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NP5 75 (cognitive miserliness )WE A —FPA 70 A (55 4552 (R 3 AR X N, 38 3 45 1E
W EA A BRERPERAAE Y B AR O TEDR IR IS AN JEAE 28 I [ 85 G 4025 TR S 4, 7O 3
2F ONFIRR G 2R Puskisr S IR AZ B T )z 19561 (Lieberma%F , 2004 ; Frederick , 2005 ;
CorcoranfliMussweiler,2010) o 25 & I0A SCHRART , TAKN 515 S B 1 AT 2R SR sl SR i 74 P
INHTGE IR 5 T AR 350 B R A (PHE R R JE 2, 20125 BRI 4R 45, 2015) JAEIR R AR JE
b X WA Ry R AT A S SR ) T PR A R R SR AN AT D R R SR AT R T LSS
HB LA (Evans, 2003 ) o BUA M98 A8 RS0 T 2RISR 75 ZEBE MRG0 n T-n] 5g
PRI 15 Bl E S T AR5 8 & T EUSH 58 A B E & B 4518 (CacioppF, 1996 5 3L L« 17
HFHERT, 2015 ), (HIR XA HI S 25 AR IR 0 S B0 I e 2 () BARA T R e B A 2 7 PR A 1Y)

il

ks HHA: 2017-06-23
HEETH: BRAAMF AL ®E LA (71572039); B X A ARAF 42 & L5 A (71172085)
PEZ RN FRE(1971—), B, 48M K 225558 $reads, 4+ 305,

PRI (1993—) , 4, 48 M K 5 2555 45 0 F B LT 7 A
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PG I HTAER , FE T BT AN w5 74 E U Y iz F 7 U AN G 2 M Tk, A ST
AR N2 BT B R AR F i 7E N EROAT 2R3, JF LU SER , i — 2D ARG0I et
RN st 17 0y B RS B SR AR 7R

Z.IANANEF SRR EEEICEE

(— )N N E MR

R PEMacraefIBodenhausen (2001 ) L) M CorcoranfiMussweiler (2010 )78 &A% 35 1 STk
PEE , %ML i 2 FH Fiske A Taylor (1984 )48 tH % AT 2 B, H T4k 23 i 53 e 4 A st ] 600
PRI ARG+ A BR Y, BRI PGE AN Fy 2 28 R DA B T ) D e Rk 5
T B TR TR B AN 3 o MO IS, — b2 6 3 — NI A T i — 25 A
5 RS AT H L IR0 25 75 S i R 7 AT R SR s ) 1R B e 45 7 R ) i IR G: (FHE
IR R 2 ,2012) o i T AMTEGZ I EDRHR B8 T TARR/IME , BRI A58 5 A IRLe 72 5

1954 (Taylor, 1982) , s & = AATTIA A E 45 H 1T DLk F5 A 0 11 #8019 15 S, (Park flHastak

1994), ik B S ] RE /D f— e 545 BAC A 3515 o X FA N 7 KEE R KRR &
SRR e () S AR B, PRI SR P B TR PSR I Z 45 SR, O H 1™ A 4% b
N5 RS TR R 4E AT, 2015)

(Z)IAFA i B R

TEZAAR G XU T 318 (dual-process theory )  “IANHITH ZHH” (need for cognition theory )
DA RE 4 T ] GEEA5 70 (the elaboration likelihood model )& ffE BRI 2515 & A WL R = A~
FERPRYE  — 7 T, AU T HES WK BN T f B 48, AR R R AE P 1 G g i
A3 JCEIR, I S M E R xR OO A i T G RS AR E R
5L A L) PIRME BAL BT SN (PHE R R IE &, 2012) FERZHHEIESHET , P TA
OB R ERIA BN T =K, i B X4 pr i A B 3 i R 20 190 AERE BT
UG (T IHTRAERF , 2015) I T WA, FE R Z 8B T, e T8 TSI
PO TS BN TR (FHE /R R e 2, 2012) FZ XU T ES R RS N5 b -5 AR
i AR BRI T (RN D R B I & 3 R BEAR DG, RO T AT TAE N T A B AN B A 2 B (kG
T ABEHRAKRZETIE,

37 T, N B AR I ZE AN S ILR A TR ), AT 12 SR 2245 1 A Al
T B B ) 14 25 32 P EE SHAILIA 2 M SIHLER SR Z1, A B I R K il &7 5 22, BRI
(Cacioppo®¥, 1996 ) . 1M -5 TA FI 75 Z FRIS B AH O 1) 3 — A FRIS— K5 4 hin T 0] e s Ay
(Petty fllCacioppo, 1986; Cacioppo?:, 1996 )t IA Ay, B3R [] (1 A JERRAIG , A4 145 Bk 3l
MU SS o T TARA AT REAIH 5 PR 3R I REAS B IO Y L T B ih Zx e R Gh 4 % A2 ) , AN 231
YT 35 8 S R AR AT O A L &R (HD IR ) o NN, B IR B X e sk
X4 B2 BE B AR B AR A (Petty flCacioppo, 1986 ) o 255 X P AT HEIE KA, AR 35 1 S o
FRAMARTE NTE NI SIHLAELSS R A A R 2R B A RO 38, S e T AT T X ke

SRR SRS R S (5 R A RS AN TR BLGE MR ZE S LRI AR R

N PR A NS AN AEAR R AR B 3R, 1 B S s 7 A A0k 2 il
FTBINHR A

2 BRI IR e 2 th T8 Z INTE I HIL, PRSI IR S s (5 RN TR 5 [k
9, B B R BT R IBUB o8 K ot et R XA BN 07 52, 2 AP B E DA A2 45 1A
B ARTIML A 2, F R PE I B DB AR 3 5 7 1o B BRI e, A e 25|
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BT BRI , RFIA R 35 587 BT 0 R BRI — 25 (G DR, AT S BRI 35 e R & ) R AR AL
H e SR AT P A A T oA BB B R R AR A AR Al

=, RVABRREHENNANZFHITARANGEE

(— )R L

L8 RAUH L (cue utilization theory 5T B J& AT UMe] iz FH A 32k & 347 D3k 19 )
(PurohitflISrivastava, 2001 ; WangZ¥,2016 ) , 7 [ AR AT, 2235 T 1 20 FLRHIE R <R A
FHHENE” GZIE AN, AMTEYCRITTH IR RS L rili i fF Btz R Z M5 R
— SO AT R IR, R B AR X K A T A 7 ) D 55K 8 PR X (Easterbrook,
1959; SlovicHILichtenstein, 1970) . S T fif PRk — I, AAT 1] T AR EEARR iR £ 5 0 e R
HATYSR R4, MR BRZ R bR SR 2WE 7

T8, — &R LR TIPAG AR B IO T2 R 1“2 ik (diagnosticity ) (PurohitFl
Srivastava, 2001 ) . 2 Wi P 245 5 25 4 2R AT H (A5 B0 78 20 M AR A2 D S A AT A 10 i R
PUR RS , o m] 2348 R A ] FE 1 (PurohitMlSrivastava, 2001 ) S35 |, R R 2 Wit 2
it Fof 1] B R R AR B — T 55, IS W I 30 19 2 3R P O e R v AR A 2 0 0 7 B 3 AL
LA, AR 2 MRS W M S A R T 59 o RAVER , BT & 45 KAk R
T B v A 1T Z0 s HLA 2R R AE W3R P ) %80FH (Purohit A Srivastava, 2001 ; Wang%5,2016 ) . H:
K, BMEZE R A G2 W EA S, B AT GBS BRI 28 5 3RA5 AT LA 45 i B[] AS FA I A
M2 BN AN TR R SR B, IRLLES 5 S A5 LR Tl & (5 BAE TR AT TME B S &K
J7 A 1y G B IR AERF , 2015 ) o BRI, AMTTHYTE 25 RS A e R e . E A WF5E
FW 1 B S M A2 249 33 Bl 1Y 8 22 [F 3 22— (Easterbrook, 1959) . 4 A A1/ £ 54 T
Moty R APIRASHT A S5 B N TEIR 31 ) 23 8 25 T B O AR BR 3l I AU S PRI &R
$FER, 1 B 3B LR WA M & AR AR K (Juslin, 2000 ) o 5552 b ZER[AME 2R 2
T, AT ST A [ 263 LIS [R] AR o e Ah | £R R X 46 A7 B 220 5| S AE H o 1lie fl
Thompson (2006 ) & L, it B /R R R R , NMTTRIE S 22 25 5 Je , AMTH B /9id1e
ol AR A0 S A U ERTR B 2R R (Koriat, 1997 ) A BF5T £ B, RS I AT &l
PUAETH AT AR R R  (HA BTSSR A B  NEL R TR, thanDLaT i 2
55 KRR A I HT 6 SR W B B A R 46 55 (Kooriat, 1997 ) o 25 ] LUE 31|, R4
FiA]“utilization™ G “FI FHFIROH AN [6] 8, (ELR AT B e i < AR DS v B 0GB
A B RUHL R A B “cue utilization theory” BHIF A2k 2 FRIS " AR , 1M H.
HHE™ B FIS TR I LR RIS R AR S

()RR T INFN S i 1 TR

25 AT, AR BONEIE BB G 5 AATTHER SR I 25 R 5 848 SRS B T
INHAT AR A O, T XA TE S A 35 i B iy S AR A g [ L 5 T ik, T AE B R RO
FSRARE RN 5 AT R A, TR o & FEOM PR A B b & Bt A k=
STy = W e e O SRR G X AT et s Ao IR e SO E SR AN
S &P FIE R (Tversky K ahneman, 1974 ) , PRI R RN 68 S PUFP E58 I & 2XORERFT AN
B E ARG R A7 LR, RERT AV M s Ui B RS i FE R AT R B, A B
TN T M WA EAL S FE I, AR SO HR 2 RSO R i A S L K DA 25 ol 7SR e S
ANE B R AT RIS AT S S5 R 1R
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®1 ZFYARATANNZHFRITARA

JEE S E J e AUH E

A E A A e B 5 A U R ZAE S AT

ST AT St bt R TR
S e R S B R R A EREN
55, NI = AR AN I T R DA B ik
P55 77 18 I AT (Krishna, 2012)

Z HE R, 2 E bl SRR BB RS 45 A R i
FURE R LR 2R, He b B0 7= 5 26 (Maids
2016) JHr# £ 3% 11 (Stanley MElrod , 2014 ) A —
JEEFY 7 SR (Pezoldtd: , 2014 ) 4548

SR T PR E AR ], SR &
(2 sl 28 1 ik A IR , R ke
HXT G A M B AR AR T
% (Tversky#1Kahneman, 1974 )

FEMRZ LR T, Ml FHE SR T. 3 S 2l
A ERIERE AR R P R BRI T =L
g S50 0 (Bayraktards:, 2015 ) (32 5 5 28
(Wang%¥,2016) . il i i 752 (Tong, 2011 ) 552 R

FE T PR S SRR A o Az b
PRI 2 2 LRI A7 Bt
TP B —FP A (Tversky 1
Kahneman, 1974)

AR EACHT R ASS ) L B BRI R i T
FIF A0 2B RS AR SN B R TIR,
F AR TR P2 ks (LehtolaZs: , 2008 ) |77 it K 5 i (%
BRI SC,2009) AEESHTHI S F M EALR,
2016) .2k 16 (NakhataFllKuo, 2014 ) 52k 22

FL T P — B e A
BRI IE A 2 i R,
S fei PR AT A B 1T 22
Yok =) T 1 A B DA (SlovicdE,
2007)

TS 1 L, il S SR IR N RS
5 RN R BN HUR, W 520G A
(Erfgen%§,2015) ) H (1) & 5k (Solomon, 2014 ) 4
10 A TE RS Y (WRIEAE, 201 1) FLR MG &

S T PR X T 22 3

— BN — (R R, X IR
ol R B <R IR, R AR
HERREE— a5 b IFTEIER X
FCHEAT IR (HIX R AR R A

Y (Tverskyf1Kahneman, 1974 )

TR R BN R R B PR A, 2 A
T T EAARRUELR R, LIS % M #% (Bayraktar¥s
2015) LR (Wansink25: , 1998 ) 454k % ; 47 1)
WS NS RIATIOR, A 2% 5
J# (Bayraktards,2015) &4 B 19 {51 (Wang?5,2016)
TP BRI 7= it Jo e I 2 R

IR LRI, S AT A sl i, ph SRR 5 AR ] B9 I X 32 A i i phe SRS =X
e T R E LR AE T LA A i e BRI i3 A LR T2 1 A9 E B -
S, ISR SR DA o 2 R EONA ] L3 SN TARLE 5058 ot | IR

B S T SRR RIS AH DG LR o HL A, XA T T SR RO A S LT A S
2 BT €5 A W it B i, 17T L 2 DA A IR I 5 B B 60, 5 <“f B B A OC (Mai %5, 2016) o P
an, FENE AR S, Akt i R 2R AR BEAE R — P e 2R, WA — Rl i e R oM IH 98 T .
—FRE BT L ARG B il R 2 2 2 BN S R T 2 DR B R B 26 R (Pezoldt
2014) . T R AP E RIS 2 AR A TR, 2 AT TR HR S ™ A S22 0 52, DXL S IA R0
F e s, AATTEA D A SR & AR BE S R R B R I I 2R &K

55 YARERNYE S & AR D s i A AT 2 38 SR AN
Witk BRI R, 1 H ST X LR m PSR o LN, 7875 B s, i it
YERA K2 E AR, STE R A e R 2 N2 b BT 897 sl IR 55 HoAg <
HEATEE Y R I2 W, DRI 28 7R DR It 2 T2 4 T IRk S L A TR L LT,
S B AVRFIE ) 2 RSN SR i SCBAF 2., TTHAZR 2 2 25 T 200 , X st 2 i i i
JigeBELFR RS R (blocking effect ) (K F,2004 ),

55 = YA BRI & AR I i 2 R BT F 308 SO T2 BB IR
e G B R G AN B R R TR IR R N B POR R R e, E— K
N, TR 2 AN BRI i IR A POPS 25 th 8 7R A A 5 17 s sl ™ it >R R b A 2R Zp 25 1
R PE DR I B R N, E— AT R s T b, e BNV 2 R UG 2

Vet B9 8 % A Ao T SR 2
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R, U R GRS FIR I RLR R, IR R 2 R MR A5 B4 S A B
I TR AT Rt R T iR EE R

S, SRR AU AR DN Rl A R BN R T — 2B LA R B
T AL AR T P O T B TR SRR HH B, DA i 2 S TS SR T Oy T A 2k
BRI TR ANSRAR R 2R S0 44 N IO i AUE IR AT S AL
TES TRz N W2 i s 2 3 CHERE A —F —17, e B AEA T, 2
M R LAl 5 7 i B A DG Y2 R A B i (Erfgens , 2015).

SR, A SRR SR R G AR AR R i R 252 B — BN R BER — 15 B
AR IR o S ol BV B0 L A 36 <l O A o A SEHEBRGE A — oL o, AT T —E R
IR 2 S PTG o Bl 2 8 1 o A 55 7K P A B T e A, RV AT 2232 B4 2R — BN
AIBIE , 2 AR T, (ER X R B AR A SR A TE B A0, — R AR DB A 2R
JK , PG E IR SN A2 it B N DU AN A, RV T A T T B A 2R s A T ek A 3 e
AN RS NI 2 R S R, RO TR SR A B BRAT N TE R, A SN BY , INTE RSl AR B L
TR A RS 5 A, SME AR AN B0 i — 4 ] A Z S DL T, DA
FETEMER U TR 2252 NTEBIME B SCEER A2 o B0 , AT 207 i SEBRAR 5
TESFHMARBEA TN LE TEVPO ™ 28 1l B S IR B X2 5t B T H ™ S A EN R

EAR A, BRI AR SR BARME S, B UL IIUR 5 W00 K 8 S 28 5 A e ik
2%, NITHERR BN RS 30 5 ZH HIA R BSR4 2 1015 SR 7 A A 7k D ad R, A
RO BRI AR R, X 2t — P s A AT A BT B WAL B0 2 T R T
S AR e 1 T 7, 78 B R, T X 2 R S AR S 4 A e 28, — D T, ill TR ]
PRI 111 1 2 S B 7 T T S i T ) ol e R Bl L3R 5 53 — 5T, Al vl it
PRALH 22 AL ZORAE B IH 94 A R0 S AR 35 w21 R 1 i DR T SC BBV e o 52 | IX 2
R AR S SRR B R NAT 2 SC, M2 E B TR R

M, EFLEMAECHEEESNNZEFRAEESE

2 Lk R SOH B A FRATTHR AL T —> T DL 4 T B AR A 35 v B HA T o 3R Y
AR AT LIE B, R8O, 5 T 2 B TR A G & 2 E iR AT I S5 1
B R R SR b AN RS i e P SR b LU L B 2 o PR AR AN 25 v 3 — AN
FERT, 255 8RB RIS, BN 56 B0 5 A& 2N A BE AR D E B SR i, MU e 3l g
FHEB TG R RICR | 7 HRE S 4 R 55 T 2 3 AEAR R EE b, ) RNk S 0 2 2 AN 25
A RSN E LA SR, T TR DX P J7 T 2510 DA A
(—) RN
LEM SHrks 2B
TEERT N R B R A G 2 XFE LR SN T, SEPRR B 7 s
TOUIH A et 5 B S BB R W A7 N GO 2% 38 5 ) TR SR I S B 4 R 78 SE B4l 4 J7 T, Rao FHl
Sieben(1992) L) X Bayraktara (2015 ) & BH , 455 R L ZE VAL ™ i B 23 1k 7 A A
TR, TR S AN 7 i B JUIAR 7 B, DL 2% 5 s LS BRd o M AR DE A o i el 2k
KPR b, A A RN A A IR 45 R A i BLC AP 68 i SONME B R N FE 2 5
A Tlingworth M Thomas (2015 )i & 3, L ikse s 7 X R EFEM IR 2R Z L R PR R T
LRI 2 A AR, A I35 55 5 AT R PR s & 20 G T Lehtola®: (2008 ) iE B
TR TR IRR AR FUBSE NTEL R T, A B S A5 N A e 2 2 il
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R TE WA T I LR R
TE T3 SANRS AN AE T3, A SN TSR 2 il — R INTER E 2 R (NS
AR ) , EMRS I 24T 7= AR R o — T3 T, 3 S A S5 RSB A A %, T S L 12 i

—iB43 - Chandrashekaranf1Grewal (2006 ) & PR , & AE AR 7™ ik o 45 T8 2 25 SR R D BV 24,

AT LA i A A0 R/ N SEB A AHR A , ER I /N SEBR AN RS I B 2 N TR E A B 2280 L 55

—J5 T, T RS 5 RAAT O, 11 B G TS ) T L R oy ORI I7 45 (2015) 4

A% THUHA S RE T 3% 8 AR WA SEA TN 1 I FERRAT o 15 9% — H U A T, A &R B B
A AN AT R, T S SE PR R A T B AR i, LN T RS 22 B Z R e Ah AT KR
SR (FTHT ) BTN, 382 BN P TR (5K 52,2004 ) .

FEMHE BT, A B AL BSNS540 46 10 5 1 [ RR R 28 /N Burman Al Biswas
(2004 )i# 1T AL F LUK S H M BB NS E M LB DA GBS Mg —Fh
SHMAE TR SIS R I I HS 52 S EOH A N S5 MRS sl Fr e Bt 2% ks
BRI RMEAE T AN, T4 238 O (BRI I K 2 S A 2 B =0 5 25 M s 1 i 72 i 22 3o
B SN o AR, RV T (2 S B BRI S 25 i, T 3%t Tl RE 4k BN 76 2 2% i i
B E TR AR R S AR K- B TR S HME

251 R R T B JOR 1 R A AL AT LA B v] Rt i & =R e Bl
BN TR S R ORI LA e o SCHR IR S8 7, P T A A% 26 2 i 2 ARSI R e B T 2 2
(), B T 2 B AR 2 2 o LA TR AL FNITAS , 7= T AR A A TUHA X B 4 A LTI 75, 78
BTSRRI, — 5 T2 700075 DT Se M sl HUH AN AR (OFE FH , e e SCBR A i T e S %
WAk, 153 71 AR 2 B 0 AR A EARA T 5 o5 — T ZARIE S 9 I Pk s R i
FIUAs ELER ) SRR , B BRI B AN = S S5 0kt , 5 | IH 2 8 e B8 LA B N 25 & it S
A% AR ZE RSO0, , fci i R, T B A, DT 52 11 7= A

27 it

FEEE XS = R TF I SR IE T L, 7= S D RE A et = Hh B OG5 BB R e R R T
NKTERLR R AEYIRE T T, Surowiecki (2007 ) & B, Hi T T fift T 8 T e 2 2 At sk [i) A i
71, R 2500 2 5 D REAE H 55 A A0 HL 7= b A5 78 B 1A R R IR 4 v o X L i, e
RE T 9 B W SE T — P e 2 T RE P A ECE R, A B R faf B —

AT, R Z VPR E B TIN5 i 1 S AE B B 4l , 328 (package WM
BY12P7 5w P B E B — IR 3 TR IR R AE A —Fh AN R R SE AN AN 2
HEAN = SR, T H225 | & 3K 3 B (Stanley M1Elrod , 2014 ) 2 2, — HP= S AMu S 3R, &
W2 O —Fl i 2B ) i T 26 K (Ingemansson?, 2014 ) , 355 |, BRI e 1 3 8 1 AR 5200 7= i
P4 SO0 B N2 4, JERHIBE A 2 T BT 9% T P i (R TR 75 A T A0, e B R — Tt 3 ) SR
LR R (Mai%,2016)

BEAN, 7= b R R M 2 R AL B AL AV o 2 B ZE R S (2009 )48 H , 3T AR B A/ il
Bl AR TR A A HRE M & 38 13k B RO A B RO A e o ABH R 80 A
S| T TR DG 4 2L 1T 22 ) ke Al 5 AR B 1) 75 4% o SRV I RN I B IR R
P (HEHA JHE TR IEH R RAE DR b I EZAME, I FLRER S 51 & 5 F VR FHARZE
IR R &

i b M PINAS S S S B8O 2 E B S 577 A S S R E LR, NI A I 2%
HUSR AR, 28 IR EE AR S ok TE B B AR I BRI DR 2 2%, 145 o 4 T 2 1 O

Vet B9 8 % A Ao T SR 2
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JE KA I A, A X B R AR A RE I, OGO e & S sg ), R o e
S i AR ST K PEAR S AT K Al 4 5 E o

3. A A B

TE it R 3 TR AR SRy A 7 it G e R (1 A < B 7 vk 0 82 IR (Bayraktar
85,2015), i H S RIN—FI R R Alie R UG B R IR ZI 52 5 2k
W Kohli%E (2015)F8 i, «fh 4B 4> (brand inertia) 7= i i i PR IE” (assurance of product
quality ) F1* B {73 F1 2 52 i) 15~ (expression of identity and aspirations ) & 1% i 9% & 7 Bk—1>
AL = R AR S AR T v, ol R M (A5 0 R B A AR 2 s~ T4 A O R PR TR SRk
PR e R R e AN P A4 52 o R UL L R PR TR S5 R D PN 2 4 2B BB I 3 L X e —
TR B8R T A% Go A e A2 w1 BB 8 B o 28K i R R TR o AN AL AN it , V§lckner il
Sattler(2006 ) LA S Pang F1Bi(2015 )ik A B, FI L G2 B 4 i B it R JR oty RS2 fift ) S & T
FI 3 i WL ) SRS 2 T LB 5 A 1y, ol PR S i R R B A LV % 2 %o i L %) T THT A
SRR A B R BB it 2 b, Tt AL 1 B XA T o 1A, Woodside (2012 )i
T SE PR SRR A ST I, R R 2 T i A AR R X 2 IR AL AR EE
Ml o (0, AN SR B R G ST T R AR AL, T 2 B S B A R B R A Y
i SR AE I, AN FRIRGE ™ b 1 PR TE i 0T 45 HAZE R il IR R 1Y =y 12 WP T AT

25 b, AR A RS TR AT 2 PSR B AT XU (9 B B2 R, BERERE W Al 8™ b i b Ao
NAEHZE 5 AR R e, TS BT 2% 25 DR D SR %) A7 BE SRR, 3T 38 o WL ) T AN 35 T o — 7
AT, A0V 7 A it A A i i i B AR JE e, LR R 2 Rl R A 30 T 2 A A (AR
AR VTR AR o 55— T, Al R SR A 28 i R OR AP it 38 3 R e o L R ) 1 8% i ok
TN B A I R, S TR A 2% 8 0T b AR %) 5 TR RS i) 4% 5% (Kohli%s:, 2015) .

4 KA+

FERAAEHET5 T, 5N w54 SR AR 545 8] T )32 5T o 7F 1 R 4K 5 THl , 32
Iy 75 5 ] 1 R AR AR T DRI 2 QIR O R 5 AR DL, B A S s RS
B R K T DUABAR IR B o R, e 25 i 2 Ol 2 AT P e 1 B (Wang 5%,
2016)  ITAER , i P26 BRI ERA T , NATTHE ZHbAE 45 65 b R e AT, BRL 5 11
PRANZE_FITIe (kLIP3 S8 908 i 7 AT TSR i B 246 & . Chen (2008 ) L St Nakhata 1
Kuo(2014) &3, 4 FPFEFZE F PS80 2L S TR R E T8 1Y 2k E TR sl i T
YT TH B AU i B R, L B S T M AR B i R T N AR 1Y)
mi o PRI 1R [ TIPS X BUR /R P43 SF R AR A 2

FET 55 ANE N SR SR ] 55—  BE T 32 0 i 4 AR 7= i E A
AERS R R = = A2 UG B A (Michael , 2013 ) o (5114, 765 72 i -5 T = S AR ABLUBE B AR ) A%
T ARE NIRRT BRI 286 ™ A I 25 i 24 R (Erfgen®s,2015) SE HF A, —
D7 R BUA AR TV, RIE 2% A OO B 02 A T 0 7= i Ja e 1 0 e A
i3 53—, TG 45 NAIIIE U 44 5 2 B B 0 B AT AR B SO 5 23
BUE X — R R SR b XS Ry 22 B 2 I LA T W G A 56— FE ) R A e %
b GRS (2011 )3 A %) HE S5 A B, AR B TR RR )T DURAE N el S B E LR R
AYIE RS, R 5 5 | R 9 9% 25 60 7 i A AR R MR B 0 22 0 DG o 58 I, Vi Y I ISR X HE
PR AP A AT R B SRR A, T TP I T B AR BTS2 (Puccinelli
55,2015), R BRZCRAUN IS 2 1, AT Ss i B N4 22, T LA 5 2ok 22 004 A —
LR BN TUA R B TR AT HT AT SR A B S8R & &R AT AT SRk i

SNEZGFEEHE (F40EF8H )



LB VERR Y SN

E2 Sl o | & 4285 DA e ) L O N Y 8 S e DK (=0 SN D@ o O s [ B 7
BEEIZWIMEAT B o — 7 T, B4 1% B AE AT 1 A5 RRUR e 22 b Ak 34 7 T 11 8L, I Ly B G 1
JA PR D 4 A R T S PR LT SO BRI g — T 7R 4 S Ak
KA R E BTG S, REEAR YR 3% 8 O A T BT TR IS R R BRI 2 v ok
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A Literature Review of the Consumer Cognitive Miserliness
Behavior and Its Marketing Implications: Based on the
Framework of the Cue Utilization Theory

Lu Changbao, Hu Peishan
(School of Economics & Management, Fuzhou University, Fuzhou 350108, China )

Summary: As a comprehensive embodiment of human laziness and bounded rationality on
cognition, cognitive miserliness denotes that the brain tends to adopt the principle of the least effort
during the decision-making process. It reflects that individuals are reluctant to deliberate on various
problems they face owing to limited resources, for instance, time, knowledge and attention. In current
studies, the dual-process theory, need for the cognition theory and the elaboration likelihood model are
regularly used to explain the internal mechanism of cognitive miserliness. In light of these theories,
cognitive miserliness is elicited by the lack of intrinsic cognitive motivations, as well as the attempt to

reduce information processing. Its most direct manifestation refers to the adoption of sensation and
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intuitive heuristics to process information.

However, the explicit theoretical framework on specific behaviors of cognitive miserliness has not
yet constructed in these theories, which causes the particular applications of cognitive miserliness in
specific fields to remain unclear.

In order to fix the problem aforementioned, the cue utilization theory is used to expound specific
behaviors of cognitive miserliness. Previous works on the cue utilization theory indicate that individuals
would cut down cue searching and processing when they make decisions, which is consistent with issues
the cognitive miserliness theory concentrates on. In line with the cue utilization theory, individuals with
cognitive miserliness would collect and evaluate specific cues on sensation and intuitive heuristics, thus
making judgments and decisions based on few cues.

In the domain of marketing, the fact that consumer cognitive miserliness is prevalent makes it
valuable to explore how consumer cognitive miserliness can be utilized or avoided. What’s more, the
gap in consumer behavior performance of cognitive miserliness calls for more exploration and
discussion in this issue. Therefore, the research can start with the specific cue searching behaviors led by
cognitive miserliness.

On the one hand, utilizing consumer cognitive miserliness mainly proceeds from designing
attractive cues according to the fast decision-making needs of consumers. Specifically, pricing and price
presentation should not only lay stress on the impacts of internal reference prices, such as historical
prices and expected prices, to reduce consumers’ expectations for future lower prices, but also set up
external reference prices reasonably to guide consumers’ choices effectively. In order to enhance
consumers’ attention and favorability, sensory cues that can enforce perceptional experience and
accessible information like package should be highlighted in the product design. With regards to the
brand management, it is essential to build representative attributes such as the famous brand and high
quality, and cultivate consumers’ long-term loyalty by underlining the brands’ emotional ownership
consistently. Marketers should pay attention to word-of-mouth management and fully display emotional
cues to promote consumers’ emotional experience in mass communication. When it comes to the sales
promotion, marketers should design exquisite verbal tricks to induce consumers’ final purchase.

On the other hand, avoiding consumer cognitive miserliness is mostly realized through helping
consumers to reduce the cognitive bias caused by sensation and intuitive heuristics. Thus, corporations
can help consumers to make rational decisions and put their corporate social responsibility (CSR) in
business ethics into practice. Specifically, enterprises should fully demonstrate cues that are casily
overlooked by consumers and present critical cues in a clear way, making these cues unavoidable for
consumers. In addition, in order to enhance consumers’ post purchase satisfaction and loyalty, firms
need to guide consumers to consider the decision-making weight of different cues and offer them more
cues that can promote rational thinking.

In a comprehensive view, the research of carrying out or avoiding consumer cognitive miserliness
according to its behavioral characteristics can not only conduce to the realization of the
operationalization of cognitive miserliness, but also lay a solid theoretical foundation for marketing
practice.

Key words: cognitive miserliness; dual-process theory; need for cognitive theory; cue utilization

theory; sensation and intuitive heuristics
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