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—. 5l

Wit IR P9 R RS E A 1) 32 W A 22 14 Al AR 2T 2% 25 Rl ) o {EL AN Ei 22
P o A i L s A1 9 07 2SR ORAT AN T 21 25 10 RERD B2 A Aol — ST R A 5
BT G R AT55, 20155 Krafft?5, 2017) 140, £l BEAS S48 9170 A (453 2 > A B b Kot
e N AT A5 SR RE 12 A T R ML R HERAAS LASE B SR o 55 U RIS, oy T 3R S5 2
BEURARH S A 2L FA T M ALFE ARG I, 23 JE R 1 AN BEXT il FUA 255 ik e 2 SRR A B2 AL
T, All X AR B AA RIS ) S AN OR3P B2 B ALK (9 BB R A7 I B A 1)K
PRSI 85 ) S ARUA , L 28 TR ™ F 450 35 31 9% ) 4 Aol P 25 14 HL I (Janakiraman
2018 ), T FEE Fe FE 28 A S N B AARE IR BN B o , 1 2% 2 0 il e e ORAF AT A A BEAL
B 05 THIAT R B DG TR BE AT B o o 1T EL, AL T 52 300 X £l P ok 64 T DA A 552 3 s A gt
I6] o B4, Veritas /3 A 75 H:20184F K A i (4 BRI 2 AR B R 5 ) vh gt ISR Al R B %
HOR I NEE L 57.7%0 P [ 52055 2B 45 1L NIZAR PG S5 7= R 55, i an 2R Al e

Wi B #A: 2019-10-21

ESTH: BR KA 248 LR E (71972038,71772003); 4 2 (R H R F L EHRFFFFH57 A
(17YQ20) ; S92 5 5 K3 F 3 S A KAAF b 44 30 4 % 85 (CXTD9-03)

EBE M #(1981—), &, AP Z2H T 5 K5 BFRH 5 B8l 242, 1 4 £ 507 ;
@ RZ (1971—), 0, P25 5 K5 B PR 5 b @l #ak GBAE 4, gaochongyan] @qq.com) ;
FEKR1983—), B, d R FFRF R, A ST,
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A BRI BRI 192 42, WIAT90.5% 152 545 3 IR R AZ AV W S i) 7 B T 2 —
77 T8 HR T A B4 5 A R 25 T SRR AR B 2 BAE B (GabischFMilne, 2014) , 55— J5 T X
AR AT RE 2 = A X BR AL YN Bl A5 BRI FH A HEDIE o 3 Bl 9 45138 Y B RA G 12 (privacy concern ) E
28 N H BRI A — A BRI UE (Ashworth FllFree , 2006 ; Martin5:, 2017 ) .

M0 22 2120 TF UG, R b sz i i B — 2R 90 %k E B R I 2 2 BeRA T A
WF5Y o X SEAFFFEAETH 9 5 B AL G T 1 Pk Al 2 7 X (A, Rust®%, 2002 ; Stewart flSegars,
2002 ; Hong M1 Thong,2013) . &M [F K (41, Phelps55 , 2000 ; MostellerfllPoddar, 2017 ) A &
KT 2 P S FVE S SR 52 A (4, SheehanFTHoy , 2000 ; Liu%: , 2005 ; Tsai%: , 2011 )45 )5 1 FX
BT B FEE WU SR, FE T P ARG G BR AL G S0 9 38 = A IR T 92 1
SEMA IBIFFEATS AR Bl A B o T L, B EL IR 22 0% 1)Kot 8 B B T 7 B R B B, an =2
BT IR 1) B AL & A B AT (1) ELER R 50 22 4 AN N B RARH DGIE R A I 4 A T
P B RA K SR CT UR E 1 B A GBI 77 1] (Goldfarb A Tucker, 2012) . HeAh, 1 T 3C
Ak 7 s A A L2 TR SR T R B T R AR AR S AT S R 2
(AR AT BEAFAE B A 22 5 1 EL, v [T 23 A7 W i AN [R] (G RIS FI 22 UL, 2018),
I IN T Al R %o B % B RAT 52 LI ) 2 P FIOHEE o LRI, [EE] A 2 38 X B o B A T 8 A
FERZHK A THOARFEAGUE (0, B S AL B4, 2016) %8 T U FEAE R B9 Ja FR AR 2
1, AR SO B S B 2 3 B R DGR A SRR, SR 5 U BHIE 2 8 B RA G 1 B2 i (R 2R
LB IH 93 B AL G T R B8 AT R SCE BE St U 2 iV E T, S S AE VAT I 9 3 BauRA G T Sk
WFFE BACTR I ) S48 S X AR ST Y B 2

Z. HBRERAXENAENNIE

(— ) XHTH 27 B R IR

FECA SCHR, 2250 1R T 2000 R &< BaAb 2 A3 A [R]85 T
(value-based ) LA K BRAARE LA — AR B —Fh R & , A 192735 W 3% [R) 5 A% A 1 (cognate-
based ) ¥ BaAAE S —FIRAS B — A 1 (Smith%:,2011) A5 B BFAETE . AMAX A 2 1y
NG BRI LAB R 7 X DL e 2 KRR e 802 HoA 9 45 1 BE 77 (Smith 4%,
1996 ; Hong flIThong, 2013 ) . NI & yEH 4t SFEHASE LR RRE 5 B RRAC LN
% T RO 2% 4G i B 4[] J 2 — ( CaudillFIMurphy , 2000 ; Culnan F1Williams , 2009 ) . F&FAJ5
T A SCHRIN A, RO T84S B TE 23 A5 BEFE LU /A J7 1 : (1) AN A SR,
(2) A5 77 SRR, (3)IGSE I 45, (4) &gt , (5)/ NBGIME B (i, 144 AEhE S iES )
(JacksonFIWang, 1994 ; Phelps=5, 2000 ) . Ifif FL, 74 2% & XX AL BEAME B IR e AR BEAN A . LA
TP NIRRT LB, T % R ) AL B SR — SR 2 E R A =
AT B S AT 17 A B FA G T (Phelpss, 2000 )

()W RF BRFACTERE X

ELAT SCHRX B RA IR A 5 R 2208 AT B sl JE o 22 55 1) 2 A B 10 R 1 L 2
HR ) BRI B ALDGEEE AT A C A5 B B AR 7532 21 T A XY
F A (Smith%, 1996 ), I FLAFHA A A AST H B BRAIR G T 7 A DA HURN 285 52 1) 56 S
FEhm .

B ) 3 O ) o R A B R R R Y LR S B BE T Y 2 B RA ST M)
8 (Nowak FllPhelps , 1992 ; PhelpsZ, 2001 ) . bifi 5 .5 W28 oM B ABAE A% i AN & A 1 i
MM B B EEH X 4 B2 RS (Internet privacy concern, IPC ) i SV E FIHR TR L
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FERIR (5 BAE HAUS I R X — TS R AL T AT B AR 58 120 SRR 1) 2 2 X 245 B R
DS A < P8 FH P X6 I sl WA A S A5 8 AT A DG R, B B 1A X6 oA sy o A
G BB R RN b S PR T R 22 18] B4 25 57831 (Hong M Thong, 2013 ) o FH T H. B M EL 48 1l K
TH SR BRI U BT 1208 B TH 28 38 B RL DG Y 2 B S A58 TR A
Iz AR R

(=) 2 BaoRA O 1 B A AR

B ARA DG Y R I T 5% i 8 e ) B B RA G 1 5 A2 (T 44l B X — ) L —
IR A R —FP 2 SRR PEMY (U0, Liugs, 2005 ) , 575 4h—SE0F 58 WITA A X 28 BRRA S 1 I 12 5
— NI E AN AR (HURTE 2% R AL G TR S5 MR — B 4E B IR RIE I — B &
UL (StewartFISegars, 2002 ; Malhotra%s, 2004) . FLEA 1R ME R F5 SmithSE A (1996 )$2
415 B BRURA S AR (CFIP ) MMalhotra A (2004 )32 H (14 1 45 F P BaURA SE AR (TUTPC ) (5

WD) For, CEIPR A AT ARLA HH AR T B AOBSRA SR A Al AEHACEE (collection ) |

1R (error ) \ I A# FH (secondary use ) FIRN *415[] (improper access ) PUA™ 77 T YA 2447 K fif
FHWDERE  TUTPCAL Y DL A S B2 Bie S FE A, 05 I 4E (collection) \#% Hill (control ) FI %17
(awareness ) =4k (Malhotra®, 2004 ) o IZA RN Ay, WSR2 B AT AnT BRURA DG TR A AS 1, T
il 2 B A B B RL e e R EE LA — N EBE L T TUTPCBERUAE a7 i M AN M b A I35,
AR THEE T Z RN .

F1 OHBEEFRMXIUREENEAE PR

BRgRR | B ;ﬁﬁg% e FEH B
e | TORR TR AT GO B G310 2 B B VT e 2 L
AT
I | TR PO ARG TEAEC B ak BARO Ga e PO R
IRER S R _ * )
B Cuove) [ T Ty T AR 1 B AT B A2 R
SEAE .5 A
ey | TR A R £ RS AR B b s RO
5 AT U HI
» 9 LR BT 5779 FLFRRCHE L 5 38O TLEC R 7
[F;ﬁ?;(i Malhotra%% o %EEE%E‘UE‘ N vy RV ™ =
IARIRIE Mabo! e N R
(1UIPC) e |0 B O L T b S P RITeR R i E RO ETR

TEFRAA ST B BEIS B 7 T, A S O IFE 0 e R BRI DL R WA T T - 1 5, I ST
XA HE SRR T T Lh R N3 & o 3R B 5 70 Th 58 T X CFIPES AU FITUIPCEE R 17
T A AR R TUTP A HAT B 4 () R M RIS Sk B, B 3 5 FH R v 60 9 2 5 7
HIRP AR T BB AL (B IRSE, 2008 ) o B T SCHk A AS R B IS BL A 44 A BT K, Hong il
Thong(2013)3 A T ZFhEIS A A I 78 U SE Al T2 1587 0 = B Y 2 A RN kg I 4% B R
e 32 B P (interaction management ) Fll{5 15 45 B (information management ) P51~ [y A1
PR SAS— B B (e k(i AR O Y ) il RN R )R A o — B B BRI A E A A
B9 58 B RN SR A 48L& R BB R A (Hong Ml Thong, 2013 ) , Huk , LIRS 5T 5T T 8
Y BRYE IR A ok xe SCRNAFA T B8 8 XA AR BRVEE 22 2 A8, AR SRS S 40E T8 i S8 8
40, MartinfiMurphy (2017 ) LA 5 BHiS (gossip theory ) A BHISHESE K 2% 38 X6 RS A BL
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P At FH T 52 21 45 35 A0 U A 44 % s & 1= 14 (customer data vulnerability ) o Al fi TTA
K B Z (R AL T B RA G (HHE IR LU BRORA DG T BT, I HLBE it &) 1R 1 e e ™
=R AT AR 43 R B8 5 0D 08 0 A= s 0 B e BSCHR it R 1 B R PR RO T 9
=tk

=, HEERAXENZMER

SCHR A X T 3% R ORA G TR ) PR 2R A 9 8 0 B I B 1 — IR 5 D\ 2 4 K J B
WL & B2 R 2R T 5 A 5 S BERAE BAE P Y2450 (Hong45, 2019 ).
TS R 05 B AR A W R 2R, S AR SO0 NS 1) DRI BE LA, DRIk, AR SR 1)
WK AN EFEIREE 2 5 HP e T 3 Ak A ARRAE B A TR I, 0 3 S R 3R At — 25 () 4
O3 o AR SCHE I B 3 B AL ST (A 2 i R R A o HAN S5 COTE BB TN DG R 5 (2) T %%
H D FLRFE 5 (3)TH P AR AME &5 (4) b i s/ B ; (5)TH P 540 E 8h
REAE S T T 20 50005533 S5 PR 2 AR DG (A5 K S EA T IR AR AL 4

(—)IH A BN GET AR X 2 BRORA DG T A5 )

TH 2R BORA IR R DG R B 232 BRI AR (B CPR) AR S5 AN E 4
THEFAE (520 (Sheehan, 1999 ; BenamatiZs , 2017 ) o — A1t , 2P He 5 1 LA B K S A BeURA
K (HoyfIMilne,2010; Benamati®, 2017) . 54F5 AAH L, 4K i HA 5 = /K P B AL ¢
1 (Goldfarb M Tucker, 2012 ; MiltgenFiPeyrat-Guillard , 2014 ) . 1fii H., 5E5% 18 2% 3 F4E K 25 %
TERRARAICTE b1 22 R 23 BE A I (R A HERS T 2E— 20 IR ( GoldfarbFl Tucker, 2012 ) o 7ERRUH LA~
I T8 1) — T M R B AL O T X AR PR 22 S 4 1L T — Pl BRI FR R IFR R R, 547
KA SR B AR L, AR 0T 2% B 0 B A B A B AR A AR B O A BB ) T Akdh b
W, PRI AL G T3 7K F B (Miltgen FlIPeyrat-Guillard , 2014 ) A1, BRI AGBF ST 048 H , WA
32 205 R R 8 5 52 I KPR BURA S 7 (Culnan, 1995 ) .

()T 238 O BRI o T 2 3 BRURA S T A 5 )

A OB AE X 2 5 B AL DGR S R AT 5% LU AT B, F 224 i e XA RR R SC AR
EARAY 2R | A D BRI SE 2 58 T —Se— R Co BT i (52, (EL 2 R A

L AMPERR BT S e

THPE BRI 25 WAt T 0T BRORA R R SE TR BE o AR PR SR A SR, AN ]
KBRS R0 ) SUAFAE IR ik 1 22 53 (Bansal 55, 2010 ; Smith %%, 2011 ; Bansal %, 2016 ) .—Tii4}
X ft R B SE & B, 1% 26 AN Fe e T (emotional instability ) F1°EL A 14 (agreeableness )
J 2 ATHE B A BUR: (information sensitivity ), DA T8 = AT B RA G 1 B 5 B 2%
(intellect ) M ZREARAATXHE B A EBURANE | DT R BRARASC T B2 5 1 7 ) P (extroversion ) AR
i (consciousness ) %] B FASCTF: BEANAEAE B 25 520 (Bansal 45, 2010 ) o — 2 I WF 5T I8 & B, 1%
B UM SR LA G R (Bansal 55,2016 ), Sh AR A AEARBBUBRE IS 55 T A S AR AL
DR, M R UM I B2 T WIASAEAE 1o 52

2. AR

NSO AN]R8 B A B RA G A7 AE 25 5 (Bellman$, 2004 ; Dinevas, 2006
MiltgenFiIPeyrat-Guillard, 2014 ) . LA R HriE 19 SO [EAE AL FICFIPEE AR, A N /4R IA 3=
SCHUAN 2 P IR 5 B RO T A R R 2 18 2 (B LA SR OC G R | T S/t 3 S R A
At T 2 P85 2 ) WO LA T AR 6 56 2R 5 AN 1 Lkt 15 B RA S (A A S 24 5 2 ) LA f R 6 56
£ (Bellman%§,2004) . 4 465 5K B AR 7E Mk _EAH BT, (ELHC Y 25 35 56 BRRA IO 25 B2 20T R A

SNEZGFEEHE (FA2EF6H)



e 512, BRI i 8 T A A N B A 2 — S e, 1 A 3 I 5 i A A S 0 1
(MiltgenFIPeyrat-Guillard , 2014 ) .

3. At — PR O B ] 11 52 1)

CATIFST I K I, — L0393 04— M O 3L ) 25 A AT T RS BEURA DG ZK T, s g 13 XL
xR A 7] A HITS SR A6 A BE (Akhter, 2014 Taylor®, 2015 ; Hong%, 2019 ) 8K, ¢ T H &
BRERYSZ A E ], B B 4518 T A — 3 A IR IH BB fE 4 B ag B by A FRAkE
B FREARAAT B BRRASETE (Akhter, 2014 ) , A BIBFFE ) & B H I ARE -5 BRFA G I Z (B ANFETE
BFERLZFR(Youn,2009),

(=W S 2B I ST 23 B RL O T 52 T

1. AR5 Y 520

TH R 505 B ABERAAE G A 28 I3 R AAR 36 2R 1 2 3 B RL OG- B R 2R, ik — R
SRR T KR SSIEIEYE 9 3745 (Sheehan, 1999 ; PhelpsZ5: , 2000 ; SheehanF1Hoy , 2000 ; Miltgen il
Peyrat-Guillard,, 2014 ; MostellerfllPoddar, 2017 ) . £ Z83k B— B 2518 2 , TH B i 25 il f i A
95 2B i AT ) BRURA DGR B o 3R 1) 47 TR AR 6 PR 5 A A B Rb e T FH RS B 22 7, A i 3 ik
U AA R 2 174 R R ABE B RA Y 2 42 vl At N 28 D7 T 51 & 1) B0 T AR B (A, Smith %5, 19965
Bansal%,2016; Benamati%, 2017 ; Ozdemir%, 2017 ; Janakiraman%§, 2018 ; Hong%,2019 ) . i i
TR AT T A g L, R a0 A O R dE T e 2R F (AR 5 =R )  IF it
PE—25 7= A T B i IS E e BT 0 LAY S (Janakiraman%5, 2018 ) o 7 2% 3 A BURA G T AN
A2 BN AT A B SE R, 348 57 1) 8] ] E AN B85 8 AT SR i s i o i, A5 & IR I 2% H
FUTEARE S Wt b N BRRAE B0 [l A 28 05 3 = A AT A B RL G 1 (O zdemir 55,
2017) 1M H., 25 A 138 5 28 P () 1 A S SEUE VR A 20 2 B, B B 1] () 4, AT TX B,
FI 2 AN BT (Rust, 2002 ; Goldfarb Al Tucker, 2012)

2. FOAR &5

— 4 55 0 4% K A R DG PR A Rt S5 i 31 58 8 (R BRURA DG KT o A, 3= 6 9 B
M1 (Hong %5, 2019 )47 B T REAR I 9 25 10 B AL G, T 2% 38 X6 £l AR 47 B RA 1 o i 451
(Hong%%,2019; Wright#l Xie,2019) {5 B2 1918 2 (Phelpsa5 , 2001 ) X {5 515 B B2 AY
L (AwadFKrishnan, 2006 ) W 242 51 9% 3 A BRURA DGR o ILAD , 84T — BB 584 Y T 2 8 %)
A b A AR PP (D, w2 R AR ) WS BRI A B AL DG T (Xie %, 20065 Li,
2014).

(I ) Al A 3 A A B S B X 2% 8 B RL G A 52

AR TR T — L0 2 XHH 9 35 1) FRURA JC IR B 7 A5 5 e A b SR B RN T2 o 1 T
A3 RS TR R RRARC I 9 4 B RL DG B Aol S B3 AT IAR .

1. R 2% 5 B RL DG A Al S i

2 TINRITY B 2 BRRA T T3 B Al 52 B AU 45 B 42 5485 (direct marketing ) (Dolnicar £l Jordaan,

2007) E BRI B TE S E L AT N I E (Goldfarb Al Tucker, 2011 ; NillFlAalberts, 2014 ; Jung 1

A-Reum,2017) FET0 B AYIRS (Zhud5,2017) CE LA W) PE1E (personalization ) (Lee4s,

2011;Xu%5,2011 5% FEA%,2015; Aguirre,2016) , DL K 28 4l 5% FH O fE 222 (smart
shelves ) & 2B T & £ (proximity marketing ) 254 R (InmanflNikolova, 2017) 475l , ‘B4
A, 7= GRS B TEEE ) AT SR S O 2B B AT SR A T R SR AR DL S
A SERER AL X HE S A B A 76 N AT T 2% {5 B AR I o H Atz BRI AR 25 5
51 K& P H AR AL A L (Lee , 20115 Zhu%:, 2017 ) 5120, AT REMEEAS A BRALIOAT R
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i) ) S TR 2 8 6 B RAEE A AR , DT AIRA T R g [ ) 25 A 2k (9 A 46, 2015)
SR, AL TRtk T 3% 55 D 18R A P S ik ) 7= S IR 55, ik S S5 AR (e T 2%
TEA AL N BRRL G VE 2 18] 64 78U ( Chellappaf1Sin, 2005 ; Zhu%, 2017 ) o K IE , Al v] LAsHE i
— 7 R SR RN 73k AR B TR AP B 2 B R BRRA DGV E R B

2. FEAIGIH 9% 5 BRURA DGR ) £l S 2

A BT AT 2 25 BaURA G A0 £l S B A 45 SR FH BB 201 1 B ALK (Milne Al Culnan,
2004 ; Xie%s:,2006; Hui%F, 2007 ; WuZs,2012; Martin, 2015 )  JHA {47 B FA B T-BOFIARAE (i,
FaFAIAIIE ) (MiyazakiFIKrishnamurthy, 2002 ; Zhou, 2017 ; WrightF1Xie, 2019 ), L K [ 74 2 4
PEAMEEER 25 (XieS,2006; Xu, 2011 ; GabischfMilne, 2014 ) EETIE: , il FHER) 4 B SE R M2
X FREATH 2 B B RA & T A B ISR (Gabisch fiTMilne ,2014) o 7E A A A4 BeURA (B =X
r, SR FHBERL A B LR R RATAUIE BB REAT RICHE SN TH 2% 5 015 B Bk % (Hui%, 2007 ) o X T B3
I B F A PRI W5 RS A BEURA ST ()L, Aol T A3 o e A8 AP Ak i ELAA Dy SR vk ok 2
fif% o 4N , R BaFR X (convert) AL H R A FF R (overt) AL 25 131 2 35 B0 2 TR AR Y
B RLPE 8 AU (XusE, 2011) FEBRFALN 73 iy Sk hith b T & 552 5 45 (DolnicarfilJordaan, 2007 ) LA
FOR 25 A B A SR S PR A Yt A B T REAIRBRFASCTE (Aguirre®,2016) .

3. Al S B 2 3 B RA ST 5 M A 7 A

SRINT, AT BFFE % T B AT B R AE T 9 28 R ORA G TR A Al S B A A 2050 4 A 8 Al — B I
H AR IR RV B LRI 2 2 B RA SR A A AT SRy A 28R 19 30 A 25 o LA Y
A FH B 7% e 35 SRR XURG: 42 Tl SR S Ak 22 57 (Mliyazaki flIK rishnamurthy , 2002 ; Kim%%, 2016 ;
Zhou,2017) il 4n, B Ep R 3 IR BRFA A TIERR TRt RE A% 1 vo EL A 1oy B I 40 RS 100 2 3 15
PR TR XS IS e ELAT SN W 4 XU ) T 9 2 WU AT 520k (Mliyazaki fllK rishnamurthy
2002 ), MK 400 T 7] BEPEAR AU (elaboration likelihood model ) AR A KFE , TH B & I R AL IETE
Z AR BRALEL AR Y AY O 2R R I8 BRURAAIEFE PN A 1 2 2R R A0 3L ] 2 ), X BRRA G 2
] JE U] 25 5 33K T o 4 2R 0 R AL DG TR A AR A (Zhou, 2017 ) o JRAF 5 88 S0 Ak 22 S R 15 7R
FHA W 1R F 5 RFFE ER  (02: B AT AR SRR A T LA 2D B B, 2 6 A B K
B T4 R A o 0, A R 9 i BRI 5 O 285 A IR 55 %o S5 1 B o A 458, e e s 0 9 o )
TERL (Kim%5,2016 ) ofH 2, BUA BF 58 XX Fh it 52 15 Je AR 0 S RIS 2 il e s T3
P SCAR/E R AT 0 24T

()W 2355 4l i B SR X T 2% 3 BeRA DG 1 18 52 )

1. 5 shRAF B A R

AV A5 P A TS B LS PR T ) B S i 2 A S IR T R BB
RO, AH A 2 R AT - I 2 & AU/ 6l 77 (PhelpsF,2000; HajliflLin, 2016;
MostellerfllPoddar, 2017 ) {5 8 Z B L L A7 B R 8UEEE (SheehanFHoy, 2000; Lwin%$,20165
Hong%:,2019) . H.3h F i 1Y% i (Hoehle%, 2019 ; Hong %%, 2019 ) LA K 74 18 A% Jfi H (Lwin%%
2016) FEIE , TCIS R AE St A i SR e HA P S 28 B B R Ak & sl )3 9
WAL, BIVLETH 2% 28 XA A A5 B WS R AT B8 2 s il 07, #040 B T IR A AT TR BRA DG
7K (PhelpsZ, 2000 ; Tucker, 2014 ; MostellerflPoddar, 2017 ) . 75 H. &H 7 11 Fh 48 & 0 FHRE 2 1Y
A 1 (Hoehle4¥, 2019 ) LA K 7E B gl F v insiat 277 6 B (R 2 B MEAL B9 4E ) (Hong 4
2019)#5A7 B T REARAH P A BEORA DG , TR0 2t 9 ) 38 R ) 91 2% 28 2R B BUaR BE A B U 25
T 23 B B AL G (Lwins, 2016) AEAHT B X T AMEAL A4 SR T B ST 9%

SNEZGFEEHE (FA2EF6H)



B BERA SR X — ) |, A PSS T M S RO 458 o — T Rk A AR 0 i B I PR, TR 7
ARG EE T, SR 2R WA T ya a8 bR FH Al 9 11 Wk A 7 ) 30 B 25 5 8 v 1 9
F ) XU IR (Barcelos , 2018 ) , T IR BEFA 1

2. H AR Y ] 425 1

TH 28 5000 B B YRR AR A2 AN BR AL DG TE P2 AR R, i ELiR 23l i B shid #25 | &
BRI — 25 X T 2% 5 B B RA SV 2 A [RI B 52 W) o FH L SRR AIE 5 | 2 1) T 9 2 T = A0 45 1%
TR 25 RN A B XU AT A - (Awad K rishnan, 2006 ; Xie%% , 2006 ; WirtzFlLwin,
2009; Xu%s,2011;Krishen®,2017; Hong%,2019) AHASTF B AU, O A SCHERXF XU F12A
B BRURA S T 22 (R A9 R SR DG R AEAE A R 6 1 o A8 TGO 2 S JRAE SRy aURA G T 1) 5% i
R i B A i (WirtzFf1Lwin, 2009 ) , i A BIBFFE A K B B AL 56 7 19 45 3 (Krishen %,
2017 ) o FEF I B RA T SRR v | R XSS S B RA DG v Y HIT % B (Dinev Al Hart, 2006 ) , 11 7
AR —BEHIF 5T LK B AN T B AL TE A4S SR (Mothersbaugh%s , 2012 ; Miltgen5:, 2016 ) . K KT
T 2 BIFIE R AR i 22 [ B AR O R 7 LA T -

M. HFEERFAXERZIIER

(— ) B LA ICTERZ IR Y 2L A

TECA SCHR T, 22 BT R T ASIR] A BRI 2R 25 2601 0 8 B A G T B AR i e VR
MartinFlMurphy (2017 ) ELALESS T B SRR BLS | 20 Fith & A8 (social contract
theory ) .2 V- 212 (justice theory) . JJ it —T AL - #i (power-responsibility equilibrium
theory ) #1238 B (social exchange theory ) \PTFEHEIE (reactance theory ) DA KA T MR FRIS
(behavioral decision theory )% o Hirt, #H SIS A ARAG T8 2 B85 2F 5 09 3 HE ATk
R 2 S A = A A AE B BT A — R R S kL 2 325 (Milne, 1997;
Phelps&,2000) o 4l B/ 1Z % B 5 B =Xk i e 1) £ AH OG0T BRoRA B R , 11525 (1)7H
TFANANE A & fE B, ()b fEAR 2 AR s oL ™ RN MG BB T = i,
5 (3 )71 9% 35 BB Je vk BRI AR B A A8 FH AR 15 0 0 3R, X Pt 2 32 2wl i 21 T IR
(Malhotra%¥, 2004 ; MartinflMurphy, 2017) . fb 4k, 3 A WF 5210 R H T 3 & BRI (gossip
theory )WE A 7 MrHESE R 25 470 O 5 TR AR dE B AL Tan o M b (R, %58 &y 1= ) T BB 800 17 vl
G5, M A BRI ST A S R AL TR AL A (Martin,2017)

(Gl] VS QEXHER S - AN E S

IR RN S SER O R &3NS 11ibE - IO MR e X iwalii- A DY A =V Qe S AL (V]
P19 A8 i = A5 TR S B AL DG 7 A RS2SR

1. BEARA DGR RTH 28 A A 52 )

MAINFI R R A ICAIFGE K IR R I B AL S I A S 3 T HE 234 AU {5 2% (Malhotra
45,2004 ; Miltgen%¥,2016) , H 55 fi1A9 15 {2 (SheehanMHoy, 2000 ; Bansal 55,2016
MiltgensF , 2016 ) FILBUR A -1 B (Krishen®,2017) o fHJ2 , A RIRTEFE SRR EZ
) 5 22 B 1) 0 R A AN [) B O 5 o RS 43 iF 98 TA R A5 AT 2 B RA G T 1 — > E B 45 2R
(Mothersbaugh%,2012; Miltgen%%, 2016 ; Bansal 55,2016 ) , H-2 X7 Ry 2 2 P2 A 52 b A —
BT NEA , (5 S BRFA G Z BN AR BB A IR OC R, BAE FAMLEIAE B 57 (Dinev Al
Hart, 2006 ; WirtzflLwin, 2009 ; Lwin%s, 2016 ) .

2. BRARAIGTERH 284 4T R B 52 )

AT R SO R BAAA G T B de L N 45 e BRI 8 A M5 B B IR /AT H
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(Phelps5%,2000; John5%, 2011 ; Mothersbaugh%%, 2012 ; Bansal%$, 2016 ) LA S 8 a4 4~ A BsUfA
MIAT R (A4S, 2008 ; Lwin®§, 2016 ) o FH T~ N SR DR 8% BUR/AT 0 5 RO IE Z MIAEAE B %
I 2, A AR 5 1 Sk i v 1 2% 5 BRORA S T3 1) — 48 85 ( Goldfarb Fll Tucker, 2012 ) . 1t
A, BRI I 2% FLAMIH AR DCAT Jy = A e i, 458 7™ it/ IR 55 W S R 9 B R /A T ok (JR
M, 2010; Tsai%s, 2011; TaoMILi, 2014 ; Miltgen%5 , 2016 ; InmanFINikolova, 2017 ; 2= 5 JiF
R, 2018) % i/ IR 451 P % (Park %5 ,2015) )45 [A158£47 >4 (Baek fllMorimoto, 2012
JungFIA-Reum, 2017 ) GE S 2R HEZ Al AP E 45 15 8 0 B (Krafftd,2017) XU N
X474 (Youn, 2009) JHIRCE (HoehleZs , 2019 ) Fljs i S04+ 725 18 (Tsai%, 2011) %5,

EAREENRE, A KBRS E MRS EMBRIT I Z B AEE R —E
(Norberg,2007; Xu%:,2011; MostellerfllPoddar, 2017 ) o 5 &5, — )5 1 , 14 e & WA 55
T SRZIABRRA DG HHL0 A O R BRRASZ AN B R A0 CR4 5T BERIIE 5 11 55— T, T 9
SCHE TOEE A 2 A O NGB, SO ORI 9% 8 FRURARY IR B B X 2 BRI
(privacy paradox )G Wik —ING , 2= F T TSR —I SR SRR 1 £ S AN R LA
MR T RE o A — I 25 PO PLAF SR, 244 1T 28 © IR ] i 25cdis BAT A 2 5 (i
It HIEE S = A C A A5 BRI A i IR 55 55 A AT A (B9 5 7Y (Sundar$, 2013 ).
XTI B L, BOZAEAE— e FEAR B B FA/KSF , B AL KD Bl ok AN 58 A7 S B Al
B — MU, FEETHUESE T (RustZS, 2002 ) . MERK - RO A T, Bl DG H 2SRRI
25 FH P Im I B AL B iR RS, I W B IR ST AR B Z (B A AE 4 AN TT 2 2508, 3002 S8
FOZSEEFNAT R 22 18] 57 i BOARAS R DR (28045, 2018 ) o AT A s SHE ORLAf S, T R X
— U HVRRAE I A 26 S 05 T 9% 3 X HE AT 3 SR 43 S5 AR BB S i U 45 51 (n, ST &
TE ) RN A 25 55 (A, 52 30457 W R A SR IE ) DG R B A [] o PRI L, ELA 1 1) 5 ) 81 £ st A 9
TeE R AR B Y BRRAMFIS .

3. BRRACTE SE M A FH A 15 A8

SR RIS e BB AL O 1 4 T B0 % 8 L EE A X A b AN I A AT R (A
SheehanFHoy , 2000 ) , {H 2 Ak 22 14 30 BB 98 & B0, BURA G T X0 2 5478 AR F SR
22 )i 22 R A BRI o X 2L PR R ALHE - 15 8 M HRFIE (Mothersbaugh®,2012) (JH 25 A~ A0
PR (40, 55 B2 S A B K F ) (MostellerfllPoddar, 2017 ; 258845, 2018 ) 1. 5h45 LAY ERAE
(Taddicken,2014 ) LA K SCHE 2% 5 (Park S, 2015) R U, AT 7RI I — 5 214 A I B RA
KA 2 FBOH DB WO AR T A AT RAT A B0, BRFA X A 3RAF S P i 14 52 e 37 3]
FE LR S R R £ B0 A 33 (Taddicken, 2014 ) o 111 % T 56 [ 23 A 1014 20 &
M5, BRRASCETE X R A S8 WA foff FH 2 ELA R R BV SR B2, T B A% Dt PR ) Sk s s 1)
T 4 3 RIS RSO, RE RS 22 ik Hh [SURA S T HE e 18 07 T 8500, (Park %5, 2015)

(=) BRRASCTE BT VEH]

FRA S IV AU BIAE & 1Y ELEE R I B PR BT A R — b 2 2 ) 5 A8 e RE S
SO A 3 DR 2R N 2R A T R RN S AR ) L 1T L BRORA DG R HE R 1 VR T AR S5 A0 24
I AN B AL DG 23 M JEHIAT P BRI A P R 2 FH X 4 2 Do)l i P 2 e ) 4 P i
JE (Tan%,2012; 12 F55, 2016 ) ; e IR BT HAT 8 AR A9 45 02 2 0 Hh AR
P BE R SR T R A (Wottrich %, 2016 ) 5 PR E T /DA X 56T -l v R iyt se i 15 L
A EFERYAS BE A K 2 I (Zaroualifs , 2017 ) s U TH 2885015 8 402X S i R AL B4 7 A
FHZEC (MinaZ,2018) .

P 7R TV B8 8 BRURA G A AA) 18 B i R I R A A S
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FETEARIRI B, (HE A IR LR Z RS 3L L, O SR BE T R i Al
T AR M T RO AT FE AN 7% (Malhotra%, 2004 ; Hong Al Thong, 2013 )  Hk , B A
WFSERAIN T BRRAJCFEAE N AT R J2 RO 0% 2 (R 52 o E2 AR OGBS A7 I i B R
B FASC X B o 2 AR 55 R gl LA S Al AT Ry s i) b, E BRAR FRRD DG 1 76T 2 3 o BN T
R L AT REFEAE BTV A R M LA s S s i 140 BE ML 5 TR SR AEAE G R PR o BRRL ST EAE
PR 2% iS4 32 T 91 2% R SR RMAR B0 1) — A S PR 22, o HL Ml 1925 AN I 12 L) BR 7 ) S i it 1
170 L AR R AT S LR BE AN BE A5 48 T HL, X “FRAAME IR X — LR AR R AT i A
T 1 o FRARAT ORI 22 9T SCRERRRA G I sZ i A FH 23 B S Ak LA 58 DR A AR ) 22
S AR (Mothersbaugh%%, 2012 ; Park%, 2015 ; MostellerfllPoddar, 2017 ) , {H2 , BlA W B A&
RET X o 22 S 2 A 1 Dt PR — N IR JZ IR G — i R BRI B IS 2 T3 25 Ao Xt
BeURAAS Bf it 2% 2 55 TR 1A (Mothersbaugh®s,2012) , 8 2 8 J8 T 12 AR AE 1 0 B —
15 R i 25 23X A [ R A T B 0 2 (RIS R 25T 280 o LA, X6 T B RA DG Ay sz el PR 22, B4 Sk
TR E TENFEMIRUR, FEW ME D5 B RRE Al )5 6 45 FRSC B LA MO 2 5 5 4
Mb ) B SRR AE 5 T {HR , KER S 9 2 B G845 TH 9 3 A A i 0T B RA DG 1 52 il T Je
X B EE R A R R R B LA L

I EEAER | [ N B NG BE T T 0 BRRA DGR R BF R B 22, 7E B RA G A A
IR OCEERZ I R R DA AE 45 2R v i 2 i A FH A TN T — 8 1 BUR (B IR 55
2008,2009; %% £ A5 ,2015; 5K 2555, 20165 K45, 20165 22 5 FE AR 1567, 2018 5 2241 45
2018) AR, H MR AEAEAR Z 5 SR BRI K i B 58 25 1 o 804, X v I 3 T T 2 & B
FASETE: IS B I8 L R BB IR BRI 4516 , Rl 2 il = o — BE AR [m] f851 f18) A 2 1 [
oM HL 3t 2 PSR LU 5 223 A SR Oy 32 X R L LR ) Sofb R A SRR
T R AN, B kA5 (2008 ) AR RIS A b BN 9% 3 O BRORA DG 1 B2 3%, (EL LA
FAR HIE 3 HFSmith45 A (1996 ) CFIPE A [t Malhotras A (2004) Y TUIPCHE AU B 4,
BTN ART 2 Ay v [ 31 2 50 ) g (1% 20 B g [ 0 b &b, X 4 i 3 o 5 1 /4 BT B AR 2880 X ¥
TBE AW T AL G E IR AR PR

(TOARFKMTT S

A A PR ARG B RA DG TE IO SR AR T — 8 B BER , (HRATY SR A A R o o 2 Y ) B oA
TRBN T ARG, 7 20 2 B BF R i — 2D AR R S5 T DL ERFEOENT  A SO R A A A
KW 5E 7 ] .

B — N 5 B BRRA S TEAR JC AT SRR 5T . AT WS B, BRI BSRA DGR 1Y
4 132 SCAR AT ELAR B PR BE 52 ), BRI )7 SR A2 LAY (Park %, 2015 ; Kelly %%,
2017 ) RIIL, VAR IV %38 6 G 0T A2 1 S 75 B P AT TR/t (1) IR 2 v (19 2 5 4%
L BRARALL S b DI 2 35 B RA ST IR IUE AR B RERY 7 (2) 18 9 X B AP A N R AR G
A TR TR AT AR AER T A RE B aqnT 7 (3) 7 B B XAl 3R IBGH 2% 2 a9~ N B B
A BRI BTVR BN T LAY 1 A B el 2 LA K (4)78 238 %55 Al anfng fift FHYE 235 458
FERIPIH 2% 38 B AL ELAT (B A T 2 i 6 R 1) ] 28 B 1 R AT B 4 e A 3 2 2 PR L G
HEIE LRI AN SE AT

55, TR AL R BB I T 5T B T S LA YRR A S B
TEA B SRISE 80 28 T 28 2 5 SR B PR R (5 B AR N AE ) 2 B AR AR AR 1 31
AR 2 2l 52N (Martin, 2017 ) o B BaoRA ik & H B4R SR s 9 24 B A G T TS A
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FHF, IR EAATERT AR WA I (B A BT , R i i A PR (4 S P T AL Ay 4 e B i 5 4
BT HL2 AN, XA AT R AR IS T BB TR IR ATy b A (B B0 S 735 4
JERE A AR R ) 7R A 2 X S Al A T 37 ANV 55 2 BAA 1S e SRl 22 5 2 X At AT
AR (A, Z 4 X6 T )7 A i 1 RSO0 298 Al 2% R BB A B A RSCRE Tt SHe 45 [ Jisi 5 7 ] E A2
B AR Al BRI AR B AT RO 735X 2 ] R BUAT SCRR AR i 2 05 25 11 o AT 37
HAR ML R SEPRA T AR, TR Al A I X B 25 B RA T i . LR IR SR A7 74 LR I 22 52
TEAE SR gl R 22 FLik = 553009 a0, R Z8 A28 2 Rl HUBA BeRA T 8% 00 R A i 4R I
AT LABEE s /KRR B RTF 5/ KRAT S e R H ] P {7 8 < PR IR e AR 007 7 ) P 8
F G BN, CIRE T 2 o Al A B 7 ) A S HRSTy h  BE R R S
SR 8

5 =, SEREA B AT I M O R AR B RN o BT F S 1 R B R 18 B R HE Y i B 2%
PHE R — G — 0 IRIZ IR AR PR, R AT I ZEAREE I 585K — [ LA T IR SR, 2
figtH 2 B R (BN R B I AR B4 1F SR BBLH B B B2 TH 5t
AT R USRS, S B e A T PR Y AR — R T, AR TS A5 B3 0 e 2R
SiorE G TR AR O B T AU FEE A 1A, B A7 = A BSAAT 8 R A Je A
PRI 2 A B3 AT , QLR Bt S PR (AN, fh 2 USERNTR] A ) UBCAR A BIL A A0
Bt (AN, 73 52 R B AR R B R AR B o PRLIEE , AR SR IS AT LA S a0 BRI 2 M R AW AT
HEZE, I FRE DA WIS 1) B oAl B A SIE BT, M PSR S 1 i by 4 v 19 LK 4 g 554t
s, P Ay LB TE T B R AT, A P S e BB ORI Bl LI R R T v i 2
FHRPAT T Z IR TR 2, 3 FE I e 5 i AP AR B AA S R AN R A3, BAAEE
AR AR B A0 o] 7B 3R B R 22 /0 2 BRRM S 1B TR R0 Al g RS A 25 23 2 -
2 TIXSE AN B AR AT FOR T A

SEVY N5 B BEORL S TE 5 8 B AT R R A R A TR R o LRI, X TH 2 B RAA R
LESS AT TS RP6 IE B  e , 2 BORAE A AR BRI (AR AR L RN, 1K
BB RSFAICTE R 2238 AL A Al BEAT AR B R0 o IR I, 25 500 B B RA DG T 2 0 5
R HA B A e A TR SR S AR B AL DG U — S EE B R WFFE 7 ) I, 255 B
FTEFI T —ih 8 5C R (Fournier, 1998 ) U ) BEIE 5 ZEBRAL S TE R P — i L &
ARSI , Kot — MR T RIS 8 T B — A O R BE ST 2 o R P Y SR BLIE Asg
B —BRATR B T P 2R RS il RN 2R 135 v AR (partner ) T AR T
A HE AT, DR 2 s B S0 )32 U RT3 5 A B 50 22 T AR AN ] B4 9%
H—AD R ARSI (U, AL R DA ), 18 38 BT (SRR I R ARA SRR 7R B R
IR SEBAE OC AR R B AT 52 BN B R FA DG TE B2 77T 2 — M G R Bh B8 Ak
IR, BRURA DI U ey i =22 S A B3 76 AL R R [ 2254 B T4 sl B I 5 D T 2 4 B
AR AR Y BRI TR

S 0, TR R D B SG T A 5 SO S X BT E . © A SCHk o A RS R
B AA AR AN ) SCAC R R ML BRI BAT A W) B RAE A2 ) (Park %5, 20153 Kelly%5,2017).
ARAAT 5 B 22 BB SE R TH B B FA S TE AR S BRI 75 SCAL i DX Y U, it — 2B 4B
MRSy T HAT — Sk WL D5 T A7 A 22 57 , 22577 A AARIBUR AT A, DA BCRMPLE SCAL A A
355 PR BR AR A o B SCAL NS IX B WS RRAT B T HA DB BB AT B Al PR 258, 97 5
THPE AR SE RS LR O ., FT R4S e TR LR T ELI R HIR BB AT 8 K A
U Y B SCAL B A AN AR RS B A P AM R BAT —E 148 8 5
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A Literature Review and Prospects of
Consumer Privacy Concerns

Xie Yi', Gao Chongyan', Tong Zelin®
(1. School of International Business, University of International Business and Economics, Beijing 100029,
China ;2. Management School, University of Hainan, Haikou 570228, China )

Summary: In recent years, with the wide application of Internet and big data technology in
business, the collection, preservation and use of consumer data has become a regular behavior in
enterprise marketing activities. At the same time, consumers are becoming more concerned about the
behavior of companies in collecting and using their personal information, raising privacy concerns. Such
privacy concerns have become a global issue in the internet age. And the related behavior of enterprises
dealing with customer privacy will have a substantial impact on consumer behavior more and more.

At present, the research of this topic has obtained rich results in the world, and the existing research
has basically clarified the connotation and main dimensions of privacy concerns on the basis of
synthesizing various views of various disciplines, and constructed a more reliable measurement method.
Studies have identified the cognitive and behavioral implications of privacy concerns for consumers.
However, the main focus is on the impact on information sharing, service adoption and use behavior,
and there are still limitations in understanding the broader impact of privacy concerns on consumer
psychology and behavior and the psychological mechanisms of these effects, which require a more in-
depth and extensive examination. In recent years, domestic scholars have been more and more
concerned about the privacy of consumers in the Chinese context, and have achieved some results in the

measurement of privacy concerns, the key factors and the influence in various scenarios. However, there
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are still many research limitations and a large number of research gaps, and the summary and combing
of the related results are insufficient. Moreover, domestic related research results are relatively few. For
example, the number of studies focusing on consumer privacy concerns in the Chinese context is still
relatively small, failing to form mature conclusions, especially the lack of combing and answering some
basic questions. Moreover, the past research is mainly based on the conceptual framework of foreign
scholars, and the specific cultural, legal, social and technical situation of our country is not considered
enough. Furthermore, research on how to respond effectively to raising consumer privacy concerns
through marketing/management is limited.

From the perspective of consumers, this paper reviews and combs the literature in many related
fields at home and abroad. On the basis of defining the concept of consumer privacy concerns and
constitutive dimension, this paper summarizes the influence of consumer privacy concerns such as
demographic characteristics, psychological characteristics, relevant experiences and beliefs,
marketing/management strategies and behavior of enterprises, and the influence of consumer-enterprise
interaction on consumer cognition and consumer behavior, summarizes the influence effect of privacy
concerns from three aspects respectively, and analyzes the direct influence and adjustment effect of
privacy concerns on consumer behavior and marketing performance, as well as the main theoretical
perspectives to explain these impacts. Finally, on the basis of reviewing the general situation of
consumer privacy concerns and discussing their implications for marketing practice, this paper points
out five potential research directions in the future, including: basic research on deepening the leading
role of consumer privacy concerns; enriching consumer-based applied research in the context of privacy
disclosure or data abuse; improving the discussion of “privacy paradox” related issues; strengthening the
deep integration of consumer privacy concerns with important topics in marketing; and enriching cross-
cultural and cross-regional research on consumer privacy concerns.

Key words: privacy concerns; consumer privacy; privacy paradox; consumer behavior
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