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AP IR AR T DN AT AN TCVA R R I I G2 2 BF, RS R RS iR B /R, IE A ok i
ZEWFF BN T AR — Pk 4 45 1R 25 3 R RELA SIS IR IR B 77 rh e i
U2 (PIffaF ,2015) , 328 1ok [ i IRk 20 K e GERE 4SS, 2013 ) 76O B2 40
B, B 2 W 2R FEE S 8 R A B (5] W Ekman, 1992 ; Lazarus, 1991) , A 3 0
FRIEY T AR AR A A FE A O ) Giti 2318, 2015) , (EUR XU R Gt A oE 0
FRUATSARIG , 45 T20034F Keltner A Haidtd H (A5 O BR 27 J5U AT 56 T W0 R A 107 FH % SRR
F¥UE A K (ShiotaZE, 2007 ; Bonner fllFriedman, 2011 ; ifi 255, 2015 ), T 241 & .

ARSCRAET LA ) A AR AR TR P 5 HA 3 26 2 SN 22 57 05 | 2 AR Jek
F14) DR 284 IR e 2t P SRR AN 2 S A 1 15 4 7 T RS 4 SR T A S 45 T AT &S TR 2R 1)
b R e A AR R 7 n SRR T B A R AT AR B R Bl A R X I B A R
FETH BT AT g R e 0 R 57 7

il

%5 B HR: 2017-05-27
EEWH: BR a&AF4 & LR A (71572103,71472115,71672169)
TEZE N vh40h (1974—), 4, LM 2 X 57 5 i dl 30 GRIRES) ;
BBL(1977—) , 4, 3T K 5 % 5 P IR
F R(1973—), %, LEMZ X FH PR,

R R B B2 e B LA T B AT R U B R R
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HRL IR AR O IS AU ST A A AR A PR AR b AR SCRE TR R R S 2 M, A
AR IR AR 5 | BPRT 3R AR B R SA DU D TR B 1 A5 B R AR 0 o A B AR SR 5
JKE R L, AR SCHR AT LM ST TRIAHEZE T 2 2 R IE e i) e A B, O A 1 S4IE
BIFSE b I S AR 3 Sl ik AN T 1

ARSCHTTHR BB B, RGUHUAR AT IR T AR R A I A S A s LU, S T AR R
JE S AN AT RO 1 5 B, S AR O B A A R R B AR DT R, RS T3 S 4
FERBITFE 78R FE A AR SO 5 | 1 B B A ) B B~ P S A S B A — 2 3 (L

=, BREBARFA AR E 2

WL (awe ) 248, M —Frpfiar F ELXE LIRS A0S AR MR I T, MA TR E A
AR AR P OGS A T e, DT 7 A 1) —Fh &2 A %5 28 1458 (Keltner FiTHaidt, 1999 ,2003 ) , £,
TR A A | [ A it — e PRI 2 RN o O PR TR U AR BRI AT &
A 52 FORS PR A Ag SR ) — A2 At B (it 237, 2015) .

W AT I SR L2 AP 2 S A R B B BRI, 7RO B U A T 5
HAL LR, BLBIAS 220, L T TR XA 1 R g8 i A4 1R HH B (Andresen, 1999
Keltnerf1Haidt, 2003 ), iR R A FR .

WIS R R T 45 (primordial emotion ) FIIN T.%4% (elaborated emotion ) N1~ JZ 1, i iR
G285 218 H T HEIE B ARAE T AWM A RGP B IR R 25 R0, A TANSZ SCIR RS2 5 fin T
G248 T8 A 5 U ARG TG 4, 2 AE SR 1% 46 1 Al 1 & e R 1Y (Keltner fHaidt,
2001,2003 ) WLEEEAY YA R T A S AF 5 A AS B 1 S OH O B SR R — 3

(— VAR R IR AR it S 5 HAAR 26 () BEATT

WA T LR — Rt 355 A5 AT TEAE SRR b (5 S, SR AR A0 B2
JE IR K AR i 45 HH 2R [R) 4598 (KeltnerAlTHaidt, 1999, 2003 ; Andresen, 1999 ), #5419
32 AR I AE AL B G 4 5 S AR MR R IR 25 H O Y, 2 & 3% 45 AR A X 7 1Y <
Keltnerf1Haidt (2003 VREF L (55 4 U2 (2 0L3%1) .

MR TAT UL, AMGHAE 285 R BRAE— A& b R R 5 30 17 A8, 3 IE 2 A R Rk

®1 AEHSHANNMEHSSEPEBMTEXESHEESE

= AMA ERHBA A AR
ARESES A %% (pride) ffE Jiit (embarrassment )
A 7% (narcissism ) 50k (shame)
A #2111 (self-conscious )
7™ (sublime )
77 (wonder)
RLHE (fear)
HHE (awe)
TR 25X T 55 128 (contempt ) i (awe)
[A]% (sympathy ) WP (envy)
R (disgust) £2FF (admiration )
155%% (Anger ) AR M (deference/Submissive )
8% (Dominance?) 254 (reverence )
Howt (Hostility)

ORI K eltner MK ring (1998 ), KeltnerFlHaidt (1999,2001,2003 ), Andresen (1999 ), Schurtz
%5(2012),MahadevanZ (2016 ) %% 3 |
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52 PRI B AR BN ASURA FH SH X6 sn BUB Y X6 7 3635 254 (reverence ) FTJE i (devotion )
BI15 5, Keltner A Haidt (2003 ) IA A X Fh &2 =48 258 A0 & AT AMA & 45 A /5 B, B dnjgk
VB U A58 o Andresen (1999) FHAUER /3 A ARG T AT T BT EE R (). 2T P 4L
LR 2 , A AR Y & B PiffaE (2015) IURIFFTUE B, AT TR B ™= A= i), S B 1 3 O
FA TR >, TR] Bt JaRei 81 Al A /B AR AR A5 T 5t e AR LA XU SR R AE (IR S - Schurtz 55
(2012) ST K IAEE 25 b GRS B Y298 WX A SR S N R, ACF A XU e TR X 2 A5 31
T3 HF AU B BT LUBAZ 20 B2 9295, [RIEE , XS f 298 2 Bk 17, X2 3 e i B
TRRIRZIK ) SR A A 5 i —Fh =

(OB R PR B 5 A 25 AT

AR R IR BT SR A SN E B A TR T SCAYAE BB U], Keltner FlTHaidt (2003 ) 56 T R
PR IR ) < XU ER 2R8I 9 2 A TA R O AR 8% O B SRR 2 AR BE R SRk (#5485, 2013 ), B
HE AR R 1 B2 SR R0, R A S A2 0 PR TR ARRAIE < SR 9 7 K (perceived vastness ) FIAL
AY752K (need for accommodation ),

JIFAR TR 2 , i 2 2 A BRI 28] ) = 4 il i 19 8% 5 48 B (Shiota %, 2007 ) o 3X
Pl R A, BERT LR B W FY) , B K AR T E KM ILAMAY, AR hE RS
M) 2 5% ) . T (Keltner AT Haidt, 2003 ) 5 0] LI [ AL S AR, 51 a0 806 Ao 200 A A S5kl I8 1
AYAL L (Shiota®s , 2007 ; KeltnerFHaidt, 2003 ) ; i A] LAk H — e G & A, 1 4n T RR 1Y)
I R] 30 A 8 3k A 260 70 B (1) 22 R T 5 (Shiotas, 2007 ) , LR A4 B e & AR R IE 22 1 TG
FR+% (Van CappellenfllSaroglou, 2012 ) o 7 RANIE i <k, T 45 JoRR il Bt
PRI A 3k e R e 22 AT LA/ INEITEBR A9 | R IRAS 1T D A /N SR (PifESE, 2015) .

PR MAL R 75 2K, SR e U 2 L b MARIERGE I] —Fh < ToRE R 777 (inability ) , BUEUZ UL, AT
PR ¥ N e e I NNl i | B2 S O DO NS 1 = W e S 3 1 e o R A S0 N 1K 92 A

N (Piaget ) IAHUR R BRIE B9 B ZMES: , = AR EAZ AR P ROR AR Z — AEFA B BB AR,

BRSO R IHA FRZE TG, JF45 H OCHK %A, X Y [A] 4k (assimilation ) ; 4 FRATT A A E
FE AR AR, 2 AR VR TH AR A 2 (schema ), ARG8T BN 25, 3K st Mk s 3 AT m s
HIRAY I AR 4 R AL 22 18] ) AN WP (Piaget Al Inhelder , 1969 ) o A 5B G0 & UL 7
SRARRE T AR = A, AT 2 8t 31 ) O X AR X 52 77 A AR AN 385 7 DA R R IR 26 1) JBebi
(KeltnerfTHaidt, 2003 ) .

A A A S U 3 S TR P R KA L BRI ) 2 R R S A 8 Bl — AT 8 2 AR A
TR T B SR o 2 G, T — S S AR DG = M IS 28 7R X P R A% O B 25 57

(=) SCBEEE T A AR R T

FE GBS T, A B Ak ) IR AL« = R AL B A A
KA, BRNEEAZT DARHRMALM RN AT F X BB R RE
QUSCRg )R B i e 2 PR, B S Rk e — )2 ) Jn i, LT F
“ECIIRZL (R8I, 2008 ) o 5 | HI B BACH T rh g Rl B, i PR 2, Al ik it & —Fh A4
ADEERMEEK 12 T BN R G A & —FPEFE F A CEBERN, 2009 ) o« = i iy fE R —
Pkt Ze B 2E W I R R, AR — PPt S 4, AL X TE R A E BT S A
O BIEREAARRE BT FE O BRT Sk 27 1 385 ((E81#, 2008 ) .

AT, b SCESE A aEE  Ae it S8 4 JE v L S50 SR adE o8 e — 30, B S BN
TR RN NI B T 22 BT T I 1) PN o — 7 1T, L A9 <42 5 2 SO g L2 T R 43 A T L
B BRI 2R TR 4 B R — B AL A D R E M ARAR (fE81%,2008; T

R R B B2 e B LA T B AT R AU B R R
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®2 WRBEIENAAZORSEMEXBENLILR

o IRESI NN Ak 5 2R
] (perceived vastness ) (need for accommodation )
HE (awe) (o (O
il (admiration ) AL T (i
WU (reverence) (I AL F
(TE % ) $2 T+ (elevation ) AL (e
B 21615 (aesthetic pleasure ) AN A Ry
25k (happiness ) AL E AL E
% (love) AL PN
& I (amusement ) ENA T YA e
H 5% (pride) (I A
25 (shame ) NNk (T
5% (surprise/ astonishment ) AELE A5
4 8% (uncanny ) Ny AL
Bii 1 (defense) (I N e
RLH (fear) A (A
Wil (envy) (25 AL

LB AR R 4 A (Rl 5 I ) B35 X — PN o AN 5 R 8 1R A R DAL X —
N

PRI AR Orr (1993 ), KeltnerFllHaidt (2003 ), ShiotaZ5 (2007 ), SchurtzZ (2012, Valdesolo
FGraham (2014 ) FIPiffZE (2015) 2 A (TSR 45 A8 B

IR , 20095 5K XE, 2015 ) , Ko i R U= AN SEME LA , WASTCRE ) AYARTE (FE 817, 2008 ),
CRNVRCRATHIREA AL BOA R RN < 2 N R iR, RO TRIF B
B (EBERE, 2009 ) o 73— 77 i, AL A9 R 535 SO B B~ JRUR B i 0 25 B A9 75
SRALTERAS I o AL T A =27 AR F A, Me— 2 DLLE A AR 2 5 5O B A S5 1T
DT (FE 87,2008 ), JEA4E 8 1R 0 i 2 I A5 ESh 20 [ 2 BT, 51 o R B
IARTE  JEA4E  T SEBL B R B EIESR T A 3 A A BIFT 8 CEBRERR, 2009 ) , A0 1 P4 75 3C
kP R BT AL 5 Y < TE B THEY (elevation ) o

=, BMREASIFEZRNE RN

A E R — A LA 4 R AT B R ARAE T A 2SR 2 R 55 h i JRL AR 17 26 RN, i
IRTE L REE 52 B SN IR R 7 00 T AL S S P I B S (45, 2014) , 2 —Fiim
T[54 (elaborated emotion ), RIZE J5U Ui 1 44 ) 3 I & J it ok 1 5 S0k > 18 A0 e i 1 24
(KeltnerfilHaidt, 2001 ) . A F A9 51 B R 2, Wt & R as FUn Tax A~ 2w py 2R R & A
W Foor B At 2 AR =SR2

(—)F M FY5 5

WL S R R AT DU — e ) (R FE A AR RS 1Y), BT TR R WL 5 & R Y
[H 2% (KeltnerfllHaidt, 2003 ; Piff3 2015) . BEWS 5 | R ML 1) A SRR G sl e Y AN (AL 5 I Lo (A 7Y
BRI LA T AR AR F R B sh ), andy, LA R — e i el i A ARG, i le 45
RUHIHLAS oL 30 A AR A rh— 2 FL TOBR PR AE A S5O0, AN JC 0 ) S5 BT  FE4 L TEBR A
SR, TR/ INB AN BE FH A IR RS ) 0 AR 2 I 4 o] SRR A 5 | X 4 o (R e 3R
NWH 78 HH ARl ARG AR C Z29E% /D T, Schurtz% (2012 )iE#ak M4 1%
TR 5 |k PR 2 A S A 2.8% A L 2 F AR 5o
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NI B IR ZARBINERNE R (Z2m 55K ), ARG 50 ORESB A= ot R RS 350 A
Yy L7 bt o AR RN 55 R 5 | A BROASCER P B A i 2 4 o Sl , 6 2 m] Lo 0] (2 Y
H & B R 1944% (Schurtz3 ,2012) o Zhou% (2016 )X BEALIE — R A HHAE 175 KA ARk
ASHEAT TR PR, e B 1K 36% 24 [0 T 4 L BOFER R A ), I An3DITENHL B G af % S 2R T
HLERSE, B 2 A SRR R AR (BRI ZD iR ) o U A2 RS RN FL AR, R SR T 4 1 1Y
TR i, S0 A MDA 9 285 1) in 15 s AR AT 0Bl

(Ot fmtas |k

e FURRET | S UG B AR A 2 , BT L AU 2 (02 5 | BOSUR O TR R st 2 (0
PRI R 2 2GR 22 B W DRI SCA BT 18— Tl 2 2 0 Ay v AS A

Sr Bt A R 23 AT o DA PRI L) B AR BER TR, o AR, AR T B0 )

RO RAGE R B iR o R, 488 AR AEAE, I LA AR i i R i — ] PR Rk B

LTI X BT 5 R R XA 2 = A 2 I T2 MR 2, S8 h g aHE (awe ) —
) FF 4 FH R % 3K T 6T AT A S5t JoT 7= A 9 7 3 A8 (veneration ) \ FE i (reverential ) Fll 24
(respectful ) [RRLIEIEK

PO K 28 T IR AN SCAR B IR AT LR S BB A - Schurtz 35 (2012 ) LEgHA P2 AR 1
A | K R R I R B, 21546.1% 8915 0 R R T — BERsh A0 i el 2 AR ) T —
A% N Keltner MiHaidt(2003 )IA A , ik 265 ] & AR NALE 09 A9, Al 5kl Bh2= K 5k
AR AL SN 72 KX ARRAE , PR A AT T BT A S B e 1 30 A A A

PR NINCIETES s

AR 51 B 2R AT DU A2 T Y, 49 0 DL A (%) A 50t 257 R A1 3% Keltner Fll
Haidt(2003)IAH, 51 A A-E 0 3 A AL i 1 () DA AR 06 EL A PN RRAIE : — &5 7 FL 54
RIRIF G AR ; IR X AL SR XT EARTENRG 2 ™A T ARAE 2 AR AR, X
ANREAE 53 SR RN 1) 2 T 9 5 R Ak ) 75 2

T R A B A BRI, HOA LT AR AR 58— (RG22 0 i — B0 K i
LS A E B 7 2o SR B T — ANV, s T — 48 B I ) R R () SR, AN B
BTN 2052 3 T AR K Pk K, FAa P e A R A 1 (5 DRAR A, 2004 )

IR WA B 255 RN B 284k (R R OB AR A R TR 2T | B 2 5 i 4
IR G BRI R IR RS R

M., SRBREREFNIESRME

AR BT AL 5 A 4 B2 R D I AR S %, 124 i TCE 18 o LS R WA B T
| B AR IR R 2R A (], AR R BT A 35 (R A B AT RE IR AR , R R B — S B TR 1 1
2 AR A TR R A 26

(— )RR B 10 & bk

FERL T A AT RE R b R[5 B R &5 LR 4R A =2 A A Y, Keltner Fl
Haid (2003 )¥4— F G A AEAL & 7RIS B A TS 200k Bl B AR DG IB 25 58075 (the family of
awe-related states )

W BRI YR 2 — 2R 7 AR TR B A U (threat ) o (A= T ] L) XA F A 1) 05 fip g
FUAL T (KeltnerlHaid , 2003 ) o AR Z AN & A0 5 28, IO 75 | R B Y SRR 7 22K
FRPE X SRR A R A A gl

R R B B2 e B LA T B AT R AU B R R
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W R A B 2 TR SR NER, ok B TR B Y 328 (beauty ) o LG 25 7T BB 5 ST
BTG S EBEE RRh 2R H B2 AT 2 (Orr, 1993 ) b Ak U B4 G TR B e F 5 PR 36 Y
BBy, P | gt mT LA R w7 SEHIEE (Buss, 1994;Penke, 2007; # AR5, 2013 )

R B AY 4E i 2 — 24K (admiration ) , i B FEH1 2 1 B /1 (exceptional ability ) o £l
DRI 2 AR B A ER R (402 FUA [R] e EL A SRR ) 2 R Ak 1) 75 R s PR A% 0 B
RO, A AR AN Bl R R (2 1R ) o

A B A 4 2 DR B PR THER (elevation) , 2k A RN RS2 5553 (virtue ) o 18 A4 T
JEASE AT PR 70 il B AR PR R 8RS, A 28 B O — A AR N (Haidt, 2003 ) SRR #2
T, HE R T R T SRR AN W A B B B R, T DL X R RN 46 3 AN BB 8 A SR TR
(KeltnerfilHaidt, 2003 ),

AP R A i 2 SR RLER (uncanny ), 2R B T B 9% R ALEAT (super natural causality ) .
TERPRMER BT T, R 2 3 T P A 4 2 PR R R (i 4N Salzman, 1954 Ettinger, 20115
Kinsella, 2015 ). ValdesoloflGraham (2014 ) & Bt , A 25 A T#E BERL 14 v S0 1) F AR5 8
H AR B B4 HIRE ), AR X2 A ) sl i 4t ik

()RR RSN 1 5

AR AR MESEA TR VA2, H2 2B ST AR AEEZ Hi A HL SR A SR FRUAN 155 2 i ety
KA Ak (Shiota%, 2007 ; Schurtz4, 2012 ; Rudd, 2012 Piff%:,2015), #3545 (2013 )IA N H
HIA 1k A IFZE B A ) AR R 28 TR R B I 45 o i, A A D UE e SRR B TR % 1Y)
TR o PG, S BAE Ry TR & 4

1. AE R R A 26 P Al H J%

R AT 2 AR E Ak B HE 2 T (Keltner FHaidt, 1999), BT L, #2240
G AU A ) %o ARCER R A A IA TT (Clark, 1990 ) o 580 AE B 0T B 0 (envy ) 7EZERRAE 2
R I T UL A 1, 2 PRA R I AN B < B IR AR ) 75 22 ) (Sehurtz %5, 2012) .

AL IR T B ) AR S SE N B A S A R T R BRI ) o 4, A AR A AT 15
1K A 4R (Shiotas,2007 ) ; #U & ATTAEERIRLE il [ OIS A-E 9 A9 & A= G Ik (Nemeroff
FilRozin, 1994 ) . LLEHFFE A I, 48 [l ZARAE S (U 5k (221 AR 8%, iR S5 7E$e T+ A
7377 18 LR (BRI 2 BE A A% (Shiota®F, 2007 )

IEAER , — SR Y i — D AR AL T WA R R 5 28 U AR B o B, S e ik A
ATTHE S AR B P 7= ft T AN 2 0T, DT TR AT T A T s R B A A R B Sk B L i sk
() B A , L AT BB T 24 T B 20 18 (Rudd 55, 2012 ) o AR ERGA 25 il AfTTEE
JEREAH B ST R, AN E RGH XK H FR A B A b A (PiffSs , 2015) , A1 AT N
it ] FAE A = S, BRI — SR 2 TAE(Yang$,2017).

2. W R TS R A I

BRI R AR R A R 5 VT 28, {H & Griskevicius 55 (2010 )1 & B, 55 HABFIL IE 2% , an
T (anticipatory enthusiasm ) il (amusement ) fKZAR 5% & (attachment love ) 22 {5 B
B A A2 TR ], R S ik ) —Fh o B T X——R Gt T/ TR X —4¢
TEMSPEAT G IR 25 1 RFAE (MackieFTWorth, 1989)

AP 1Y 5 G TR 1 — S MR (R TP ARG 28 461 2 R SRR 381 1 2 KT 5 | A e o R i 8
5 26 245 (Shiota%F, 2007 ), T M RE e A48 KUK AE 8 43 T Mk 2345 ok Bk M Ak (Piffas
2015 ) v B AL A AR IE [ B 23 3 AR 1] B 4 (disorientation ) Z HT, 3X 23 A 7™ A TR 2%
(confused ) F1£E & (anxiety ) % TH 1% 24 (Keltner fllHaidt, 2003 ; Valdesolo fllGraham , 2014

SNEZGFEEE (F40EFESH)



Piff%:,2015) .

Bl A B I, 5 5 B 45, Schurtz (2012 ) WA K T X 22 K F W) 7= A= RV 2 F BT
T 2 N S A W B S A S N7, AR AR B B B AL i 75 2, X fel AT )b X R LA
TR B R, B A R AR il T S ) SR SR A, AN PR TR 2 AT, S Keltner Al
Haidt(2003 )42 H AR AF7E Ui 2 TR RN T2 180 1 25 2 R AE A% iy, RV IEL R S5 4R J2 1 A A
T BIH B A TR AR AR I T2 IS 25 &R .

. HRIERPHRBOARKERART &

SRR RN &2 2 R O oY L E o DRI, (E A B At SIS 2 B B i 2R AS T
BT S AL BB 22O, BT IR 2 R R A B 2 5 R s, 45 AW
NIFFG  AEE T TR R T R A A EE 2,

(— )T B A rp = A R AR JER AT 5T AR

FEIE D AR b, AR IR 7 S AS B ABRRAE S ACE N LA 2, DL TR Y i
T ER AT e S | BOCRE AER X TR A A P RS | B 7R o R DS AR 4R B 5 o33
F PGSR A AR AN A 22 57 AR LT IR

ZhouZ5 (2016)ZSE 5T 1T R a5 | & ARG b AT TRE B, 7 i AR A 2 7T DA | A A I
W fTEAT 17 b | B AR R A B AT IR M 25 | R A 047 i, e R | A B R ) 7= i
AT REAL S B ] TCRR P A | S8 BRI R VO AREAE o 33 W] RS ™ i 5 | & T B B A R, e LR
P | A R B B A i IR, H b G T IC R MR & A HE AR I 98

(AR RIS Th i s B 7 vk

SEUEMF SR AN T2 T 05 BOR 2580 L, AR T 2k IRF AL | S S (AR g0y Rl
S DR 13275 DU 32 B R i B AR IR o 3k Sy 1k i i K AT AT L SR I Sl 2 AR Rk

L. {45 vk

25 PR SR A i o R BE S ik 2z —.

— e FUE R AREE 1 B2 G VR B2 5l — R B AR 0 AE XA e R AR 6 2]
TR TETE T T IR X B2 T X RN REE B B, A A5 AR A E S, W Shiota s
(2007)HM1Zhous5 (2016 ) ; A AN 2 F 55 IR 19 7% 3¢, 1 AR udd <5 (2012

BRI 75— PR REE W B2 351 AR NAE R i — =, S0 RS — IR E B —
FRREE R S5 o LN AR 56— BRI A , 56 — RS AR LU T0AE A RS — IR A 2 —1
FAY T B9 R PRZL o 1] Wl Griskevicius%: (2010 ) . Van CappellenfllSaroglou(2012) . Zhou%§
(2016)HYBIFFE

TCIe J2 A 45 1 10142, #1028 oKk Ak U 8 3 4 M [m1 12 9 F SC 4 R IR B Ak 5, 451 4
Shiota®¥ (2007 ) EE R BT Hi 4 i 5 K Bt A IE SR AT ARE R 2R SR IS B A 2 FE (R 1 45 7
TS RER AR LA 277,

2. T =M shik

X2 —Fh b w05 85 7728 (Van CappellenfliSaroglou, 2012 ; ValdesolofIGraham,
2014;Rudd¥,2012; Piff5,2015) , ST Z A ALAF DU SCF RIS

TERAAIR N2, A5 TOIR T ZZ i K, — B TEBR Vb RO L T 9B A s B A L
W IR AN DL IS A 6 75 55 (Van CappellenfillSaroglou, 2012 ; Valdesolof1Graham,2014; ), i8] DX
= FHRR IR B0 5% LA 15 10 0 B 1o T, 200 € 7K B — /NI — /NI B A — Wi 4 W3 i 3 5t (PifF4s
2015).Van CappellenfliSaroglou(2012) 5% T iz H K A ARMAR G sh 2 4h i T — Bl X4

R R B B2 e B LA T B AT R AU B R R

75
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B A A AR BRI A Bl T AR o R B A R R] 2220 SR 143 (Rudd 45, 2012) , A 5938
Y (ValdesolofliGraham,2014 ), 45343411 (Van CappellenflISaroglou,2012; Piff%2015).

R T, BRAl W v AR, Qe AR A RT AR AR R 28, (2 AT RE S SR R R
A&, BN HIA A 75 R AR B (1) =545 (Shiota, 2007 ) o

TR A AT D SRR A E |, Joye filDewitte (2016 )5t 1 4% & A ST AT I8 L ) S
FME ] LUZSCF, Rudd 55 (2012 ) FH b 3 Fos ik, ZE b AT 52 90 = b i p ki 7— Bk
3, B TC SRR /RS Sl 72 T AR T 22, a2l sh il A 8k

3. A ik

Zhou%5 (2016 ) A 7 H 518 I8 shARE, i 14E— A PR & b T 53k
X7 i XU, SR G IE A SCFA IR XA 7= SR AT A FE R, AT A2t/ b s AR
B B T AR IR R ) — A S, AT T T S B T AR R i T T —
By (AR Z2 R B AE VT T 5, (T 03 24 i v 28 ik i — ) ) 45 o 24 1 1] (KRR ) ) T ig st
4 FLARTENT” (When the TIME speaks, the world listens )t 521 J3 SR

4. SLEVREL A JE 8hk

A A I, J5 B AR Y ZR A AT LU S5 . ShiotaS: (2007 ) IHHHAAEA FIE 1 E LT
Bt — A KT, A — 3k % E e A E R B SRR MR 12905 Ry, 259 R, FEZ 50
P A Bt Bl SR BN 5 e 143 R [B] L PifESsE (2015 ) D2 R B i3 2 () 35 37 5 2 Wk
REAREL 43K AR 15340 33 SRR 125 15 2008 R, Hf 158 2t 28 D 5t 25 RO B AR b G e 5 65
HRAEZ R B BIESE P S S Bl 1 AR

Chirico? (2016 )5 H BB SEH AR (VR ) n] LIRS 56 28 I sh AR 25 1R 4 2k o JR A
— B A VRE ARSI A 40157 Sl B A B, v AR iR e s HOR R VREAR A B
JIANE B P R B 5, X A2 A ShA ) 2 N 3R AR VREOR IR T R 178
2RI I B 0 I 4 RN T R W B

(=0 )RR SRRy £ ik

XTI B AR 28 il i, S5 R SRR T Sl AR R RS A AR 5 8 AT B
XPJURP BRI 28, anA= <0 A8 R 2% R A PR O %A SR T 1T R e R R
143, WRudd%: (2012) , Zhou%s: (2016 ) .,

(AR EE RS, MATE R AU B ) B 22 5 X 7EM R AR A O B R 52 ARy 7 i A
AR (431, 2015 ) - ShiotaZ5 (2007 ) A A 5 7R T AMAR A HIB I ) 54 A8 [7] , Sundararajan
(2009) AL A AR 2% 8 Z N2 AR 2 B AAMATE F 3R 8 (self-reflexivity )
e M2 R TR BYR ZhRe I 22 5.

(R , A7 — B AHF 7 T e e M ) AP U8R . Shiota 5 (2007 ) FH A & BT — ELd H B9/E A
I FEU 175 & 1 %, L R 28 B0 15 7S a0, (R T I A TR A 1 R A5 B,
WA WOIESE B A B AR (885 ,2013),

QDL e IR dibha S Sunp UM

K TR AR BF5E SCHRBE 2D, Andresen (1999 ) A i it RS AL 4047, (B At A g 3
G 2E HAEE S, ANRE T 157 - Shiota5 (2007 ) HUASHFLAE A RS 1 26 AP AR T b, & BRI
B A H G R AW 25, AR R S AT GRS T 4R ) o Schurtz %5 (2012) (T —
AR L, & IR R 5 | XS R 255 AR T IER 5 — KR A

Bl 25 TR ZAG U AR AT, A P REXT IX 4653 2= 28 A TR  BEAR B B2 S 1t 45 5%
KON B AR AR T 248 SR A T FLER R A FE IR EBFN S5, DA S B A i e
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(MignaultF1Chaudhuri, 2003 ) . 51 %X i 58 Zedd 28 AR, Hi2F ] UK 25 T Fh i 2 45 L B
773l F A TR AL LM BS MR R 2 4 1 T 2505 8., AR LA 2 3 | R i
JEEAS A RN TR LA 55 , A 45 A R

N BMRBEHFTATBHAREARE

(— VAR R 22 St 241 R s2 e

WL BT BB S XA B AL AT R A s ) R RO AR R B R T R B AR T
JINACH BRI, dhmiss5] & AN RSk, FROM<AZ /) A 3 (small-self) (Piffa,2015;
YangZ§,2017).

/N FL R R 25 AR N A RIS, A A AR 2545 2 TR 2 A OGS T
SRR AR —ER A A O (Piff55,2015) , X 2R S A Z28% (pride) I K XA, J5 #
Hesn Sy {856 (Shiotads, 2007 )

PRI AT/ BT, 23 HEBEE >k A AR A 8 4 R (Keltner FHaidt,,
2003 ) o A WFSE & BUARC R RS (AR TE 4 BRIt rh AR 75 TEREARE , T T8 TR 31 0 AU (Pt
2015 ) o 38 B R AL FE P4 T 1] B8 2 HE— 25 R B AR BE m) A0 SR AR ST GRER L,
2005).

AL, HETCH R, I W58 3R BT 23 PR A AR Rk B JE S 48 B 4 8k, Rudd &5 (2012 ) A
HPIfFSE (2015 ) FEMFSE b A AT S 3 B I, S48 s ] g ik

AR IBFFE AT LB XS LR B o FERTE S SRt AT T B S iR 2R n et TR
AL F At & BT 2% (social responsible consumption ) o Ji5 & 48 11 2% & 781 2 4~ A EL 7]
A B S T A S BT (U35 X A AR IABE A ST A 4 S E AR A BT ), Ham 2 68 1 S A x4l
AT (B £/ 57,2015).

()RR | 2 25 s T A AR A T 284 7o Je SR

A E T 2 A NATTOGT B[] A R, b o A5 B[] AR 78 4 B0 X4 T R (6] 9 S8 e 1
(Rudd4,2012; VohsFlSchmeichel , 2003 ) , 30K 23 X 98 517 R AR AT AR JE e 2

FRATHERT, J5 SR B A B R R S XV B AT e A S T TS ] 2 — L T
P o R B AL A SRR A i ML 7= S R, I LB 2 T i A s R o
— i A2 25 e R PRIE (socioemotional selectivity theory, SST )R BEAR LB T S 2
FAY P ) 28 Ji o 33 A~ PRI A i AT 2 7 S 0 2 B (] 1Y) 22 8 S5 A 2 A Bl 0 2 3R A5 8T 1 R
(Carstensends, 1999 ),

8 B AT RE A R EOE S8R M Vohs FliSchmeichel (2003 ) BYBIFST , 24 A PEHE
JTEE T2 A B, BN B A B[R] 23 AR XY fif e R JE T Y R B (extended-now
theory ) o A{{-FL IR AT 25— 26 H H ¢ 1E (day-to-day concern ) , B3 & ) 8 TP e 24 i AR ST
HY R H (Shiota®s 2007 ) o iX — B ARIEH A& IE SRS  “—F AT H B9/ A BIRA APEH|
R v B A TP B I 21 /Y 55 (Kabat-Zinn,, 2003 ; Kang Al Whittingham, 2010 ) . A 1] 5
STV E AL T TN 25 Ao AR R, O 5 RS AHOC I TH 9847 R A A 284k, i an
i LR A (A0 455 25 8 I RN AT R BB ) (Nelson, 2013 ), 3% R b va 2 71 9% v 9 1R 2%
(BechwatifliBaalbaki, 2011 ).

(= )RR E BT 2 SE AR BRI 572 e

Rudd%5 (2012) &I, ARHL 17 45 10155 & 2 (A~ P o T e 8 0 2o it ™= i TS & 40 o
Aty T2 ATV EE fe B A 37 4 7% (Rudd 5, 2012) o Andresen (1999 ) 7E.C FAY 7 Hh L & 3, A 1

R R B B2 e B LA T B AT R AU B R R

(&4
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SRR LA BN AT 7 G2 O R IRARR , 355 B O B2 T 7 0 5 BRSO ANA be A= 308 R A A , -4k
B AT BB Lo

S AR TR A 5 W T AT SR A 2 E b, 023 2% i 2 H b o 7 9% 3 AR IR 1 )
B, SN2l TS g S5 R 2 306 7Van CappellenfilSaroglou(2012) AYTSE & 38, 5 Sl
FLRGAE A7 A 0 22 B 2 3G , TR e i A i A0 0 43 2 R 498 23 R 56 Ml T AR S B4l Y
2R o TianMILu (2015 ) IAIFFE & 3R, SHL 155 45 5 Bl e 0 ot 32 S35 4R AR 0T 2 S AR o g 1) 2B 00
TR, 760 s B 15 22 BB AR 0 =3 28 100 H A ARAF AR T IR A, iHE—25 4
PRI A B TEE MR B2 AN AL 5 IWSE 7058 5 R M Z ], AT
SRR T Rh e 4% 7

(PR | & 19 9 2 UL IR A Rk 1

A RS PRI TR AR BN T X R , 51 AR 0 7= S sl - U IR 2% 35 14 %
AT RE R O AR o (EUR A shAHE RO T e B0 2 T A AR SR i O = il XR
LA 55 O DR IR B AR 2 M S0, — M AL 5N Ay v T3 R 85 A28 X6 7 A P R A AR =T AN J2
P AESE  FRATTIA N, i FAS AN TA R (ELM ) 5 8 %455 (holistic vs. analytic thinking ) BEi&
AR —AFISRR I OR BRI A 2 56 F A BRI IR IT 4518 &t 2 18 o A S, FRAT T B
AR BT RE S35 | R IR A DR S A —— I AR SRV T 0 rh D U IR B A2

—SBR S R AR 2 5 | R O U IR AR o5 O L 9] AN Griskevicius a5 (2010 ) 735 HLEE T 75
T RRURR 19 4 (AR B HL R ) — ) 5 ST I 28 7E BRI L 1 22 57, 2 AR 155 & fili A e
ANEE Gy W55 0 BRI , IR AR A BHE T T IR AR R G 1/ A T,
AT, TR ) A a0 PR I

— 5T, IR A G | U TR B AR 7 R PR R A il AT TR SR R A A Ao, LAy
RN — 26 T OB B R G LA TR 1 TE G il AN (12, 3 S B0 B A B T 55— T
W AR 52 2 T DA R — 04, AR B 1 R Ay SIS 46 5 | S S A, TR
U I T AR R R A = A

IR S AT DO B A TR BE N T3 — Bk — HLEIE B, i I sh AU B )
S HAB BRI 28 (UL IR A4S AT RE LA —RERY , R ) T IR AT &, OIS AR T g
JIIESE

BRI BB TIUEFIE , A B A e ) e 0 A SRR v b i R o

— 3, AT R IR BE (5 B T % 18 23 H7 FE 4 (analytic thinking )RS fH 2, 56 T
JEI B ARSI ST A R A B A 2598 « AR B S T SO A R | £ o DA PR T R A R 2
MR H IS (Shiota®F,2007) , B A KA/, ik FARGERZUSAZ 2 A O 2B — 5
(Keltnerf#1Haidt,2003; Van CappellenfSaroglou, 2012 ; Piff3,2015) . 5K X & (2015 ) IA A iX &
AT MARRGE S B O AR BN RABR  HLr r B 2R ] Bt 5 3 AR i SCHK

ANat AR RS O AR ) T A R AR, TSI AT b A, XA E
R 1k BRI 2, WA 2 SRR 50 o B T A S A R S AR A5 1 BUh O 3R
FEAR AR EE VAR IT I , B 22 T B () & 3R 5 A M A B [l FR AT AR A A2 « AP IRR T 33K
A A LA A o TR A

T2 AR BN S 2, G SR 2 4 B P R RO 2 5 0, S oL R IR
1 R A AR (U, SRS AE 26 A A — 8 T A R A 4 i A 2 (R A~
AT IS R 20N TR %0 T (MackiefIWorth, 1989 ), 3 il 7] R 5 e fA v B 4k 07 X B hinfy
XA o
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W, FATA Ny, FF A TG BB O U IR B AR 20 AR TR A AR AR, ANBR R AR TE
AR AERT YA SR 58 SOk 25 S AT H R i BB E , A U IR R BEFE DA A
X% (cognitive style) |- AYHET 22 5 . Shiota%5: (2007 ) FEAFSE v & BLAYAS AR 52 11 RO ARE: 50A
A G T R A AR R |, 3K AR B R A 25 2 MBI PR T R s X0 BRI 45 T {5 Btk A T3
A Y

FA L, CLAWE RN, MR oD R B AR B ZAA M —— R B A, WA
0, 23 22 SR AR AP SR AT, DT B O 47 v e AR L5 TS 2 R (5 B8 (Cuiet®,2013)
EEAL AR B AR Puto M Wells (1984) X HA5 B A 7028, H 2 It 17 B2 i, I 25 i B 00 IR
MRS A, S AR T 5 X6 B S G U, A7 8 )45 X6 g L TR o

FIFLA L, FRATTIA R, 5 BT R A R R T 5 | & U IR B A 2 5 ELAT Rk M IR . — D T, B FH 52
ERAT IR 5 | K P10 IR EE A SR O BRI R T R B AR 5 55— THT , T e SR d I A P JE 4
SRR AR AT AR LR R e R 7 e &R

() B JBAE it WL (57 5 ol A A A DG U A B 5%

1.V DB AR B i R o

A IR O B2 SRR R B | R A B IR s R 5 AL ) 5 22, X T RE R A B S | &
T B 2 A E SRR ot R 2 i ) 72— TR A 2000 22 S 1 i e 3 o DDA TR0 B 2 114 51
(schema) BLS & , 14 A AE DR R vt i R s ST ORISR, RIS e TS o B s i 5 )
A A PR B FE 2L A VR (Bettman, 1979 ) o AR 48 T 9% 3 DAY K ZUBEE T8 9% 38 10— 8T i
JE GBI i B, 23182k R PRI 2, 7R 01 [ A6 2B A0 B X e, A2 7 AR i
Mo — LT B LUK Y 77 S A2 A8 b R O ) OAEAE 31 Sl O ) Sk AR 28
B AFAE TR 283 28 (R EOREZE th , WK, iX Rl —JC 10 A L 28 S S A
KIHH5E 4 10 22 AL KBS (Sujan I Bettman, 1989 )

2. I SRR RS A AR e T

TEAE S22 TG AFFE P, Clark (1990 ) A At 21 45 2 0 il 4 Al 461N T4~
IRAEA 290 TP 007 B, Keltner flTHaidt (2003 ) I R st X FE R 45, EE T MAX T
B R AR G2 04 38 KIS o [RIARE 2 TR 22 R S sl 5 KA T T B 235 | R R 26, A H R 5 e )
Fe KA [l 2 AR B ) A S SR A P RS | T 0 U 254 5% B (Schurtz%5,2012) .

ZETCRER] , 3 A AT R AR B DR RE B B A e T e o A A 5 1 LA A 5
XPEE, an it AR A TA N BE VORI EE RN 2 5 B (JR A RO 2R, 2008 ) , T 2% 20 0] il R A A H UK,
SR K L AR o, I RS I 5

(FX)TH B A rh A AR R 5 S AL

H TR TS 26 )2 18 AR AR 1 AT B4, OB R BT e JE SR AR L A5
2, JUHY AN ARRE F AR A B R SRR A 25 A 25 2 Jr s 3+ R AEAE T X mT e
ERAE 7RSI b 57 A1 SR B (A48 i S8 ) v, 487 i 5 v MBS DG, AT A Sl AR E AR
2 R AU BB W S AR AR S — D N TSS9 S B, XAV T g 2
Hhnag 2 (KeltnerfHaidt, 2003 ) o 741 23 B2 AR 3l W B K (Bl & R E 50, A 5 il
FIRASCRY BN &R 2 A T AP I RCR i De MooijFiHofstede (2010 )4 J1 F B350 (power
distance belief) & AL 2, 5 R LA DCIR 7™ f S A AL, X VT Re 5 E SIS 264 ¢, =
BT B SCACTE 25 5 i sh b 7 R A

AN MR A S B AN B e R R TR B AT, A s 5 AR TN AN
Bl 5 A0 AR R IR A 42 JE R B DG BK (Hofstede , 2006 ) o Shiota5 A (2007 ) YA 5T 2 B T Al 2 Y i

R R B B2 e B LA T B AT R AU B R R
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T1] 5 X AN A 1 DR A 22 ) P R R, <RSP P e, )Xo A a2 1) DR At BB AR
P R AT T A , AN 2 PR3 6 S5 AT A S SCAR R ] BB 25 2 I s R (R 28,
JRFR I ) 2 3L

AP TR A 550 T A 5 SCAR AR E A A SRR SO A O A N R E
SCSE AR AR 2 B 5L BB AR B AR T SO AR S R B I s B A < B’ AT R
(Hofstede,2006 ), %63 1 B 38 & &5 THAKRT (Hofstede, 1993 ) o 1M A-HL R ™ A if AT THEAE
SREGER) B OGN BT 0 DL SRR A <K (PifF&E , 2015;Shiota, 2007;Keltner fl
Haidt, 2003 ) . FILFRATTAT A& B, “Be A 3 SO WU B 2 i) n] REAF7E AP &

AT AR T O IR T T S S T2 TR R T
L, 78 SCAR 2 T e A B R A A 5 224 SR S Al P e A o FRAF 2 1) L A EE S PN 2

t. & it

BN AR5 BT B AT NI C R Tl R 1 AR R , SR 1) A2 2 15
AR T AR S R MR T AR, R — (AT T AL, F R B 0T,
BEXTTH 9 MR R T ORI ST WIS 2

ARSCH S TR B S T T MR AT 1 AR R A S 2 AR A S R S AR i &
PO T BRI A S I 2 A8 DX ) 5 [ DA B J TR B ) XU DR 3R AR T &, A T A
P MBI 25 75 XU 3R A 5870 —Ab B E A DO o 7 BUFER b, AR SCHER 15 | S A I
I ) ALz @R = AN JT AT T IR O TS & 20 1
ARz IR T R TR IR i HL A USRS AN AT AR BT e o

HR N T o TARR SRR & A SCRUBE T8 P 3 R I 4R, 1838 TR
SR 15 4 B SRR O BR TT REME L O HLAS TS 1 H T & 2044 B UE S A A A AR B 3
TiiE ATk

e ASCRRAE T B AR T LU R AT A L ARk, A0 S5 A0 2 SRt 4o
ARSI AR 5 | R T 9% 3 IS TR A AZ A R B A7 D0 i L, AR ORI B 8 S SR R i, AR
ST K (TH 9 U AR B AR RROAR A , AR it REUE (675 il AR AR DG U TS, T B e
AR R RS S AL BRI NS DT T

KT T AN ABIF ST, B SE  SCOARTRIE o B 198 B8 A5 RS 0 B 7 T )
7 PRI TSI S, NS SR AR RV B U 7 AR R 1 (disenchantment ) , 5
— VAR PE AR BB A BE s s e (R 1A, 1997 AL 81% , 2008 ) (H 2, 7E20 1 22 B 1T
WPy iR AL S Bl AR R IE T 1 AR 2O T IR AR T 9 2 S (R 817
2008 ) o W EE TR AN T2 il RANH RE 1R R B M, Sl N KRB A BTl ) SE A s AR T LA
SN E M N LR, B A RAIN LV AR B2 B R 8, 7 S I 7 21 5
(i 78, 2015 ) o BT AL LABISE SEA IO H Y SR EAR IR AT .

FESEH
(RGN S5 S XA AT R0 [D]. F i AR IFIE KA, 2005.
213648, HHLF, M. BRI 2 2 MR 0], O HRkE R, 2013, (11): 1996-2005.
BUEEI. B2 O RR SIS ML 53 B 22 5 [0]. T2=5E, 2008, (8): 49-58.
(4]t FEK I35, Wi M, MR (M. Jbat: HUA Tl Hh AL, 2015.
[SIEME, T35 . # TR A5 JE SHLH K Anlbma B[], O 3R = HER , 2015, (7): 1245-1257.

SNEZGFEEE (F40EFESH)



[61E M. T P R[], T 3T, 2009, (4): 46-49.

[7H= A3, MR, £730%. it &2z M. Gt HEEE A A, 1997.

(8144, BiAvEE, EIY. #E AU T AP IERR]. L BERL 22 HE /R 2014, (2): 250-258.

(915K DAk, BSVL, T SR, AE A RIBLE BODFFE IR 5 AR AR 1], (O BERL:, 2004, (6): 1435-1437.

(105K AU, 1& R L A R AEHR ] [J]. R %&(ﬁ/\ﬂ fi2),2015, (5): 5-10.

[VRR R, 225, PG5 M At ETF SR IT D). ShEIZ B 5458, 2008, (1): 46-51.

[12]Andresen J J. Awe and the transforming of awarenesses[J]. Contemporary Psychoanalysis, 1999, 35(3): 507-521.

[13]Bechwati N N, Baalbaki I. The power of one in mindful consumer behavior[A]. Advances in consumer research volume
39[C]. Duluth, MN: Association for Consumer Research, 2011.

[14]Bettman J R. An Information processing theory of consumer choice[M]. Reading, MA: Addison-Wesley Pub. Co., 1979.

[15]Bonner E T, Friedman H L. A conceptual clarification of the experience of awe: An interpretative phenomenological
analysis[J]. Humanistic Psychologist,2011, 39(3): 222-235.

[16]Buss D M. The evolution of desire: Strategies of human mating[M]. New York: Basic Books, 1994: 397-415.

[17]Carstensen L L, Isaacowitz D M, Charles S T. Taking time seriously: A theory of socioemotional selectivity[J]. American
Psychologist, 1999, 54(3): 165-181.

[18]Clark C. Emotions and micropolitics in everyday life: Some patterns and paradoxes of “place”[A]. Kemper T D. Research
agendas in the sociology of emotions[M]. Albany, NY: State University of New York Press, 1990: 305-333.

[19]De Mooij M, Hofstede G. The Hofstede model: Applications to global branding and advertising strategy and research[J].
International Journal of Advertising,2010, 29(1): 85-110.

[20]Ekman P. An argument for basic emotions[J]. Cognition and Emotion, 1992, 6(3-4): 169-200.

[21]Griskevicius V, Shiota M N, Neufeld S L. Influence of different positive emotions on persuasion processing: A functional
evolutionary approach[J]. Emotion,2010, 10(2): 190-206.

[22]Haidt J. Elevation and the positive psychology of morality[A]. Keyes C L M, Haidt J. Flourishing: Positive psychology and
the life well-lived[M]. Washington, DC, US: American Psychological Association, 2003: 275-289.

[23]Hofstede G. Cultural constraints in management theories[J]. The Executive, 1993, 7(1): 81-94.

[24)Joye Y, Dewitte S. Up speeds you down. Awe-evoking monumental buildings trigger behavioral and perceived freezing[J].
Journal of Environmental Psychology,2016, 47: 112-125.

[25]Kabat-Zinn J. Mindfulness-based interventions in context: Past, present, and future[J]. Clinical Psychology Science and
Practice, 2003, 10(2): 144-156.

[26]Kang C, Whittingham K. Mindfulness: A dialogue between Buddhism and clinical psychology[J]. Mindfulness,2010, 1(3):
161-173.

[27]Keltner D, Haidt J. Social functions of emotions at four levels of analysis[J]. Cognition and Emotion, 1999, 13(5): 505-521.

[28]Keltner D, Haidt J. Social functions of emotions[A]. Mayne T J, Bonanno G A. Emotions: Current issues and future
directions[M]. New York: Guilford Press, 2001: 192-213.

[29]Keltner D, Haidt J. Approaching awe, a moral, spiritual, and aesthetic emotion[J]. Cognition and Emotion,2003, 17(2): 297-
314.

[30]Keltner D, Kring A M. Emotion, social function, and psychopathology[J]. Review of General Psychology, 1998, 2(3): 320-
340.

[31]Kinsella T. Sundering the spell of visibility[A]. Pollock G. And my heart wound space. Leeds: Wild Pansy Press, 2015:
275-90.

[32]Lazarus R S. Emotion and adaptation[M]. New York: Oxford University Press, 1991.

[33]Lopez S J. The encyclopedia of positive psychology[M]. Oxford, United Kingdom: Wiley-Blackwell. 2009: 86-93.

[34]Mackie D M, Worth L T. Processing deficits and the mediation of positive affect in persuasion[J]. Journal of Personality and
Social Psychology, 1989, 57(1): 27-40.

[35]Mahadevan N, Gregg A P, Sedikides C, et al. Winners, losers, insiders, and outsiders: Comparing hierometer and sociometer

81



82

theories of self-regard[J]. Frontiers in Psychology, 2016, 7: 334.

[36]McDonald M G. The nature of epiphanic experience[J]. Journal of Humanistic Psychology, 2008, 48(1): 89-115.

[37]Mignault A, Chaudhuri A. The many faces of a neutral face: Head tilt and perception of dominance and emotion[J]. Journal of
nonverbal behavior,2003,27(2): 111-132.

[38]Nisbett R E, Peng K P, Choi I, et al. Culture and systems of thought: Holistic versus analytic cognition[J]. Psychological
Review, 2001, 108(2): 291-310.

[39]0rr D W. Love it or lose it: The coming biophilia revolution[A]. Kellert S T, Wilson E O. The biophilia hypothesis|[M].
Washington: Island Press, 1993: 415-440.

[40]Piaget J, Inhelder B. The psychology of the child[M]. New York: Basic Books, 1969.

[41]Piff P K, Dietze P, Feinberg M, et al. Awe, the small self, and prosocial behavior[J]. Journal of Personality and Social
Psychology,2015, 108(6): 883-899.

[42]Pilgrim L, Norris J I, Hackathorn J. Music is awesome: Influences of emotion, personality, and preference on experienced
awe[J]. Journal of Consumer Behaviour,2017, 16(5): 442-451.

[43]Puto C P, Wells W D. Informational and transformational advertising: The differential effects of time[J]. Advances in
Consumer Research, 1984, 11(1): 638-643.

[44]Rudd M, Vohs K D, Aaker J. Awe expands people’s perception of time, alters decision making, and enhances well-being[J].
Psychological Science,2012,23(10): 1130-1136.

[45]Salzman L. Uncanny feeling[J]. Psychiatry, 1954, 17(1): 100-102.

[46]Schurtz D R, Blincoe S, Smith R H, et al. Exploring the social aspects of goose bumps and their role in awe and envy[J].
Motivation and Emotion,2012, 36(2): 205-217.

[47]Shiota M N, Keltner D, Mossman A. The nature of awe: Elicitors, appraisals, and effects on self-concept[J]. Cognition and
Emotion, 2007, 21(5): 944-963.

[48]Sujan M, Bettman J R. The effects of brand positioning strategies on consumers’ brand and category perceptions: Some
insights from schema research([J]. Journal of Marketing Research, 1989, 26(4 ): 454-467.

[49]Tian Y, Lu Dong. The experimental research on the influence of materialism and the emotion of awe on life satisfaction and
products preference[J]. Open Journal of Social Sciences, 2015, 3(10): 138-145.

[50]Valdesolo P, Graham J. Awe, uncertainty, and agency detection[J]. Psychological Science, 2014, 25(1): 170-178.

[S1]Van Cappellen P, Saroglou V. Awe activates religious and spiritual feelings and behavioral intentions[J]. Psychology of
Religion and Spirituality, 2012, 4(3): 223-236.

[52]Vohs K D, Schmeichel B J. Self-regulation and extended now: Controlling the self alters the subjective experience of time[J].
Journal of Personality and Social Psychology,2003, 85(2): 217-230.

[53]Wilson E O. Biophilia: The human bond with other species[M]. Cambridge MA: Harvard University Press, 1984.

[54]Zhou X Y. Inspiring awe in consumers: Relevance, triggers, and behavioral consequences[A]. The 2016 China marketing

international conference[C]. Qingdao, China: China University of Petroleum, 2016.

Awe: A Complex Emotion and Its Prospects in the Field of

Consumer Behavior
Ye Weiling!, Zhou Xinyue’, Huang Rong'
(1. College of Business, Shanghai University of Finance and Economics, Shanghai 200433, China;2. School

of Management, Zhejiang University, Hangzhou 310058, China )

Summary: Awe is a complex emotion when individuals generate multiple related emotions

because of an inability to assimilate stimulus into current knowledge structures. The difficulty as well as

SNEZGFEEE (F40EFESH)



meaning of this paper lies in the complexity of awe.

Awe is complex in connotation. As a social signal when low-power individual meets a high-power
individual, awe serves as an emotional signal delivered to both sides from the low-power individual,
unlike most emotions that deliver information to only one side. The prototype research in psychology of
awe presents two central appraisals: perceived vastness and need for accommodation. Vastness refers
not only to “big”, but also the felling of “infinity”, whereas accommodation the process of adjusting old
schemas that cannot assimilate a new experience, in order to contain new things. In the Chinese context,
a common sense of awe refers to what Confucius mentioned as “three fears”, which has very the same
connotation with the psychological prototype as mentioned.

Apart from connotation, awe is also complex in triggers, dimensions and valence. Awe is both a
primordial emotion and an elaborated emotion, thus is complex in triggers, which we conclude as
objective stimulus, social characters and individual cognitions. The dimensions of awe are also complex,
including fear, aesthetic pleasure, admiration, deference, reverence, etc, and have yet measured
instability under specific situations, which has to do with the triggers of awe. Most studies focus on the
benefits of awe as a positive emotion, whereas there is also much evidence of negative valence of awe.

In marketing, researchers have just started to have a deep exploration of the impact of awe on
consumer decisions. According to the triggers of awe, it is possible to trigger awe during the consump-
tion process due to brand signals, products, communications, endorsers, other consumers and the
experience of consumption. Yet, there are scare studies focusing on the further impact of awe on
consumer decision-making.

For a specific research, it is used to trigger awe through four main ways: recalling tasks, using
audio and video material, semantic priming and real or virtual experience. Besides priming methods,
main measure methods of awe both in situational and trait aspects are also enumerated in this paper.
There are few studies focusing on the expression of awe, but we may identify these complex emotions as
the upgrading of facial recognition technology.

In the area of consumer behavior, the in-depth studies of awe may focus on six aspects: the impacts
of awe on consumers’ pro-social behavior, the consumption consequences of awe on consumers due to
the change of recognition on time, the impact of awe on the well-being of consumers, the particularity of
the persuasion path evoked by awe, awe in brand positioning and brand community, and the comparison
of awe in cross-cultural consuming process.

Key words: awe; complex emotion; consumer behavior; marketing management
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