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PGRAEAE T IR S AN T 583 3 091 22 7 1T o 3% BR 255 B WA Qe P €8 B2 10 < SO
e Gy Ml 2 AT A AR < PR A LA b s e AR BAE H R AR ORI 55 T Bt R
o IR AR B AR R R SR T U YA A RAERT 2 AR A i A SR BT Y
TH 2 AT RN 55— R AT R o BT il AT 7R 4806 A 15
A T T B S PR T B T A Ay [ Fsf 7R 2 S P S5 0 e U D B, ke ik 22 1 T 9% o A 2R
1o 7 A SR 9% 3 AR GRS SR AR A R Rl AR R, TR AT FE (Holt, 1995) oA
M AR EFN R BT T 9% B B A T lof — S A T AT B R b AT
iz HF A 120 7] (Maschio, 2015 ) %52 iR45 (Nuttal 1 Tinson, 2012 )55 2387 i & A& T
1 (OtnesFIScott, 1996 ) , 5 S FAANIRE XTI 9537 T (9 5ok A T 883 , 8 20K il A A
LAY ATE B (BelkSs, 1989) , LA 5 1 235 T4 T H A E i SE B G A4 — 2u22 3 iR I
AT NAEMRREE P N4 5 T 26 7 35 B K% 71 (Sherry , 1983 ;Rook , 1985 ; Solomon#flAnand,
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1985;McCracken, 1986) , 71 T AT

TH PG T AT R it 2SO A & IR AR T 2 %o = i 55 IR 35 1 2 S, XoF
DAFEAN A IR T A0 3L R 2 00 2 35 WA SEA T 5 Wl I 5 64 T4 R, R A8 X i A T4 e XAk
S BT PR R I TR AR RS (Otnes fllLowrey , 2004 ) ; [R5, tA7 B T4l 50 43 i
NI 5 B R 2 IR S T A R 7 B SR, LA I 9 2 7 A U ) T B AR S
TR LR S KR 2 5 B SR, H TR E 22 AR A DOH 28 AT A R X 9 B4
AT AR AR (A AE D RIF G AT R Ry i D, o ] S22 T 223 ik SR A 5% FUAR B A5 PRI 53 O T R
P B AAT A RIR R M40, B = 3 52 09 TSR o AR SCHE R G A BE E A0 C AT BIFE 1% Sl
b BT S AT o U S R IR A T R AT e B LA O s
I, SR 5 53 I AR 247 R s i BCHA LB, f o 7 S S5 A BF9E A Sl X Rk
MBS A T R

=, EEEHRE

FERNE, AR 5 7t 2 B S 3808 R oK (Rook , 1985) o A, AT S ot
R BT S R X R SR AR, GO =B, Bz B4 At
% sh e, 6 NS H WA 35 B BB L 5 22 X SR, A AR T IR B A A
OB DL RO SR AT R 2 AR, AN [R5 B AE RS B R T 4% B G S A S
FeXHGRAESR 3 AL S UL RO B R A F R B TR AN, AR5 A H 2B T R AR S fk
RIS LA R b S AR B A 0 B AT o8 TSGR ME S A T oA 5 i

(— A B 7= A R AR AR S 40Tk i) 38

AR & i T B S U8R, 1 0 X 701 36 (sacred ) 5 145 (profane ) B TF-BE , Ak Ay
— Rl T 5T (Taylor, 1994) , & 9 Hh BUR , 38 5 AT 0] 2200 47 R B 7>
(Durkheim, 1995) o {5 -5 44 BRI A SEATEWE , 103 @ T 0L ETEe%, 5 &8 TATh
TG, JE— RN A9 4T AR (Durkheim, 1995 ) o R, AR AT RR AR AT M o B 4 6 S
TR BRI H iR (Belk 25, 1989 ), 07 22403 (1) 24 3 FF-4f S T A ATE AR AR 18 rh AT
w22 Al S SR 1R T X< A (rite of passage ) (Van Gennep, 1960 ) ) 5GP 4%
FOBAREE 5 A A B BOR S A A T B AR AR A Bl T X e A A e s M A R AR
AU GERR AN, P57 SCATS 5 B I RBE N T2 I RAEFLRAT BUAE N B i< +75 8 £ H
W43 (sixteen party ) ; —SE5 A Ay KAl Az 28 S GAE R 52 2 oll g HE ol AL o B 1 el JEAY
=, B RS W AETEF 2R AT M (ArselFIBean, 2013 ) A5 411, 45 57 A 3004223 4F T R4 T 14 4E
&5 =R (Belk 5, 1989 ) AN i HH 2 A AT IIFRET T4 (Rook, 1985 ) ¥k H &
A G R ACRAT R, B AT T A A P (B LR AT AT SEAS (Goffman,
1951) o U BE2= A0 A AR AFF 78 0 B 56 RS A E A A A A= 1% b 3 (impulse life ) (Meddin, 1980) &
PH T2 6 & (Rook, 1984) 1 7 i I A A FH o A4 & TR BEE Dk , AR 1 A A Jl ST mT Rl 43
B ILIH 4l LB B R0 AR 00 A A & R B, B4 B () Bk A S e aod Y (S fD
IR Z oz B N B RS T B S A & A S i a1 P A SRR 1 B 4y
St AR MR AR AR SR 220 H AT o TS 2L (Erikson, 1951) W] UL, (0o B2
PRI, A B a2 2= ST 1 5 IR B 03 2 A8 AR B B A R B s AR AT 3, It 46
AMARTE AR by L] 3 P 2 AR o A7 1 — 2R 91 H AT B o 26 1 XA S 404 i 9 1Y)

24 4k

PIDNY= = o)
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&1 HEXTHH G RER

R R Hor L
caida
ORI st ROGENT AR
A i + s
BRSSO | SEGRL 5 i rprs] ORI T AT L
BRSPS | 3, 3 ﬂ%%ﬁ&ﬁiﬁ%ﬁ§m§w§§A%ﬁ%ﬁﬁ;Z%H
G 45 S T 25 | B i e A R | ) o e
75 A (AR | oo SRR, A TS
g IE B S 2 M
TR 5 7B 2 N LTI 54 B T 2| SO B (a5 A (3
s | OGNSR | 00RO | AR RIS H A
R oM AR | AN R 2 | ST B B B 2
LHARXER bR M S UL 5 SR
A ng:}f;iif;)%)% }732136(11;66‘;()%60)’V‘Ct°r Erikson(1951); Meddin(1980)%
b A A P T
ot | AU SO | UL SEIAL AL | KLU OGUS ML
REGHMTED | b O TR LR
Wt 200 H 3 108

GBI ARG A S SCHREE B

()AL A &

ofr 2 5 A7 1] S BIR ) 2 A AR 3 (A A T Ay ke b 22 1 Y B 9 Bt R v o 3 1R
ALY R R 2 3 A Y U ZH AR 43 (Sherry , 1983 ; Thomsen FllZaichkowsky , 2015 ) ; &
it T BRI 54 M EUIE BE A5G (Wolowelsky, 1977 ) s — B 3947 0 2 bl g B 3R
AT AL (Rook, 1985 ) o BRI, T 2 47 W BIFFE AT 1 DG 2 B A AT o i 2 X
ARt ATEARFRE SCAT 37 BUAAT R X MR 2547 A s el o 3 2 A AT oA 2 T 2
AL — R B RBZAEM: 2 S GE IR AR s 06 T 9 3 AT R
&, BHFARA — AR MG — 1 FE , B S5 N B8 AR IS (AR SCIE DL B R 244
B axX =M S & AT T R

1. HEAFHECR Gk

AT A e Ry —Fh R A 0 & AR T [ e 91 19 v I B 1] o 52 A AR
37 (Rook, 1985 ) . B H-#i fA7E T HREE . TAE IR AR5 20176 (Weinberger, 2015 ; Thomsen 1
Zaichkowsky , 2015 ) o {120, r & v AR — S0 52 B Al A8 ) A AR L I ZEAH LA Y <28 22 55 8
VU DR R rh , AT st A A BT VHE B AT | 3 SRR s At st o [ 7 Y A
o X R (Goffman , 1956) YA 2l i DU S B 70 21 i (Rook, 1985 ) - (1)K
#4) (ritual artifacts ) , $8 FRAZ R SR 1 2 SO sl T2 il , AR SA 4y JL T3] 152 R iy
W X — S A R 2 A 1R 45 A B L A5 (Epp %, 2014) o (2){XUIAIAR (ritual seript) , #5530
AR R A ) S A T D7 25 (3 AR o A ] ) 23 X 245 Pt A R X6 7 4 LI
ROTERE | A% 1Y) AL B Ny HARPRAE SR M AE o (3 ) F23 £ {7 (ritual performance role ), 8=
S A AT Py T AR £ BN, S5 RS HAL B R BB A OB I ACRE AR PR LA
R H A 1224 (402 AR (ritual audience ) , #5452 AR LA 1Y H HFTE SR 32 ARAFE
I ABMUR TGS 55 MPATE A BT DURAGRE 3 Z M A A AR B i 4,
FIGAS LAY 52 AR 9 L i (S BIR T P R o S L B, T — S X 24 ) e 23 1% sl U LA 3y
TEZ (2 AR
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MGE X BB ZAIE T AT 5 AT H & A ) 2D B (IR A —Le ALz Ak, RIS
JE—FRBER A E A B A BE R AT R e Z R AFFE A BT X 51 (Stanfield fiK leine,
1990) . 155, B (SO BIFE R, BE AT IR 25 TR (e B v 245 e st A HEBA 2480, T A
AR TR CAnfi VR A& I ) o B AR AR 16 P B 2 A 1 S 8L, R — 8 5 B AL 2
R ARG A R R Pl A S TR  FLUR, P VD A B TR] ST (S48 ) & —Fhig
W HAS ) A AT R, — B3R AR & BN AT 5 e SR A AT AT TR 23
WA SR G, AR AR BRI (S48 ) A R &% 38 3 — 1Y (Rook,
1985) B A 8 (Il an i~ AAERI R UL TE B 4R T, Fn i e A &) GRS 2%
KB LEA I Z IR ARG B o Lk 22 RS GKRRIE L 2T 158 (5948 ) I& B = 7K T v Ja
S

2. BAFPE AR T AR

AR G T e — A R T B AR SOk R R A A L
FIBLES , R — B Ak B4 A 38 AR 4328 H B i ah 2 Sofb i G T R At & 450
(McCracken, 1986 ) o 73X — M & (UAUR — RV RAEMER A TR, St o SR AL REA T A1
XK, BT LA R X4 2SO B SGHEA T4 AR 33 s 9N (Holt, 1992) B 4N, i JLAFEFRIE —
SOV b ST il L 20 3, BGER — B DR, AT TR S A BT B 5 DR, 284 T A
AL ARSNGB, B AR IE S DU AR R A Sk S A P iR 5 — e b DX /N2 o
AR FEALF I = F L E R 3, BE5L TR E 25 S0 B HAE

T ZULHI R, R H R AR IS LA A P SO SR R AR A T A R LA AE PR (2
PRI N AT R AP EAS AR R B 58, BT R AR 252 TSR] B # AR T LR 19
PG TR AE R A SE TR FEAS AU S B2 I, TR AR SOOI T AT R AR N A £
R E R NI R A =TT R R 11 5= A (OB S Ty i i N [ [ = 04 R V8 VG WS T =
SAEAEAE S ke ek, T GAEPE SCAR AR A B GAE 725 O B 225 1t X SCAR SRRy
BRIk BT, G X R BURSAN I  HR AR 3G 0T G AR 2 ) 2 B
BB 2% A LT SAEPE ST A SGROL AR B SR S U5 A R B

3. PRI T B

IZAIRN GO AMARTE S D B T AR e SRR I8 Y B R AR W PR e RIS LA P 26
JEPERI RIS S (Belk 3, 1989 ) o 7E FL R 1 94105 g b, Al (G A7 7T A4 G 2]
P2 Y FE 2L 5 T (Goulding %5, 2013) o il 4n, [ 4R A7 5 LB AR RE 0 R A Aty e S AR 56
(Kozinets, 2002 ; Canniford fllShankar, 2013 ) . 7 9% # 18 % Kt H SR A VE S It (1) (1A SCHHIE 4
B LA DX Nt 2 1 R IR A 85%” (Arnoul dFlPrice, 1993 ), 1# 1 3 X (primitivism ¥ H 281
SER S MEALE G PR bz 2 AR SC AR I (R ARG T3 b 5% 15 5 i 2 i AR 58 v 3 3k
Z 5 LI Ak (tribal cultural ) S SEaH A AT AL OR S 8 . B 12 SR 4217 1) (heritage
store ) &L UL H L S0 A (heritage brand ) BB AT S04 P08 5 845 A AR IR G SE Y
B ERR], TR e — A P 3% b 5 (sacred place ) (Belks, 1989) 7E % ML 481 1K rh it Wi
FAGRRE M 9 H 72 S W B2 v = A —Fp il 32 )% ( Dion f1Borraz, 2015 ) .

XiF HE A bk = Al R A AR ME S T, H R AR T AL AR S A 1 T AR T
B WTEOHL S AMEAT R Z A1 O FR s GAFPE SCAR I T A44SR 2 D0 B0l 26 X6 A 7E 4
FE T 5 SO IR ST o BT B GRA T A T I N 2R A T 2R A T o R R A A Stk
B AN G 5 RAE AR LA 5, MR I U T A SGRE e 2 At st % S AR 1 s
RO R T ¢ R 538 T A8 A AT D 2 A8 i 28 8k i AR o AEL R A5 DA R e
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— N HERG I H FUE RS AR =AU A ASGREE, B B R ARIER .
=, EITABRNRHEEER

AT R AFTE T AR 5 7= il ] (Oakes %, 2013)  ABRASH: (Garner, 2015 ) A& 55
K55 (Gilde55,2011; Van Esch¥, 2013 )AH G Z2 17K 23 1 (Rook , 1985 ; McCracken, 1986;
JohnstoneFIConroy, 2005 ; McGinnisfIGentry, 2010 ; Maschio ,2015) . 5 H & — B 221G sh4h,
IGE R R ATEARGE T H AR A E ST LA 5 6 ARG = 2RI 2 B

()RG5 H h i 2%

TEIARESs ARG H E S Sy —Fhe 7o e B2 B AR R I 20, ATZE R H E i
U5 SR RN PRI R] , LA RE 9 77 20RO B B9 TR 2 I FE I 2 v 4325 4 9K (Bradford #iSherry
2015) NENAEGE TS H BURZC-5 L SR, T8 3806 3 2 O A2 AT o AR rh ik
(Weinberger,2015; Sezerds,2016 ) #1815 H 1 AT P4 IS 2, A AT AR AR 1 A PR IR s 221
B2 AR, T H 3 A 3 B2 R 1 X (Bradford FiSherry , 2015) o 14 2 # 2 4 2t 5k
FE T H AR AT 3K, PR BA 1 1 HAG AN il sk i) (A4 A v J7 R
i BRI W K Y R TR (Belk A, 1989 ) 5 1 A5 3% B4 K 5 15 52 /) (Scheinbaum #l
Zinkhan,2012) %5 o3& [ i B 7R 15 W SE B 7~ FIARRE s ZE00W 15 WK B AT Fig I 7Ef8 4815 H
o AN 5 o R SR AT AT ST I R S R B AR R, PR R 5 W 3K Jy T R 2T &
A T] 5 4 4 3 H (Caplow, 1982)

() 5 A A: i o] 9 oo i A R DG 9 T 2%

Ab T A= i R P A A B 0y S S b SR R AR AR AL, 5 A DG I 2R TG B AR
20470 (Rook, 1985 ; Belk%:, 1989 ; Schouten, 1991) il 40 , Fh A48 B 173 11 4% B ) 5547
B 2 PETE W SEAS 2 0 8 1Y) ik 72 P A7 7R 3 8 {X X (Bradford #iSherry Jr, 2013 ; Sykes#lBrace-
Govan,2015) ; JAT WU THAY A BN D7 & RS A M 1 ) 3K 15 12 ek A v A7 7 4 AN
(dressing ritual ) (Solomon/FlAnand, 1985 ), B 153 B G AE 45 A AR ) B A7 A5 A B A4 5 B
By ILE .

(R FHOE R = R 2

R AR R H AR A, BEIE N TH P& RS A E RV T (BelkS5, 1989 ) o il
i B IR R ZARRIIE R TR 2 MR UM E 0, It AGA T N TE 2 2R T 2%
T A 3l A7 7E (Deighton , 1992 ) , 28 XX 8™ il (178 B A B LI — PP (Rook , 1985)
N, R B AR AR oA L s BASCE, T 9 08 A AR AT I LU =, O HLAE T 23 0 R O e
L, TR B E ShBUH IR CATHA AR B A A 1Y, S X R R B R st
I8 5 AN, 53 2246 S ARV B 8, T TP AR E A 2o e 6 BR 3 3 P B e o) T
FUHL, I TG A B ORASE22 FE H BON e AN S IR

M., EBEFLITARNEN

AERAT A S HABAT AR, R TN R R Z R BIL(Rook , 1985 ) o il i X £ 47 SCHR
FORLRE, PR IH 2 G R B HLR 9 o LA =26

(=)t (T B iy

AMEEA M H IS0 175K (Tajfel , 1982) , A A EAE 248 Bl PEAL ] S AL - B
1355 MBS R AE S SR, B3 03 B S SO A I AN e AN G L st e A it i, £ B aed
ACSRAR AT B O IFATEE , MR EEAE LUS 9 H 3 A2 156 vhiz FHHA AT 0 5 5 45
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JLIE 558k (Rook , 1985)

58, MATEA ar T B Briz G S HRH 284700, DA R SO M At &
PR A K B (ComanFlSas, 2016) AN, H A Lo 0 bk G 78 43 W ok R b (o P Lk 9 25, TR
T TN R 20 U B ()9 S A A B 5 By B 28 7 (1) — TS XA B3 (Houston, 1999 ) s 15 22 il
YR8 S E I % A B E AR 32 2R P BRI A 34 2 I S AN S 4 DA B e HE S A R
FEIN R 3% 38 L 2 LT S (At 2 A, i AR 3R 5 P44 42 ( Bonsu A Belk, 2003 ) .32
PR S ST 0 B MR A 13 B SA W], T G R I T T AR S 8 S
IR FE I 2 B 41 25T (BonsulIBelk, 2003 ) o HR , 28 AR 2 A= Ay B B 53T A 1 i
Ja MRS AE B R AT iz T ILAASGAT R X RAS 8 B R4 T I BRILIE Stk i an , 47
Bt S TE A2 H E A1 iz A X (making up ritual )35 5 H O ARt i 2%, DLk
TLIE A & B9 m 4 A &3 (Rook, 1985 ; GentinaZs:, 2012 ) 5 B JAR bl 5 7] TAE 5 o1 AR %
NEAEA G 0 H A2 16 vz 5 254X (dressing ritual )48 -5 H O WL AR R3S, LIRLE B
OIS A B B4 14y (Solomon Al Anand, 1985 ) e Ah , A BF 5T 7 3 P A AL & a8 st
(1) 24 ) P i)k Y0 A S AR 2, 3 — R 28 PR ) e IR M N AR 1 B, B i A AR AN
) FZE R ALY | 1 22 A HH B 3 AT R T R B A Ak 2 i A7 7 78 32 Bl #0030 (Campos 4,
2015), FEZERIMA [F]—Z 5 A7 28 S AEAS N Ao A B 0N [l B BE R [R] A #h s b AL B8 T
A 2 B R 2 AT A i PR v A Bk ) a P ASGROG I 24 7 i A 148 =2,
VX B 3R B A TR AN, A TR TR AR B Be B/, X VR ZE A9 2 st — R g ) aot
G Bl B TR HERS , M S AR BRI B A s S AN B | G i SV R i B
IR By 1) BB WG R, X TR AR R 233 i e e U R 48 52 G A8 Ry e AR A 25 b
{7 (CamposZ,2015) .

()AL IA LR

ARTEH P B iz FAGRAT S LA AT B R i Ak L i 78 R0 B 2 [R] A (U (Nguy en 1
Belk,2013), 343 4 A 8 5% AOREMACIA RS, e SRR A4 11 25 . 282 A TR] (family identity ) Bl E
SR AR 58 e BN 15 25 e 93 S (continuity ) S BUIRZS (present situation ) S {45
(character ) f)— Z 41 3 WLEE” (BennettZs: , 1988) , A AIA A i B R 2 — O K BEL
B4R e IE AR 2 rhis AR E#E S R AR (Yud§,2015) o R G5 i 5 A1 A8 2538 1 S AL
(NguyenfiBelk,2013 ) 534 (BonsufliBelk, 2003 ) &5 8 KA TS sham b KA 6] o B 38%- k1Y, 78
H 8 AR 6 T, AN A X 2 72 i B4 T B R b i A8 B SGRA T R [m) S b A 3k S AN ]
AEDC A B BN, AT XS AN [RIEDRS 2877 S A T DR 2 43 5l FHGAEAS [ Ak 2 SRRy
%=X (drinking ritual ) (OtnesFlLowrey, 2004 ) : A A 2857 H BT AR5 N AR IR X H L >
(AT o 28 SR T AR 1 75 R P I — AR T A Bl ) A AT IR I B B s A 17 26 5 R R £ T 9%
W2 B BN S = 5 SR EY G TR S TR T AT T2 S AR, X
7K AR R, 16 7T RE FEISEI0 7K 1) it SR T e 58 o s SE R Rl A O A A% 38 A AR
FrlE st 2 2 S AR AYIAE (Gherrier fllGurrieri, 2014 ) o = 25 AR TH 2% B2 0 A EAT R TRl A
[ 4NRAE A A C A JE B4 (Solomon, 1985 ; Escalas, 1993 ) LA X A © 5 HABWAE T 7] — /)
HF R AEPESS B (Gainer, 1995) , T3 AL P BEMAIA [R1ER, I 3 — 20 AR A4 0 i Jak
(Johnstone#Conroy, 2005 ; Gentina%%, 2012 ; Taheri%, 2016 ) .

(=) PAF 54 R0

H & A0 v B MART DL I 3 9% b A T R AT 2R S (Belk 55, 1989 ), ixX /211 9%
His AT R EZE B L. B 5, AR S AR T IR R 7 i A 2R R T B

SNEZGFEEE (F40EFESH)



Zxia FGAT R R 7= i S AR 438, T T AT T— b 26 B S A Sl T b 26 2
FEAE P T RER L RS — A 2 i sl L AR S A DX, R B R e GOk O 5
AT R 2E 1A (SolomonFlAnand, 1985) . F58 I, (R4 Foy pf 2 A U — Pl B B
PR GT TR , 1 20 A S5 S AN BT B ] RS 7 R U ACRRE = S A B 55 0 i 26 5 H
W AR S5 R X 43 DUAR 5 Ho i 5% 88 (Belk %, 1989 ; Epp fllPrice, 2010 ; Fernandez Al Las-
tovicka,2011) IR, A Aiz AU B 76 AT 23 B rh AR A5 A S8 AR 55, SCAR IR T MR 1 15
A AR RS IR R AR ATRE I AT A BRI A5 R G Tt B rh it — 2045 2]
sk (Holt, 1992) 41, 25 VU FURA T 14 2 78 1 & 1T AT g 2832 BINIRAAR R4 7177 A sl HoAth i 9%
HIRE R BN P32 T O R 2 17X — B 1k (H PR %0 23 mT R SCAb R
ZALD W TCHE FLIE AR — P ARG Y I AT SRR S0, T 3 BB v R 1 R R A
SRS BB U 2 IR R 2 0 S S RN, T BE TR ZI M A 238 5L
AR R 25 5 AR 40 R i SRR I SE V4 T J M 2E A REZS L, K 38 AR 45 ol I e 3y T 8 i S0
ZALAT M RE LA AR B KB R B A5 25 AL , e R e AE A 010 B A i 2 1o (Hir-
schman®$,2011;Yu%%,2015),

F. XEBRIT AR

E A BFFEAEAN [FH P 58 T R T AR 2847 R B 520, A SORFX U5 e G 45 I3 94
DA LA :

(— BRI SEAT R U HIE X BA SR AR i W SE AT

PG EA A RIS 2247 R PE R (Vohs %5, 2013) JAXAT Ay 38 i s ma A I N FE 3 A
J& (intrinsic involvement ) i $& 4] 77 i (1) 1 S B I o 76 T 2 0 52 R ™= S AR TR A T3, AR
BT IS SR A, 32 BTSSRI A A o A B R KO R I E B A BE T
Az TR 7 il SN B AR T AR A S 5 AEE SAMA, Ok A 2 5 IR A TR A4~
RS R B 1 SCA R (Vohs %5, 2013 ) AU #ETH 2% A9/ FH I 58 0 R I AE T 2 8 X6 S
A AE 7 S R SE 7 1T o — o SCAR I BE o (CAnAE 415 B ) A ASGRIR T 3 26 77 f kR e 1 SCib
S AEZ A GAEPE R -5 B 1 RIS 840, 4 0 % 38 1 SOk R LR 3k S A
AW 72 i B9 8 3L 47 oA (Wallendorf A1 Arnould, 1991 ; McKechnie fll Tynan, 2006 ; Tynan il

McKechnie, 2009 ; Scheinbaum#1Zinkhan, 2012 ) . il 40, F& [ J& B & BRI B In 6 g 46 J#AT .

I F A5 7 i A I S 5 P4 7 ] % RS S 1 M [ X6 2SS REAT B AR A5 T R ) SE 5 SR AR 2
BE ET.

(ZOFEM e B b = A R A 4 AR

AERAT R RERE A ARTE T B8 ol B v = A B 25 AR 5 (Holbrook FlTHirschman , 1982) . B
Se, W AGAT N A 3R S U T A PR , BRAS [ 2% E A5 — Ak A2k (Tajfel,, 1982 ) o TA
[ S () R AT R HE — 20 A AT Sk 13 22 4 g 5 M 3 JRk 22 285 i B 17 46 7R 55 (Johmstone Al
Conroy, 2005 ) . A 7 2 MR 48 8 BB A58 S [ 3044 2 Fh B £ (Holt, 1992 ; Escalas, 1993
Gainer, 1995 ; Johnstone flIConroy, 2005 ) . &L A W5 201 , 1M Py B TEWW ) SN IR UL O E
RH FEF I iz AR (making up ritual ) 55 251X (dressing ritual ) 55F HE 571 3%
A0 AT B 0, X 2 LA 9% ad B2 v = A B 45 1K 55 (Johnstone Al Conroy,
2005) o HWK AT R i REAE Ay 1H 9 255 o b 28 BTl FLAE e SE At _EOP e i 245 (slpt X
J&)” (communitas ) TR (flow ) Fl“t B 501 (ecstasy ) FFARE  Hidr SR AFE MM #E &
R HBA 22 54 %, BT B H B —Fh A NSE S5 ) S8 (MarlerFfllDeegan, 1999 ) ; AR IS8 TH 2%

HRENATAF R G G RE
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A JEE A IS [R) AN 2 [R] Hp e A —Fh X HLZE AN 2% 1 1 148 (MarlerfilDeegan , 1999 ) ; 1 i 5
5 DAL S o 2 2 SR A () — o R BRI S ) TR = 5 PR (Belk S, 1989 ) o ik = 42
T 2R R T A T R SR R B A 2 A, R R R T R T AR (play ) RIS
(McGinnisflGentry, 2004 ) . 2% £k 1§ (TumbatF1Belk, 2011 ) #FR 4y (Canniford fllShankar,
2013 ) oA Ay 225 i AR BN AF DR HLTE B 25 (Oakes S, 2013 ) 4578 24 1% sl Th AL AT AR RE S
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Consumer Ritual Behavior: A Literature Review and
Prospects

Li Kun', Li Yanjun', Li Tingting
(1. School of Economics and Management, Huazhong Agricultural University, Wuhan 430070, China;
2. School of Economics and Management, Beijing University of Agriculture, Beijing 102206, China)

Summary: Ritual behavior exists in numerous aspects of consuming activities. From the fixed
procedure of “Black Friday” to the pleasant enjoying process of Oreo Cookie’s “twist apart Oreo cookie,
lick the cream center, dip chocolate cookie halves into a glass milk”, consumer ritual behavior does exist
in the reflection of many kinds of festivals and, at the same time, in the consuming process of our daily
life widely. As an important way, ritual can help people in the modern society to achieve the goal of
spiritual satisfaction, and thus be a good explanatory factor for many consuming phenomena embedded
in specific culture and value. However, there are still very few papers that try to explain consuming
phenomena in China from the perspective of consumer ritual behavior.

In view of this, the current study make a literature review of the concept of ritual, embedded
situations, motivations, and its influencing effect based on the existing pertinent literature in the domain
of consumer behavior. We first conclude the important concept and representative theories referring
ritual in the field of religion, sociology and psychology discipline, and then we make a definition about
consumer ritual behavior, i.e. a series of behaviors and activities that are formal, procedural and have
their own symbolic significance in the process of consumption. Then, we make a comparative analysis
and a brief comment on the concept of ritual in domain of consumer behavior from the perspective of
daily life, symbolic culture as well as the sacred experience. Secondly, we sum up the main
circumstances in which consumer ritual behaviors have embedded. We show that ritual behavior exists
not only in general daily consuming activities referring the usage of goods, interpersonal interaction and
hedonistic experience, but also in the following situations: traditional festivals like Christmas,
Thanksgiving Day and Spring Festival, significant transition in one’s life cycle like wedding, adulthood
ceremony and school graduation, and last, aesthetic activities like appreciating opera and music concert.

Thirdly, the motivations for consumer usage of ritual behavior can be classified into three categories: to
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acquire and consolidate a new identity through passage rites and micro-ritual in daily life, to attain and
strength family or other forms of group identification and to maintain the sacred experience with ritual
behavior. Fourthly, we explore the influencing effect of ritual on consumer behavior, and conclude that
ritual can affect consumer behavior in three way: the first one is to stimulate consumer purchase
behavior especially for the products rich in culture symbolism, the second one is to make individuals
produce positive emotional experience in consuming activities, and the third one is to promote an
enduring involvement behavior. At the end of this paper, we point out the directions in future research
based on a review of existing literature. Although the research of consumer ritual behavior has already
made a significant development, there still exist its own limitations and deficiencies. We argue that the
findings of most existing research are based on offline shopping, face-to-face interactions in traditional
consumption context in Western cultures. Their general applicability in other consumption contexts like
online shopping and other cultural backgrounds still remains to be tested. As to the discussion on ritual
effect, most of the existing literature draws attention to its positive aspects, but ritual can sometimes be a
“double-edged sword”, that is to say, the other side, i.e. the negative aspect of ritual effect still remains
to be explored in future study. What’s more, from the perspective of research method, most of the
previous research adopts qualitative method like interviews, observations or ethnography, but lack
quantitative research methods such as laboratory experiment and questionnaire survey to examine the
relationship between ritual behavior and other key variables. In short, future study can start from the
mechanism and function of ritual behavior in different culture and consumption contexts. Also, it can
focus on the negative effect that ritual behavior might exist. Meanwhile, it is necessary to develop a
scale, which can apply to the specific culture context for key variables measurement and mathematical
model development, so that the quantitative research on consumer ritual behavior can be carried out.

Key words: ritual; consumer ritual behavior; embedded context; sacred experience; self-
construction
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