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B 64 £ FACIR T RO A 6 P A RR, TR B G iR T AR AT E 18 KA RRE
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Bl 2 BRA IR WITR A, 2 BRIH 2835 SO v I 28 A0 2 LR 24T o AR T i
e Rz 1 sZ e (AR, 2013 5 Xie45, 2015) AR SR BR AL, i 2 vh [ i i e B B A G Rl A
EERICR MR IRMEIELAUE NI S IE 4, S8 R 2 BRIE 28 U A5 8, LU
T A AR PEIAR TEHNE b M R AL I SR i A% O &, 4 BkiH 9 Sk
{i (global consumer culture positioning ) & 52 2|2= F BT 12 e (Alden?F, 1999 ; Steenkamp4¥,
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EE & N: 5% (1988—), %, ﬁ%k?%/ﬁﬁ”‘ﬁl%l‘mﬁ}ﬁ i,
TR (1969—), B, £ AT LR FEF 5 E 038 F4F, U MW 4597 GRIRAES ) ;
AREAR(1987—), B, L RIFERFRF5ERPHFLHT A,
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2003 ). Alden55 (1999 ) 7F HAFP 118 SCH HE BRI 2 5 SO iV g —Fp i 48Kk H 25 28 Al
FE LIRS IS, T Aldens (1999) UAISE , 27 5 325 NS 5 [a] XF 20 Ao ik s ) AH DG AR5
PEAT ¥ J o o — Ry 56 T A oll )23 T, $ 5% A0 o] A 2 b A 4 R 9 2 SCA E A7 (Kumar Fil
Steenkamp, 2013 ; Steenkamp, 2017 ) ; H Z LTI 25 A Z 18, BEITIE 98O BERRIE 5 428k
T8 28 S0 6 25 BEA 7] 1) ¢ £ (NijssenfDouglas , 2011 ; Westjohn%%,2012,2016) .

L fi A, IR 2 B A BRI e SO E AL PE BT, DL B8 Wz oE Ak
WS P S B e Pt T At A Bl AR 5 1 AR OGRS IR A 125 LA P A AR [m) i 55— T
BB i AR % SO AL I ZERILI R (B0 2R A S R B, 9 OB ),
SRRINA] BRI T8 R A BR OB 5, A AT Re ARl i T0 3 22 SOt A A 25 Ak
¥ (NijssenfliDouglas, 2011 ; Westjohn%5,2012,2016 ) , {HAH A58 B 48 14 2 & B SR 3
FRIES A 3KIH 2 SCA e A B 2 (8] i R A%, Hrp i h A AILBR S i — 2B 4R 9T o iX 2 Bartsch
85 (2016 ) FE 2 ER A EALAIF ST I8 T A BF L] AT T4 ISR 3 AT B A 3
6 ) 4 o0 A R AR A BE B BN AL 7, B R RS e i N FERZ i AL 58—, v D 2 anfe]
TP ZE L s 751 2o v B i s i R Bk 2 S e okl & B NI B B0
WF A T [t R R & 1T A 5 X 42, 43855 1 I 9% 3 el IF A 32 8 A7 B - Zhou A Belk
(2004) 8548, T E AL Tk = RO A SR AL R A 2R TR L ERANEAR
FP B b KL, 2% BT WA BEEE G b [ SRR AR A, ST — A o3 B R A v ) R S 2
A AT 2 o A M AR

BT LA 08 FRATLA E S AR AR, B e i ERE 23 I i 23k T 2% ik e
LN TERLE] o B , fE % Riefler%s: (Rieflerg fllDiamantopoulos, 2009 ; Rieflerd , 2012 ) A B
5, A SCHEIE B0 5 1 5 3 X (consumer cosmopolitanism ) [JRA il 58158 T8 % &t B KR 32
S, 2 WD BLAE (2017 ) A SCHR IR BT T/ A A1 43R 2% 8 Sk (o7 285 BE i 1) A R A o R
M, 45 4 2Bk AL AR SE TS (HoltSs, 2004 ; Strizhakova® , 2011) , AR SCHE A Bk FT B KA
S F A AR RERILI XA A T O TR T S RS T SR N BRI 2 Sk e
i A AR A A R BE Al b, 25 B rp [ R SR A T O RS, AR S L AT R AR ERIE , AT
T 5 A AV 1 SR AR A rh A AT v T 7 A 1 2 S AR TR Y B8O o AR B AR SO BT Z AR AN
S 5 G R s R 2 RS AR R 2R R T v ]t BRI it 4 sk 2 SO
B AT AT o 3k DV TFTTE S 1320 o7 AR AT o R it D R R0, ik — 2D Jie 1 A Bkl 2 S
A 7 SR Vs 55— B85 2R T R AR OCATF 5% , 51 A 2Bk iiG 16 SRAE A R, a7 T
TH PR A 3 LIRS BRI 2 SO AR A R N AE 2 5 5 =, 25 & rh B SR A T
W, S RIS B UE T 1R B AR L R AEAE T A AL b B A 1 22 Ak R 5 A800E
BT SO P BB AL A B 3 > 2 B M o 25 SO TR R TR

. X#EEm SR ERE

(—)&EkiH 2 b E

H 25 IR AR A AL T DL BRIE 2 0 5 ] 091 28 3 BER (Aldens, 2006 ) , 3% 2E3H 2
05 ) LA 2= 3Ry Bl i A B sl AR + o0 365 TR IH ot & (Alden%s , 1999 ; Westjohn%, 2016 ) .
X 6 TT 2 AE 4 BRI B P B K 2 80T 9% 3 L A = RN S R — e B R SR AR R
(AkakafllAlden,2010) . il 4n , A F 4Bk A E & (0315 ) BA SR E 2 iR E C ik
B R, B A A T DA S RS — R AR B AR AL S A 2 BROT R B R K (Alden?s,
1999; Gammoh%,2011 ) il i {538 —2H e BRI Z Y AF 5 TR AR, )4 AT LABH i 0 [ 1 75 16
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PR A Bk BRI 2 ] o S R A AN (EDOE 2B it (Nelson FiTPaek , 2007 ) .

Et XX S H 0 TE ka9, Alden | Steenkamp FllBatra — 37 4= BR i AL I 57 0038k 174 (6] o 50 44
2 (199925 G B T AT, B IR IR AR 1 T ki 2% 8 SOk e 7, I L 5 A 01 9%
AL ERE B SCAE AT T X B e AR 3 2 s e R R R A S A+
SCARIR FER , AP 23 U e AR FR R b L B — R [ R 0 SCIRER R Ak | T 43k 2
FOAE AR TR S S R () SO R AR T 2 8 SO SR, i ML s o )
SKAT R (el e th R IR S A2 e RS (PRl sl U O Filcr 8 (1%
JIT 22k Y EE AR TR AT G AE 0 S0 = AN T A TR

(O BE MR I LS 2k o H e

LIHPE AR E X

T [ BB B A DG SCHR i, T8 21 80 17 i RBURT 7™ it )l 2 LA B B8 it R 7 il ) £ TG
1T MBI 24 FE A0 32 2 B £ 45 (Riefler fllDiamantopoulos , 2009 ) AR A 584 & 6L 45
2% B0 3 X (Shimp MiSharma, 1987) (1 2% # B3 (Klein%:, 1998 ) Al [ 5 A [7]
(Zeugner-Roth%,2015) 55 AR, AEAERILTE 50T, I 98 10T SR SR A5 5 in 2 o4k, A
REAS B N2 by M A2 30 A K [ 0 7 o, AP Ry PR T AR [ 7 i (DI A2 55, 2017 ) o S5 X 17
TH P I 3 AR —A e A ST 2 5 R ) AR A, 2203 32 21 [ P iy 2 A G
1E (Rieflerds,2012; Cleveland%, 2014 ; Zeugner-Roth45, 2015 ),

T8 2 5 32 X B % A AT PR EE I X ARk SR it PR T AN (]
FE| ZEASCARIR) 7= i Ty R B 2R PE IR IR BT, AR AR R 7= i AT 2 i ] (Rieflers:, 2012 ) o Riefler
FIDiamantopoulos (2009 )B4 2 & A 3= A AN BT A 1) —Fp 5 ) A5 & RReT, BA+E
A TTEAE AR AR B ARRAE o 3t 5 32 SCRR T 23 i DG AR AE PT U 45 A < ELA e ik ] 55
LA () 4 ) P (SaranFlKalliny , 2012 ), X HA R 30 m LA TR i s fise
AR SR, KA R 7 i B R AT R 94T R B ] (Bartsch 45,2016 ) o PR, At 23 oA [ 3
WAL T, T 8 A 3 U TR MR & (Zeugner-Roth %5, 2015)

(AT ZE G 02 2 & 5 AT IZ e I 2 R 0 32 L (Shimp AlSharma,,
1987 ) FHUHT T 2 H i) 1H 2 & A% 0> 3 X (Balabanis FfllDiamantopoulos, 2016 )45 B i At X 51l
T BE 27 JE AR 7 i R0 i R P R [ N b, SRS 5 PG I 9 21 1L PN 7 o F it R
RN E N 255 H 19 (Sharma, 2015) o R, 15 2% 38 RO o0 3 SR 2— > 2 N RE A
L RE— MR 22 (Zeugner-Roth%5,2015) 5 AR 2 , I B &AM GO E XA HES
S — T B A I A 47 il 4 B 5 55 — 0 2B ] T FHARAS 47 o S8
#12355 4k H #7 (Balabanis flDiamantopoulos, 2016 ) . 3X 7 )2 2 X AF A5 P& A bt 35 Rk
— A NFER RSN R G & o 5 LR PR AN [R] BN 2 A S SOmiE sh i 1
R EITANT NBEAA I UL o 2 BR L, A5 ROE 0 OB A TH R E A E— B EH,
Rt 32 ORI 9% 8 AR AT 0B A R A7 JEAK 7 ( Zeugner-Roth %5, 2015) .

B PR A SCES Bz S TR R SR ANANHE R BT, ST i I3 2 2 A eg 1Ak S it 4= 3k 7
B SCAE A G ) v L L

2. T P R 3 SO BRI 2 U e (i s OC R Rk

MR GEIE GBS AR AT, 2805 A8 s 4 o b (6 I ) R 5%, oA S A 7 25 M A1
PN BRI AE A NEE ) O 20 3232 P45 19 -5 1M ( Balabanis Al Diamantopoulos , 2016 ) o XN &
3T, L R A Bk oT 2R B 1 A BRI 2 SO A — FE B A AR AH B A S A
Sk ELZRE E IS, B/ AR E 02 E A RS SR AL T LS AT

RN BRI F o (B A A 3RO 58 2 A R o i B U 5% AS AT O
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PR Ef—, B E SO 4 0 T = E ROV A BTl . CA TR R, T E R 2 WA T8 5 e
AR I G AT 3 2 OO0 7= i B B 0 [ 5% M) e 1k 1 59 2 A 0k v o 3 1) 2 B PR (fT AR TR S
2017) B A0 R B Il R A B A o S RS URAME L, T BN 2% 8 B A 4%
42 Ak = AR (Wang FLin, 2009) o iX H7E— & R _ LA T A A B B SCAR A TR] e v
B RO R SCHE R A ACHIN F L 2 R P B R A (He AT Wang , 2015) o565 =,
FELAR R 08 it R (AN 55 FE Bk T3 1 AP0 S 3R B e >fe J 90 35 v e T 9% 8 G AR = i
BRI X BB T 55t PR 28 SR AR SCHE NS 2 3 th 5 =8 SCAG R B A 1w 2 i v 6 97 9 28 6 S it 4 R
BB SO A7 5 % 118 ] R 2 BE PN AL T R

B, 6 S BT, S A BRI 2 SO A R ) e RS L Ak AR
PE DA RIS = AT, o R LA AR A s D (PR AT, v R R LR R
S5-GSO S B R 32 SR B I AT SR AN HE N PR I . — T T, S 2 A
O SORTR A 5 3 R R T 2 300, AT AN HE R A e Ja i v [ R o —
17, S5 P B e 3 ORTR], T3 32 SCE SR SO AT 4 e 252 BE I AR A AT
T o PR I, PG AR T S 2 SCrp 3 2 2, v T A S [ 9 9% o o S it 4 3RV 9% 2 SOk e
S P v ] R O e R D e B T, AR SR DA B4

H1: T 9% 5 32 SCIE [ 52 ) mb 15 2% 35 X6 St 4 BRI 2 38 Sk e o7 5w 1) v ) o et )
T4t

(ZOWPF R 32 SC  ABR G A R 5 2Bk 28 SOl A m s

FE_L SO FRATARYE T 2 25 thE AL 3 M AR HE N (R 5, 1 T 5 4k 2 ik
SENRAF DG ZR  AH A B b i PRS2 AL o SEPR b, 3RS B ) 7 Gk R AL F
YIS , AT HE = 5T 2530 R AR TR 238 O BRI ) 44 2 A T % 7 (Bartsch
85,2016) o UL, A SCIRAE T B AL 3 SCRPE I, 285 6 4Bk T Bl 3 SO 07 1 SCARARFAIE , H T8
TH P A IR Sl 4k 2 SCAb e S R AT I N FEE R B

ST kI B TR A BRI 9% 5 SC ke 7, FL 5 1 T 9% 5 1 — A 2
S HAS B IR 38 00 A BRSCAL AR (Alden4 , 1999) i BliX Fp 4Bk SCARTGEAS | 114 2 ] LIRS 2
B0 1] AR A BRI AL 2 AR AR (Steenkamp, 2017 ) o 38 48 (57 AN 2% St 42 K0 24 S04k
SE AV R T SR T AR B R AR Ak R R L 4 BRI M AN 3 sl A 1 (R PN T
Holt% (2004 )t 5 R AT HLA X Fp SCARRF P GERR e R RAGE QAT T IA , Rt 3 SLm i 9%
HHA MM EEXTEHEAR S B 2 Re ) SCbR L, B TR IR SCE o £
FEPE 98 288 SO A8+ SCARERHET TP i N At AT TV SR 1 T B LA S R R A
SRR T B (1) SC Ak (Holt, 1997 ) o 1] UL , 3X 2898 9% B 6 AR SCAR R [R) SO 22 1] 1 22 S R A

BRI FF M (Cleveland %5, 2009 ) o SEfH ZE AR SC, 25 A IBEH T, 0] LA 5 R H 27 3 Ui

T A A L, e B 3 SR T L B R AT O = B SR BAIL , kA At ] i e
ST 4 BRI B SO RE AL R A v R A AR DGR ST B, AT 2k R T A T B
H ARSI AS Fr 2% T 13 9 % A W51 71 (Strizhakova®s, 2008 ) o [, 254
FECRTAF5- P D FNGAEAE T 9% 0 R 47, 38 5K it R PN 26070 2 3R AR 30 T A G A2 et 3 2
1) F LY B B M7 (A R TSR TR AT AR SR DL R R

H2: 8 9% T AL 3 SO A 1F 1) 3R Sl v 9 9% 2 0 A BRA GG A aE SR, 170 SE At AT DX SI2 it 4
BRI O SCAbRE o7 5w 1) v ] Sl R AR 4T

(U ) JE TR - TRy 3R A 5 8 i SR

K HEHiggins (1997 ) B i1 15 SR A IS, AMARLEM A B Al sk A S 28 H AR 7 5K
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AR R X e 2 R (AP S AIL R G S 1 - AR R SR AR AN T SR A AR R AR SRR
SR AN P, AT T BB AL 2 B RURR , 7 X (L B bR i3 R v s R AU 45 SR i
25 GARU RS o S5 A L, T 3R AR AR S ML ke b , 2B SR A e 1 , A TX FE RS 3 B L
JE TEXT B EARAGE SR b SRR AR 25 SR e SRR A IFE R B , TR 3R A AR i
PEREAMATEI 24T M EAELEE £ 22 5 (Chernev, 2004 ; ZhouFIPham , 2004 ; KirmaniF1Zhu, 2007 ;
ZhaoFlPechmann, 2007 ) A8 4. , X & 15 S FETH 2% 34 A 35 SO 2R3 2% 38 SCAb e A7 fn &
1) s e A P A 2 Sk ) R 0 W 7 B AR DG T I, AR AR T B Sk e Ao, 4Bk
TH 088 SO 7 BT AR 2R A N P T8 TR B NG 2K (Ozsomer, 2012) X i ENH 28 & 1 &, HA
o PO RIS 2 e o T o A S R AR A S O, T EE 4 I B AU, (AR THRD S 38
2015) KeilB R g Z 1B 55 (855, 2014 ), S S M (L AE B RR AR B b S ke T T B SR A AR A
(BB SR o PRI, A SCHEIN T 58 A2 1] BE HL AR 1 SR A5 7= A B Ok 3 ) T 350 I8 4, 2854 o [
AR = SCARRHE , T 5 A5 08 o SR AR AE LTS | R B IR T 2500, L S A AP AR AR B L 1 25 5% 7% X 3
B[R], A SCHE T A 5 22 AH DG IR T R0

1. FlRs SR A5

T 5 £ FE BG4 R TR oK SR IE AT IR TR LS JFEIE SR H AR
A FR A, DA 3R A5 0 T 1) A AR T S ORST A ) ) a5 00 H AR AN DL L (Zhou Fil
Pham, 2004 ), 7675 2% 1% 58 i, 9 B 2R A5 SR A 11 45 % % (Pham FlChang , 2010 ) . b4,
Chernev (2004 )7 STl 7 5 £ 151 2 D36 XU FIFIE 2 B, TR 3R AR AN IARFE T 2 b o vh i S £
SF ] TR R A T B PR AR R R AL A TR L, T SR AR A AT XU B A SRR, T A4
PP R AL S (ZhouMIPham, 2004 ) . 5 {2 #E R A2 AMH L, AT S R (R N, BT X %
VEPERSRAY )54 5 1 A A PEA (KirmaniF1Zha, 2007 ), 7] UL, A% T4k 308y , 5 58 A4
ATt 2 1 RN ) S A R S R AT o

FET LA AT AR SCHEIN R T 057 2R A AN A ] T PR R, 28 SR e 1 e 2 gk, AT
AT TN BCRBIAR 1 SCIR AR i T R R AR A G Bk U AR N TR T A S B TR
R T SR AR KT BRSO TR AR B IS | A v AR /N o PRI, A SCHE T 7 3R A2 mT R I
55 A BRI B SR Y 1E MR RN, 20 Pt 5 NG A Bk S i SR 4Bk 2 S0tk
TV 1) 1F [0 52 IR RN 855 o LA , Zhao FTPechmann (2007 )48 HY , 7E LAEAR 3= ek 5
RIS, G [, AT 25 5 T8 BRI 1 R 10130 S 45 L 65 v Lk 2 i b 2 1 B Ak =
JEI], Bao%s (2003) 35 H , o I AAE AR AR R 956 & A FORIEFT A RAGEE B SR ANE
T O O R ALl PG 2 4 N 1 B T T B L DRI, T N 0 577 R %o v 9 9 2 1) 9
R R R TR A, G A BRI 6 SR I 1) 5 0 25007 (%) 1) 55 07 458 A B I o BTk, 25 A R
RBEH I FMESEH , AR SCHE H DL RS -

H3 - 70057 5 A 0815 91 2 2 thE AL 0 SOG4 BRI 9% 8 SCAb R (S AR 52 M R 1) 26— i B ——
H L 9 118 T BT SR AR KO 5 , A Robf i 2 SR X AR T 9% 8 SOk R 8 2 14 L[] 52 M 25507

2. R AR

S5 B AEAN[R) S 1 SR A VT A G g el 228 AR A 7 SR s ] B A ARV B
FEB SR AR SRR v, DAGR 2R A Ry S 1) 9 AR TSR D, A0 ) 38 2K -5 T E AR 9 D
(ZhouF1Pham, 2004 ) . #H Lt T T 7 SR AR AN, £ 2F SR AR AR A =5 S5 000 1) e AR T AERR A
Karkf1Van Dijk(2007 ) ¢ T35 KU IS8 2R B, A2 1 SR A A7 Bl T 0K Sl i 2 70 A A
T A AR ek o 4005 XS o SiE (R 2T B B, fE E R AR MR LA Al B ik £

RN BRI F o (B A A 3RO 58 2 A R o i B U 5% AS AT O
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PRI e, MR SE IRk AT 2ok, AR S R 4 (Westjohn™F, 2016 ) . Pham FlIChang
(2010)7E FL A A R AR X8 2R XU 1 sE MR S, 2 A 2F 30 A AR AR AR A4 Jm 11 B A P U
AR F /N TS B B 2R A AT TSR A K A T S e PR 4R , DA R B SRAL S PR 2 MY B
B o FEBEGE DL TR I, A1 a0 3R AR A AT IS 25 T M FURR , PIr A8 48 96 e 3 EL 4 BB B (ZhouATPham,
2004 ) AT W, , Ak SR AR AN AT S S RN o M A 38 v R I 4o

FEF DAL 530, AR SCHE I 14 5 A A AR ) R A B, 2 SR RRURRG 190 85 SR RN o e
PRI T X 4 BRSO DA FLAT A e a2 18 5 Ty SR AR R 0 1) SR RN A 9 A L, i i 3R
FEAN AR ) 2 (8] B IR G IAEE T A B 2R R e ] FB1 Ayt SR kg R R A il 1)
(Westjohn,2016 ) o PR i , 78458 i AL B SR B /K- b, 3R SCALBEAR Y 51 S m REHE 7 o AR
SCHEDAE 1E S £ T BEIG 3R A BRAE B SR X 4 BRI 9% 2 SOk e 7 e B4 1E T VR SR, &5
Hh AR T SCSCARARRAE , 3 A IE ] T RN A P REAS 1835 5B SRy F FR ARk H B W P
SCAANIR], “Tu AL AT Sk & A TN BTS2 T S 2 T 2 T (R 4855, 2014),
AFDGT T3 7 5 4, 5 ) PR BEORD AT 1 R ) £ 0 3R A 5 v [ Ak M (B e AR B A R, A T
A v R T B O T SR A T R AN I o PRI, RV R IS O ) b AR SR R SR AR T
AEYG O A BRPHTE 18 K X 23K 28 SCAE ARG ) TE ) A A A S e v B 23 B I,
TE TR A AT REAS 13 o R Tk, 45 B R B H VR H2 , A SO DA Rk

H4 AR 5 A 1E [ 3950 5 21 5t 5 32 SOG4 BRI 23 SCAR e 57 I -5 M R 565 —
By B, LIS I [ 9 7 208 AN L P A B 5 8 SR A BRI 9% 2 Sk R 7 e B ) R )
SO0 AN H I 2 R AR K AR A T AR Ak

ZiAr B, A SCHAE SRR AN B L s «

H2

SERMIEIBR

L |
o R B SO BT |

H3 H4 /
T AN B RN A R
B 1 EHBRETRE MK BE XU E RIS SRE
=. BiRWERNE

HREMFAEN

(—) M AR

AR LA =R R Sl A BRI 3% SO E o7 A ) ] i i < 56— , L Alden2% (1999)
JITRA R )3 B SCAG E AEAR S s ST S8~ WU R 5 = M 4D R B
S WA TR B SCHCE LA i 5 56—, BT e & (R0 e o [l v 3 A e BN R, UG
MEB I AR 2078 5 26 =, AR T ANERAUEE , B IE 2 DA AR 2 e T LR
I, AT TR — R G Tt Ah SRl & R A Ak

G, AL =AFA (2015—20174F ) 37 H BUAE F [ i R 50056 65 5 rh i) i R A T I
PR W T — ZR 5 ] RE S B4R BRTH 2 2 SO AL AP 1) i B, #0iE =4 HoA A il 1y
ST P A A X e [T 45 A R TTRURE , ZESR AR Tl S G~ WU i 35 =4
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BLE Ok AT LR 4 BRI B SO A I A JE T A A T A e FRATTUL T 46K
Mate . 3 1) JLat7 2 F1 R 24 TC LR 15 8 BERLIR ST 4 o b i — 25 B UF AT 20t , 2% Westjohn
(2012 BYAIFSE , #0375 103 44 9k 3k [l 2800 301« 35 DUJ S g ) 4 2R 30 40 — o 4 R 1) SRR i (CR
Likert-L 2R R T M) 45 KW, 18 Mate 2% T02k 15 A H-HLAISE 59 FLat 8 -1 ) 45 4
SERMEIRRAN 204 5.38 .5.43F15. 14, B 25 5 F°3. 50X 4 A (fE 7 F1.96)

()RR B AR

AR SR TR 5 S S AT WO , R IR bl ST 45 <[ o L ok e R [l i 1) 4
FATEE T P RARAERARIIE 0] 1978 RPE < 38—, 1 Skl 5 B ) 45 (9 BsF 18], %o 52 i i i) 2ot J
) R T A58 5 55—, 2B i) 45 BB 22 (] AR s R DG 2R, SR 00 2 R AFFE AR I R R L (H
HIH B A B S T e 26, DA T A TE Ak R o B¢, — IR R 454104y AR L34 1~
BUARAE, G T 7803 JoRR) 3 , A4 B A SR 433240, M) 55 3R 1980.98% o Hirr , 4By Mate ly
1174y, SERI LT B R 10243, rh 2402 W S BN 11343, =N S 2R AY Il 3 500 AR 2 1 B
B REREA T, B 545.2%, Lotk 5 54.8% 3 25—39 8 4RI BE S G4y, HEHE R72.9% 9k A
B H 2 BB K AR K DL 227 1 74.4%; A ATT T F# 8 £,1572.0%.

(=)

BRI e = AR RS, FRATIETH T =N IAR B 0] 4 BRI B ARAN [ S, AN 6] RRAS (0] 46
EOMIUBITPA R Rt G = R i I T v NG S 77 BN QT o e me e S R VA LS =R L= N @
W R ) A, B e R A SR B D X I S I R R L, 2%
Cleveland®5 (2014) FYBFST , I ALHE - TR B WOWER A G 7E HALSCIL TR BN, BB TR BE AT B
2RS4 A DL T A W AL E R B ok A H A SCE N E R A SE
TEAR s FR AR 2] TR SO A 0 T s TR ORI LA I R AN SEAE 2 S AT Tl RE
WS T 1 6 T4 R bR SR B B | 227% StrizhakovaZ (2011) BYBFSY , IIHED 45 « 3945 35X A~
PRI A O 8 TR 2 R AR A X SRR — AR T ARk e
PAT XA = S FRIEAGE B A O — 4 BRI B T BAEMNE, 2% Westjohns:
(2016)AYIIFEE « Horn , TR SR A2 AT I0 A0 55 - FRAHC B AE R ; TR B % je Nl A4 RE B 1k 2 1% T Y
A TR A OB AT XS5 JRITATAERTT I ek AR I A0 5 - R & W AR 3.
W e S B PR 1 B BRI 15 TR F2 B B OO kB SR A FRERAR 8% B A A ) AR R Y
N MIRE BIRA VS PAFIRE R ARG, oD 2ok TG O & /e AR 16 LS
T A L UL ] 38R F Likert -G 40 i 2004 740 o o 0 25 B A4 1 I it (GCCPAS ) , 5
# Shepherd%% (2015 ) LA}z KubatFISwaminathan (2015 ) BHF5T , K -3 21370 945 3740 J7 =L,
DT P A « AN/ UK 5 00T A B/ TR AR 5 VA B TR/ A I o 255 R 8 a0 it L ) 28,
ZR A NFRIEAT 1 RS2 ) fl T 0 A BRI 9 8 SCAE 7 B AR A, AR5 0 42 ) 28 Bt A 55 B
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Summary: In the Chinese market, with the profound influence of global consumer culture, more
and more companies try to associate their brands with globally accepted languages, aesthetic styles, and
story themes. In academics, in responding to this new trend, Alden, et al. (1999) propose a new
branding strategy of global consumer culture positioning (GCCP ), which is defined as the strategy that
associates brands with a given global culture. Following their classic research, scholars tend to reveal
why consumers prefer GCCP and how to develop GCCP. Our comprehensive review of relevant extant
literature regarding GCCP demonstrates two important gaps that warrant further investigations. First,
although some studies try to relate a series of consumers’ dispositions with attitudes toward GCCP, they
rarely engage in conceptual discussions about why such dispositions are predictive of positive responses
toward such positioning strategy. The mechanism of why consumers’ dispositions can drive preference
for GCCP still remain unknown. Second, although numerous Chinese companies try to develop GCCP
for their brands in responding to the needs of domestic consumers, few studies have specially taken
Chinese brands as research objects and investigated Chinese consumers’ attitudes toward them. Due to a
negative country of origin and a lack of self-confidence in the past, associating Chinese brands with
global associations had been regarded as bu lun bu lei.

Based on these two gaps, drawing on global branding literature, the authors construct a mediation
model in which consumer cosmopolitanism drives consumers’ attitudes toward GCCP through urging
their pursuit for global myth. In addition, prevention focus and promotion focus, which derive from the
regulatory focus theory, are tested as moderators. The empirical results reveal that consumer
cosmopolitanism indeed positively influences consumers’ pursuit for global myth, through which drives
their attitudes toward GCCP. Furthermore, prevention focus and promotion focus exert differential
moderating effects in the process of mediation. While prevention focus negatively moderates the
influence of pursuit for global myth on consumers’ attitudes toward GCCP, promotion focus’s positive
moderating effect cannot reach significance.

In summary, our study contributes to the extant literature in three ways. First, it demonstrates the
feasibility of the new branding strategy of GCCP for Chinese brands, which provides evidence for the
fact that GCCP can be applied independent of the country of origin. Second, drawing on the global
branding literature, this study reveals the mechanism through which consumer cosmopolitanism drives
consumers’ attitudes toward GCCP. Third, this study verifies the differential moderating effects of
prevention focus and promotion focus.

Key words: Chinese brands; global consumer culture positioning; consumer cosmopolitanism;

pursuit for global myth; regulatory focus theory (HE%h . 247T)
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