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—. 5l

BRI 5 K e (R A R R 2 Ml i L 45 F 6 T R4 T 38 553 3 (Garicano
MiKaplan, 2001; Grewal%§, 2001) o Xt —Fhr BU A 22 P A, AL & ik i iy L L7 fl 2 07 =
Ji (Grewal%§, 2010) . & i i — Bt 48 LT3 55 &, AR L M i e TR 556 b
BEATAE B o K53 W71 551 6 il i A 8 3K J7 I 32 05 28 5 R AR AR G2 oWl s, 90 4 o B 12 0 5
(Silverthorne, 2006; ZengHl Glaister, 2016) o XF FAEAa] — 4™ o 5 1 65 3 5, e B 0078 4 TR G e AS
WE W 5 |3 B4 S 5 AN S2 5 B NN, SRJGHEF & L T35 5, I, B3 B 307 fl sz 07, kX e
LRI S2 05 AR 6 EAS 5, bR IR P (ZhuRiiTansit, 2012) o R XL, TR 5 F G
REHEN o 35 A 1) PR PG IR (2 /NE2 58, 2014)

A2, FE X FIOFT RSP 6wl AR, arskt B P & P 3R T B B LR SR L &
FLPk K 2 — (Chakravarty%, 2014) o ¢ i, “F & & 205 | A A I I 2 5K, A REWR B 1 5E 211
SESR, M i 207 PR B B TR B S — 20, T LUK SRS Se R T LR T 6 RS2 07 H P
AR TG FALH v R P B 7 IS8 2 BT IR v R & R, H A 5% Y A B IE 5T 20 R WY IR

4 (Chakravarty®%, 2014; Grewal%:, 2010) . {7l 1, Grewal%s (2010) HF5¢ 1 =Fh A3 2 i ~F G 16 FLHL
i, At A A3 i S 45 L AL X R R 2 5 = RGO HI R A2 2 3 & 8. Chakravarty
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% (2014) WF5E T °F & b 09 o 5 1) SR BE 67 & BER 0 2, B N 2 R RAT 2 R
(2013) ka3 1 i) 5 P _b A5 AT O B R0 W 45 2% T 28 38 Sy AL A A5 28 o (B S, B T iR 18
FEAE BT & Ak A 3207 P O R IS¢ R BIREHLIE]  mARTF5IAA, Pk 53207 H P %
ST HE T ) 5 R SR (R HE H R T 6 T R (R R Y AR AR IR, R R S SR G B, IR, AR SO E
FEREHE AR HE 327 P01 & Al i BRI 0 1 B AL

8 50 1 S E R FAILHI B BF 58 T B T = ) BRI A 9T AR (BrownZ%, 2000; GhoshFlJohn,
2005; Lorenzonifll Lipparini, 1999; WuytsFll Geyskens, 2005) . i L& *F & 5 3275 H P R 51%
SR B2BYEIH & RBE A A ] FEAE GE M B2BIRIE 3¢ & Hbr, T N b i AR I R Ak WA SE SR AL, IR
MR A 72 s 2 10 72 i, SR JE B 287 W 32 45 T E R A0 B R o T R A P ) R, B DA R
AR 40 B DA B R )R S RN b G N R LR 9 40 e TR) O T B U R &R Tl
TERE i, F & Z R H X 24 205 FSE 5 H P HUR R B L 7 27 28 5
BIEM, 5ETT LT T —A =428 5 258 (Hagiufll Wright, 2015) . K, F & ilk 5%
SIRE RS B F 2R, UATS R IE /6 G BRE R HALR A RE 52 2 b T HA SR
A S R GRHE R IR 55 T 0L T 3 10 F & Al {H R AH S 58 F AR SCAAH SRR B BE 5 1 B At
e, A SO FEAL S0 IR TG BEAL R 0 00 BEe 2R b, BE— PR R G S T W P SRR IR R 1) |
RERB 2 & 2 07 H P R R ) YR B AL

fa 4 () 6 BL T BE 6% 45 B -F & Al AR A3 0 9 23277 [ 7 (Chakravarty%$, 2014) . Tsai (2011)
PEh, BT P S BRI S AR A Al iR m R, v LA S P E L2
Z: 5 HRA NPT E LR, ] PR A DL ORFRXF & 8 (Shi%, 2011)  F5E |, %
REHPICE IR PR G ) s 0 o &2 P oeF & O 8l 25 (Morgan
FHunt, 1994; Pricefll Arnould, 1999; Sheth#llParvatiyar, 1995) . ¥R 45 33 1 W58 0T 20, S AR 2 B i
RGN 5B RS 1 S 9 A ) G R 1 RS PR 2 PRI, AR SO R 2N B I R A R
AE- S BOH PRI B IR BELE] .

HRAE SRR AR S, i MR AR 2 S BN 00 5 BE OB T A o AR B I 9 3 I AT 4 T HU A
T B A AT T — A Al S AR 2 ) 5 i PR 3 AR A SR AR B BB AHE 4 (Park %, 2008;
Park%§, 2010) , W5 IA K F 68 =306 P24 il GE 6% 02 {3 32 07 P P2 AR 3 R I~ 65 i LR 28R
R SR 0T SRR SR —, P B Al T DLE i 4R ) 3207 P AT R R3S B 320 P 52
LA & (BergenS§, 1992) . 201, S 25 i#h 20 w) i i ¥ g 3207 H P 0 BLR B i Al S5 b ife, i 207 W
PR TIRSG KV, Hma&t | 7 HAE V6 L a8 &SR0 2K F (Jiang®, 2011) . 55—,
PG Al wT DL I S 28~ SR, SRl 3207 P ik B R B IRVROR o A PR A 25 1
L2 By, i e R B A B 56 R UK P (BrownZ, 20065 KumarZ, 1995) . 55 =, “F & 4
MR LI 3205 P S A e Ak B AR 55 SR e A Ta) P SRR IR 5 5K o o 6 8 THIAL RE % A2 A 52 U
P 5 G HAE, N EE B3R B, A5 32 2R G 2 FFE H =N 8006
FEALH] o X =006 BRI, @ W a2 e Bla e e 5B R FEE 5 R—RIh
ORI P & WK AR, (R 3207 P TE U R 1~ 6 I

TN, RAEHBIS WP R T A A R B % R B ) L% (Fornell, 1992) . 5 U1 5
AR A 2 B SO AE B9 S8R, T /5 BE ) S R 30 AR I 2 J BUR B S o R, AS IR 5T K 4R 5T
mn AR i A oF = 6 16 BAL R 00 8 55 VR H o AR SN R =G #AL & 1 2 5 B MR AR
FA) = A 2 i B 1R 14 04 32 R AR 4 b AR 1) s i o HLURTT 7, 8 7K T 1R i R 2 AR 23 AKX
=RVE PR A R, 0T 2, Y SR I AR N, P SR ELE SRk, 2 o R
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e PR A i B R 4 i AR R AESF 6 b, AN 207 6 77 AR B SR A (Fornell, 1992) o Btk
AN AEFHE R R, P G B A B SO R AE W 1, KRB 3207 W 51 L T7
BF BRI 2%, R B LT LW 51 8 2 3207 NBEF- 6 o R, 207 8 R A2 B 6 85 14
IR 245 2850 7 E4) 5 0 P o {EL AR AR 5 L2 SRS 6 % 205 H P TR BRAIL ), ST B S5 5 F P i i 3
B B2 BORE, PR AS I B2 ~F- 65 B A 28 2800

B2, BT EAMEIE, AR HETHRSE SV 6 AR TR EF 63207 M L
IR HIE FRALE, LR 52 G i FRAILE A T P 3 BRI, O, R R AR AR I, 2
P L 2 P RUE A =06 BEAL R, AR X = 100y BEAIL ) A fen a4 v 32 07 P B0 S0
LR R WA A BMES 0 ERE, Sk4E & T 6 207 P TR G 0 SR R A S RE 6 i
R T 55 A = S A SR RO R BRI, S AR A HE S Y = 4k B RE S R i A R RE %
ek 275 P B RE F & BG BRALE] LK, AR SGERE T 1R 6 SRR bR 2 (e sk s %
it X = ST B 0T 2 7 F P B S R 5% R R B B ) R ) S, T S X
IR A4 6 B AR o i R AT S AR i K A BE 1% 5 S T P B, (H AR A AL
ATl o PR SCHGWE T 65 i R 450 B AR 30 st 37 it AR 28 B AR B ~F- 65 76 BAIL A B0 3 35 1
FI o AR STIA A E 50 45 oK 30 T8 IR TE 16 B AH G 5T, o B 7 F 5 5 B S BE AN (L, R AD
TR PG A P58 R, IR BLSE H H RS 6 ARl 4 M S VG BEBL ] | 39 2 52
T3 PP B RE R 3t T ) SRS 5 R S

—. B RREIR

(—) su iR B2 4%

A AR 7283 2 (Brand Attachment Theory) & 5 Ui T H Bowlby (1979) $i2 H (9 A B A 28 3 i
(Interpersonal Attachment Theory) . Bowlby (1980) XM & 2R FF QI M 2 $2 th, AR S5 EHEKR S S
BRSO TN GO R R, X PR AN 2 B W AL R A B O R AR, B
W AAANAN H £ %k HAE N 5 N2 18] (Belk, 1988; Kleine Il %5, 1993; MehtafilBelk, 1991; Schultz
S5, 1989), FH A 2 %f il R BN BT AR 4 |) P AR M2 (Fournier, 1998; Keller, 2003; Schouten
FiMcAlexander, 1995) o 4 A A i 25 104 ), 78 44 5 &4 16 P 6k S RO AR R B R P2 A T AR R Y
24K (ChaplinflRoedder John, 2005; Fedorikhin%E, 2008; Park#ll MacInnis, 2006; Park%%, 2008;
SchoutenfllMcAlexander, 1995; Thomson, 2006) . A4 1%} SRR 7R 1 8 A, P AN St hsokk & 10
S EE, TN SRR A 2 S BOSAOI A R AT, B2 Bk B 2 A A (B (Thomson%, 2005) .

B W SR 2R PR R 2R I AEB2CTIT I, B8R 1T B R S L) S FR o
5 & (ParkF, 2010) , ARSI\ A R IZBIS  H w] DLn R 2)°F S i g b F 6 el sz 7 M
PR RES P JEFE T TP 6207 ks T 6 Al i H P, 250D, il fi1d 2 57
B AR BB G RR BA I FE T E =T, 2 SR RS kT & 4
b ey 8 e 25 e BERS ER N5 5 207 H P IR &R

SRR 7 R O S B R E RN FE Y (ParkZE, 2008, 2010) . ParkZE (2010) 45 X Fh it 5
s RGURH SR ) ARV TR0 DA Rt R OR R ) I T VT A AR ) T A2 R 2 T R L Park % (2010) BE
— 4 H SRR 2 e ] LU E PR A DR R BEA T i, BV RS — 1 R R O R 3 R T R A
T L ET DL J 5 2 B AT, RS S R eT DAV A AT B B A i — i A AR, OF HL
i R — € ) T RE 1 B9 I 1A (2 SE B AN A 4R AR 5l TAEAH G 19 H AR ) - ParishFl Holloway
(2010) . Park%§ (2008) #E— 25 I\ Ay R 2] LA b 5l RS BN PR Th RE L 15 48 A RAEVE () H AR
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RENBEATHAT & 45 2, Mot RE I B Se Bl B 3 e B LU FEE B R, H AT
I HEVSE IR B it R 788 AR ST FH X = 2 R Sl i 2 R 20588 2, R 8 R BRI B0 Y
TEHLEE

AR it R 2 B8, RSO = A e A Rl R AR BV HE Z vp i = A Bk
T S, T G Ak al DU R B S2 07 M e i i A BRALRE | SEBLIUN ST H bRk B B 3207
APl SEBLE 3, R, o7 DU S0 2 ok i 5207 P B JSEBLIRE 2 Bk 5, B
R T LT H P e 6 LR SR TIRRE I AR B 56—, 4P & w] LA R B L A ey
A4 N A2 B B I, 5207 P Al 2516 2 1 B0 PRIk, AR SOAIE 56 Al R i 21 S 42 3t
XA GE R RE S 5 =, U P E TR A, FE LR TP EE TH
Fo BB, ASSCH S2 057 P ) 8 AR S E X AR BRI B G F 8 P A IR, BikR
LA R B RS HTE RN TR S S 2, sl 52w 6 P ST R R R E A A
e ez, BT B At AT SCBL A B 62 B A FE B B, M P AL REE TR O P 6 8 5 204K
A, 5P G @A KRR E ) 2C R (Park%, 2008) o AR SCIA Ry, =Fh-F G 16 U it —3%
il 2P RIE fiAG, REAS IS (A & 207 H P SE Bl A iR B R R B, A7
MR IE RS G ORI R B 00 5 R BT LU B S0 AT, B0 37 20 181 1R 7% B0 25 T it AR A B8 1Y
WA

T R R
Fawmbe | | (1 SRS )
vyl guosk
st T cman \\\\
AF T Giehm ‘—:;;; FEHRGIRE
v | BREAEE
sElAL > EEaR

B1 #A&EE

(=) d=H) Fe i 20 &

PG STHR N Ay 42 ) 2 01 B8 38 5y 4% J7 1) 57 i) 5 A 50 3R 1Y) SRk 2 — o s i T B A
Sy AEAR 8] 5% 2R v RIS & VE 717 0 B —Fh 2548 24 (Fryxell%, 2002; e #55, 2015) .
R F & i, Wi -F & M6 BRI R I 0 09 & 1), 765 R e 3 S iR 1 3205 1 -
B FR o A HR 5 DL R HE BB EE 5 1) H bR, X S8 #0045 U7 B 5 38 A VE R & (ArgyresHllMayer,
2007; LeiferflMills, 1996; Luschf1Brown, 1996) . fEHL i F &1 L, IR L& Ml #4617
il y6 PR i R 3 0\ BTROKE i, 2 AR L SR 2R 5 ok B LR T & 4 F] Virtual Chip
Exchange£3 % B A 19 28 5 FI W i 1% 0 BEA T W 4%, LLERIE VT SR i) ST AN 28 5 1) W & . 3 b, i
HEINA EAE N R & FRFSE WA R TR, Bt 77 6 B 3277 6 i) i &R o] §E 0%
ZRSCIN R ¥ T BEAS Tt AR 05 5 Bh 9 55 32 07 H P B Ss0i &, HAR R R

EHE &Y, 6 MG RS & X6 2R H 7 ARG #1738 S 85501
PEAL A T 55— R DA BRI R 0 e, 328 P SR N SR i) — B8 4T A FITR 3y, A R T
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B H R BB o T F & Al SR 38 X 617 A MR Sh AT PR A AL, e &%
B F X LR E (Ahearnes, 2010; Kohli%s, 1998), i 1ij ik 2] B 5 ) & % /K “F (Brown#fll Peterson,
1994) , Bl ANV 6 5E R B 28 By & 7 Ab, P 6 Al 1 3 6 SRS W 2k 5P & Al 2R 2 R
FH P IR B — € (1) I 5 AU RE 0 bR i, 5] 20 5 TEER AR — S B W RIIE o ZE X AR BT E RS T
FEMLRENE RS B 2 A FAE 2K H P NTE X B2 07 P A 2 0 R AT IR B A
HIBIROKF o A B, 2K P B2 5 38 B GTR0H B o 55 T LA B0, $ i F ik

HI: F & Al 0945 1) 7K ~F-2 %6 5207 H P 9 G800 == A IR 1] 52 )

() FheX R2iHhE

AR R E 49 PLE (relationship marketing theory) , TEHERN S5, AN F R FFiFL ). 32
J7 B9 R R 1) R4 R 2 (Brown%F, 20065 Kumar$, 1995)  fEHLE - F G i, Y- Fa LI H
MEEE) P S TEPIT & TELR (22 RS ) BRI — MR ) A PR, RARWEHE 5B

R R 8 PRSI 5 R A PRIE (relational exchange theory) (HeidefllJohn, 1992; Macneil,
1980), “F & v — A HAG e [ o W A5 (0 1) R GERE 8 35 By H 7 2 ) st o7 e W % T B E 1) R
R o FE AL A R SRR N2 AR, B AL TR B & ECR RS i,
B 27 H P 558 5F A TBUR 50K, IS 80T 6 3207 H P BB 0 26 R R OKE B, 24 °F
B LT P R AT R, PG Al S — 0 R b 34T 2 BRORAH B2 A0 &, AN A
PR EON - & B STRER, DIAE A PR S A B B R X R 2P R S AR R 207 P
BB AR A 5R R 2 (Kumardg:, 1995) o A, £ H T B i

H2: “F & Ml 19 2P /K P-4 5207 H P 0 56 R 3 == A R 1] 52 )

(v9) ZHMFe B KA LB

EEA AR IR B B bR T 3 g A Ak i R, S AR & S BUH PR IR
F4E (AnsarifllMela, 2003; Franke5§, 2010) o H.I5 % A5 & AR fdi 45 € A0 A5 15 57 5 SE B, o
) T LR B X AR E I B R B Dl R G F & AR ZE Sy il il W A5 R il sk
T2 JF (website cookies) kR BUH 7l I () B4 , I HE 05 41 Mo AR i A 1 Ay B3 — A F P S 43k w5 B2 AR
KEYNZE [H, FE M waess ik 327 H @itk B S NE, L7 H P MU FEN 2SS
&, WA FE WA E (FFZE, 2018) FEHEFET Y, FaMlEd Rttt TH
FoOR AR Bh 257 H P E w4 L 1 B B I T (Franke S, 2010) o 3X 22 32 i T H R 365 7 il
L RRBEAR T Bt —A> Wl e 75 ZE RO B8 R G, 3207 P o i 5 hilAk it s 7 6 9 DL
) —F S Y SR

48 BRSO P18 (endowment effect theory), H & it H & ) W T REAS OB 7 A= 5% 7
i 1 BT AL (Pierce, 2003 ) o iX A K o, 4N Q1 AN F g, A0l B AR N B XA 5
Hr (Pierces, 2003) o 28U, Belk (1988) $i2 H i i A1 He A~ F iy, B 1) 3 00 S 42 i A e i —
557 o BelkFll Coon (1993 ) 358 1] & e — Pl i Sk W 3 1) J7 ZORIE B g N SE i) B 3
e, ARSI 3207 Pl B AT B S T, B BT VE S AE fh i B RO B BT D
FEM I —isy, ZITH P SEd ERAM IS B RS FEHE #F—, BT R RE T
Seo7 Mol T B SRR Tk R IR B O, BRIX S s 205 H P 5 S ki) B &
W& 45 BRIk, S TRk
H3: V& Al 09 % Hil b K P25 3205 H P o7 6 Al 1) B FRAE & & 2 772 AR 1E 1] 5200
(Z) G & R R E | B BB E R & il Bk
FR A SRR AR F 18, 2 SR RE IS SE B A R W 2 B AR FNEE A FRET, I R SR AS
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SRt AR T I H S S AR AR A R SRR AR AR ORAIE T SRR R A HF ST (Ahluwalia
45 2000; Pricefll Arnould, 1999; ShethfllParvatiyar, 1995) . 7€ B, F-F- & i 5 1, 3277 H 7 G500
BORRWEMH RS ERE R T FELIWAEK LA RMET HIRMFERE, HMEEn S
207 H o & R IR BRI F, 24 205 P Al 6 G B R S0 RN, P
B R LT7 PRI TR B FRCRE R, BIVH P Al BB BE 05 A R b i BB, 2230 B R
B 5E H bR, J5 HRE R AR A 25 5 (5K 22025, 2018) . PR M 45 %5 i 1Y ) RE 1k 36 B0 AT 200 i3t Jt
T 207 P B ThRE RIS TR oK, 207 P NI T B e SRR, IR Ak sk 5 B (R
FAER R, TP E LS. 43207 i P k1 68 5 0 6 R 2, 205 1 P ErE
A E R, T & Al 4 3207 P BN B A8 B R 2 T & H P A S 1
HERE, PG H P Ein TR AR & L TR 5 R R R ) 56 R (GrisaffefllNguyen, 2011) . £
Jai . 3205 P Al P 6 Al A R B A SRR, 207 H P SN A SR &
PAEFN S K 5 & T8 i G AF P 1 3% 4% (MarkusHINurius, 1986) . F & A\ 7E A 6] 77 181 5 2
BT V6 R P B gy, 90 a0tk o s i BE O, A TR A & SN M (Lydon®E, 20055 ShavittFll
Nelson, 1999) &3, FAFE F 2 H P HIE, ZHH P EZEFEH P @I KB KR,
HR4ELL E oy, 32t an T ik

H4: 243277 i P Ak F G S B A1 () Bl R . (b) R R EA (o) A Tt &iE
FEIE, 3207 F P Aol 30 R 6 6 RS i 0 SR

(%) S M 45 2 R A 0938 7 VB R

i R 08 LA — Bk T8 SC R N — A i BB 4 B 55 — A i R AT RE R AR B T AR AR
(HeideFl Weiss, 1995; Jones%, 2007) o ‘B4 35 Hl F A 6 W86 R & TR, — M &, 24
277 H P& F & SEET, BE SR 82— W BT T AR 7R 32— W AR ST M cAs (9 4, 1)
AU 1), iy HLIE 23R 32 864007 6 3 1 i 50 3 2 S WiC A 7 T B A 0 9l 24— AN 205
TENTEF G0, WTRE SN —E 1) & PR YT, 24 50 RN, i S M X or & %% . i B
WA A% R B 28 5 R R > 15t e, B2 R 25 5072, X R S 2 05 P (9 2k (Jap il Ganesan,
2000) o KM, — @00 5, P 6 00 SRS A S il Sz 07 B P AT B DA, R AR 2
H PR 651X RSB, W45 3035207 H P 09 8. IFT R, SRR 20 5l R 4 46
AR TE Ko it R IR B0 S R A A8 BAE B (Lam%E, 2004) o SR 9T & - A 2 F B 5
I S R 0 AR O A AR R 75 2 5 M = Rk FRAIL R AG 7A R AR R AR 28X — 15 KN kAT
R EHE B R T, ASCUCHE RN GG FILE & 5 SR s AR 5o R R IN &
P 2, db R AR AR 2 H i = FE BRAIL R A R SR, TR IR

— i il £ B il D T 3 B0 A v v T R L s At AT VR R AT A (HauserSE, 1994) , SR 1M,
— i FUA Y o R 38 i AR AR AR A 2 0k ) e R R ) T 2 T 4 o R A Sl AR AR v ) B
ANERTIEASE T, B &R E AR 5 &S (HauserS, 1994) o P Ay il R4 36 g A
A —Fhom v R, 2 SRR AR A IR, 5 Ak T Ak 5 W S 7, At Sl 5 A 1 1R 3R
SEUDFEAENE I, WIEERD, 47 & SR 0 AR B T B, ) 2 PR E A T L s
TONF it R 78 = 2 ) 50 o GBS, T2 BRSPS R A5 1 A X — i ) DR 3R Sz U7 Ak sk
G1E, 3207 P 32 B AR AE R I R g 25 F L SR Rk

HS: 37 6 S I s AR &, 7 & 36k 3205 H P S0 2 00 1E 1) sE s

H6: 527 6 S i sl A, F 6 4 6 3205 FH P 56 200 B 00 1E 1) sE B

H7: 30 & SEE i i A B w , 7 & 8 SIAE Rt 207 H O B FRME & 4 42 10 1F 18] 320 B/
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=, RA

(=) ALEHE
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AW BRI B b E B & R R B, AR 5 R BUR L BUE RS 2 R B
FLYRGT R 7 HAG A ) B R P 5 BRI, H O b DS SR 75 AN 5 S — R BEAR B e 4 . B
HIAE T, o R Ayt 550 ] P e R B 28 5 4, 5 LAk 482 LUSe b ) o 1) i 4 e, o ) i P
BT )15 OLRE S AER R AR b ARG IR B R F S T R Ol 7350, B T LAk 3247 X
B0 28 S LU K2 i 2R 4 A DR R, BB ORG 2 ) e ) NP 1 v R P 5 AR AW SE AR H O o T
F R AUR MBS Y P E R E ARG, AR LR AP EBENRE TS
1350 IR e, 7E X 86-F 5 b W82 K030 RE 0% 35 D S F 5 57 o s B Al o ] ) ~F- 5 365 BLAIL A, 2 i

AT A 4 BRAE 160 T 63 Y BB )

TR ST R, B o8, PR E A &1

2N ) v B TR HL R P B A8 B ) Al 44 B
HRRALIE B T 1 0004~ 3205 H Al Ai 140 N B
T R HR SR Y, A S
T HUIG R A I R AT AR S, A T
AR o A . S A NN S 28 (N T | T
158 HH AR T 25 A0 S R T D) 3 ) 2 i W 3o %
W, JE Sk R AL B R IR R,
177583 m) SER% 1 o) 3, IR 3 1 18% [l &2 3 7
KRR LN B IR, W W R RG, R
RATTIRAEAN T 355 (KR 2720% ) B v 5 F
A5 T 6 TG U R, LLOFE R A U e A R

ST RN ] A A 2, AR ST S AR L el i
VA 1) 2 ) 1) AR AR AR 55 008 S8 A [ 42 8 50 )
) SEERIFRAE (g B8 L 28 | BT A AR 55 X
I5) 347 %F b (ArmstrongFllOverton, 1977), & B
AR FEZER SN, 7 2 5/ ol 2
%, WHoT F IR LA T PR A 20 | Y A BN LR
L J BV | 20 ) B AR 2275 R 4 G A
o K& DUAE Rl 5 R el 50 ik ) I R 2
Z 5, RIS TEAE 0 v 5 s 22

(D) ZEE5a=

Sh Y I N E AT SR, AR T AR i U 1k 4 SR
of 4% A B I IR M R R, BB IR0 B G,
Whot 5 — o A Al 2B BUtig ek
BRI 3T, LA I 3 B B A R — Bk SRS
XoF 2058 48 W 3R A7 T RS ) 12 % 5 Y w AT

EHFRARALUMHERERSGET (0=177)

FEAFFIE Ak Bt
Fa
beEs 45 25.4
R 21 11.9
AR 35 19.8
Wz 40 22.6
EE| 36 20.3
17l
B 31 17.5
G 85 48.0
HL G 1 43 243
B 18 10.2
HhHE A7 B
o [ 2R3 40 22.6
o [ F 32 18.1
LS 73 412
r [ P 32 18.1
Ji R
<20 21 11.9
20~494 35 19.8
50~99 34 19.2
100~199/ 53 29.9
200~9994~ 26 14.7
=1 00014 8 45
<D 15 8.5
2~54F 70 39.5
5~104F 82 46.3
>104 10 5.7

B 3E 5 JE o AR ST — AN 24 W) 22 A 2 BAL [ I W SE BN, o 28 SR B B R ) 43 B, AR

Ul 2 45 SR B3R I A5 50— L0 30T L 38 0 3 B 3 AT, ) A 5 AR ST

G AR
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L B 2 8 1 RE 0 3 oo 0 A0 749 2 S 0 I 2 0 S 0T A7 725 B 0 P 2

SR e A (1=9 B N, 7=y Z088 ik ) 36470 &, 2 e A4 A8 HL ) & AL A 52 207 7
*r2 BX

% (Rothf1Nigh, 1992)
1. 1% & A b S FRAT T el AR A v B 45 (0.572)
ZF G AT BRATH TAERAEE = R H10.632)

2. 2

3. T B AT FRATI AR BT A v B2 0.819)
4, 1% G AT AT A B BT IR v B 421 (0.825)
5. ZP B AP FRATT 07 BT R = FE AR (0.803)
6. ZF G AT AT EEAR K P v BE 4211 (0.840)
7. ZV B AT RATHT AT m R (0.811D)
/,

1 %GRS AL ATk RS %6(0.944)
2. A G ES O AR P Al A 75 %6(0.938)
3. — P & AN ZT S AU SR E (R
EHIL(WongHLaw, 1999; Fryxell%%, 2004)
1. VB A AT AT A 7] R B E L TR C0.855)
BATHZ T S ATATHE 1L T TR SR = (0.897)
% R BRAT A B (9 5 A TSl A 4 I T I TR 4T 19 (0.905)
BATA R R ZT & 1 B B FE A S F R (0.813)
& (Tsai, 2011; JapFl Anderson, 2007)
Z B R R IRATTIY S FR AR 3K (0.834)
ZT AR AL AR S A B1(0.781)
ZoP B R FRATAR R AT 19 /EC0.763)
% & T EE TSR & A= 10,761
BT B A BAT R BRI #5(0.794)
T B AT RIS BRI (0.716)
TG ATRATERAE SRR 5 1k 5% (0.724)
BATHNZT & BB A 2 ) 11(0.848)
F IR (Tsai, 2011; Kumar&s, 1992; Lee, 2001)
T B AR EF R IR T $24110.803)
ZP AR RERATES(0.814)
Z B B RLBRATET LRI F15 (0.723)
AT 5% & i A E i 2(0.862)
BATX 512 A iR R #R.(0.849)
A A LR FENF & 211.(0.840)
P IS ZF & L6 RAEETE R SRR IR RRC0.734)
H M E R (Tsai, 2011
1. ZoP B R T IRAT A ) I3 22 (0.839)
ZF G 5ATA R MiEE T 2R — 8 (0.845)
ZT A RIS A RATA R (0.777)
AT A FINFEIZT & B 50.771)
T & it LI (Heide fMiner, 1992)
1. BATHRIG AT & Ak 5 RFFLAR A (0.812)

T COBE—NIN IR A O PR 3R SRR TR AR 5 I 5 o I B 3R SR A 76 p<0.001 /KT B8 3% . (2) P i
RN ZE G 7 R R 1= SO, 7="5i8 2 F80 o (3 D RO 00T e 5 AU 14 AL 3R AR B e o5

Rl

iq

i

F

e
S
NS

I I N R I SR
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gk EX
il (Roth ANigh, 1992)
2. HNZF & Ak ot &R A B R g s o H 3 R A 0.747)
3 BATFNZ & Al 1) 6 R 2 K (0.835)
4, BATRNZT & Ak 56 RIEREARKI(0.860)
5 TRATHE & T RIBT AU 1 B (9 1 FE 2 1R, 7B O 1k 58 RAEIE 2L R 2 (0.788)

-5 AL B AR (Tsai, 2011; Wathne®%, 2001 ; Kumar®, 1995, 1998)

1 MAZT & HA4 B 53 Sh— AT & AR R /(0,775

2 FEXAST & B LA o F & B AE 2> (0.777)

3. WUR AN I iZF &, 274512 (0.623)

4, HiZP G 1R R L R B R B AR MR IR0 (0.631)

5 T G R FRATT T R A RRE A AN T AR 1 €0.743)

6. PG R & bk ey R i 2 2 1 AT 4 75 (0.740)

P A

EAERRE. 5207 F P Ak 51 & Al A 1 5 SR A R K Bl

AT S5 FH P Al 5 BRI 5 B

W CORE—/MNMINTUbR AE £ 1 R 38 S BRI 7E 5 R4 5 v o T TR 36 S /2 7Ep<0.001 7K1 E k3 . (2) i I

HOR 2= ST s B R 1= B RO, 7= R FU A A (OB * IR T b T AR 1) DM 36 S Bt e «

ZR 57 >R FH RothINigh (1992) i) & 3 il &7 & Al oy 3205 H P i das i RR B L 2P ok
H AndersonflWeitz (1992), #iik T 3275 H PO H - 6 B9 A F 12 B . il Ak 5 I & 25 150 A
WongFllLaw (1999) | Fryxell5§ (2002) 4b 345, A 1 F & & 4k W H B ARk .

Y& 27 P B BTG AR, AR EST M Tsai (2011) . JapFil Anderson (2007) 1) & & e
PRECT 8AN I 3T, X S 354 3k 7 205 PR 6 T RE R RO i R R L AR S M Tsai (2011) |
KumarZ (1992) FllLee (2001) ) 52 3% HLJR I 74N 00 350 e ) 8 352 J7 P 0 56 R 3, I 1 32 05
FH PP 6 e B0 S PR | A D 5 S R R R B L B S, M Tsai (2011) 19 2 3 v JF & i 44
I 3 SR ) i Sz 07 R B IR SRR, B AR T2 N 5T 6 SR RAETE S SCRI
TE 40N R FRBE

S G SRR, AR 9T B F & B HeidefllMiner (1992) i) &= 38, Ml & 1T S2 5 FH &
JERBAER R AL EEF & LA 5B P 6 Sl R 5 e 7 1) I 350K A Tsai (2011) . Wathne %
(2001) . Kumar: (1995) FliKumar (1998) , FHH 2757 P N—AF & WG4 5 B 7 —A-F & Wi
At 0 22 55 R0 B AR RN G e ST, AR RS SR F A VR B AR Al R ASE A Sy SR 1) s o A

M, ARGR

7 SR FH 45 ) 7 RE AR o i) s Bt /N 3l vE (PLS-SEM) SR IR IE AR WF 57 4% HY A MG & i 7, AR
TR SR B i /IS 30 1 1l AS o LAt 10 45 #4) 75 R 07 725 (CB-SEM) S AR 2 3R A7 00, = % Ji JR) 7
T, M de b ek S A —Fh £ 0 2 Lk [l U AR ARG 5 vk RN 2 T A i (8 AR AR AR )
AN AR %, HAEREAE 2 SR GV, iR & SLAE /A ), P e /1 3R [l U 3 S 1 A 78 AT 4%
B0 00 25 0 7 FE T 1R B I B AE 2 (GefenZs:, 2000; HenselerZE, 2009) . K it 7243 #rid #E v, 4832
SR H SmartPLSHR A4 3 [a] B 43 Bt ) i A5 7R A 25 44 A5 78 (Ringle%F, 2005) o 2R 58 H Bootstrapi: 15 31
) 5001~ Bootstrapf¥: 4= SR A5 75 v 28 4 1) Y2 5 F2 ¥ (Efronfl Tibshirani, 1993) o $% T SR i) A5
53553 A G0 AR RN 25 R AR I A T 4 2R
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(—) M AR 6915 B 55 2 FAR I

PR TR RN A A A S bR B 5, 5 R I B R HE A5 (CR)HIPFE )48 &
HECE (AVE) . &38R, B A 28 & 1) CRIE AR M 0.863, @it 7 0.7 X — 'l {A (Hair%,
1998) ., Y 4b, B 45 B AVE(E #5881 T Fornellfll Larcker (1981) 4% Hy 9 0.5 bR vfl, 26 BH & 200 i &
B0 IR — 2

x3 FESXSME

AR CR | AVE 1 2 3 4 5 6 7 8 9
Eil 0.906 | 0.584 |€0.764)
ANF 0.939 | 0.885 | 0.505 |(0.941)| 0
SE il fk 0.924 | 0.754 | 0.606 | 0.505 |(0.868)
RO 0.925 | 0.607 | 0.541 | 0.575 | 0.422 |€0.779)
KA 0.928 | 0.648 | 0.590 | 0.657 | 0.542 | 0.753 |(0.805)
E FRME i 0.883 | 0.655 | 0.538 | 0.599 | 0.479 | 0.651 | 0.754 |(0.809)
PR E 0.904 | 0.655 | 0.555 | 0.514 | 0.400 | 0.699 | 0.716 | 0.646 |(0.809)
FE R A | 0.863 | 0.515 | —0.210 | 0.250 | 0.005 | 0.524 | 0.415 | 0.355 | 0.427 |C0.718)
GIEKEE - - 0.043 | —0.006 | 0.131 | -0.171 | —0.009 | 0.007 | —0.032 | -0.288 | —
Al A - - 0.006 | —0.064 | 0.039 | 0.255 | 0.117 | 0.051 | 0.133 | 0.243 | 0.002

AT BLIE N AVEIR B TR

HK, 8300 58 A28 H Churchill (1979) Fil Hulland (1999) 42 H 69 WA~ T8 bRk g & . (1) Fr
PR3 07 3 1% B I IR A 0.55 (2) BN AE B AVER %81t 0.5, 0 T fRIE & R E AR
FEIKF, AR I BE T 67 238/ TF 0.5 80 28 S B — AN I 30T, f 28, T AT I R R Y G Bk T O T
0.50) 1 Sl (WL33), Fr A MY AVEB M ER AT 1 0.5, 45 45 P I I 2 F8 bR, W58 & A AR 52 1)
BRI EHARIFNRAERE,

5, AN B A% 1) J7 1 R il 1 %7 1 i R X /3 32 (Fornellfll Larcker, 1981), Btk
BEAVESH 19 ~F J5 i AN AS & 8] AH 5¢ R B0 KN, B8 B G # K o AW 508 5428 8 i AVEfH X
SR, ARG e AVEAE T 7 AR RIS BT AH 56 R RN, & AR T — AN 25 B AVE(E 1) 7 7 AR
bb 12 A8 5 5 A A v H A AR O A 56 R BHE R (MLFE3) , FHH B i AR B R 2 R X o U R
I o 25 LR, e 46 SR BoR A 5T 1 R B (S B R A RUE R 4 50%

(=) B MRA BT 25 R

ZRSCI B Bt Fa ] L 2 PR AR S i) s nsiR SR 7 L P SRR R L R R R AN A
WA (H1 L H2RIH3) o P 6 bS5 1 AR 300 i 4 i) L 20 1R A S0 & L % R A
B FRME & E R IE VR (HS . HORIHT) o B & L 56 R 2 8 Tk &% 32 1F 0] 52 °F &
SRR (Hda-c) o o 7RSI X Se B, AR SCA 1T LU R S5 AR A, A 4 & 45 36 (CO) L 2P
(FR) ., EHlfL (CU) . F & SRS A (BC) . B8 2 (PS) . R R & (RS) . H IR HE &4

(SCC) . °F & Sl R Bk (LO) FT A 48 1 A% &
LO =f(PS,RS,SCC,controls)

PS =f(CO,BC,COx BC)

RS =f(FR,BC,FRxBC)

SCC=f(CU,BC,CUXxBC)

PL S H i FH R A i P A 7 LRI I A 2 000 38, O T RS 0 45 ) A2 1 ) 2 2
(Chin, 1998), R 1 P A2 785 A5 ik BE 0 1 1 A T A0 i e (0 R . — M IA AR /0 32 3 59
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10%7 BE (R A R A AL 05 (R fi R 0y . e 4R ®4 EEINRBEOBSHNE
TR A U R R, BRI K g e R’
R H A SERE DL CE B SRS 5 B 47.9%
W TR T 47.9%. 51.1%. 44.1%F155.6% 04 A5 RA 51.1%
R MR H AT AR AR B HAR R 1%
P& U 55.6%

WAL SFT R, 45 6 S0 B R 3 E 1]
S (B=0.425, p<0.001) , 22F-3%F 3¢ R i B A W35 1L 1] 5210 (B=0.571, p<0.001) , & Hilfb. X} B FAk
AT W E 10 5200 (B=0.456, p<0.001), X HHRIHI H2., H3, ¥ F G 5S4 I 5 2 (14
ZHAEH R AR B (B=-0.115, n.s) B HSKA B EUEH . 24 F (8=—0.125, p<0.05) . &
Ak (B=—-0.291, p<0.001) 5 ¥ & fi ML&L 40 jb 7 1) 38 B4 F &6 2 2% fuml, R, ik He6
H7/3 BERY . 5% o , SR 3 (B=0.329, p<0.05) . & R il & (B=0.264, p<0.05) il F FeHE &k 1
(B=0.232, p<0.01) 5F & S RGLE Ik I ¢ R 340 W35 L E 1], fiR X Hda-cf3 BERH

x5 HFHAFREKEBMT

SERHARAN T (Bst) PR (SE) T{& (Est./SE)

Pl - B0 0.425 0.075 5.692"

AT K AW E 0.571 0.058 9.803""

52 il — R A B 0.456 0.066 6.864""
GO T & R 0.329 0.130 2.523

K AW E TG SRR 0.264 0.132 2.009"

IR & B T £ S R 0232 0.087 2.654"
P 6 il R A 4 AR — B0 -0.115 0.066 1.762
AP B AR AR — K R -0.125 0.062 2.012"

58 T B SR AR — B TR A -0.291 0.077 3.795™"
GEKE T & WD 0.047 0.061 0.769
AV —F & it B 0.006 0.081 0.071

7: "N p<0.05, A p<0.01, " J9p<0.001,

. WHREER

(=) AR LA L

INTRE B 1 45 117 5 MO s S A S AL, A S i I d g wF e = F-F S IR BEAL]
Pl | 2 PR i Aoek 52 07 P R R AR RN, R 3 S 5 B YR BRAIL IR B WF 5T AR ST
T BARYE ShRUR A LIS, R T =R RCT B IR LS B0 N TEALEL DR R EOR, =P GG B
B BT BECRIE 22327 6 i R AL 00 AR B 5200 o BT 3, ASWE 9T 32 BE7E = A J7 T U 1 4%
hy . PR TTRR

B AR T =ARER R BE G @A 5 207 P RS R A B IR ELE—
Pl 2~ A E ik, dE— 40 T WS TAEF G IR BAIL R 7 TR A SEE ST o DE TR OR, P
B AE A2 5 e 2E 3, RENS E T — % 6 BALH] 3230 A R0 5 3205 F G R R %
R o BARRBUA, Fiil | 22 FFE L RE S S 55 207 P B B0 2 R R IR B &
2 (H1-3), MISTR0H R L 5% F 0 BRI B B & 0% 4 SURT LU B3O8 Ve 1) 2 J7 L P 8 ik (H4)
e, AW g F il | 2 S AUE A A S0 P S IR ERALE, BEME (e il 5207 il P 5 G Rk
WETER SRR,
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HK, @ Ll by bral 0, =Fha BAL T R s 18 & 32 P ST E L R RIEE A
FME B R | 27 H P T 6 0B IRE . BTG R R R R B R AR TR
J7 M PSR B E 3R B IR E B RO, B EUR AR B = AR R, ARSIk
M AR PRV HE ZE ] LLRR AR L 2 P AE Bl X =G BALHR B M AEPLER, 8 1 SR A
FSTE A 18] 56 R 1 B H .

e, WHIE 7 = G0 BAL AT R i R AR R A R R, 24P B g I
AL TFARAK T, 20 € AR TR BEAIL IR0 5¢ AR T 2 L B Bk e R S AR 2oF B
FE A 4 A Ak T i KR I, 3o AR B TR BEAIL TR 6 56 R R B FRAE & i 1 52 AL
/N (HOFIHT ) o SR 6 it R4 48 s 7 o0 42 il Lt 00 55V 2 AS 28 1Y (HS) , e AP
B AR A 2 B IR AR, P B P ERRE I 8 3 & 2 5 M P S BOoR IR m M B 1
SR AR, R P & SRR AR BEARINE, 23 PR Ak A RE A5 A Y 5 S R R A
FRME & RG9S T P R

(=) EERT

AW 5T 45 5 LR P B Al 4SS v BEAL T M BES2 07 P i R B R A R X
B &, & LT ILAJ7H:

L AR G Al B 6 EARZ 0 3205 P SR 648 S A SRS 45 R o, TH N AR 2 1Y
SO P, VBT S S R 0 A5, 90 20 PR R A DA T B R S T I A T L ) LS
IR 5500 B DA R BC 3% 1) B B 4% (KonsynskiZE, 1989) o Hoyk, “F & AN 52 7 H P 18
P B AT B TUBUR I SR BC— PR 00 2 P 2888, 2 BRI X i B 1) )k 4 St A 2 1 285 557 L %)
RIS B DL E B2 7 AH R 42 505 a6 BRI 2 07 1) 2 FEAL T SR B A4 e 1 Ak i 77
w5 R 55 o B A, Gl B A B T RAR, O 8 BT Ak 00 TE B R T B, BRI &
A BT 5, WREBS A TFIE . J34h, B mT LUkl LR FE R %, ik R EZ RN A
R AR XU VR AIE o 308 3 S it 4 1) 2 P/ 5 T 4 00 SRE s el 45 32 75 1 P RE #1515 B 45 i 7K F 1)
GG R R B B MR S, s IR BT B 1R

2. % R AN B IR ) N BE A5 M5 ~F & Aol x5 3205 M P o6 R ELE G BN IR O A
TF 50 30 3o K v BB 2 B 3 N B Al 1) 56 R TG B, BE OB 1~ & A oMl B TR 220 b BRI 0 32 07
FORFHLE B N AEDLEE, LUK P & B2 b 3207 P AL R F 6 58 R LB N ik, AT 455 HAE
LA B ) Y B 2 HE O R B AR = AN EE IR T (BURUHR R R RTE R B R & EHE) | 6
¥ 56 BEREE DT Al 8]0 B A 3R 00 56 TE . 3207 M P & K R G 4l | 2 PR E 4k B0 SR T
SEHLE TR A R EE B IR, BIPR A G SR A, R e R R AL AR & b
AT Sy o I, ~F & 19 & D06 BRAIL G N 1% BAT AR, AN GE 200 % 0016 B it 6 B FRLRE |
TG RAETE HARI I 2 o Wit id, ~F & 7ExF 32 5 - 30478 BRI 0% DG &R R e 1a), o 32
I F PR e — A A, BT — X — B IR S5 RS B, m 53207 H P ar R R R R

3P B A X 43 LG &R A5 1] B 76 BEAIL R AN LLAS 5 o 5 1) (76 BRAL I o AR 4 F 6
R 400 A IX — YA A R B R TT A SR, AR ST AL, FEBL L, P B Al W] LR SR INF 6 1)
w30 S AR, B S A ) L 2 P RE A TR BEAIL D, 2O P IR A B4k SRR
Sy, REEEFF B Il i o -5 1) 1 5¢ R I 2 5 1S3 4b, RAEAR £ F & il A Wi i £
E 4 Bl HAd 22 55 N SR B8 AR 3205 P, H R S A sin 4 1) 398 JI1~F- 45 ot R A 45 e 7 1) T B AE N
I 5 S AT 1k, PR R I AE 24, A T RE S FH - G I S2 5 P Z IR IF R R .
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H T 4% J5 TR AR FR A, AR SR LA 2 Rk R, RE 8% A R ORAH S W e St — e O S8 o 1
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The Commerce Platform’s Governance Mechanisms
on Seller Users: From the View of the Brand
Attachment Theory

Chen Ying
(School of Business, East China University of Science and Technology, Shanghai 200237, China )

Summary: Because of the rapid development of information technology, more and more
companies have started to exchange goods and services on the e-commerce platform. Under this
new business model, the main challenge for e-commerce platform firms is how to govern user
firms, especially how to improve seller user firms’ loyalty. Therefore, based on the review of the
traditional channel governance mechanism, this study explores three platform governances
(control, fairness and customization) by which one can increase seller user firms’ loyalty.
R elationship marketing researchers suggest that the strong brand relationship between users and a
platform firm is the main reason for users to be loyal to the firm. Prior research has utilized the
brand attachment theory to systematically articulate the factors that can lead to a strong brand
relationship. By following this direction, this study will also use the brand attachment theory to
explicate the platform’s governance mechanisms and their roles in obtaining seller user firms’
loyalty. This study argues that the three platform governances can promote higher seller user
firms’ loyalty, by increasing their brand attachment to the platform.

According to the brand attachment theory, a user can build strong attachment to a brand if
the brand can fulfill his/her goals of self-enablement, self-gratification, and self-enrichment. In the
context of the e-commerce platform market, firstly, platform control strategy encourages seller
user firms’ sense of self-efficacy and enables them to attain desired performance results. In other
words, platform firms’ control mechanism promotes seller user firms’ performance satisfaction.
Secondly, platform fairness strategy provides seller user firms emotional pleasures and trust towards
the platform. That is, platform firms’ fairness mechanism promotes seller user firms’ relationship
satisfaction. Thirdly, platforms customization strategy makes seller user firms identify with the
concept or image of the platform. Specifically, platform firms’ customization mechanism
promotes seller user firms’ self-concept connection. Therefore, this study posits that control,
fairness, and customization will increase seller user firms’ loyalty through promoting their
performance satisfaction, relationship satisfaction, and self-concept connection with the platform,
respectively.

Moreover, the relationship marketing literature also addresses the importance of brand
switching costs in corporates’ user retention programs. Strong brand attachment will cause true
loyalty, while high brand switching costs will lead to spurious loyalty. Therefore, this study
analyzes the moderating effects of switching costs on the three platform governances. We suggest
that high brand-switching costs buffer the effectiveness of these three governance mechanisms.

Specifically, control, fairness, and customization will be less effective in building brand attachment
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to the platform when user firms are forced to stay in the e-commerce platform by higher brand
switching costs. Finally, by collecting data from 177 seller user firms registered and transacting in
key e-commerce platforms and using Partial Least Squares (PLS) to test the model, the empirical

results show that the proposed research model and most hypotheses are verified.
Key words: platform governance; performance satisfaction; relationship satisfaction; self-
concept connection; platform brand switching costs
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tradable goods and those producing non-tradable goods. Since the demand for non-tradable goods
mainly depends on the local market and the demand for tradable goods depends on the national
or even global market, the demand effect expects that the rising housing price will have a greater
impact on the employment in enterprises producing non-tradable goods than on that in
enterprises producing tradable goods. But the collateral effect has no such difference. These results
show that the rising housing price increases the employment both in enterprises producing
tradable goods and in enterprises producing non-tradable goods. And the increase of the
employment in enterprises producing non-tradable goods is greater than that in enterprises
producing tradable goods. Therefore, both the demand effect and the collateral effect exist. This
paper will help to deepen the understanding of how the housing price affects the real economy
from the perspective of employment, and provide empirical support for the discussion of the

housing price regulation and employment-related policies in China.
Key words: housing price; tradability of productivity; industrial enterprise; employment
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