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i J§A% 12 (brand biography ) 248 38 11 e P HEA4 1 & R 0T ok 10 S 5 4% 38 A R R e D
TRE VL K BERT ) A& J' 09 D2 (Avery%§,2010; Paharia®$, 2011 ) o i Fe 307 g X5 8 40 > il
S AR B HAE S0 R A AL IR B T4 #3514 (underdog biography ) , 1fif P & ARG
HE I W & T 142 (top dog biography ) (Paharia$, 2011 ; Nariswari fllChen, 2016 ) . i F
ARRER 2T 10 F AR PR R GE (Weick, 1995 ), I3 i 475 8% 5 b % i 45 BB L HIWT (Green 1
Brock, 2000 ), 4 2% 3 7E 0] 21 91 5% 55 R SR BB R BA 72 Bl rh IR i 15 & 5 8 B (Escalas,
2004 ), PRI G T RE A% A A5 A% 338 o R BT I M SE e 2 SE TN B SR B
H R (Kim%E,2008 ), 45 3 i AL iC s Al iz ia B B 2R, Al Ay 28 DL AR A 5
Z P2 (McGinnisflGentry , 2009 ; Nariswari HIChen, 2016 ) 5458 11 2% 2 14 1) 38 7 I
(Siemens5,2013; Nagar,2017 ) JH3% i B G I T 873 284 w4 (Kao, 2015 ; Shirai, 2017) &
15 i LS BB (Paharia%s:, 2011 ; Delgado-Ballester fllFerndndez-Sabiote , 2016 ) LA 8055 i i (1
TSI (B RAE,2013) AR, oK A AL 23 OB BT IEdE Wos MR B i TR A C 5
e AHER 2 (Cialdini%, 1976 ; Schimel %, 2000; End%5, 2002 ) , 414} 1 2% & 17 RO RIS th 2

W45 B #5: 2018-08-09
EER M LB (1983—), B, AMB XK P LHF R PR LH R A, R ITEFREF 4 ERHIT,;
FIRa% (1956—), B, A2 K3 T %58 8%,

il
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B F 3 di MR B IF AN BEARAS 11 2 5 % 3l 19 32 35 (McGinnis Ml Gentry, 2009 ; Kirmani&
2017 ) PRI, 5 B> AT 35 Y BERISHE A X SU 50 ke BREES St ok , IR ARG 3 S
A A AR, LU E AT TR i e i M AS BE R e, O F S it 2 T e A BL AR

IR ENZ A B, AT T LR 7 REAMIFFE B E - (17— 2040 i AL e AR TR
WFFERLES , RIS AT G Al A 51 Sk, D R4 Mot e BR B SMARAREE o (2) Fh T 9 thi
WO R R IR I 2 U B S AR 7 5 25 (Esscalas , 2004 ), PRI i 2t — 20 T AMAR A1
SR PRTE T AL TR S S BE A T P A2 i AL o (3) P8 F 0 BRSO , Al i T 95 35 A
DU it R T R AT 8 ot RS BE A8 B T o B , BB AR RO B A, 5
I T S EIE AL IC A (L 5 2, 5 G 25 Hed AL AL i O AR T 5

B LA RS E O VLA G AR S T, B T A AR e S B R — Sk e,

H AR A IC AN 5 | A 5 1 SRR, S T2 M0 31 21 5 ) A RS E , MR s iz A Y
BL 5550 57 ASBIR ST s REAZ S ) e B 235 T8 B 2 AR A B0 , I 52 M 1L i 2
JEE, T3 — M 5422 32 it R I L AR 2 ] DL JRE ()31 AN e o DU IS SR Bk 1 X — B8
I S MR BILR , St A% T S B BUAR AR ST T A T BEE STk, 0 b [ Al it A
TCRMATH S A RS B BRI T — = i S L

—. BRamEmRRMEL

(— ) b SEAL C S M T 2 RS B 1y i A

AL (story narrative ) J&—FR A Uik J1 197838 T H (Van Laer%§,2014; Shen%%,
2015;RussellZE,2017; Dessart, 2018 ; Sandersf1Van Krieken, 2018 ) o i A& 12 B S BUA 0T LA
BRI 9 # 4 1E (empathy ) o 7TEIH 28 4T M WFSEH B EFRTH 208 16 R EJC R O A e il &
FEIARISMER R , FRIW A XoF SR A AR 8 s 1, i I UL (EscalasFStern, 2003 )

5, L LR A 5 1 By BOAR REAS 5 | ST 2% 2 1) B N ] o BGA & —Fh Iy
TREILA R, B BR S AR 5 T AR IL ] ) B O e (FRIBRE AR — D1 Al ) A i
Tl (Fe B A EE ) (Turner: , 1979 ; Antonetti fliMaklan, 2018 ) . BHAAUA B 1E T HEA B4y
BN RS S, I HLIE R A A P9 il A ARG R A 17 T . DRI I, 45 33 RN 3 1 B 13 4
IR REAE IS SR 27 1Y B O A DG I8 2% 2 00 SOy AR .

I, SRR IC R RGA T 5 T35 | R IH 4 R RN o b fAT ol 2o A 2 i S B ok
PR TH 93 i1 BV (Paharia ™, 2011) , T RS G AR T b e — i I i JH B S A &
PR 25 7 il A S e BB T 10 2 S (Escalas, 2004 ) , GBI (5 bk 3 G OFAE S R
TH B 2 Tl T 7 TR R o

PR, C I R 2 3558 A AT ST RV B3 25 HE A 52 e SR T 9 2 RS 1 S i o 5 —

G AL A% 33 1 B A 30 1 BB /N | e v D 2 A TR AT A R A T A TR 85 R
Wrds - R N, S5 R TH A 1 B Oy BRAR i AL T 2 3 1 B 0 B FRIA TR, ATl 9%
PR BRI, TH B 5 45 35 R T N B B 9% 3 X 4 3 A IATR] (MeGinnis il
Gentry,2009;Jun,2015 ), A TGS T 3% & 10 A RS B O 208 — Al 25 5 20 O DR i
B R B FRIEN (McGinnisFlGentry , 2009 ) , i 155 I 4058 N2 W e i 7 =X
Ty B TR AL AR B S U R, BMEAMAR S HAES SO0 B T8, S0k A TR AL
JUk 5 g ST AR SE R A Rt BERIIL & (Schimel %5, 2000; End%,2002) , MAF) H 25 H1 H
I 42T (AntonettiflIMaklan, 2018 ) .

ZE TR, 4 TH B T L T RS, A AT TS AT B L A B R

TR AR 5 R RS B R R E A
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PR 15 A TR 1) B A N 7 AT 1 BTl 22 A5 2, XA B 1T 9% 3 A A 00 BSOS IR
(Jones%F,2018) , il B FIH % & = AE BB S S B 0 5 2, L ie iR aus
AT LA R 2 B PRSI AR 3R — Bt e, I i KOF B 3 — S0 i 2 5L A AR
AL (] 23 IR B 58 36 1 3245 (Sirgy, 2018 ), i b JL 2411 0 28 BB 7 36 AR, T 2% B 02 it
PR R A R T 2 P AR B A B O JE T BRI AR HEIT HE AT it -

Hla: M8 T ARG UL ICAUR , PR F o i AL IC BE4R ST 2 3 i A B, 3K — &%
N BB A

Hlb: AHE TN EEHE S AL ICBOA , SR AL B 2 b R D R T 2 3 T RS
N PR E R Ao

() ek s B I 1

i — 20 PR A B, T8 2% 38 X8 il AT A0 B RS AR 2 52 B it BB T 61 174 572 i) o, ot e SR R [
(country of brand )i 5 IAHIHINE B AL 53 (JohanssonS5 , 1985 ) . il MR I8 [ A 5 B S5 15 BYE
LTI S ) A T DRI P £ A8 R 2R 2 i R VR ] 19 ZI B EP 42 (Johansson%% , 1985 ; Koschate-
Fischer®s,2012; Eng5,2016) , 125 D[R] RIS HEAE A O DL AR 20 A5 B G IK 2R A2 O S 5 o8 L e
RN HRAE T — Ak 2 OB TH 9 38 0t it O U5t ] 1) 220 W ER G A SR 5 i RS e R i £ £
ABPRA , it RER T T RE A% A T 23 P HE— B AR R IR R, INTTT 5 | &0 9 8 Xz R
i LA FAENT , ZEUIEBE R , SRR TC A S 23 TN 2 5 (EU X0 2 5 0 RO R T 1 1
MRENGE 5 L e b B A A S8 B, R — B R SRR R S AT 2 A1 |, LR it
AL C T % R I X i RS B R ) 2 2 AT 3R T UL, R R AT R R .

T &K R E 2 25 T AR E OV (Lees, 2001 ), 882 T4 E %K,k B & ik EHHE )
i JEA AT JC AT ELABLAY k77 (Sharma, 2011) FF47 47 .25 0976 3F (Roth MIRomeo, 1992) AR P4t 25
AR EIS T 2% X R I8 E R B I d- 5 0% 2 3 TR 8 A 20 Wi B 2 2 SR 5 Bk R 1Y) o PR G T DA
Wr, T 2% B0 Kk R ZIMR BN G 55k F s B D0 i B G 02 AH— 30y, BRI I 2%
XTI St AL IC R AE AN 2 T, AR A 30 2% 285 %) ol RS B Sl i DU AR I BGA I B 1
YEFMAS B8 = AR, ok A &Ik E G004 38 S IR G 30 571 20 Rk E M 2R BN G 2k
P, PRI 2SR I B, 1 AN el sk T 0% B RS I Bt W RS B o R e, AR S 2t DA T i

H2a: 4ok A &k B RKE, R DL 5 BRI LR 25 383 B i S e 5 | R T 9%
FRENE , TR TH B8 27 ot WAL B2 R e B K

I 2R 28 XB 26 i  E R N 2R ED R AT S s, 25 3B (A (B 5 51 2838 X 8 2%
3 [ K B ZIA ED G AHW) & (KimZ , 2008 ; Nariswari #1Chen, 2016 ) , BRI AERS 5| &I 2 4 7%
9, TH BB Xk BB 26T 5 B G0 4 35538 Sl B AR AR A, 6Tk A B i g B i
25 SR, — D5 T, BT OUIE R B S IS 2 5 B B R 6T g E K 2R BN R A —3R, 3L
TH BB NN A5 R I, AT 38 % 28 B R AE SN 5 3 — D T, < e ak [ 8 —A I il i 2
VB B S (A T BRI G 5B 24 5 1 R — U S R 18, BT 2 5 1R
MRS AR TS T E S AR R AT o F I, AR SR 4 S A AR

H2b: il ok A B 2% i B ST R 3 S 10 bR PR I 2 A U D TR e 5 | &
TH SR FRNE , DO VH 22 i R A BE S M B R

(=) 2% nT UL AR 4

15 2% 1] WL (consumption observability )38 14 % & TA b 7= il B H 3% AE 4125 b nT UL R B
(BeardenflEtzel , 1982; Graeff, 1996 ) . /A TF ] ULAYTH 2847 4 HUFA T BB AT 94T B0 5 24t 2%
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R KILTE B9 5200 (Fisher flPrice, 1992 ; Ratner MlKahn, 2002 ; KulviwatZ , 2009 ; AntonettiFll
Maklan, 2018 ) . %5 T 14 2 B 11 9 3 AN 32 4k SRR R A 2 o), DR T REL AR T 0 32 it R
S5 HS AT BRI R A TFIE R, 4 SR AL AR 9% X T R A2 B 3R
TR, Ry T Ik B SRR B A I 42 (Graeff, 1996 ) , AN 20 FL T i 4 1) 7 B phe 5
(RatnerfllKahn,2002) MEFG I & , ZEAS[EGTE 38 0T UL 4L S HHA S A IS AR FIFEHIRE
551 & TR HTH 2 B RS RN 45 5 =2, T 9% T DRI T 5 | R T 2 B R 1 i 45

AT 2T DL I T SRR Z B S AR L, AR S AR — B R, A

SRMHBFFEAL SRR NITH (Sirgy , 2018) o RIUL , 2471 2% # Bl B A0 Ik & 7 A 2 i)

RFA SRR e S0k At & A F— 2P (KrishenfISirgy , 2016) , 7E4H 4>
PSSR VERTT  TH 28 S IR S R, DRI 2 X T 257 it A B R R B 1 s v o

552 M, 249 2] UL EE AR, T SR AT A R A SN AT UER 1Y) o A T AL S A
N A TR TTEE, I P 2] T A2 S H Fo— 2P (WhiteFlPeloza, 2009 ; Sirgy , 2018 ) , ATl
5 B4 SRS 5 32 Bt S BER I B A 52 M0 (Kim35 , 2016 ) JFE B A FE S BEARSE I A5 00 T, A4S
At 45 34 B AURR, ST BE IR AT 25 T4 5B 19478 (Schriftfll Amar, 2015 ) o #6437 AT LATS:
M TEIH 2 n] WREARAOIE ST T 2 20 4 3 i AN D SRR 09 8 1 B o TR il |, AR
WFFEHE A T Rk

H3a: 41 2% 0] ULEE B B, SR FHA 2 i A% 10 ok T 25 343 b A D T e g | R T 2
5 KT 5% i RS B 1) S ) B K5

H3b: 471 9% AT UL EEAIRAS , SR 145 3538 b WA 10 LU SR FHAR I it AT L S e 5 | R T 2
5 KT 5% i RS BE ) R i B A

HRAE L3R4 , A5 A BRI AR Q0 T 1T 7R o

IR
RIKEK vs. XTHER
H2a

fmEAEE v H2b o y
Ko vs. R X, | PW
H3b
BT ILE
A vs BT

Hla. H1b

AR RS B

A

E1 EipER
=. RZIHTERH

(—) s

TSI Y H A G0 DR 7 M PRA P2 R I , R A TR S TR

N T AT ISR, ARG B e AT 1 RO RN o Hh 2044 R A 2 A LR /N A A
SRIH 10305 24 AE 1 B A OC Y £ 2™ i H 5%, SRR a8 790 Likert i 32 (1=3F % 0, 7=1FH £)
AR I ST 27 I A A SRR AR B AR WO B R A e B A B B o e,
K500y A1 , 4t oA RLR] A RS R B, B RE TR e paRA O A ™ i 3em! , 7E I 3K
RTINS B AR i = (M,=5.87 , M, =5.42) IR JHE: S 1 ff £ 791552 36 e of FH 19
7 AN S B AR G, PR, B RE T DL Ayl b

50442 A AE B L 58 PRI A AU 1L, 0 1) LA T4 [« MR AR T A ke i JRe 1 i

TR AR 5 R RS B R R E A
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5GBS Sl AR R R g S b 4 SRR R 7R FH T Likertit 2 (1=AE KL, 7=4E %
1R AT, A5R B SNBSS BM55=6.30 , My =2.64 , £=18.968 , df=98 , p<0.001 . FAHE L
My5=6.34 , My, »=2.62 ,1=18.984,df=98 , p<0.001 . iiE FIA B 5T il i A% I AR I\ RE S v M 1%
A

(ZOWFFE—(a) : 33 S RRALTC S 0T 2 RS BE 1 R AL

1. LB S AR S WFSE — B LERL 0T 25 A1 7 il WAL IO T B 3 il A B 52 v iy
HAER, 43 (a) L (D) RHR ST, 3 XTI 25 4 it AT i LI 2 ot A T C ST L R JH TS
JE IR RETALVE AT RL 5250 — (a ) R B K 3R (5 A% IC : 45 3538 il A% D vs. T Al A%
AR SE IR T, A SR HEATART (it ML IO BGA VR A s il 4 P AR B R T 2 8 S B, Ay
AN B PR RSN , 55855 S i U L A T 0 R I X T 2 8 A B s e A
AL B2 AR SRR N LB — (R B (2 A S — 21 5250, A A 7944 , Bk
I BER1T—29% , Hoh 2otk 4953%.

SER AR A SRR (A U WIS L (R 5 1) A A B SR 1E 2 TR
KRB RETH W E e IS 5 3 S IC IR BUR AR 3 B 44, 22 AT
BCER TR A T R A 1) 4 o [RVAE 9 S 00 TR A ) Ah— (1) 2802 o 5 St e — 114 22531
SR T ZH DR AL B T A TE ARG o o I A 358 10 o LA TR 2 [R5 s, B9 4 1) gk
FESLI6 1 ELIE B I B0

2. AF I i SRS A WA 1 A R FH Paharia % (2011) A 53R (0=0.945 ) 5 TH 2034
1% 1 2R H] Escalas FiStern (2003 ) (19 1 3K (0=0.769 ) 5 i L 25 BE 5t 3R 5 H Perkins 1
Forehand (2012) (YA 5% (a=0.768 ) o AFFE H I A il £ 5 5R FH 79 Likertit %

BRI TR Moy siysnieic=06.29  Mpesc=4.13,£=20.059 ,df=77,p<0.001, KA 5 555 b it
P FNTC A A TC RO AU AR 35 22 57, DRI 45 343 il A% 10 S B A5 )

3. SEBREE R RSB o HEAT A ST TR 56 43

(2 E) B R B R O [ 24 S5

BN Myypumee=5.40 , Myypre=4.84, 50l w50 | 5.02
=3.406,df=77,p<0.01 , L A B s = 84 &

SR UTERIET BT | ® »
ZERLELR Mo pamee=5.02, Mypupe=4.41, = = :
(=3.757,df=77.,p<0.001, H¥H e £, 4.0 -

ATATE B = FEHMBET = TR

AT Bootstrap A RN 5 (FEAS B 32
$£5 000,95% B 15 X [H] ), &5 % fh AL IC T
RS B BN .35 (LLCI=0.0088 , ULCI=0.1632,1=2.2176,p<0.05 ) ; 4 2 E R I h A2k
M 2 (LLCI=0.0012, ULCI=0.1017) . IR, T 3% 5 RS AT 7E 25 F8 S AR 10X T 2 2 il LS
BRI FR AT A A VR o ZE U, ASTIFSE IR H 1 ag oA 308

M4 Baron K enny (1986 ) i 7 K 16 T 9% 2 B A% T A 00 R g 25 SR (S L3R 1) B
N AR AT (0,299 )X it LA BE Ay FE A0 07 Bk 2 5 AU 2 S A% 12 (0.2157 )X 2 B 1
S 2 BRI A A SRR, S AT (0.1827) FITH 2R E 815 (0.548™ X S M S BE A
SR, A AL (8=0.182 )AL 1 ($=0.299 ) i) i M PR , 28 B 322008 Al P A 347
BT

B2 $BERBEICRGETHHEERESRETSE

SNEZGFEEHE (FA1EF6H)



F1 BAYERERERE

AR R (RS E) PRI (T P E RN ) RT3 (b RS E)
el Tl 0.299™ 0.215™ 0.182
HREL 0.548"™"
FlH 7.581" 7.717" 22.868"
AR? 0.178° 0.184" 0.359"

E T ERp<0.001, " F5p<0.01, " F5p<0.05.

(W5 — (b) Ak S REAL TC R MR 5 2 W RS BE A R A BIL

1. SER T SRR . 250 — (b) IR R B 2 (S AL C RS S REE i vs . JC il L%
10 IR SR, 43 B R D ik 2 R T C 20 R AT B AT AT i R A C AR 4 s 4 koA
HR AL B 2R B SE B A AR N B ML — (R S (2 A S — 21 S5, A AR 73 44, bk
AR B 19—30% , Hodh 415 56%.

SRR S — (a) FEAR— 3K, 22 HIAE THR LA 0 2 00 A T AL e SR AU
R, S N A R R AR A 5 MBS, BRI

2. AR EEE SERKG LG o AL IC OISR FH Paharia s (2011) Y2 (a=0.891) ; 1§ %5 %
15 ) 2 % I Escalas f1Stern (2003 ) 19 & 3 (0=0.773 ) ; i ML & R Ui H Perkins Al
Forehand (2012 ) AY##5% (0=0.801 ),

PROKG IS5 T TR My s 0=2.75 s My en=5.18 ,1=15.538 , df=71, p<0.001, = B i &
A AL RN TE S R I C MR RO AR 35 22 57, BRI R i R A% D S 45 2

3. SRGE RS T AT IS TR 55 ¢ 551

(ZULIEI3 ) | BRI Bk P E 1 R 2 7 2 5.09

N M ameie=5.24, My gap=4.86,1=2.425, 8 5.0 | 4.86 % S0 ¢
dF=T1,p<0.05 F IR I R iE 0T & E 465
B PR S AR g R R 45 i

IR Mg gmsiee=5.09 Mg paiei=4.65,1=2.410, 40

df=71,p<0.05 k& G psic o w g, 0

Bootstrap H A R0 AG B (FEAS f e $E S
000,95% & (5 X (8] )25 it —5 R ok B3 MHERME T R4 THEREBES RRSE
S AT T T i A 18 B 000 538 (LLCI=—0.2792 , ULCI=—0.0399 , =—2.6591, p<0.01 ) ; 14
WEFAG I AR 8% (LLCI=0.0170, ULCI=0.0712) . Kt , 1 3% 5 R ABAEAR L 5 %l
X I B b LA B A 5 v R AR TP AR 2 I AR SR I B H bR AR S s

T4 2 FH G Th A RO Fafid M (Baron FIK enny , 1986 )R 028 5 (2 .32 ) b , BL7E0 1 5 it
230 (0.280™ ) XiF i LA B2 1) TR A4 0 B 38 5 R 2 AL (0.367 7 ) X 2 5 B AT i i B 385 5 A
RIS E B 5, S LI (0.1247 ) RITE 3 & B 15 (0.326™ )Xt dh RS A i 2 i), H:
H R RRAEIE (=0.124) FAR A 1 ($=0.280 ) 1Y I 2 PERAARR , 2 I 2000 AP A R0 HA Rk

R2 PARMREERE

o REERMAE  — BN

T AR & BRI (AR 2 (TH R EFENE) PR3 (S )
X el 0.280™ 0.367™ 0.124™
HAEN 0.326™
FE 6.051" 11.0417 10.085™
AR? 0.166" 0.122" 0.366

T FRIRp<0.001, " FKIRp<0.01, FRp<0.05,

TR AR 5 R RS B R R E A
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CPUDIFFE < i BSR4 981 5 4

1. I T P T A e X 5 MR ) ot R DR ) AR A 9 e B S B A g
FHUE A RIEA B AEGTER T, SEE GER) L E (BT/R K48 JEE (PE1]F) gk (R
A5 HA (IS ) BRI 45 )75 B A M2 FHLE R ELAE T BT 6, HOA 0 B 0
TR A T HEBRIE 2835 JE HTH 2 2 50 F 0 i R B 520 (Raghubir Al Corfman, 1999 ) , 4%
WFFE R0 [ 1 A 3K [ 1) et AR R T, Oy T BRI 9% 4 FR M 32 SCAA g, e 436 L RE 4 i
DT E G0 b RER TR ] (] A 2804t FH R #0041 0 )R B ML R 44 S SunVita s R
I EIBEE B i R4 BE B b i & 5 B4 "4 Shukla.

5024 BB 2 58 S AT R IR E GBI % i g B S R s E 5O 5 B R e FALM LG B
)2 BT IS TR, Mii5=5.44 , Mg pisgins=4.48 , (98 )=4.861,p<0.001, FK >k A & ik EZ
4T G [ G R IR AR S 2 5, e RN B BE A RO R 15 2 RE A M b A% 226
ZERI, UE Lt R R R i

2. SISV SRR ST B G0 i R TR D XoF T R TR T T B S B A R Y
YER, AR S5 50 B G 1 A VE R ARBIFFER FH2 (R B AR L S e vs. 45 3
A AR ) <2 (b JEOR IR L« 3k [ FRovs. B4 3 B 58 ) 21 [R) SE g0 e i o gl o it s A i 22k
W55 3 AR RN AR TS E BEALEOE 5B 0 22 A SN — A IS B 505, 5258 58 iU 1) 545 B
TR 1 — 25 TR INE R S B A R A 21748, HARI X 8] 21—32% , Horh 2ot 15 56%.

SRR T SR —HAAAR] (B ARSI AR I — AT, i e R A A SR P
BERERYE BE T-HL A R ShuklaFSunVita , 25 5 18 8% 1ol HITE 13X A i R o ELAR SRR 43 1 S 4
R REHUE  RHZOR R AP 5E ROHERE IG5 , BT R Rl it 526 H s, 25
SIFBA I S Y, SIS A o R RIS 2 ) B A R S 06 1 ELAE H I 1 gl 0sT

3. AR I A S AR AR I o it RO TR L A 1R F Roth FlTRomeo (1992) i 1 %% (0=0.940 ),
i A% IE (0=0.839) JH P E F51H (0=0.955) A1 A FE (0=0.934 ) 55745 1t ()l i S A58 —AH A,
ANFHGAR

PRAGEE - SRAEC B EROV T Mss =587 s My s e 0=3.60, F(1,215)=63.21,
p<0.001, B4 335 T AL IO A 2 5 RAL T E SR AR A 7R i 2 2 5 5 W R VR L A 23K
P Migis=5.36 , Myesns=3-59, F(1,215)=18.70, p<0.001 , F BH & 35 [E S FIHT 24 11 37 E 5K
B Fb R VR B AP AE 035 25 5 IR AR 5 i R A L R i R R R P B i

4. FLIEE R T T T T BT ANOVAKL I W om « L 1E Y 23000 83, F(1,213)=
40.36,p<0.001 ; i A YR [ A9 5500 B3, F(1,213)=13.94, p<0.001 ; 5 fEAE 0 R0 b ke 6 [
FYAE BV B 3, F(1,213)=15.27,p<0.001 . i S E ANOV ARG /5% « i AL 0 A0 B350 i
L, F(1,213)=47.45,p<0.001 ; fib RER IR [ Y 2400 835, F(1,213)=11.52,p<0.01; dh L0 S5
i RERE B R P 52 HARN SB35, F(1,213)=25.69, p<0.001 . BN 377

%3 ANOVAWIE

S HENE S
F(pff) F(pffi)
P QA 13.940™ 11.518"
rm R EIE 40.358™ 47.452™
R FE > i AL 15273 25.692 ™
R 0.235 0.272
AR’ 0.224 0.262

T FIRp<0.001

SNEZGFEEHE (FA1EF6H)



TH P E RN B0 RN A 50 o  FE AR R [ AR EI R RSN DU it U i i 4B
HEETHRE BT My s nmie=4.29 My s e=1.69, F(1,103 )=144.88 , p<0.001 ; 7 /i
K A T E R AT, 5388 SR IC Y8 0 3 & TR A IE Moy =
3.56 , My seen=2.37, F(1,110)=23.63, p<0.001 , B4R U 4175 .
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BRI R 9 1 /e 8T8 (BRER S , 2013 ; Hayes , 2014 ) . Bootstrap H /i A6 36 (FE A i 145
5000,95% E A5 XD A5 R —20 WoR 55— IR E R Th A T UL 10 R b REOR 5 0 T
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To Be Underdogs or Top Dogs? The Brand Biography and
Consumers’ Brand Attitude: The Mediation Role of
Empathy

Shen Zhengshun'?, Li Huaibin'

(1. School of Business Administration, Dongbei University of Finance and Economics, Dalian 116025,
China;?2. School of Economics and Management, Huaiyin Normal University, Huai’an 223001, China )

Summary: The brand biography is a popular topic in marketing today, in which firms author a
dynamic, historical account of the events that have shaped the brand over time. Since the story narrative
does not require complex information processing by consumers, the brand biography narrative has
become an effective way to influence consumers’ brand attitude. Different from the existing studies
which usually focus on the underdog brand biography and its influence, this paper examines how
underdog and top dog brand biography narratives stimulate consumer empathy, and then strengthens
consumers’ brand attitude. This study confirms through four experimental studies that the brand
biography can stimulate consumer empathy, thus improving consumers’ brand attitude, while country of
brand and consumption observability have a moderate effect on this process.

Study 1 (a & b) uses a two-cell-between-participants design which provides support for the notion
that the underdog brand biography and the top dog brand biography can stimulate consumer empathy
respectively, thus improving consumers’ brand attitude. In study 2, a 2x2-between-subjects experimental
design measures respondents’ reaction towards an underdog brand biography over a top dog brand
biography under conditions of the brand of developed countries versus emerging countries. Results
demonstrate that: (1) consumers will be more likely to improve their brand attitude by the underdog
brand biography (compared with the top dog brand biography) under the condition of the brand of
emerging countries; (2) consumers will be more likely to improve their brand attitude by the top dog

brand biography (compared with the underdog brand biography) under the condition of the brand of
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developed countries; (3) consumer empathy plays a mediating role in the path. Study 3 uses a 2x2-
between-subjects experimental design measures respondents’ reaction towards an underdog brand
biography over a top dog brand biography under conditions of public versus private consumption.
Results show that: (1) when consuming in private, consumers’ brand attitude is more likely to be
affected by the underdog brand biography; (2) when consuming in public, consumers’ brand attitude is
more likely to be affected by the top dog brand biography; (3) the brand biography effect is mediated by
consumer empathy.

In general, this study enriches the theories of the brand biography and the story narrative, and has
practical values for Chinese enterprises to use the brand biography to influence consumers’ brand
attitude, including transmitting brand images through consumers’ emotional clues, positioning the top

dog brand by taking advantage of country images, and coordinating with the consumption situation in

the target market.
Key words: brand biography; brand attitude; empathy; country of brand; consumption
observability
(AE% 4 T47T)
(E#ZEF137TW)

positively affect task crafting. People usually desire a positive sense of self in their own eyes and in the
eyes of others. When illegitimate tasks are perceived, an employee’s positive self-image is hampered. In
order to meet their needs for a positive self-image, individuals will craft their tasks to reduce the
discrepancy between their tasks and the range of their roles. Second, justice sensitivity strengthens the
positive relationship between illegitimate tasks and task crafting. Justice sensitivity concerns how people
react to unfair treatment. Employees with high justice sensitivity may be more likely to be troubled by
and react more strongly to unfairness, thereby having greater incentive to craft their tasks. Third, there is
a three-way interaction between illegitimate tasks, justice sensitivity and growth need strength.
Individuals with high justice sensitivity are more sensitive to differences between illegitimate tasks and
the range of their roles. When perceiving differences, individuals’ motivations to change the status quo
vary. Growth need strength will reinforce the motivation to make changes, because individuals with
stronger growth need strength tend to be more active in seeking opportunities and even creating
opportunities to make changes. So, this trait makes individuals more likely to craft tasks when facing
illegitimate tasks.

This study makes the following contributions: First, it expands the studies of illegitimate tasks.
Next, by considering individuals’ active coping strategy in dealing with illegitimate tasks, this study
enriches the literature on the outcomes of illegitimate tasks. In addition, previous studies on task crafting
mainly focus on factors that strengthen individuals’ motivations, while this study explores factors that
stimulate their motivations, thereby filling the research gap.

Key words: illegitimate tasks; justice sensitivity; growth need strength; task crafting; Social

Comparison Theory
(LS4 2477 )
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