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—. 5l 7

TH 2838 AR SR B FU 0 (embarrassment ) , 0 UIFE N Z2 A HE T 1A Sl 2 425 FNR 3E—

F AL B b oSSR IS 28 B PRI ERE O S Br b 2 i 1 2 4 R B Kk 2 A
(Dahl%§,2001) . BH¥ZEZY (Frost, 1996 ) . Z P4 B (Lau-Gesk FDrolet, 2008 ) BT &%
(Iacobucci®, 2003 ) . i A\ Z4 ki (Berkowitz, 2006 ) . N A< (WilsonF1West, 1981 ) 55 “Jlf fils p= it At
TH 2B AR 2 VR 50 I U I o SHERT , 3 21 38 2 Ba AP R J 7 it 79 D K 22 S (Penz Al Stéttinger , 2005 5
WangZ5,2016 ) A1 2 & (White fIDahl, 2007 ; Berger fllWard , 2010 ) , FEAR X7 & Tl 1)) 45
FIPEM (Puntoni®, 2015) , FF4311H 2 & H: 28 2L 5% 7= 5 (14 7 10 1 A% (Grace, 2007 ; Wull
Mattila, 2013 ) o 114 235 10 JULJoi 175 24 10 2% T 90 38 X A SIE P ATL e, o5 AR SI 22 308 R 436 L S ) S5
AR A 520 ( Brackett, 2004 ; MooreZs , 2006 ; Grace , 2007 ) . A WL, SEierp | CiFTE 2y 3F i GE
A5 B Al 5 B8 AR 7 R AL A BRI L PR A 2 B 2 i i —
FC AT IR (HE N A 223 AT Y B0, E PR S B 2e AT R o
U T A 55 22 SR SCIERIFSY. , E I 0 AR 2 T 2 i i 3 — =R T R G AR PE, i i BH
e B #: 2017-04-30
ESWB: BR a AHFAET A (71502075); B R A AAF R A (71362011); 7 = S A AHF L5

% FRFAR B (A E) (15SLZUIBWZY113)
EER AT 35(1992—), 4, ZM KX FFRPFRM AR A,

AP RKIR (1985—) , %, Z 90 R 58 2 5 I8 F 4 HUL, M+ A 307 GRIRAES ) ;

PAEMH (2000—), B, BAIFERFHE P FREA ZJEF A,

T B AT T B B B A R ROk R R 2
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i T e S A X — ER AR R, XL E 2RI A —E IR M= ) B, Bk
Z S H AR EAMICSURA RS

ST B N O AT 5 A S B AT B8 2% i A R B, A SCRE R B A BT S IR TS T
BB FRA TR 1 S PR RE A4 2, AR5 B O TE N B Bl I A OGBS i X 2 A
PRI L ™A L6 DR 22 R T 9% 8 7 R B B ™A 0 ML s 2 0 T 9 7™ R A AR Y
SO S )R S5 BAT IR RIS 178 2 ™ A= A A PR T 2 R 81 PR 3R L
THAVE IR AR S5 2R, I H ARG 4 13X =05 AT R  SCRFIHT 19 8 Il il X
BB PSRRI A 8, R T ARSI ST 5 18] o BA I A BEAS ST A PR 2 B R e [ A SR
FURHH S M X — I R T  IFREHESL S CATBIFF R A BRI A TR E R Sk

=, RSN E

(— U M A

J, J e — i 288 A 9 £ T TR TR S 46 (self-conscious emotions ) o F FEHIEL
NFRVEM 2% % (social emotions ), [N B A5 A BRI R AHEK R (Barrett, 1995 ) o X Jut A9 A/
FI AT LB 2] Goffman (1956 ) , X B FRAE BRI I A 58 1 St 2 I AR Z 2 5 T
JBE T U A7 8 A DG AR o (H: , T 17 46 1A 2 S, #8125 TE S — AR . 32 1571
T RS

F1 EREZNEX

W5 &L
G J S 2 AR A T BT I Z AT (TSR A BRI S A AT R it 3 U B = A 1
offman(1956) frapm
Ed P JO i — AN ET IR A9 B AS  XI 38 B Bl ™ B BRI VE T, PR e i 72—
elman?:(1987)

AR

Sharkey(1992) Jl > PSR TR S A ) ST o B 3 AU P ST R Y B AE B 173 22 [ B 25 | Y 25 2R

SabiniZ(2000) JAL DAL T A AR TE AR AT K B R T I AE  — B R K R

A ARG A1 LA RIS B4 2 R

Miller(2001) Jat s 2 A A B — R LA AR Y AR A S A POER) L R 2
19 SR A o IO PRy — A W AR AP 2 B B T SR A SR KA A 5

AR T MR A AR LR TR 5 20— T AR 2 A M ek 2™ 2 9 00

(2009) PRI ALES 3 A 2 TE Sl SRR SR , I A7 ) A B o

ISR, WG AL BB EE (B R TR R Y12 5 5%

GBI ARG A S SRR 2

B ARAN R 272 35 G I i ELAAR PR A AN ], (L3 2 X 2 1 b U b 155 2 F s b A 7 A, AT T el
DALERZE T 7 A 5 PR TP 5 1 < 3B 75 NS5 WL AEAE b i i F R T H R0
& (Babcock, 1988 ) i1 T i A2 (Manstead fllSemin, 1981 ; Sugawara, 1992) it 75 1 BEE A9
FE2x 5 (Silverds, 1987 ; Parrottf1Smith, 1991 ; Sabini%, 2000) B 7 T ANEA 258 H KA
F I (SabinifF, 2000 ) o [, L b 175 26 19 7™ A= B AN T 55 3, 55 W8 78 7 AR U i A7 46 1 it # vp
R HEIVER T LA SCAH , W JG1E 46 276 A 55 WA FAETERTE S T il T 1 H 30
B I Bhe it 2 s A TT 2R 87 F 3RO R M T MA R S 32 2 B
AT 7= A ) — AT AR I 25 IR

(U e 17 2 1) R

FE20HH 20 704FAZ T, M AS B A R 2 — B ST W 26, g R R SERIE X 0t 2e £

SNEZGFEEE (F40EF2H)



J& (SchlenkerFllLeary, 1982 ) FIHARAR B A Z5 1k (Lewis, 1971) , Fr ARG T 45 1Y 28 87328
FEARKE I N A . B %8 Ekman (1992 )48 1 26 50 28BS , I A58 — IR BB A —Fh Al 7 1Y
T LERR AR  ZE B  PCER & T 171 3R R 15 44 (BarrettFllCampos, 1987; Fischer I
Tangney, 1995) ,{HJ& X b 5 25 Bk . NI Z 0] 22 S5 W BLS AT SISEAR 9T & 1, i 5 25 Bk A
YCAE AT 55 R iR o L S LA BG40 I 36 B0 DA K 55 0 S5 4 B A7 7E 22 5% (Tangney 2%,
1996 ; KeltnerfIBuswell, 1997 ; PMEAEFT EHHE, 2009 ) o K I, 38 55 R A S B AR X B4R |-
A2 5, FRATTAT LATHERS M 0 75 24

TS, ESCAT A5 T, BIFSR J RS Jk 1v e A 7 S e MY ) sl 2 T Ak S R T 1A~
IRfAt 2288 1 B AR S A CAndsfE]) st s sl ok A B R (WNEIE AP 2 T T s i
e B AT P43 2 1R AN BB R ) S BB T A CUNAS BB 58 18 -5 s A S R AT 55 3 56l N 1 7 e
85 ) LTS TR (AN e V2 A O SRS ) 51 & 1) (Tangney 5, 1996 ) . HR , 7E45
BRI T, AN R AR RS R AR A B S8 A A 23 7= A ZE TG 26 5 (HAn SR AR TR AE 55
N AERA B S E, W52 E IR R AR B B8, AR S AR o 1 2
(Tangney%¥,1996) . Fi , TE/IMA Y XTS5 THT , 9175 % IS b 155 28 1) i 3R 1) B A T A
B RN R ZERY VBRI IR B DL B O] ARG BN B BEOR | [k R AR SR A e
M85 & Z5 ik 26 9 & B8 A OO NE R, HA & X A CARETH IR AP B
S HE A N IRST 1 JBRE , 23 AR ] 5 X T PR, 1 Bl 3 ) A 63 85 X6 A A 5 2 g ]
150 DA S e IR B 14 8%, IF B i A 73l (3 oy 3 S RE RO R I w5 i sh bl
(Tangney,1996 ) 2 2, 5L AR AN B R BRI R —Fh A S (15 2 , 5 Z5 TR 9K
AH Bk EL LA S 3 A, A A AR B 30 U I S — M s B 40 S & % (Edelmann®s, 1987
Leary%,1992; KeltnerfllBuswell, 1997 ), i 23 /b 5 4t A A9 HR #4122 1 (Exline %5, 1965 ;
Modigliani, 1971 ; EdelmannflHampson, 1979 ; Keltner, 1995 ; Keltnerf1Buswell , 1997 ) | fili 5 1
TRUA K B K HA% 5 (Keltner, 1995 ; LewisFlRamsay, 2002) , 3 H 43 5 1544 EL (Goffman, 1956
EdelmannflHampson, 1979, 1981 ) .47 23 L 2 $2 H 3l AR — 2 59 T 22408 A8 b A B A s g
A L E R ) T 28 (Lewis fllRamsay , 2002 ) o 5 , 52 WL K F , Ul b 1) 52 00 & FE AR B
Z JEREIETT, HUEE 22 M5 FE A AR G ; T PRI 25 Tk 9 55 W05 W) 5 R 5 AR S R R SR AT 1)
A (RobbinsHParlavecchio, 2006 ) .

g b I e — s g 45, S HAL B IR EIRTE A SRR WA B X B S
F RN NP L3R JUAN D T 1Y) 22 S e B FRAT THROMI S Job 15 265 -

=, HEEFEBRHRMRE

TEE R F, Dahl A (2001) 5 URAR Y LI 1 28 B & AR A H 8 APrifb b, b il fE & A=
27" WK B Bt (AN SRR A 2R SN ) ™ i 9 B (CnTE — RS 4R T 45 I A B
FRBRES ) AL ™ dh 7 B B Be (Wi A& B B & Z 3R RSOEEL) o el T e 2
FIRD A 0 7 8 (T T B BRI ) EAT 17 7 SC: — PRI IR A R B RS XAl IR ZS TR
FIH 938 I3 B OOl o5 I (B S A B B ) 45 BT PP 3 — sl 41 O A ST
Dahl & (2001)B95E S, AR B I I 375 A ML -5 ML 175 4 14075 A L] — 2, BIESS W A7
TE (HIAFAE S RAF )RR &, RO ® GE T T AW A A B A AT 287 A
F R B ) 7 9 (At 2 G 32 8, DT S M I 17 45 11072

(B LATEA S TH 9% A A58 n] LA B, FHORBIESEnT LA g = AN KI5 2 70 30— IR
TP M= A AR IR, 20 S R T IR SR I AR 3R, 20 S =98 T I PR B I )

T B AR ST B B B A R Bk R R 2
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AU ST K/l P R W O s 2 o 41 B LS

(— )T B i = A= A i B

30 3 0T 21 2 U O M R A, FRATT A I B M A O A — e R L R T
PRI 7 TET 114 A5 o TE T 0 80 T J 7 A4 ) i R 2R A T A B el A v, AT e IR S 38000 2 5 e 114 Ji
HIAATRZ , Y ET Ao £ T =0, BIE 2 i i AR 8 A LSS A
RN TF R H IR BRSO 238 i ™ A= i iy A kA 7 R 432

(1)ibT5 A EE A % 38 s 2 1 BRAE R W SIS A HAth 3 9 24 Cndiaty  Ae ke il
FHVA R 528 ) A0 TC B8 2 25 0 W) S 3 8 v A 60 380 7 O Jud 155 2 fc R 2 (Mooore 55, 2006 ) o
I, REEFTEE NG H O B A SUBCFE 1 2 8 R I 7™ it A 3 I o B8 L, WS T Joi 7™
AV 2 5 U S o [ 1 XS I 7™ s AR B 1 DG o AH 22 8 A T — B UL 5 75 R T 2 Tl i i 1
R 7 S AR B T B 2 BT DA I S U T ™ i B 2 RS i, 2 R R A 55 A (LAt st %
G V) RTER T IH S E S U A B X — 1T W AFF S A SR sl brt , B 1A
BRI R 55 I 26 B CASCE TE AN, Bt B O SRR At SIE 2 5 A O i
N BAEAE 28 AR , N E 1541 252 52 52 B il . ParrottFISmith (199 1) 5L 45 Hi L 4>
REIHE 2 532 B U e 22 5 5 R I I 176 4% o IR, IE A Lupton (1994 ) \Dahl4% (2001 ) AHF5E
JIe BRI BB AR AN I 6 W SEE 2R R A A O B — W SEA T 2 245 i AR —Fh A
CAVETRIRALFTEAS S, X —(5 5 BARETS TIPS WA AIE S, X At 2B 4™
Az U, TS A A I 3 22 2 S5 JU T 7 it P 7™ A= 5 1 ) T 175 4 - Kelter FlIBuswel1 (1997)
Lau-GeskFIDrolet (2008 ) ) & BlairhfllRoese (2013 )&t t H , 14 % & 7EMW L 5 H R 1 7EA:
Nl H i R 2TE AR IR R 7= S, 2280 B B it T8 232 2, R &= gin 5
U J

(2)iEH A TG AR IR, T 2 FEUA T i 7 & 1) % (Puntoni®s , 2015 ) DA K&
WE B AL R EIE 2 T 0 ) PR R 5 s 2 p= A il 1% 2% (De Barnierfll Valette-Florence,
2006) B  FET 455 MG 9 E TR T IH 2e 8 Rk s iy e sEny, ROA 25 01 B HABAE 47
F e, MU WE T S LA C AT ISATEXFEIEL T ST AR T &
T B U O 17 25 e 7RI R B, AR S 7 S B UL R ) O IE AL
I BT B AR, T4 T O -5 H A AAE X B AR TR T S5 A R e —
O B R, HET A TR 2 5 1 EL T 2 RO B 1 5 HAB A DO R
WS B 7 A 5 F U AU TR 15 25 (Puntoni®s:, 2015) o T ZE LB PR &5 UM 0 T , T 2 e 15 %
FE AR P T R 5 A M E SO S S B AR R AR R S S AR I
i 35200 K & (De BarnierfllValette-Florence , 2006 ) .

GiIEBEAEAFREARNEE B TR E SR A&z — 2R AT
(Edelman%f, 1987; Dahl4%,2001 ), 1M Ik 55 4% fih (service encounter ) it —™ o 5 R EAH 24 fth A
FE) , 3 HNE RS 2 fl 0 TN 1T B Sl o 2 i AR A L 2 I IR IR e 2 PRl
FATOESE T R S5 fld B2 rh B3 2 5 i o A9 25 SR s | TR 352l A v ) 9% 2 il T >k D
TXPIHE S AR AT 2R R A TR B IR R IE T BT, Grace (2007 )38 32 K Ik 45 #2 fi o) #2 v
T 228 U SRR R 2R I A S T SR AT AR B S st s sl R iR IR 55 AR DA S f=
JUBEFA7S 2 (Sharkey Al Stafford, 1990 ) , & BILTE MR 55 42 ik A% v 5 | 2 9 2 50 MU i 1) g 353 155 52
WK AP 8 AR B R LA SRR AT R, & EE3 R 43% . 23%  18% ; Jir A2 T 9 4 7 1k S i
B2t A o REE R L Bl TR A R AT B & 1 DL B A A

SNEZGFEEE (F40EF2H)



MR AR EEBSE W2 .

()T DR e g 71 R 2R

TH P M TR A AE— 8 A2 Sk, DRSS e R SR AR 3K H L &
NAGETHRZE KGR ZR R RSO 2R A S iV 2 8 s 70 7= A=

(DA SAFE R SR . Dahl % (2001) & 3, #2770 R IH P B i i EA L R &K
TEH PR T, A M ALES (T T AAES ) &1 R 5 BB il . X — 2518 ] LAFR RN
fal 5 il AN AFAE B 2B 5 A Ll T 2 8 T I 22 T DA 1 2 65 BT AL a2 DA I D0 SE 0% ™
(Grace,2007) . A2 AFFESR , Dahl&F (2001 )id & 1, W) S AR A1 25 5 M ¥ 2% 2 B U AR 265
ELRT T, A4 HE 3 2% 8 0 W Sl s 7= ot A A 7 g AR T 2 TR 3R A PR R ) S M o D PR
2 WA I AR i M D BRI L S A AR 19 55 UL 1) 52 W 020 2% 3 AL AT A AE B T RE: o
Moore4F (2006 AT T2 ZETE , RIREE T 28 AR s K 2 g0 0 5, AT TRt e 7™
s PR WA SIEAT Sy s ofe TS T T A S A s 222 2 2 A I = e T A 6 2 il 55

(23K H 0 oA WFFE A SRN SE TS IS 7 it ) B B9t 2 52 M 3 25 2 A S T AR 6 49 2 o
WS 3 ST (S TR it ) 245 2 wAE R ) — 7 BRI R 2 ) 2k T 35 s e il va 7 P T fg
BRERSHERT , V1 0 A I 2 A I 175 2 25 A7 0 2 B AIK (Krishna %5, 2015) .

GHOANAGHFHE AN OGRS, DA Z IR B I AR 55 2 A PR 2% 5 o —
REE LT Lot 8 ) 52 A SR R 3R s, ) DS A PE A B BURR X B Y L B R )
FEA MR 4, 1 ELARSS B At B 20 (Miller, 1987, 1992, 1995 ) A 2% FI 5B Lot
T TR RS s =52 i A (] A 3y SXOR i B  rb g ATLEE  ELAAOR U, T 12 B A 2 A 55 1) U ) b
PR, T 2 o A o s SRR AR SR e ) Y 8 A B = S feli A5 55 P A o g e [ S
2, BITARSRE Tt 59 1 A i ARt AR X 21K (Rawson &, 1999)

(4) AR 2 R A F B (self-consciousness ) A i {23 52 M) LML b BURRME o 451 i, A5 1F
SR, AR A d i A 3 H 3 2 1R (public self-consciousness ) (- MASTER S AL E FIEGE H &
B A A EE , BT St A ANr[IEAY A O, [RIE, 330 AN ARt 00 ) X6 67 1T =54 A B 22 1 [
I, JUT LAAATT38 5 ) AR 5 B U S ( Lau-Gesk flIDrolet, 2008 ) . Edelmann(1985) \Miller(1987)
B RS AR T SR Z58 o 3 A, AT B R AN R B AR LA B R 1 R e £ A A AR
5 By itk (Modigliani, 1966, 1968 ).

(ST IR o33 7 THI A BIFY BRI T I AR 5 55 038 22 ) ) G R XA AR A 5 21 1) el
RS R, 2 E AT — BN A R A 553 AR R R S I A AR B 21 Y
Y788 557 , {2 3T T ELAAO 5 A AE R N A7 I R B IAAE P AR N T 25 EEAE AN
T H A 56 3 5 5 Z ) il T 155 25 (MaacDonald #lDavies , 1983 ; Lewis%, 1991 ; KeltnerflBuswell,
1996) fHEAIAT 35 & B, AMATE B THI T ZE HUAE FE AR NIRRT 25 2 ) (Meiller, 1996) .

(6)CALIR 2 A 2 SO A BE AT M 18 5 PR R R 5, & B0 EAK R 5 IR 3244 (interde-
pendent self-construal ) MM A1 37 7 [ F 344 (independent self-construal )/MA BA fAS [A] 45
TIE (A5 ELAR Y 3R A A 7 B [ TR A AT Z) I (SingelisFlSharkey, 1995) . i
FEE— Iy MR T2 SOOI AR A A 32 SO A4 2 Jil it ( Singelis FlShar-
key, 1995 ). F UL AT LA i, AR SCAE TS 5T A AR g i) BB M2 AN TRl 7

M H i F 2R R R 5 SR AL & TR0 T A A AR 6 28] A il i 5k 553 19 28
HAEH] (Triandis%, 1988 ) . Triandis%5 (1988 )WFFE & B, v ) ATEAAT % [ £ 1o i 22 LU ZERA AR
N T G 25 ) B o, 1717 98 ] AN TEX PRI B Iz B B i s A BV AR K 25 57

T B AR ST B B B A R Bk R R 2
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(=) T I 1y s i 45 S

U T 15 5 o — Fh A 4, B B, S T 9 3 A s L A A RN A T R A i
Wi o PRI , A 43 DT 9 285 I U Xof 905 9 25 A LRI R0 (5 IR DA R AT R A B2 IR X — AN T 2R 7 A6
SEFEE L FRAT RS B 5 A Z0 2 I N 155 28 % LA T oM B

1. XHH 225 sh AL AT HI A 52

ST R IR, I B R 00 B i I — e 25 AT PP BB « I — , DRI A MU e 75 45 2 0 2 2 B8
JEN AT S8 G2 s, T 5L A 25 H 55 A AT T4t 2 5 3 B9 30PE (Brown, 19705 Schlenker il
Leary, 1982;Miller, 1987), T LK 2% 35 A7 18 52 4 U ) =5 124 Jal J0 1) 9 1 25 T8 22 1 3 L
(Modigliani, 1971 ; Miller, 1992 ; Feinberg%:, 2012 ) ; o, i ji f) 14 2% 25 A e o il fth A G 9F
Wit 1 Fe AU B HL (Keltner, 1995 ; Miller, 1996 ; KeltnerFllBuswell, 1997 ), b, 2 F A UL i 2%
VO U O T 5 SR A 17 4 A R SR R AT T R 811, Moore 35 (2006 ) & 1L, T4 244K
TN W S a2 A I AU , 2 SR — R A AR AR SR e A T A SR T A A R —
A AR E NSl | BT LR B b BB L s 7o 37 B R AR AE S22 1 ke 2 <) S A
FHb A HRR2E M A RO 2 <L ARV R A C i F BN EREER TSR &,
FARLIEAE () TA N SR W A T P RE A8 AT R A1 9 0 s (Moore %, 2006 ) o

2. I R R ]

ARSI, T 3% 5 T 75 2 Xof L5 JRR ) 52 ) = 2 3 B0y U T 1 2 4 70 9% 5 D HL B
Vi 2 LA SO 10 7= i B R

TG, T B A i S e 0 7 B, Dong%5 (2013 ) & B, 1T 2 3 2 R AE 1 b S XoF
TR, 91 % 28 7 A 6 81 O s o AL 1) L SR, BT A2 8 kA 455 . 1Tl H Dong % (2013 ) A fF
G R IR I AT P oA S M B IR RE R A PEAE S B CUR TR ™, Bl AP i At i 55

FLVR T B8 2 O G it R R 0 25 BN [ 19 7™ i o Song 5 (20116 ) & 11 21 25 I b X it it
PR 2 BE AR AR e A I R B, AT 1 5 1) T 2 o AR 380 s 2 B M 22 5 R AN i
S50 T R A AR S I 2 i AR TR S S 7 i L AL T AR R S IR AR
R s T 4 8 At N A B AU, Sy 55 AL sE it AT Y O TR AN, Al AT 138 2™
A ]k 2 e R ZU S HL (Miller, 1996 ) , PR ARG 2531 3% 28 70 AR 060 380 S IO )2 0 v o2 o
FERR AN B 00 7= s AR, 35 B S MR IS B IR i 25 P2 A B E AL STE 4 SREU A B
TEM 3R ZU S P (Modigliani, 1971 ; Miller, 1992 ; Feinberg%, 2012 ) , i fd FH & AR R 3 25107
i BB A AR AT ARV 2, T LAJRRAZ B U I 1) 35 0 A 2 i 2% i R R 008 3 1 7™ i o Song 5
(2016 )i A I, 2 1H B S BRI [ FR 18] ) SCIREL 55 B, AT TN P Sl B AN [ 5 R 1R
25 R 7 R R S AR, PRI, PRI I B, T 2 AN 2 R TR S AN
[] B4 7= it A AN TR P 2

e, P W S R AR e AR PR R B3 T Y2 AT ) f b Pl P S B e e B sk i 5 A
CL T A A SCA S S5 e R O A5 00 L B B R A 1) S [ A — B0 i R 2 77 A D 175
2, RT3 R T B 1 F OB A B 4, 528 ) O 2 IR SE g A A R B 32 DA 1 i it
DRS00 , M DOERE AR Py A8 53 BT HE SR 9 5 8 (Walsh3E, 2016 ) .

RIPOREE e W) A

TH % B N 55 26 2 W 2 3 RO 94 T kg o 3 A X6 A S SRR 1y [ s, 8 A1 1 9% 2 i o
XPVH DR T DA TR B2 e 8 Sk LA DA I -

(1) W S 2 R ) S o WA S R SRV O A 7o IR JZ2 TR 58 A8 e 2 Y A8 o P R B
TH 2 5 MU e o X Wy SIS o B 7 A £ i) ST, X — S5 5 8] TR R SEIERT Y B9 SR, T B

SNEZGFEEE (F40EF2H)



TENASIE A S B 2 M Nk BRI E 02, GRS 9 2% 8 XS Js () AR S AR5 R w5 B, T
e Y = AR B AR R (Penz Al Stottinger , 2005 ) o M Ah , 5 B4 77 S 9 52 KT T 38 (5 Bk
(U H R EREN L1274 ) TH P ML 28 = fh i & F M A A CERE 1, JERE 3%
TSR A , W PRI S 0 B (Wang 55,2016 ) o [AAEAA AF9E o & R, T 9 4 2kt B ) K
5HC S SO0 5, ULk B OB 5 b, RIS ™ 5 97 9 B 45 7 2%
F R RS B2 R A (Ariely filLevay , 2000 ; Ratner fllKahn , 2002 ; White FliDahl, 2007 ) , /Y
) SIC Ul Jei 77 it 375 2 P TS A 2352 Wi 9 21 5 0 A I D i LU S D 7= it P 4 5 | D S Dt
SREARIHE R XA P, E TR 2% 2 09 b W 3 LA K At A 5 & (Puntoni, 2015 ) ofHAT
811 )& , De Barnierfll Valette-Florence (2006 )i i L1 8 i WA [F]— At B (RE B 7= i S 7K i
J#Y ves Saint LaurentFICalvin Klein ) i £ AL G0 )45 FIPER 45, R IUAE) 551 & BRAAE It
(private embarrassment ) (B FAME Ut 3= 2295 K MAX F 3R BN ATEAL ) IR T TH 2 &%
XS T 5 BT, TAE) 4551 &AL (public embarrassment ) (2N -l 015 5% F B AT
EwEZ)NMEEE T  H S H SRR SRR AR . s mT UL, g 4 i ] —HE XL T
G, S ETE S AR IE AR A P JE A TS M3 2% 5 04 7 e 35 0 B A T T
BT B B 0 2 R ARG T 2 X Al ) PR 2 S22 (Grace, 2009 ) . Grace (2009 )4 & PR, AH

FCTIH s 0 S AR, R R S5 5 5 | A AR T B A AP 2 o s i 8 PR R U

JEHIE RS NGV T H 2 sRAL T T 9% 8 B RART , T 2% 2 o mT e AL IR 55, DA T B A
AN FUR HL

(2) CTRALRE FART TR o 5% 1 52 M T 2 25 0% W S 5 S R I SR A1, i ol 3 Tl i i 2544
o7 i E AL 34T 8 (Grace, 2009 ) . {H 5 Grace (2007, 2009) (55 4518 AR, Wu il
Mattila (2013 A % BRI B 3 1A 06 21U I Bk 2 17 AS 23 A% 428 I 55 10 0 TR 10 A Gn e L K T L Ao 2%
FIRIA A0, TR AT, AT BER R B Wu FliMattila (2013 ) B BF ST — B ERIREF AR 55 o 28 il 7E —
ANHH 2SRRE 1) =5 7K, R UEA i AR 45 T B R T, AR IR M A 1 3 2 4 A A (B 4K IR 55 1)
1T RS 5 1 7E Grace (2009 ) FIBIFFE HP IR 55 o 1 0 A PRIE , TR G AR 6 B i 1 7 2 5 A 1%
F& 0 R AT AR T IH BB IR 5 IR S HOAR Z I G R IF RS 1 iX — R R IR 552
A EIEZ I AU, Wan (2011) &3, AR 55 IO 24 SO S AR 35 ), R4 32 SCSCA R TS 9
FEAN N SCSCARTT PR 3% 38 % IR 55 2 B 00 282 /D> 5 1T 24 1R 55 2 s S S A 36 e, Bk 32
SCAETT BT B DR DAy 2 T 171 S ) T4, T 25 5 iR A 1 IR 55 P 4 AR £ T 11 AL %

(3) WAL | Ml o5 R0 S B e 55 DA M ) S5 fe: . Moore 55 (2006 ) & 3, 78 W) S skt 2 4 5
JU Ut 7= S 9 B SRS B AT AR SE LB LIGSE T HoR TR E AN OG22
NOER TH R E SR AN 2 Wi ] BT 35 2 588 1 O B W R S W 3K, A R
WML 5  Brackett (2004 ) B 58 & BUIH 2% 38 S 8525 AN &/ R O 261 70
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3 (LewittesA1Simmons, 1975 ; Brackett, 2004 ) .
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[E] PEUSCER 51 (Mooreds, 2006 ) o A BFFE & B, T 9 4 TE MG SEad R v g BE s A R 40 1) B 4% 51 -
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I IARGREE, FRATAT AT 208 B U 2 35 I T () A GRS T A Ml P 3 A S
HAFE SR S BRI AR SCA ST AR T B A BB LT =AM A 7R

(— )ad At e 7= it R 1)y A B 4 T A AR M T = o ) Y

TH 2% TE W S s ™ it AN B 2 S o 2 R 6 I U I , AT W] R 3R ARG 3k 287 it A TE A AR
O (Dahl%5, 1998 ), i 117 38 Jin 5 55 14 3% A0 {8 B XU (Helweg-Larsen fllCollins, 1994 ;
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SRR DB I, 2 TR A MO I ™ o ) 185

CL)E R T ™t R0 55 G B A 7 TS A — S o 3, T 9% 8 R A SIS J ™ it 2 ) s
WA S U O 7= SR 43 At A 7 2 (Lewittes flSimmons , 1975 ; Brackett, 2004 ) o [l It , £l AT
DAV DR AR B B T ™ 5 R At ™ A3 E — S, ARSI 2 I o o (A — 2 A 2
A2EB I, GBS A I ™ it (AR ) e ) S ™ b CanakE 2242 ) B B MRS
JEEBT, T 2 A SO A6 52 1T 218 il ( Blair AR oese , 2013 ; Nichols%5,2015) AT LA, iV 7E %
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M\ B GEHLE R WS AR SCIA A W I I ™ i A T P 2 b SR — 5 T AT LA i 9 8 5
AT R R 55 N D %) T TR A, 55— Tt T DL RS ARG 2% 8 fth N 5580 W) SIS I ™= 5 ) W]
et (BRI Pe I B B AN T S A )

(OB MRSATIL A TR N BRAEB R IR 9 5 B A
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IR F TS D, L e o A< 6 2 5 v Al 556 2 R 11 RBUAE 4K R, il T
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(Grace,2007 ) , PRI IR 55 4l U H B E FR IS I ol 1 B 5 3 38 RN PR 28 AR 42 Be A PEAL 5
), [R5 R AR 55 N G U S I T 45 i Re ) 55 — IR AL B &
ABERLR 55 WL o 55 WA BIAFAE S 9 8 IR 7 A= BT PRl 2 — (Edelman® , 1987 ; Dahl 4%,
2001), KIHCTETH 2o ke S o 7™ St B, B 55 N A AR T % B R R 2 A0, AN B <55
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)45 , A0 PRI 2 2 B RATT FT RE H 30 T 2% 250 I s FAS Tl B ) IR S5 AR 6

(=) VR

AT 7 i ) T S5 1 2 15 e W R R S 175 4, R T2 W LG 60 T4 7 o AR o R 2 B
e L5 B2 0 7 i W S el FH 5 2 (PuntoniZs, 2015) o R, TR 72 1)) 4 o BT AEL T T, LA
S IO 175 28 o EARITT 5, Al T DAFE 4 S e b R BT S -

(D)) S HE MR B &7 5 TA P ay— 04 e s venig 4, R —
A BB Y L R S ML A < AR SRR O LR VH A IR 45 5 FH Bk i =g MR A L $RH
R A N H 2 R i T BRI AR B Lo IR 4 e A e
A DIRE BT IR A AE RAR (1) B RS BEAN BRI LG 5 1 I , 1T ELALBE LE AR T4
AP ERRIRZ

(2) P M Ty X AR v, 3 38 b o e g 5 5 R 5 DU AR 2 — b L A
UF I TFB o T4 R AT AR — MR A O A, T A% AR T 7 i SR e i — > oL
B R 7T 5 ) s i g /N L BB, L B s (] P A= T AR U 5 il 8 2k 17— Bt
ARG /NS e S A A Bl 37 55 T S S LN NG P S A T g , o e e A R s A 1)
T, B o3 T BE s ) TLAR 1 A O PR A5 R 22 N = AR — R 2 o 3k A3 [l g
TR AR ZARRI ) , SUE F DU T 0 847, 155 WA 2 (1 1524 .

(3)iz FHHLAAL T B o AL B AN A BB = 7 0T RS B, 38 5 7™ i i I 5|
(Nan%%:,2006; Aggarwal FIMcGill, 2007 ; 71 5 AT G , 2014 5 X158 F1 L6 58, 2017) , 17 H AESE
HIH P ARG 4, PRIAE T 2 iz AT B, RS A0 TH 2% 3 e LA IR ™ it i ) 5 1t
F R B SO 25, LETH B S RS T AR I v i S ERH AL T B Fris H
I, KA ke 2222 TR R SRS S AL, i LR 44 e 22 5 A 77 R 28 H 30 i logoJE 3
KT — A G BB S R R T i s B RO, s PR R PR A P 45 DL S ™
i ol L ATE R ——<HE A LIS R R SE AT IEA

. RRARRE

I SO SCHR R [l B nT L & B, 84 AU A 3 2 4 HE IR AR 5T B SR B LS — 5 Y Al
AR, A PR Z 0SSRV, BT AR IEIRST 438 X S 55 A3 TR B H AN
Bz )R JUHOR S 5 E ARG AR SN AR ST 20T LU AN 7 T
JRTH BB I X — 5 )R, SEBI 2 A Y R R G, DR T A Y
THPRE M5

(1) 2% 0 5 4 (0 00 % 4 €071 2% (green consumption )42 24 T AT T3 388 560 A HR 7]
R, — BB A GRS T SRR HE SR, BT 288 U5 0815 G (reduce ) s R0/ B2 (R PR BE
14 (revaluate ) ; 82l H . Z W FI H (reuse ) ; 432 M JEIRFEAE (recycle ) ; R4 AR T WiAEAF
(rescue) o H AL 28 & BLAYSZ W 2% 3 ek (25 2% 19 [ R 35 %2 2 F 7K F- (De LierefliDunlap,
1981) S (G55 5 /% o 785 FFF 8 6 B SRR BAT 7% 35 o BH 1 - JR 52 B4R, 2000 ) LA K X P 75 G [l R TA
P R4 (04 16 5 20 A A5 (Balderjahn, 1988 )45 ([E]£2,2003 ) A SCIA J , B H iR R
A, TH B O I 175 25 . 2505 R ek (3 2R B, (R S 3 2R it 1) B A7 ok o FRATT AR L ZE I
T A5 B H AT A 18 S 0 I = A e IR 1 L T 2 AR TE %2 14 8l (Modligliani , 1971 ; Miller, 19925
Feinberg®,2012), MU T4% (T4 B REASAE MO B AR S A OB (S50 H ORI RAFA
RIEG AT UL, 211 Tl A P REAE A 21 38 SR A — ol IO Xof O i 195 28 A 6 114) ED G A S SR s
F A BIRFFE ] AT X — i
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Consumer Embarrassment: A Literature Review, Marketing
Application and Future Prospects

He Qiong', Liu Wumet', Hu Jiatong’
(1. School of Management, Lanzhou University, Lanzhou 730000, China;
2. The High School Attached to Northwest Normal University, Lanzhou 730070, China)

Summary: Consumers frequently experience embarrassment. However, it is not until recent years
that marketing scholars pay attention to this embarrassment emotion. Most of existing research results
are empirical studies, and they are isolated & dispersed among themselves, which need to be reviewed.
Through a literature review, this paper firstly defines the concept of consumer embarrassment. Con-
sumer embarrassment is a negative emotion experience that involves a threat to the consumers’ social
image, and occurs due to a violation of the self concept, others expectations or unwillingness to expose
the self publicly when a real or imagined social presence exists. And by comparing embarrassment,
shame and guilt in some several specific dimensions, such as antecedent conditions, the nature of errors,
subjective experience, explicit expression, and social audiences, we can see that embarrassment is an
independent self-conscious emotion that not only is differentiated but is closely linked with shame and
guilt, and the significant differences between these emotions in above five aspects can help us to identify
embarrassment accurately. Then, we focus on the consumer embarrassment research in the field of
marketing by articulating the antecedents, moderators, and outcome variables of consumer embar-
rassment. As for the antecedents, we find that there are mainly three reasons for consumer embar-
rassment, namely the violation of others’ expectations, the violation of the self concept and the violation

of the wish to not expose the self publicly. We also find that there exist certain individual differences in

SNEZGFEEE (F40EF2H)



the experience of consumer embarrassment. A number of factors such as social existence and purchase
familiarity, purchasing purpose, demographic factor, personality traits, context factor and cultural factor
can affect consumer embarrassment. As a negative emotion, embarrassment can have an impact on
consumers’ motivation, cognition, emotion and behavior as long as it appears. Therefore, we summarize
the influences of consumer embarrassment on consumers’ motivation and cognition, emotion and
behavior by a literature review, which focuses on the impact of consumer embarrassment on consumer
behavior in the following four aspects: the influences of consumer embarrassment on consumer purchase
& repurchase intention, word-of-mouth & complaining behavior, purchase timing, location, purchase
channel selection & purchase quantity, and other consumer behaviors. We next raise some feasible
empirical implications for channel management, product display as well as the employee training in
services industry, and the advertising design. Several promising future research directions end up this
paper. We think that future research can at least link the consumer embarrassment research to green
consumption, to unhealthy consumption, to donation, to personal control, and to payment way, to
achieve the integration of consumer embarrassment with other research subjects, and thus expand the
research breadth of the topic of consumer embarrassment, so as to promote the existing consumer
embarrassment research.
Key words: consumer embarrassment; cognition; affect; behavior
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According to the empirical analysis, the main conclusions are as follows: first, the motives for
cross-border M&As have significant impacts on ownership choice; we find that these Chinese listed
companies are more likely to opt for a higher ratio of equity stake when they intent to seek new markets,
compared to firms whose intention is to acquire strategic assets; this means that in the cross-border
M&A activities of Chinese enterprises, there are specific preferences of ownership choice for those with
different types of motives; second, as important factors in the heterogeneous resources, Chinese
acquirers’ profitability have moderated effect; specifically, Chinese acquirers’ superior profitability can
significantly moderate the relationship between motives and ownership choice, that is compared to firms
whose intention is to acquire strategic assets, the enterprises who want to expand foreign market will be
significantly weaken higher proportion of equity M&As with the continuous improvement of firm
profitability; finally, we also find that the moderating role of firm profitability in the effect of the
motives for M&As on ownership choice will be differentiated to a certain extent in different
circumstances. The findings reveal the relationship between motives of cross-border acquirers and
ownership choice and the moderating role of firm profitability. This paper provides theoretical guidance
for Chinese listed companies to make scientific and rational ownership choice in cross-border M&As
and empirical evidence from China for international academia.

Key words: cross-border acquisition; motive; ownership choice; firm profitability
(FERE: & &)
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