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SEILAHIE (Gestalt feature ) /&A% XI5 O BR# 0 8 24030, AR eI I A A0 B0 BT R
5 FRUNGE R — ™ B A S R 2 2URAE (Wagemans, 2012 ) A& IS O BFRE AN, AMTA —
il F1 S E A B 53 B A T R N e A — A SR AR A ] (K Shler, 1970 ) , JUHUE HAT 15 W 4R
PR AU 2 FETETERHE AL T 2, A AR T DATE L B B R ol B VR — A ok it
175 BALPE (Pomerantza5 , 1977 ) AN, FE45 T A2 Be b, BE B AT 1M B AR A G 454 B, mT LA
H AR TR ML A B — A~ HE A s 7 45 M B AR A EL €0 A S (4 T [ s e, B 6 A [ ) B BE 25 5
B RN B — AR
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TH PR 28X 5 F SR SE TR AR IE X 2047 R A5l A 2B OB )k , AT TR AR A DA
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85 KT Z /DR T A B i P 2 F(Wagemans 5, 2012 ), 1A 24 —5R 40058 &
B, 1 i LA SRR E 0 S S X 2 AT R RN P AR T B B R A s — A
SERCALR YT D0t 4 5L R L IE T A9 ZS B (Grinstein®, 20195 FAERESE , 2020) o SEIE FRAE
WAL 2320 D81 S A Al B  FE T A0, B 5 S AR TR S8 T R E 26 25 1)
f HELAS B 7 A2 520 (Steinhart Al Gierl , 2019 5 FIHESE S , 2020 ; 1 RSN IR YE , 2020 ) ; FEIH 2%
T SR EAEE R AR OR , DL B A R A ST AR 2 X0V 9 14T R AR R2 A (Mishra, 2006 ;
Evers&§,2014; LeeflIChoo,2019 ) ; MIZEIH 9% i , SETEREIE XTI 2% 34 1) J5 200 i WU 36 BRAE M (1T
i 580 AS 4> J7 1 (SevillaFIKahn , 2014 ; Shaddy Al Fishbach, 2017 ).,

FET XSS, FRATAT LA SE TR RRAE X 284 7 0 s il R - 200 2o 2 A 5 Tk A
BE L — A EAR (R SE TR, T 2% R LA PR S B i, DR O f e 2 B | G B ek
A B 4 o AR 25 LAFE I RIFFE AT DA IR, DA G T S8 TR AR IR0 284 7 R A S AR N LA %
H T ELIEAR R G ARG 5 P E RIS o T o R AR MR SE T R T 284 7M1
ML AT TS 5 MPEFIPLE], A SCH e Xt SEIR R RE S BRI BT T 04 e 45
TN P R AT AT I P TP AT 2 e AN SR B, ORI A SETR AR 9 T
R (HLIEN)  HEEF R 515 BN T AR T SR e X 21 7 7= A5 )
A BRBLE] , BT e T 2R G AR 2 U AR 7 ) o

T

T
« F AT IR T R
it JE|
B1 ERHFERWERAN=TMER

=, BREBOEF R AKX THAFE

e I R AE S “Gestalt”— 0] (1) 5 2%, 7R3 B Bl 58 e, B SO A 42U 45
Pl R R A S O B A T 191248, AU LR TR AR TR 4 2, i ] 2255
AR B REARAE: A8 IO B2 AN, AT —Fh =S58 o i 25 A B3 B8 1) ST 2R S B —
AR IR 1) o B S B J Ao SR <T T PG <N AT R BT LA R < 2 WA B> i AH DG BIF 9
52T X — WA (PetersonZs , 1991 ; Singh FllFulvio , 2007 ) 5T & K B, IARTE NS AR A B
i, IEAS R T BB M2 AN A TR AR | = Sl & o R B — A B
Bk (Wagemansas, 2012 ) FHFEEER (1923) 48 1 T — R 513 BRAN HELSE 0 BRIl — 13
P I U (Gestalt principles ) , HH AL FEAHUME &R R X FRPE SRl ariz 524588
FHIE o 32 R IR IR, T TARKE S 28 A SO S JUA e DL S8 TR E (L3R 1) o

BRI RHE (similarity ) , AT 5 18 T HIAMER (B(A JERO AL 13—
(ULIEI2), BIFESE R X L e, SO AR T HAT AR U B T 28 T8 45 5 B 0 o il — 1 3R
e AnAEBR Y b ARHEER IR A 20 e FE R 53 DX 43 9 S M, IE TP IR, N DIHES it n =53
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F1 HAXTREREEN

SEILFFAE TE X

FARME | FESERE X HORE B BOMSEYERE E HA UL R TR A S O s — R

ABITHE | AT OCE A AT, XS TT AR 2 8] 12 45 6 i B 2 1 o

XPFRPE | AT ASE A PRS0 AR SE — RE PR A R

SRPE | —ARHABRT A A BN GE—Y ASE R F bR R A BER ) B S R Y R

BV | — AR PVRARAE A, AT ooy

GBI ARG SC TR R

Ho IR T X — R AL 2] L &R AT PR R AR
(proximity U245 , A4 T C R H B LR
Al X BT 2 22 8] 1 2 5 5ot S 1 B 2 3 55
(L3 I AR R i, BE 2 AT 2 1 i 4
SN R )R Bt B SV 3 7oas T N NS U
A5 R R BT AR T P ) X B
(symmetry )& 48 0] LUE i PR EH A e ¢
A o3& A A s — AR B R B2 A
TECULIE4) X FRMEFFIEARAE = /N2

(1)ERERIFR 48 EIE A AR B R oo o0 oo oo
B FREMG () BEE X 7R, f8 KB &

1A ORI — S FR BT R B B3 mrte

1§ (3) BT XK, 48 BB W 5 B — 4%
rp il 28 A501 8 0 © 8 % 1T TR K Y X6 AR IR
(Wagemans, 1995 ),

F 4k, Campbell (1958 )i oA 150
PREE R AR SR A S RRE 3 T
SCARPE (entitativity )HERS , $5 — AR ol BT
il GRS F—1 A 2E B
Y BESRE ) B AR L B (HamiltonAISherman, 1996 ) . 5%k B A AR UM | &R 14 45
SEICAFEANT] , S B — 2 (AP, T I S AR P 25 X G AR R B P FE R RAE LA S 3 ]

e 6 6 o o
0O o0 O O O

e 6 o o
O o0 O O O
e 6 6 o o

B4 XTERIE

A 2 FLAR, Hean— S alirp RN R 55 & MR AT, U SAPEAR g A — B0 AR R AGE

WE A MEE HH 8 — B UL AR () SR P EARAS 22

AR (BRI AR S M S5 SE T R (o A5 DA A 0 5 ) T 28 o 25 2 Bl R b il —
AR BRI Z A, 38 — X GASR R A — PR (R B 2 B0, 49 ] — SR 2R 3
AL LA iy, — SR R AT 1 40T o 3X X A AT TR B [ SR AR b L 48 T —FhoAS 1] 351 1)
FRIE A 0] F 4 dr e e DR, IR B X R LA — A SRR G2 R B AR ARHR LA 1]
Ay BNV ERERR N AR PRS2 AR E (MishraZ , 2006 ; Shaddy FlIFishbach, 2017)

b A OB AN EE RN, NS5 TR S — AR e T R R
IR R T AU AS B . Steinhart flGierl (2019 )F XX — 85, M45 T =24 T10ieE . (1)
% X I (aesthetic response ) o AT H HE i B 45— 0 FE R R 55 J8 5 RN il IR R 7 — il
Koffka(1935)th 75 H g i A QIS TR (43 5, 4538 T 3RA T SE IR (2) 5 Tl T (ease
of processing ) . —ZH MW T R LA SE I RRE , & 30 I F)F AT A A R L, 3FmT LAY
B LN AT IR Bk SR UL, ORI T3 i M 2 (e A AT TR S B AR B A58 T 28 72 A T AR

B AR AU T R X B AT A B e RS 58 R O F
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AIZSEE L (3) T IR BE (depth of elaboration ) . {1 — N EARIEZ S IR BT, AR A AN TESA L
i AT R LA 70 T8 B A icAz 2z b, AT T AR X I S BAR T A U 2 5K
F , SBENLO AR I BARAR L , BEAE SE TR R0 A5 AH 2 AR E MR B 5 BN T S5 PR i T B3

=. EHTEERAFERNRASNE

TEER IR, IR TR 2 U T 2 B IR AT AT 0 e 2 KRR iyl 2 2 L
JEA R — A B AR R i (Mlishra, 2009 ; Shaddy I Fishbach, 2017 ) 48k LB 1T SO
BUAR PP FRRIE (SRR X FR PR RN SR A5 SE TR AFAE AR T 2% X R S T R e A AR sl 2 72
JE, AT LA DA SIS 4 R 5 A 3 [R] E AR PR A 5 TR 906 G2 1 S8 TR AR IR R A 7 B\ 5 00
(Mishra, 2009 ; CallahanFl1Ledgerwood , 2016 ) .

(— )THTEX G B TARFE RN

XFF T B G AU RRAE | A IR A AEAR I B S A (| SRS AN BRI R 38 A 7
FRY\EE N, Mishra (2009 )38 o 78 4 M 2 A9 B €% 7 it A U PERRIE A THR N B 41 e 1
B e —41, A (0 (B (0 S0 (0 ) A 0 B A — 4 o TR P O BRI mT
DA3E At A R it P 2 T 42 00 R S, LU ey 7R ) 18 R ot 5 A L HbAZR i e — o , TR I
LB PHEAFAE 5 15— LU AH [R) A0 B i B S5 X PR HBAZE 8 , K oy — 2L 7 i A LTS T MBI, LABRGAXTFR
PEAFE (Mishra, 2009 ) .

SEARPEFRAE A4 — P 25 PRl R IR R AR NSRRI S B T AR B AT T 25 57 o X0 T A2
T AT SRR ST, D 5 B AR AR LA IR 1 — A JE R A T30 7% S AR , Bk HLA
B — A4 A B ERBA (CallahanFlLedgerwood, 2016 ) o X T 5 i B2 & W) SEARPEER N, LITE
WF5T F- 2l i AP AT 55— PP AR EA T 8 7 i 2 5 2 5 40— HES ) il — A R 4
FIFEIR OUE#E B VI ) (SteinhartfllGierl ,2019 ) ; 55 —Fh AP IER] HAR AT, AL B Z AR
i A A ()[R B, e 3] 30 S i oty [T A 280 0V FH D0, A 7% 8 T 81 3 S g it [ 9 — A ]
HPE B AR I — 18t — 3 (VanBergen %%, 2020 )

(OIS G TR )0

FH AR AR PE X FRVESE SE T RRAE AR Hedss B, PRI 700 8 v 9% 3 T 22 AR -
XTI DT GIE I T REAREN G, IAERIFR 388 0 A S ) G 00 07 XA 7 o b LA DL 2%
HA %Y it & T — AR S AW i 22 AR L DC e 2 (“— s AN =1 (R B
W =7) ; W) AR RRAGIR A AR I R T BRI S5 2 (R R R B 5 =1 5 <R ST 1Y

HR"=7) %M 4% H (Shaddy A Fishbach, o o

2017). © Olo o
TR R U RE TR X 4 A2 © ° 1 5%

O T BRI 3 T A ST 5 o ol° ©

PRMERRAE , WF 5% 35 PR (8 R R AR S A i 1 2 3

FVEATINE, e UNGaertnerflISchopler (1998 )

TF % B REAR SR & 2 (group entitativity

measure, GEM ) . i% 1w 3¢ H 65K K A 21 Ak, 88 @ @

Rk R AL SRR BN R0y 5] A S .

R, Fh 55 254G S N BN A B R

SEFERE (WIS ) BT AR ZE KR, L6osk K] YORIIR  GaertnerflISchopler(1998 ).,

e AT A B AREEARI R B R B 5 BALE4ER (GEM)
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— BRI T R TR S AR I, F AT A G — B IR D7 50, WP AT DA A 2 o B
RS A B B AR O 75, HEA T B R TT K o i VanBergen 5 (2020 )R 5 [F] T 5 5E SR 1 95
ANHERE i A ATE AR S B A OGN B 753, il 7 — 1 545 FL O i i 3R OGO R
B12% A (G ) —1F Ry s LA SeE — LR B BRI 5 R A — i i AR L
Al —A HARSS J (Com ZUA R =15 s ZUR =9 )

M. SERAFFEXEBRIT AR

PEAFE  TH P AOC T2 AR AU H 25 & A — 8B i 58 A B, SE TR AR ik 25 52 Ml
TH P Pt B b (5 20 T, W23 92470 (Miishra, 2009 ; SteinhartfGierl, 2019 ) . X LA
A SRR A T e R B, SE TR IR AR T 9% S0k A R R 2R A 0T LA R e i) 4 L R T
B RS BT HA I T  [RIS, AR AR 2 X X A T i, v DAt — 25
W LI R 23 2R 2 A RZ R, DL SR 2 R S PEAL SRR A T AR RS
Wi o PR I | AR SCHE T ks AN TRDIE 2% B B L AN [ G 380 H k8000 20 34 RIE B 6 4 1 58
TEARRAIE 17 A B B A i

(— )T AETH B AT 5 )

L. BT S SRR B2 R

(1)) 45 R i R B SE TR

A BT R SETE AR HEAT T8 B8 LR TH SRR L B ) A S B (Steinhart HlGierl

2019; VanBergen,2020; FHEHiE %, 2020 ) o 75 B L — AR R 50 7= i B9 5 o, BEAE A% 208
JE ) £ w8 S A (high-entitativity ) HES R 7 O 2CRE 8 14 2% 4 7= A 50 AU 114 i R 75 8
(SteinhartFlGierl, 2019 ) o A“WBZERE” (NIVEA )R 077 4577 Jey R 5], 24 W 4 i) 22 51
7 DA g SR X R B (T8I VAR, DLIET6 ), 5 9 38 K2 il Rt Ay o S
o, PR SR

[LES3: 0 LA R
e e e e
T3 P = ®
S — = = E = i o
= i / Q I
i . - 3 | /
b e T - ad 8
I - - e -8
% v
MATURLICH NIVEA MATURLICH NIVEA ‘
MATURLICH NIVEA CHE WESTH FRLIGE Dl WESTE PRLIGE MATURLICH NIVEA

PRSI ; SteinhartFlGierl (2019).,
B6 ARLEMEENERER
R 177 AR B IR R 2 A, TS RO Al SRR AR A AR B SR PR R 2 e ) Y
ROR T AR E RIS A B, 7 it A 8053 P A [R5 2 52 0 2 28 X i i ) A A8 Pk
JRRHT ST e A S R o A 9T LAZS R R R B B, M AR UR A LB L CTT A
B, I LA a7 R N B RBUS S A B CE GO IF R I (WL 722, T 23 O B i 2l
YA AR 1T S A O A B . CLA— B G B B 2B, IF DAY U AR mi A
ST A B CHEWE , RO RRER B (WLIE 74 ), 18 98 B B A 25 A 35 I R

B AR AU T R X B AT A B e RS 58 R O F
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1R o SR R A S — il ik 5 e T % B BT RO L T — A BB B8 PRAR A X 2 ]
25 T BN R]F FHTA<<BAA , DATTJRE SE AN A3 %% (VanBergens , 2020)

¥
4 pEEF BiEHR
UltraFlora | B i des three active ingredients UltraFlora Immune Booster includes three active ingredients
1o keep you healthy. that work togetherto keep you healthy.
Their functions are aimed at supporting your i system Their distinct functions are aimed at one unified goal:

Supporting Your Immune System

IMMUNE SUPPORT

PERIRIE : VanBergens (2020) .
B 7 FmIEEMAREREIRS K
)] ZE N SEIERAE
I T AT A B 2338 o SE TR RS I 2 2 0 S B AR , A AN DA T
PR B B SRS T ] Tk 2o R Bl AR A O T AR o Ll A BT 3k B AE
20204 (TR A AEEIE T 2 T4 (BRZE A S I B AR E ER I REESE (2020 )W 5T
R, HA HANRA R R 207 i A —DAT] o3 B BRI i 2 ARG (vs. i
JELEAARTE )X it A 2 )RR S e A~ 2 SR, DR R X O B A5 B X T aRah e e i
I ZACHE AN ERUWR IE A  MZE— GO T , R AR XV 238 il RS B R
&AL DN
2. AR IR ST R IR A5 )
it R PR — G AR A% 38 i AT R A E 208 7™ LA SR Bl Tl AE T 3 36 4 vh BRI 13 7
% T H (Bettelsfl Wiedmann , 2019 ) o £ 5 % FRIE BARIE SERRAE B9 G AR IR 3 REAT 205 |
A AT I J5% , AT 2 T R A i B B G2 (¥ RGN SR IDE 142, 2020 ) o (91 41 , KR BE 11114 5
FrRiR B RE S | ST 9% 3 OC T i W S I8 (DI REPE  GAE A 55 7 T A AR S0 ( Bettels Al Wiedmann,
2019 ) ; HA XIFR-55 P SERFAE A9 5 A7 RIS BRI it RS TR T BT 45 T 2% 2 F0am R 3 18
) Be T SF R Y i YRR (Grohmann®s, 2013 ) 5 538 B0 EIAR BB HY 25 11 2 5 HE 18 T 1)
FERLRREN , DA TTITH 5 T 2 25 % i R ) 5 i P2 & (Hagtvedt, 2011 )
() I FEAETH e b 1 52 )
1. IH PSS IR A 52
TH 2 T DEIR FJRRRNTH 2 P53 1Y, AN 2 1 24 5 1 P45 Hh 9 451 JC & (Demangeot i
Broderick,2010; Garaus55,2015) o /i ¥ FR5E FP 25 J0 3R 2 R VL IL L J2 75 5 TR 2 Ol —
ANETEAREAR SR | B B DG o PR TT 2R AR PR BB TE B — b IR B AR 4 1] , 3l ik
AR T B 1) R0 B A P T B e 7 9% A 0 P A L B R A W ) 14 7 B ( Garaus, 2017 ) o LA
I I, Ny A e A S50 Rl 25 e B A (i 2R (6, 52 B VSOOR ) I DR IR BB A A Ak 4
T TH R B MR K ST BT A R B KT (SR AR, 2017) s A S H R F R IS i
7N, TG &7 18 AR 1 VC I RE A% 0 35 8 9 T 2% 3 i 3K 5 (Hultén, 2011) 105 IR 45
s CANTPREL 2% 55 ) ) Cs i RS St SR B TRC ) — Bt 25 i 2 s 45 4R35 (Lin, 2010)
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2. T it R SESC R R )
TE T b 7R B RS AE 1] LS . ' ' ' +

LY B SEZ =S e Fo i d1b-A M= i e

N SE IR IR G R A I b4 U2 . ' ' ﬂ .
i (visual Gestalt effect)(Leef1Choo,

2019 ) o LAy 90 sty b AN [i] 251 €0 64 T ' ” ﬁ ' ‘
51« S 56 £ L LA T e A 1) O S B on

& TE IV B — o 20 (o AH 8L 58 08 R AE (I ﬁ ﬁ ; '
B8 2 ) 5 i 28 il 41 i) T U LA BE AL )y =K

UL 847 ) o SR P 2L THIL Y S B R 5 BERDRIR: LeeHIChoo(2019)

—REZ (ELI 90 0ok LA Ay A ER N e

F14) 35 T SRR ) B 5 1) 22 R T S R DR X R £ B3y 98]
LT

BN BT RS I R R R AR PR
PESESEIC R AT s 23 T 2 A b
AT RO U | @ @ @ || e @ a
T B TR R B 0 R A figk a a a a

P, MR T K (Mishra, 2009) ., E4h, 76
RERET S e B R T, BB — AT N BN y ;
A AT R 7 ity L 2 SRS 7 it S BB AR ik T 2% a a a a - . a
FRZ T AT RO AT, PRUR I 2 2
P AR b 8 B 2H A A0 R T Se ] YORIIETE  Mishra(2009 ).

Flzs 5 HbR T an A AU —— W R B B9 WHR5EMNHEREH

PR (VanBergena, 2020 ) .

L IRASY IR TR A 2 I SE T AR SR A TR B T AEAS R R b A
e I, 7 TR A DT A i SE T AR TE L R &2 FE AL 250 o (911, Evers 3§ (2014) 42
A4 G DE RN (set-fit effect )JIA R , T S4B LH & 1Y S8 TR RRAE 23 T 3500 28 2 e B i - 1)
S YA — SRR A S — Sl A TR R, RS O Sk B R R A AR AR R 1 3L
o P A 3 S 2 RN A4S 2 I 4 R AT D HIE R T A4S E A RS A G 2R
RLHE, ZE T LA FE T 2 VS ERR R CUn AL ) B ) B 472 At DG T % ] 218 g o (G
R EEAIL ) L BEASIG DRI 0% 5 X2 B b R 1 W S S s A A A AR [ 28 1 ot 0 T i 7
HE X RS (Karmarkar, 2017 ) .

3. BT SE AR Y 52 )

TEIH PTG S B S — DI —— S B SK B v T 9% 3 [RIAE 2552 B SE TR AR A9 52 el o %
TRl —F 5T M I P A T A O B B AR B R RO TR AU BT T, A SR Y &
T, R AT R R 68 AR — A SR e B B ) B (Mishra®5 , 2006 ; Raghubir
FSrivastava, 2009 ) ,Mishra%§ (2006 ) i 5o T 4 %48 FH i A9 <22 1k 1L (bias for the whole )
X—ATHFL TR —7K 1003 o0 i Bl iR A S8 8 B I T F45— 7K 5036 7T . 5K 2038 7T
DA 5K 538 JEED ZE ) R . Raghubir FlSrivastava (2009 ) X Mishar 58 547 T — 0 A0 4

PR PR — M4 FLA a -
&S

B AR AU T R X B AT A B e RS 58 R O F
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J& IR G T 0 P A A A Ot L > 44 S “THI &40 (the denomination effect ) o iF 58 3 [RIAE K B
TR BRI A 0% T A5 /N A0 R L AL, Bt s R il B A el win R =2 3 b i 2% A5 R R B
/NETAIET T ZHA 63% MR 1T 2%, T KA 5% T 40 (A 26 % Bl e 48 T I 2% .

(=) SEIERHETETE 9 J5 1 52 )

H A ¢ T Se R E X 2 5 52 i BRI, K 22 8 v e 2 i it R A BEIE I B DA BT 9
TR AR BRI B, 6T 2 5 RRE ST AT) LA B = o N C A IR DCSCIRR R, SE TR AR
XFH 2% I B B ) M = LR IUAE R o B BTN S 88 A AN T

1. SETEAFAEXT R S AN (B TA 52

SEICARFAEXT B O (B VTA (%) s i) 32 22 R A T 2% 8 FE W S 3 B 285 R e AT R A4 4iR
YRR R AL A E R — AR B4 {H (Shaddy flFishbach, 2017 ; Karatas Al Giirhan-Canli,
2020) . ShaddyFFishbach (2017 ) LAfE 5 5256 95 =X, 155250 2 A0 36— ZHL #2059 5 9 g ot
WA (In—EL R ), T 4108k 000 43 0 K R AR R o S5 R R B, S0 20 A E M S
T i 2 5 2 AR X R i 2L R ) < SR AR ATSRRR A4 i 4L R A L LR R BN
M SE AR B ZE G R B T BB ) A AT S R B (N LA R R R R
12, [ B AN S S i () 8t B WA AR SR 4 G, 5 40 S W SIS [ R s ot X i A L, 31
SR ST 18 SRS ST 1 7 ot ) S A R T TR A

2. SEI XS B B Al s il

SEIR AR B B A T %) 2 i 2 B SR INAE « Xl B A A 5 o L T 2 1 B
JEFRAR , FFIHFEAR T 2 X TIOR8 2 1 1 i, T 2 B AR AR o2 — > e A
PRFFHA — D FR v AL IR 5 177 9% 7 i B S Dk 2 R A B B A P T B e RS, 9 9
X2 i B A B AR T — AN B v B, L B 52 B T & 30 (completeness heuristic
effect) (SevillaflIKahn,2014) AFFE# LA =G NAPRHER] 11X — G R ARA SE B2 1) =B
IRIHFE R EOE = TR SR A AT FE i R A T, BT RO S8 3 1 = A L —A~ 58
B =INATE o RG22 IR A — B TR W2 B — R = IR B DA e 22 2
(SevillafiKahn,2014) . 244K , 3 — IR 32 B g St AR ISR A 5, A LEP) R BRI B 75 ok
SRR GERE I CAnEH AR ) (HSEPR_ BB AR IR RS W, B AE SN AT R R T R (SR A
PR PRI, A R SRR R S A s i R B, B A T A S A 22

Zx b, SE IR RIS T SR W 7 5 TR, FT52 e 2805 sh 09 At 78 75 28 A1, Se IR ARk i
IR I RS TR AT R A 2 TR A 2 T R A S RS B 5 AT TR TE S i TR A R
rhv, SETRARRIE A IV 0% PR B RN R b S 30 R i T 2 RS S R 4, JT R SR T R
P RS2 M 9 8 04 S A RS 5 SETRARAE By s i HAT e et 763 200 sh &8 RS T i 4 1
TeE XTI SRR AL T PR, BT SE TR R X 28470 s i S L N FERIL AT
LIS AN S B ok AT — PR S IR R E AL, B T S S o R
JEESETC AR AR B U ) A T 1)

F. ERSHERZIWERITARERNG

(— )BT EE IR

SO TSR I AR SE WA T 254 T R LR A AR R 11 T T 2 2 T AR AR AR T
Ky BeAE A (two-stage model ) (FolkmanZs:, 1986 ; ShenfllSengupta, 2014 ) , 14 2 & ) B FE2 T
A3 S R 505 o5 B g A B B o FE IR A B B, 5 S A e 40 S A7 AR 2% 3
BRI 2 AR BT S R DA RSSO, [ Bk e o ) AR SRR S e
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S BIAH N 158 Lo LAAE YA DG 58 R B0, B8 SE TR R IE I & IR TR 25 5 5 i MR
TE R Be 380 1 I8 2% 5 T LR S S (AR A1 £ B3 25,2013 ; Chiu s,
2017) . 3% 4545 T HASEILRHE AR BERS 25T 11 7 38 2240 2L /K6 (Steinhart HGierl , 2019) .
TEUHTSCRTIR , AT E 250 5 T B s — R A% G 5 SRR R AE — i, 11T 7™ S A o 52
W51 e 5 M e L 1 B i, O o5 S 2 s U A R Al ik F A
I, B v o SR | 7 07 A RE RS 5 | 2T B R I vh B i B R B P28 (P2 i S L o 12 2
AR Y ERPsIEIE | H MR /N S B T S0 XA A B IR 0 o R 258, TR P23k J2: ok
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A Literature Review of the Effect and Mechanism of Gestalt
Feature on Consumer Behavior

Ye Ziming, Liu Nan, Che Jingshang, Li Aimei
( School of Management, Jinan University, Guangzhou 510632, China)

Summary: Gestalt feature is an important concept of Gestalt psychology, which refers to the
organizational feature that can make the originally separated elements easy to be perceived as a good
“whole”. The core idea of Gestalt theory is that “the whole is greater than the sum of its parts”. It is

believed that when individuals perceive external objects, they do not passively accept external stimulus
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input, but rather perceive the color, texture, spatial distribution and shape of the objects to complete the
preliminary visual recognition, and then proactively perceive objects with good Gestalt feature such as
proximity, similarity and symmetry as a meaningful “whole”. At the same time, individuals can process
those objects more quickly and efficiently, and express a more positive attitude.

The study of Gestalt feature originates from the visual field, but it is not limited to this domain. In
recent years, a number of studies have begun to focus on the effect of Gestalt feature on consumer
behavior. According to the review of the previous literature, the vectors of Gestalt feature in the
consumer field can be divided into five aspects: commodity advertising, brand identity, shopping
environment, commodity display, and currency use. At the same time, according to consumers’ contact
with these five aspects, it can be further summarized into three consumption stages. In the pre-
consumption stage, the Gestalt feature of commodity advertising and brand identity would have a
positive effect on consumers’ brand attitudes; during the mid-consumption stage, consumer behavior
would be affected by the Gestalt feature of shopping environment, commodity display and currency.
Finally, Gestalt feature would have a continuous impact on the commodity value evaluation and quantity
estimation in the post-consumption stage.

In addition to explaining the impact of Gestalt feature on consumer behavior, this paper also
analyzes its mechanism from the perspective of attention research and processing fluency. We believe
that on the one hand, those objects with Gestalt feature can give consumers more aesthetic experience
which could attract more attention in the appraisal stage and maintain during the coping stage, so that
consumers would have a preference for the “whole”. On the other hand, the Gestalt feature of consumer
objects can bring higher processing fluency, and the positive emotions caused by this fluency can further
strengthen consumers’ preference for the “whole”.

Finally, on the basis of reviewing the existing research, this paper also has an original discussion on
the future research direction. Future research can further explore the antecedent and consequence
variables of the effect of Gestalt feature, as well as other relevant moderators. More effective research
tools could also be used in the future research.

Key words: Gestalt; Gestalt feature; consumer behavior; processing fluency
(JwAES 4. 247T)

B AU ST AFAT XTI AT A B % v B R 5 4 0F

75



