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B P A A R I T LA IR IR X — A, FFIRE T C AT R BAT AP R A Tk, A
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TH BT AR A B — e A A B B 73T R B, I S B AT 2t B R R
f BT RIS, i BB AR TS (Higgins, 1997) | H R AHH S (Markus FlKitayama, 1991) fi#
FE/KF-211E (Liberman M Trope, 1998 )45, 7E [ PR Al ] N 22 AR RS 2] T K& OCHE T ig FIZE
iR AR, XU BRIS T A RE M REAS SCER BN AR ZIH Be A, 4, 1h3 2 A8 D4R (vs. 2400
WIS 7 i A B ER 2 (R 7 it D 2 L3R 5 91 2 3 B A & SO A S5 R UG  5 TH
WAF TR 1 B Y2 R AN 4 X ﬁbﬂ%ﬁﬁfi@%ﬁ{ﬁ%%fﬁﬂ%%ﬁﬂﬂmﬂ
AR5 (meta-cognitive experience ) i4K 4 (MenonflIRaghubir, 2003 ; Song fllSchwarz,2009;
Cai%¥,2012;Kyungs%,2017) R4 , 2 2ol HAR S 28 40 & W LE B AR5 2 0 IA JIAR 55

Y#ks B HA: 2019-04-20

ELWE: PSR AAHFLE% ERA LT B (AR %) (18LZUIBWZY007, 16LZUIBWZY012) ;
KA RAFEAE LR A (71832015,71832010)

TEZ BN XKk (1985—) , %, 20 K 8 1 S 0%, M4 4 57,
EEM(1985—), %, ZM K FEFEFRHIT GAREE);
& #&(1985—), %k, ZM K FEHRFEHIT,
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AT A 2 TN AR GG R TIP3 2 A T A 4 S B S 7B B AR R ST TS
AT DU R WP L B A5 23K BE 2 A R £ R EEAR ST 1 [R)

BRIE IR A) R Sk 0 B A L O 199 14F JC A AR 6 BT 93 14 S0 UK % 22 —Nobert
Schwarz&Z 3 T A1 KICINAWRLS () SSUERFR RS , S5 0TI IR T sAHIAR R . 2 5 , Nobert
Schwarz 720044771 3% # AT I S AUR I PIICP L & FREFB A4 T I0 IR I X R 25T
T O BRIAT M AIVEF O TR AR JCP_E B T = R &1 %) Schwarz (2004 ) AT £ W0 55 A AF 58 % 34
(Lee, 2004 ; Huber, 2004 ; Pham,2004 ) . 3 2201944 H 5 H , Ak 2# AR B 7 Schwarz (2004 ) 18
LI HEET 18TIR X R 2R R OUHEE R O A BS TN AR R T K5t

UERFSE B A, 7ESchwarz (2004 ) Wi A LA 1 S TARZTH 2 B AT A BRI 0058 o0 32,

TR AR AR A AT O BSR4 (imagery )55 o SR, 324 [ B B 51 2% SR ] 9 8 B 2
T8 R L2 B R R SR A #E Schwarz (2004) 1 AR, FF IR BUAHSCISEMF R oA EOR £, T
ELAEA 1A 3R A T PR 65— BAR B ST AR S (i, B SE AR AR 1, 20165 B4R
2017 ; PNEEFIE I, 2018 ) o FATTHH A SCREXS [ A B B~ 1 AT A RO LA T BE 22 Ay 5
UERFFE R BI0A% 51 E R

=, TAREEREFSNA

(— ) TCIAJN B HAR & 5

TEAN BT ARG A& 2 1T, e/ 440 (meta-cognition ) . ] 111 5 2, JTGINEIZFE
PX E CHNE s BT, R AN AR B COAG shid A TR EIRH R A A & E
B T AMARY H B AE S (E VR, 20045 Z254745, 2007, 2008 ) o TEIA X — 448 1 38 [ & 0 2R
2258 FlavellZE20 1 20 7045 AR 42 1 (Flavell, 1976, 1979 ) o Flavell (1979 )i\, JTIAHIZ A RTA
TG A ARG AL 3 DA 0 JEIN VAT T NEIAR S | AR AT 80 (BRI ) o LA
2 ) X — NG B A ), AR 2 ) — R R, 2GRS H C B4 81 T — 258 AR
GINFIATR ), 23J8%az 3127 2] 3 SO H T R o ) R X R 25 2 R OTIN VAR ) |, 242431 1 1R
TR IR Z2 0, RS il 0 1 2 > H AR T 2R BT 80 o 5 2238 i — 0 HE i T Flavell
(1979) AW, , HEEUS T 38 ST A & TRV AR ST AR S Aoe AN s i B A
TE SN W AE T ) 3%k = KR (AT, 1989; EVRG,2004) . H AT, JCIAKIAL & JCIAFIKIE T
INHMAR IS FTCIA R W X — A5, R OB B A 1 SR WA (4255, 2001 5 Tt A% 4T, 2009 ; 4%
B85, 2017 ) o BRI A, TEIN X — R & B AR O B2 R STk oA
YIZRAT LA R AT 2 Al A S S 88 H AR (GEAT, 1989 ) o Al , JTEIN A — 4 &0
AR RO 3T B 2 DT ER—— AT DA GE S B R AR ST BE R X i AR 2 MR
P ZIE 438 HE R PR RS E AT T 90 (3K 5, 2008 ; BB SE , 2009 5 HI R EH AR IF bR, 20125 4%
e 4,2014),

() TCIAFIAR TG K AR & B

KT IO AL By HAR e S, 2E 30 5 DL R R — 30 o BRI 5, Flavell (1979)7A
K, TCINER S At I & T BT 2 176 s A AR 56 s SR 5 . Flave LG JGIA JIAAR 56 A

b Ll o AT (1989) 5 1 AR ) o 1X— 7 SCHL IR T IA VAR 1 It 7 S 2R

Flavell (1979)%5 t (452 SUIFS BETE I i S e Hh ST IR B 78 33 2 — A R A6 i 2 — o i
PRI o PRI, B TTIA IS RO HEE , A2 T T B X TSGR A 2 SR B A 7 S ik — 2D Y
B,

BRI, A WA S I o — P B WA 1 T, ST A BAT RSy, e —Ff
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INFIARGS: o L an, [ 2 B R F PSR AR (2000) SR IA A , TTINFAR TS & IA AT 2l A s
LRSS T i , FETCIN IR RN TGN M 45 22 (19 T A FH o o — S5 0L A DU ) A
R, TE IR G 7R AR i b — e AR 56, (A EL A DA HT B A o 5 3 b O o5 1) 2% o 22 DU
Schwarz , Alter . Greifeneder® A1t 2 . L1, AlterfIOppenheimer (2009 ) BHHf$E i , i in A2 &
FIOCIANHALS , 3 EANHUAE B 43 . Greifenederds (2011 )t B A 3, 25 5 2 BUX —JoiA A
AT B S — b I B AAR B5 A—Fp A AR T o phy AT DL, eI A AR 36 B ELAT DR ot LA 5 %
B3, B W ASRTE SEA T IN R SR B4 B A DA AR 55 R B A B o 3 — W A o 2 A
SCHFAT L A o

(=) TCIAFARLE 1) N 25

TJUINFIMAR I 7% 2540, 5 TR 26 B AR K WE 7S chwarz (2004 ) B 012 1 3% — [A) 8 Mk, T
AR B AT E FEBUCRIR B B AZ B 25 5 MR B (ease of retrieval ) 7ETE BUAR A R SZ 21 1)
5 VEIR K (ease of thought generation ) B7E NN T # {5 B SZ 2] 19 8 15 P AR 56 (fluency
experience ) . Schwarz(2004 ) #f— 45 i, TGN HAR LS o 1925 ) PEIR G (0 5 25 ) SR EUAR 36 Fn 75
IR AR ) J& T — AR T e AR (accessibility experience ) , 1M i g AR 56 J& T fin
T A B —FR AR LS . Schwarz (2004 ) 4 iR 5 H AiAS 2] 74 #4109 3Z A 0] (U0, Lee,
2004;Noah%,2018),

QUPFTWINFILEN. N5

H 27 AR Bt IR S (I & T ARSI o e 51 [ B A B S B R R/NRE,
ZRETARHMEZE R I CA B ITNAAREN &7 AT TR, I BARE ST RIS ()
FE SC I IR AT T IHZE

F1 FREXTTANEIR AN E S N EE

WEME MWE%HE IR SCHR

oA

ﬁE*E %ﬁigé 3] (475 5 T 2 2 1Y) PRI M B S22 1=k % (1997)
HORBUA R BB SRR REREINES =R EYE, GrafZs
I PRI 2 T=E WA (2018)
FSIE AR RO A R I 1= AR, oo
oA IRARE: B A RIMER R 7 10=AE%; [FI¥E (2008)
A 1=AE [RIXE Rennek
2 e N1 e v e =Fm B ennekamp
6 PRIERE) XA TRl AT B AT 224 RIXE/ 25 5 7 SR (2012)
PRIBEIN TAZ %) 4515 BA 2 A FME/E 1=TE 5 FHME, Fang:
Tl 57 =3k A 5 (2010)

1= PRIXE/ AN 1 BT/ AS

Tilg /5% I ANEERRAR,  Graff®
7= RS EW R (2018)
IARTR TR PR

TERIA PSS R A rp IR R I
JEE X2 oy AN WA T AN TS
IS A RERRfR/ e I

M TR, TTHASE: P ) 28 S5 P (AR (7 2 SRR 6 0 2 5 AR T PR ) A £ 73y
BAZE FDOUR 7 i 3R B2 H AR 10 i SR LA R P 4% I B 7 s i3 IR 2 50 3 FH Bl e 3R ik
JE XU AR RIS 7Graff (2018 )77 T A HIDU B 2 , DR g XU 3% AT LAAR 7870 M 1 25 o
PRSI — A48 AR LB TT LU H , TEOA R v g e A 6 ) 0 F-h mT L 2% U0 7 5,
R LA U 9 5 A R LA KT A% HORUR 7 s i 3R IR 4 98 38 2% B A I XU H 47
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Graf%5 (2018) & [ JEF X IX — [ U Ji T SEUERF 5% o AT T A B, IRIXE/ 25 50 AN TR T 8 WA A i i/
T BRI T ASBEREAR/RENS BRI BN 5 B FNIRIME/ 2 Z X — AN 4% B TR R AR ]
Fir L, Grafde (2018 ) @ UUHF 98 & 715 48 B[] 0k AR 28 18T R FH B 4% H WU i 5% (A,
Rennekamp, 2012 )R S A PER R 75 ZEULRH I , 22 8T TR I ANE R 25 2 PRI B0 A S W
ARG ER [R] B B 15 & R 43 A B 43 (Alter fllOppenheimer, 2009 ; Greifeneder?s, 2011 ) ,
W27 T T AT DX 3 AR 0 3 P LA 0 £ e A AR 6 i ) A7 SRR a4, IR 0 X T AN et ST DA AR
U SRR S1)7 5

LSO T TNV A AR R A X R LR AL OS5 FRATTEE TR E A
WA 24T R T Y =T IR B 3500 K R 28 4 T e i B BTk

=, HEEFTARRPHTANERB N R HERERER

(—) =TT AR RN A 41

1. 255 BB

2 G PEWAL (ease of retrieval effect) 4 , LEAMAS 28 JLA (vs AR Z ) 19l BE BEAE i At i TXF
H Fr 4 10 R PPAS A T, it PR 25 o 4 O Sz T AR (R B A Bl 2] 17 A1
(Schwarz4F,1991) .MenonHIRaghubir (2003 )87 5 4 UL I BV 98 5 47 M 5T o AT
RIN, LEIH BB AR S i B2 S WA P A 7 59 24> Cvs. 84 ) B AR I, A AT T0F 227 i 1Y)
TP VPRI E B A 2 5 i o AT ), Tybout® (2005 )t & B, 1EIH 28 48 H 14> (vs. 104 fift
FHIE R A PR R SRR 2% B A S Sl A A T O S S T IR R, I
HAZH8 T 25 5 S HUSOW 13 250 A DG B, S8R O R BEAS 211 2% 25 o B e iy 7
i B A RN 2 i BN R 1 77 i B RS (Tybout$, 2005 ) (7H 25 28 A4 S0 T XUk SR BibE
s Y (vs I B R ) B (Danzigerds, 2006 ) (M 2% F B (B[] A 7 80 85 52 BRA T A%
(vs. 7 )i (WeickFIGuinote, 2008 ) 14 2 # & R F (vs. 35 BIR B ) 75 5y 1 PO K (9 52 0l
(Menon#FIRaghubir, 2003 ) . /4 2% & H& BCIR A B 8] & F14R /DN (vs AR KB (Huaman-Ramirez Al
Merunka, 2017 ) , 75 5 $E RIS AE 7F PR TASG (IR G 23 T8 2% o 10 24 25 2 B IOwl EL R
U=t 25 Ty SRSV BT 5 SRR IR, 25 5 PR R0 13 ( Brifol 55, 2006 ) .

BRI 25 2 B OO A 7 Y IR B FIRSY , Weingarten il Hutchinson (2018 ) fi&
T ICHIHT A T8 X R FAE 1991—20 1 74F 8] (1 14275 SCF P 26330 F 5 S8 24U (EF 1 7
ST R B, Schwarz % (1991 ) $2& H 19 75 ) $2& HOUR 56 (9 %007 1 ff A7 A, (LRI (B v BE R/
(0.25) 1M B, i1 & B, 25 5 B N 0 77 1) A o, R EAMAR 2 A3 B {5 B 2,
AN H AR 0 B R o ] UL, 25 5 SRR SR AR E AR

2. o ARE RN,

FH L2 ) S A TS R A AR I, , 2750 115845 2 T8 AR AR 30 T R B 5E T AS 22 L ZEAY
B P E T R, Winke%5 (1997 )2 T 25 55 ¥ UL ZLN (ease of thought
generation effect) MAKE G IE T B AR AR, 6 H AR ) 25 B 5l 2 A AR AR A 1
T . Wiinke %5 (1997 ) & L, 1EIH 28 E A0 H 1> (vs 100 ) e 3852 h i = E 0t A% 2 il B, Bt 25 8k 3]
A O AR S (vs RME) , Bl AR 56 2] i 31X 25 5 8t 26 2 A1l HO T S 3th A TPl v T
(vs AT E 5 HTTRIRIFE IR K B, 3X 25 2 T8 BRI 3800 G AT DA AE 1 S5 B AR AH 1o 2 F
PGSR T, ] DAAAAE T ARG AN 38 IS 52 o A 0 2 BAE R T R ER THIH 2% 20 %7 i
B TEA 1, 18 BE I T %% 24 X505 18 XUBS ST . L, Schwarz (2005 ) #i2 45, LEANARAR 134
(vs.81 ) xRy o I 2 I 8 B A 7 oA BF A0 o T F18) JRUISS: J I B 1
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3. AR

TN PR AR B2 TC N AT T 32 0 55 3 0 e 22 1) — AR5, F8 AN RTE I 15 B I8z 2]
M2 BB , TR 5 N TR 3% (Novemsky 25,2007 ) o 8 S8 4 AT AR IR I 5% L 2 & B, T 9%
o TR B (Winkiema%5,2003) ™ iR (TS RUACAEHG 20165 HpRHRMIT =,
2018) ;=) 45 (LeeflLabroo, 2004 ; LabrooFlIPocheptsova, 2016 ; FNEEFIFE Wy, 2018 ) Fll ™= i ik
Tt (Landwehr§,2011; B{AESE, 2017) 0 T334 , 038 A0REAR L 5 A S RIS X — B4 Bk
FR ATz 800 (fluency effect ) (WinkielmanllCacioppo, 2001 ; WinkielmanZ%,2003 ) .

Bl I BB AT g it — 20 ) T R RN, R T I RO i R R 2
BRI, &N B, Al &2 P (JaniszewskiflMeyvis, 2001 ; Joye%5 , 2015 ; NunesZ¥,
2015;ShenfRao,2016) . FIF W) 75 5 BEIAF 4 (Song M Schwarz, 2009 ; ThompsonFflInce,
2011) R B9 5 307 e AN RS V8 % (Landwehr5, 2011 ; ShapiroFiiNielsen, 2013 ), A &
S @ HES 5 AT AT 2B A aE ST A5 (i, D22 B A A B R B SRR )
(Cai%F,2012; KyungF,2017 )%, R B 0175 & R R A IH 3% 5 A S8R S
SRR 252 ma i i BN, S T S R i 2 b o KA (Shen,2016)

AT — e FH PRI T I RO 1 B4 1 o AR &, 228 T R B, T PR AR e v o
A R LG FUE T SR A i, X S FH R i T 5 23 2% (A, Shen%:,2016) AHFR [
BrAERARAEAE (2016 )44, I A4 S6 R RE A 2F S A 7 38 X8 S FH i R ) S MRS, o g AR A ERA
TR AR it O ) S R o B R 22 3 ] LA PRI — S A h , ST P B SRR AN I
RIS RN 5 (A SRR RS B, AN AR 36 S 7T 2 P11 2 8 X B [ ™ it %) X T P, 24 1
SRRV K (Shen$,2010) o fe i , YA Y F BT, B —AMELLEE (vs 5 5 152
T ) ST 2 AR A AT T RS AR A B RS 5 SR AT S B O SRS B B, X — IR 25T R
(Noah%¢,2018),

4. = ZITINFIAR BN & AR F AR 0N 2% 4

TN TS Ay ] 23 7= A b SO B 45 FIARONE 722 BT TR, B0y 7™ A A o2, A4
TE PSR W ) SR BT — oA X WY 1 SRR R L (naive theories, BIAMARE A Y — L&
— M &, A2 Tlay theories 1E M5 B M E & Y3k (U, Schwarz4§, 1991 ; Huber, 2004
Lee,2004) J8 2 , A4 faT B2 AR 5 17 B AR 55 R0 20 W 2] Bsf S 2 A b 2R B Ak 56 R 4] W 2
Lee(2004) AR, S5 A & (ln, 544 i Elogo s )45 2 In TH I 235 s i ool A4
6 v 0 I SRR A T S W RN RO T 25 IR AR DG B4 B (i, R B S LA A i T ) A S I T
B, T 9 8 2o MORA N 28 380 25 ) BT I HMAR TS, 2R 77 A0 I ke o

FEI S TCIANHAR I A AR T, 22 B (T THRGY T JT NI 25 30007 19 7 A 5 o i e 25 4 1T DA KA
VAT R = A, i HLSA E#REDIE T Schwarz45 (1991) 42 Hi WL sl — TN AR L 2 i DL 253
U RO NG PP S S PN S R (WA NS 1 2 N e ) A (= SO

B RAFE R R I PR AR 2] T B o SO AR B0 52 M 315 9% 25 SRR 40 W 7 — A i i PR
TH P TE B CXF E AR )17 RN W 152 U PR T o o AR (U BP9 2% 5 2 i 49 6 4 H bk
P s U T ICIA AR B 45 5 5 ) o A7 D Te N AR IS A AR 2200 53 38 o« FH IR 39 1) =0k
BRI BRI IE T 3X —HEFE . L A, Novemsky %5 (2007 ) & B, 2478 P F R ZEZ A (vs. /0B
BERRHL ™ i R R B, 25 B T HE BRI B T O e 6, (0 2 S0 3 5 | T 20 800 F OB
PRIMEAA S0 U R 380 5 — T OGS A , B UL F 1) 22 SR AN P S I 91 97 8 T e e 8 58 0 ERT B
T A LA RS 2y B BN A1 | i RE AR BT 1 800 FE A, ShenFiTRao (2016 ) 2, X411 9% # 7E
TEAG ™ i i 5 52 M) s8] AR B3 ST, AT TR S 2 B2 T S IPA D DR 0 o e

SNEZGFHSEE (F4HF1H])



P i P G B R MU R T e R IR IS A% 7 A R T i MR 5

59 R AR R IR R ST S ST A B 2R S : JTIA RIS X 2%
oL BT R 15 AR A AE AR A B R B DTN AR B X B O AR 2 B He
FukawaflINiedrich (2015 ) % 3, Jii PR S 20 it i 4 5O B G: R RE K AR AR B (0 IR 1
FRZ T (RP RAAE R SR ) o - T4 2 S BUSUN A2 Ty I AR 8800, T T A B, 24T 3%

EHEE A ER T T B OO S A A RIS B S, BIVEE 112 77 i e A R
FEAE , AT TN 233G I 7= i 0 G PR R F2 (40, MenonfIRaghubir, 2003 ) . [A]H , 2475 2% 4 1
TSR B VE B A B 5 R B — R 50 [, STIAHVA IS (1952 i 2314 2K (Danziger %,
2006 ).

55 =, R AE ARSI IR E D MM T N DR SR B L T A AR B8 40U A A 5 K B0, Ak
51532 FIAHURNZ 5 047 JE 2 B, ST AR 36 04 1A R 55 40 W8 1) 5% 1) 23 1 2K (Huber, 2004 5
Alters,2007) . B 5 24 4 AT 1B 58 3245 T Huber (2004) Fll Alter s (2007 ) YW A, o HL A, Carr
(2016 ) &I, G ARSI AR IS PR 73 250, i PR IR 00 25 S BOE 219 5“2 A
RIATEN, YA LSRR AT RS P 28] X — IR 25 %

() TCINFAR BN A B T TH P84T AR 258 53 S B He A

AN TN HRBGRLN T 8 25 5 B BN, 25 5 T2 IR RN S 7 i RGN 5
it 8 NI O BRI LA R B B NI 9 53 S BRI AT o 3X DU BT 9% I3 S iR 4518 B A%
O SRR 5 75 5 SR IBUSUN, TS 5 T AR TR RN, A 0 AN TR o RIS, FRATTIACH , JeIA AR B
BRONE R A RN R B A B TS AR T 2R R B Y AT 3l B SY o 36
TREFIIFTE )5 URIRBIFSY | 7= S bRy 24 W0F 9% DA R B ARSI (R B S BRR 3/ Uik
G853 S T A5 Ve A% O FEARUER 5 M M0, 1) F000 S5 i 1) T FE I, T B B 2, AR SCHER
L B AT FH 2 B B A TR BHE TR, SO PR S 5 — IR BRI 2 M iR ST AR 56
XH R EAT AR IE 0 SRR 3% 7, 1 PRIE Tk — 18] H BB U R ST I AR IS X 28 51T
KRG 53 S A HEE , 35 35 SAE Ol (AR SCHE B i+ Z e 55 49 SO0 Je A AR 56 A7 R 4
HNFTS

1. 55 P2 SN NS 2 T AR AN AR B T A2 T B B AT 9 S i B A

(1) 25 5 S BB AN 25 Ty T FSAEL I 50 S 7 it SR A I 93 S ) BRI Ay 37 it >R 4
(new product adoption ) /&1 28 #17 A ) — N B 55 73 3 o SO N AR X BRI 5% 73 5 K %%
IR HT R AR AT LA R 4 e di (really new product ) FIHHT = i (incrementally new product)
(Zhao%§,2009 ) o 1 25 X7 7 it A2 0 38 o it o2 T4 7 i, 2 SO DR A T 2 B AR MR
A e S 8 A R A A 44k (Hoeffler, 2003 ), AR XER AR S B & Qnal i FH 438 7=
i (Zhao%5,2012) o 1 HEL AR Ml AR AR 00 AR I I sz B P 2 T A AR 06 v A 25 5 R BBURIEA AR

BRI Ty SRR A, AR RS R A AR L S R ) SR T DA KA P ) 25 S 1 AR AR

PRI , 38858 00 9% 25 16 N T 458007 db B ) 25 2 S BRI 35 5 25 5 T AR AR 56, i g (2 A A1)
XA 7 it BN o 7 i U A AP SRR S 13X —HE R F A, Hoeffler (2003 ) . Zhao%5 (2012)
DA K HerzensteinFlHoeffler (2016 )#BHE H | 113 9% 25 78 3k i A BTl sl A8 G2 4 08 7= i , 5%
B 2 5 8 IS L S5 SR s A Sk i 37 A R0 R R 47 7 i 22 TR AR G R 4, R T LA B I 9%
TR T2 S W ARE , SR AZ 27 i IR E B L B, 38 el 182 05 — 20077 i
o AT DUAS B3 2 8 A T RS, DT 23 7 3k I v 45 2 B B ol FH 4 7= it R AR L O
FEGNIZ i (WIS, 2018 ) o AT UL, 75 55 U A 55 T AR VR RIUNE 2 7™ il SR 4R 3 i
I S FIE A
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(2) 78 50 W AR RN 2 8 e F I Y BEE FE Ay o 7™ b A A T 22 TR ol e B, P L 2%
BT T SO B A, BT Bkt 7= i (R U A & 3 — LA B R T 2 A 7o S,
EMIF ISR A BRI 5, ThomasflMorwitz(2009) & ¥, i T35 H r= i #s Hr4n
4.97H13.96 9 2215 1.0 15 F B M AR 740500 F14.00 /4 22 {8 1.00 5 X , DRI I 2% 25 2 fi i A
SHETE T AR I8 BE 5 /) o Wadhwa F1Zhang (2015 ) 0 2 B, 72 Sh 06 DL B3k (4,
200370 ) B L LIRS i B35 (0, 198.76 3670 ) M 5y 15, PR L B R A 031 2 3 76 7=
DRI X TN AR TS AR HS , T A2 FE R B4 o Yan FllPena-Marin (2017 )t & B, ZE R IR
TSR, O U FURT I 22 BT REAE R 2 8 606 05 T A A 1332

(3) 25 50 T AR 38007 2 0o P 725 % (mental imagery VA58 A RIS 5L L O PR B S 45 0%, B
A SR B, A ARAE Sk I L BB T BOC T2 H W MR I —FhE 71 (Adaval ,2018) .3
B 2F B AT H A LT B e Sk b AR R ROk E s B E i S R O B A
Christian?§,2016) o 0o BERE LT 9 B AT AT I8 LEAE A H LAY — BEWIFIE 00 52 o X IEWF 9 43
BRI 2 — (T2 5 Y AR U, o PR B PR MR O B e i, 5 B AE Sk i vh
T H bR B8 (PetrovafilCialdini, 2005 ) o K, MAMA S E T BAMI B4,
FRAEARHEXT F AR A PER, . BAKTT & , PetrovafllCialdini (2005 ) & R, 1 9 & 78k I h 25 5 12
X R G, = i (R TP RN S R S R T s (X — AN E A R S 5 (vs S

wOBETE S EUANESTY) e A s s (vs AN B iR ) BHAEAE 25 BLAY , Shen FllSengupta
(2012) %P, 1118 2% 2 3T (dominant hand ) & —N 7= B 23 RRAR T 2 0 A v 55— 7
HIPTAL , B PR T 9% 8 MR T2 B R b= SR 2 5 B B AS o d5Je , F O B 4L 1Y e o
GRS SN0 BERAE 22 8] A — S0P SR w3 2 3 D3R o sh ELR (vs %) O BERAE
(NIREE e IR EIANT [ rw=e FillUSrn-e E:3awi 3 L inrv= Sk Nm=e Lt WSl e hi0!
FAEARANHER (vs FEIRIT AR ) T 8T (Elder®s,2017)

()75 Y AR S H B A9 43 S B 3 A7 . B A% (embodiment cognition )
o FLAIA A (grounded cognition ) F8 AT A X 254 AN A Bl AE B AR (A6 D B AR SZ v
AR 22 i B (A 8% 32 R0 A M DA R 25 [R) 25 AHL A 7= AR RV J8RE 1) B A 8% 32 5k A AH 7 19 I 0
(Barsalou, 2008 ) . B IAJERZ 15 & H B DHURISERH A G — 4 06 B2 A5 AR 350 ] A 5 ngy S 1B
(Krishnaf1Schwarz,2014 ), FLll, 76 B BN HI2EIRE O , T2 E Y2375 K& A 51Z 90 A
S 118y =5 gy P (1 T, PR A o R 2 R A AR M R 56 3R (Ackerman®,2010) . [F]
Bf, 5 B2 AN R 7 SRR, 6 R AR g 1] A gy 6 22 B B 2 P ZE AL ( Zhang
FILi,2012) FRATIN N, Bk BN G 2 Fr A&7 A, S PO AR TE Sk ik rP AR 25 5 T2
FH R EE R (A B SCER (R AE I o AR M7 Sk i PO o6 T4 15—
BIMERARTE BT AT AN 25 & SRR, i I N S A Ao 5 E AR S 1 5 )
BT (Ackerman®s 2010 ) o3 ERIEFERT LI Y, 255 T2 AR RO #4 R T B D HF
G4y RS AT

2. TRV A T AR T AT NI SE 4 S B 3 A

(D)Wt v A 52 A A T E 20 S Y BEE FE A7 . Alter flIOppenheimer (2008 ) & Bt , 4>
PR 4% T A A B T3 AR B RN T3 i P A 2 i ot B, 198 D0 AT 9% 5 AGR A TE U /R 2
FE AT 9 B A BGRBIE 20, T RERS NI 23 % & A A S S I8, i T e vy vt v
A fa e o e 22 5T (U1, Dolansky , 2011, 2014 ) X} AlterfllOppenheimer (2008 ) Y AfF 55 #E4 T T #fEtE
Dolansky & B, [FlFEECR A &% D4R I X S B2 b DR T 7 Q2 B O B TN B0 5 A i i ok
BN A B B M AL T (Dolansky, 2011) , 33X — B4 X B8 19 07 0 RIS 2R (1) B T AR )i ST

SNEZGFHSEE (F4HF1H])



(Dolansky, 2014 ) o A F iR iEHE 7T LU Y S5 P00 A1 0% TR AN (ELAG T3k e 92 43 3 2 (B A7 AE
BHIKAR

(2) F M RN 2 B AR T AT 5T o0 S BRI B o i W P AR B0 (1 a2 O o I R 52 SR e P 11
PG 28] T2 B0 12 1B WinkielmanZF (2003) BHR R ), i MR G B B ARFRES
(hedonic marking ) FHREAIE , BRI A 5 i 175 2 ORI JRK , T ARG I W 175 6 T 0 s JB5% o ot e R i
17 ) 52 SR 4555 (hedonic model of fluency ) (WinkielmanflCacioppo, 2001 ; Carr%,2016 ) 1745
RUYE R 2 B2 0F 58 TP AR B IE 52 (Cannon%$,2010) o JH 98 B AT MUY 24 & dE— A HERE T
Winkielman®§ (2003 ) 0 &1 o AT & BR, W PR AR 56 T DA 1 =52 S 0 9 R 2 SR B 8 Eb
Shen% (2016 ) & BHL, A1 LU A58 EUbR | il BSiPad A T 25 13 9 BB 5 PIr oA () =2 4R A B =i 1)
B AT, P2 AR i 4 . Chung %5 (2018 ) WA & 15 Shen: (2016 )2 fBL Y SHIE A
I AT DA Y T PR RSN e 55 SR T 2 B 5% o0 SO BRI B A

(3) i R 2 RUBSE IR AHIIE 5% 0 S BRI B A T 2% 8 A TTIA R 3G () i 5 5
AW H AR 0 XU o L i, Song MISchwarz (2009 )4R 45, 4 &) 14 44 FARMESE (vs AR 5 152
fi I, I 9 H S UCHIZ YN B O 0 S 35 T SEBLAY , 30 AR el ) 44 FARMESE IR BT, 77
P SN TEZIE R BT fE ik B CAEWK (S8 ) 5 g P 1A 00 AR 22 42 R] A IR AE T
WIS I T Th A A 8 Park S (2016 )RS, 2477 i 1 AL L2 0], T AR 5 2508
G2 SR o DN 3R 71T AR H A PR 0 2 RS SRR 35K FBEIF 7 40 SZ A B A

(4) T RN A T BN B AT ST o0 S BRI B A T PR AR I vT LA B 2 & A T Bl
AT S 17 (Carr®:,2016 ) . FL A, SongAISchwarz (2008 )4f 1 1T B A e i F M HGE Ae th £
ME G ——Y H X B 158 LUE 25 5 13 (vs AR R MERL) 7 X R IR, T 2 25
XIS N T AN T 4 5 AR A 2 S 2 i B R, S 2 T e — ik
FERVPAG L TR By 55— S i AT 2o A - R R = i ZEAE 9 8% 01, BT LA™
B BN T i P AN AR B AR 221 (Shen A Sengupta, 2012 ), H I AT UL, i i P50 AT 8h 2
JERFSE 7 SO EE A

(5) TN PRIV A T B o S A AR 52 o0 S e S AT 2 W e A A e A
225 AHTTINHVALS T ) I AR IS TCSE T AR 9 1) o S e R Sl o LA &, Reber
(2004 ) F1Schwarz (2007 ) BRI TS H , A AT 5] 35 40 B o 5 058 2 9 e 1k A 6 1Y) R B ——
IR, H S PR A B S ST — 2D 3R T AR IS 2 L AMARTE T 2 7 R A
PR P 7 A A B 1 o SR R, DRR T M AR I 2 R A A4 ™ A A R A A
FHRA BIHL (Armstrong 1 Detweiler-Bedell , 2008 ) . 11 Graf fllLandwehr (2015 ) N 2 H4 1 5 W s
U T 15 —2% B A% 78 ( pleasure-interest model of aesthetic liking, PIA ) , FH K it B i MEAR I 75
TH % o SR A o 2RI R T AT TIA A, A AT e 1 n TR i e 2 7 A= i i
& BN T 2 AR R L AR AN TR AR I A B o 3K — B AIL SR A AR — 20 T ff il
Py VARG B 048R | TR BBl R0, T [ 35 25 AR 4 (2013 ) WLAETH 2 3 o SRR I i 2k rh P2 2145
ST A A P 2 T ol o SE ARG A T PRI 2R o pR T AL S P SO A B T B S
A AR EF T 5853 S BRI AT

(6) Uit ) 5 IR A5 4 S B PR A AR — i =, A H i &
PR B 5 X7 b B IR 55 AR BE TR b, i A 00 9 3 A A R el s (BB i iR ) P54
TERZAEOLT TR E X515 B AR BORR 75 5 s TR g , st 23 x| 45 A= i i 2
B, BBR2s 4% 1550 (40, ThompsonFIHamilton, 2006 ; SeoF1Scammon, 2017 ; 7 FI i I, 2018 )
Lo, PAEE TR (2018 )45, X TR AR AT R 9 8 AR ARG 05 a5 251k 9%

TLAF R HEHITAM TN EEE R

93



94

R B0 1 T v 0 TR T R A T A IR ASCR o 2L, Seo FlIScammon (2017 ) 4R
&S B T A SR R TR B A 2 E M AT R E Y
PEARLS , SEITRZ I 5% 20T 55 B R BR800 B iR 2, i R IR b 22 15 B A Ui iR
55 (Kwana,2017) AR, EDBUEOL R I 98B0 A5 B TSI, X T4 ™ i
AYZS S T 23 4 E AT (U1, Pocheptsovas, 2010 ; Thompsonfllnce, 2013 ) . Fb i, X F R 7E4E
RS E A AR (A B ARRESE ) S rh an SR AE 7 4 ol SCEAR B DAE DL BRI
(vs. G HEO IE B, I 23 S ORI 20 S0 DA 0 DRIME | 32 1 2 B 7 i A o SR ™= it P4
(Pocheptsova®$,2010) o AJ UL, i T PR AR 06 15 79 9% 8 X ) 455 A 25 Tl D IR R 2 5 %
K, S X JBIFFE 43 S BB A

(7) T RN A 7™ b T RN 24 WF9E 0 S B Ay o 7= S T R 24 2 T 2 8 1 T 4
B — BRI 43 32 X T i T, T 3% T R AR B2 B T ™ b AR o P A
52700 AR R AT ) P I T LT 2 AN RE R AR P T 258 B A A FE I AT 9
TR AR 22 0 A I B 3 327%™ i (A, Gregan-Paxtonet% , 2005 ; Rajagopal f1Burnkrant,
2009) o [FIE, 3t i A2 B 3 1T g A8 Sy Ao S8 1) 7™ 1R T H B BB 5 7 i 4 1 (Land wehr 5%,
2011) o I AR BEAR2: T E 7 e A 7 i 44 AR o AR 5, 6 T 5 B ARG ™= i D R 5
U AR PR AR DGR 7 i, IR B W 2 FARME R SR, MR 2 B T TR 1 e 452 i At
BSR4 A K (SongFISchwarz, 2009 ) o (HIE X T i BHE ™ i, SR i i 24 785 B
ARMETSEAE , I 23 T2 BT 00 AN i 1T B AP 127 i 2 4 XRS84T (Park 55,2016 ) o

(8) WL PR RSN 2 B B AR I 0 S B S A o IMARHE TTA 7= i B i 75 A Bl Aot fik
B RGE RGO R E R R IO B AR — R P AR Zp il i A fk IR
B R TS B AR B AR S R R SRS RIS BN T , SR S PR B
B ) Ve SRR o JER B AR 633 JREAIF 5 4 S A R BRUE S T FRA T 1 X — 3L L, JE {4
IR K B, AR A AT W R I 2 X IEAE VAR B I R v B P 245 T 2508, R 2 R
fit T AMASRIUA A 7= Sl i B 370 114 J8% 0 (Shen Al Sengupta, 2012 ) o [R] B, ANAHECH 8548 (vs . &F
JE )R R A 7 B (vs 32300 ) 77 i IR RS A S5 X0 IEFE RN I AR S B AR 22, ot [ 2 [
SRy W 4 % ST 5 S A BHLAR T AN ARSI B AR AR ST 1) 3 i M SN (Ping 55, 2009 5 Labroo il
Nielsen,2010) 7 , BB KRB AFFEIA & B, P Tl 5151 b 8 R Bl s i 10 e 7 i B
PR A S IR, IR PR T v A S L R o™ R AR g, TN T Al
S % (Shen5,2016) o FHIL AT UL, HH BHARZS 5 4R BGH & 0 T 800 A B T J8% i AR 3 3 e
I S FIE A

SR T I ST R U = 2GRS RSN, I GIAAE T A el SN A B
TIHBEIT R ZI 5T 0 SO BRI 45 TR AT R E B2 AR TR AT #AR
TG TCINAVARTS AT DLE ARSI R BP9y R

M., HEEITATEHTANGENAREERE

(—)JF R A Y 7T 53 BT

T PRI AN B A B A R RV SN AR ) 2 K SRR T 1 i AR
ARSF AL , (BT SEAF R 2 T DT AR B S TR PR AR Al (B A PR B B b ) o i ST
TR B, AR ECIN T34 , 253 8 X R B I TR I, AT B 23 545 Al 64 i B
(£ I HL o [ B W 3K (ThompsonFllInce , 2011 ) 3 2 5E A5 FriFA% 09 7= i BE R 1) B A A TB 23RS
(Pocheptsova®¥,2010) . B i (ChoflISchwarz, 2006 ) Fll 4 4> (Park 45, 2016 ) ; 2 343 FT PP A
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() 55 LKA T fiE 1 (ThompsonAIChandon, 2013) o &1 % iR, Alter (2013 )IAH il T AN
W 2 T LA = As oAb SRR S i P e BRSBTS 9% 8 S A A A e R A 2 1915
BT, [F]E}, LabroofllPocheptsova (2016 )X FiAS i T A BB MATIAK , gk
IR AL, T AN TN DU RS A AR 48 o 3 it 3R B, i R A e AR e A7
TERY 3 AT LA i P RSO, ) e KA I o T AR SR 223 TT LA J i Mg P 80y e o3 A, o B
5 9 A TR SN R RRNAELAT 22 K, RUNAEL T 0] 58 38 S E I 2 171 o I T B R A B i
ANFER 22 5 9T 07 TE I 22 e A e A e rh R R VR

(DR TTIA AR S 5 HAB T 2% 547 A58 3 S Ml O &R

FAVAR, TCNHRIE B T A SCHESS =04 PR 1 AR 210 08 B A T 9 53 3 Z (B AEAE
KIRA B FNHE 5% E AT R AR 22 HAWAIT 5 29 32 CANTF-HLA At S 30 55 ) A e Qe , B2 10
1) FR IR S 2 R AR o Le N, 2E38A TAT DA R38R TN AR LS T 112 IR 9% 24 f
LFRI DG 2R YT, H 2 AR O 2R — D EER R IR I R TR ISR
MRTEINFE S BRI (Mendoza%s,2018 ), JTREAK I 2% 4 04 P 0k B M (38 i Jgetk o ok )
(Ward%§,2017 ) o RESR TTIA AR I8 XA A O BRI T R 1R 52 Ml A & A FEAIS I B AR ke sk, IR 4
AT A 2 PR TFHLAE 202 (831 2 5 P i o7 B 0% 7= i i R L, ST A ARG 9 3
WA MR IR FE A AE L A At S BT RIS Es th A T B R, AT

R 278 % (LangerFlSaegert, 1977) o Fe AT K TR - 055 PREE T AT 9 & A SR8 B xE LA |

MELLEE TSGR B0 G R, S R E 22 AR , DTSN AT el Uil X —
IRGAE DL PR N 23T 2K B B G2 i o S 27 a] LU e SCTERF 90 A 3 b 3R P e #E

(IR TN B AR S B 2 25

3 S AR SO TN R GG A B8N A 23 0T LU ), 2 84138 i TR 1 2 8 A SRR B0 3 25
Gy Mt , ik s R0 A B R A4 T R (I, S0 B AR L A S A RS ) 3R
A, B 3 TT N R RIYE A G A FIIRAR A1, 38 0] IR ST TTINHIRIMES | & 1 — S TC Tl G- R Y
HRE S X 2 A FR AR R BR T < X5 7 A e B K/ INB A A X i e = 198l - L R SR
DR R CRMEEME DR I R EAMEPE SR ) 5 838 T (IR ™ S5 B, T B Bk &
PREIRUAE B 55 FRATATIN , AR AT 7] B IEkaZ B T IA KN ROYERF AR 20 ] FAER (vs. /N )RR
PEATIERE , AE LR SR T A R SR TR B, FRAT A ER A7 B ST A R MRS, T 2% 2 2k 40 n T
{5 B, R 3 AV A D= ) 22 s D, o i i, FRAT TR T, sz 2 S A PRI HERST , 7 2 5 &
A ] TR FH B S U LB A A A M P D S RILIN) [) Bsf 2 ZRB HR A s R MR M S, i o ) T
4 FF R (vs A2 HERD) P i F B o B AR E AR A

(DU FFJRITTINFIALS (4 %5 SCARBF oY

nfm]Schwarz (2004 ) Fir g FAIRKEE , AITTH 235 F A CFRea bR LS s G EoRIE S A O
TCINFHVARLS , X e b BRI B AR 2 2 S A AE RN i A TR O oA L TP 07 B R 3
TE AR ERHERE T RRSMNI BT 2R 5 22 S FESEAOC A R o 3X SE AR 2
FERBLEMATA N BRICAZ T, IF38 0 v R M AT TG4 T SRR R S FRAT A T —> 7 i, 4n
T B S EAE SRS 220 IR SEARDC , AR 51 9 4 LU P9 O T 2 I B SR N 45 5
PRI RN T3 W M AR 36 o 1T A SR B 8 it R 5 S ST SRR DG, VS T R LU AR
J71H D B2 B B i 1) 75 2 S BRI RN T i P AR 0 o FRAT T — 2D 5 I, 3 — UG AE T 9%
BB S B I R IR PRA , JT N AR 5 e T BRI AR A 1 0 R 52 w444
AR R B TR FNAT M e] (Weaverds , 2007 ; FukawafINiedrich, 2015) . 75 248 )&, H
HITCIAFAR S A i UL SCARBIFSY , PR ik — i s 22 45T
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Metacognitive Experience: An Important Theoretical
Cornerstone of Consumer Behavior Research

Liu Wumei, Wang Xuefeng, Yan Yan
(School of Management, Lanzhou University, Lanzhou 730000, China )

Summary: Metacognitive experience refers to the conscious cognitive experience and emotional
experience that accompany cognitive activities. Metacognitive experience is an important component of
metacognition which is termed as an individual’s cognition of his/her cognitive activities. In the recent
years, metacognitive experience has been paid increased attention by marketing scholars. Abundant
research has shown that metacognitive experience is closely associated with many consumer behavior
research streams(i.e. advertising, new product adoption, grounded cognition and sensory experience,
product design and product naming, etc.), constituting the theoretical cornerstone of these research
streams. However, up to date, scholars in China have just paid very limited attention to this construct
and this topic—none of scholars published literature review on metacognitive experience and consumer
behavior, also very few scholars conducted empirical research on this construct. Importantly, scholars
outside of China published one literature review on metacognitive experience 15 years ago(Schwarz,
2004, Journal of Consumer Psychology ). That review work is now extremely necessary to incorporate
and include new research findings and arguments, giving that thousands of new research on consumers’
metacognitive experience are conducted. Based on these important research gaps, this review paper is
therefore motivated to introduce the construct metacognitive experience to marketing scholars in China,
and to elaborate why this construct constitutes the cornerstone of consumer behavior research.

To achieve the aim mentioned above, this review paper is organized as follows. We first define
what metacognitive experience is and then introduce how to measure this construct(i.e. how to measure
ease of retrieval and how to measure fluency experience ). Next, we review the existing research on three
types of metacognitive experience effects: the ease of retrieval effect, the ease of thought generation
effect, and the fluency effect. When reviewing these three effects, we not only introduce the antecedents
and outcomes of each type of metacognitive experience, but also introduce the moderators and boundary
conditions under which the three metacognitive effects will disappear or reverse. We hope that by doing
so, we can provide an integrated framework. This is followed by the section of explaining why
metacognitive experience constitutes an important cornerstone of many consumer research streams. To
illustrate, we elaborate on why metacognitive experience is the cornerstone of research on consumers’
aesthetic preference, new product adoption, product design and naming, advertising and persuasive,
consumers’ embodiment cognition and sensory experience, etc. This paper is ended by proposing several
important research topics and arguments which are worthy of studying by future research.

We hope that our review work can help more marketing scholars, especially consumer behavior
scholars in China, to know the construct of metacognitive experience. We also hope that through reading
our review work, more scholars in China can use this construct as independent variables, moderating
variables, and dependent variables when conducting their empirical research.

Key words: metacognitive experience; metacognitive experience effects; consumer behavior;

theoretical cornerstone . .
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