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AR (social media) LHARAEAT S5, 38 A ANTH 8 A TE IR = D ANE I 2
5 WL B T HAPE 5, 1 2R A Tt 22 Rk U5 AR (L, 2016) SR EIR M (5 S
AR R B 0 TAE AR T AN A 41 SR B U2 —Fh i W95 27
FERNAEUR I 2 3 O — 5 2N SRR S & T B A DY 7 i —— A IR A

A EAPPARG I DY 7 A3 1 R T IR O I AR S5 I 1 A A A PR A5 B
T URAE PEASAR ) BB B ST A S AP R SO B WAl 5 AR &
AR 22 R BT 5 RO EZR AR B X BT #E T AR 775 (Roth S, 2016 ), IXRHPFAL 3 L6
e NI — A B AR 6 B f A9 Al BEFTN ARG {5 B4 T 45 (Roth %, 2016)
Muckel (2017 ) DA A #EAZ AR 2 o4 4200 7 A e e A SSBER LR N2, i i e e N5
TAEAR AL, I 5 % B9 ABEORHRAESEA T FUAE A RBR I A, S IREARIE Al 1 Dy — o
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ks B HA: 2017-04-10

fEEEN:E £(1964—), B, EARFALTEFHRHE HELEFT, ERARFALZFSAXBEAA
G C3= 20
Z 20(1994—), %, TRRFALFRFR ANEZFSNLBHEHARE PSR A,
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SN MR FTHE T AL AADIPEHEA B2 B, A8 T A5 BRI 1 4
18, Z B E AT BN B A S )12 0 A T A S8 A A, S e —Fp 2L
i AA 9 T H (Hunt, 2010)

[mn o e ] () A AT PP A , HAE 2 S 4k A 3 vhiis AR Ol | (H A S et i v iy
ARG AN (GRS, 2012) , B4R T AA RORS B PEAS 2 o — 5 T AE G PP R AR AT AR

 JEEIK ARG E 2455 R (R DAESE,2015) , T 6 B IR A AATTRE s el A7 i . =R

2, Al AR AT 1] T AR IS AR, I BLAZ GNP ABA oE LA A7 A I 45 AL A
AN FRER (R RAE,2002) s 53— J7 T, 7E B IR IR, A AT T B @i 7732 (55
IL,2016) , PITXTRXTIUTTALA ) 1 fifp F1 5 /K 1 BB 7 , DRI 7 ) {75 B8 AR50 T i 45

PR o e NPT LA T B 1T 27~ 3k S BUR A L SHl 5 2A At 15 H g AR ILJRE”

A HRAY 28 5T (2L RN F5 580, 2012 ) o At S8 AR DTS G137 P M e 17 A AT A A %
Bt DT PN 2R R R A A P T A

FEASIEARTEAG H2 A A 53 e 2L A 18 M o NN SO , B /MEOk 2 4141 e
2 b (d F AL 3 AR (A Facebook | Instagram | LinkedIn% ) [ A9{5 B EN A itk & , 3 HIA

ik Bt A2 AR SR SR A5 15 A S BEA% A5 BLHT 17 28 (Roulin Al Bangerter, 2013 ) #5184,

45% HY AR 22 B oA AT S il B4 I AOAHOCAE B, o 35% 9 N LT e 1A e 2= /0
— & NS (Stamper, 2010) . NSCIRBFTESE R, —LL R A BT FE 45 R ML C 2R W E A
S, ALK, T AR P A S A 2R A T T e 3T (Kluemper S5, 2012 ) 5 i A7 IEE 2 B
FEAZHEAR bR AT RN AR TP BLSERAME (Kluemperds , 2012 ) FIELSE AR 16 15 3 (Van
Hoof%5,2014 ) ; A B2 XA S BEARPEAG U5 85 TAESTI C R AT T 09T, 45 R
SERRPEAR G (Kluempers, 2012 ) ; S iff AUBIFSE FUAE T AMATEAT SRR Xk A s sk my B
T Al A, 25 0 R B A AL S R B R A B A5 B 5 S B A R A A A AR DG
(Sievers™,2015) X LERFFE L5 RARF W] , FH A B LA 15 L A A8 T RECHR 23 Ok 1 T A
SCRFAIE , TR EL S04 1 B T BRSO A R NS e R Ui E 2
25 b BT e 7 G AT ) A A B ke = A A S ) R, AR S B o )
FEASIRARPIAR HEAT 2R GER A GRS 3 AT A 18 P AN B S 5 1) i e JEL e, LA
FE— DR BEROAS A AA BERCR , MR T AA-MPEEORTE N 1 SRS A A %
WAL AT, Pl R A O TAESS AT T T A S B 1 238 , T [l ST P AR A Tk B
FARLER , R oth 45 (2016 )W HAZBARTEAL HEAT 1 REHE, AR AT B YR A S BEAAITAil B 4
s R R N AT T BN AR I 9 (E A R AT S SR AL AT A A ek
IO AV RER LA A HA & S BT HEA TR A AT, TR AT b Bt — 10 R FEAE AL
BTG TE N SR B ST, AAE S B ) A DT B T B0l B 7 5 AR SO A SR T
b BB ERE AT, bz P4 S A HEA T A D ek i BAA T XA T T IR 9, 70 br 7 AL A
FEE LA T W ) TP AL, Sk — AP R T B AR T I T A st 5 DR, B T o 3 A A
IPPSEERI IR 7S, R T HARSR A I 1]

=, HTHEETEARE IS EM

AAMPER R A AR T B T AR BE |, NE ARG, B BTE A ISR
A VIREEATRE , (45 RAT IS AL 2 GG I FAR TS DAL A R 2R BRI 45 (R DA
45,2015), IXLEHE N AAMIPFEORSEBE 1T 5085 A SRS 7 12 09t B ) W AE B
B A G T — AR RN AR B (Roth4,2016) , HAE Ry — i YA A T PFH AR A FH G

A2 BRI 6 7R A B o B R
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PRISAE R 34 AT A AARTEAS 7= A A BS JL A 32 B P —— B B R RN B S AR AR

Hi— B B (lens model, LM ) (Watson FflIBrunswik , 1958 ) J&—Fh I 5a 45 71
FHT R 5E 1Tl AR R RO B B9 F54) ( Gifford, 2006 ) . Watson FiBrunswik (1958 )4t
AL — i i — R AT Ik 2Rk I o AR ) (B B AR EUR B T A TR A AN
B PR LA SR B B 52 24k, e IREE P BT R4S 1 Z i ik BT A — 2 2 e A8,
5w i 2 [ IR R AR IC R |, BIAT W] BB AN AEAEAT A AH DG o vl 28 A v 4% 1t A sl SR
A R R T IABE rh B R e R T A I, BV R B A AR SRS N — Pt R By
R R A DIRERE , RV 563 SE PR A HZR R MR B (Juslin, 1997) o BRIIL, R T B4 M 0 00 I35
JoE PR, R W Z000) AT ARAG A 3 g 2 BN AT | i ik 48 B BT AR IR R A5 OCsE L, 5
HITC LR e 1 A B o 262 (T3 UMIZ=41, 2003 ) ARG IBFAY , LG h AR 2T
Uit AR R T IR A ECE A S N AR (B AEFREE rhnT LUK 5 3 ) 592 i A8 i A DG 1)
IV A R B, EEE AT LA3E I 3 A <afs 45 [A) FE A D oz v A2 1 A R 2 A8 18 (Gosling 5%,
2002) oA AU AT DLUE BT AR 4T R R 52 5 9 AE BRI AE 1 FRE AH ¢ (Gifford, 2006 ) o
WatsonFl1Brunswik (1958 MM Y 51 ZERFAE AR X 1 75 A [ 9 S P 3R 42, I IA Ry o A8
i U TE WA IR B SRR R 4 83 B 310X S 3R R 115 4 OC T i A8 f R AIE A 4518
(Gosling,2002 )  FEAT A WEAARDEAS b, A5 18 A I A SRS Bt nT WL 3R 42, TR TE A RRAIE
SN NAG B T1 S T TAESIMLEE , izt A i R e A AR TAESTRL

B PR HER PR A L B S HEA PEAR Y (realistic accuracy model,RAM ) (Funder, 1995,
2012)f2—F) " Z BT AP B9 N Brtt 2258 AR  Funder (1995,2012 )IA 0 , 2520 A RS
TER ERRPE , 025006 FE DU S50 55— BEPPAR Y B AR X SR A RE BT RE A8 AE — 2 I A v Jre R
SRR AT AR 5 56— X A T R B TIPS 2 0 5 A A 5 56— PP AL & Re s v off i
BB VTAS (AR5 S5 DU, PPAL 2 FEE 8 S BAH DGR T2 R 1 Sl _LoKe X S A R RE TR R
Fie— 2 7 AT IR A G |, BB A A58 2 91T M 2R RBP4  Funder(1995,2012)1A
R AR L DA S5 AR 20 A, TPA 2 AR REXT B AR X G2 0 AR AR A8 oA )
T ARTE IS AEB PR, 41 A AR SR T B ARXT R BB R4 815 B, Tk 2647 15 B
R A RFIB NG, 5 —E MRS RO R |, IF BITAG 7T DIl X 2o (5 B e g2 2 T fig &
TAEGTHAR IG5

=, HEFEEITEEANRTEPHEERRATR

I VA A S A T B BARPIZE 4R S TR DG A BARIE 2 At 3 AR TEAG R i N
52—, W98 & AR AL A AR PEAS T LU AR AR ZE R s Ui iR 2 A — Fh S ok A
(LevashinaflCampion, 2009 ) ; 75— J5 Tl , iff 5% & {6 FH 4544 7328 (Huffeutt 35, 2001 ) KX 4138
BRTEAL I NS AT 028 BB AE B N 255 NN BE ) 5 TAEARSC I FNiR B fig AP
] FE 2 R MR R LA B 4 | 2 2 O P RN B AR 2R S0 S 24, sk S8 4 v 4k Hh 5 RS A9 AR
Kotk AR E I 20U 1 5 B s R 5 B0 A AR S e A TS T o
8 AEAHE AR TR P X ST AR N S SRR, A TR B H e s B 4
BN TAESHLAELS# (Muckel , 2017 ) ARG, PEAR & X A — 454 BLELIAR Y 2510 1E e adE A T
i, PR — S50 T R LI 57BN LR 0, LU AnZEmi s A ik 2 T
VPR B B AL 2R 2B, RO T3 Fe 1 X e 2 s B iy . — sk A
KRR T WA BRI A — 40D A3 SR 15 DL A B 5 5% - 2 2R I,
#l1.
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F1 HXEFEERABAESVWTEZRNXRE

”; HARN % DNV 2R BT AZ AT T 2

SREA | S E——f R (Correa®s,2010)

Wi 28— R, R A B 22 115 B, (Marshall %, 2015)

T

%ﬁ?fig TERCHE—— 51T 0% 2 5 (Muckel, 2017)

smpiin | T PHE— ARRAT A VST Py AR BLFD 22 B ) S (Muckel,
SERE | 2017)

oA B PE A T R i P 2 1 A% (Muckel, 2017 )

gy

?ﬁ:ﬁ% IBFAESSRE ST BN A AR 4O OB 4 (Fox FRoomey ,2015)

ﬁ”ﬂgﬁﬁ BT ET A B 7 A2 K (Moore RIMCElroy ,2012)

RErE——#/ 0 I B EA% DI 6E (Amichai-Hamburger Al Vinitzky , 2010 )
B A T——EE £ 318 (Amichai-Hamburgerfll Vinitzky, 2010 )

A ——% A B 2 R Al 25 A XU 1) B F (Mehdizadeh, 2010 ; Seidman, 2013 ) ;43
8 % £ (Shen%$,2015)

H1ERE SCE AR IE A3 65 5 /XA (Davison, 2012)

SRR | BAEREST GARIRE ) I HbE——8 2 R AT R DGR A A, L S iR 34
5 R PR R SCE A A SAEE A WE5EAF 7 A9 55 (Marshall &, 2015)

&
=

RS | Mg —— T 2 1) Sk {5 4% 17 (Shen, 2015)

g i A B ——E ARG BASA UL BB (Marshall &5, 2015 )

7 T P 22 JoR— o Z2 Ml P S TR 20k (3. R A BRI ) (Muckel ,2017) , TEZ i i
o 7~ H C YR SRS A OGN 2 (Marshall4E,2015)

e FI A — S i A9 (Marshall 25 ,2015)
TR TAEAE S AR B8 4 208 Mk o TAR S E —— & A IR & (n
" LinkedIn) 01 FH P HATH B RE Sk L AT, it fi7] A%y R 28 e 5 (gl ) 25 | 1 2
e [A]22) ] LI ) A n] 2 P )X 255 58 (Roth, 2016 )

H 3 X DL AR SRR B 1R B S X AP R AT AR, AT LUk B S A L i AF
SRETS KM P A AR BT T AR SCECREAT , PRI 0B A 06 A AR A S A A7
REAS )4 1 it A A —SERp T LA K 5 TARRHIB 3R B9 RE T 3R B, (R AU HTAEAZ AR Y

S RAENM R N EA | TARAT A IR BUR 70 A R, DU SR 1 ioA 7 o2 m] LAE
i BV PRAT SR RN AR A , DAL M B2 5 O el P o A T 5 2, 4k S A nT DA
NRIETE AR AA etk T

M., HXEETEHABEERE

(— )RR TEA 1 15 3

ARG R 2R 2 X B FAE G AA MIPFEAR  PE 8 S GMTE A
B BRI 56 T3 PP PO B AR Bb , A 3 B EAE LR B 5 1

S — A SRR DAL o] LA Z2 #0715 29 A A S PA o 41 3SR AN 5 T UR [R] , AT 2
feEk A (Van Iddekinge®s, 2016 ) 5 & ULAGTFAN .08 AR 113600854 % 1 7 2 AR R 1T
SRR EEE AN LN RS RSSO S 3 At g AR
15 BARZE it A7 U51) , RIBE AT A 24— (2855 AR AN 8] 4R (Kanning , 2004 )

5 R A WAARPEAR O] LI A A SRR SRS R AL S (5 B AR AR I TR 44 v et

A2 BRI 6 7R A B o B R
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3 NAMA )R i Z TR AT (AR 4E, 2002) , 9 H HATA R 28500 L T T8
IRBCTGEEIN, R B R B A A T IR 192 2T 5 O BRI 96 T B A i s, i N5 5 3545
AT ARG AN S ] SR BR 42 o DLl 7 28 IR A 2 R ol % ] (Roth %5, 2016) , fH R I
HOME DL BT A o T LA S8 AR I 24 2 — A THT 1) BN 9 O 3R W 4%, 7 8 A 28 I R
(Ellison%5, 2007 ; 71 [ L E 285 5 .0, 2014) , BRI AN AKESS SR 3RS A5 B Ml it 1%
SR ARAS 0 15 8 B S, A A A S AR 1 T A mT R B RE U T AR R 4617 M M5 8
(Roth%:,2016).,

(R AR BAARTTAR A

— PR BT ik e B IR, BAT S 5 AR RV 2 A I
FIN N S GARTTAL A 2 X B TFAL G AN A DTE A3, (A A S AR TEAS H2 A (%) g FH 7 =k i
T HAF B R AR 5 32 BN AH O TR R (52 o S AL G TR A Hh O BRI 56 | 11K PP
TR AR L, A RARIAELL T = A5

B AT AR AR ME AL R T AR B 22 BTG 10 FU P2 e o F TR [+
FI R AT BE A P A e N At 2 AR I, DR At S8 AR TPk e LA i A A 3E A 1)
{5 B4 B R E A TN G D A, A s B U s i A AT B T il 44 M5 8 (Campion &,
1997) , 1% T4t A AR TEAl e 16, PPAl 25 AR A5 M BAR S 2, etk 5] R skl
85, BV AC BATTAL AT g 5 A8 50 205 B R AE DI BT RT3 55 BEAH G (Roth 45 ,2016) , FRIILFSE
# (BrownFlVaughn, 2011 ) IA KA L5 H 10 - 2 WA TTAS 2 AR R ME . H RTAR 2 22U F A4t
ZIERIEAG AR AR L5 fE I (Miguel , 2013 ), I ATTAR H 2 7778 v B =2 00 o 25 6 R 140 i
(BrownFlVaughn, 2011 ) o 7EAE G NPT A HPFAk 5 32 PR (R B 50N, G BRI 4G, & )8 T
H RIS, £ 2R S Z B2 E B SRR, PG 32 BRI 5 0 B AR AR HEA T PR
PRI H: 32 PR AN EE 5 72 A 2 ) 5 TN RO BOR B A B AT R b , WA 2 32 23 m ad
ERZ R MK BEA T NHEAR , RN 3213 B OB AN RE T 5 B A 5 1A, R L PPAd 2 1 = OBt 27
235 B WBR ] AR AT S BEAARTTAS T IPAS 3 1 AL 5 32 B ], BLAOR BEITAL &
25 5 5% BRI RN | ZIHR BN 52 55 15

B9GP A2 B AN Y2 (Byrne, 1971 ; Riordan%, 2005 ) o A58 23 8% E)
5HCHAMUESNEAG RG] I, BT R PR 25 5 (Goldberg, 2005 ) o &R R
A ) B LA S AR TAEA A5 BANBLA YR e A 2 ) S5 A 0 s ke ot o3 £ DXL 1)
U 8 0 R Bl 22 Sk, 0 T LA i DA 25 RNk Ak 2 22 RD A SRR R AR AR AL
(Tsuid$,1992) , I H AT A HEAARH 70T LR AT LE LI K A1 AR PR BN G I IR NS
(Hong%§,2012) , HF M52 N F WA (1 i 72

R, VARG 19 20 B B 4 25 52 ) L6 Ak 38 AR 1 i 45 8 A8 B9 K7 (Heilman F1
Okimoto, 2008 ) . M 4f P9 F A 4% 12 (implicit personality theory ), A TZE5BA A ABA KK
M NASFERT, 23 AR 0 50 0 A AR A1 R X633 A %) LA AR o 4 7 % b 7214 A K1 (Aronson
2014), ot Al —A AR R IR A AT A X AN AT BERAR K7, iF s R AT T A
W3] 175 48 AR 45 AR G B IS5 4 (Feingold , 1992) o F1 T PN Ba A BB I (] A28 56
FY RN A& e, IF HHAT 5 S0tk 22 Sk, BRI AT TR S 40 iy Fp AR 7] B 7™ A= i L 5% Z1 e B4
(B ARG 5, 2013) o e BV SR AN ZIAR EN G , ELUNAR 22 N LUHEESE ) N BE T B AR o R
TAS N B RS ST g2 th B N4 E S 1A L | RIS T4 A 1A 2 A TPAd ]
REZE 5 32 B AN ZIMR EN G 2

5 A IAARTT AL A AN UG P g T HAURE 23 37 SR PT AL B 1 () 2 ) o+ S A Y
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W) B2 HERAR R A A 2 18] B 4E A8 B SR RE B TAERE 7, M 2H 2 N 51 Bk 4
BOTAGFEAE M S T IPAl 5 TAEF DGR A B RBFIRE T , L ANt AC AT (3 5 A i/F A 5K I
MR R SCF B AR A, T X 4L 1T BB 5 T VERE BE R (R e AH ¢ (Black %, 2012 ),
PRI 8 4 5 AR B AL A 47 B[R] 20 20 28 DA S AR B A7 8. 2 AL AR ARV FE R R DR B
S, 5197, 5% SR M 7 s 22 /02— IEN R4S BRI (Ellis®F , 2002) . 515 5¢
I 4 AR A L, ZE 4SS EARTEAR v, P RT DUTE S A FEA8 A B[R] T 33847 B0 4 45 B 5 Wk 1) 32
P&, A0 N AR IE B AR I A EN G2, RIS A FH P o] AR & ED 52 A5 B SR s o S 3
R P25 F AW N A S AR — A B BN A B 5, U AMTTRT DU RN & A
M5 B N4 (KrdmerFlWinter, 2008 ) o BFFY 1 7 {SGH i3 & A B 5 B A IE R SR g R A5k B HHAth
N2 5673 A0 5 B 4 (Dorethy %, 2014 ) RS R SCHE R4 AT BEAAR | At BN 545 H40)
TR Z IR WL AE A 2 AATH SR AE R B, 40 B B SIS AF 1 | 1) sl W IR 5 ( CaspifllGorsky
2006) BEAR , A~ AT RELEATACHEAR T E AT 5k 9 LA B K BE 47 (Toma I Carlson, 2015 ) , {53 A
AT LA I Sk 2 ek 07 1 £ B 8 A T SR R AP AT TS TE 42 (LevashinafllCampion, 2009 )

55 = A S AR TEAS B 45 8508 32 25 S BCR AR 2 i AR A A TR AR, 521
BRI s, 32 2 B A (5 B B AN AU AR X B4 4, X A A BARTEAL I 5 5 B A AL
HEORNZERIHIA W2 1 22 5, SOW N2 SRl 2 A 22 M (Orehek AiTHuman, 2017 ) o AR 4 #E K
{5 BAEAY (inferred information model, IIM ) (Johnson, 1987 ), A i T# & MR EEHL B FFBLIC AU (5 B,
BPVPAL 2 AT RE 27 JEARE N A T A8 DR 5 B IS IR T, SPGB A S M BE A4
FLEE BONRE R I, 1 HA 20 AN e RIS B AR I BRI, T i st 5t A4
15 B s AT T HAT X S5 8 A A s 6 A T 2o 2k R i o R, thdn , oA &R 1T
5 VERE 1 B AT 053k NS VERE 1A Ui 5 3817 8 #38 (theory of reasoned action,
TRA) (Al-SuqrifllAl-Aufi, 2015 )W IAHy , A —BECA 2B AR XA E D A AR R 78
NGB, WA B A AR AR B AR I TTA 774 T8 22 AN o PRI AE XURS: , 53X 1T
SO X S e A B PER IR TR

FERE A IEAARPEAL rhc 2 20 i £ T A B N B B th AT T 252 ) o 38 5 I R 5 B A B AH
Lo, TR AR BT AT BN G4 B LA S W AN 5 T 5% 19/ FH (Baumeister®5, 2001 ), Rk
TR H A 25 AT SR R 538 i 52 (David 5, 1997), 3F HiTAl & 2 (S
S HIE 5 S REIZ W 7E A9 MA 22 57 (Kanar%s, 2010) . 75 46, iR 5% s AE 238 A L i F15
EVEAE LG SCAE B 2 A9 WA S K Y520 (Van Der Heide%5,2012) , IR 7 3R W4
FEAS IR P R A ] ) I8N FE R FR IS 7R N 1) A 5 185 AN 2 AR PP 25 Xz P 4]
P

i T VAL =580 A AR 7 B AL DR AP RN AP bt I 5 PR

5T A A AARTEAG 5 B A N BRORA DA i 1 TR B4t 22 A R AR 2 015 8 A v RE S
Fhowe L B M L RIS RO PR 2 RS LR DR I BOU L L B8R R D A AR G
(KluemperfIRosen, 2009 ; Slovensky#1Ross, 2012 ) , i iX 2645 B K ABaFA , MR A X 2 A
s N FUE B R AT R 0 R 18 18 4k 4 sk O AR DG HE B 25 1E (U.S. Equal Employment
Opportunity Commissions§, 1978 ) AFFEF W], f AXT B O B 2855 RS A DGR AR 5
JE& (Black%F,2012) HR A , FEAT S AR TEAN 10 7 2 75 75 B PPAL 2 A8 8328 B Ak 2 — D i R
RACBRFATT BE B AL, 55— 7 THI3E iz B B T i85 S50 AL it b sl B b b 76 A S A I
RAE B XA Al i e A i — 2508 L 55 b B A R A T S AT 9 2
o7 QT — MBS G T Y [ A, PRI SRy i s g il LA SE i e 56 AR SR BRBIAIL 6 2H 2L TTA LA

A2 BRI 6 7R A B o B R

105



106

MIEE 2 TAEYL S (Hausknecht&5 , 2004 ) .

LR, ¥ S IEARTPEAL 5 B AT I) R o AN [R)AF I RS A9 41 S AT RS DU AN 7], A 4F
B/l A AC IR (Kontos a5, 2010) o BRI, X T/l AT A AR A+ E S BE AR B AN, IPAG
ME LIS B TARAR AR B, ARSI A5 B AN B SETURHE , 45 7 e ABARAIT 43, A
A BRI EAE 2 Z R

F. HEFEEIFEXIREAA TR R ER

BRI, TEHE A R BERF 5T, FRE A PR R F 2% Z R A PR
SEE I, R PAE T AR PP ARM 525 A AR BURIRHIE 2 AN R Y, SR T 4T 5
SILEORE 2RI BOR S BRI LAz F (A6, 2012) o A S REAAGT- il 2 — ol ol 2 g A4
PEIT AN I, FERTI 4R T SCREAEAE L = B A ek oK, RERS E— 2 5 M Z8 BRI ZS
B8N AATAE TG 7 A i 2, — 7 T AR B R S AR AL A= 2 Al
R , 55— 5 T AT LA E AT A BB AR F B R rh 24 Hh mT A TR 15 R 3
SEARFAAR AT S BAPEAGAT R B L SRR, I ELAE 201 645 Sl f Ml i, i fs
RSP 7.684C N, 24 i & 188 A8 N 1961% , 6B IR 4 22 A i F P gl B R, PRG3R
[l N 3B G725 AT LAk — 0 0 A TR S R, AT E SRR rp A AR LA R AR
FURFRIGTE -

S —  HATHHATIAG AT E LA A 0 SRR FARY IS L T HEAT o AEREA TP A i AT L HOS-foe ik
NEEAL, 7873 GEWDRE A AR SZ AR b iOfR 8, TR e N [R5 AT A S A PR AY R
SRR DU T BRAE AR IR A7 8 B LS AT &E , T AR SRAG B AL 175 B0 3 i s n R B 2 oy
A5 7 ARSI A AR B AR SR B (B AR AL S5 A5 QLR B I 25T — i B S B3t

B AT ISP P 8 O R T2 B A S A AR B o 435 AR IR S TS
SRAATIAT T A 2P I, 7 o FH R 5 vk A IR D — i R E B PRI Al X A7 26
LA SR FARAR , bE o e M e A A FH A S A O A3t s s , i ELAEAEAT JLASAS ]
AIRESSIAAST- 5, AT LASZ 38 3000 580 915 5L o

B = AL SIS SIS T PPAG A e N B PEAR AN (ELOLA PN 28 o A S AT BE i o
PSR O BRRFAE, [R] SN S AARI 22 S 3 R IR AR SR8 B0 B T 15
0L FARARDCHC o 249K , I 5 B2 SURBIT S 3 o — DRSSl o B i) O B B8 2 b
RO R, A AT LA O7 2O A ST A AR v A LA (L S A 5 T

S 00 A A PA R R AT LU ) T U741 238 F- 5 PPAG , A LinkedIn Rk R 45, 3
SEAE ST AR IS AR TR 55 LA PR 22 9, R AL A AR, S5 AR TR AR AL S S AR L
RESE Sp st RPN A BRRA O HLS TARAI G RO EE B e o AR H A SE U S AT i e el
AR A DA AR, (B7EE & TAERY U At h A0 B n A IR 0L

S T, T AL S URIBIT 52 25t T DA — 252 I T R — D WA S AR PG TR, % T
HA PSR ARk A AL SR A B | LA SRR R E R R S 22 IR T A0,
W] UGB TNV R P AT 5 A SR N A

SN AL SR BARA IR 20 (BAAT — s RN BRSNS IR L, PR HO P B AT 52
BEAPEAGAE N B3 4k A Ml — I PE D7 2 AE AR IR AL, FRTHESS ARG A VR 248,
SR N L /A o L1 N 90 7 R € i e Sl s e 202 S [ - Y IVA P 1 0 5
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The Application of Social Media Evaluation in the Personnel
Selection

Li Zhi**, Li Hong"*
(1. School of Public Affairs, Chongqing University, Chongging 400044, China;2. Center of Public
Economics and Policy, Chongqing University, Chongqing 400044, China )

Summary: Social media evaluation on which foreign human resources experts have done a lot of
research is a new way of personnel selection in the “Internet Plus” age and its application in personnel
selection is increasing. More and more organizations, in foreign countries, begin to assess the content of
candidates’ social media like Facebook to collect relevant information of potential employees and take
that information as a basis for judgment of making personnel decisions. Based on a review of personnel
assessment technology in our country, problems of personnel assessment which the process is
complicated and the content lacks accuracy are outstanding increasingly along with the rapid
development of computer and internet technologies, so it is necessary to learn about personnel
assessment technology which is the latest, in order to promote further innovation and development of
China’s personnel assessment. This paper analyzes the newest personnel assessment technique, namely
social media evaluation technique. Firstly, it discusses two theoretical models that social media
evaluation technique uses, namely lens model and realistic accuracy model. In the lens model, social
media information of the candidates is regarded as visible behavior, the candidates’ personalities,
intelligence, emotional intelligence and work motivations are taken as potential characteristics and the
candidates’ future work performance is seen as distal variable; in the realistic accuracy model, the target
object can be obtained from social media information which is described as behavior information. This
behavior information is self-expression that is associated with certain personality traits, and the assessor
can use this information to obtain the characteristics that may be related to job performance. Secondly, it
presents the specific application mode of this technique; researchers often use structural classification to
divide the content collected from the social media of candidates into structures including cognitive
ability, knowledge and skills related to work, personalities, social application skills and interest,
organizational adaptability and physical quality, and so on, and then find out the correlation between

position and these structures. And then it summarizes the advantages and disadvantages. Its advantages
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mainly include that savings on economic and time costs of personnel selection, and the provision of
more real information about personnel selection; its disadvantages mainly include three aspects: firstly,
the non-standardized characteristic of social media evaluation determines that the reliability of this
technique is affected by the subjective impact of the assessors; secondly, the mismatch of the social
media evaluation determines that its validity is affected by the candidates’ disguise; thirdly, the
reliability and validity of this evaluation technique is affected by the number and type of information.
Finally, this paper puts forward relevant enlightenment and thinking according to the analysis, that is to
say, the application of social media evaluation technique in China must protect the privacy of those who
will be evaluated, and the objection of this evaluation technique should be the youth because they have
higher usage frequency of social media, the use of social media evaluation technique is more suitable to
evaluate the candidates’ personalities and values, the development of this evaluation technique in the
future can be inclined to the workplace social platform assessment, such as LinkedIn, tenderness, and
street network in our country; furthermore, organizations and researchers can also further explore the
development of an objective social media tool, and at the same time, cannot regard social media
evaluation technique as the only means of evaluation in personnel selection. Those enlightenment and
thinking would help people, organizations or the society to have a better understanding of this new way
of personnel selection, namely social media evaluation technique, and its application and development in
the internet and information age. Overall, in the internet era, there is still great potential value of social
media evaluation, and the organizations and researchers in China have further exploration and
application space.

Key words: social media evaluation; personnel selection; talent assessment; new personnel
assessment technology
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