moderators into account.

Key words: employer brand; organization-based self-esteem; sense of job acquisition; work
engagement; word-of-mouth
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