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M AR (5 DA BRTE B Z 811 i, AR R 5 | RV 9 2% 25 P TR Ak A 3
LR WA IRER B W28 BRI HE D, Z6H S0 A5 UPRGE A R TR B s s 3k fE M 4%
M BRI B RIS T e B A PR 1R 2% 5 BRI (LR I 751, 2014)
PRI B AT BRETE R RAT S R A (B BEAT, 1R 201645 A9 0 28 L% PN oAt il K B 15
I % 585 3 W 5 | AN AT 2 R, T 25 b 7 AR o S LRI, b T2 5 kA ) 7 2%
#, AW IR 545 M Sl e ) B 2 6 et , (A PR T 8 S 20 it S L AR
I, EHPTIEN G L  AERIARZ [R5 fh e e, Alb A 2R 45 11 2 5 B 2 R 2
SN 9 1 R A R AT WL 79 2 2 T R Ja B L 2 fH 42

[ Sy X B B T AT T AL NS, i A A B ek — . [ Ah 3 fe
P FEBSEEW A X AR O, Strong (1925) B RRFHE SIS HBOR I, A T B
TR I 30 o Z 5 DR EF ARG T A RHIE BT N 3R A A e B R I R

Istis B #A: 2018-06-19
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TEZ R AR (1968—), B, T X F A F A, LA FIF;
FHE(1993—), %, AR FHF LT A GRITAFEL);
FpeAh(1987—), %, HF X FHFRHE LR A,
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JEE— 25T R PO BRI TN ISR B N 2R 5 T T X S B T B
S R BFST 0 1 — TR T 1 BI85, G 4 B N 4 3 i (2006 ) AR L AP 56 T T 4
ZARE BB AT R T IR 4 B B R RN AZ AR AR 35 PR 2S5 T i 2% T Y
&, WedelfilPieters (2008 ) X & 54 ST IR sl 47 A N, 7T B [0 Jia 2598 Sl 3% 8 ) 5 B ¢
RS, (LRI P9 o S ) e (R A B, T AR BT 9% 3 1 T A e B AR 5 R, I LA O Sk =
BERTE T I X 5 R A A GY , A P53 6 7= b L o0 0 4 A N 2533 2 A fF
5%, WA XTTH P E B P BRI 0 B R 45 R AR AT R G

W, AR SC IR T PN AN B T A ST, 1 SN B T R D R RRAE R
D7 T T BGA , e 3E 7 A VA AT 3% R R () SR b AT R T T T R B TR R I BRI
il S R 2R T B T R AN T AL S 2 SRR R e X ARG AT T e, LA
PR 2 R s — T

=, HEEIEHNNEFHESNE

(—)IHRETEE N

1 & (attention ) f200 B 26— % X 52 0948 0] FIEE H (James, 1998 ; 2Bl , 2012 ) 5 4527
PRSI ATHTRETT NG, 48 IS 58 T B R A BRI SR e DU B L, DU L
bz BoACHY , WHE B N A ST SC A R (PietersSE , 1997 ; Venkatraman®s,2015) . 51 & 1Y
PR SCAAIA], T 9 3 AT R O 1 SR (5 BT 208 o) — 285 8., gl B A5 B AN
T APy EAA — XIS R R R T B A PR oG S AR TR A — 4R
XN L, 980/ T O PRV ) T8 B i R SOTE D5 B L, IR LA A W Ak o ) Sk

Bl HE S0 R R g B 200 TR NI, 38 R —F P DS #EE 1 (experiencing )
FATER; (mind-wandering ) B9 FE SR A o 1 3% 8 A0 G AP AE HORASHT & 77 AR 2 5 151
PRI BEAHIDE R B IA AL, 7O AN TE RS B 23 77 A 0 2 5 M i P15 T OC A AR T 5840 (Rahinel F1
Ahluwalia,2015) . Van De Veerds (2016 )i — e HH P4 2 i BRSO, 5 | IE& (mindfulness )
MESSRIRTE B P T4 T 2 UUR T UL 20 PR S A TR A F1E SRS A A
BT X BRAS BB AR T T E S HAHERI M AT UL, X 2 T S MR A
AR Z [ Ay 2250, 1 HE B B E S A TR BRSO AR RIUARTR . B wrEr %
HH R AW 208 N B SR B B &0, TS [R]E BCRAS R e b

T ZE B RN — A ST O B R | TR IR A R B R e A A
D FETFERY (James, 1998 ) o E RS [ 3 —F Y bR G AR OB BRI IR , B AR 2R
AR OBE BRI T XTI A I 5, L SEA T R R R A= a6, 20X 7 8
B e, T E LA W SRR 3 i R AR A TR R S 5 R A2 B B A R .

(T)IEE R IR

T8 205 T A & A T TH ARHE 25—, 7 AT JE (attention span ) , 38 A7 [A]— i) [A]
N RETH BT s AR X S B S A 23 R BB BB 2R B A BRI LA™ i, iR B ™
mh o 56 L TE LN FEHS (attention transfer ) , 38 BN — DX R R R 7 — X4 L, BXER
TR F T A TC o AOAE AR T H I 2 W B3 — 7 S AR A )R R B DY R R B A
FEh B = T E R ER E M (attention stability ), 8 76 [F]— X G ali 16 s [ 1E B r g fess
PR B ] o T3 2 B AL 2 I DR R R L A R e SR T, T A 4 E (attention
distribution ) , $§7E [F]— A [B] P9V BB 0 B2 N [R] BT 52 o Qi 2% 8 — 4 THE IS — I PR R o o

B DA B B B i B DO ANRE , B T OV TR R B A B 0 e A X A~
FRIE R FIE S ) MRS Y, il T 2 i B R IR, R ARTE & DSNER IR
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BIRSE OB EUE B AU S RE [T/ {5 S #E 0 T (Lynch #ISrull, 1982 ) o 1t
AN RSB EL T I P E T R RS, PietersFIWedel (2004 ) 7E 41X T 45 HIBFFE H X 40 H
P B AR  SMNEPEE B F2 (exogenous attention transfer ) , 38 H AR RREAE L 5] & 1)
FERR, ) b A ST R ARG RS D MR T S rh A T R i IR RS
(endogenous attention transfer ) , 3§ AN 3Z ZM S RIFERFAE B2, BN Tl AR K51 &k 1Y
HEREA , Wk 45 v & B R ) AR R T 6 SO AL R B B BT, T B T B
FE B A RROE P N ) 43 B P AP RRAIE DG A  AE AR A XX AP RRAE A T Rt A
—E SR L B AR RN, SA M Z A, A7 —AT 45 L4 Hh 2 ad s el B 128045
5 280 (Fingas, 2015 ) R, X T E 85 N BLT 5, 76 24 BT 94 1 5 00 HOTHELURR & B
T W5 | AR REE 3% 8 T R A A 25 B R IS S I R S R R R
HRSE o L AN AE 2 Mol 7 o e 5 DR R AR A i B A T > R BT 7 it o I
A, I P AR T T B I A TR R BTG 8l , BRI 5 B AR 2 A B R

()P R I 5

TH P B EAA AR SN R I, B AN 175 B 2o B R sl Sk 5 A ) e & A T Tl
PR, 3 2o RV 2 7 B AR 1) P LASRT B 1 0 9 8 BT TR o T 2 X e — = S R R R
PR H BRI, BIFFE G A8 B IR 3138 15 (eye-tracking )% A , A LUKE B0 5% 184 24 IR 38305 , DA
T A B O o PR IR 238 B R LA T 2% 38 1 98 (9 5 5 2% (Wedel FiPieters,
2008 ) . TH P& TE RS H FH AR sh38 bR 553 A0S AN E TR B R R s B] 45 L B ST
KB, T PG X R ol A | S TR X L T R £ (Pieters S, 1996;
Pieters?¥,2010; Ferreira®, 2011 ; Simola%, 2013 ; Orquin®§,2014 ),

BRI Z A, KO v BRIk | R 1 45 O i T 2 B 3 B FSY (Unnava
F1Burnkrant, 1991 ; Johnson%§, 2012 ; ShenflISengupta, 2014 ; Venkatraman<5,2014 ) . 1] illUnnava
ABurnkrant(1991 ) 7ERFFE P8 I XUE 5570 28 280t ) RO TE I A0, il i 10 SRl 2
AT 55 149 2 7 s T) A4 DRI T F2 A 55 ) 3 AR B o S B h i) R BT 55 A T4 IR T
5 JEAENT B — PR B Nt TR R IR B, 0 BT S5 0 5 S T RER
BERER, FRAR T XRS5 1 I VL RE T o PRI, BT 55 S I B T 184 o 2% B k0 214510
RSN Johnson % (2012 )3 13 4 Hr A0 v 41 1 B AR A RS s Ik 2 ] A5G R |, TR B A
eV AN BB R AL B I 22 R A7 i A e, W — X e e 22, SRR e 12 X 3452 B ) i 1]
K . 2 )5 , ShenFllISengupta (2014 )R F H PR 100 2 80 7= il A v B8 O, ok 93k
FEZE TR T R LX) B O WE RS L TP (3ERAR A 3 RRARZ ) R I B 22 Tl
T bt A2 FAE X 9 5 1 B 00 52 ) LA KT 2 38 O 7 i 4 A9 5% 1) L 7V enkatraman
85 (2015048 it e SR XA L LR DL SRR O T AT DL T Rl i R O

Zf bk MR ST i H RTIE 2 B B b B W )2 O MR BB R
AR A TH P B R It T B SR TR AL LS A T DO S T B T IR
ARE o AR 8l i 48 2 [ A7 e PE BB AR 25 7 T (1) 22 5% , AR AT 9T T BEAR P HLARDT 5T 1
BE NS IIRE BEA A (AR S g, Tosk 3k 25 U HR s AR R 52 IR 2 A 45 2 il U 4 3B 1
G0, WA SR M B AT S PR3N, BRSNS S b7 5 IR sh B 45 A e ok, i DR HIR S BiHfs
AR K560, ] TZERT Y B T4 T AT 0 37 S B0 BIF 9% o o B v 7 e, S 725 el MR s 14
B BRI , 2 Xl A T, SEmm g AR 06 i 5 1 =CHR A B 4 R R s A R il =X
LOBER RS, R E SN BT RN R AR, Wi LD MRS R G e SR s
T T B IS AT A U A S, SO A BT, AT AESE G 2 R T )4 I 0T AR A T
5T o BEAh | SO B3k A5 A £ 5 IR R 2 B I S kA S it B B X

SNEZGFEEHE (FAEFE1H)



ARA BT FERARIEATTE H B9SRGB, RIS RS IS IR T %

TERTH S R R N T R AN B PR T I 2 )5 , A SUIRYE A DHFE A S 25 T e
TE R 32 BRI SRR A AN ZRE 58 R R AR T 2 8 BRI AR I
P eIz Y EIFREA TN T, A A R BTS2 R A 7 B, (AR TR 7R ) o

Tesmx | | T
i "R

| ; RS HERMT
Cmms R # R

ARG HEER
T B AR

B1 HEEIERR

HR R ASSCUATH S8 TE B R D A , B e I 2 2 TR R R 1 A e T 2 i
RATHTE D ER 8 I S R B I AL R AR 2 B T B S R i

=, HEEIEHNAENHRMERR

(— TH T E 1 B BB

THPE R PG BB AR ESEIE P 5 R B R R R SRR v T B s i,
F55 1 548 KA (guided search model ) JEHITL M BEIE (perceptual fluency theory ) FIUKE 2l ] GE
P45 (elaboration likelihood model ) .

B, W A R 5 | S R BRLEE S i 2 B R R 43 o | B R R ER (top-down
factors) Al [ T 1 I [H & (bottom-up factors ) i Ff (PietersfWedel, 2004,2007 ) . iZFEIB A AR
SR BRALIE B B S — B BN AT T B, AN A A B I SRR S H AR RRIE E
17 LA T8 RO L O RRIE B0 ] o B AN B B R AN TR B, 3256 — B Be iy | 3, AN
BEAENEHAE L5 xS A BFME Bon T 53 B LW FAYIN T (top-down process)
LA AR ], e A A IR A B EA T T 5 | T B 40 T (down-top process )
F T R A BRRAE , SRR AE 235 M A A0 35 B 8 (Wolfe, 1994 ; Chun Al
Wolfe,2001) Ktk , A L T B2 XFRN AP 2 (endogenous factors ) , 17 285 AR 2 i
DUE BB BGREE ShHl 25045, A R bR FRIMNE R 2 (exogenous factors ), H
IR R B 2 M, Bk B R4

BUJ5  AF5T 38 A S Bt i 1 S FIORS 20 T REPEARE A, 5% 15 i 2 35 1 B i HLAh A
# . Clement¥ (2013) MBS TG HEBIES R MFFE T IR PHE XTI 2% 5 R 2 B2 ) o SBT3t
W TR AR B BR XS S ) B AR 21 (0 ME 2 BB 2 B I , 2H AfE B SRR
ARAFA B A B 5 S B B, i TE 3, T A H PR RS e s 47 A
W2 31 57 o PRI, AT 57 B P SR AR B B B B 5 3 R SR B B I, B R E 7 2 (48
FIBAR) 0T LU JE o 1 7 i BB A8 PR TV I 2% 0 3 T S S W% 2™ i o L, — S
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SEHR A A0 1 SCUE VTR IR 2 X W 5 1 2% 5 1 3 AR A THT 2 1 o Behe 55 (2015) WA HfokS 40 T g 14
RERIZEEL T 5 AR AR T ) 5 M0 AR P RS 40 ] BE ALY |V 2% 5 8 A 5 7= A (B S LX)
7 b R SR SR AT, B RE T 9 WA SIS i 0 AR 01 55 sl 270 48 A BE R A4
D NN e A Rl T O | o e F - R TR =D NI 95, o S =8 k= i Y U R A e AN [ R
AR EUGH 2 BEARTE 7= i KPR R T 2R R A TVRAN , AR S S AR i o o R e, B A
JEE 1 IR GT P AR B K AH AT BT T 22 SR IE 45 SRR, T 3% 34 6 A BE 2 e H g A
K, B AR = AT S B 22 % R B B L ] B

(C)HEREFEEWITENER

DO SR S E oy NN 1N WPl SR B == Y L N I NI == s 11 R 7 A1

(Wb S

AT A DINECRRAE 0 7 BE ) A% 5 el 2% 28 0 W IRV R R T TSR, F2 800 RO iy gk
BRMIE SRR S

O SRR, A 3 O e AT e 22 R SR A AR AT o i 5 2 B SRR/ N (size )
TR E A E RN R R Z — , 25 3 6 & i B A% 0 (Janiszewski, 1998 ) , AT TXF
SCFHE R AR SRR 2 B & (R & T 2R KA A 5
5 T 21175 (Pieters FlWedel ,2004,2007 ), MAES 5 K/ R OL T T4 2o b sl 4
R L2 (FEA,2014) BbAh, T W13 7T 2B, T8 28 5 8 e M o il R s s
B ERR Y K2 RS ERCR (Kelly FTHoel , 1991) o B (@RI HE BE 22 52 ma AN BRI, 5
REW ) EA L R a) T E RS S 2 B AZ I 9 20 (Lohse, 1997 ) o & A =y X EL
FEAR B AE T B A o Be st BE 5 i JH 9 4 1 L (Clement&§, 2013 ) , W1 [R] o4 7% 21 (8 Flgg
@) & (WilsonFllCasper, 2016 ) o M Ab, 5 5% 2 22 B 42 14 N 00 15 11 RE W 5 [ A4 33 35 (J&]
%5,2006) JEAMRIE ST — A2 MH P B R N R W5 R IEEAR e S5 | 3 2 BN

SN 2 X5 P i JE T A I T (Folkes AliMatta , 2004 ) , 75 S BRI 4 R4 H 2K 75040 25 B e
S1IH R E WAL E T & (Clementd$,2013 ).

B TSRS AR SR i S B B 2 A0, R T s AR LB DT R B A
HRE TR AW IR, AT AE T 2 AR S A B R0y R TR R AT L
W51 3 £ 74 2 (Lohse ,, 1997 ; Janiszewski, 1998 ) o &l /- X3 i S M i AR B A28 5 745 v S0
B ENER—2ME L, S R RSO N A —ZUE 3% 3 6 T 45 B9 LA ] B 4K (Simola%s:,
2013) o BEAh, TH P B XA S A R B R b DS B3 B 00 A2 2 00 PR 2 B R A T S &
P R BHe B 2 (MRS ,2017) ) 5 st M A S5 mE S & s o, 1)
W 5 K B SR IO = i R 2, RO NS S RSCFE S 5t (£ 4 ,2014) .2 FF
5T & B, N A Jmy 2 52 T 2 3 BB K, 40 =X 0 A Jmy R A5 1 B 22 (Suteliffe Al
Namoune, 2007 ) o fbAh , [ 504 Jrjids 23 520 AR YE 77 =0, T8 98 35 24 T BEF Y ) 5 e, 24
Z 3 B B SRR 52 W Bt 2 28 B AN IR) A ) AR 5 (JRI 3145, 2006 ; Chaparro &5, 2007 ;
Nielsen&§,2010) A5 & BN 0T GE TC 22 19 25 ()57 Bt 2352 i Y 2% 28 30 s O, 9 0 T g 1
POMNEMHNEZREZEE, B E T 823 23 & (Matsudags,2009;
GrahamflJeffery,2012) , i fix o3z BN HE B WA 7 X 38 (Goldberga% , 2002 ; SerenofilRayner,
2003 ) L Ab, BT X 7= 5 2s [ B AR5t A B0, T8 2 3 A7 A v 18] [& @ 4w , A7 1 rp [a) 4 & Y =
2RS4 ] RERE EEFE (Chandon®, 2009 ; Atalay™5, 2012 ) T X |45 B AU 5T
b2 U G LT e TR X1 A = W (E s D s & =7 N [ i N I v v R N G B SR E =
WA E (F2AZE55,2006,2008 ) FELRAIT PR A )50 F A Rt SRS MEEE L
(BLARAE,2017) o 7 et a5 (2018 )X HL R - 5 B BFFR 3R 0, 7 B e B B, T 2 T el

SNEZGFEEHE (FAEFE1H)



2 MASE ] Re ek

W 5T #1025 52T AR R R IR X T 2 3 v B B s, AR AL o Morrin
Ratneshwar(2003 ) F 565 58 T AAMHHE 2% 8 7 i b O CAZ i sg ), 5 58 T i A b g rh
AAER o SEB TR 58 38 1) B 2 B A AN R A R B R4k ™ i, RS 5 e iz 55, Herp
S 20 B i P B 5 7 i — BEA — B AR, P A T B A ] SR S5 R R, S
20 v P B SR R AR LA Z I B8 TR R I A oA TR R R AR R S e
SRR 7 it ST FH B TR i v R B, 455 R e P e ) AR 1) 3 i e
Ko, R i B 2, FEc 2 s R BT 5y — WS MR B 5 ) (5 B S — B e v
LF AT LUK P 1 B s | 2 )t DI AR 40, IRt iy |5 e R - 3K
BB (LwindE,2016) A5 & I, Wik (5 EXPE S F B A 51 AEH  JF St — 2 m
77 e B (ShenFISengupta, 2014 ) , S5 & 200 S 3 1 B0 | 2 BRI IS & 20%
HEES I FEHREOR, TR 2% 5 B e R FIE SE 3 2 (HagtvedtFlBrasel , 2016 ) .

KT BB HRAE , DF T 5 58 T R A Bt = 22t B AR M X 2 B
S G 2B A RO AR 25T 5| B £ 74 2 (Lynch Ml1Srull, 1982) , B & 45t L ARG
PARE LR, S A — e R LR & B 02 (H R AE WA IR 2 5 A
X5 B B Wk D (Pieters S, 2002 ; BAESE, 2017 ), A0 1 I 0T 1 RS L RE K 5 1T 28 &
2 (RIS, 2015) AT AN B 28 Mo Wi T 2 Ze MR IR &2 2k R 4 2 4g
XF) 4 IR AR AR RE ZE A TS O, TR B A R AR B0, A B S AR v R e A
AR S SE R R IR T E AR W | 2 R E 2 2% S 0s AT i R R R
(Pieters%#,2010) . ClementZ5 (2013 )52 4R 1, a7 SR A5 8 0 25 5 B, BRI i 1 B vy
PRI I B 25 5 W 5 | AR o e 1 AR 38 A e B B T AR, IS By ) 15 RE RS I 5 | 9%
T ZEE OISR A (SR 545, 2017 ) .

ZE LTk ST 9 0 PR R AU TS R AN R R B RRAE , i L S
PO TAR DG B RAE , B RITITST 5 2 DR R M T 9 3 T B WAL Rk, X A 8% B 1R 1Y)
SO DGR D R 2 B OGS  AH SRR AIE X 3 R s e B A K X %) 1z FH R
Ko, FHURA 38 SR M T 4T X T 9 T R A s2 ), (AR SCF o8 SRR b Kok
BRI ZE T LA X 26 7 TR A TR o EAb , ol TR 28 B 2 X WF o /s ik
BH X P B R AR

2. MARRER

[ AT ST T AR B, 2B T 558 T IR 253X PRS2 i 2 5 1 B B MR £

TH 2 BN HIAH SR IE S5 m Hy g B AE O, B A 256 shil AGREE  BAR A K
K& A T A 00 X 2 8 TR R A9 52 0, Lynch HISrull (1982)F8 i, 24K g LA 256\ Ry
HfE BONEA S HMERT, TS Z X Se(F B TS5 Z s A —8E B il s &
B = A T B K F o Dréze flIHussherr (2003 ) & A [R] 28 56 9k 10 W6 19 50 ) 4565 A0 v B i
WAFAEZE T NGB XA X o 45 Ao IR ) B /D R — 2 i T 5 9k 240 e T3l
X R A RE IR, R 5T A B0 24 58— UK B A 51, s shAILI AR T i & R sh LA~
XS T R T /D (Pieters 5, 1997 ) S AN, et — T 5T 2 B T 05 RE B B Bl H Y
— 2 e PR R R I E P EA A C B —30E B L R S A B I A—EHE R,
XA R ARV 2 S A B A 52 (Coleman®F, 2017 ) o AR EXIH T & 1HE A W
)52« — 7 THT , S0 B 1 T 5 | ) T R/ (Pieters FTWarlop, 1999 ) 5 55— 1T, 2GR JEE ]
eI T BAATCZ B9 2, Ui Pieters A Wedel (2004 )BT 78 1 FH 2R B s I A A T~ 45 SO
SRR AN  WF 5 S B bR & R M 3 645 AR T I O FIE SEBR I P 3R 5% o 1 1 7

HEHERMAGR G RE

119



120

0L —J7 T, Pieters M Wedel (2007 ) &I H 1042 B AR S A A SCF L B ARG v
=, MR 2 BRS8N SCF N A B9 2, R 24l A A R A R 2 R
B IAR R B SE B H AR i A T ARG, AT SR A SO A TS RO 4 T
M BT DGR B AN ¥ (Raynera: , 2008 ) . 75— J7 Tl , Chandon % (2009 )45 it H bR 25 0 7 2%
HAER S WAL T I BAG OL  S0H 2% 8 1Y H R R B 22025 38 i R Al AT DG 9 ot R
HHEZ OCTHREGAENE RN, EAESIH SRR SAEZHK T,
BEXT 7= i A A5 B B0 £ (Behe %5, 2015) o 45 A JE AR SZ Ma) AAAXAS [R] D1 4805 5 )45 1)
R, BARWTE Y77 s A R, 4% ) - U4 B /N T SER B IRAR i B 22, T 27 i
AR AS [R5 B o )™ 1 3 JC SR B AT, 2014) o 537 KA A w3k FL L 30 ST AU
250 N SR T 038, BRI ) 45 7 22 it L R DB iR, 2014) .

TH 938 A0 28 AH DGR AR 255 i L B 00 o AT S A7 B 1 S B R R T A7 e
BT, 5 b R A B Lb, BlOo) (P 1 B S A0 M 3R i L R TR
T 2 (Nielsen,2010; Ferreira¥,2011) /M 0 B E 4IRS A2 0 Hd: B IE M 808 28170
Teixeira™5 (2012 ) UERA P50 R PR PIFPE 45 2 5 m g0t T AR R L ) — T 53 9
RUE S0/ INE 9838 10 1 S I om AH 2 8 0 25 B AR 6 DA T sk A H SR A 7oA, T AR X —
P A EF (Coleman®:,2017) . I AT UL, 314 3% & X 45 (5 BAFAE E BRI, ER S0
FIELEE SR 5], RIS TH 5% B B A 25 RSt 2 g o BRI

2R LT WY RO T ARG 28 PSS i 2 3 T B 0 AR (B 25 R R
KTEAFHIXS /D B WIS B R RIS 480 3 B B AT TR R (B AR AN A1
LG O 2B RS o A T B ARG 25 2 A BAE T, R R i 9
W IBAE AR S FHAR T A [ 8

3ERHER

CAVRELE T T EE IR R S A AR S 2R RN 9 4 1 B A9 521 . Venkatesan
FHaaland (1968 ) A5 2 B 40 23X 11 9 8 2= A S i sg i), 9 A B AR 5 s om0 25
ST B R PR AN P SRS AU AYC 2 o Sullivands (2017 ) BOBFFEIE ] T4 R R SRR 2 &
X RS {7 B A 1 R FE ISR o BE AN R A U SE i syt AR, S 80E = b
(Pieters55, 1997 ; Pieters flWarlop, 1999 ) o s [ F % 8 1 2 i 2 i (AR B, i s ) 1 R
RIS B R HRE, [l B s X TE A5 B I B B e AN B M5 B L
I+ S EERLACALRIR 32 250 (Pieters M Warlop, 1999 ) , Hifthkh 2328 Rt 2%l $h v 27k
210 . HoffmanfIDaugherty (2006 )5 % 114 2% & X AN [R] 7= s PEA o SCR BARTE R 5 B
RGO, 45 5 R B AE b T 9% 8 X SC N TR T 2 R B R D RS AL i
HERE ARG EEEEZ ) —Weds b 7T & ol A e vl iR SR s 238 in 4k ot
R RIS 1 A 23 AL T 2 A8, NI SR B 5 6 ) 515 S A 2 3 AR S
& B (MaslowskaZs,2016) .

SRS, 2#8AD0 ] BRI 9 3 B B R AT TR (E AN ] R 2R A S AR 3
D TSE RIS S T, AR 2R Z [ 0] BEAEAE— 2 B3 HAE R, R A A Bt — 2D 8 45
PRI 2 22 8] A4 38 EAE FH S T 3% B E R T BE R0

M, HEZFIENMINHEERES

(—)IH A TR RN T AL
TH 2 RN AR OGRS 32 2 PR MR SO0 2 2 N AU TR s2 i, 0 S i B 32 22
A4 7] 55 580 (biased-competition model ) BRI 445 HiliE (feature integration theory ) FI XL

SNEZGFEEHE (FAEFE1H)



B BeAR A (two stage model )

T 5T, Janiszewski&E (2013 ) Ui [0 50 S50 Ry HEf, 558 1 PEFEIETE B0 25 7 A %
B o 2 S TA R Y IAEE THAEAE A U AR, X — 65 BB B v R RE A 1S AR
PILDE 57 J2 B TG R B, 1 3R X 0 1 T A AR ) o 28 s 7 o AN [) 0 R A L 5 4 DA SR AS: B v 7K
T, B AR R4 AR (R 8 FNA TR SO o AR08 , X —1 77 i B e B M T R 3
TR 7 A0 R 2 AR R B, el A RAR B 22 0 T, DT S8 i s o B 10 T R o 7 S s v
SN U S R R 7 i T R, B TR R s S R R I, 2K
PERRME O IE — 7 S S 2 S e B AT B AR 7 S R R BRI AT e A
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A Literature Review of Consumer Attention and Prospects

Du Jiangang, Li Danhui, Li Xiaonan
(Business School, Nankai University, Tianjin 300071, China)

Summary: The consumption and creation of a large amount of information resources give
consumer attention higher value, while consumer attention in the “multi-screen era” is more dispersed
and more difficult to obtain. Therefore, the contradiction between explosive information and limited

attention makes it necessary for enterprises to attract and grasp consumer attention so as to get the
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competitive advantage. Marketing researchers have to think about: Which factors will affect consumer
attention? What is the mechanism behind consumer attention? Some scholars have examined the
condition of consumer attention in terms of advertisements, products, web pages, etc., but they lack a
systematic review about the relevant content of consumer attention. In view of this, this paper reviews,
summarizes and discusses the relevant research of consumer attention at home and abroad.

First of all, it introduces the connotation, characteristics and measurement methods of consumer
attention. Consumer attention means that consumers focus their limited attention resources on a small
amount of information and prioritize them, which will reduce the interference of irrelevant stimuli and
make consumers focus on the key information, and become the basis for individual judgment and
decision-making. Attention is not only the beginning of the purchase behavior, but also affects
consumers’ judgment, evaluation and product selection during the entire purchase activity. The
characteristics of consumer attention mainly include attention span, attention shift, attention stability and
attention distribution. Researchers can not only understand the condition of consumer attention by
observing the external body performance of consumers, but also measure it by eye tracking technology,
reaction time and other methods.

Secondly, this paper summarizes the consumer attention model from the perspective of the
consumer attention selection mechanism and the consumer attention processing mechanism, and
discusses the pre-factors and outcome variables that affect consumer attention. On the one hand, it
introduces the consumer attention choice theory and three kinds of factor affecting consumer attention.
The Guided Search Model, Perceptual Fluency, and the Elaboration Likelihood Model can be used to
explain the condition of the consumer attention choice. The research on the affecting factors of
consumer attention mainly comes from three aspects: stimulating factors, individual factors and
situational factors, such as the sensory and design characteristics of stimuli, consumer cognition and
emotional characteristics, and environmental disturbances. On the other hand, it introduces the consumer
attention processing theory and the outcome variables of consumer attention. The Biased-Competition
Model, the Feature Integration Theory, and the Two Stage Model can be used to explain the impact of
consumer attention on consumer cognitive processing and behavioral responses. The outcome variables
of consumer attention mainly include cognitive responses and behavioral responses, such as consumer
attitudes, memories, purchases, and consumptions.

Finally, on the basis of the review of existing research, this paper will make an original discuss
about future research issues. Future research can examine the impact of different consumer attention
states on their cognition and behavior, the impact of individual emotional states on consumer attention,
and the impact of social attention on consumer attention. It can also further explore the outcome
variables of consumer attention.

Key words: consumer attention; attention selection; attention processing; consumption behavior
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