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W ASTERA TP s VR S 2 5 AFEIE (lay theory ) (Kelly, 1963 ).

B NS4 T A A60AERIBFFE T . 19634F , Kelly7EA A A FRE R A4 AT D) 3=
SR A O R — 5 A AN AT 2 5 — O T, DN R F N TR S S, SR
SR FP A A 40 T H 3 S 7R LR L, Furnham T 19884F H i 4 (o AN FEIS « X4t
SRl RE H R R ) , IECHE R AFE X — & RS, 5 0 AT E R T
SR FCAFERE T, MO RAE AR Rl 2= B UNTR J5 B 4 , I E (Savani®, 2017) 1 2 (Wojeik
FlLewicka,2022) . E¥7 (BundafiBusseri, 2019 )  ZH 2145 1 (Li%%, 20220 ) 254508, 43k , A
BV A B U B R AR B HTE Z  SAEAT R NS R 7 1B (Tsiros MlIrmak,
2020) ¥4 2% (Hagen, 2021) 25 5% T8 2% (Scott?,2020 ) i F54L71H 2% (Skard %5, 2021 )45 3
PEFT AR, R BRI A BEE P I AN B ZEE I E A TR IR | 14 A 2 X 5 Y4
A E NS T R SRR BRI - B B A PR R A4 2 A ey e R A T4 R 7 37
B H R WL E RIS 79 2 T R NS R A, N T AR IR R ) B
TS ML AT H NELE R vhds 5 AN BRI BB ST 2] A 2R T M e b3 [m]
ARMFFE R AL T E RO (05 NFRISAIEST , B REHL P o S, A =t ol i e (e B R
B SEAFA DI H ANEE , S 5 AFIS IR AR, IR R B LA 5%

—. BEAERHAE

(— ) NS : SRl AR

BNHE, PR E A5 & (lay belief) R HE/F & (naive theory/belief) (Brifiol 5,
2015) N B8 /15 & (implicit theory/belief ) (Park%s,2018 ) o 7 A IS — 5% FZHISH
XA FE AR A L R RS ZRIE LT, 5T H #2580 M Y i r it A28
ANE | A SRR DL A AR 20 L A 1E U RS (Furnham, 19883 Kelly, 1963 ) AHZ , &
HELVE I 2800 A B, JE TR 5 B R 2 B8 | 6 04 & 7 B, A& (Rl AH B G R %
BT A , AN B R 5 B —

B FRIS HA LUTRHE 1 58, & A BRISEF LN R J7 X6 TR AT (Schwarz,
2004) i an, ESR AN TAE R b RTINS, (HRAT R S5 5 AN Be 6=t 1ok 8h T, TR
PR AN b1 A 8 (Park FilJohn , 2018 ) o 78 A ST B ARy e b, G0 SRk k2 B8
FEAERIA KU, VE G B A1 i HLRBAS R GG 1 BRI 4% NS B GR E LASR B A e b
ANFER 23S, RTI4TN B A7 AR R DG R AR
FRARRAE B, 224 o P ARE & TR AR AR B R DT (A 735 235 58 1) , RHFBS e S 4%
VETE A Z (B A PR DGR | LAGRE S R ARIRVE 726 194518 (Holland,, 1986 ) , 5 A AU AT gk
MR K RN IR R e, B ANHELE 0 I B2 5) 52 B R5E IR R AR 22 5 0 B2 )
AMERXTAN RN BRSO B2 BT 25 57, % Rl — 15 2 A 3L P B AN [m] o 1F PR natte , 5 A B
W ELA AR A TS R ) AR R T i R S B AN A AERE WA
RIS AT REAFAE N A 22 IR A s R DR A R A1 0, 32 B A DL 4k 25 SCAb PR 3 RISG 2 S 52
RIS I B 5L FHEEAE

(Z)F NS 5 AR SCHE & X 43

5E NS, By 1 =X LA S 2 b B G (R T 1 P B A S s i a8 S st i v
B SO RS RS i IMAZS BE R AT R R A AT S W AFISA T X 51 245 Tk, A58
OIHrE ANBRS S5 X S i SR (2 LR 1) ATt — A o N EE S i B

INEZ G EE T (Fa6EF1H)



F1 EAEBLSHXEEHNEXS

HE& NS 24451
(5T FEARMES P S Y | e AT B 4 19 % (Williams A1 Bargh , 2008 )

. p g 2 e SRk R I, St AR I R S T R
PR | BRI SR DI ) vt o0 o pi b (A ggarwal FIMCGilL, 2007)
ZIRENZE | XIS RHARRIAIAEZR RS S 2Z Rl 20 B4 (Garg®5:,2018)

n ‘\\:}EE\\ RIYa%s Az, AL M B A » “‘ r

2 ) SRS AT FL T O =EOG 1 H ABE  TH & SIRIAIEZ 00

=54 B ) (Zane®%:,2020)
GBI TR AR PEAR S STk IE B

1 ANHHE S B

Feun (metaphor ) & — R — MRS WL 21 55 — RS E DR T T2 il Beomnie
— AR ] R Y EARME S WS R S — AR BCE T S A S S R, DA 2 2 M A P A
(Berlin§,1991) 1, Yang®5 (2019 ) & B FH T2 1 RG22 18] 0 Bk R | 22 85 TR I8 I
SAFAFAARAT ) T BT AN, BT B AR R Fnat S IR IR 2 0] A7 FE B B 2R, 3 E A IR
ZeBEHNTY 2% 1 AL 54T (Williams Fl1Bargh, 2008 ) o ey A AFEIE B X BI7E T, Fangysm i

MRS A PP A 2256 (AN ) Sk BRAR M ZAE 2 (AN &0 ) (Williams F1Bargh, 2008 ),

M5 ANHELS TS K AR SRR A5 EAR S ) QiR o) , AR S5 4 (CAnfe i =24 ) .

2.8 NS 5 KR

12X (schema ) 2L F AT TG VA HH A0 508 e —— PR S X A A2 Hh A A AR 56 1 7
SR B S FE N R A RIS HEZE (Sherman®s: , 1989 ) . 247K 2% & 18 3] &2 21 Ah 7
TR, 5 A B 2 £ B3 i A PR AR SN i (FE SR B D TS IR, AR A B U5 B
WA (Schwarz, 2004 ) o 2= F T 1 & 30, 15 9 438 5 22K AN T3 s = R A Ao g5
YR InaAEs B, Tx B et — 30 ) I R A B s (A A RN S R (A ggarwal
FIMcGill, 2007 ) o A0S, X T 5 B XA —B0 A5 8. T8 28 38 LA o 5 AR S ™
ANME S 22 [0 ) 7 PR AEUR TR] R0 i I A L AT (R TA ISR, S — A HE S s me i, AAT]
SR G — B rp R R R Wk — R A T SR A B BEAR o SR P =2 AT A
TR PR B 2 00 B BN I, i N B T B O TT DA R e A i B TRl A 2 A
i NS RN NN A EZOR IR 2 — R i ARSI S By AT B 2 2 i IS %
AT SE RGN FIHEZL YA S0 T (Dozois FllBeck , 2008 ) .,

3. NBE 5 2 M EN G

ZIMEN G (stereotype ) i AT TX 4 S BRI IABIAESE B AT 0] LASE TR R A% (1R
P EEH R IE W H AP S5 2R EN AR LME & E U B, (0 HIE AN RS ) 2R —, A
WAENRZ T N, 532 AR A I 207 B3 BB e R B B vp, SCRE RS T T AR TR &
FFIASTR] , Xof TR — 0B 2 72 A AN ) FR i BRI o 2000 B0 42 DU) 3 5 2 A 2 1 A, I B T3
AR B AR LSS B (Weary 45,2001 ) o 75 [F]—Ft &30 fb sk [/ —#EAA b, ZIHR ER G 2 A AH 2
B —B0E 5 = AMACE AN BRI RG] AR, BEAS 37 A0 SR A 1) ) 5 220 b DG )ik A AT T30
R B o A T 3R ) 5 BRI 22 [B] A9 AR B R AR AT, Garg %5 (2018 ) 1 T Rt &Kk
TOOAF Ay SCAECH HEA TR, AT U Z 0 B G2 A8 1 22 PRI e R % 12 o L2 5 i 414 118 Z B ED 42 (4
AP BRENR T, T BER K 4 S2H BORF S 2 I p KI5 58 = i

ZWTFERTET “ZIMREN RO B AN BRIE , IR H AN ey 38 A A BN R A5 L AA A

PEMTH A4 T4 (Chaney flWedell, 2022 ) o 5111, AH {5 %I K B G2 HAT v S840 54438 8 76 T
V373 2 30 HE R B U1 i SRR 75 B (Rattan FlIDweck , 2018 ) o, X A1, %o TR A4 2 AU AE 4 Z b

B AT B AR R L R A
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ENG (ane i N TCVE RS A7), #1538 mT LAJA 630 0 F AN 3EHE (AN 4
ZIMEN G AT LA ) SR A A LY 3K (Keating AT Heslin , 2022 ) .

=. EAERHRIASNE

F TR ANHNE P BAT Y AR S SC FRBA a] SR SR (4 RE L, B9 1 T8 R AR A
R P b 5 o WSS BRI (B 42).

R2 BAELHREINLE

Wik | Bt | BfEae R N R
= it%ﬁiﬁlﬁ]iiﬂg%ﬁiﬁ:“%ﬁﬁﬁég 2 T — T
gty | LT s R R | IO
e AR A AR evanT,
) . e BRSO R e P EE | DR R
BN | SRR | REEE e e . (Brifiol %.2015)
R s N
ﬂﬁ%éﬁ L A ;gﬁ;ﬁ§1%’?fiéﬁ Vil WA Y I (Faraji-Rad FlLee,
M2 T ° 2022)
22 ) ET ) e A PR ) W Rl A
i TR (=l AR = |
elN ) gen,
Wbz [PORVRI R RN RO | R
it R (0=3E 22, 10=3E%47) | (Yan,2014)
st g | REL RIS HL A A (R R R el
BRI [ (TR ) AR R R K. | (Li%,2022a)
EXER | BRI (PR R S ot 5 AR s X2 | %7 Ve
=1k A SRR A A AR R (Caliskan%s,2017)

BORPR U ARAE AR OGSOk RS B

(—) % NS RERTE

5% n] LI 3 ) 24T 55 5 VEAT 45 Al i S 44T 55 — R e =, L0 B RHA
] RN AR A N FRIS o D AT 55 28 WA SCF B R sl 55 N 25 E A TH g\ 19
Deval? (2013 )3 i § g B 52— Bk HAUEZS S A5 A2 fh T2 0 R B 50m T i3
A H BN AT DR BT RIS B9 AT SE T, B AR B B R R s sz it =47 i B
G B AR 55 W& L 7 A o 17 v ik 5 5 0 CELE — B0 ] R AT A A L i an
Brifiol % (2015 ) ZEXT“ Ui IR 2 4515 NS A 2 b, LEgial N Ve 38 FRAR ol e R
AR R TR T g 2 A X B HEA T AR 5 5 22 AH R, EXT B IREIR 15 A BRI )5
0 L R AW NV e = R (€ TR =7 N =L 4 S N e aB Vvt € S AR O e )] it 1]
R A E AT S5 R A TR AL AL, (710, Faraji-Rad flLee (2022 ) 7E X} =4 il LAAF
878 % NBRIE IR TI5 s, a1 DU WU A B e e TR T AL
P E— R B3R, HESRAR T X S R 4 e B B B T

()% NHESE R 5

WF5E 3 n] LIl i i 36 T RO B AE fE B A =Ry X, b i S EL T
o o A I B A L R R RO e e B, A e S =T AR N I Y
T ) G 1) R Bl TR Y A R R R AR ) SR I [R) R R L 143 3R
e AE &, 74y FnAE R 1A 2 (Hagen, 2021) 7RI F/ M = HF i BB, 0758 %
T X 78 A2 K/ INAS [ B4 7 i i 3l e 0 e e % 7= i o e AR, 04 B A

INEZ G EE T (Fa6EF1H)



2,105 FR AR i (Yan5s,2014 )

TN 38 1 J T LAY 20 2R T 55 D I R A i) 5 R TR A T B sh AR B 2R
B B R, TS A AR AN BS 058 B P4l (Shani-Feinstein®,2022) o L AN, BFFY 223K
B30 T R VA A R SRR Can A1/ s R B LA B ) FRE DG () Rl (i, 2/ ) DR, I
R A5 52 0 Fsf I e A T =it B 1) i A BE (Li%%, 2022a) o 18 X A5 BB AL 7R A5 B 3 SUAS S
SER 14 SCATRN [ AR, SR A R TS SCAR B AR iAok 3 g <<3m] [ bt 22 [ %) B 25 oF 2 e AR A
Z [AI A ARSEAE 12N, Caliskans (2017 )38 i3 % ial i A FIH3E 52 0 s 22 18] (R AH G, 3631E T 1)
AT IR NS A Rk

M. FAEREEHIBHB LR

TEEEH UK, T 2 3 A W R N PR Ve 738 o X E A S Journal of Marketing

Journal of Marketing Research .Journal of Consumer Research .Journal of Consumer Psychology
W) b AR N A SCERIET TR B, DA<lay theory” Fl“lay belief” A SR UEA TG 2, JLA% H HH AR
KICHR690 o N R34 R FF (S, ANFE A DF 8 BURECH 738, KRB K184 &
A, HAT O T HA 5 1 1R ST R I, B3 e e B T = 80 7 i i - A
PE(21.74% ) MRS EETT (13.04% ) JH 258 S5 (8.7% ) AN ST EBELUX =SSR 1], U124
B OULAE B

SCHR%

F= i 5 it 15
RESEST 9
HHRH R 6
WA A 5
WRETH 5
FrE AR 5
o PR S A 4
HrE 4
B R 4
HAth £ 12
A R A BB TS GRS REAL O DA B B SRR A A TR B
W IV AR , 249 A 1~2 A Sk
E1 EREHETIEREE AERHREECA
()BT FH 1Y H A B
7 i o A T AN BV TE 7 b O - R e T R e L B A, R T R TR
H D) ST P SR B B G T A PR 2R T 2 3 SR I SR R P B T I 22 00 T i B A Y N
(1) BE=J A o — a0 00 i B N BRI R8T 28 AR {5 B DA 7™ i — e A S i) i it
(TellisFiGaeth, 1990 ) o XA~ H AR AR T1H P XA B9 HEWT . — 5T, 1 9 2SI h i
AR T B T T A B R AR AR B 55— T, T 2 2 R E N T L Bk

B AT B AR R L R A
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LA 2% 8 T T O B B S AR S B A o (2 )RS B =AKRE 1) o T B 3l T A
W BT 356 7= 2 T LA R ARRE , L AR AL 75 T BN 75 5 B i . Palmeira®s (2020) &
B, TG Z 7= S AL REA DG 5 BT, TH 3% S TR B =30 RE o 1 B, AR RN {0 5K
ST SRR X —FE Ok A TIH A A MR 2 ARG TS B &5, iis5E
S B R ZRAE R SR S A A T B S L (B3) AN = R A R U, AT 5
B AP A B SR AN T 1 SCAR N BN N A 15 S B IR, AT S HHENZ SO 1 i i 5
- (Galak FliNelson, 2011 ) . (4)5E il fb=/5 4 - Webb %5 (2005 ) & B 2% 5 DA Ry i ) o il £k
A 7= i LB R B vy, PR 4 A TR O A T 2 A R ) S R SR 2 — o (5) @ =
I AT AR Al SR A BRI, X6 — = i S 1 R B A B N A M X6 5 — = i
P R ARV o 330 Fof L 31 5 < P JEL 4 o A3 2 3 T 1l 7™ i TG 1 R R 2 b J v e LA
S, BPFE T W JE P 5 B S I A R AT REAE S T AR A JE 1 L Ak T 45 #5 (Chernev Al
Carpenter, 2001 ) . JX 2518 5 e 9l Skard 55 (2021 ) HFTIRAE , 244 55 8 7 5 AU SRR B MR, T
B S R I B PR R R BB R AN R A P A (6) SR M= U B A R 2 T
LAY H RIS S IE S SRR R R Lol i A I DR T 2 33 ik A < I (A
0 H NS T AR 18 D b S A 7 it B At b DA 7 (R R ) 7 ot TR LS R Y
{E, DTS5 3503 9% 3 0 A B 11 7 J8 8 ST 3 & i #% (Newman Al Dhar, 2014) . (7) /M
Re=T T o /ML i BRI A B B, DR 9 S I L B A (YanS5,2014) .

() {dERR 5 Ry A e i B e

W HORPE, T S 2 A B B AR A AR BT T R RS BN ERR T B
A I AR ME LR T 7= i X R X M, B BB AR S (2 A T T LA DT X 2 iz i
KB H NS BN T 9% 3 DL IS B 1 AR, ELAR RS - (1) e =5 . & 58 AR Kk,
X2 PR A X 9 8 I W e A AR e AR A7 B OB, W AT & BRE FH H BB A & ) 2 h 8 KR I A,
IEEAE BAE NG K T S AL, Bk B 3 22 4 B F 1015 5 (Chatterjee , 2014 ) S 7E
TH PRI RIRE A, T 2 S A Gt S 22 SR U] ) B 2 B A 1, k2 PR R S i o
FEE RIRIARME (Hagen, 2021 ) o (2) Se=filt i . Haw?5 (2017 ) FURIFSE 2 B, 1 2 33 DAy i T
BRI 7 R B A X — NS AN B T 5N 7 i 0 fR AT, 184
T T AN IR B0 X6 7 i B A B 1 FE L (3) R =t B 3 B E i ) TN E iR &
Yy b A Y R R R A R T R R AR MG L Y
/b2 18] 1) PN BRI 2R T BAY (Li%%E, 2022a ) . (4) FER="NE i . Raghunathan5 (2006 ) $2 Hi 7H
B VAR E YR SEW N, XA E NS T BEIE T~ A& 56 a8k [ Fe gL T e R i)
NTELR R (U, A5 A R (g RN 52 SR Z AFAEAME I R ), T RETE B TR BT r i (it 1 S
LR (W, SCENE S BIEAEARE G 7R AR SE BRI 671 M) JE R ) o B A AN T AN 2 B0 9 bR
MBS, YA T i ) A BT F5 50 (Briers®5,2020) . (5) RIR=224/R0R/IN . ScottZ (2020 ) & FH
TH 9% R UL R AR i1 dg IR AN B 251l Bk R R, DR At AT THE T S 87 i & B
GA ) ORI AAY , A R S A RS A RO B (6)/IVATRI=KAR T T e
BT /NS A P R 7 R B SRR B 19 L Scekic MK rishna (2021) B8 3iF 73X — 3 AFRIS , 45
TR ORI T AT A A i B Al AR BT R A e R RS e 30T 5 A 4l 1)
HARIEZS , 1 9 2R A A 25N R AR R A HE KT

(=) “THP B AR O NP HS

B SRR N B AR 2 — , WA THE 3% 8 Rkt b RN 24 B B ) S i U

INEZ G EE T (Fa6EF1H)



TR 6L T A 16 28 60 BT I i NSRS AN AR T 46 1 9% 1) SEAR IR, AL 52 0 45 1 9% 1) =

RRAERF IR, BARELRE « (1) 328 B[R] JEORT  AATT 2 e SE AR A0 G R S BT ) EE AW 1

X — 8 NI 25 M 2% 28 0 TR A4 S sk (8] 7% 0 0By o A LT T00HH 25 A T e 4 T 2%
F A ] TN R R S 5 XY BT () 9 A5 B S B R (] B (Tonietto™s, 2022 ) . (2) 4
195 T AT S 5 A I T R R A DG ) R N BRI S R e Y Bl N AR TS R T 1) ) K
(BusseriflISamani, 2019 ) o EAAN I, AR LA A A 16 il 8 B s ] MM S ES AN E G

BUAE B SR (Y A1 5 0 2 HAT SR AR T, R A SRR A0 BRI  (3) =i i) T A7 it

TSR {5 52 AR — Bl T A7 T USRI B, 2o Tt 1 DR 20 308 07 T =7 Iy 3 o) BB A 7™
A SEAR BRI TG 30 13 R R T 2 R A 1T 12, LA B AT TR SH 1) 1 155 4% (Faraji-
RadfliLee,2022 ), (4)3EARAYAERF I 9 2xid i A RIS I 28R 4R A O B9 sE K F ik
TG LERF I 6] (4 5 B 22 R I 28 RN RIR 25 75 47 Y 5 2 o Labroo flIMukhopadhyay
(2009) % B - IRLEAR{E 175 4% B AT RLEE R B B 2 N ARG i, IR AE 2 B S AR i 2=
S A BRI A 1 R 017 8 R DR o o S AR 5 TR SEAR 5 195 2 1o T B B O AN SE 1Y
JEE e — ELAEBEABAT, PR 7 TR0 670 T8 155 4% I 2SR A T Sl o i 42 S T 25 - (5) AR MG AR
FRIRE T o B BEUR B IR i A T8 2 208 1 FRIEALA T DAy B MBI SRR S DR DA AU AT TR T ol 24 SRR
HIgs T AL B IR AL T h RS 4R AR B RE D (Rifkings,2023) .
L5 b ARWEIE S T NBBTE R = AN i) BRSO (2L 1E12)

............................................

PRIIRRSE R | (B |
CUREABD | (WA= [RA—RER] |
| FwH-R R R R B

o \ BT AR BREERT X [Ze=te | [ s=teme| [m=faps|
Ll St © | [raExm] ek | i
RR—BLREAN

(R R EE. B EaE |
[EvrwBERA B |

[ SFRATDIBAERE |

[ ERAGRRE |

— R

HIE R

v

—$$Eé&ﬁ{

BRI — [ GBS T DR MR |

GO ARAEAH G ST B
B2 FAEREEHTHMIZE

. EAERHIER

(— ) NI 0y o
AN TTE Y ANBRIS 2R T O ERRAR , AT 1 B 3 R R AR RS
9 A1 A A2 BAE 0T Ko (availability ) T2 Wi (diagnosticity ) F1 7] L HI4 (applicability )

B AT B AR R L R A
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FRISZ IR (Menon4% , 1995 ) o X TR BAR R H A BRIE“A=a”T & , {5 0] K Al W e il b
FHESR B e, A~ SE AT BE X — 0 ABIE R PR R 5

1R BT LA {2 “A=a” T HTBRAIN SR T K

<E:fi§iz> ERTRYE . | HET2EE
1 c F

BRI ERAE T e BRI S

GRFEFE] 2"

B3 HEHFAREABILHTEE

FUbRRS o [ P BEE IR 2 TR RO INZ 3, IR Se 2 3 i 1 A B TR B4 R0
PREAT B HEIRT 59 DR 18] o5 BB AT SRR T 3k 61 2 R AN TR o n] B PEda R
BIHEE T T, U2 5 el AR U (5 5L, BUAE 2 AR A3 D0 ST N T, i i o 231 B 2> 4k 52
W31 9% T 2 64 o N BRI R P o B A E G, A0 LU T AR R, e B 5 oML B R R <A B ]
Lt g sy, oW U e 15 22O 05 BN T LLar D=l ( Zane S, 2020 ) Y H A IS
1, A5 <30 X — A F e, BT TRGRE] [ B B mt , ATA A 5
H O AR A IR D= B B F NBIE , BEMI RS IR A T H AR G SR

TEN T A 5 H AR <A AT ZEPGE AT OC AR, RIDRE <A 5 Al 4
B2 PRSI S “a a, " HEAT R BAOCHR AR R R, R e a, a,e S AMARY
SR BE B A S AT T, AT A5 TR AR AR S5 B A 1 5 R R AR T Y P
HAOCHE AR iR A VEBE A “a”, BIARIIE“A = a” BAT S SCHE DR I RE S , X RIS FI W nl 2 Wk i)
WA 2, i W R R A BB “A=a” HI TR ATREIE | SO R AT RIRU A R
Yyl Rz B PRI SCHE (Menon4, 1995) AHAS IR AR , — EUF NSRS RO Al 2 Witk
BEREIBT (B, e 20 72 A9 5 M HOBUZ H ANBE BN 20, T 982 R A PR Ak — 3 AP A
SR 0, ISR A TSR e B O D I AN R T RO IR 2 DS O , AR
R AR BN 25 2R (Zane S, 2020)

i S5 PR PR R A= FE AR AE 1 TH B2 50 TP REAE B , I S PRBE i AR DSk A T
R BT HE A5 5 AT PR TR 0 BRAAE R At RN TR 2 ) 1Y) B S PR, BRI “A=a”
0 N B TE T B 5 X B FUARZEA T I 2 10 EA R S, S 38 i 47X —
A RS B AN ORI AN S e ) LR A 2D IR T D=0 i B
PEATHEWT (Zane55,2020) o R 7K — B H, ) 5 A L2 T ARFAE (CRF 9427 iX — dh 2R 19 2%
O AR R (D=8 ) i = T8 U, 1 983 ] e At A 2 h R B A 2 2>
O, FEANFE 23O U PR A 55 RO (A, <R — 5 S 0 8 A 55 SR 3 T, BT LAA 80X A4~
B T AR, <RI OO AR Z AT 55 40 ) sl HABS N A ZR (<7 1k 3
IR AL BB )

() NBRIE T FH AR A 3R

TEVR FHH AN B A A, AN ST E AR AL 2™ A A o 1
S, W ANBE 2 Z B AN TIKCE CINRR 5 AU ZERE ST ) A2 o il , ansR— Nl 2 2
LA HETT T 098 52, LA 2 S AR T £ ot R 5 AR B L B <Xz = e A\ e

INEZ G EE T (Fa6EF1H)



229 R (Briers%:,2020 ) o HUR , AR I AR g SCAE A EE FREE B 25060 H A BE AP Ry A T 25
i o AN R) A SCAR T 1) B B85 2 V0 s AT TR A (EDUE A5 A S5 X0, AT 5 i X T A ) fe g
75 A H N ELE R EE (Scott, 2004 ) o LA, Al A B WS RN 2E DL AR 2556 5 N BRIS BB W= A 52
Ml o PRG54 2 T AT RSN AR 54, T (Mai%,2019) s (HawsS5,2017) A3
R (Yan%%,2014) %507 3K, JE ol O I 3% 8 10 5 A FRIS , SEBUGE = R0 L) 84 H Y o

(=) H ANFRIE B L RE 24 4]

L“RERF= =24 R H AN FHIE A B I8

Scott%5 (2020 )48 H RAR ™= S 7ETH B 1 BB B i EIRYT B AR A2 0060 o 3R —A4~
F AT AR IS PR v B 2 (B, & S5 259 B 0 (BT 3697 ) F = i s
PEHEWT =R 2 4l ) = AN SRR ER 3 = AN BRI R S0 T I % i e 1Y) I
s e # , Bk—An]

Scott?(2020) 1 S UE ] T M 23 76 1 F 1B H (i EEIRYT B A8 5 R 4 R % 7= S i 3k
B i, PRSI TP AT TR A 37 S o R R R R T — B (A TR ) 4 A E B2k Z 0, 75 2L
TE—AH WAEER IR AN TR 4EE ZB 1200259, BRTE A Pk 259 ol fih e 8, — 30 A i i R
B12(SEEZE ), 9 —OR K AR G A B 12 (K G A A7 45 A AR SCIT e 2 B 6
NS AR O3 )T FE LA L SEge bk b, & ml k{5 B AT DAl 75 22 R Tty
(BIT) B RS 257, T2 W5 BN R G AR B KRR 25 5L = & A 4
) it — 21, T B S iR WL 25 2000 2 BERUE TP AG R 5 KR/ & I 2h i A G i 22
AFER B R R IR P Ve A TR AR YT B IR BAR IR R T EPGH WA,
B AP LR T T 7 5 9 /N T B PR LR, R 2 4 1 DU e oy S R R IS 4 KR 24 5 6 il
e A E T U T I 9B SR 2B GE F TR KIR 7= i & 4P K
TG, A= b e ARG LA X —F AFRIE , FF AR S T B3Ry /B B R T
IR, MR FHAE A= R B123A Y7/ BT i 4 A F ik = B BB (5 8 7T A A8

B , ScottF (2020 ) 7E S50 L T — 0 Bl e A kL, sl /R T RER ™ i (B 1™ i)
BRI B (55) , PEREEE 22 (D) B RIVE RN -+ %05 B 5 < RER = i e ek i BOHE &
PR AR IR 1) B NV SR AH I o SR T S BG4 SR B, 24 AR = Sl A oy IS B 1
R RO, T4 2% 8 e 75 B 10 A B AE 2 5 D G SR 7= i o A IX A F- T LA M, 24
TR DT RAR il 1 H NSRRI e i, PSRt A 1 03 o N BB A 3] FH S R PR
ELIMT AR R 2, BRI, R % T D AT UL A5 BT, T 23 it FR AR 2 & 32 g, iX
WAREL T 5 NS R E 25 5 32 BRI R 52 (R4 e o

2.t RRE= 5 AP A XL 18

Haws%5 (2017) ¢, 7 2 B 7RG A G s filt FE 45 A0 A B 8 75 T, G | B oI R
MU 112 A 5 T A A OG5 I RIS, T 23 0 T A B B AN AN £ L
PURER il IR &5 LTI, Haws S5 (2017 50 F T (=511 5 A, FF5FE T
2R NHESTE B R R R

5jScott: (2020 ) i BA [ SE B A [A] , Haws %5 (2017 )58 Al 2 , B R Z0HE T T SR 78 B 7 <<t
SRS B A 0 g ] B MR R EUE X PR FP AR R DA R e Bk H— 0 i o AN Rl A
S RARTENAE , R o5 — PR Bk 2R R A 12 5 B & FLARTHT 7, Haws %6 (2017) %%
PR PR AL T —Fh AR YT T 0T DB 2 S22 SR BRI BRI A RN TN R
M A0 2 P BB B2 B, I AR R T RN 5 B B AT R IR O TC T, I ST A
WFFT LI P MR SR A= R (“C ), TR FEATF AR PP b AGCh Befd , P B

B AT B AR R L R A

147



148

28 HE B FRFLE H BRI AN T e I B B SR i e o , B Al AT A A %™
finn 55 AR AL SR HE B B A% B (L=, 7= B 58 ) A SR I 35 T, S pr R
R AN RIS T I B AR AR PR AR ] B R, oA I 2 W
B B2, WEBEHL R AU M 45 15 5 R A R B2 A 2 v ) ) 8 5 2R <327 i ) A A4 e
0.25 50/ 5 (25 T0/ 5 )™, Wil B i AT TIA DA 2™ it 55 A ISR it R L P e R e 2
CI=HEANEERR , 7=SE AR ) o FLrpy, AR i il SR A5 S, <Pt B LR T2 BT (5 B o AR I A
AU F R T A S R E (AR ) ST A% (R BB ) DU Sy m R A R o SR
UER T X PIRRZ B AT o] — R I £ SR AT BRI 53 S —Fh 2 2R S LI, BRIVt 147 iy
AN 5T LAY = A BB, I 22 R MRITH 2 2 BE A P B MIgE £

AN, Haws 55 (2017 )2 S B2 Bl S <l =0 ik — 3 NS ARTE RS B o A T1e 1
A « “BUAE T 2 B — B R PPAS X A 3 I R BRI KR A A, 3R R b
B A O ARk e i A AR AR AL (S B4 ) Bl 2o WU 2 DU b [ — i RS [ 1k 2
PRI R, A 40.995ETT/AR (4S5 T0/AR) , I8l 1 HoAth it ALY 2 AR 4 DA 2380/ e i)
2 AT TR 25 T sl 32 HL A T 2 B B RO BIL 2 , Blaln] DLVERE I8 25 F0 A5 1X U IR Y
PHE ECE AT ERALMIAE, E Z 0T LIS 1, #alds ml i — A/ e vl LR 2 —
ZRREHLIAE , HF HAFIB AR K AL RARL R SR AR o  IRLE i 5l =51 A —
B, R ARG RR A ™ il A LA SEARR AR H A AT S 8 e B B 2 T S e R
ATRENT AR A L ZE AP R AR DA AT TS EHEWT A AN 2 L IXIITTE A2 R, 20 2 B e
BRSO P AR o R B2 W5 B A —ZUT i T 2 5 32 B2 rp At A DAL, 4 1)
LRI o

N RKHARRE

MIA BT KT, T AN BIE B 2 e B Wy (B0 7 ah @ O™ al/) 5 A 2L
P (BT FEAEWT (TR P I ) i BE T WD IE S ) VA B 5 S CERRIEON SRR IBO 55 2
ANE B SIS B A R (A7 LA D B B SUEBURIG B 58 e

(—)AMNERERIZ AR A A BRI Y R0

AT A B AR ERSEAN I AL A , JHe o BRA A S X A AT TH) A RRE AR 2555 R Ry, WA I
TR TN TR RESF BORFRBE LS AT AT 7 A (A8 # ik AR A 5591 B (g A 1 2 AN T
a3, IR, AT AT e BERFEI NI AR A B NS A

1AL G oxl 24 it e ARG bty

P o W T PE NG AIAA T 40 2l R T E U , AT TR S SET SR, Xof By i 58
WAL, LRI AT i R A R N, © AT BIFSER B S ey AR )™ i B 2 4 (AL
SRAINE B™ ) HCBEIE (Scott?F, 2020 ), PRI 1] T BEFE R IR 24 il BB , 65 A
LGIRT T B AERE A 1 G X R U ™ T B34, T8 2 e BRI AR 7 B B A RH X (i 4
KT AR BART S, T e B 1 YRR o , 7 0BT B BE , A FEO BT Bl i fi ) i
SKRA AR BE 2 B AT IR s 7367 B B, T 9 Sami i) T i FH KSR 25 o Rk,
ARAMIFE T UM AAL G TH 2 25 bl e H- A7 0 A AO3E 1 4 , 30 R N B S i S HITE FEL

2 AR T B R i AN BIE 5

JUTFRAE N — AT Y AR 5, AR S Y HE 0L 8 K0 et L S R FUL I ) 2532 3
MM Z JTE T BB A MU R AN AT AR O A, 16 mT LG S B B 7= i
FIAR 55 o Bt & K0 b A B #3 AR S EL R R SR g 2 T, — AR Rl 1 9%
A NS ST 2 MR GER A N SR il A (L, e ) O B ™ i A (L2 9k

INEZ G EE T (Fa6EF1H)



O AT SCHR A 2516 22 02 S S B8 A B, DRI S 7™ i 2 (3 21 25 30 A S 5 A9 0 BT A AL
(AtasoyfIMorewedge,2018 ), {H Luangrath®5 (2022 ) f¥) e 5 A 5% 2 B K2 $00 fh 450 15 B S fiph 2k
1oL, Ho REEIE T 27 04 Co 3BT A AL, 1 T 150 772 it DAY o H S, AT D0 i 8 A
JFEFL A 25 4 T AT R AR SR, AR A M — D RSR .

3N TR A AFRIS

N TR0k A 15 5038 (Bed7 | HL T DA Bt 28 A5 22 a8 15 B Jin s 3% o AH OG5
WA LR IR O T N TR Bery & NS, e ™ i s IR 55 A an s a5 o, 4t HATACRE
RORTEGF PRI 283 R ATOR R 2 BB N BRIE (Garvey 45,2023 ) s AH R, HHALHFA TS
P sty T % 1Y) ol LS B ST A, PR 2 D AL = 5 R T IR B Y RE
DRG0 P ALEA T 2842 Al it 260 il ™ A T 52 0 (Xu MM ehta , 2022) o A, ib A7 5T ]
HAE NN TR R G LT AR Bk, R, — AR IR 2R S 9 3 HoAt
R L SRR 2% A JE AR S5 i it a] (Longoni®, 2023 ) (R L , KRR FE AN T8 g
5N SRR E NS, DRl 2] 1F , $ BA JE 5 R ZI B S

(Z)H N TE AL Gk i v

TERCEME IR T, ATTRACEATAT R A ol 2l 455y T T ) e B R SR P ARk
R ARAT A SR A WG I, B AS B AL, — 5 TR A 77 850 IR S5 KT 46 K
T, 10 55— AR B KRB AR RGEAR ARG WIZ N AGT R4 RS Feos o] 520 3
PREAHOCHY H NFRIR 23X 265 N FRIS X2 qnfar s ma A DG At 28 N3G 2 A RE 8
FNF AL, WA 1A TR R AT 3 4 A SRR AE S i ST A e 1 N
Fi% (LongonifCian, 2022 ) . H Fifi 5 5355 1 AN W it , SR i) ik 55 ot i Ak . L an B3R
B U SRR AT SRS wl BRI 1 ™ it 5 A 78 e R 1Y 2 AR 45 (Venkatesan Fl Lecinski,
2021) B4 FEZE ARG, AT o 27 A SRR E L AR A U IR 00 i % AN BRIS
SRS E E/ el = RTR i X N R N T s A NG 7Y (B R S TN S a8 R Y o Qi e i 0K
&L BA A RS, AT DUAS B S S ARSI S RIS WIS AN
JB Heln, 7E TAEHERRRT , AT DAZESE R RN 25 i, S A ot A 55 M BRI AR ) 2 R A
AL LA W 5 S i NS DT/ BV S 0 P o s L o S48 B i A
P AE ARSI A N IR AN B = 2R B — e MR g )

(=)iz HEA A B E ORI 2 A

AR AR B AZ I AL a2 > DR B 2 > S A R AR AR A TR AT A A 1
W JUAE R 23 2R B A2 I8 iRl A ML a2 > O idia B 22 ARG 4l ke 43 Fn il
TH 28517 H (Hartmann§ , 2021 ; Caliskan%$, 2017 ) . AR AMF 5T 1] LLiz X SE 5 A &7 28 5
1 H NS BT, AT ARG B A T e B NS R AT Sk i PR iy 6
Se— FARFY) 0 N PR RS AH LT X 0 A ) 500 £, ik A SR PR > Bl i K i
) SCAR 53 B 51000 75 X0 b, sz WA /R AR LS 1 A B B s BRI S B R A 32 i [ PR R
B BRI, PRI P ASE FH F R AR AR Bt o 1] 28 A g N B I o, AT T A A AR 1 i A3
WA AR B0, Y TS & 2 BRI Z-F- 5 AT IH 2 AR A A, iz AR 2 38
AT LAZITE % 2 10 NS o PRI, SR FH AT P AR R 0% S s o Rl AR fry i B8 S
HBhZSE, NITHESZA & A R

FESE
[1]Aggarwal P, McGill A L. Is that car smiling at me? Schema congruity as a basis for evaluating anthropomorphized products[J].

Journal of Consumer Research, 2007, 34(4): 468-479.

B AT B AR R L R A

149


http://dx.doi.org/10.1086/518544

150

[2]Atasoy O, Morewedge C K. Digital goods are valued less than physical goods[J]. Journal of Consumer Research, 2018, 44(6):
1343-1357.
[3]Berlin R M, Olson M E, Cano C E, et al. Metaphor and psychotherapy[J]. American Journal of Psychotherapy, 1991, 45(3):
359-367.
[4]Briers B, Huh Y E, Chan E, et al. The unhealthy=tasty belief is associated with BMI through reduced consumption of
vegetables: A cross-national and mediational analysis[J]. Appetite, 2020, 150: 104639.
[5]Brifiol P, Rucker D D, Petty R E. Naive theories about persuasion: Implications for information processing and consumer
attitude change[J]. International Journal of Advertising, 2015, 34(1): 85-106.
[6]Bunda K, Busseri M A. Lay theories of health, self-rated health, and health behavior intentions[J]. Journal of Health
Psychology, 2019, 24(7): 979-988.
[7]1Busseri M A, Samani M N. Lay theories for life satisfaction and the belief that life gets better and better[J]. Journal of
Happiness Studies, 2019, 20(5): 1647-1672.
[8]Caliskan A, Bryson J J, Narayanan A. Semantics derived automatically from language corpora contain human-like biases[J].
Science, 2017, 356(6334): 183-186.
[9]Chaney K E, Wedell E. How lay theories of prejudice shape prejudice confrontations: Examining beliefs about prejudice
prevalence, origins, and controllability[J]. Social and Personality Psychology Compass, 2022, 16(4): €12658.
[10]Chatterjee A. The aesthetic brain: How we evolved to desire beauty and enjoy art{fM]. New York: Oxford University Press,
2014.
[11]Chernev A, Carpenter G S. The role of market efficiency intuitions in consumer choice: A case of compensatory inferences[J].
Journal of Marketing Research, 2001, 38(3): 349-361.
[12]Deval H, Mantel S P, Kardes F R, et al. How naive theories drive opposing inferences from the same information[J]. Journal
of Consumer Research, 2013, 39(6): 1185-1201.
[13]Dozois D J A, Beck A T. Cognitive schemas, beliefs and assumptions[A]. Dobson K S, Dozois D J A. Risk factors in
depression[M]. Amsterdam: Elsevier, 2008.
[14]Faraji-Rad A, Lee L. Banking happiness[J]. Journal of Consumer Research, 2022, 49(2): 336-358.
[15]Furnham A. Lay theories: Everyday understanding of problems in the social sciences[M]. New York: Pergamon Press, 1988.
[16]Galak J, Nelson L D. The virtues of opaque prose: How lay beliefs about fluency influence perceptions of quality[J]. Journal
of Experimental Social Psychology, 2011, 47(1): 250-253.
[17]Garg N, Schiebinger L, Jurafsky D, et al. Word embeddings quantify 100 years of gender and ethnic stereotypes[J].
Proceedings of the National Academy of Sciences, 2018, 115(16): E3635-E3644.
[18]Garvey A M, Kim T, Duhacchek A. Bad news? Send an Al. Good news? Send a human[J]. Journal of Marketing, 2023,
87(1): 10-25.
[19]Hagen L. Pretty healthy food: How and when aesthetics enhance perceived healthiness[J]. Journal of Marketing, 2021, 85(2):
129-145.
[20]Hartmann J, Heitmann M, Schamp C, et al. The power of brand selfies[J]. Journal of Marketing Research, 2021, 58(6): 1159-
1177.
[21]JHaws K L, Reczek R W, Sample K L. Healthy diets make empty wallets: The healthy=expensive intuition[J]. Journal of
Consumer Research, 2017, 43(6): 992-1007.
[22]Holland P W. Statistics and causal inference[J]. Journal of the American Statistical Association, 1986, 81(396): 945-960.
[23]Keating L A, Heslin P A. A lay theory perspective on age-based stereotyping[J]. Work, Aging and Retirement, 2022, 8(4):
375-378.
[24]Kelly G A. A theory of personality: The psychology of personal constructs[M]. New York: W. W. Norton, 1963.
[25]Labroo A A, Mukhopadhyay A. Lay theories of emotion transience and the search for happiness: A fresh perspective on affect
regulation[J]. Journal of Consumer Research, 2009, 36(2): 242-254.
[26]Li Y, Heuvinck N, Pandelaere M. The light=healthy intuition[J]. Journal of Consumer Psychology, 2022a, 32(2): 326-335.

INEZ G EE T (Fa6EF1H)


http://dx.doi.org/10.1093/jcr/ucx102
http://dx.doi.org/10.1176/appi.psychotherapy.1991.45.3.359
http://dx.doi.org/10.1016/j.appet.2020.104639
http://dx.doi.org/10.1080/02650487.2014.997080
http://dx.doi.org/10.1177/1359105316689143
http://dx.doi.org/10.1177/1359105316689143
http://dx.doi.org/10.1007/s10902-018-0016-x
http://dx.doi.org/10.1007/s10902-018-0016-x
http://dx.doi.org/10.1126/science.aal4230
http://dx.doi.org/10.1111/spc3.12658
http://dx.doi.org/10.1509/jmkr.38.3.349.18865
http://dx.doi.org/10.1086/668086
http://dx.doi.org/10.1086/668086
http://dx.doi.org/10.1093/jcr/ucab066
http://dx.doi.org/10.1016/j.jesp.2010.08.002
http://dx.doi.org/10.1016/j.jesp.2010.08.002
http://dx.doi.org/10.1177/00222429211066972
http://dx.doi.org/10.1177/0022242920944384
http://dx.doi.org/10.1177/00222437211037258
http://dx.doi.org/10.1080/01621459.1986.10478354
http://dx.doi.org/10.1093/workar/waac010
http://dx.doi.org/10.1086/597159

[27]Li Y Q, Peng L X, Ma S, et al. Beauty premium or beauty penalty in sharing accommodation situations based on lay
theories[J]. International Journal of Contemporary Hospitality Management, 2022b, 34(3): 929-950.

[28]Longoni C, Cian L. Artificial intelligence in utilitarian vs. hedonic contexts: The “word-of-machine” effect[J]. Journal of
Marketing, 2022, 86(1): 91-108.

[29]Longoni C, Cian L, Kyung E J. Algorithmic transference: People overgeneralize failures of Al in the government[J]. Journal
of Marketing Research, 2023, 60(1): 170-188.

[30]Luangrath A W, Peck J, Hedgcock W, et al. Observing product touch: The vicarious haptic effect in digital marketing and
virtual reality[J]. Journal of Marketing Research, 2022, 59(2): 306-326.

[31]Mai R, Hoffmann S, Lasarov W, et al. Ethical products=less strong: How explicit and implicit reliance on the lay theory
affects consumption behaviors[J]. Journal of Business Ethics, 2019, 158(3): 659-677.

[32]Menon G, Raghubir P, Schwarz N. Behavioral frequency judgments: An accessibility-diagnosticity framework[J]. Journal of
Consumer Research, 1995, 22(2): 212-228.

[33]Newman G E, Dhar R. Authenticity is contagious: Brand essence and the original source of production[J]. Journal of
Marketing Research, 2014, 51(3): 371-386.

[34]Palmeira M, Andrade E, Sharifi S, et al. The influence of arbitrary breakpoints on judgments of maximum output[J]. Journal of
Consumer Psychology, 2020, 30(2): 260-276.

[35]Park J K, John D R. Judging a book by its cover: The influence of implicit self-theories on brand user perceptions[J]. Journal
of Consumer Psychology, 2018, 28(1): 56-76.

[36]Raghunathan R, Naylor R W, Hoyer W D. The unhealthy=tasty intuition and its effects on taste inferences, enjoyment, and
choice of food products[J]. Journal of Marketing, 2006, 70(4): 170-184.

[37]Rattan A, Dweck C S. What happens after prejudice is confronted in the workplace? How mindsets affect minorities” and
women’s outlook on future social relations[J]. Journal of Applied Psychology, 2018, 103(6): 676-687.

[38]Rifkin J R, Wight K G, Cutright K M. No bandwidth to self-gift: How feeling constrained discourages self-gifting[J]. Journal
of Consumer Research, 2023, 50(2): 343-362.

[39]Savani K, Rattan A, Dweck C S. Is education a fundamental right? People’s lay theories about intellectual potential drive their
positions on education[J]. Personality and Social Psychology Bulletin, 2017, 43(9): 1284-1295.

[40]Scekic A, Krishna A. Do firm cues impact product perceptions? When small is natural[J]. Journal of Consumer Psychology,
2021, 31(2): 350-359.

[41]Schwarz N. Metacognitive experiences in consumer judgment and decision making[J]. Journal of Consumer Psychology,
2004, 14(4): 332-348.

[42]Scott S E, Rozin P, Small D A. Consumers prefer “natural” more for preventatives than for curatives[J]. Journal of Consumer
Research, 2020, 47(3): 454-471.

[43]Scott W R. Institutional theory: Contributing to a theoretical research program[A]. Smith K G, Hitt M A. Great minds in
management: The process of theory development[M]. Oxford: Oxford University Press, 2004.

[44]Shani-Feinstein Y, Kyung E J, Goldenberg J. Moving, fast or slow: How perceived speed influences mental representation and
decision making[J]. Journal of Consumer Research, 2022, 49(3): 520-542.

[45]Sherman S J, Judd C M, Park B. Social cognition[J]. Annual Review of Psychology, 1989, 40: 281-326.

[46]Skard S, Jergensen S, Pedersen L J T. When is sustainability a liability, and when is it an asset? Quality inferences for core
and peripheral attributes[J]. Journal of Business Ethics, 2021, 173(1): 109-132.

[47]Tellis G J, Gaeth G J. Best value, price-seeking, and price aversion: The impact of information and learning on consumer
choices[J]. Journal of Marketing, 1990, 54(2): 34-45.

[48]Tonietto G N, VanEpps E M, Malkoc S A, et al. Time will fly during future fun (but drag until then)[J]. Journal of Consumer
Psychology, 2022, 32(3): 475-483.

[49]Tsiros M, Irmak C. Lowering the minimum donation amount increases consumer purchase likelihood of products associated

with cause-related marketing campaigns[J]. Journal of Marketing Research, 2020, 57(4): 755-770.

B AT B AR R L R A

151


http://dx.doi.org/10.1177/0022242920957347
http://dx.doi.org/10.1177/0022242920957347
http://dx.doi.org/10.1177/00222437221110139
http://dx.doi.org/10.1177/00222437221110139
http://dx.doi.org/10.1177/00222437211059540
http://dx.doi.org/10.1007/s10551-017-3669-1
http://dx.doi.org/10.1086/209446
http://dx.doi.org/10.1086/209446
http://dx.doi.org/10.1509/jmr.11.0022
http://dx.doi.org/10.1509/jmr.11.0022
http://dx.doi.org/10.1002/jcpy.1150
http://dx.doi.org/10.1002/jcpy.1150
http://dx.doi.org/10.1002/jcpy.1014
http://dx.doi.org/10.1002/jcpy.1014
http://dx.doi.org/10.1509/jmkg.70.4.170
http://dx.doi.org/10.1037/apl0000287
http://dx.doi.org/10.1093/jcr/ucac053
http://dx.doi.org/10.1093/jcr/ucac053
http://dx.doi.org/10.1177/0146167217711935
http://dx.doi.org/10.1002/jcpy.1210
http://dx.doi.org/10.1207/s15327663jcp1404_2
http://dx.doi.org/10.1093/jcr/ucaa034
http://dx.doi.org/10.1093/jcr/ucaa034
http://dx.doi.org/10.1093/jcr/ucac004
http://dx.doi.org/10.1146/annurev.ps.40.020189.001433
http://dx.doi.org/10.1007/s10551-019-04415-1
http://dx.doi.org/10.1177/002224299005400203
http://dx.doi.org/10.1002/jcpy.1247
http://dx.doi.org/10.1002/jcpy.1247
http://dx.doi.org/10.1177/0022243720916463

152

[S0]Venkatesan R, Lecinski J. The Al marketing canvas: A five stage road map to implementing artificial intelligence in
marketing[M]. Redwood City, CA: Stanford University Press, 2021.

[S1]Weary G, Jacobson J A, Edwards J A, et al. Chronic and temporarily activated causal uncertainty beliefs and stereotype
usage[J]. Journal of Personality and Social Psychology, 2001, 81(2): 206-219.

[52]Webb M S, Simmons V N, Brandon T H. Tailored interventions for motivating smoking cessation: Using placebo tailoring to
examine the influence of expectancies and personalization[J]. Health Psychology, 2005, 24(2): 179-188.

[53]Williams L E, Bargh J A. Experiencing physical warmth promotes interpersonal warmth[J]. Science, 2008, 322(5901): 606-
607.

[54]Wojcik A D, Lewicka M. Between discovery and exploitation of history: Lay theories of history and their connections to
national identity and interest in history[J]. Memory Studies, 2022, 15(6): 1497-1516.

[55]1Xu L D, Mehta R. Technology devalues luxury? Exploring consumer responses to Al-designed luxury products[J]. Journal of
the Academy of Marketing Science, 2022, 50(6): 1135-1152.

[56]Yan D F, Sengupta J, Wyer Jr R S. Package size and perceived quality: The intervening role of unit price perceptions[J].
Journal of Consumer Psychology, 2014, 24(1): 4-17.

[57]Yang X J, Mao H F, Jia L, et al. A sweet romance: Divergent effects of romantic stimuli on the consumption of sweets[J].
Journal of Consumer Research, 2019, 45(6): 1213-1229.

[58]Zane D M, Smith R W, Reczek R W. The meaning of distraction: How metacognitive inferences from distraction during

multitasking affect brand evaluations[J]. Journal of Consumer Research, 2020, 46(5): 974-994.

The Lay Theory from a Marketing Perspective:
Connotations, Effects, and Invocations

Ran Yaxuan', Niu Yixin’>, Zhang Yunhan', Li Xiuxiu', Zhang Puyue'
(1. School of Business Administration, Zhongnan University of Economics and Law, Wuhan 430073, China;
2. School of Business, Nanjing University, Nanjing 210008, China )

Summary: The lay theory refers to the general knowledge constructs formed by individuals based
on daily observations and personal experiences, as opposed to scientific explanations. It plays a crucial
role in everyday life by helping people understand and explain phenomena around them, as well as
guiding their decision-making and behavior. First, this paper defines the connotations of the lay theory,
clarifies its distinctions from metaphor, schema, and stereotype, and systematically summarizes the
manipulation and measurement methods associated with the lay theory. Second, this paper delves deeply
into three significant themes: product quality, medical health, and consumer happiness, so as to provide
a comprehensive overview of the effects of the lay theory from a marketing perspective. Third, this
paper explores the process of invoking the lay theory, highlighting the critical roles of information
accessibility, diagnosability, and applicability within this process. Based on the above discussions, this
paper presents future prospects that include focusing on external environmental changes, advancing
research at the group level, enhancing applications in the field of algorithms, and optimizing
measurement methods. These prospects aim to further deepen our understanding on the role of the lay
theory in the marketing field and provide guidance for research and practice in related fields.
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