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FRHNEREFH AL BRI E EFo b KO RT EMABATT HAT, R S EMIET
HEQFR G, AL ELELE T S ARG EHAR, T2 OIEHF T BERIE 0w
VAB ST #ARE BB 4T AT % A 7 &, SH)a 8 T Rm T 50 SR AR R R 6 & e A8 £
RE.EHEBALAAZRESTEAXRZ . ETR ALESEAHR oééi%%%'l, B 25 AL
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PTAER, i sh &) 45 (actual dynamic ads) 5% sl/E%) & (implied dynamic ads )51 &K 1530
AU (ad dynamism ) it A 52 5 R 1 AR B T2 60 AR B B S kb, T sh ARk
SRR N I T Z AR B T IR DAL GE BRI 5B 1) Do 2% H, 21, 9%
TR RS ) T 22 MR 1) B0 BT (Mourey MlEIder, 2019 ; Rapp5, 2013 ), f Il , 7EA L & 4 7%
it ST IR R R ShAS )T i ER BT 52 B O A FAR AR BRI i
FRAS T RN FH SN S Y, WS AT DU I Sl AR A Bl A R
B, BN o R, TR AR IR 5T ) 5 sh A SR nr A el i FH K BT AR Y
SO, XAl K it LR S B VA %%HE’%M%%‘MEEE,Eﬁﬂ BRI E

il

It #5 B #A: 2022-04-06

HLWB: B R A &3 A2 B (71902083, 72172059, 72272074) ; F £ S A AHF L 4% F R K2R B
(010414370114, 010414370113)

TEBE N EF(1985—), B, R KX F A F LRI,
JEX) % (2001—), %, riy FRFRFRAHA;
Dickson Tok(1989—), 5 , & RAE MR K 5 L5 & 5 5 I 8l 4% (Gl i AE 4, dickson.dtok@gmail.
com);

F8E(1983—), &, TR FH FREIT,

NEZGFHEERE (F4H4EF10H)



FEF ARSI, 3T A7 2k OC T v A B 8BS T 8 = & B BR (CianF, 2014 KimFl
Lakshmanan, 2015 ;Roggeveenss,2015) A ELS M & , BA WIS T 5 sh 8™ A= 152 )
AT T AR AE — 2L 2S B 5 — AT BF ST AR 2 A X B EL A 1) )4 3l 2 i) 1o FH e I
B, TR 4 3l 2R ) PR R B i e =2 4 TR A IATE s 58— BT RIS T 45 sl A B 2 B ) e
AR BUE/D RGBSz X5 S A B BUIR 41 L RS 25 5 Il e e Ak, H R
¢ F 2 UL E AP 3, B AR DS AR XS AT B o AR SO0 it = i 92 64T 1 [l AN A
PR, DVHAAE B i U 5 1Y) R

A SCEFEBSCORBusiness Source Premier i g Fl r ] 1 WA Ay SCHR R I o 38 52 X AH DG
4R (U dynamic imagery , dynamism, movement imagery , animation , motion%§ ) {43 , 5-4&
B S AHSE B 3 U O A SCHER TR, I e 08 2 430 T 35 A O S0 B A DG 1Y SCik gk
TTERIR ARG IR AL T 15 S A B B B S PR R AR FHBILAR , LASCERZE R B X
TCARAH GG R, DI R 4T 1 i A R R S48 5 | AR ST DTk o A 2R B9 10
RIS LKL,

[ omeRe | [ BEEE | [ mwEER | | fEEAE | [ kRN

e R
gl AL

BASEM
AT R

B1 ALZARHFRAIZEM

ARSI T TTRR B ST = S BUA WETEN ) i sh B I T B e Y AR AT T
Wi I , AW IR 1T S S AL I (B S ISR ) KA S, IR
S [FIHEAT 1A, R S S AW S T S T A SE S5 T AR SR B A RN
RWFFEHEAT T HEBE, A ) S A A B RCR S IR R A EHIBLR A5 B TR A
X B A S SR D BRI 1 1A, BERE O A R B VRN BB i Mol A RS
AL 1S B SR A AR SN R B RN B = B T i S SR A B R G S IH
2N, A SR T BRI AT BRI T7 ), A Bl TR ARAZ ST At

=, TEBHSBRHBERE

it BB R, ShA IR — R iR B A 1Y 25 5 Bl e 22 B Bl A8 B (Hirai M Hiraki,
2005 ; Nairne4,2009; New=¥ , 2007 ) o AT HAB A ShH A1y P12 3 A9 CRIEAR /NI Aok
I URTE A, IT 452 & 7 B A (Hirai flHiraki, 2005 ; Norman%4:, 2003 ) . 2l 8%/8% (dynamism ) 1]
PG AR ZSAY . SEFR B2 (actual dynamism ) FIFE % 3/ (implied dynamism ) (Cian%%,2014;
MoureyHlElder,2019) . SE PR3 AR AE SRR IE 2 Can I 45 55 ) B 21 1) 2 28 08%; B
LN RIS B A b (P 5 55 R B A B S s TR B ek T
SO RS RS M sh AT A R s S e R I %14 (Roggeveen
85,2015 [al ], AT 45 7 RE I o 3G 0 8l 8ot R il B & sh g, FROM B 4 (Cian4,
2014 ; MoureyfllElder,2019; PaivioflIClark, 1991 ) . 145 & FIBhE) 58 T sh AR i
G, FAVEE G LML R SE X Al TR A8 0 SORSE TR 2

J 2 A5 R B BB OR B v [ 3 A R R AL
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(—)sh&

FERBIEA L, 3hAT 1538 5 R sl A s 8 =X (- 000, 2h A5 1 46 ) of Jig 3RS b A IR
%5 (Roggeveens, 2015 ) . 325 UG8 1 1H] 5l KGOS Sl HBEEASTE SR I8 — R Y LERT 1]
FORNTRI 35, 8 5 B 25 B A D e IR A R 3 S A An] e o B TRD 1) ke T A AR Ak (Kim A
Lakshmanan, 2021 ) o S5 EIGZ 7 AR BAR SRR 194 71 TR (SundarfIKim, 2005 ) , /£ R 3))
BT E R EEW R, W& 2 W5 (KimfllLakshmanan, 2021 ; Lang, 2000 ) . 7Esh 2 K]
80 HE BRI DT T, SE TR © 2 R IS s | S T s A SO0, A 46 B i i e
T MR AR T ARG N 2510812 (Lang, 2000 ; LiFTBukovac, 1999 ) LK A 4 711 4] 3t B AR
e A5 (Coyle I Thorson, 2001 ; Wang%,2021a; Yoo F1Kim, 2005 ).,

MENBIE AT, sha&) il B8 12 sh 2 SRR AT SRR B ah Ak

1991) , f45— R 3 B s 25751 33 72 (Kim Al Lakshmanan, 2021 ) . 32 2] (motion ) & 2y ] ) G 5
WA, Y AT B 302 R EE, 206 0 S feia 3 L, drim b 3 G158
(SundarfIKalyanaraman, 2004 ) ,

MRPE GRS, SE 5 BARIR N 5, 5 SOR RS G L, s 5 0T IR AL 2R &R
FEE 5 A5 B, BERS S s B8 i P 7™ i (Roggeveends , 2015) LR BT, shA T 45 H A 5
SRR, 52 A2 5 34T IRZ A5 BN T. . Hsieh F1Chen (201 )RR & B, R4 Fh2fS Al
B AR B A e Re S | P B R T RIS TE 2 3 A RN DR SR AT B R 5
Kellerf1Block (1997 ) A A= 2l 0 J B 68 W 5 1 0 2 00, Uk WL & I g v i BB AL 4
SundarflKalyanaraman (2004) 52 R W], S5 SN I &, S AN TE A S (E S8, b
SIPERRTE v A T 22 ) EUGO TG O T S AE T A4

()35 ()

BRI b AW T aha) 4 )4 (static ads) 2 ILAYEFSWERCR , BA
AL E B, R S A TC R I A S R A AR GRS S SR R Sh IR X RIAE T RS

RPN H A T I RS P B PGS B B i AT I 2 2 K A Y i 3
(PaivioFIClark, 1991) . M A HY SR 5, RIS, W48 BERS (™ A= Wik sh A e
JE ) 81 B K14 (Paivio MIClark , 1991 ; ThomasAIMulligan, 1995 ) . Paiviof1Clark (1991 )JIAh — 34
X3 EAE TN R iRz sl B ARREE .

HWK, NBBIE X ORE , 8B A R LS gl A i sl AR, M2 LFSIE U2 B, Hhe
i 138 B AR B —FPg SR o SR AT HE R AL — S BB T R AR A FRS AL
e BN 2z 3, IF A A MU EEAATAE G HR IR R Bl s 4 (dynamic image ) (Cian%5,2014)
XL By SR EARAE — X F R FE S, B2 G 52 Br I A A A3 (Gvilids, 2015)
Cian§ (2014 ) K Bl R GMEFE hy— S BRAE( 00 A KM B0 21 G b Ak TR 2R B
HA K23 (implied motion ) 1Y BIE, 140, s i 4175 BRI BRI 32 S A\ BUR A5
A MR AT AaE i R 4542 B (frozen motion ) S FEAEHE (snapshot ) 1Y 77 3 a5 B iz Bl %
BRI 22 A1, 308 0T LA it v/ D A0 36 BE 82 (visual friction ) e e & iz s g%, B il sl E{% (Cian
&5 2014; Mulier®s,2021),

5 TEAR BAR IR b AR T3S 4, shBy Ak i R BB A BR B A H
M— Rz shid B EE T, Mt Ret% i iz sl e, W KAR AR 284 T8 e 3 i X 18 3l
E1E 3
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()BS85 1Y R W H T

CREAXS B A ST BB, IRA TR SRR R AR B K12, I f B
R 0 S R AN TR R AMARIRAE =T, B S 2R SBIE L E B R
Se, e S 2B, shA T Al | A K 5 S A U2 B (dynamic presentation )
(Hsiehf1Chen, 2011 ; KimflLakshmanan,2021; Roggeveen5s, 2015 ; Sundarf1Kim, 2005 ) , 5//8%
] LRSI R A IE R B (Cian®, 20145 Gvili%, 2015 ; Paivio flClark, 1991) o Hoik , 7E 50
BIC I, shAST SRl B AYE sl A & B S 52 8028588 (Sundar K alyanaraman,
2004), M) UG AR B H- AR R AR SN, 17 W # A 3 E — ARz 3, RV REAS [ ULE
HrE A is A AE , Wl s RS i 8l LS FE SRS ke S T 5 R — R R 32 38 (CiandE
2014) )i , FEAR BARIR T, 5T SAR L, S A& ik A5 EARXAT IR, i sh 2815 )
REMS PR LT 2R A EH M5 B

| ARza | | s s || s | | mbza |
HERA | | OSE BaEHR | s
. | SRS

sop D gyuas R | 5
o RoLVE:VES

=Bk EinEy XA IR | |

B2 i ESHRSTEREEN

AT B AR Z AL WHABLAE sl A BN A b B 5 A7 T 7 Sl A ER
DT IR, A 0 10 U 11— iz sl g RIS, 78 A B X7 T, A OGP 2R 220 5%
T, B B2 3 0 A BRG] AT 55 58 bR A G832 311 18 16 43 BT A 6 B R B X3
(MT/MST ) (KourtzifllKanwisher, 2000 ) . Cian% (2014) 75 & i i A5 B 0 B 12 sh ik & 1)
OS5 BB IR G SRR o AN [R] T 22 B AT B S b s S RS B R 5 R IRE ST i F o
HH 7 B b A B 32 S e oo 2 2 D= A s o DR, A RS U B L 6 s ) 5
S E B S AR AR AR T AR RN . BT, A SCHTIE IR & B P28 A5 3R AR ] .
W ABFFORG SAS T S MBE E G — ) SRS 4 5 SOR XX PRl 45 617
X4

< TEBSBHEHERR

FERLSEE R, T S AR R IR L il 3 R, ASOR 5 sh A BT 9%
S IR AR R AN T T AR A S R A 2 e o AR BE DA T A i e ) S ) o DKo e
SRR ST | 5 sl A2 LM 1 2 2 0 7= it S ey o T M ST, B M s
st PO 0 D PR 56 (R /DN LA ) 800 B RS i B A P R M (Guido %8, 20165
Gvili%,2015; Jia% , 2020 ; KimflLakshmanan, 2015 ,2021) . X 38 1A BE AT R D 40f 1 5 1)
KB, ) AT LISE T P A RN AR TSRS BT, T s A S B
AT SRS BRI PE B AS A IE 1R B2 0 ( Brasel fllHagtvedt, 2016 ; Wang%5,2021a; Yoo AlIKim,
2005) , HAE—LEIEEE T, )45 ) A8 2% 10 7= 5 28 BEAR A B 2 i (Mourey A1 Elder,
2019; SundarFKim, 2005 ; Yoo fKim, 2005 ) . b4, |45 sh AR 2 52 MR TH 9% 3 ) kit 1) AN A 7
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K BRHCAR SOR 32 BRI 5 WS AR O B4 T A SO, 045 2% 5 1) A 3 7o Bk (3 i sl 553 ) B ISk
170 (el ) (Goldstein%F, 2014 ; Suzuki®, 2021 ) o R SCKEX) 5 Bl B0 E SRR EA T
LKA,

(— )X S P BRI 52 i)

5 S AR R T B 7 i RS S T BN, DA IR R B R
AL S A R S AAR IS (IS8 KN (RGE ) Bl B RS R AR Bl Bt

S T B A RS R A B N i B RS AR, L AR R RS R B S o FE AR
B RO IR T, Jia%5 (2020 ) & B0 15 2l AR AR T R 58 T 3B i RS 4 T30 , BV >4 7™ S A
ST TR AT BT, I 98 B Al T S RO SR/ AR RS 1T, GviliSF (2015)
RILEYIE R B iR shBe e 4 & W i B S5 | I3 AR AT 2 B TR RIS
Mulierds (2021 )\ &Y 5 i A B & S BIEARRIR THE Pe 8 X B Y WRIE 51 ) Ak
HITFA o SuzukifF (2021) I B E R SRR X B W A [RIBR 52T 237 A= AN [ 4 520
BYIE R LB RO 2 T B0 9 8 S S OGO IR SRR B Y T4 & (BN 2 2 )
X JRRE () LA o LiFNLiu (2021 )R & R, 14 2 AE 55 THaRR B f9EA I 2B, B0 6 i 2y
REPERIABRFE A0 T RS BRI, sh S B WG Re AT O3 = A il B B AR 28 5 10
R B, BN IR AR R — D38 i R i B0 5 T A2 SR B RIS o b, S R
Yy G IR 1 0 e A B, AN RE A S5O R B W A R B BRI L SR T, G T Bl A B AN e 5 1
TH 2% AT RS AT SR AR A R, AT RRR A

5 T B A B B T 2 X B A EE 8%  Kim Al Lakshmanan (2015 ) & 3,
AHEET T 5 iy i R Bk, 77 i VR A D S R RS B, 25k g S AR R
TR, WITTHEVS AR T — ™ i, ) v A 7 A = SR A 10 O ™ s EL A 0 o P i
[, BFSE R & B S 5 oI A S s AR, BEASHRE T 2% 8 (R 1 B AT, DA T 4 /=0 7 2%
FOOF T g S R SE SR FEAHNAK

5= T B ARSI 2 X it AU R B 1) B4 . Kim Al Lakshmanan (2021)fF 58
BRI, 38 33 B0 2 G AR B 8 A I : JRE SRR S A ) 248 i 21 25 0 AU 4
W o WL IS AN A L S B, A T RS R IR E R K, sh A 2 IRy A& T AR R
0, W23 R FHAR A A T B AT IXURS: , DT Xy JXUSS: %) 4 W7 AU, Cian% (2015)
KI5 T Ziz shBANZR K bR B I # IR BT, WG H SR BN REXN A C
S A N B R XU, , 2 17T 2 4 v 3 0 R e P b X T A s g R S i B 4 1Y
74

S0, TG B A B I R A Sl A ERT (Coyle A Thorson, 2001 ; Williams 4,
1995) . Isaac%5 (1986 ) F I A& T P12 sh B 4 A= s il & T JE L T VMIQ(vividness of
movement imagery questionnaire ) i 2¢ . 2 Jii , Williams55 (1995 ) & Roberts%5: (2008 ) 7R 1) T 5
SRNG5S A S MR Z A DG R |, IF BRI & 5 752847 T 182k Coyle fI Thorson (2001 ) WF5E &
PUAEZN ] T 1T DLSE 08 450RN G 2l A5G A= sl

B, ) B AR B S RE B KT i R A SR o Brasel flHagtvedt (2016 )AFFY &3, 4
IR S (agent animation ) T G 7 A9 i LI 5 HCABAR AL 5t B 8 R R AnbRals Anilalil %
O E G S PR AR — S0 I 2 T A TR R B A S AR U AT Y
i R PE AR VG FE 25 A 0 B 2 B 48 5 IR Sh A8 A PR U5 Gy i R P AR DC 25 LR 9 2 o
[ PR T R 197 i o Guido % (2016)WF5E K RS 5 Az Bl I 2352 M) ft R e 1
X T2 e BRI 0 A R T % i 1) A O RS S AR B AL R A

SNEZ G (F44%E10H)



FEVERT, B[R] 25 0] ) R B N ZE 1) A SEA T, ) 4 0 ST AR 25 0 3% 8 — b 5 | G0R R SRt
IR, AFE I 2 B [ 20030 (P A 3 3R AR A ) R 4 DA RS 1) T 2 1L —Fh e
BRI A IO ) B , e BRI 2 vl it AR R Pl 0 R ™ 1o A0 RV - R 1M ) A0 R T 200
W) AT B R, B2 2 T bk

(O RPIEARTS BE B AT R ARG 5 T

TEALDE BB T, ) Sl A B S5 i 2% 8 A AR5 AR R P AR TRl )4
Bl AL 255 MV 0 3 WA S B S WA SEAT R o 45 Bl AR BN T 9 8 A B AT s e T g
JEIETA Y (Coyle flThorson, 2001 ; Hao%,2019; ShapiroflINielsen, 2013 ), 75 A] fE A& 171 1 1Y
(Goldstein®%,2014; SundarfTKim, 2005 ; Yin%:, 2021 ; Yoo f1Kim, 2005) .

| B ARSI P B BT 45 S B L Coyle Ml Thorson (2001 ) & B, Rl vk A= Bl 7K S )
P o (A a8 3 2 MG ) 2 (T B 8 % R s R AR AR B B o, B B s A s Wk i 2 5 %
X 3 S X il 4) 285 B LU 38 v 4 AT A B4 0l 11 2 5 35 BB . Mourey AlTEIder (2019) P9 &
MR BRI R, Ll ad) o S e A AR A, S e S TR AR R
AR Ak, T A g i A A B AT 48 5 T 2 1P o

J A B A RSS2 Y 7 A BE AR T AR sh B A T B LAY AR TR B FS
Bl 2 LA A VR 0 A R, AT DA SR 9% 28 B Bt RN T R , 46 T O B T AR i
AR T 28 0T S AR R PEA R i 15685 (Shapiro FINielsen, 2013 )

45 B ARSI 2 e SE B MW SEAT R o ) B AR S 1 ) 5 M Vi 9 8 1 I 3K
BRI LI, ) A0 RE 081G B R AE B A, T4 T 7 B RN (A, 34 0 0 S MR
Hao%5 (2019)WF5% & B, #H b F R P HESE (0 ML BB R (1)) 45, i 7 5 L ol ol FH A LA
I e S T 2 BN B A, DT S S (ELIER AT 0 2 D R S L BT R
HAF I 2 KT mb AR s, LI S SR 25 1 0

(HARE R, — e R I Sl A B S 6T 2 3 A B AT R A A s ) o LA
HKeidi, Bl A B A — i FRBE B 2 (i A28, 2 X 9% 3 VA 72 AR T T2 1 (Mourey FTEder,
2019) 3 H, VAR T4 sh B8 5 2, AT RE 23R TR SZ - Yoo HIKim (2005 ) AIF5E &
M, SSRGS AT 2 B (RO ) , AN KRB T, BRLMAAT T 2 X607 b Al s 72
THPEAT o [R1E , SundarFIKim (2005 ) FIBFFEIESE , Sl ELAT 2380 200 i REE , Sl 9 i FH Ak
RERSEE T 28 1) 5 S X7 i 2 5 B (A 46 7™ b RN S 2 I ) 7 AR B T s )
SR DB X5 A B S LB B R B BN G BT T JC 12 R JE 5 7 A7 BT X L i
TR TH A S S TR

[V A ISR A B 4 B AR R 206 T 28 2 0 ) 3 3 T B ) SE AT 2Ry 3 LI G T Y in 5
(2021 )BHFE A B, AAT ) 8 B2 25 S i) LA A ANOR | 5 T RS A LU, e b B R AR AN 2
HORIE MR, RSk NS EA BN, 2 B Bad i, W AR5 B ™= S i S 3K
B B A B T RE S 28 W SEAT Ry T B U e, 2SI S S 4
HE AR TR T (Lavieds, 2004 ) , W58 4 KIS EMG &40 BOH B2 B X515 st bR
MR T, SRR E 0 R A2 25 R 2 o L n, s i &
BN 5 (AT 5oOAH L Tall a7 5t 7ede A R miig P T RO KA T4,
T S 40 5 0 30 2 2 A W S 3 B ( Zhang %5, 2020 ) o2 {Blth , Goldstein®%: (2014) %& Bl ik A Y
I 2P AR T A A KU, WA SEA TR P A AR, SO0 AT 240k, 2R o s
TS AR LRI UL, T S A BT R A B RN TC— 30, 2 A SC B h th 25 ) 3l A sk
FEXER TS TE TR A , AR A S PR EE A T

J 2 A5 R B BB OR B v [ 3 A R R AL
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MW, ImESSREHIRNZMEE

X A ST AR, AR SCRE 2 ) sh AR E FIRCR R 2 2 LA =5 T < 77
AHOCIR R VBB EREAROCIR R LSO 9 A G R R

(=)= A R 2

BB R T B B RS A TR b i — Oy R e R T R AR B B
WHENSE5 HRERE NS 5XE R, 0] G852 277 & AH S R BT .t n
Roggeveen 55 (2015) &3, hA&) 50000 LT AR S, P il 2 O3S S5 B (I 9%
B GG H O™ S IS 6 T B AR e v A s B R S AR S T 6
FHO R G B HR = i e b, T AR IS i S A i 75, 6 7 (AR I N et s
i B, RIS R R i) 5 A0 LU SRR 1 T 2 S 350 2 8 B SR i i AN 2 S i
MR .

(BRI R

AR, BRI EREAR R R ARG ARG IIR 8 i N R 2k B S 8oL
LK DL SAGREIIR ALY A e ) e B, )5 AR 0 5 )4 AR R i 2 B AR
Koo I, B3l PG RETE XAUEREI IO T 5 A em S8R T s,

BRI AT, | 5T 2 S R M 2% B 0 Bl AR 5 B S 1 B DA RGeS o sh kg™
EAEREE B IR A e = A 52 M Kuisma%5 (20 10) A5 A B, |45 h AR S )52 20U
H RN BRI, BE R KRR 45 (vertical skyscrapers ) J2&:— 5 il i 28 A B, AHAR TR IR
A% (horizontal banners ) , BT EE R A5 A Z) 9 2, IO H G B A B
SEM L BLAh  AEICIZ T IZAF 5T 8 K IR E A EUR RE IS P S AR (B 45 B A A I a3 R
FEE X IE T X R IICAZ T BTG I 9 8 e G T S B e S A e R b
P, DA T TSI C R R AR R R A2

TEABREI T T, | S AR, 2 H) 58] 5 sh B E HACR . 2R e sh B G, &
SEEG W E X A RRIE IS N, 128 S 28k ] 55 (Kim fllLakshmanan, 2015) . HAKI 5, 4
HEH ZUONESNASEUR TGN T SIS EUGET, BURSh S TR 17 A B2 R 2398 )N , 3K 2352 1)
HEBE IS RN R, X T sh )51 5, 0 & B REIIR AE 30 ) 45 A I PR 8
BRI B OCH 2L,

(O RF AR

A A2 AR i R T B, DR R 2 SRR T SRR A R A S
WRIE TN 2 A BN R F BRI TIH P AN DGR (U 59 R ) 52 AN TR) P S A
AT UG RN SRR R A IA AT B R A5 AL B B2 AN [F] . Paivio FIClark (199 1) BT & 2R, A
[P 1A A ) 0 2 PG R Bl e G A% 33 A A B AT AN ], o P T 2 A T B S R )
T H 5 M 2 H AT 2 SRR B3 H o LU 5T 8 & B R 0938 Sl s AEAE 1)
25, B AR R L RIAE Y, M58 PEAE A= iz 28 1WA 5 L 2o v ot . B Pk
A 1B R PG ) B L 2 RGP T 4 e 2 PR 1 R B L Bl R BT AR B (Paivio il
Clark,1991).

H. TEHSRBERLE

AL BT SR B, 2 TR AT OB, BT PR 5 S A B HIAL
i E B =2 A AL IBAL LA AN 2 S AL BAAOR L I 9 th T SRR R R

SNEZ G (F44%E10H)



PR 155 JERAE) J 15 45 HL T (Detenber®%: , 1998 ; Mourey flIElder, 2019 ) ; T2 E45 H H s & HF RS
AH & AT I 200 BB AR L ] (Gvili%s, 2015 ; Suzuki®:, 2021 ) s I P& XS T 4510 S ST
W5 5L (Cian%s, 2014 ; CoyleflI Thorson, 2001 ; Roggeveenss , 2015 ) .

(— ) IEZE L]

TGN TE T 15 2 AR i R e 2B T A S B R VR TR R B S A
B I8 1 2 AR Y 2 o %) M R B 7T 2 i L S 52 B S BT ( Detenber® , 1998 ; Mourey flElder,
2019) . Detenber% (1998 )WFFY & 3, sl G T LASZ M) AATTAA T B8RS 7, =5 ORI 2 R A= B iy
(0 - Jz iR AR 1 ) R S8 R BRSO 25 4 e AR B, R e Y R B A S &
PHAT = W R B A A S A SR R R B, Bl UG IERA i Fr) s e S XLl 1), E TS 25 i 3l 25
PG 2= B T Sk B BRI, T A7 T 26 19 30 25 AR 0 2 A BT A (Detenber %, 1998) .
Mourey fIElder (2019 )58 & 3R, 4 45 il A — 2850 N sh A AR AR, ek 228 & R i) e 1
FEE U5 SR 2 4E, BARTH 0% 8 JUIR A s 28 A ) ELACR TR (E I S AR X AR fh 25 fiff 0 2 2
A B b e, FE TR 2B T VA o (RIS, A9 % B &% (annoyance )/ R
— Pt S B PR SR T R A A R AR T — e BREE, S AR
g, JET 2R E0 T I PEHT, X0 5 S0l P AT o 7 A T ARG ) o 3 SR 5 4 /s o
NGRS S5 A Sh AR NS 7 A — i M BUAE T, (03 2 19 ) 38t 2571 R I
M, F-3F 20 A BB R AR B

() BRAEHLR

S AELRIL ) 6 75 S0 2R A5 A AR R0 (Suzuki %, 2021) o Suzuki (2021 )IAHE - RIS 7S
RO SR TR A R, 7 A W ER RGN, i 1A Sy B o SR, AT 78 S B i 222 rh 4 R 0o 58
WRFRBE DT s SR, RS BN T LA LS BRI S A 40 , DRI AE v 22 I i vy, AR AN
Y o [RIARRUNE S8 T 28 6 sh AR 7 A B AR S A 252 e OO [ R i S R s DA o A
AT 50 A B IR B R T IR EE R, B e X — JBHVRRAE , BRI S e 1 R v s
BTSRRI ) T B 5 o GvilisE (2015) ZERFFE h R4 T IR ARAIL il A9 2 (LA
FH AW TR AS S BT YRS | 1 s it 2 80, 1 938 2 B e HboKeA2 Sl g fief 72 BRI R
R, XK 2R 8 7E SR O IE Bl 12 BB A W e 7 B 1) — KA o DLk, 7 2%
HHEENHAZERNEY) e, SEAARE SaYEpt , dEm s s E K R
B 5) 7 X SeF 58 & BLTCEE A Alh 1)) R S B i T A5 4, I3 T LUl i 2 7 2 Fh ot
F VT BCIAE T A5 2 4 T bk

(=)Z 5L

LSBT DR THE 98 5 2 5 B, IS i HL 5 220740 Je47 R o Cilan®s (2014 ) BFFE &

M, B EARR AT LA SIS B S R STHE S 55 SR i A X TR
ZORBENE R R WE B WAS, WA S 58 X BN G WEF/H 2 T K
Bf M) G R o TS 5 B AR Ay e A 2, IR 9% 3 S8 8 B i &
BRI B0t it e AR TR A BE G [R]B , Roggeveen™s (2015 )18 & B, 25 e BB 223 (9 9%
H TR S 5 AT T8 A3 M AR G 8 ARG, A TR GG S AR B e S O
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RITH 2% 25 70 e Beak b 2 B ] T2 SR AL ™ i o
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T s v ) BBl G B AR A AL s i B R ) LA S A sl R A S S FUE A 50
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) 7K WIFSE A e BRBEE 13l ) Sl R A= S PR B B2 e, A0 R0 L (telepresence ) BHE
SR EN O [R]I , FH T T A5 AR A S I s, w8 A sl P O St RE UL 5 7 AR A SR FU A 2R, 3
FERYAS R B L A

Ny RRAREE

ARG L R T H AT Sh A ESIIF R X T sh A B S VB AL
R gz R 2 DL AR LSS T RGERER X 45 sh AR5 , TS S Ae FS )y T if 2
FESEER T, AR HA H LA SR B AR, H T 7 TS AF AR R 28 1, iR AR AT
FERIFAD o ARAZ IR AIF 5T 7] LA LR Ty it — 25 R Ak -

FET S BB, AR MBS AT LTI 7 AT Ho— s s a1 4
1) Bh AR TT 0T LIAT 20 =X, O QAN ) (9 TR | 42 45 o ik 5 MRS 2 300t R TR ) I b 2
S I B 12 Bl B IR (BRAEAE , 2018 JA/INE 55, 2019) A BIFSR A, M8 BAI T 525
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HIAT R A R AN UERR: A B N DR PR A ph 3 2 37 0 — i e SR R SR 2 [
PATH R B HITT R (WangZ%,2021b ) U EGE 9% (ritualistic consumption ) IF5T & B, TH &
AR, EREE 2 — B i G T R AR BB T LR R , BRI R 7™ S T 5%
IR AR TP XA SRS A B A R, & A S I % Tk L, U s AT R %t
WFFE KBS T 5 P A — 255N S S AR, T 2 B SR TE I e AR AR ) EL AR R, (B T
TP 242 T (Aly4E , 2014 ; Mourey FlElder, 2019) o AR FAIFST 0] LA ZME LA DL I 25 25 B
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TR, WSO AL BT R RS,

FET 5 B A AR FH AR 52 i PR 2 7 T, AR IR v LASG T LA PIAN I IfT - He—, DAAE
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JFEFF R AR IE ANAR SCZ R4 2010, SR AEAE A AL FE AR L] G LR S5
HIL IR R 52 M i S ATL i A 175 45 181 28 AR R 3Rt 3% B 8 U8 sl AR VE . b dn, 7R
J7 30T W9 B 38 HLA SR T 24 DR i BN K A 57 1 =2 18] A9 G K (Lalwani il Shavitt,
2013 ) 14 B & 7 PR UK b HAT LT ORI L T30 XUk 22 53 (Hsee S, 2015) S5
) 70 T i SR 2 s B K ) T AR 52 1 (Motoyama FlTHishitani , 2016 )45 , ;X S6#A AT GEUE— 5200
RS R eGSR R MR =, ZRCE A H 52 AR IS T IR R D8 1Y
ShA R 5 HARSEIE 28 Can < W58 5 ) AH EAEFH , BIBFSE ) 4 Hh i) 2 I8 B 4R R M A
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BCAE FH o Bifi 2 T 2 i Ak 1) PR35 ok 1 22 b e Z AR Z I (5 IR RN 2 BB B A
PEVE R A3k T A i — 2 O T SR LR A B TR A .
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Marketing Effect, Influence Factors, and Mechanisms of
Advertisement Dynamism

Chu Xing-Yu (Marcos)', Tang Liulu', Dickson Tok*, Huang Yunhui'

(1. Business School, Nanjing University, Nanjing 210023, China;2. College of Economics and Management,
Nanjing University of Aeronautics and Astronautics, Nanjing 211106, China )

Summary: Advertisement (ad) dynamism is a strategy that has been widely used in marketing

practice. With the development of advertising media, modern advertising has gradually shifted from
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print to digital media, making actual dynamic ads more and more important. Because actual dynamic ads
are easily limited by playing devices, implied dynamic ads, which make static ads have a dynamic feel
through dynamic design, are more widely used. Recently, the impact of ad dynamism from both actual
dynamic ads and implied dynamic ads have attracted wide attention from the industry and academia.
However, the existing research lacks a systematic literature review for dynamic ads. Thus, this paper
reviews 43 related articles in the marketing field from the databases of EBSCO and CNKI.

First, this paper compares the similarities and differences between actual dynamic ads and implied
dynamic ads, and clarifies the definition. That is, actual dynamic ads display advertised objects in a
motion form, while implied dynamic ads create implicit movement by adding dynamic elements in static
ads. Second, after the systematic review, this paper outlines the marketing effect of ad dynamism from
two aspects: perception, and attitude and preference. The former includes human senses, perceived
novelty, perceived risk, perceived vividness, and perceived brand personality, while the latter includes
consumer attitudes and purchase intentions. Third, this paper concludes three main factors that influence
the impact of ad dynamism: product-related factors, communication-related factors, and consumer-
related factors. Fourth, this paper summarizes three mechanisms: emotion, association, and involvement.
Last, it proposes possible directions for future research on ad dynamism.

This paper contributes to the definition of ad dynamism, the sort of marketing effect, the influence
factors and mechanisms of ad dynamism, and insights for future research. First, the existing research has
not made a clear definition between actual dynamic ads and implied dynamic ads. By comparing their
similarities and differences, this paper clarifies the definition of the two concepts and provides an
important guide scheme for future research. Second, this paper outlines the marketing effect of ad
dynamism and concludes the influence factors and mechanisms. It can increase our understanding of ad
dynamism and its underlying mechanisms, and provide useful marketing practices and managerial
implications to brand managers, marketers, and advertisers. Third, based on the review, this paper opens
up avenues for future research.

Key words: ad dynamism; actual dynamic ads; implied dynamic ads; marketing effect
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