F 45 K F 12 HME 285 5 Vol. 45 No. 12
2023 12 f Foreign Economics & Management Dec. 2023

DOI: 10.16538/j.cnki.fem.20230712.302

WA S XU ERFRIT B VRS INEAES

AT, MR, O

(IR TR A0, 1 200237)
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89 F) BT LR TE 98 B AT W 5% . s R RUAE A S M AN — AN R R A Rk PR 2
A AIIHKRZTHEK L5 MmN Z ek &, RIET KRR d B KA B 2% i 3088 L
HEF, FRIET LR X AN BMESEG YA LN EIH, FInE R RN, &R ) S5
KL H R H BB M FRARMS (Fh—) AR T FA b, §I08 &2k F 42
THE R E AR B RA M e 0 B (R =) 5 AR SRR, B AR S R
B AT XN R R AT M E RGOS E, S5 — Rl S — s g iz e
PAAER (FEI =) AR LR 5 S b A |y Bk 7 2 sl B R ARAR 3%, 69 BT 50 R
FF Sy 4> A 90 3 S REVE R G-I IH R R S R 0 2 AR AR SR IR AR

SRR AR TR F AR B LA R AR R —
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S S U W O S S S5 I S SR S S S

—. 5l

T S e, Al 38 H K il 5 55 PR Lo P S BTRE DI , DT S B0 R %) )y o oz, i
ACH it it R (o R IR A A R Y A T TR ZE b LR (el RS 0 IR 55 D R RN i
TR FR A BB A e A — 22 AR S ARl R T 1 28 3 TT AR Bl Al 5
HH B AR €, B BT 2 N 5 OCIHR B A RIS, A T B T L5 7 (Grohmann,
2009) . 254K, i AR IEAE— RS , BT DLBERE it b 0o 1) kAR T AR AR 481 A0 5 B A R A
2 it ) 5 M R AR T e B DR, SR O o R S IR B R ST R A R S
H—E IS X,

it PR S SRR 22 04, T LAt BRI L it AR R Lt N Lt b B B A 55
Jr AT S (FH#ESE, 2018 ; Grohmann, 2016 ) o 51 411, & AR IR AG TR S (4 (Hess FiMelnyk ,
2016); d AR LB 5 1% 1T (Lievends,2015) 5 b B 24 #1011 % A28 4k ( Guevremont Al
Weis B #A: 2023-03-22
ESWH: B F44HF A4 —4& A (20BGL034)

TEZE N B F (1976—), B, L A2 T X F R F 8308 GRRAES, weiyudu@163.com) ;
HAZ (1999—), F, LA T KFHFRMEHLA;
AXA(1996—), F, X AR IR FHFRALHL AL,

il

Wy R 3 R A B v B
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Grohmann, 2015) % AE R EA T 5t AL 4% -5 A0 8 5 R 08 7 B e B 22 T 5L, )45 1T DA 503 T 9
BB S RGN 5 BB JER, SR T G5 X S R S A S i), B IR i AR 4 R B R AL
ARG AR K, BRI 4 TR St R ) s i B LA R AL <

TEASFR Rk b, e BRJE AE 5 IR A R A URRIE X, 2 2 R 57 4 1 (Catanescu Fll
Tom, 2001 ). Eisend (2009 )X} 3695 i 5% I TT 40 M & B, MABR )15 B85 32 A 2, R R
PR TR, DT 12 -9 % 3 6 )5 Rt R P 2 B TR AT il SRR ) A AR B 18 S IR AL e L
o e R A AR U T R TR B  TTHAERA TR (AN R TE AR SRS BRI ESE ) )2
AL 1 (Kotthoff, 2006 ) o R T FEAL 23 2RISR Y, B 138 8 A e PR A B 55 4h , B
SR PR R AT BE S ) A TR SR IA D, A, Ziv (1981) & BBk i B (1 75 75 10 Lo 27 1 Fo iR
SERVENAIA R A O BB A (AME R B ) AR ER 5P O R oY 2
RE TS5 OB RS F 2O, AT B O HAE B B Sl i b, H o A e, AR R T
TSR TR BT R LA R B XU SIS AR X ot R S X B AR TRDESE , A ot A 1 )
TE G AR G, Ko o 1 S8R 55 i R 1) 18] DG A0 X ot 85 R s i K L PN FERIL T

A R B LA BAR B 56, A 0 T LAAE S EOT 2R B RS , A58 D 3R -5 14 51
B 2R A B R0 1 B 5 X i R T A s i 4 sl 5 S R 1) O R TSR R
P XS it R R U 2 R AR YR J P — PR BIE , i RR BR 4 5  REE ) 2 TD A
DG PSE A5 X6 it R B8 P s i R G PN PE ML, SR Al 2B 4 & Rt S0 2 s R it RS B TR A
EEXTHE R RIS HE 5| o e, W B BR S5 1 3 09 06 R TR AL 2528 LD B2 RINE 7 4 46 Sk
B 5E R RO, 7 7 b S H IR A X 14 SR XRS5 P i 2 S A PR AR

. X#E BB S#HRERIE

(—) b R 51

pi FEL P T it L %) 5B PR AR R RN PR R AIE () B2 5 (Grohmann, 2009 ) , HAR & 7R 22 AR F 5|
T TR TE R AEKeller (1993 ) FilAaker (1997 ) FRIFZE H , 1 S0l B 0 Ay it Nk ) — A B
BYESE  Alvarez-OrtizFlHarris (2002 )38 et SCHAIFFE i — 2 5mI 1 it RO A RS P ) —
YRR, ZRIA R 55 PR Bl T S A R I S A R A R A — RS A B AR
st W AP S R I 53288 Sy 53 P sl A PR SUB t fE (Fry , 1971) , #R 777, AGrohmann (2009 ) FF 4
s P S R ARE 3 Ay LA T A S 0 8 R R 5 P OB AR e P =00 ) | — R 54 H
mn L 5 A A N R A K6 BB T E B Y (adventurous ) A HE.Uy Y (aggressive ) B8 BILAY
(brave ) . KAHAY (daring ) #5152 BC A9 (dominant ) A1 [& 49 (sturdy ) o i 2 PS5 A8 I o 5 2
107 15 1Y (expresses tender feelings ) i 55 /%) (fragile ) HUHERY (graceful ) BUEEH) (sensitive ) |
FIHEE 1Y (sweet) RN (tender ) o FEF S PRI AT () S AIG , BB RT LA 4325 0 BB S
i ST A U RN TS 591 25 5l B (de Carvalho,2020; Azar%s,2018).,

i R S P ER 22 S A T B R A T 3R AL, 40 AR R TR L RS B9 44 B RN AR A B
8 PRI, A BB PE TE G2 T Sl A 0 Tl R B 2Ok B8 3 (N, Lieven 45 (2015 ) &30, 4 f
3 BB logo B2 R AT LA M8 G it R 59 14 A5, i [0 21 4 i Lo g o T2 IR U A5 By - 344 56k ot L ) 2
AT [RIE, /NI PUHE A A B 5 e AU ARIRE &R TR R A A AR I 5 BB PR RUBTAE DG o b
I ER B0 B TRV AR5 i M AT 3 B AN T 43 G &R |, WHess FIMelnyk (2016 )35 i, 45 €5 (7%
) AT LS Ak il R 2o PS5 T € (62 DU T AR A o R A 5 =00 o A, T 90 3 X0 it
P R BRI 2 37 B T R T N0 FH P B 1 1) S5 PR R 520 o 481 41, Grohmann (2009 )4
HR, TR LAY 3 P AR L L T S A S S ) T DA R R BN B R, IR Z
TRIR
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ot B 0 X5 91 2 A %) RS R W S R 11 ML R AR A TR R ) 4, Grohmann
(2009) & B, Y18 B AP 591 5 5 R SV AR B T 21 385 0k o ) 25 B8 B R BRI , g 0 7 ety
T 5 o RIS, Lieven (2015) A& B, f M 91 5 A L9 7= 2 IR APAE IEAH OGO R o R, X b Rk
SRR RIE G A RS S B2 TRTRRAT 4 B2 A U {8 o SR T, A T 5 2 O 3 W JR R ) =2 ] 1) 56
R A SO WA BR8] 52 ) it R0 ) 98 s, LIBHTRAN A RIS AR A2 o

() HABR S P ) % 2

et S A, 5 M o B A R b2 TR BR (Ziv, 1981 ; ThorsonFllPowell, 1993 ),
Mickes%5 (2012 )3 F 5 B K22 A BER A IR AL AT SCRE T 13X — WA, , A1 % BH 224 4% ) K2 Ak
91 i L A SR SR, 4 K S8 B 1 (89% ) FIA 1 (94% ) B 55 #F et 1 Bk XTIk, #4011 %6
NHIGE 2 AT TR, AR 2 —Fh et i O L , 32722 PR 2R BN 3K 3

X T ZIAR ED G (8 INFEAIL ], —SERfF 5548 1, 0T g 5 S i ik 2 A ¢, in Bk
Sttt S R TR] o BRI A Y AR —Fh Sk S M A DG T Bl SRR I &
WO BT B Bl 22 (R A A 25 5  7E— DS AERE AR AT A6 TR, TR B AR R K, T B
LML R, B AL S A A DR B 25 57T RE SO T B
A BRI o i TR, RIS AL T 55 M B o o A 3R B Z B ED 42 (Robinson flSmith-Lovin,
2001),

BRZIBRENG AN AR5 2R B, KAV S Ak 55 M Lo M T WA 3R AT e U5 T 5 1A 4 B Y

4 BR A Y5 BE 7). HowriganfIMacdonald (2008 ) A2t T B4 A uEds , A T3 i Rk~ A faj i

BRI [71) 225 S5 S G0 AT 55 I £ 58 P A P s 1 BR PO B 0, e IR kA 1 BR80T P75
2 Tt — St a7 B R R A R 1 R A B T R N 22 5 AT TR R
W 2 2RI DI RE AR MR AN HIRE ) FN st 4538 M (Bressler® , 2006 ) . AR KA BRIZXT 55
PEFI L R AR R S AR T, (H R T 2o M B AR T 57, R R i ) T E R AR Y 1 R 1)
TEHE ST, 055 D) R A ) A 0 e BRSO AR I e T o BRI, A T W | A, 55 B
Tia) T3 2o B 3 1 BROR R O st AR R, XA R 55 M T e BROK - RS L M
(GreengrossFIMiller,2011 )

PRI, J5 T DA AT OGBS M0 22 (8] 5C R F R 4, AR i s an F -

H: 5 R FH A BR A T 5 A48 7 2K, T 9% 25 5 AR R0 32 it WL ) 55 M A=t )

(=) HU BRI B i) 22 5=

Martin%5 (2003 )82 H ) A R XU AR RS, DA [l P (BT B O st A ) FRScif (R A AR sl
TEA A ) AL BE XA [R] IXURS 1 1 BRAEA T T DX 40 o 33X R A4 B 235 5T 1l U A R 1) 1 3R
AUK < SR AN (B8 E 5 At A S R AR KA B ) | 3 R (35 3 3R B A 38R ) L B A0 8 (B B 3R
)T A 1 SR ) R g 28 (3485 55t A G 2R T A T EBR ) o ARG T 2 B — 4 B 1 1 BRI LA
WA TR Ay Wl SRR 1) A P R O R0 3 2 SRR S R A TR T2 R R T (Vrabel %, 2017 ;
Kuiper®,2016) o [F I, A5 e 52 Martin5 (2003 ) A4 i SR AU BB 1 S BRI AE SR , LR AR
AN [) I R XU 52 o i R 1) ) 9 3

AR E R RS2 , A7 WY 2 BN [w] 14 R AR F) 0 A7 A S 2 ) 1 01 2 5% . Martin (2003 )7
— I K 1 19580 n L g AL, B2 5E B U R R L PR R E S T X
PE2 5% BJ5 , KazarianFMartin (2004 ) 7585 SCAE 5 (g K | LU R B2 IO rh 4 1%
S, [V 2 055 M U A A R ) S 2 e Tt Bk TR SIS AR R R U B B T S
FHEC TR R B, Tsai % (2023 ) Y SE IR 25 R WoR , B PETE 5 AN R 5 3% | 9 7s o ol 2
T Lot o PR SR b, 55 P AR P 7 B 0 28 e SRR 3 R 1 e R A el R B TR H 3K

W BR) 3 R A B v B
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FI2E 5, BIARAR TP, 53 ko qu ) 0 P ' A 70 il R s (1 D 29 AR il R 5 T 7 [ 5 75
I 0 TRl SR P e ), RS A R 9T 2516 26 BH S 35 AR i 25 57 (Tsai %, 2023 ; Sirigatti®F , 2014
Yip#iMartin, 2006 ),

XTI, — BT B AR R At S XM S A €A il BB, BB, B P e 0 B ELA S e
BP0 FR M (Tsaids , 2023 ) o AT 23, B 42 A% 38 B Bl g 22 oR A Brd i R A L & 1%
TR I RROR ) BRI 55 0 — 1 DR, B AT RE X B AL e KA 2 R S DR
VAR e Je% , e ok feft P o o g S8R ke & TR TR AR P 119 25 57 RN A 9 45 4 (K otthofT, 2006 ) o JE 3 — fif
R AR R

H2: AH H TSR PR A BR R B B AU B BR ) AL O =X, B BB G 0 2 3 X% T i
TS ] )RR

(VO ) R 5 5 it R ) ) DE e

S R TR Rt R S 6T RS B A A s (BT Y R L i T —
AT, T ARE R A % 2 3 2 (Al 028 A o L, 76 W R 45 90 5 55 P i R AR A i 3
Bl b ASBH ST 2 A S R (R I S R 25, DATRBE S AT A R 5 i Rk 391 =2 ) i
BCRA N X T 5% 25 i RS B %) S i) B EL N FE AL

FEBAT B SCHR TR, 6T 55 dh o R AEPERNZ LA VCECIF ST TR Z 0L, AU DB 58
PEHACTE AR5 R B — B R BB, S R DB 2 505 AR EIE 4
AHVCFCET , 1 22 IR s M 2 B, DT Rl 30 20 2 X8 o ™= A T e 7 it B e DA A,
e B AR 4 f S (WhippleFIMcemanamon, 2002 ; Hong 1 Zinkhan, 1995) .52 FR#IF5T S5 &,
AHIEFEAG R 5 ot R o B 9 DG P L Ay i RS B (A A I G 5 A R A% TR 1 R
G2 A A — Bk

KW BN, )55 M G 04— SO RN 21 20T i L) B A 2 1EAH 2C 1) (Arbouw
%5,2019) AHE T A —EGIENL , — 200 T IR 0] LISSsR s 3% E 65 191244 (Moormanas:
2002 ), 51 & B8 1) H AR SR AW A PEH (Dahlén, 2005 ) .27 & 1% F Schwarz (2004 ) it b
IS (processing fluence theory ) Fefif R LU BRALA o £ 7 9% 2 HUM AT M BIRRIE A9 )
FERRSE , P P S e T A 5 P A DG M S 0 AR RS (T BIESE, 2019 ) o 1X 88 59 51 A 5
FAARE A WG A 6 A BRI G B R 25 A R AR B D) RE , A0 45 526 0 B AEL G R RRAE , 0 4, e R
TS A DG A P B e T B A A2 T C ST T IR B A BRI 2 R,
BRI T NSRS B IR S A NTEICAL , 0 2 8 e A e R 5 R AR Y
VT B B vy, DT FE A6 B 3k o b Ak S A 38R )4, O BRI 7 A REURR A9 15 28 BT ( Chan il
Northey,2021) 5T LA Bigilt , AW E R AN T

H3 - 520 M0 b A L, 53405l R FH R BR ) ) A4 7 =X T 2 2%t il ™=
AR B ASBE o

H4 35— Al M 52— S0E7E i R )0 A SR Xk il 285 B 194 55 g ot e -

=, FRRITERIZKRE

(— )5 —
S — B AEDRAR AR5 X B A B RTR R2e, RISIE (R H
Lt 5wk

SEIG— R F T 20 (i BRvs AR kA 2R A R GR35 % DIEEIFST (2R A2 4R
1 ,2022 ; GaifllPuntoni, 2021 ) , f# FHREA PEgE = N MU FIA AT ) W% (Credamo ) - 5 48
SEYOR,, e oE ) B A Rt 3R 124 A (M,.=30.78 , ot 5 14.69.4% , A RHE 5 1164.5%) ,
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HrrERae3 A, A ER4H61 A .

2. 550K}

ST — AR LT 2 A SRR AR A ) S SRR R HERR 2 AR A
AT T R EN G S0 2 SR 2, FRATTRE 8% T JC I AR I G F0 7 —— R R T — A
HEAE B A B GOOD” JFE) BT L (LK), Ry T b G ke BROGFS )P S SRR T4, &
MIAR FHIEFS | A 0 ORUR S5 T b g R 5 T2 T AR e 2 ok i S50k o )
B, Ryl G R B ) RN i R R A, TR AT A R R A e R A ) e
TGRS T Bt F g

si
b
cO0V"

)

o

p ,_@'vzz?: =

FERIC AR

WiEEE A WEEE A
MEB ! T3 B 1!

2 1) ) ARl BR P T
B1 XB—AAFE &

FEAESL I Z /T, 55 N RAEWECT- & L5 T 604 1512k (M,,=28.66,SD=8.78 , 1k i
F40.7% ) HEA T K, B3 Be 152 i R BRSO IR, X “GOOD 28 F (A B R it Rt S S R [ 1
HPE (Moypon=M n05=0.56 ,SD=2.51) , UEBH AR SE G X “GOOD 25 F 19 i Rt il v Ak i 11
AL

TESZI T FRA PRl BEA L HC 2 2R 2 AR i R 5 2, A 4 2 e B — T334
AT AL B 58, BB 52 T “GOOD 35 1 11 i WA 41 , SR J5 LG o) 7 1) e SR/ AR W 8R4
PR A SR, 5 B8t AL SO PP 1003 o e, SIS T Bl it ) A 2 DA
VG225 8 o SER R T 483 A R0 00 UE A 2 o R 7 i 3% o o 3 AT S 15 A 6 45 2 I
1.

x1 EXRIURGEEREER

AR B Cronbach’s a 250
I B )RR ER A NERE 5 | N KRB 0.792
iR B PEARUT | % A R 5 T B S A O 1/ 55 B R R /A SR /5 A 0.699
mi R PR I W T 1/ G 553 1 U HEE AR AR SE A R 2R 1Y 0.803

BERRIR - S K

W R R R A 6 v AT
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4.5 B 4E B T AT

(DIERPKGLS B et )5 AR} 0 1 BREE 2 AR 2, 38 o A 3K B o AR AT 38 404K
Jei s AICAE Ry RS S R4 5 A0 ST REAR ARG 36 70 BT 45 SR S, WA SR ZE 0k % T 2 A el J e e JBR J
1853 2 TAFHAERZH (M =5.46 , M pyusi=4.84 ,1=3.035,p=0.003<0.01 ) , ZEBIA 5286 X6 ) 45
HAER B (AR )

(BRI o 25 BB i R T AP0 1T BB 2352 B A8 27 T B2 ), AR S5
W b3 PR A Ry 4 o A g AR R4 7 L DR Bl 22 03B o 7 1 BR A AN 3 1 BR 4 X “GOOD”
R SRR B B 4 SR D e BR A B T GO O D F Y B R R 2 R TR e R
(Miyyy5=5.62,8D=0.59 ; M you5=5.33 ,5D=0.71; F(1,123)=6.608 , p=0.011<0.05 ) ; Ifij &/ 2R 2H W3 %:F
“GOOD”# K 1 Lo P81 5 31 1 R 20 9t 38 TE 12 2 X ) (M =3.65, SD=0.92 s M .y =3.54,
SD=1.18;F(1,123)=0.428,p=0.514>0.05 ) . LR 53Hr 5 3R, RAdda ] 74 1) AR A2y
K, R 10T GOOD 5 | (1 T AR BB s 2 v AR M R, 24 TR HIL .

(—)5En —

HARSEYG—UERH T A BR )5 A B IS R AU, (L R AR AN [ (4 XU 2 i AN
() JXUHS B A ER T ) R PR B A7 I DX, DR LG AT DX ot R ) 1 98 s/ AR 7T
REPI AN 5 o IR AT S 52, SC 0 W R 5 5280 — AR Rl T S d ki — 20 ik B A0
U BR )5 SR Y [ BR80T b R A R E R AR 225, RIS ERAER A, 56
WESCE— S5 1A Rk

PR S A R A B 7R IE ST, A S AE WACE SRS T 904 K (M=
28.06,5D=6.81, 4 (5 L4 1.1% ) S 51, K FLREHL 7 e 22 3 M0 R 5 Fn 76 W BR | B A0 20 1 R
4, B30 A

B, IHEBR = i A2 SR & A i RLED G S B0 25 R B T30, ARSCER e FE T HARIH 2
TG B I A 0 IR ] B [0 225 54 R b R R T R LR R 2B e & = H IR S
2% Chan®5 (2018 ) iS55 HOXE AN [7] 1 R XA AR A 1, AR SE G A3E 2 —A) 35235 (one liner)
FTE R X 43 T 452870 (ULIEI2 ) o SR AR K B AR AY 4505 R T 2ok 1k A 2E Y L R TR
BRSNS Vi NN aap % Z N AL N

AEEBR

FRBL MR

BRI &

B2 S5 EE
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BAKTE LG P bl B —Bof A 21 < B/ NE , —FER BRI S8, 8O T
J7 R P B E A B ) 2 BB AR, B RR TAE AR TR ORI 27 ) A O BR A ) A

AR I AT S AT 0I5, BRI 2 3, X i N A A ] BRAR A |

WA BR FE A TH] 53 o B 5 275 Cann¥5 (2016) [ SE I T, BESR WA e 132 PR BEAT G 2 1Y 1l R
SR PR AT A R , 8 PSR BRCBEA N, Dh—Ff R A TC A 07 S i APROC R 38 5 50
N E ) FE A0 8 1 R GO —F ] T HEIP S A 3R, anapofil Az, s
FEFESE AR A AR AT B 3RO A SIS, %) 45 (8 1 BRI R A 751

SEYREAE 3 A - LART B SR AR f, TR S A AR R, A A AR A B R R S
Y0 (M jass=6.00, SD=1.17 ; M ;s =5.70 , SD=1.39 ; My sysusss=5.90 , SD =1.06 ) , & B A B
GEFTIEILA | b L 2 T B FEAS [ A BR 2SR A X 43 b, S A BT T B % 83.3% , R A
IS T B S AR A B8R A0 B LRV AR T 2 T X 0 o DA BRI S RS o )25 A
A, B R T 245 R WOR & 2 0 2 1) 0 A B8R RS A7 A 2 2 DX (M =405, 8D =1.51;
My smas=5.07, 8D =0.88 s My ysms=5.23 , SD=1.44; F(2,54)=6.01,p=0.004<0.01 ) . [F] i} , F )5
G 565 B T A EL B4 SR R | IR 1 R A S S AR e R A 2 (R AR A B B AS oy D AR A
p=0.007<0.01; JE KA BRZ 5 B J0 BY 0 BRZ 2 [B) 7R WA BRFE AR 53 L AFTE R 3 25 5%, p=0.008<0.01 ; 1]
SRR A BRZ 5 B AR K BRZE 2 () 7R R BREE S A3 |0 W 35 25 7, p=0.851>0.05 o Ui W AR S35 XoF
AR AR AR

2. 5255 Sk

SRS TR )T R AL (AR BR) v SR AR AR vs. BAD B KA ER T ) B PR 2Rk ik
Wit WECTE- 6 L2704 8005 5 S0, 23 B A 380 A8 900 310 A0 LA B A e SR XU 1) R v S W et
R AT , AR BER254 N P BH8IN , 165N, 81.1% W RK2EAR KL T
SEH AR 30,444 (SD=1.75)

3L

RS s By o TP S 20 g A S R AN RS D
“IR)E /N SR AN TELR R i I I R R 7 /S A AT TR T 45 5 =0 R K
XPT 5 B A BR R BE A THT 43 S WU 20, Bl e 1A G 3 Ay g BRI JU B BR A 2 s, X))
5 B e SR AR A T DR 565 2, BRI S8 St g 1) o 2, e i R R A R S
R A I — (o =0.884 , iz =0.872 , G =0.843 ) o

4. KA

(DFPRES  IE AL, AR TR R BRAT , S RN 78 g BRZH B A0 ) R Bl i) T 15 4
R P R ) SR A0 I S A (M =397 s M s ummsn=5.58 » My pympsnsn=5.24 ; F(2,251)=5.843 ,
=0.003<0.01) . [R]B , Fr /5 kn B4 A W , 5 A K BRAH 5 B A0 R W BR AL 7R ) 5 e BRI
Jo i 35 25 5 (p=0.887>0.05 ) , e, W 1F 2 S50 XT A BR AL AL ) R ) .

OB E LA 5 28 (AR AR vs SR AN R AR ) vs. B U R HABR )45 ) o F AR &,
i R AR A S PR AR st R B Tl A 2 DV SR ) AR S g A BT R A T B R R Uy
ZMT SRR 4 R R, B AU e BR A Bl ) A A B R T s TR MR R 2

FOAE A ERZH B (M s =529 s My soma=2-85 s M g =4.89 3 F(2,252)=4.255 , p=0.015<0.05 ) .

T AE L AT 4 B, B 0 76 1 B A 9l T o0 ok 35 1K 5 7R il K A R 3 i 3R 2 3K
(M =279 s M g susn=4.97 M =427 F(2,252)=39.858 , p=0.000<0.001 ) . L |45 3%
B, gl TR AR A 2E TR R A TSR A g B ' O A R T RE S B T P XX
s R 5 P S [ 14 BT R H2 A5 2 I o

W BR) 3 R A B v B
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(=) =

RIS — RN R A AR WA R O B UK R A BT A R 5
PEAT AR SRR BL A5 IS IO SERT L K S LR R BITE L AN A % 18, it — AR50 b R ) 45
BR8] B DS TC X 9% S RS B A s S L N E ML, BV AIE B H3 FIHA,

128 -5

S =R 2 (AR 1)« B ST S v s A PR SRR ) <2 (45 2R . A BR ) 5 vs AR Y
R )RR R AR, Bl AL B DU AR R4 A SRR, S286 = 7F LI 5K 2R
WIRZEHOR SN LE , Fe 2 A 314520010 o KPR 1 13, BERHAS 7 A A kbt
FFETERASR A R A A, o AL A= 29 A B EAF 52 A 168 A TEEAF 5T A3

pRSR YR S

FESCI AR BT L R R T R R BRI EB IR ), 7= S e T
F1K, PR TG T M S L P T 2 B R 2 Xk T K B A 778 B o I LR T 40 40 e B 1 —
ik 55t AR A A — K Lo P Nk A 0 T T R, AR A S R e I S 1)
65 17, [e) BREHE B T 45 v A 7 501 G %o S92 6 485 SR 0 5 0 o /S S2 0 P 8 T R B R 1 UK o
“MINTRHEBRELA SR EN S 1Y T4

s mee -

AR B
B3 SSB-mE ES5IEME S

%% Hess fMelnky (2016) L M LievenZs (2015 ) AURFST , fb ik 500 At 4 vl il i i1 - B
AN AR B R 0L Lo g o AN [N 26 A 190 & AR 24 S0k S8 58 M0 R lo g o
TERR IR AL B 1 0 JEE E R 38 Ao SR FH € DR AR P - A ke s Ak i R 1 S M 2 5 R I i, Lo PR/
Jo b A logo i TR EEALAE b (R 3 R0 , LIRS (RN 27 40 1) - (AR S 1 R e M 42 o
LRI, T3S SRR G TR SR T I G, O T R A R
PR s oM A 2 DU B 3R S R TR R S 52, I T B AR 4 A R B AR
WA o [l B AE TE LI , R PSR R 2R PR - (94144 24 A= B 8T 0 R 400 R %) ot o 58
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The Impact of Humorous Advertising on Brand Gender

Du Weiyu, Shi Zhaohao, Ke Wenjie
(School of Business, East China University of Science and Technology, Shanghai 200237, China )

Summary: Brand gender, as a dimension of brand personality, has been widely applied in
marketing strategy. Under the commercial context emphasizing brand image shaping, the importance of
exploring brand gender is gradually becoming apparent. However, current literature mainly focuses on
the shaping role of elements such as brand logo and brand name on brand gender. Among various
advertising appeals, humor is a unique and effective form of appeal, attracting researchers’ attention.
Therefore, this paper attempts to explore the impact of humorous advertising on brand gender and its
mechanism from the perspective of the relationship between humor and gender, and constructs
hypotheses based on this.

The research is carried out through a questionnaire survey and comprised three scenario
experiments. Experiment 1 created a virtual brand “GOOD” and manipulated humorous and non-
humorous advertising to explore their impact on consumers’ perception of brand gender. Experiment 2
supplements different humorous styles of advertising to further verify whether there are differences in
the shaping role of aggressive humorous advertising and affiliative humorous advertising on brand
gender. Experiment 3 takes into consideration the original gender image of the brand, exploring the
impact of the match between brand gender and humorous advertising on brand attitudes and its
underlying mechanism. The study finally obtained 578 valid samples and used covariance analysis,
simple effect analysis, and mediation effect analysis to empirically test the theoretical hypotheses.

The results indicate that under the condition of humorous advertising, consumers’ perception of
brand gender tends to lean towards masculinity (Experiment 1). Meanwhile, compared with affiliative
humor, aggressive humor advertising make consumers perceive the brand’s masculine tendency more
(Experiment 2). Compared with the feminine brand, the masculine brand using humorous advertising
trigger consumers’ more positive attitudes towards the brand, and the ad-brand congruence plays a
mediating role in this process (Experiment 3).

The main contributions of this paper are that: First, it explores the impact of humorous advertising
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on brand gender from the perspective of the relationship between humor and gender, promotes research
progress on the relationship between advertising types and brand gender, and broadens the
comprehension of the multifaceted origins of brand gender. Second, based on the consistency theory, it
explains the impact of the matching effect between humorous advertising and brand gender on brand
attitudes and its underlying mechanism, providing targeted strategic guidance for enterprises to shape
brand gender and enhance brand attitudes. Third, it extends the theme of “relationship between humor
and gender” from fields such as sociology, psychology, and linguistics to the fields of advertising and
marketing, deepening the understanding of humorous style and gender differences in commercial
practice.

Key words: brand gender; humorous advertising; affiliative humor; aggressive humor; ad-brand

congruence
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