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A Discussion about the Change from Buy-and-sell
Business to Sight-seeing Business

Yu Xing-fa', Chen Yang-li®
(1. School of International Business Management , Shanghai University of Finance and economics,

Shanghai , China,200433;2. Shanghat Branch Bank of China, Shanghai, China, 200002)

Abstract: Due to the improvement of people’s living condition,and increased leisure
time,we need to utilize the business base and business characteristics to exploit and build up
the sight-seeing spots, decorating the shops, designing new arrangement, displaying the
showrooms, and employing various kinds of specialties of the business district. The con-
sumers can go sight-seeing ,shopping,and touring. The development of sight-seeing business
needs synthetic power,the source of business culture enjoyment and locational advantages,
using sight-seeing to bring out business and taking corresponding strategy. There are some
types of retailers clusters,such as business street,hypermarkets,super shopping center,and
festival specialty market etc.
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A Game Approach to Understanding
the Stabilizing Policy Chosen by Central Bank

ZHEN Yong-yi, YAO Zheng-chun

(the Finance Departmnent of Xiamen University, Xiamen Fujian, China, 361005)

Abstract: There are three footstones of a stabilie financial system: outside regulation,
inside management, and market discipline. In this article, two authors use game theory to
analyze the mechanisms of ”the Lender of LLast Resort” and ” Market Exit Discipline”. Con-
clusions is arrives at that Central Bank should ”choose” discretionarily between these two
mechanisms so as to create artificially amphibolous situations and prormote to financial sta-
bility and social welfare ultimately.
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