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ARSIAAEACIEF 6 A Ay EHFF R FER | ABALIEF S K FITAZ R £ RX
EAGE I LK EEAT T AL, 5%ﬁ%ﬂ£x& FR AR, A E TR0
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FRisak, W EFE MW HEEE. SRR, BT Sl
WG G RS R AR (RS E4PAHE ) ELMMEE S TEM . 7 BRI
R R IEHE B B s S AAAAE RE 1 R T, TR B R R N2 ook, 7R 5t
T, ARSI AR K& 0 & AT gk SR $E TR 008 k. LA,
LT 5 Al i FH B SR 2 — 2 ) & S A PR AR e, DABGE T 28 1 I iR 5
PR EE T+ sl B9 22 Zy A A . BT, Z2ECRBN EEREG, a0 38 E 0 S
Barnes & Noble, Netflix%5, HEMPEARR ., 1505, AE TR, WEN bR
PP

A HEACHEFEAR S fe R IR T ARG BRI, U #0180 Tl
71 e O A X N N =1 44 St SO U i B 0 1 B S R =i e o | A = D
RIS R TR H#akgsR, Geit. B SR ST 2 5 T T T 4 AN R 9 # BE PR Ak
HERRSEms, AP N B A R BT TS 5 T 2 — o HENURE G40 3
BERTEAMACHEE A B R | 78 AV B R G AU NS A 2 75 A
(EEALN R e

AR, ENIMEE R PEAER AT Ok S, AR 222538 XTAH S oY i E Je ik
17 T IHAAFLEZ, . (HIX o aiiR =2 vh 7E AR HE T S s A N AR VAN 45 07
I (REAEFXE, 2006; VPGS, 2009; XIHEES, 2009a; XIH#ES, 2009b; T
EE X, 2012; La%s, 2012; BobadillaZs, 2013; Ze4E4:, 2013) , &/ IR
HIABET ARG B2 . ST I, ARSCMAMERIEE I CRAr2s . kA
B, DRSS AT R Z RIS RAETT I, XA R GUR A 64T T 5 RSB
o ENEMR T XL N BRI R

ASCETERS B2 MO G307 1 A A AR T R Bk s . T SRR R T
Mo frsldg ihmE, ASCEEXN AR SH BTN SR T TR LS, JF
PE i TR — e T Inl . MR S TH BB AT R Z A 1 25 RBFGE AT LAGT R W R
55— BRI 8 X AR SO R B S 2 R 2 s 38 2R R Ae e
FERH P B R A BRI SR S5 R sg e, G PR M5 BAE S0 . iy TR
Frie A SRR B A . ARSCHESR T | 58 BB K o i IR NS UEA T4 A

Z. MEREFERNE R

(—) MEEEE X

MACHER R B TR S5 R B B RIS 2 —, ERIEH TR 5 Ml
MR e Z WA PE4 . WIYE . WS a2 Iy s S T s L BRI 234 1 D SR AT R
BIRHEI B ARIE 2 BT R ARG, SRS TE B ARIE 23 U7 a0 sy HoHE A7 Bl s — 21
AT AT =AY R SIS (FhE-F-4E, 2011; Bobadilla®f, 2013) o HTFARRMHH
TEVG Y b B PE S . WNE L WS A R Iy s SRR TR, BRIt R 530531 28 U 0] 1) iy
BF, P T R R A HERE R b A AR R, A PEARHERE RGBT BT 2 & LA
MVESGERATRT A, BEEIR ARG, Pz i LanliE , [T ReRg hnse SUR BEpL2s
PRI RS A H, 7 55 Al B B ) 54 T. 2. 22— ( Srinivasan®, 2002; Pathak%, 2010) .
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Bl #RIEZR: MEUEFERENER. FEREHBEITANKR

— RV, M R R R G, ERTH Y A AR R o T g =
KRR RE . EN TR, XSRS A . R B A
Fh s = A9 (Herlocker®s, 2004; JHIA, 2013 ) . HdEi AJERBOE T EHHE . R
U AT R AEAE B T AR, AP A A 5 W T ARV 28 3 8 57 A g A
RY, MHERES) Pk RIAR R O A 2 ) 2 5 R s A [ B R o o

(=) MRy 2

FKHIARRITRIE, PR AT LA AN R 2R, AR T AR e i B 2
BUARTE, ARG AT U5t (explicit feedback ) A PEAL HEZE AL T X s 5t
(implicit feedback ) FJAPEAEHETE . MR 2B M EAHERE IR HBE AT, TR R
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BT WNAERMERE ., TR IS HEE AR AR (Goldberg®, 1992) .

R ~ S = W 6 R 7 B~ S 5 a4 10 X X e e A e 2 W |
B R BAE I A K, MR RS R AV ( LeeMIBrusilovsky, 2009;
ERYESE, 2014 ) o JHPH IS B RIEEUE 8 /R TH 98 4 i R S8 Bl . BARRT LA
PRI S22 R0, J248 B IH e PR UL 048 7 o sl 7 A i o) Ao 5, 610
X2 i P FIPFE A5 B S R R, BIRH I R HIEFORM . TEATIE
TH 93 R 5 15 S I8 0 T WO AT 2 8 O g B804 7 o A ) 5 4970 2 D ) L R o
T4

BT AU BRI A P77 2R e T T T B A AT T R S i R A B A e R
HEAPEAEHESE . I, FESEHERE R GETGEEE D6 i 0 SR A R E P E A T
5y, SRIGAREF= A EALHERE ( ZhenZ, 2009; Ma%%, 2011; Wu%, 2012) . &4
B ZHRE I BINSS T, — A RESE IR, 55— e — b
WA B = i, I, X R RS MR R R AR S .

TR AR R G T A S i B0 il s A T RV, —
AN T B P B B OC T 7 b S P Al G s 1 B PR A BT AR L HERE ( Kim AN
Chan, 2008; Joachims%, 2005) o XIS MMALHEFERI LS AE TR AR ANTE 2491 2
HWUEATA R, TR RO N SIS B T I, L, TR
ARG TS TR Z o XA AR T DLE— 255 53 3 1E 1 s st i 4
PEACHERE AL TR SO i A, s s B TN . OB 7R T 58 S
FfE S THERE, TS 3 WS T 3 5 A S sl r= i 45 SR T, BIanmips . Bk
25 H. (LeeMIBrusilovsky, 2009) .

2. T NEMANHEAHERE . ST ORI DE AL HERE IR A1 . AR Rk
AL, AP TT AR 40 A 3 T N W A HERE . LT DRl g nd Ak M AN
A HEZE (BalabanoviéflIShoham, 1997; Ariely%¥, 2004; AdomaviciusF1Tuzhilin,
2005) o FET N MIELERR Y R b R IE R 9 3 A SE Dy s T, AN Ab T 9% 5 19
i if5 5 (PazzanifliBillsus, 1997; Centeno®:, 1999) , XIHEfFE LA TR 5L
BB RS S A T i A AR SR M I R b 2 T HERE . BT AR E R S
T AR 2% 0 D7 A - ST B T B S, SR AR R e RIS A B SO A
IR, I P et — e 5 L SO AL R b o BN, fErsgifirsh, WER
S0 SO IEIE S TR B E M R A e (RS . L RUEAE ) O ILE ST ELE SO,
ORI )11 B A — 28 5 HL E S A A FL Y. ( AdomaviciusMITuzhilin, 2005 ) o

FET IRl ack U ) A — AN R A ) N S BRI A T 430, TSR A A I 2% 2 %t
B P43 B B R A B i ke 1o M ET 09 2 & A TR . B, ST PRI uE R~ Ak
WeAETER T RIS TR a2, HIEEA R BRI T 9 38 10 DO, BIOR) A
FEARATH 2 = U A S it >R ] M i AV 2 2 EA T e (Ansari®s, 2000) o HET P8
F R AT A tE— 2B R4 Fid42 ( memory-based ) F4) b [R] aef 18 4 75 AL T4 Y
( model-based ) FJPpEIILIEIHESF ( Breese®:, 1998) .

FET AL P R A A58 Aok A0 23 580™ it AR RURE R A T O e, AT LA
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Ay R FET P RISE T H (PR iR (Karypis, 2001) o TP PR g iR
FRYEA R 9 5 AEA T A s A T . Bk e Ui S BRI 2 &
FEACU R G 9T B 8, SRR A I S 3 2 A R E 2 H AR T TR R IR A
( Herlockerds, 2004 ) . T30 H A9 PRk 8472 WUAR T i 18] B AR L s OGP i1 7
#e#% ( DeshpandeflIKarypis, 2004) , #E#E RGN BAniH P& Hifr — e SHOITEMN . W
R T ) SIC ) T i DI P TR AP A s ) R

FE TR A Ph ) o B A O R 28404 (UngarflFoster, 1998 ) | DLt HAsi Al
( ChenfliGeorge, 1999 ) . Z&th:[nlH ( Sarwards, 2001 ) &5 77 a7 11 9 & (i def A 7Y
FEFNZAI L AR . A — SO R L T R G PR, (HiX et
TR R T 3 e O R X A, ME DL SIS b oA R T R A AR A Pk R
( DeshpandefliKarypis, 2004 )

T N R L T [R) 0 JE 0 HEZZ R AFAE — 2Lk 55 ( BalabanoviéfIShoham,
1997; UngarfliFoster, 1998) , 4N, AifH TR ML . /706 “WBiash” [
o WRAMWEWE AT U LM R, HEWER RS (Balabanovi¢Hl
Shoham, 1997; XI#:E4S, 2009b) o 7 =4, A SCR A2 MR AL A
FLT

=, MEUEERENEDR

AR E B R OSSR BU) TR A B, Sopbtss it R4 h e+
PRG-I EEMFRIRIE PeE BT o4 . RRE B i, R AR b
AR LR A T 5 AR 282 7 S s RO fy (R8T, i 4 A e B L e
BT B A AR 1 | R i v A 7 ot T B B I e 2 TR A 325 B

1 BETFNEERR L WREsCTR, R R IR R, AR HERET Lo A
T NENHSE . ST EE IR ARG . T AENHEEE HTX8E .
% MTTSER SRR, &% R M T A AR R HE SO ( Resnick FllVarian,
1997; XIEEESE, 2009b) . RIE3Hrik . DTS20 (Mooney5s, 1998 ) 4, fix
A S AR 2 A SN T AT 5 | e R | AR, 3k 55k AT DUAR IS H -
FIREFEA T S ( EEEESE, 2015) o BAORUL, XEEE LM SAE T
KPR, (RIS A B AR S R

2. Pl g aEE o DR IR] A S8 SR R AR LT 9 2 o m dAE AEAetfeE , WH ‘i
UTRBJE” ¥ (Resnick%s, 1994) | FIpHrid . HdakEgers (Sarward, 2000) . DIk
Wik (BreesedF, 1998 ) S5k, MR 222310 o CF 2380k v o AR UM D0 ke 4
WeAEROR . AEZMAE (2003) PSPPI IF TR A P ARRIE, 38 TRTI A
PRS0 A DR R DR, ZRERAE (2008 ) 4 H P ik — 20 X 4 R JeHEERE 1 A HERERE
HIWiZE, It H BRI A ERERE 10 H PR AR M . Bl R AE AN A S8 o U2 D[R] 2ok
URRYH A (Lu%, 2012) o #VIESE (2006 ) #2111 Pear-After-SVD, & 5
{l43f# ( singular value decomposition ) XJHlJC EdadEA T Aufd, P HH 2 AR BRAH SC R ER 31
CRGEARRRT , MR TR . AN, — SR K IR PR T MR B O AR
( SalakhutdinovAIMnih, 2008a ) F1 U1 il %46 4 43 f# ( SalakhutdinovHIMnih,
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2008b ) SEJrk . MTEEAR, 2EE TR A — 28Ty 5 | AU R G R DL A
o B, #iE (Huangs, 2004) | SCRpmIEHL (2565, 2013) | MZRgR (1S
1, 2013; #B0RkSE, 2015) 55, B Hes B 015 A PR A2

3IRGEER . PRl v A A 1 R BRI AE T 25 ) 32 BB ol e -1 BBk 1 52
i, LB R i RGET P BOHE RO ANME . IR A HERRLE A T 3 TN A HEE ML TR
IR HEREX PI R O s (YRR EE, 2009 ) , WORAAMAA . ML ( Pazzani,
1999 ) 75k, —SHp ik, HlunEe . ZRrmENSER T DHTRGHERS
(Huang%, 2004 ) . XL IE U LSRRI, HEB R, #
R N

4. G PRRY BRI — L TR AR L T G PR, bAoA i A
WS T B DTk, (Hak SRR R N B 2, MELLSCRT A s AR fErE, ik, H
HIEAML A A X320 . ChenFllGeorge (1999 ) FFAI T 3X J5 AT A SEMT, A TH: D1
1R &4 T 3¢ E Each Movie W U (1) B S 140 809, SEUEIF 57 3 B i AR 0 L
Sarward§ (2000 ) $2HH 09 “HIE PRk ” HERCRELF . FEILEA [, Ansarids
(2000 ) [F]HPHET 2% 2 AR A ™ S AR AE 9 [ 5 BEAILASON 5 | 532 DUy, 3k
P — R I ) ) D A e T B HEE B . YingZE (2006 ) [RIFESR I 2 35 107 i BF43 81
i, LRI T W P R B R A EREAL AR Y o R R SRR L, AT
SR FHME R ABE 76 ] R X 720 SR B ol R ORI 1] %) 7= i PP ST AR, ISR FH S UE B IE
W LA B S e i i . A, I — S B R T 2% 8 W S e v A A
IR, N, Bodapati (2008 ) i FHAZ Z) 85 g r 1 AR, NMUEIE T
PRERE = G RIASE i85 | AT 124 A= i B S B, AR (AR AR S T 15 22
b — A AR T [l R R AR

WAk, A —SeFR SO TP R E R GOK M VRl | (5 B ER SRR
B, DRSS HEETE . De Bruyn® (2008 ) ¥t 1 — AR HIZ D W43 A2 R Ak A
RS, nTUCE R PRSI, R P R L R R Bl )
W, XS T ARG BB A 43T (full-profile conjoint analysis ) , ZHER R4 R &
V) A28 /0 H25 5 [l 285 %) [n) S5k AT LA SR 3 2% 3 S 0 v o & i S PR AR M o SRl
Chung%§ (2009) &1t 7 BN P MEHERE RS, ZRGUE I T8 B E RS
e T At RS, I RS RIHERS AN W S B 2 it e 81 3%

gi bR, 5T HER SR AR AR OC 0 A A 3O TR I A B
X SERHE 5E BB HEAE T B A WA R S S TR IR A R, — R TR 2
( mean squared error, MSE ) RXFH AT, iRk, WHEEREBERE. &
M, EJUAE—Se22 B3, MEREEA BE FARYEI 2 3 0 Dy s A7k (s kR L iy
i) HEAT, TR B S 5 R 2R . BRI SR R UL, HERE R AR
NAZ A B A — S L B OA S5 7= i 2, SRR AR T e 2 200 2%
TR, TR RS (X2 ESE, 2009a; LudE, 2012)

M., HEENELEENTENREZmEER
KT B R EAAHERE A RGP S HEE N R TS E2E PR R R

P A F A A 1T 5 R E
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Gk, XM TONGE TR RGN —FP B 5 B R, % LiDavis (1989 ) 1Y
FEHACREIR (TAM) NHELSHEL, WFFREHIA T (perceived usefulness ) I/
Mz i (perceived ease of use ) 45 K28 Ul 5200 I 28 5 XA~ AL HETE 22 58 1 RN FIT
o Beh, HIE X EAHETE R G NR HE W AT MR Z BMEE (trust) | WHEE
('satisfaction ) ZFH /AR B2 . Martinez-LopezZ5 (2015) &3, [{51LAEEIA FHE
BUOEH R E R RN RGN EZERTN, XSRS G B
MBS TSR R R A
TH DB XA HERE R IRV 52 Z R R 2R 52 e, 35 )5 VR LS B Rk &2
o HAARSKUL, FEATHE MR TIHERHE . P2 SRRE . M HER: RS RRAE 5
BRI 2R n ] s mm i 2% 2 A AR BT o
(—) HPHE R RE 0
LAHBRE R . TSR FAT M A CHIFE R, 7 i RO e AR 25 M 9 2 3 Tk
P RRINE £ )71 ( AlbafiiHutchinson, 1987) o 2% M7= b MR & i Ab A TR
[FIZRAEAE R G RN BT . — Mkt 7™ S AR 2 BT 9% 38 T AT R XA M A A7
RGP RN, T E DU RGOS (YoonSs, 2013 ) o AT ARIBFSE
R, THHE M IR S AR R G0 B ) PR oA i A
BEMTAXLR (KamisflDavern, 2004) , Wi, roEalHiREL, JHvH
SRR 1 O™ S HIEOR I THR SR, XHERE R GUIER A P RS AT T TNt 5k
A, AN, TR E AR S AR EE R RRE IR P REAEAESC BAEH o Pereira
(2000 ) AP, 7= Eh BN Z W 98 X T NS B PR HEE R S0 094 B IR
T, PN E IS LA, 10 2 R D 7 B 8 S T R Ak v i Ak
WEAE RGBT BB AE T
2. BN RGN AEIEE . TH B RS AR TR P & AL R )
St RGN A S B AR AR 0 R . THBR BT N R, AR
fRAERLES5E (McKnight?F, 1998) o e, AAEREEE AR TR SR AL AN JE et
MAMAHESE R G H15 1T . KomiakFl1Benbasat (2006 ) & PR, XFHELE R G HBGE AT LI4Z
BRI R GG, AR R mE 2 & AP A A E R S 2
RIZ . PRIASZAIZE H AR (2009 ) FHXTr ERE Ped s sk, TH B SR e SR
JRIRAE, X RGN AR, AR SR AR B s e R ok
(=) PR E Y 52
FRHE I 25 2607 i B s P T AR B SO T AR, 7 R BT DL A
FHRFIARAIMZE (Nelson, 1970) o P#mZERURIE], T PE XA PEALHER RGN
AU NAR] . R, ASPEACHERE R G0 0T LRI 9 3 S O™ S i — 22 B A5 B,
Canscepsiad . R AE ), DAY Bl 2% 35 o0 G b W fn i o 7= it S i, BT I 9%
BN FIYE . AggarwalfllVaidyanathan (2003 ) &P, A& TAREGA ™5, JHIYE
IR TR S AR E A . B — 5T, WAMREERW, X T S8
TR - &P R N i ol R N e A A (10 < A X S = I [ AN R e D ORI - p A T SN
( Senecal#INantel, 2004 ) . HIFHTET, TS ETEMUL AT Y I 8L 5 PRI 505
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] FAHREE F ORI, TR A8 A G AR I 78 ™= ot A R S Bl B A1 [ A S A N ¥ 0, [
WEAE fe—F PRk B2 g 2 22 (KingFlBalasubramanian, 1994 ) .

( =) DMHALHESE R GURHE R 520

1. A= BHERE R AR AU R = HERE AN A R X 2 8 I i 5 B TR ALY
IR, DMEAS AR N A 38 B m s . AT . P4 i R AL
P, BRI EAR TR 2N S A A %S 07, WSl AR T8, PRI IE 9%
T FEF R R i R E R SR 5 AN B & ( XiaoflIBenbasat, 2007 ) . {H
T2 fg iR, R B IRt T BB 235 [ — 287 235 6 A5 B R FBR FA %
AR, DN ST 2 35 XA HERE ) ) B 5k PFAf ( ChellappafiSin, 2005) o %
WA R, BRI 2 3 7RI A R v A AN G FE R A0 TR HE T DAV
TRE XA R G BB Zp RN 2 . Kramer (2007 ) BYSCUERFSE &K EE, &
T8 2825 O G o) T SR FH A A 5532 W B ey, B0 R1) T 0 20 5 T 4 b LA AEA UL B B 1)
U, SR AAT T A P A AR (R BN 325 B RPN B 5

2 MR . W ARG E AERE T R RSN, I8 9 8 AP A 1 S
A[A]. Schaferds (2002) &8, B TAICRHMBRSIEEIENHERE RS, HHE EFEE
REMWHERG, MIRGHERERSEEAA BT E S 1eoh, R RNERHTE S
Z BT S HRFE YT . Pereira (2000 ) &I, 7= 2ERHITRE Z BT 34 X T
P25 B HEZE DT S, 2O R A D (43 2 3 X D (R A R E T
Arielyd§ (2004 ) R T 3T NAENAN AR S5 5 T U R i A~ A HERE
AT, FET AR A HEFAAE I P8 In B s e RO B IR H, 4
BB WO PRECE AR SRR, ST A B A HE R B 2 O 1 52 2 A5 M AR XN

3. WEFA R A RN o HEFE TR A R 1 P 2 R 2 255 el T 97 25 00 P AL HE 2 A O
Hro GNRAEFED IR TSI P BB 5, T P A E R R R R AR B T
far, T AR T S R A LR ) = AR B A B TR TR 2 (R AEREE ( Sinhafil
Swearingen, 2001) . [FEf, HEER IR SMOAMREERE . WEE. ZH, HVED
AT FAE | JEAE RPN S RIS ( XiaoFIBenbasat, 2007 ) o WAh, AL fi
4 ( constructive preference ) ALK E , HIH MIREFERKERE 2 EBEH R 17
Wi (Bettman&§, 1998) . Simonson (2005 ) # Hi 45 [l —ZH HEFF i U ER R BbR 225
MR A X X SR A SO . KramerSs (2007 ) AUSEIERFSR A PR, 25 [R)— 2 HEA775 oh
S3oG L “IETHAWABREE A M BT AWAE” BIHERERR AT, AT R TH
AT 2% 7 BERE, pharEm (HRFEE ) IR s (EAER ) “HTPHA
Mds” WHEAE

4. S H AR, SR HERE R GRS Bt BRI 2 52 I 9 5 X AR E R ST
MHIRHIAT N . Al-Natour?5 (2008 ) KB, 1 9% WA R 58 DR AR A BOARR (Bl ]
DS 2 A T AT T R S BN A P E RS A AKOE, Xk 45 5 0 B AR L P e g
I AR S AT HEE R R R E K, (HIX 520 32 2R i 48 PSR o R A R A
UPE A IEVER . WangH1Benbasat (2004 ) $5H, [a]7H 284 f BEHELE AL U N E B 4R A
B TR S AT HERE R G R IE T /KF . BechwatifllXia (2003 ) i & B, 7EHH ™My

P A F A A 1T 5 R E
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LHGS RN P R IR, ATLME e U RGO I T E 2R 55
T3, HERE W 52 THH 2 X8 2 B A SR APE Y . AN (LA, DabholkarFl
Sheng (2012) RYBFSEIRERM, THPE A MEMHER S IS SRR, b IR
SRR AR T A RS A A sy o

. MEUHEFHRERRIREMRREROZ N

APEACHERE 2R Ge A U RS b X 2 R A B2 . AR, 5
TGRSR IEAR L, HE7E R GBS R 0L 0 A B T st A X 2 3 R B i B
K. SenecalFlIiNantel (2004 ) X Eb T = FhAS R R TG A HERA XS 2 B BE B4 T M 52, At
IR, FHXTTRA “L5” f “HADHEE” BErE, kA “HEERS” SUEHLS W
(RAFEFE R 2 PRSI S 51K . UrbanFHauser (2004 ) £ %HAZEAT L FORFFEH
RI, FXT T e SRR, T 9 R L WA E 0 B S T B
MEZ% .

AR, AR ZE A R F U ) A T S 3 SR 52 . T 9B AT
FEARCHENETE T E RS ERAA IR AR, TH SRR T A PR ik«
e PR BG R (Payne®s, 1988; RobertsFLattin, 1991) . 7EWIEEE ( XK
RTFIERTEL ), W RFE I RBOGERTMER, JRERE B AR S A BGE AR . T
ZIEM B ( R MIEEERTBL ), TH PB4 PPN A L At B AR P A R R B — Ak
TS . TEMLEIGYRE, (5 Bt s8I eI PR b 818 o i, I, 4>
PEACHERE AT REXTIX PSSR i BEATH 2R 8 17 R & = AR R B ), 51 s 3 2 35 1
FRAEFAT R ARG Wb SRR A R SR T i SR i B AF ( Haubl M Trifts,
2000; BechwatifllXia, 2003; HaublfIMurray, 2006) . % 1fi AT 56 T MEALHEF
XY B R ) (1) F2 B SR 5T R R

1 E RS, A i B E ey 2 & 095 88 33/ . Haubl Al
Trifts (2000 ) SR EEE LR T 38 HAVORFBI T B (IS I R g fxt
FEAR RS ) P 2 R v se e, i1 & B, fE PRI R G0 25 38 BRI 2 &
Z S S S S BCE . SRTT, I e R, MR R GRS L T AT g
SR 24 % IR A PR BB (Pereira, 2001) o WFSE45IB M0 BEF )& AT e th T4 %
MIRFFE R 77 S 28 IR [R]85 )59 . Swaminathan (2003 ) FYSZIERFSE 260, NPEALHEEXT
THPE S BRI 32 7= S R AR R, XF R AREEARA T, MRS
2 R R BN R, X TR m ™0, MR S8t s o
PfE R RE ., FOVEHEERE, FETEN, MR SN A 5 S ST
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Abstract: In fiercely competitive online retail activities, to improve customer shopping

experience and cultivate consumer loyalty, more and more e-commerce websites now begin to provide
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personalized recommendations for their customers. The earliest studies regarding personalized
recommendations focus on the improvement of algorithms or models that improve recommendation
quality. However, relatively few studies examine the relationship between personalized
recommendations and customer online shopping behavior. It makes scholars and e-commerce
practioners place more emphasis on recommendation algorithm itself but neglect the effects of
recommendations on consumers and e-commerce websites. To help people better understand
personalized recommendations and related research context, this paper comprehensively reviews
related literature in three research streams. The first research stream is the definition and classification of
personalized recommendations. The second research stream includes investigations and explorations on
the recommendation algorithms and statistical models that improve the recommendation quality. The
third research stream includes literature on the relationship between personalized recommendations and
customer shopping behavior. Different from current literature review, it places emphasis on the
relationship between personalized recommendations and consumer shopping behavior, including
evaluation of personalized recommendations by consumers and influencing factors and the effects of
personalized recommendations on the process and results of consumer online shopping decisions.
Finally it provides marketing and information science scholars with some directions in future research.
Key words: personalized recommendation; online shopping behavior; e-commerce
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argues that participants need to select matching formal or informal governance mechanisms for
R&D alliances in advance by taking organization forms, the characteristics of partners and
inherent attributes of R&D into account. From the perspective of the maximization of social
welfare, as for both the formation and governance of R&D alliances, governments should
use adequate policy instruments to raise the possibility of successful operation of R&D alliances

and their R&D performance. Finally, this paper points out some directions in future research.

Key words: research alliance; hybrid organization; governance mechanism
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