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5O B FT A A 5 B TR — A Y F RS TEAC B D, B AT LA 2 AR
A T 5 HT A P 5 A Wi Hp DR Oy T RGN > T H v X 7 i B PE U A 3K R (Ariely A1
Simonson, 2003 ) ; TEC R E G, BRI ﬁAikaéng%E’ﬂM&ﬁf: T A R T
FG A fsc s )BT (Griffin, 1995) GE4F , 2 ZH AU T g rp 51 TLO BT A BUIFFE R, I
BRI B2 ST  WEUE SEAE B .3 | Ji ﬁg?ﬁ‘i(Fuchs%‘F 2010) . fiplit (Peck Al1Shu, 2009 ;
ShufliPeck,2011;PeckZs, 2013 ; Lessard-Bonaventure fllChebat,2015) . #rH R K (Kirk4E,
2015) O M E 4 (Kamleitner flFeuchtl , 2015) )7 % u’ﬁz(Folseff 2012) PL Rk akor =X
(KamleitnerF1Erki, 2013 ) 55 X1 2 & BN B . F AL HE 75 28 RAT A %) 5 mm vh B F 24

Yks BHA: 2016-12-26
EEWH: BR A XAF AL FFMA (71402148) 5+ e H A AAA L 5% £ T K4 K8 (SWU1709123)
TEEBMN: 2 #£(1983—), %, BARBRFZFEERF R LR A;
& #(1980—), %, TR IR K FH AN FE3T;
#HEA(1981—), %, B X FEE 5 AL F P RHIL,
Samart Powpaka(1954—), 3, Fi# P L K5 T3 E45 & 8 #4%,

JB B BB AR L ik b R
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L ZE 5 & T T AR B A 2 DO N Ak ok 25 BURERON & A AR AR I R A9 418 (Reb Ml
Connolly, 2007 ; Morewedge%s , 2009 ; Chatterjees , 2013 ) ,20144F , & FE #5112 (AMA )& 24
BT HE T I O A BAEE B RO BT, U O3 T A A E 58 8
AbTHTZFB B, A TKMEFIX SCRE (2016 ) FRAEME A (2015) GRXEEME A ZE AN (2015) LA B i/ 2s
FRRIEL (2013) FERF5E T 0% O BRI A AFE I % 2 5 TR LI 465 A DL B S 2 B AR
SEAR TR OGP % 25 BE A TR RS2 R o 5 T I, AR S DS o B AT A AR VR 28 5 T i 52
PRI 22 TR M 20507 25 T B0 2% 0o ST A BCSCHRIZEA T T R G BRI, IR b T RSk 7
], DA B2 S o8 R A AR AT i A T -

—. BEOERENERSRE

(— )% B U BT OG0 DG

JRUAEH SO BT A AR SEIEF ST T20084F A4 TF 4R 24 , (H R i 40 BT A AU S 1
R R AR 2 2 B A RS I, e SRR BT A A B B E
CHTER S A A O BLRASN 4 PRI 5 R A 1, BowenFlShoemaker (1998 )45 i}, ik
FIEE BRI T8, It BIR BB EEFTIBREXT i, an- S el BAL DL AT E
WZ2 20 Slater (2000 ) 7E 7 AT AT 1 AT 2R TH 2 25 X604l B eRc e 8 SO e 74 A st 4 i
X LT R, RBL T S RET A BG BT DR RSO AT AR F O XA SR e -
Heskett(2002 ) Wi — 20 B 52 0 B2 GO 38 B AT BUR AT 51 T 8045 S ) B e 20 X i i 25
KR, — 2P H W AR % 21004, — S Ak R B3 A 3 %I A A it 2 il 12 LA RS
1#:47% (Heskett%,2008) i — 2010, f AL BEDF 5% 4 111 (SchoutenfIMcAlexander, 1995;
McAlexanderfllSchouten, 1998 ; Kozinets, 1999 ; Muiiiz JrA10’Guinn, 2001 )IA N EETE 28518
—ERE FECAEREI B O AR E A, DUE AR ) X LR T A AL (Kozinets,
2002) 5 AT 28 & db LA N TR, SRR U E R B B AT S AR
(Muiiiz JrFISchau, 2005 ) . 7E 7 2% #5 e 5451, , Carmon il Ariely (2000 )45 i , 14 2% Z A4 7 & %
FEAEH A BRI 5 25 72 A X)X BB 0 ) BEPEAK 2T (option attachment ) , 73X 3 B T4 2 &
Kol 3o B 356 T 14 i S S T A J8%° (sense of prefactual ownership ) o SR8 1 #% & I-AR SL BRI A X 4L
PRI, EL 0T 33 S 36 T 1% RO A T A2 A HEAE AR R B 5 X S A IR I 25 T R T AR
AR S 1P 2B, Ariely A1Simonson (2003 )IA AU BEFT A AUEEEL = i e i FE h 2
ST B85 I Bh AL, 72 A Dh ZLIR ALY (pseudo-endowment effects ) o ELAK U, Z 535
P R A i 2, © @ MO AR 7 i A O, R BTG Y se A (i A
O OR 273X AN 77 i I, O T4 2 1 DR 2 A (0 LA B FS 10 5t ao A v 4 v S i A B AR
EE '

S A OB RO AE 51 10 BRI A AU R B e T 2 3 (E2 i TR
ARSI GE—FRIB A &L, IZ U T A S5 B i pF o it Jie , AU B AE X B & R 4R U2
Tl o FL 2 OB A AL S AE L 2T R 2 gl TR o S i DA SR DG S 58 248 DU | %5
O BEFTA BT A 15 DUE SR S RIS i

() O BRI A AU 55 1Y) % Jié

B O B FIT A A9 ) A SRS 25 T-2H 2T 2 vh G T BRI B9 1Y) & g . 20034, 40
LU TR K Pierce A VEE IENIIH 1 O3 PT A HBEESFRE S, REMME 1O IrG B0k
ARSI A2 LU RO B TS BE AT R A 520 (Pierceds , 2003 ) , 3 F20044E i I T K % i T
CHERFrA AGHTT T 5 (Van DyneflPierce, 2004 ) . Pierce N Ho A VE & BB I8 X 38 8 v 1 7= i
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P AEPEAN T AN 5 R FE A0 7= A T EZE 0 o 75 7 S AE PEAN A5 455K, 200 74F-Reb Tl
Connolly3& T Pierce 5 (4.0 BT A ALFRIE , 1 UCKH O BT A BUE &5 ACE S 5% H- X6 BLIRN
M2 ML REEAT T LA AT TIA S — B LR BLGRAL N A 5T AR 2 1 55 B B A ORI C B BT A AR
Y 22 51, A7 O 1Y S AR A BE DX 43 3 BN, I H Oy BRI A AU S BERALY, & A B AR AR i
AN SR FT ARG BT B R ) S o i A AR o 388 e 4 S o BT A ASORI X0 B A RS o S 30 25 14
AT IS 7R SEBR I AU AE AT B AR A O BT RIS T T A 251 & BLRAL
N, A SRR HAR IR M EITY s )2, ZEXT BARIA RE ™ Az O BRI A B TE T, SEBR BT AT
BTG | K BN T 52038 5 1A o ShufliPeck (201 1) W #E—2E48 H |, Z BT A2~ B FE L
i BRSO A5 T i R B A M B AN A PR 2, B R (A ) I AT B 28 5 42
B SR R 5 BT A B OG5 | R B DROBA X BTN 7= A 52 i o B I, BOR B 3
BT 5T I U G T % Oy 3T A RO R T B 2 A s B B AE 7= S (BN TR PR,
7= i il (Peck fIShu, 2009 ; Peck %, 2013 ; Brasel fl1Gips, 2014 ; Lessard-Bonaventure fllChebat,
2015) A AR 5 il (Fuchs%,2010) , LA KAk 2 (KamleitnerflErki, 2013 ), 7EJ%
KRBT, 20084F Asatryan HIOh (2008 )4 H 35 55 - ks = AR Vi 1 i % 5C R BFFEIFANE
S L5 25—l O R A S T o B T AT A /T R A TS G 2 T ) I SRR A 7oA o I At —
A2 NS HESE AT T3 T Pierce LA AEH B O BT A AGENE , BIFFY T 0% O B A3 AUHE
JiE % O ZR A ) A SE MR | ARG LA S A AR T VR TR BT R T I L BRI AT AL
AR W R% 2 5 g5 AR H JE B 7 TH . Moon (2006 ) O FF 5% I ifE— 252 B £ i
75U BT A ASORI I 27 5 A5 T O 2 AL AR %) S [ FH o 2000 B BT A AS ) 55 i SR, HE 2 i) 22K
IRFN0.444 , Tl 2 5200 2R 400,309, F I  BKGBR 22 (1 B B BT I DI s 20 BT A
OGT 05 2 285 B VAT R A S ), A 2 32 I 2 S ok DA R B s s BR AT M A5 (i /NS AR SR,
2013 ;Karahanna%¥,2015; Zhao%#,2016).

=, BEOERENEENE

(— ) B2 O i A AE

Pierce (2003 ) — & X 1 (.3 IT A BUE SO/ MK B FR$ (9 5 ) s 3B P ) ) 5%
H—FR R A O A I — P BRIR S oA AT A O BRI AT AU AR = R A L 5 T A
FUX 53 T3k (Pierceds:, 2003 ) o 156, A AU IR IIAE 5T A (A SR T2HE ) B TR AT A&
B I IR 3 S, [ 28 FRUBR A A 2 2 B B X A T A, R A% O 2 X R B A i 8 JRK
(Wilpert, 1991 ) o3 — iU R B 1 U 38IT A A5 7 BT AR A AR J5 X o i D& T B AR <.t
FRYAA B, X PRI BT DAL A B SERT ; [ 22, AT RESHAA S8 2 2 T LD
A WAL L OF 857 24045 8 B (McCracken, 1986 ) o FLvk , O BT A AUR BMA 5 Hird =
[ —FPOC R AEX AR T, BAr¥ 5 A M EHK R %% (Litwinski, 1942 ; Furby, 1978a, b;
Wilpert, 1991 ) , 28 il b $E4H [ 3% (19 —B 43 (Belk, 1988 ; Dittmar, 1992 ) . ¥ € FIT A U FE R A
PXE B AR BT A2 3k A AN AR SR I A il s Ao S 2 i R OR3E 6
g ESC,2008) , 1A ER AR T A 3L A3 B0 . F FRME S5 0 B S PR, O BT
4 FLJR I, B A S0 5 R R 43 (Pierces , 2003 ), B St T 56 T HARY BT AT A0 2 JEAR
DL AR A AF NN LA, TR B R B e 55 R AR e AT B A A7 S A 43 (White , 1959 ; Porteous , 19765
Furby, 1978b; Nuttin Jr, 1987 ; Beggan, 1992 ), 1l 1 %& i A3 AU SONFI AL ST o Pierce S5 (2003 ) X}
DI AR E R SRE T X B AR A R L A5 A IRAVEC R  H IR & ik
FARES A IX 43, T R B AT T BRI R O BT A A [R) SC3R3K (Jussila®s, 2015) S Qi

BEC TR B R 5 k2
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Pierce X HAVEE T & 1 03 0 BRI AT AN i F AL B % 4 A SR gl £ 1717 56 4 AN 00 I A
5 HIRMIE R (Van DynefllPierce, 2004 ) o HS2, J45 18R A 3% 5 H AR 22 [0] B 5K 22038 5 1
KA AR M &, B 1A TR AT S FR 0 Y TR L, ik ] o A 1, O BT A LA ) S
FEIK 5 5 B WAt 2 & R B, i H AR A 3R B0 B ) (Pierced,2001 ;
EscalasflIBettman, 2003 ) . .0 BLETAG AUF H b4 5 B R AVEE RAFAEA IR AT BEs#I Y
A MR B AR Ak 73R E 2 BRIy —FP By B 3R (Belk, 1988) ; X HARY)
1) A RIS AORE B AR5 F FRIKE R AR 2 .0 BT A AU 77 A (PiercedF, 2003 ;
Kou,2017),

JB5 O BT A ARSI 2 A Al R = i IR S5 AE H AR sl — &R R« A 2B
OO FHLIR A, TR IR I X 55 9 9 AT Y B AR AT 18R AZ Pierce SO AR 7O BT AT AURE A&
FLE AR5 T AN GE— B 520 (Pierce, 2003 ; Van DyneFIPierce, 2004 ) , B A HIFSE & % i %
BT B R S0 ARG — AT SERF AR 0 O BT AT AR 0 AT B A (R B (Peck A1
Shu, 2009 ; ShuFiPeck,2011;Peck®5,2013 ), i A Lebff o5 H W] 5 A H A BAH 5 B3R5 H
Fr¥) 2 (Al ER 2 (Fuchs®,2010; Jussila®:,2015) .

A O BRI AT A5 85 e AN J2 U, A B % Al (il L ) Ay BHL BT A7 ASCRIJBI 25 o)
T i U BRI AT AL AN, Peck B A 1R 2 A fil i A 5 v DG 3 TR X 7 A0 BT A A
(Peck#1Shu,2009; Pecks,2013 ) ; AsatryanF1Oh (2008 ) 7E X4 ik b FIAIFFE v 5 T Al 0 B
AL 5 JussilaZi (2015 ) AR S SC T D) [R] g SR 72 o 01 it L2 Uk A BT A AL o 772 i JZ2 IR )
FRFTA AR5 ST 0 2 65 LA S A 7 i 18O BRI A5 JB% , AR B B BRIT G A,
B A ARAF AL 7 i (Fuchs35 , 2010 ) FJE 2 filt #5248 1197 i (Peck A Shu, 2009 ) 45 o £l (i
FE ) JZ R RO BT A R 59 D32 05 2 T it Rl e Al o BRBT A AL, BRI 2 IR 58 AT
HHTRA it DGR SR AR 8O BT A R AER AR 8 4% H b [R5 T AR TSR A4 KF (4) fie
AR, WA X (AsatryanF1Oh, 2008 ) | AT RS GEX M AN SR 2270, 2015 ) 25 A0 L
AR

()R O BRI AT A

Y AT Ry R U JE T A A RS A 2 Pierce s (2003 )48 H U35 BT A AR 7] Bk 2 A 60 A
TR RN A, I B RIE T A R Zh L GRS . F 3R INF SIHLFNZS [ 75 K S .0 3
BT AT 1 BB S i ] RE AR — B X 7R & O BT BUE— A 24 & H S, Pierce X A
VB AR SSUERISE PP AR 03 T OB FTA B B ME S e AT o S5 e 22, A A vh R 9T
WHATIZAE S YRR ER AT 25 1 A0 4 N 258 22 I W T 0 BRIT A AU shAIL A &S S
D7 T T AR S WA A AR B (8 PR, DRI AR I AT (AT AIRIET R, 201 1) o B2 X B 0 R
AR T —20, BIAR HE Pierce 58 A A SCIEIF 55 K 2 BRI N BAZEAE & o {0 /2, Lee I
Suh(2015) W58 EIE— 1 AT 2 IR BT S 2 v A RIS R T 200 B BT AT AR R — 1
22 YA B 72 A 0 BT A B S AL ——2 BB % . A FRIA TR 5 8 (23 [R) 5 R ) A 5T
(Pierce®s,2003 ; Avey™5:, 2009 )—3 I A US4

Ji5E - BRI AT A I e 0 R Al (R ™ AR [RZ IR, B2 TR P A B &
TR ST o 00 RO D i S 20 2147 g 2 Pierce 5 (2004 ) B 51 T R A7 AR 2 , i ok 8 ) 4%
H SHe3 07 75 A PR S RIS 1 5t o Pierce % (2004 ) it 1 A0 BB B O A (40001 ) | %
M ANFAT (LA B ) eS8 ARAARHH A (24S U ) — 15 THI PR 25 A R 2 74 S sl 2 4%
H 710, 7™ i J2 U A 5O BT AT A T DG AR ST (80 BT A RS, S 1 — R o
ST F S SEAARR A AHOC 5% B AU R B A AT NS, B2 sm) 2 s 52
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W Fuchss (2010) DL K Peck A1Shu (2009 ) A8l f 45 f2 Ak 5 4l (bt ) J2 Uk A s 25 o B3 R A
FLER T RIS G A AR AAR KT O BT A AL, S s [ s £ B = A T g A R, e di ]
TR R (/N 25 AR, 2013 s XA AR A%, 2015) SFESE N i 2% H 7 T, <384 H
Fo BB ZE 7 B o5 2 45 5 0 BT A AN Bh AR 5 1) PN 2508 P 00 7= S R il (G )
JEUR B %0 PR A7 AY (AsatryanF10h, 2008 ; Fuchs®5, 2010 ) o s A3, 77 i J2 1% B 7 25 3L
AT AL — R T FRIBE 3R FR Y (7 i 44 7 ) FRIBOIE X AN (7 b 24 7 ) J| TR A~
Al 24 ) Z A1 AR A 3 2 B FRIBGE ' (77 b 24 ) ARG (O i A PO T 3R —
43 B M LA SR MELE TR AT R TR 1) O 44 7)) (1) )6/l 5031 (Peck F1Shu, 20095
Fuchs%,2010 ) 5 il (f 8 ) J2 Uk 10 5 %000 BRI A5 AN — PR FH < TR ST IZ A b S R AT B4 FR i
FUSEAF A R IR PTAT TR AT R TR ) Al FRIBASEIZ AV 2| TIRAT iz K2
B TR GE AT A X A DA B FRIESE 512 A lb HA S A BES 61 U5 ( Asatryan I
Oh, 2008 ; /NS FIAHEEL, 2013 s X EME FISE 22745, 2015)

M. mEOEAENZmEER

BB S I U BRI AR B W DR R ARG AT LA 43 S AN D7 T . — D7 T, AR A8 Pierce s
(2003 ) FEAE SR 0 BRI A AU A I AR R A o s ] L B FRAR AT Jag 2 XoF Jost 25 0 3
A R SENR 5 55— T, AR O 3R A AR300 5 B RAIONE P AFARL PR A 9 o A A SRR O A
2, WA AFZERT ] 7 S EHET (OMETH P BT ) Tig3E S a5 OG0 s (B8R0 i
) g ) S XT o5t 25 U BT AT AR 5 o

(—) Bl LA =R

1. ZhHl

HAT R 2# 5 Pierce S (2003 )il L |z BAA5 I T A AU A 1) A= BN 2R R FE Hh 3l
J& (efficacy and effectance ) . H F&IA[F] (self-identity ) . %5 [H] 752K (having a place )& /= A U FRATA
R FEABHHL, IFEL T I H O BRI A A A 1 =M A A L A IRILAFIEES T -

(1)AREIR

RBBIEGE C T A IRAE AR &, A FRIER A 2 Fne TR e 58 iU A1) ] ( Leary Fil
Tangney,2013) .Furby (1978b )45 tH A RE S HL B 4% 75 B2 1A 4.0 B i ZEME i LAY i (]
SRR T A RS AR R AE R I mT LA W R A5 S5 e 8% o A N L, Ay
ARAFRCRRIERTTXT ] Pl %) = it A A2 S i o =40 7 A A I B AT DO A s il S e
HAA A AW & o K D R B F R, <R iy i e S 7e gl LI e 2 7 A U T
)L IR AR BE (Furby , 1991) o — 3 5¢ T L3 28 B4 B B O BFFE 2 B, X P 1R fr s il S A
XA 2 DG AR i ) T BB S AR A MR 5 A WO ks A 3RS R
[X 43 FF 3k (Csikszentmihalyi#IRochberg-Halton, 1981 ) .Beggan (1991 ) J A ¥ & e &MY
FER SR 13— 2P AR A n BIFR R B, 18 52 4 B S B il s e o s e LA W 2
H ORI GIRE T, AR M il Rk o

(2)HFRIAIA]

AR T B — i\ R SR w2 12 i ] B )3 M DA W A AR A - AL FROIA R A4
X A e — B FIZE S B (Erikson, 1968 ), #EEAMATE 1945177 1 (Schwartz5,2011)
A& T ECH O — R R SRR AL A SRR R 5 B 355 (Leary fl Tangney ,
2013), AT M AE N R R — D 2 S 1 MR SR MR IRZ A7, W)
WAL W) TN F] (Belk, 1988 ; Schwartz:,2011) B 28 5 Stk 25 00 & 8 W 5 & (o B8R

BEC TR B R 5 k2
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ARG SE 7 98 , Dittmar (201 1) WA R4 5 A SO 2R T R 244 ke B AN 2 38 TA ] (4 B
BLIRAE AT A P 5 DL RO P T ] S s EAR A G B R H I
AR5 A BN FILERT ] b 0 Stk AE X — B B b, AR B HAT 7= A R AR 4 FLAR
h H FiY—#B 4> (Belk, 1988 ; James, 1890 ; Pierce,2003 ) . fi itk , MA #1458 H Tk [a] mi e <7
FS5 90 W 2 (a1 H FREXES , e dh OB A BUW AT (Pierce®s, 2003 ) .

(3)73 [l K

TS A RETE SRR , AMTTRE B —A [ 2 525 AR A AT B H A 06 3k A 22
4% (Kron, 1983), 25 [A] 7 3K B LB 0 A ARG SEACTT SR 22— , %45 A038 5 78 AT AR 1) b
Jr—4 (Jussila&§,2015 ) . Pierced5 (2003 ) 3¢ T25 [ 75 SR 2 A C BT AT BU™ A 1 SEA Bl HL
Z— SR T X 5 B DR A AR il 2 SRR 28 (B 75 SRR K — T A TR, R AR ELA
T (R AT 5 SR, T 28 I 32 A% HE 1 4% 0> (Porteous , 1976 ) o % T A TR U, 52 Gl 85 255 A oy
B AT DAL ZE 4 s IR H BRI PR, X AT RE R R X4, AT S A KRS F1 0
IR, 8B A E R H Y (Porteous, 1976 ) o 7EAMTT3K 1 2 LR SIHLAG & b, X AR AL
FHETAT A 2 7 Ak (AR UTFIXEF 7, 2011) 6

2. FETF ML R R 2%

(D)FEETRLRESHHLIY S R 2 - 328 il

AT 5 AR ) EE 2 B AR TR RS [ FRALAR IR, 1M B0 45 il A A7 oM 25 S i T
BERAMARS A AR ER A PeE MR R B, AT A i B o, B R SR B T, iF
T X O BT AT B A B 0 (Furby , 1978b ) o AR M, 1 2% 4T R AF ST A B4 ol X6) Jo51 200 B
BT A AU 1E 1815200 o F A, T 50 BT AR L i (7 B A A 7 o0, 407 S Al R RS 2l i 72 A B
a8 o fl B 3 B A B BB 15 U BT AT SO T S OGS e A A
FINEITHT (Peck FIShu, 2009 ) o BV 2 B AR ) il ths 25 PR A BE-$E v A 1A i 8 281 7 4 o R 2
7= 5 SR A A ] B 520 (Peck 45, 2013 ) o JE SR ST iiE— A 4 s X 2 7 e 3 L il 4%
R B o Brasel FGips (2014 ) & SUAELR WG L 1505 b S 3R 7= it P R A Tl e 2 [
2 ) JIT I 40 it 40 JBT0 2 FHRL T A AL o ST FEL I A L T 28 2 AR R i PR Sy T A ™= it (81 e g T
b PR g A BT 114 4 ] JR R B R B 7 X B O BT A AL ] B R RN 37 B L
B SLBR A AR o 2 H T4 R TS B, S ml e e o) T I 7= i 14 BRI A6 A
S R U] b B B —FE B2 B St T LIRS 4O BETA A (TruongZs,2016) 7=
i fE A B B S H T AAR ST A 8l , S iR A ™ i 1o BT AT A, DT i2E4 1A%
PR A RN o RS, X7 i () Gt e B 0 A48t s 08 i s il SRR T S5 M L % 14
FRFFTAAL o LCAN , T 235 X I A 2 SR L FHAE e A% 2l A4 e A8 b A A 4 B E ] 52 1)
AMERT I SR 1O B AL (Sinclairfl Tinson, 2017 ) o T F AR R PRSI REMIZ B SCFHIE F
() 25 A TR B (0 5 15 S BE R S AR AR AT A v = A 11 4 TR L 1o S i G 1140
BEPTA R, I oxitt— 04 % EasUEE (Moon, 2006 ) .

R 7687 S s RS S AR I 2 5 % BBl BB OR SR A 5 7 i S S B
FEAAT Ay [RARE T LA 30 Aot oo 4 it S 52 0 2 0 BT A AN S FE U S 5 i A e | AH OGATE 55 1R Tk
SRA IS A A b [ 31 3% 25 190 206 B8 4 3 L B0 % 4 o S D T 8 00 B PO A A1 7= A
Fuchs%5 (2010 ) W14 31 B BZAX , Qn 3~ B0 & 126 426 RIDKE_E 7 (%) IR i 7= e i1k e i e e A, AH
b T3 A BB TE B (o5 5 XoF Bt Jes =TT ) AR A 2 0 T v A O BRI A A, Il — 2 R
T2 %) SZ A T BERT 1 BT o ALl vl 2 2 BRI R B B 2 5 Q0039 L [ s i JBT 5 %o G
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JIr 2 5008 04 7 i 8O BRI A AL, T AT BRI S R B S R T X R oG JR (IR AEAIS S5, 2015) &
A %5 U BT A L) 5 Ml AN SRR T 7 i 5, (AR T IR 551 5t B e A B AT A
P05 il B8 A D R IR 5 It AR 2 77 A B ) () B, T s o B ) () AR 6 S I AR S R R Y E
BEURIR o R, X R 5 3k A ) 2 R IER AR , 245 A 205 e Bl A vy i 2000 B T A AL ) 2 T 7K
i g /NS RIARORIEL, 2013 ) o 5 40, L0 Pt B v A% B 50 DA R T 2 iR 4 S 3
SEAEHT BRI R TR 2 R MR B 442 1 S D T 52 o BRI A5 AR (Kirk HISwain, 2015 ).

()HET HINFE R H ER : B IRIA GBS T R WA R IR AR R

H IR S LSO ITA A=A R B TN SIILA ¢, s A3 R B R UL L 4E+E
H LM (PiercedF, 2003 ) XTI RY) A BB AGLIEET ] OKS 1 R MEIAN A & A5&,
WNZE A i AR R B R B S IR0 il A o Belk (1988 ) IA R 1]
T P AR B AR ) F IR 2l B AR B A R SE A 5 3R 1 — 53 . Rochberg-Halton
(1979) W i — I\ R X F [ 38 5 P04 2 18] A 3¢ 3R (IS A0 AR 7 A6 O 38T A A RV
Pierce¥ (2003) {4 48 th , XA R A RBATFA o1 B BT A BUR = A R 52—
P E] , {02 Franke 55 (2010 ) FEMFSE KB & 6l v g <380 B Ot 20n i, A8 LT
TEPEARUEAL ™ iy, X il 7= i 1 FRAE A GBS RV A 5 | & B 25 1740 Lo B IT A AL o 7 KA il
JiE % 368 ek o) % o) TR BEE (0 AR TR N , AT L A% A O R SCH R R TR BGR
FBI R BT, 2 R & T R A S R] RS A B A BB, DT A5 5 2T B A e ol 7=
A T A IR — 53 BEA, A S AR DA T R R Rl R O 3% L A AR
HERAFAIE S S, R AR SR A A S R Sz b R AR R I A 3R, A
T N7 X AL A AR ) BT AT A (SinclairFll Tinson, 2017 ) o fiff FH 4 ER 0 3K 7= it 22— 5 38
BN T 3 WS i v 9 S AR T 5 R i % 198 1 T 48 A DR R T X0 BRI A R A R )
KamleitnerFfErki (2013 )IA Ny, 304 3 A5 7 =0 B ARAR b TR AN 7 2t il A B8R AT B 28 s A g
' (MongerfllFeinberg, 1997 ; Prelec fllSimester, 2001 ; Soman, 2001, 2003 ) , {H &A1 B2 E M T &
XoF LI P i AR 8 FE AN 2 B 5 ) (Kamleitner ATErki , 2013 ) o 2F— 45 A 5250 2 B P A X Rl
G ARA SR R AE T, 304 S A 3K 0 w8 a8 W B A 150 2 38 O T W 4 1 S B { (Raghubir A1
Srivastava, 2008 ) Fl H CU AT Y, X208 HE X E 00 7= i 14O B A T X H AR Y B FR AR
RIFF AN — 2 75 B S R A o) [B) DRSS 4R i) R A B8 A RR [T S5 52 i o % )00 B
JIi A AL o Folse% (2012 ) X4t 25 8545 BUBFFE K B, “PRARTITAN [R] R & A BT R R IF 5
FK e AR AR A IR SR SRR ARIE 5 | & AR I XN RN H DX )BT AT AR

T R R SRS A BT AR A BN RS DC X F 4 RN ATRE 2 A
KA A3 =Fh 52— (Belk, 1988) AR TAH2 02 A O 09 A IRRGEFHB 437 T
JETE =S 0 R NI DL AR o AT T A5 B T iR 2 | s TR 2 A IS H Bz 3 e
e P R Rz B RS FYRIEE R (Pierce®s, 2003 ) A 57 & % AT H1 ] SR ISR E B WLEE AT
TREE P EE AL U IR ZR B, T 235 X AT 1 T AR A9 it RO BT A LR T ISR A T A B it AR - %of G
H 3RS EE B R AR LA A NSRRI 1 094 A [RIEFef B T S ERIR BTR BE T o WSOER
B S O ARG T AR R A AT AT AR BT, O ELAATTIR SR R T A g S e
(Slater,2000) o SEUERF ST R BT , T 235 X0 & AR F- 65 R85 T W38 15 1 208 B A5 X
A A 1E 5200 (ZhaoZ , 2016 ; Sinclairf Tinson, 2017 ) o

J5 95 A I A R 5 FRIA R SIAILA OC o % 0 A (B A ) R i 2 T H A Bl
SR SER A EDULAE TR E Y B O 5 Al K™ S FIRSS AR e 2R B FRIA RIS E
RTINS AR LTE A G YO R E TS A S 2% ARG IMEME A
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BRPE A AN 6arPE W5 | ) R BEE A, S e SR B XAl (40 BT AT U (/NS AR SR,
2013) . JIE N FLZ I N R B B 5 M FENMEW JE 455 5 T — 2k, 5 T AR A 3RoE
X H RN DL R A BB ERR S B I RIS E TR RE Mk A 5T 2 B B30 0 i
), TCIB e T & A IR P 025 T BRI S AR £, #0 TE [v] 52 e JO5 23 Xof A9k 17 3L
JIi 4 A (AsatryanF1Oh, 2008 ).,

AN, A AURITEAE AR 2338 h B, A AUE AR ETE AL 238 E TP A, IR AL
SICAE I B AL IRIE S R O BT B DGR R CRTTAIXET#, 2011 ) PRI, APREHR 1
FEIR A A AN 2 IR A O FRARA B ), XTI OB BT A AR T [m] 5200 . — 7 T, i
5L AE O R AR B F IR R ShALERAE R, 52w i 0 BRI AT A Y 5T (Kol
Powpaka,2017), FAIRY TRBIRI AR 22 M TR B0 50S A B 2 MAY e A3
) — B B Y 2K o AT R — O YR OC R K A AR, AR AR R I
SRR T ISR A S A HFR (Aron%s,2013) o 4 5400 S EE AP G E#E ST &
THOCRET, —FNFER B IR R SIHLAT BESZ i N7 19 BBl B2 K A AT i B I L ol JL 5 1y
A B ISR 5 S B FRIKGS , 2D R B Al R 7 i O BT
A FL (KouFIPowpaka,2017) . 75— 5 T, J % 22 [] (1) G 28 2546 [RIRE 2 52 e Co 3 i A AR CGBX A
RN, 2015) AE A RE T, 03 Z (Bl I B I — 7 YOG Rt B Z AAH B T A
B A A FRIALE] DTS e At AT 0T i R AR 400 BT A A o (A, Ab T D26 Hpc Ao 5 it
BT it AT AR A 52 M ) LU A 05 K, LA R R FRAA [ 206 A2 , PR BT 25 5 X6 i AL A
FPEHEODET A AL

(3) BT 23 [l R s PR 2 - I g Uk

VA Jag Sl — T an R S 55— AR IO R 5 AR BT AL 25 A R K Bl
BUA 5 (Asatryan 1O, 2008 ) o B Lo BT A AU 38 %) 23 [R5 5K A9 R AR A, {L Asatryan il
Oh(2008 )WFFY T HX T AR I U BT A A B VE FH o AT TN R AR A 25 ] AR 56 DA % 528
(] () H Bl 25 3858 3 22 ] () 17 SRRt A o 8 WU T Bk R v, A 3 s s S T e SRR My
B GRS PR, XA I a8 J 2 i B % X AU )0 B A AL (AsatryanF1Oh, 2008 ) o fH 2
LeefISuh (2015 ) MK U Jag JERHR 4y 25 O B BT A A — A G- BE T AR S 0 R 2%, AT A VA s Je
[z e . B FRINRANRY 57 55— BRI DI A RN Z —

(OB TIE AT A AU 52 R 2%

ARITABUZ 51 T A A R B P O R PR 2 CRTTRITRIET R, 2011) , B RS ST
ShuFPeck (2011 ) 573 HAH B 25 Lo BRI A ALY E0 o AT TN Ay BOEEIRARON AR AR Jirt RO 2
I ATAL, HAR 2252 M) BRSO 1) PR 2R [R5 Wi JBE 2 U BRI A AL, 00 BT A ASUAF- 22 B ] 7 i
HHET (WHEFF T ) 28 5 280 O s (ARl ™ iR 25 ) ST 2 X B % L BRI AT A
FEHERZIN o B 5 AR B 7K - B 12 (adaptation-level theory ), StrahilevitzFlLoewenstein(1998)
i AR ) T 7E O3 TS0 BRI A R A 0 I A A it o ) T ) 34, A4 4
A S R RO FAIG RIS 2 2 A UM Tt o BRTIE , AT AR B8 BT A A 782 i ]
K, TE3E 5 AR B H 1) ZEIAS N UL ik o ShuATPeck (2011 )45 b 4 I X 42 44 i A AL ¥ A7 2 s} ]
XoF B A, B 5% M 32 L0 BRI B A AT A8 SRR R R W1, Bt X ) A A Bk ] 34
K, AT HAA W 0O BT A B R, O Hax s — 20 5 B A o L AR A e
(query theory ), Johnson (2007 )4 H A0 768 17 i AS [R A0 (B4 2% I Snb 2552 i) L IR A
IV o 25 DA At B A 2% LEAE B 0 i AN (LT, SRS TR 25 5 52 B0 i e M (L Pk ) S i DA T
S e 5 Sz, 2 LD E e B 2% SR ) it AN, SE K25 5 %2 21 (IR

SNEZGFEEE (F40EF2H)



PR NE AT H SR o Shu T Peck (201 1) W2 H AR (EL AT I X R AN AT oA BRI 520 B A
RIS o AAT T SRR 2 2R W LD o B B B (M A A 7 65 7 iy e R T I 1) PR T AT

PO 585 H A o UK, List(2003 )45 H , SRS BURAON AE S 560 1 5 ML S A8 B rhaf R i i or

HRBEH AT 28 5 2230 BB, BRSSO 2 i/ AR TR BFFE RS, 243205 LSS 5 h
IR B e 6 Bt 50 5 22 96 A0 8, L3 28 B A A 15 3 05 A A BE O 32630 < Shu Al
Peck (201 1) WITA Ny 173758 5 236 (4486 ToxT S IRAL IS 1R 2 DR O Bt 52 53 R BSUA B I A0S
52 550 ity ) BRI AT AL AR ERT T S A1 B AR T 80 R L ) SISIE TR 2 B, MR AL i 52 5 22
A E RN BT A, RLRA A A T4 258 5y (14 52 5 HE R AT 3558 5 1) S RSOt i
AR O BB AT BRI, 2R B 52 53 ik o BE AR B, Carmon il Ariely (2000 )35 Hi , BERRAL A7
A AR T AR PEE: 30 PR R 3K S RT3 7RSS 5 Hh B ST s AN 7] o — R E , 05 SRR 7™ i 1Y
R L NTHAE PO 5 5 527 S M S5 820 5 2507 SR GRS N B S 5 52 2% A
RSN o R, 51 33K S5 4% A 2R 7 1, 4N 5 | 53K 07 ST 7 M 4 10 5 | 535 07 R TE
R B IS XU Y A 3 SR o ShuTPeck (201 1) JE I IAK , 45K S XU 1EAE ik
TRV 8 DG T s A 5 M) L X 4 R 52 5 ) O BT RO 16— 28 52 i S S 005 1 HE o BLAOR
PE, 517 IS 5™ i B R BT OS2 577 b ) U BRI A S TR MR S A A 5 51 5
ST IGTE A Bl 2 Wi HXo 4 B YO B P AS RGHE T J 2552 B A

F. BEOERARS R

JE O BT A ASBOST A BRAE P AN D7 T, 1™ i (PP LA S A ™ i 2 AR AT A

— D5 T, T BN WA, S TE A By B A MBI T T B0 O BT A 06 HARI O (PP 152
AR IEHRAT BN s 53— J7 T, BT A B A, OGO R B OB R BB O BT
AU b 25 MM R 325 B RE L BB 2 RAT R S A B

(— ) B LA

77 i B EPP O — R SISO AT G T B B BEIASOV, (Thaler, 1980 ) 132 5y i #
KSR RS Gy 0 AR AT o — RO, HVEE J7 55 W S5 7 70531 26 T30 2l A AT i o oK
PEAGTE RS = BB E o F TR R O A7 A , AR T3 7 A (EL A PR AR EE T S5 05 PR A
g o T AN, A G RSB HIL T, 85 IR i 1 O B I A AR TR AR 2 PR Rt k PR T 4

e BRI ™ S B A E AN L IX— ROV ISR T 2R S ep, ™ il il bt i 245 |

Ji5 %% 5.2 O FREE B 45 (Peck MIShu, 2009 ; Fuchs%5, 2010 ; Claus®%, 2012 ; Sharma, 2014 ) . 2 A
WFSE 48 H BLRRASON FR XA W 08 = A EPE B AN B AN AT 7™ i 19 SEE PR BT AT A, 177 S
TFOBERTA B 410, RebF1Connolly (2007 )IA Sy , BLIRASN WY 206 T S A7 AR 2 W 47
AU 25900, A S B S5 R BE IX 43 — 38 RN o 38 A 5 45 S BR T A BORD 32 SR A T o 2 565 2%
1, MR SR B A S AT TG B B B E A SR A S A b AR A A
EATW S| 7, A BE 7™ A O 3 A I S B T A RO A RRAE B X AE BE 5 1 7 SR TR 45 T 3

e A AEL PP o 2 R S5 A (E A 2 e BE AT SR B T2 O BRI A AR S 20 = RO (EL PR

X T IR A SR RS ], A48 SO AR R SR A K 2 2 . Fuchs 45 (2010 ) 78 B & AR A 1 .00 B
BSONE IR HRUE S JBU O BT A SO B % 5 SR A LE ] 52 o 2 5 7 S B A9 B0 (R 3045 O BT
AR T T A 7 it 2 B0 B 1 S A T S A S B o Folse 55 (2012 )48 4 & B )
55 | B3R 5 2 X6k 3t DX AU BT A A2 i v X 2t ™ B ) S AR T IR (LR X — 00 A2 B 1 )
BTRTT , Zo PR A X T S5 URsR R M 58 S 1 2 B SRR ) SN R o R T 7 S A R MRSy 3
A5 2 J R R 2 R B &% O B BT A BT A5 21 42 157 . Lessard-Bonaventure fllChebat (2015 ) FUF 5T IE
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SI, PR b= et 17 7 A 4B o BT A OGS K T B AR 55 1) AN R AR AE [l 2 )

() AL

DIFTARS 5A Z A & BB WBR o 5 A OB ISR B 5 A PR AURA
SRS HARX G B AR | A R A TR, AR ARG LA A (i
XIU35,2007 ) LI MY, EETRIFFEHE B U BT AT ASONT 7™ it 25 BE IR i % 526 i SR
JB5i % s AT R HRAT BN )

KamleitnerfIFeuchtl (2015 ) AR 32 0 400 BT A AU 25 BE A2 18 52 M) o Ath AT TN Ay st
OB AR A AR = AR SRR XA SR Z [0 E R RAE, JUR4 AR A &
SANE], PRUTTAEAE AR OGO 2R RN S B AR 5 [ FRABE A AH DG R R 22 1] A 175 JBRIE 3%, RN
XF TR B RN TR O ST A BN DG E AT M, 3 AR S TR A I R AR B DR, ) 51
FRETA AL —FE , BT A AR HEXT B AR A AR BE 2 XS H AR 0 ST, RSO A
A B miAR L RS SRR SOEALE X BRI O R A, (HE d A O B v i 4l fop
AR R, MR — BT S, W2 B2 Tt (Beggan, 1992)  FRIIL , & O BB AT
FLRIRE 2 X6 25 B 72 A B 2 1 . Kamleitner FllFeucht] (2015) %3 [ 323/ BEALFEAR 9 18 A 505
B AT S | B AT L ) O BT A A HE S B AR 2 TE A 2

Ji5E % A DA S JRRIA T — s, R T A oMb P B S AR I T A e R
A, AU R B S IR E AN EILA] X AL A SR Z 5 AT B B, OB B 253 B
I = 3 [ s QTN 4 T oo s I L8 e B o A e BN (T et =1 [ 2R iy
h Gl /NZE R R, 2013 ) o B /N ZEFIA SR I (2013)WF5Y T & O BT A SO iU 3265 1Y 52
M), (LB S o 4 325 (AT R 10 o AT T AR A BRI 2 5 Rt & 5 8) = AN J7 TV AR 2R T
W FLEAT R AT T IR, SEE 53472 WA B4 X 4ol Ay o BRI A BSGBR 55 , 3245 8 ik
150 o SRR FNX SCAE (2016 )WFFE T iR Uil Jo5t 25 11 s RO BRI AT ASOGT B3 25 326 () s Ml o A T T DA
A UG O R RN BN HAN T O B A T, [ RS T RE S A A IR T
R =T XT3 5 FE AR AS ) I A SR A3 BT 26 I B X i I it R 180 BB A RSO T3 25 %72
AR A EE AT IE 52 [RIE A I R NS A i = AN — 2D 5 3R R

JB5E 5 3L BT AT ASURON A D 3 SR A T A 8 i A S A R SRS S A FHA T SR S TR X 4+
SEEAAAT AT AR5 R L, 224 1ob 3 X6 L HA 205 o 18 O BB RS, AT ]2 B 288 b 1 )
A IR 51 I A 25 (Moon, 2006 ) o X4t 3 SRS 5 180 BRI AT A 23 AR A B % 46 3% 51 2 (1)
i 3 0 ()l P A S8 AR IR 35 I % i 9% i 55 B o 103 S A5 B (Zhao 55, 2016 ) 5 % i
TARAF A B SR RE S48 R X4 A AR A F 5228 F 174 (Karahanna% , 2015 ) .

B 8 BRAT Mg — PR A 7 sl B AR 3 R S5 BT 2T, {H 2 SR XA IR 45 14U 5 B i)
% H AT 4 (Groth, 2005 ) , 451 4 i 25 [ J&] [ A% 25 IR G A A Aol 14 7 i 380 R 55 ) il
P R R 8 R A5 B B C A Mk i T S B B R e LR BN TR
Boved§ (2008 B % /A RAT R 43R /NAHEBE AL 46 H LR R S 50008
2RI RS R TE R I E L e A ST AT O T U BT A B R
L e SRR 52 B0 TA R B8 o 3BT AT ORI 2% 2 BRAT AT U2 T . Heskett 55 (2008 ) 7E
CHr A BUR - R AR S5 R EE ST 38 S o 58 LA SE P 50— B rh 35 i g /s E A A C
FEEWL  WARES VR A A C LTI BRI SE SR ES 54 AE 3, Q™ 5o & fl
RS, XA A BUA A 42 B P A HEPEFNARLE . Slater (2000 ) ZE 4341 AT 11 AT SR T
R B R Ty 1 SOV AT O S I O 2R T R, AR T T AL BT 1 ]
SRS A 545 F A XA Sl e AT PR b BRI AN B AR T, R b RSB ol R

SNEZGFEEE (F40EF2H)



e AT SR B R o SRR R B ZE VRS ATl B O BT A S 2 5 i i %
X R ] LRGN 35 4 718 ( AsatryanF1Oh, 2008 ) ; TE7EZR St MR- REAT I, 7250 BT A5 A
R A ) R L AR RIS SRR LA R N A R il B3 25 S e s N IR AT A GRX M A
A, 2015) ;UK S5 FHT AR SR FH AT R IE S 1 O BT ASONT 1 LA 2 1) BN 2
M (Kirk 55,2015 ; 3R AEM5 45, 2015) .

P2 T T BT AL s i) PR 28 R B580

BT
bl WmE % BB
- HHEIB e - MG
- BRIAF - BREAS - MBI
- ERER - R P - WIS
FAR TR
(s ) AT LA A
B HEE - PR
g el FHACEGE || - PR
- PR R - BERE
- TR SRR - BB
- IR - BEARTY )

B 1 R AENE R R
N RFARFE

ARSI O BT A A R MR RN £ 532 R 3 MR I R8O T LA 5 T % A SRkt
1 T HHEAGA D BUAT P50 UG T — L84 U AR (B 8 8 UG T L BRI
ARSI [E] A, JEHSE [ X7 T IS B B =, DRI ek v A 1/ 22 [l i
TR A ST AR R BIWTFE AT LA A JLANTT T — 2P T T«

o — RO B A A A 2 ORI o H i SG T B O BRI A AU AR R
Lo AT I i 2 Rl G 5 R B S B 2 [T AIER 2R AR R, BRI I
AL TR A S IR, 17 SORR 7 R AT 7 5 XA A A A A T B P S o AR R I AT T i
PRI S B BT A AR S L B S AR A& 0 e ] A e — it BRI 2 R i AR
FI 3 i DRSS ST 2 F 5 Al L 18] I 2R (Moore flIHomer, 2008 ), U5 % OB AT A
PESAL & A 35S B AR Z B AR, U 2 fE IR i B & o AR A& F AL 35 9
FULEL, — el HA T 2 B B A R Z ALK S 21217 (5 8, 6055 1 FR—n R 2 A A i
JEWANHEE (ParkSF , 2010) s —FeRE AL T 9834 5 il L2 [ RO SRR, A0 35 v AT B
45 = YEJE (Thomson4s, 2005 ) o AT UL , JBZE . BT AT AR R it AR 20 ARE 5 EL A AR BL A PRI 5
AR HIRE B Z A5 R EMELLA G — , A O B A AT S n] U S 2%
it AR X BE & AT AT LA E o A, O BRI A AL 35 AN [ ) JZ K, AR BRAE AN T7
17— 77 T8, LA H R BRI RI S8, 73 S5 O BEFITAT AL L0 BEBITAT AL Al BEFITAT AL
At AT AR BEPI A RSS20 SR8 7 i Al S5 AN R 2 O (EDR B A BFFEI AR I A X
3 R o AN [ JZ U AR B o LA A S 0 6 2 0 DR 3R MU R 235 SR D7 TR ] e ] Aol pry s
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B WA ST AN [R) J2 R B BT A A A 35 S A AR ], R it — IR AT . 0 — T
1T, MJERZEN T2 44 RV JEs % 7 T R K] 43, W] 53 1O BT A AL —FE , 3 A0 BT A BORI S (A
FREFTAT AL o R0 U BRI AT AR 22 IR BE R TR, SR TSR 1A O B BT A A A —Fob
EEAIER, HATHImrse i AW & (Jussilads, 2015 ) . 5K H LT A IITF 5T 2 e R e 18 5
PR BRITA RO G A RSB BT R (T EF, 2015) s 7EAR AR 3 SUSCAb R AT
5 7 AR BT RO AEA A BT A AL (R BEAE, 2012 5 BRI FI5K 35 E , 2016 ) o AR 1B
GE XTI (A SEAAR IR IT A AT LA o B, & T O3 P A I et AT Bl e — 1) 3
PR TS A G — , TR U BT A BRI 2 N 12 A 15 X A JER A ) s 2 vy 2 [
B S X% A 3% -5 H bR 2 1R I &, B TR I R T I A BRI AT
W55 U BRI AT A Ay B — AR A A T It (R e A R 5 A A 2 AR A Tl £, 40
LeeHISuh(2015) , AR NI AR 12 77 T Aok — 22 45T o

£ AN i S )AL PSR L ) SR A IS R T iy NE A& YA s | S T S K 34
RIZE W A AR 2 RN A OCA ST 2 LA Pierce 5 (2003 ) Y BRIE S SLht , NAMASIAL
A BETRBT IR O BRI AT A 2 M R 2R, 28 DGR IR B 30 s il A F FREBEA AR 5%
AT LA SGE BRARN, AN 4l Fi AT AR 5% T s i R 2 (ShuFliPeck, 2011 ), 483 HUR A5 2356 i
KA K™ A5 0 DL RS2 i HLEIAT (e AN [R] o Be Ak 6T B AR BRI diAT A AT
TR 5| T AT AT SR X B O BT A A 5 MR R T REATE ST (Jussila®, 2015) .

B RO BT A BRI M RN o T BT A AR 552 Wi 255007 Al 9 A S TR R s i, X
TH AR e T AT I R o T3 20 BT A A RT R SO i ol 7 it 458 7 s (K ] (Jussila s
2015), FEa Al Fa] SR B R Al S A J5 i B RHEA T (Slater, 2000 ) o 73 81, FFAS 2 BT AT Y i
FELFT ™ SRR B ST U OB IT A AL XT38 A% Sl A B, 55 00 DR Y P P X A
AL Ja 1 28 5 HE 2 (Hansen F1Wianke , 2011 ) o 171 J8 250 PR AT A AU R 3G 0% -5 Al O PR IR 25
HYPLIE (Clausss,2012) , AT BB T B8 M0 & 2 @ 1 o AR A ST NZ O I 25 BT A
LAY A TRTRANE DL R 7= i Je M A2 38z B3R5 4 FH (Jussila®,2015) .

S5 DU, AR A i A B O BT A AR o AR - s R GBI O T B o B Pt T SO ™= ek
BT A5 R R A S R L L T BT 4518 JF A — 3. Acharya FlElliott (2003 ) L & Bi%§
(2012) AFFE R, I 2 28 B o0 32 SOXFAS A 5 RELR [ 41 il L ) W S 16 86 9 T2 i T
Shimp#ISharma (1987 )L f& StrizhakovaFllCoulter(2015 ) A 5% WM ] F-IA Sy HSZ A7 AE
U, A DB E R T T B A W R R A () sz e PR 22 T ] RO AS R ) S A O BT A B
— AN B RE R R R T SO R E R o B LT B[R] V5K S G 45 ) e a3
[l (5 A AR AT RBIE XA A it S A SRR O BRI A B, G B BT ER TA L ARCAC
P4 ) it R o AL R 1, FEAS A R v s ol [ B ) O I A A i/ RE A A 1 V1 9 8 WA
TR s e DT S A AR ] 7 it L) — A R o — 1> B ) 7] i D ZAEAE I T 1R 512
Jit 14 < 6 R R TR0 A 0 SR 00 2 5 R A% AR TR AT ) B2 oK B T T R A AR i AR AR
AL

S, 7 i ) A IO BT A A B A A BB AR RN B i B R 1 R R Rk 2 1)
A7 My T b6 A Jo 2 A A e ) o R R VRS IR L L A B TFHLAEA Tl o T i PR R
RSB A AT SR R B A A, IF i — 252 i = S PF i Al SE 228 (Simonson, 20055
FrankeFISchreier, 2008 ) . T (Y BF 58 R BT, J0 25 5 il %o 3BT A A AL A RN 52 i) o LE 2
Franke¥ (2010 ) & FUAH b T3 BEARAEAb ™ i, JB0 50 2 1l 7 it 19O BT AT ASCRE 37 o AELJ: , E T
U5 TR AR 5 AX O B AR 7= it B e, TR R THASER A5 A S M e R =X, 767 i _ T i %

SNEZGFEEE (F40EF2H)



B 22 TR AN A A = i P ) 1 AR 5t B 2 T % BT A5 S A T R HLS  FE P i
TN TB 5k 4 2 0 Ay i DL A3 1) I 28 0, L) AR A5 R R 1 RE R /vl
HET LA A 0 P A 3 o ) X BRI, D& T 1k 44 RSO0 AT 9T 2R B T B B R e
A OBk 4% 25 DL i (BrendI 45, 2005 ; CoulterFllGrewal , 2014 ) , A AIBFFE AT LA R AL b
TR INTET R G 44 2 DR Ay e 4 S AR X B A B A B R, A S 2o A ST X 7 A B
JITA BT X 285 B 7= A TRl s

SN TT S R RO BRI R AR RS S b AR 2 A A AR i R e R AT
()55 5 i M4 BREC T ) 5 B AL (RATFRZ <P A BOJFR ) , ande A F AL <R 1 FHL,
TIE” vivol AT FHL R B2 pRag < L2, Ry EIR” e IR “My Bolon,
My paris” ., SZ £} F ) “my alipay , my way” -+ R SR TS BB A AT I O BT A AL ?
[l — ATk Z R AR 25 =, anFAL R A Ry Filvivo , SOKE X IR 7= A AT 2 52 ) 2 G i A ATF
LR AT R R FH<TR AT b 56 28 B 5 18 AT L S 2 S 0 9 2 2 0 R A D A S
(Sela%$,2012) . HETA XDH A B SRR B GACE — R, BJREM b 28 8 4 v i
T HlL X B R IT A A (Folse S, 2012 ) SR, M X 5 7= 2 () HL A AR TR], R8T 5%t
T it RS T B O B T A AU S R A W] R0, T Bt — 2B e

5L, B2BSR AU OB T A AL AT A O BT A BT 58 0k A B2C i, B2B4T,
FIRFGEATIAL T 25 FURES RS TG I 25 AR 0 & 8, Al o] DL L4 Mg 2 3 (R AL S e iE
ATHSR XAl S R AR ST, 7 B 5 2 T LA o B2C AU Y AH DG 5 2 BH B 52 AR
H S 500G sh X i O BT AU IE 1752 (Fuchs %5, 20105 3R AEG 45, 2015 ) o 75 B4 58
B, Rl S R i 1 1 G 288 R TE ST & L EAL AR G G Ay T R AU T 2 e it
Z B T i R BRI A AL, 22 T 4 BB 20 8 ) B 2 B IR AR A S e A B 2 (R, b
s RO P2 it o) 3 3 e 3 RO ) AN e e A e A e A T LA R A i 2 R AR AR A
[v] | ST i R BT AL, DT 5 4 2 R A 235 486 ) R4 T S B2 BBl 1 i 5 B T
BUAFFE T LAETE

FESE T
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A Literature Review of Customer Psychological Ownership
and Prospects

Kou Yan', Gao Min*>, Zhu Yanhan®, Samart Powpaka'

(1. School of Management and Economics, Southwest Jiaotong University, Chengdu 610031, China;
2. School of Business Planning, Chongqing Technology and Business University, Chongging 400067, China;
3. School of Political Science and Public Administration, Southwest University, Chongging 400100, China;
4. Department of Marketing, The Chinese University of Hong Kong, Hong Kong 999077, China)

Summary: Customer psychological ownership refers to the state in which customers feel as
though the target (products, brands and firms etc.) of ownership or a piece of that target is “theirs”,
emphasizing the possessive core of the targets related to consumption. Customer psychological
ownership is beyond the actual ownership, being considered to be the root of the endowment effect and
having an impact on product valuation and purchase intention. It is on the highest stair of the customer
relationship developing ladder, connected with the most stable and profitable customers, and has a
significant impact on customer loyalty and customer citizenship behavior. Based on a literature review
of customer psychological ownership at home and abroad, this paper sorts out current research
achievements in aspects such as concept, origin and measurement, antecedents, and effects. Future
research directions and theoretical applications in domains of customization, B2B relationship, local
branding and advertising are also proposed. Although the empirical research on customer psychological

ownership began in 2008, the phenomenon has been paid attention to by a number of scholars in the
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earlier ten years ago, referred to as customer cooperator, brand ownership, customers becoming
marketers, pre-factual ownership, pseudo endowment effect, etc. However, because there has not been
unified appellation and measurement of the concept for a long time, no real research progress has been
achieved in this field except some sporadic mention of the phenomenon. Breakthrough progress in
research on customer psychological ownership hasn’t been made until the concept of psychological
ownership was clearly defined, measured and empirically researched in organizational behavior domain.
Such progress stimulates empirical research on customer psychological ownership which in turn deeply
affects research on product valuation and customer relationship. In general, customer psychological
ownership is considered to be a single dimensional concept involving product psychological ownership
and brand psychological ownership when referring to different objects, and involving individual
psychological ownership and collective psychological ownership when referring to different subjects.
Measurement of customer psychological ownership is mainly based on subjects’ sense of object
ownership. For example, measurement of product psychological ownership is mainly based on an
individual sense of ownership and measurement of brand psychological ownership is mainly based on a
collective sense of ownership. Two streams of research investigate factors influencing customer
psychological ownership. On the one hand, based on the roots of psychological ownership in Pierce etc
(2003 )’s theoretical framework, impacts of control, self-investment and sense of belonging on customer
psychological ownership are studied. On the other hand, based on the similarity between psychological
ownership and endowment effects, impacts of related factors of legal ownership are studied, such as
ownership duration, value ranking (ascending or descending), exchange experience and focuses
(money or product benefits ).

The effect of customer psychological ownership is reflected in two aspects: increasing product
valuation and enhancing positive attitude and positive behavior. On the one hand, from the endowment
effect perspective, research focusing on exchange marketing indicates that customer psychological
ownership has a positive impact on valuation and willingness to pay. On the other hand, from the
perspective of possession psychology, research indicates that customer psychological ownership has a
positive impact on product attitude, product attachment, customer engagement, customer loyalty and
customer citizenship behavior. Through a critical review of the relevant literature on customer
psychological ownership, we find that although some progress is achieved in this field, there exist many
problems that need to be resolved by future research, for example, the disagreement on the definition
and measurement of customer psychological ownership, lack of research on some important antecedents
and outcomes, lack of research on how to establish customer psychological ownership in local product
branding, product customization, advertising and B2B relationship.

Key words: customer psychological ownership; ownership effects; endowment effect; psychology
of possession; customer relationship
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